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The Hong Kong Design Centre (HKDC) is a non-profit organisation and a strategic partner of the HKSAR
Government in establishing Hong Kong as a centre of design excellence in Asia. Since 2001, HKDC has

been on a public mission to use design thinking and innovation to drive value creation of business
development and improve the well-being of society.
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6 Message from Chairman

Message From Chairman
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This year marks the 15th anniversary of
the Hong Kong Design Centre (HKDC)'s
establishment. | am proud to take up the
role of the new Chairman of the Board
at HKDC in this significant year. First of
all, let me express my heartfelt thanks to
my predecessor, Mr Victor Lo, GBM,
OBE, JP, who set many great milestones
for HKDC over the years, creating from
them a strong, unified foundation to
build on.

Over the past 15 years, HKDC has been
dedicated to uniting designers, industry
practitioners and stakeholders, as well as
facilitating cross-discipline collaborations
to promote local design and business
through its diverse trend-setting
programmes under the organisation’s
five major working directions, namely
Connect, Celebrate, Nurture,
Advance, and Engage. In honour of
this milestone, the theme of this year's
annual report is Confluence, a union
formed of many parts — here design,
creativity, innovation and technologies
— working in harmony and joining their
strengths to create new opportunities
and value. This cross-disciplinary
confluence trend can be seen
everywhere in the world as a catalyst for
social innovation, economic growth and
the betterment of the society.

For example, with the June 2017 release
of “Report of Consultancy Study on
Smart City Blueprint for Hong Kong”,
commissioned by the HKSAR
Government, discussions around “smart
cities” have come to the spotlight across
public and private sectors. The report
noted that embracing innovation and
technology is a defining feature that
makes Hong Kong more livable, green,
clean, sustainable, resilient and
competitive. Another example is the
global STEAM education movement,
which emphasises the interrelated power
of STEM (science, technology,
engineering and mathematics) and art &
design in improving creativity, innovative
ability and critical thinking among
students, who in turn will help to lift up
their local communities in future. These

are just a few examples of the world
opening its eyes to the irreplaceable
power of human creativity for the
betterment of our cities, our economies
and society overall.

The Chief Executive's 2017 Policy
Address, released in October, further
highlights the importance of promoting
design industries in different ways —
through conventions and exhibitions
such as Business of Design Week to
attract world-class design masters,
through programmes and activities that
nurture design talents and instil in them
design thinking, and through
collaborations with other regions and
cities to open up new markets for Hong
Kong. We are thrilled to work with the
government to turn the myriad of
opportunities to something meaningful
and riveting, as there are many streams
that lead to the fulfilment of the mission
and vision we all share.

The role of HKDC is to act as a cross-
disciplinary platform that allows industry
practitioners, government officials and
the public to learn, expand their
horizons, collaborate, connect with
different sectors and reach out. One of
the key actions that we have taken
towards confluence over the past 15
years is to connect our stakeholders to
the world’s latest trends. Our annual
flagship programme Business of Design
Week (BODW), launched in 2002,
remains one of the most prominent
trend-setting events in Asia. Partner
cities have included the world’s foremost
smart city, Barcelona, in 2015, and one
of the world’s best harbourfront cities,
Chicago, in 2016. Melbourne, named
the world’s most liveable city for the
seventh year running, will be the BODW
partner city in 2018. Another annual
event, Knowledge of Design Week
(KODW), in the past two years has
covered “Design. Cities. Health in the
New Economy” and “Inclusive Design:
Tackling Big Challenges through
Design”, themes which explore the
abundant business and design
opportunities as cities, corporates and

the design community tackle the
complex challenges surrounding health
and city life. By organising these trend-
setting events, we hope to facilitate a
social paradigm shift leading to a better
Hong Kong.

Another important mission of HKDC is
to promote design thinking and engage
the public through different education
programmes, campaigns, exhibitions,
awards, workshops and events. We
promote the local design industry while
delivering a channel for designers and
the public to communicate and interact
directly.

As we move forward, we will continue
to develop city-wide and international
programmes to promote the local design
industry, promulgate a design and
innovation culture that advances our
goals, and leverage government support
to reinforce existing programmes while
we implement new initiatives. For
instance, as we prepare this annual
report to mark this momentous year, we
are also preparing a series of
Confluence o 20+ international
exhibitions to take place in Milan, Hong
Kong, Seoul and Chicago, marking the
20th anniversary of the HKSAR and
celebrating design excellence with
creative collaborations. Additionally, to
help communicate design culture to the
community, we will be sharing winning
DFA entries through a DFA: Design for
Asia Pop-up in partnership with retail
operators. We will also continue to
nurture our design talents through the
DFA Hong Kong Young Design Talent
Award (DFA HKYTDA), offering winners
the chance to take work placements
and/or advanced studies overseas.

In conclusion, we are grateful to our
sponsors and partners for their support
over the years, particularly the HKSAR
Government and CreateHK, which have
offered crucial support and funding
necessary to the vitality of the local
design industry.

We would also like to thank our

“Confluence, a union formed of many parts working
in harmony, joining their strengths to create new

opportunities and value.”

CEREN O RRERNEAE
ERAK QBB RMME -

founding members as well as our long-
term partners like PMQ, the Hong Kong
Trade Development Council (HKTDC),
the Hong Kong Polytechnic University
(PolyU), Hong Kong Design Institute (HKDI)
and others for their staunch support.

Let's co-create a bright future together!
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Hong Kong Design Centre has come a
long way since its inception in 2001 as a
publicly funded design promotion
agency to promote wider and strategic
use of design. Core to our mission to use
design and innovation to drive value
creation and improve the well-being of
society, we promote good design,
celebrate design excellence, nurture
design talents and foster knowledge
sharing and exchange. To expand the
market for good design, we have begun
cultivating design thinking among
decision makers, professionals and
executives to enable them to appreciate
good design and recognise the power of
design as a part of leadership, strategy
and competence.

Confluence is about dynamic fusion —
multiple forces coming together into
new creative strengths. It is the merging
of people, of sectors and industries, of
disciplines, blurring the borders of each
to create something new and powerful.
Through our five key work pillars —
Connect, Celebrate, Nurture,
Advance, and Engage — we move
forward with diverse stakeholders to
create new possibilities.

Having a global vision is the key to
sustained growth. Since our
establishment, HKDC has helped to
position Hong Kong on the world map
of design cities and to connect industries
to the international stage. Our annual
flagship programme Business of Design
Week (BODW), which partners with a
country or city internationally renowned
for design, brings the world of design,
brands and innovation to Hong Kong.
Year 2016 saw our successful
collaboration with Chicago, presented
under the theme “ChicagoMade”.
About 75 speakers from 16 countries,
regions and cities were invited to share
their insights. Together with a plethora
of other concurrent events and the
deTour 2016 programme organised by
partners, BODW attracted 140,000 or so
participants from around the world for
knowledge sharing and networking. We
have also strengthened this week-long
event by launching the first-ever

FASHION ASIA 2016 HONGKONG forum
and 10 Asian Designers to Watch
Exhibition. These help to position Hong
Kong as a centre in Asia for fashion
trade and business development, and
facilitate sharing of insights on
challenges facing fashion businesses and
the industry.

To celebrate good design and design
leadership is a core part of our mission.
We received around 900 entries from
over 20 countries for the DFA Design for
Asia Awards. This year, we were pleased
to see 39 winners from the mainland of
China, up from 11 just three years ago.
We also saw an increase in entries from
Taiwan and South Korea of 17% and
48% respectively. Among the 176
winning international design projects
completed in Asia, Japan topped the list
with 44 awards, and Hong Kong boasted
an impressive 37 awards. In the DFA
Hong Kong Young Design Talent Award
(DFA HKYTDA), we have recognised nine
young design practitioners and seven
design graduates, and offered them the
opportunity to learn and expand their
creative horizon by undertaking overseas
placements in design or cultural
institutions or by studying abroad.

Another important undertaking of HKDC
is to nurture entrepreneurship and help
young design businesses or brands to
grow. The Design Incubation Programme
(DIP), which recently celebrated its 10th
anniversary, provides an important
platform to foster design start-ups. Two
new design incubation centres in Wong
Chuk Hang and Kowloon Bay were
opened to help 90 design-preneurs
progress their business in an expanded
incubation programme. To enhance our
efforts in nurturing fashion design
talents, we also started a new initiative
called the Fashion Incubation Programme
(FIP), which aims at helping 15 young
local brands to prosper.

To advance the industry as a whole, our
annual Knowledge of Design Week
(KODW) has selected the theme “Design.
Cities. Health in the New Economy” to
expose the abundant business and
design opportunities as cities, corporates
and the design community gear up to

address complex health-related
challenges. KODW is an intensive week
of learning good design, placing the
wellbeing and needs of people, users
and citizens at the centre. We need
cross-disciplinary co-creation, and
participants of KODW heard from over
20 international speakers from across
different disciplines and business fields.

In this reporting period, HKDC has also
organised special design events to
engage the public. Fashion PMQ, a B2C
fashion carnival promoting the fashion
culture in the city as part of the
CENTRESTAGE fashion events organised
by Hong Kong Trade Development
Council (HKTDC). It also gave designers
a platform to interact with people and
test market with their products. We have
reached 2.3 million people through
different media under the event and
provided an excellent opportunity for
over 50 designers and over 40 brands to
participate. We also helped the industry
reached out to Chengdu and other
mainland stakeholders through SmartHK
2016, co-organised with HKTDC.

We will continue our public mission and
foster wider and deeper collaboration
with our diverse stakeholders. We thank
the HKSAR Government and CreateHK
for their strong policy and funding
support to HKDC and to the creative
industries. We are grateful to have the
government as our staunch ally in the
mission of promoting design, and the
latest Policy Address in Oct 2017 has
also recognised the importance of our
efforts. BODW is listed as one of the
conventions that are key to Hong Kong's
role as an international centre for
commerce and trade, and various
programmes that are listed in this annual
report, such as DIP and FIP, are
highlighted as the way to nurture talents
and promote design thinking. On behalf
of my team at HKDC, | would also like to
express our appreciation to all of our
sponsors and partners for walking this
journey with us.

Together, we will craft a better designed
future for all to live, work and play in.

“Confluence is about dynamic fusion — multiple forces

coming together into new creative strengths.”

“BHARIN RSB EIRE
ERZEZHIIREAFHNAELE 7

ER— D RERIHES M FEIR
it D B 2001 F IS Ak - —E S8t
B RRED LB ZREBEMT
o8 B IR AT o AR E R AR T A A
MkGENERRELEREZ MR
g BRMNBBATEMMLTIRIT 7L
SRR BB AT RS AR
Rt e BT AL Rt 0 A
ENREREE T UALMITHA
AR B % LA ERRE LR
Rt RRBIE B A NS - ML S
hERITNE -

Bmall BT HSHEBATE -
EREFSZHTINREKFHOUE
NE HBRERFAT Tk b
FRBMEARA - R R LI
BT MENERKNMNE - BIE B R
DR RO TG - & 158k
RUR -shBH AT BEYL -RE
ThLEA:  RNSFHNEMER
E—REFME - & HBRAIE -

BEZERUNBTERERROXRE-
BEBRITPOLBONIUR  —EBS
FTEIMEAE SRR EITES
BRAWRSH RER LA FEE
MIE &It ERA - EfBEI S5
Tl HEMENERIMTEE B
MR - IR S ERWE
EB 2016 F AV B R Z mEFE
% £ T+ 7 “Chicago Made” #) £
BT LRRBIAMNTEAER X
LW HISAEHE - HZ AN
AIRE MR - XA S & ERHF2EITH
— Z 5 [ B)E 2 LA &2 “deTour 2016 -
REF RITERAE HWSTkRE
R & 1 £9140,000 A XS 0 — i
ZmEIT IR 5015 o Rt — 2 mse
B RS FREREHELT
“FASHION ASIA 2016 HONGKONG”
K “10 Asian Designers to Watch” & 3£
B AAEEEENTMEERS
Tl 5k RAX AL &0 67 - 3 £ 1t S
b SRR R U A £l R IR A Bk AR
5H8 -

A AT ZRIARIT RS B
EBRAMNMZLER - RFEE R "DFATL
M B &2 iR R £ Uk B 49900
DHEREBI20NMNTRERNIER  H
FRENMAIREINE K39 - WE
REZFHHNMAKRNBEE: MKAE
BLREHNS5FELRBE BRI
B17% % 48% ) 1 + & o £ 17610 5
RAKWMNEITIE & - BALA44
MWK HEEE MEBLRET
3VMEBARE - SINEDFATE S
FRTARE FE LMEHHFER
Witk ETELELEES
TRER ¢ RS AT SME T B A LAY
KRB EMNNS  REBRITLA
REREBEFAL ©

EBRITFLS—MEEZFEHL
BEO - FFHT—RMZITE LR
St R K NN B AT
BAFEH &L ESTITL  E25
BRERUHVUAGNESZFEE - £"1&
BB AT BAL S B
N R FEM ML ERILIT
EERLBE T2017EEEREKEB
B R0RIRIT IR LRER
HEEMBB o BIh A —FELRE
SRR AES  RINEER
FEHE T 2N HENLEEIT
K7 BNISADN AR R T R

% o

EREZT T ®E 20164 E ML 1T
CETIREANR AT —— 1R 1T e T @
BE"HED RITHERB T il
AR R4 BE - a0 fE SHE R AR
TMEERE T BNEPOERE
b R AR T ALIE o BT E T IR A B RERA
T b Z AR FL T AR R AT ) A
ANBRBUAEMEFEAABITRIT HL
APEMRTEE - KA NS mE
TERABNERAIE - H5200KE
FRER - FLS5TLHEHEZEER

AR e

EARSHRA  FBRITFLLESF D
T—ZRAED BiEItRAYS
B A #x & 5 ° “Fashion PMQ" & A 1&

TR E ) iE 9

b X H 2R & (B2Q) 5 N E ALY
MERFL TEREERILER
(% B) “CENTRESTAGE" 82 53& 78
Z2— BERRIHMREET —IN52NK
R B B AN R G T i R OB
B o X OEBN S| T #BIS 500 1% 11 U
5401 @ FHKD B M8
A REREE - A EE23007 A
Ko psh BINMEBIERABE D
“BIFT R e BETE 2016 0 B
RRANERE  BERKBEFERNLT
1% o

MRER BN EBTRAON
HEdm #H—FTEBMRCSERF
HHERAENAIE I FRBPE
PEAE AT X BT RN A BB BRI
KMRSHTENBEBRITROLAR
PEF LS IZE RAITEE
FERBMES - HSRITERE K
N X BT E SR BB - B BB
BEEHEMNTOE~LAEENES
T Ek e 2017410 A & 5 &9 76 B IR
Ed R ERA EANTEERS
ENEGERROMUNERE SN
22— MEAFRPRENESN &
F R BB IR R ZE el
ZBEITN BEMAAEBERTLAS
MESRITELENE LI -

RERIERRBMNEN - @& 58
EMAERHFIUARLEE  Biji®
MN—8.L SHEMNET-

LCEAINE  BAVBERFRIT L
Rk HEBZERLHEFHR -

Dr Edmund Lee F|E#RE+
Executive Director 77 I & £
Hong Kong Design Centre
BRI O



OVERVIEW

OFHKDC'S ACTIVITIES
AND PROGRAMMES




Overview of HKDC's Activities
and Programmes 5 B [o] [pii

Knowledge of Design Week ||
(KODW)2016 ’||
it E R |

13-17/6/2016

BODW Concurrent Event
— BIP Asia Forum
RITEFRERBATE

III Fashion PMQ — THER=
|||| : Fashion PMQ — Fashion Mart : ﬁgﬁgt—

|||| g FashMobile SES SEies JAN —
||| 1 KERK 9-11/9/2016 L P

1-3/9/2016

BODW Concurrent Event

DFA Design For Asia Award — — InnoDesignTech Expo -4
Design Dialogue (Taipei) (IDT Expo)

‘DFAYE M & B 210 % it R” RiITEB AR B

&It %< (A b k) — R ROHFRFEER

23/4/12016 1-3/12/2016

_ - Fashion PMQ — CSB Workshop
HK Design To Connect Exhibition Fashion Crossover Pop-ups REABFR IS
(HKDC-STUDIO) " B %% B 5 Pop-up & 3 16/1/2017
HK I\De?lg\n To Connect/& & 7-19/9/2016
(BRBRITHLITHEE)

DFA Awards Exhibition @Tokyo

2-17/7/2016 e
DFARITEREKORR N' IN s )
14-24/4/2016
Communications & Media Publicity

RS HEEERS

DFA Design For Asia Award —
: | Design Dialogue (Tainan)
‘DFAYEL M & B #1801 1T R
TR %S (AEH)

" 24/412016

G ¥
DFA Design For Asia Award —
Design Dialogue (Tokyo)
“DFAYE M & B£8R T R
BIFX K2 (RR%)
14/4/2016

», RItW&2016
15-17/7/2016

HKDC STUDIO Workshop Series
EBRITPLTEERZ TS

- 1-29/10/2016
’uf‘*

Design Incubation Programme

R itk 55 B it R

Fashion Incubation Programme

A 3% 01 b 3% B 1t &

Hong Kong Design Directory
BBRITERE

Institute of Design Knowledge
(IDK)
& 1 &R  fE

DFA Design For Asia Award —

I | Design Dialogue (Shanghai)

CSB Workshop

“DFAYE M & B &M Hi& it R
ABRBER IS e =

RITX % e (EEh)

Business of Design

Week (BODW) 2016 Partnership & Collaboration
24/5/2016 DIP Exhibition @HKDC STUDIO B SR E2016 By A e
RitoILEEFITNRE@FBIRITHLIEE 28/11-3/12/2016 Friends of HKDC Membership Programme
19/7-30/8/2016 EB BT LTELSRITH Visits to HKDC
B HE BRI PO

HKDC Library
BFERITPLEBIE

| DFA Awards £ .
DFAOIRE B

BODW Concurrent Event —
FASHION ASIA 2016 HONG KONG
BITEFRARHHTE —
FASHION ASIA 2016 HONG KONG
27/11-4/12/2016

design.
cities.
future.

BODW Concurrent Event

) HKDC STUDIO
— Global Design Network

BFEBRITALIAEE

(GDN) Symposium
RITER AR E

— BRI IHERE 21
30/11-1/12/2016

SmartHK: Chengdu Exhibition DFA Awards Exhibition @@ MQ DFA Awards Exhibition @Seoul DFA Awards Exhibition @Elements DFA Design For Asia Award — Design Dialogue (Shenzhen)
“Im DI o BB BT R A DFARITRRE M @TtlF DFARITRR M @E R DFAIRITRRE L @E S ‘DFATE M & B &0 0 iR TR R it X % & CRINE)

DFA Awards Presentation Ceremony <
DFAIR IT R AR #81],

12-13/5/2016 16/5-28/6/2016 19-29/5/2016 26/5-6/6/2016 31/5/2016 AR AL




Business of Design Week (BODW) 2016
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Business of Design Week (BODW),
Asia’s leading annual event on design,
innovation and brands, returned to
the Hong Kong Convention and
Exhibition Centre from 28 November
to 3 December 2016, celebrating its
partner city with the theme
“ChicagoMade”. First launched in
2002, this week-long event co-
organised by the Hong Kong Trade
Development Council and sponsored
by CreateHK offers design masters,
educators, influential business figures
and the general public the opportunity
to exchange views and ideas.

The “ChicagoMade”
Experience

For the second consecutive vyear,
BODW partnered not with a country
but with an iconic city. Chicago is
well-known for its significant

achievements in design and
contributions to advancing the quality
of life through creative ideas and
innovative projects. Among BODW
2016's thematic sessions is “Special
Lectures: The Making of Millennium
Park”, celebrating the distinctive
cultural and economic landmark that
blends architecture, urban landscapes,
art and culture, with the full support
of the city government. Co-presented

C\l pESIEN WEEK Yt [} | 70+

International Speakers
from 16 Regions
KREB16MNERRK U X

/,\]3*3?-

by the West Kowloon Cultural District
Authority, this session aimed to create
a dialogue with local, regional and
global experts, policy makers and
practitioners, primarily from the fields
of museum, arts & cultural
management, architecture and
landscape design.
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Plenary Sessions: Expertise
from Around the Globe

This year’s keynote speakers came
from all corners of the globe to inspire
the audience with insights on design,
innovation and branding. They
included Ross Barney Architects
Design Principal Carol Ross Barney,
MIT Senseable City Lab Director and
Carlo Ratti Associati Founder Carlo
Ratti, IDEO CEO and President Tim
Brown, MVRDV Co-founding Director
Winy Maas, and French Botanist &
Artist Patrick Blanc.

HKDC also collaborated with Design
Trust on two thematic panel
discussions, “Curator Panel on Re-
imagining Content & Curatorial
Visions” and “Museum Panel on the
Future of Museums”, in which leading
authorities delved into the impact of
these issues on the West Kowloon
Cultural District development project,
local design communities and beyond.

Thematic Talks: Innovating
Food, Workspaces and More

Insights on the role of design in
communication, technology,
workspaces, food and more were

shared during these sessions. Among
them, the newly introduced “Food &
Design” covered trends and
disruptions in the intersection of the
design and food industries. Presenting
their viewpoints were Martin Kastner,
best known for his Alinea serviceware
concepts; Marije Vogelzang of Design
Academy Eindhoven in the
Netherlands; Richard Ekkebus, Director
of Culinary Operations and Food &
Beverage at The Landmark Mandarin
Oriental in Hong Kong; Tina Norden,
Project Director of Conran and
Partners in the UK; and trend
forecaster Cécile Poignant from
France.

Also new this year was “Workspace &
Design”, focused on the contemporary
reimagining of workspace as a living
space and human-centred design
solutions to enhance the workspace
experience. Speakers included Jeremy
Myerson, The Helen Hamlyn Chair of
Design at the Royal College of Art,
and Philip Ross, CEO and founder of
UnGroup and Cordless, both leaders
of the Worktech Academy, which
produces the acclaimed WORKTECH
conference series, as well as co-

founder and Creative Director of
URBANTAINER Younjin Jeong and
CEO of 1871 Howard Tullman.

Looking Forward to 2017

At the successful conclusion of BODW
2016, Italy was introduced as the
BODW 2017 partner country. Themed
“Italy Makes A Difference”, the 16th
BODW will bring the quality design of
ltaly to the attention of the public
through the key concept of design-
driven innovation.

Concurrent Events

Rounding out the design week were
BODW concurrent programmes,
including:

e FASHION ASIA 2016
HONGKONG, combining
conversations, interactions and
cross-pollination energising the
city’s image, and positioning it as
an Asian hub for fashion trade
and business development

e deTour 2016, a 10-day festival
celebrating creative education and
fostering young talents, held this
year at Central’s iconic venue PMQ

e The Business of IP Asia Forum
in which business leaders from
around the world came together
to share their insights

e The annual symposium of the
Global Design Network, a Hong
Kong-based promotional body
supported by a strong
international membership network

e InnoDesignTech Expo,
showcasing projects and
innovations to help trading,
manufacturing and service sectors
enhance their capacity to supply
world markets

Details of the above events will be
covered in Page 18-23.
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FASHION ASIA 2016 HONGKONG

Linking Global Leaders and Rising Talents
BRATRBESHHRITETS

BODW Concurrent Event
uﬁﬁﬁi%lﬁﬁﬁ% B

The first-ever FASHION ASIA 2016
HONGKONG, organised by HKDC
with support from CreateHK and the
HKSAR Government, was held from
27 November to 4 December 2016.

As part of Business of Design Week
2016 (BODW), this pioneering fashion

event featured a sophisticated
exhibition and professional forum
discussing industry issues and
strategies to navigate the fashion
market, and showcasing the cutting-
edge designs of 10 of Asia’s most
outstanding fashion designers.

FASHION ASIA 2016 HONGKONG 7 &
BIRITROHEENEFIME - 55
TOUEBBREBRIITHRX B
KHZH T20165E11827% 12
H4B%17 0

ERNRITERAE2016" WRIAT B
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Je& T 0N iz TR S B 3R 1% 1 U &Y
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10 Asian Designers to Watch’ Exhibition
“10 Asian Designers to Watch” i %% /& &

This curated exhibition at PMQ
gathered works from outstanding
design brands across five countries/
regions, selected by a panel of high-
profile industry insiders. Featured were
Jourden, Ground Zero and minki from
Hong Kong; BMUET(TE), and KYE
from South Korea; Edmund Ooi from
Malaysia; Angel Chen, Andrea liapei
Li and Xu Zhi from the mainland of

‘Fashion Challenges’ Forum
“Fashion Challenges” i Al i iz

At this two-day forum at the Hong

Kong Convention and Exhibition
Centre, 40 speakers from 10
countries/regions gathered to discuss
issues facing the industry. The first

China; and Facetasm from Japan. A
series of additional Pop-up Spaces and
a dedicated Hong Kong Showroom
also highlighted the work of local
fashion talents. The event was
officiated by Gregory So Kam-leung,
GBS, JP, the then Secretary for
Commerce and Economic
Development, HKSAR.

day, themed “Commerce Re-shaped”,
explored the ever-changing landscape
of retail and its challenges, while day
two, themed “Brand, Image &
Media”, investigated the current
fashion ecosystem and the influence
of social media in this highly
connected world. Speakers included
internationally renowned industry
leaders such as President of Lane
Crawford Andrew Keith, photographer
Wing Shya, blogger Bryanboy, CEO of
Tranoi David Hadida, Co-founder and
Chairman of MATCHESFASHION.COM
Tom Chapman and fashion designers
Christopher Raeburn, Jason Wu and
Johanna Ho.
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MEFR/MX AL RITRE B
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deTour 2016

Bridging Between the Public and Creative Communities

NN R el = S -t
BODW Concurrent Event
RITEFARET B

deTour was once again hosted at PMQ,

Hong Kong's create-preneur hub,
from 25 November to 4 December
2016. Running concurrently with
BODW, the 10-day festival embodied
in the theme of “Game Changer” and
brought transformative experiences to
the public, exploring the boundaries
between art, design, technology and
society with a range of exhibitions and
programmes for all ages.

Hosted by both young emerging
talents and renowned creative
professionals, the event's numerous
feature installations, pop-up
exhibitions, design dialogues and
workshops demonstrated how
creativity and design can change
society’s perceptions and behaviours.
A celebration of creative expression,
deTour 2016 also connects design
pros, novices and the general public
and raises awareness of the relevance
of design in urban living, sustainability
and cultural identity.

Highlights of the festival included “Ping
Bing Pong”, an unconventional
circular table tennis table by local
graphic artist group Trilingua Design;
“Resonance Aura IV”, a kinetic light
sculpture by Hong Kong-based new
media art collective XCEED; “Intense:
Intense”, a typeface exhibition by type
designers Joe Chang, Julius Hui and
Tamago Yeh; “Bokusho”, an
interactive calligraphy installation by
Japanese artist Shun Kawakami; and
an experimental fashion installation,
“Indigo Rain”, by Hong Kong designer
Yeung Chin and indigo dye workshop
Chan Lan Kee.

With satellite events around town and
guided tours for the public, this city-
wide event serves as a platform for
local and international interdisciplinary
culture exchange, with the goal of
opening minds and attitudes.

deTour F20165F 11 H25HE 12 H4H
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INTTA T BIRETT KR A+ X
BN SRITEREARBZT - U
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Business of IP Asia Forum

THAIR~=INERE L

=

Networking with Major Industry Players
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BQDW Concurrent Event
RITEFRARBTE

The 6th Business of Intellectual
Property Asia (BIP Asia) Forum was
held on 1-2 December 2016 at the
Hong Kong Convention and Exhibition
Centre. Jointly organised by the
HKSAR Government, the Hong Kong
Trade Development Council (HKTDC)
and HKDC, this year’s BIP Asia Forum
adopted the theme “IP in the
Innovation Era”. The event featured
breakout sessions covering four main
areas: practical tips, market insights,
industry-specific IP and a quick guide
to IP basics. The two-day IP Manager
Training Programme, co-organised by
the HKTDC and the Intellectual
Property Department of the HKSAR
Government, was also organised to
provide basic IP training for SMEs to
enhance their competitiveness.

At the opening ceremony, CY Leung,
the then Chief Executive of the
HKSAR, was joined by Wang Binying,
Deputy Director General of the World
Intellectual Property Organization, Yi
Xiaozhun, Deputy Director General of
the World Trade Organization and
Deng Yingjun, Deputy Director
General of the Office of General
Affairs of Patent Office, at the State
Intellectual Property Office of the
People’s Republic of China.

The event offered a platform for local
professionals to network with a focus
on adapting IP strategies to meet
market demands and promote growth

in Asia.

Business of IP Asia Forum
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Global Design Network (GDN) Symposium

Networking the World’s Leading Design Professionals

HRRITIMERE 2 UERRER MR RIT LTS

BODW Concurrent Event
RITEFARET B

With the support of a strong
international network of more than 90
design associations and sponsorship
of CreateHK, the annual Global
Design Network (GDN) Symposium
was held from 30 November to 1
December 2016, offering designers
and professionals inspiration and
information on the latest
developments in the global design
industry.

Centred on the theme “THE Big
Question — the emerging role of
design(ers)”, the two-day programme
included a keynote and roundtable
discussion, and an invitation-only open
dialogue cum luncheon exploring the
implication of design work socially and
economically. Don Ryun Chang, Dean
of the Graduate School of Advertising
PR at Hongik University (Seoul), Jason

DESIGN FOR PEOPLE

Hsu, Co-founder of The Big Questions
(Taipei) and Frank Peters, Chief
Executive of the Chartered Society of
Designers (London), converged to
share their insights on the impact of
design and how it can catalyse societal
transformations.

In merging the keynote and
roundtable, the symposium provided a
boundary-less and empowering
environment for participants to
connect with design scholars and
professionals, in order to foster mutual
understanding and multi-disciplinary
collaboration across business sectors
and nations.
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InnoDesignTech Expo (IDT Expo)

RIT R FT R ER

Unveiling Innovative Urban Technology
JE& U B BT T BB iR 5

BQDW Concurrent Event
RITEFRARBTE

From 1-3 December 2016, the 12th
InnoDesignTech Expo (IDT Expo),
organised by Hong Kong Trade
Development Council was held at the
Hong Kong Convention and Exhibition
Centre.

Under the theme of “Urbanovation”, the
IDT Expo showcased design and innovation
as driving forces for the development of
cities, focusing on the categories of smart
architecture, infrastructure, mobility and
lifestyle and spotlighting the event's
partner city, Chicago, in particular.
The Hong Kong Creative Force Pavilion
featured collaborative exhibits and work
by local talents and designers representing
urban life in Hong Kong, while design
experts from different countries made the
expo Asia’s premier design event.

In addition to seminars and workshops
on brand strategies, experiential
marketing, big data and more, the
event included the all-new AR & VR
for Business Zone, where 10 local
creative media companies showcased
virtual reality (VR) and augmented
reality (AR) technology; the 3D Printing
Solutions Zone, offering commercial
application solutions and on-site
demonstrations; the Global Invention

DESIGh NG

ANEW FUTURE

Zone highlighting over 100
innovations and IP trading from 15
countries; and the Creative and Tech
Start-up Zone, where start-ups
connected with potential business
partners and investors.

At the Expo, the 670-square-metre
HKDC Pavilion offered a look at the
strategic use of design through three
main sections covering HKDC
Corporate, the DFA Awards and the
DIP Programme. DFA Awards winning
projects and the winners’ portfolios,
some presented with 3D effects and
Virtual Reality (VR) technology, were
showcased to provide visitors with an
innovative and a more involving
experience. The Pavilion raised
awareness about the value of good
design as an essential component in
business success, and about
collaboration towards a sustainable,
higher quality of life for all.
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Talents and Good Designs that Improve
Quality of Life, Address Social Innovation
and Preserve Cultural Heritage.

B HRBET - RBMA -
IREB ST B TR A A FIE o

DFA Awards 2016
DFA1& it 222016

Recognising the Best of the Best
R EHIRITERF AT

Organised by HKDC with sponsorship
by the HKSAR Government’s
CreateHK, the DFA Awards were
launched in 2003 to celebrate design
excellence and the social impact of
designers in and for Asia, to recognise
emerging talents in Hong Kong, and
to create a framework for designers to
shape Asia as a better place to live,
work and play.

In recent years, the DFA Awards have
grown in influence across Asia, as
evidenced by an increase in entries
and greater media coverage. This
spotlight gives international businesses
the opportunity to experience the
beauty of Asian design and Hong
Kong's local creative force, as well as
to create more business opportunities
for all.

On 30 November 2016, the DFA
Design for Asia Awards and the
DFA Hong Kong Young Design Talent
Award drew 422 participants, while
the Business of Design Week (BODW)
Gala Dinner on 2 December 2016
celebrated the winners of the
DFA Lifetime Achievement Award,
DFA Design Leadership Award and
DFA World’s Outstanding Chinese
Designer.
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DFA A\(vards
DFAi% it &

DFA Awards honours the achievements of distinguished Asian designers and top young talents through the following
programmes:

DFARTR"BEMAN THRT RRIMORITRAZEMEF RIS R :

DFA Lifetime Achievement Award
IA DFAYE M i% it 44 B KX

DFA Design Leadership Award
DFAig 1T 4l #h

DFAtt R A B4 A& it W

(Vﬁ) DFA World's Outstanding Chinese Designer

n DFA Design for Asia Awards
DFAYL il & B 218 5 1% it R

W DFA Hong Kong Young Design Talent Award
DFAR BB FIRITARRK

Details of the awards and their respective winners are covered on Page 27 to 36.
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DFA Lifetime Achievement Award 2016
DFA YL /M iR it 48 & AL . 2 2016

Ahn Sang-soo: Innovating Typeface, Enlightening Life
A UEFMNR BEAL

Ahn Sang-soo is a Korean typographer
and graphic designer. He has worked
in the creative industry for more than
40 years and developed a rich oeuvre
of cross-disciplinary production and
innovation. Early in his career, he
expressed an interest in Korean
typeface, founding Ahn Graphics in
1985. For a young Asian democracy at
a historical crossroads, Ahn created his
first self-titled typeface configuration,
“Ahn Sang-soo”, winning him
nationwide fame. The typeface’s bold
circles and shorter strokes convey an
unmistakable energy reflecting the
cultural, social, and economic
renaissance that have deeply reshaped
Korea amid globalisation.

Also passionate about education, Ahn
served as a professor at the College of
Fine Arts & Design at his alma mater,
Hongik University, for 20 years. In
2010, he founded the Paju
Typography Institute (PaTl) in Paju
Book City, offering practical training
to students from diverse backgrounds

The Award
42 I & I

who wished to work on typography at
bachelor's and master’s levels. In
2012, he was appointed by the Seoul
Metropolitan Government as chairman
of the board of the Seoul Design
Foundation, where he presided over
game-changing projects like the
Dongdaemun Design Plaza. Over the
years, Ahn also served as the vice
president of ICOGRADA and took part
in numerous typography exhibitions
and events, most notably the Seoul
International Typography Biennale. He
published, as both art director and
editor, an underground art and culture
magazine, bogoseo/bogoseo ("report/
report”), after serving as art director
for various other art magazines such
as Ggumin, Ma-dang, and Meot.

kBB M TR FE LT IR M
F BEMNBQEILEI40F
HEXSEFEeeHBEZRAE
E@  FE2EF /R HFIZITTT
WHEH Z2HFENHFEFTHRZD
RMBER - H F1985F 4|7 T
Ahn Graphics > H el @B 8 E 4 TR

AL 27

The DFA Lifetime Achievement Award (DFA LAA) recognises respected industry
professionals who have dedicated their professional lives to design and made far-
reaching contributions of outstanding significance to Asian communities.
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DFA Design Leadership Award 2016
DFA % it i #1 3 2016
Antony Lo Hsiang-an: Wheeling onto the International Design Stage

PHLZ BHEFLEFRBELLERIRTES

Antony Lo Hsiang-an is CEO at Giant
Global Group, but he is more than a
successful businessman who
transformed a local original equipment
manufacturer (OEM) into a global
brand. While other Taiwanese
manufacturers were content with
being suppliers for foreign brands, Lo
led Giant down the road less travelled
by launching its own brand in 1981.
Now a global bicycle brand, Giant has
nine manufacturing factories around
the world and more than 10,000 retail
partners. The name “Giant” is a major
player in the industry, renowned for
high-quality, innovative cycling
products that inspire adventure and
share the joy of the ride.

For Lo, cycling is more than a business
— it is also a way of life. He is an
enthusiast on a mission to spread the
gospel of cycling around the world,

The Award
A2 101 & Ay

promoting the introduction of bike
lanes to Taiwan and collaborating
with the Taipei Municipal Department
of Transportation to develop the
YouBike public bicycle sharing service.
By providing affordable and
convenient access to bicycles
throughout the city for short-distance
trips, the YouBike program offers a
popular and viable alternative to
motorised public transportation and
Taiwan’s ubiquitous motor scooters,
thereby reducing traffic congestion,
noise, and air pollution.
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The DFA Design Leadership Award (DFA DLA) pays homage to an accomplished global
business leader who has integrated strong corporate leadership with superb design.
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DFA World’s Outstanding Chinese Designer 2016
DFA it 5228 4 A ix it 2016
William Chang Suk-ping: The Grandmaster of the Big Screen
SRAF - RER=m LB — R D

After attending film school in
Vancouver, William Chang Suk-ping
began working in Hong Kong's late
1970s pop culture boom, landing the
position of art director for 1981's
thriller “Love Massacre”. His later
collaborations with director Wong Kar
Wai, including “Chungking Express”
(1994), "Happy Together” (1997), “In
the Mood for Love” (2000), “2046"
(2004), "My Blueberry Nights” (2007)
and “The Grandmaster” (2013), won
him local and international accolades.
Among his many achievements and
recognitions are numerous Hong Kong
Film Awards, Golden Horses from
Taiwan, a Golden Rooster from the
mainland of China, and a Cannes
award; “The Grandmaster” also
earned him an Oscar nomination.
While his self-evident passion for fine
arts, films, and costumes is its own

The Award
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international acclaim.

DFAHESUR R4 ARITITT B AR A2 BRIT L REUS I LR B4 B IRIHD -

reward, he welcomes these honours
as a valuable way to promote Hong
Kong-based art to a wider audience
around the world.

Besides films, William has also
engaged in other design projects that
have made a difference in their
respective fields. From interior
residential to airline uniforms, and
feature film editing to television
advertisements, he has always strived
to apply his skills in a brand new
context to step outside his comfort
zone and push the envelope on
design.
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The DFA World’'s Outstanding Chinese Designer (DFA WOCD) recognises an
established designer of Chinese origin with significant design achievements and
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DFA Design for Asia Awards 2016
DFA L il & B %28 b ik it 22 2016
lllustrating the Growth of Asian Design Power

JAIE I

BB i) 8

The DFA Design for Asia Awards is a
prominent annual award programme
for the global design industry,
celebrating and acknowledging
excellent design projects in Asia to
promote sustainability and produce
social benefits through the use of
design and technology.

Around 900 entries were received
from over 20 countries or regions,
sorted into 22 categories under four
design disciplines — apparel &
accessory design, communication
design, environmental design, and
product & industrial design. Compared
with figures from 2013, entries from
Taiwan and South Korea increased
around 17% and 48% respectively.

A judging panel composed of industry
leaders and experts recognised 176
design projects for their design
excellence, presenting 10 Grand
Awards, one Grand Award for
Culture, one Grand Award for
Sustainability, one Grand Award for
Technology, and seven Grand Award
Finalists, as well as 17 Gold, 32 Silver,
46 Bronze and 61 Merit for Category
Award. While winners spanned the
globe, Japan topped the leaderboard
with 44 awards, followed by mainland
of China with 39 awards, and Hong
Kong with 37 awards.

The awardees showcased design that
embodies Asian aesthetics and culture,
and influences design trends in the
region. Selected Grand Award winners
were invited to share their ideas at the
Business of Design Week (BODW).
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DFA Design for Asia Awards 2016 — Grand Award
DFAYE M & B & 718 1T % 2016 — kX
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Project Title £ &3 B X : ||
GALLERY TOTO ||

Winning Company 15 % /22 &)
Klein Dytham architecture
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Project Title £ fa B X -
Hayashi — A Window to Tainan
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Winning Company 1§ % A &) :
Hayashi Department Store
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(Taiwan/ &%)
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'\. Winning Company “ |
\
\
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Project Title E 51 & 77 ¢ .~ Innus Korea /
Digua Community # Ji{ 3 X \
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' Winning Company 1§ % 2 &) :
Beijing Digua Technology Co. Ltd.
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(South Korea/ 7 &%)
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Project Title fEqa 2 1R :
SOCSO Rehabilitation Centre
SRALESREREER D

/

Winning Company 15 % /2 &) :
ANUAR AZIZ ARCHITECT {
(Malaysia/ & >k 75 1)

/' Project Title fE@ & :
‘ WHILL Model A

'

Project Title fE @ B 4 -
Soundbrenner Pulse

Te—

\ Winning Company 1§ % A &) :
\ WHILL K. K.
Winning Company SR A = | (Japan/ B 7) ||

Soundbrenner Limited | ) ||
(Hong Kong/& %) ' |

|
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DFA Design for Asia
Awards 2016 —
Grand Award for Culture
DFA YL Ml & B &1 51

% 1t #2016

/ DFA Design for Asia
“ Awards 2016 —

/ Project Title /£ & 4 ¥ - Grand Award for

| Technology
‘ IRIVER — Astell&Kern DFATE M & 2 21 5

& it 2016 —

/" Project Title Efn & R
Holding on through the storms —
Exhibition of Traditional Handmade
Oil-paper Umbrella
BERAXE-—RFRXR—&EFEIATLE

Winning Company 15§ % A &) :
Zhuhai WuYong Cultural Creativity Co. Ltd.
KELTHAXAOERRAT
(Mainland of China/ & [ #h)

Winning Company 5 % 22 7] :
IRIVER Ltd.
(South Korea/Fg &)

|||||||nl"""'"'"""n.....
|
I|~I
\
I..

Project Title E @ & 1 : .
T - PARK \
Re X \

N/

Winning Company 1§ % 2 &) & |
VW-VES (HK) LTD. ‘
(Hong Kong/ & i)
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DFA Design for Asia
Awards 2016 —
Grand Award and
Grand Award for
Sustainability
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DFA Hong Kong Young Design Talent Award 2016
DFAE BT Fixit 7 & *K 2016
Offering a Window on Global Design

R E bR g1t A 8

Hong Keng Young Design
Talent Award

‘ntation
I'I(‘ﬁ!‘l‘_\er

To support and nurture local up-and-
coming designers and graduates, the
DFA Hong Kong Young Design Talent
Award (DFA HKYDTA) offers an
opportunity for emerging talents aged
35 or younger to gain recognition for
outstanding work.

In 2016, nine design practitioners and
seven design graduates were chosen
from over 200 applications to receive
this award, assessed by the judging
panel based on criteria such as their
portfolio, overseas plan proposal, and
their potential contribution to design
and innovation development in Hong
Kong. Of the 16 awardees, 13 won
financial sponsorship entitlements to
explore a global design perspective
overseas, amounting up to HK$5
million in total.

DFA

QLOZIE SN R HAMVAQ

The overall aim is not just to nurture

young local talents, but also to
maintain Hong Kong’'s competitive
edge as Asia’s design hub. Sponsored
by CreateHK, Hong Kong Design
Institute and the School of Design of
the Hong Kong Polytechnic University,
awardees can travel to famed overseas
design firms and institutes to work or
study for six to twelve months to
expand their expertise and unleash
their potential, in hopes that they will
contribute to the long-term
development of Hong Kong's design
and creative industries upon their
return.
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CreateSmart Young Design Talent Award
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Jacqueline Hai Yee CHAK
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Sarene Tsui Tsing CHA
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Anafelle Ka Wah LIU
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| Illustrator and Animator
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CreateSmart Young Design Talent Special Award
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Nicholas Jin Kai TSAO
BEERE
Archltectural De5| gner

Tsz Ki SZE
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Higher Diploma in Fashion Design
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HKDI Young Design Talent Award
ERANTIRITE

PolyU School of Design Young Design Talent Award
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Young Design Talent Special Mention Award
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DFA Awards Exhibition

DFAIZ TR E K

Introducing the Public to Asian Design Excellence

52 RFE T L

To promote and arouse awareness of
DFA Awards, 5 exhibitions showcasing
the award winners are held in
different Asian cities in this reporting
period. They are exhibitions at GOOD
DESIGN Marunochi in Tokyo, Common
Ground in Seoul, PMQ, Elements and
InnoDesignTech Expo in Hong Kong.
The exhibitions not only showcases
design excellence but also enables the
public to experience how innovative
ideas are turned into practical
products and services through the
creative work of the design industry.
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Creativity and Entrepreneurship among Students,
Budding Design-preneurs and Besign-driven Start-ups.

A Afasipd Al R IG & S ER A -

BB EMA)LAER

i

-
=

Design Incubation Programme (DIP)
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Fostering Future Design-preneur Stars
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This two-year programme continued
to nurture design start-ups with a
variety of support services, including
subsidies of around HK$500,000,
ready-to-use office or co-working
spaces, business development,
marketing promotions, mentorship,
training and networking sessions
thanks to ongoing support from
CreateHK. DIP has nurtured companies
in product design, visual/spatial arts,
fashion & jewellery, branding/
packaging, interior design/architecture,
and media communication. HKDC has
managed DIP since 2012.

HKDC also opened two new
incubation centres:

e The DIP Centre in Wong Chuk
Hang which commenced
operation in early December 2016;
and

The DIP Centre in Kowloon Bay
which commenced operation in
early April 2017.

Both centres were designed by the
winner of the Interior Design Contest.
The Wong Chuk Hang Centre was
designed with a race theme,
embracing the metaphor of business
as a marathon: a long-sighted goal —
the first of many — that requires
thoughtful preparation and steady
commitment. The Kowloon Bay
Centre, on the other hand, adopts an
open design approach which features
transparent and translucent walls that
facilities display of fashion and
encourage communication among
incubatees and visitors. Both
incubation centres give incubatees the
opportunity to find a supportive team
with whom to share ideas and temper
their skills, so that they emerge fit and
ready for the challenges ahead.

Incubatees
Graduated
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300+

Intellectual Property
Rights Applications
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Local and International
Awards Won
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Start-ups Were Still
in Operation
Two Years Later
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Fashion Incubation Programme (FIP)
‘B EE TR
Helping Local Fashion Brands Advance
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Fully supported and funded by
CreateHK wunder the HKSAR
Government, the Fashion Incubation
Programme (FIP) is a new platform to
help develop and promote local
brands. FIP is dedicated to helping the
next generation of Hong Kong's
creative fashion talents and
entrepreneurs explore business
opportunities and make valuable
connections.

Under the programme, FIP designers
will gain access to studio space,
fashion marketing support,
empowerment programmes, fashion
information and co-creation project
support, including seed funding. At a
platform level, FIP aims to foster local
fashion in the creative economy and
strengthen the positioning of Hong
Kong design and fashion development
in both pan-Asian and global contexts.

Welcoming Our New FIP
Brands

With a budget of HK$16.5 million
from the CreateSmart Initiative (CSI),
covering 1 August 2016 to 30
September 2021, FIP is making good
progress. The renovation of the FIP
Centre at the CITA Kowloon Bay
Training Centre was completed in
March 2017, and the FIP Secretariat
received an overwhelming response to
its first call for applications. An
admission panel of nine members,
consisting of renowned and
experienced experts in the fashion
industry, including the Executive
Director of HKDC, members of the
Advisory Group Fashion (AGF), Chief

Brand Officers and Chief Commercial
Officers of several luxury fashion
houses, publishers and directors of key
fashion media, fashion editors and
more, was held to assess the
shortlisted applicants.

After careful consideration, four
applicants were admitted to FIP:
Cynthia & Xiao, FFIXXED STUDIOS,
Loom Loop and Yeung Chin.
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Expertise and Knowledge to Promote Innovation
and Growth within Hong Kong's Design Community.
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Knowledge of Design Week (KODW) 2016
®1T & 1R E2016

The Role of Design in Health and Wellness
RRRITEEFNETHNAE

Speakers
BHEERE

Organised by HKDC, the 11th annual
Knowledge of Design Week (KODW)
was held at Hotel ICON from 13-17
June 2016, where the flagship
programme successfully engaged
industry professionals in using the
power of design to improve the urban
environment.

Under the theme “Design. Cities.
Health in the New Economy”, KODW
2016 shed light on the role of design
in health and wellness. International
design masters, industry experts and
creative leaders were invited to share
their insights and experience on the
application of innovative design across
a broad spectrum of industries.

Boasting a strong line-up of over 20
speakers from design, architectural,
business, healthcare and technology
industries, as well as academia and
the public sector, KODW 2016
featured three half-day interactive

forums curated around interrelated
themes: “Shaping Healthy Cities”,
"Designing Future Care” and
“Innovating Health Experience”. These
forums explored the role of design in
creating healthy cities and improving
lives, opening up new horizons in
designing for urban health and
responding to changing lifestyles and
consumer roles.

In addition to the forums, KODW
2016 included four full-day and two
half-day workshops on the latest
trends and topics relevant to today’s
challenges. Keynote speaker Berit
Bergstrém, Senior Advisor for NCS
Colour AB, presented “Art and
Science of Colour Communication”;
Per Kristiansen of Trivium shared his
experience in “Exploring Futures and
Crafting Strategies”; Thomas
Bernstrand, Designer at AB Bernstrand
& Co and Simon Anund, Lecturer at
Konstfack, raised questions in “How

®ELL 43

to Brainstorm Like a Designer”; Paul
Priestman, Designer and Director of
PriestmanGoode, explored the topic
of mobility with “Design and Mobility
- Reclaiming Our Cities”; Rama
Gheerawo, Director of the Helen
Hamlyn Centre for Design at the Royal
College of Art and Onny Eikhaug,
Programme Leader of Design for All at
the Norwegian Centre for Design and
Architecture, presented “Creative
Leadership: Achieving Design
Excellence”; and Ali Ganjavian, Co-
founder of Studio Banana unveiled “The
Power of Imagination”.

All workshops and forums
demonstrated how innovative design
and services can be applied. Design
practitioners had the opportunity to
advance their design knowledge, to
help craft design strategies and
develop creative confidence, and to
facilitate networking between design
users.
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700+

Participants
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Institute of Design Knowledge (IDK)

1% 1T H3R = PR

Cultivating an Innovative Mindset

ER SR Eine::

To meet the growing demand for
executive design education, the
Institute of Design Knowledge (IDK)
launched a modular learning platform
to impart advanced design knowledge
and innovation training, to enhance
the competitiveness of local industries
by exploring, developing and
sustaining innovative approaches in
the workplace.

Created in 2012, the InnoDesign
Leadership Programme (IDLP) features
a mix of interactive workshops
consisting of small groups chaired by
industry leaders and advocates,
customised to the needs of local
designers, business executives and the
dynamic market. Touching on a wide
range of design practices and
management issues, the combination
of industry expertise and pedagogical
skill helps attendees, especially
strategic users of design, design
management and design practitioners,
learn to create value through
innovation and design for professional
and personal development.

IDLP modules developed under the
Chinese University of Hong Kong's
EMBA programmes help executive-
level business decision makers
strategise, plan, organise and deliver
creative business solutions, with a
focus on design leadership and
innovation management across the
public, non-profit and private sectors.
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620

Professionals and Senior
Business Executives
Enrolled
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Module Highlights
FIBETER/ME

M46 | & 5t 0+ 7%

Design Planning

Rt &K

Key to the process of innovative
design and planning are user research,
context research analysis, synthesis,
and realisation, according to Professor
Vijay Kumar of Institute of Design at
the lllinois Institute of Technology.
During his consultations for companies
such as Autodesk, Bose, Hallmark,
Kraft Foods and McDonald's, he
developed a seven-mode model that
he shared with workshop attendees:
sense intent, know users, know

context, frame insights, explore
concepts, frame solutions, and realise

M47 | B+t
Experience Design
PR g it

In this module, Professor Paul Hekkert
of the Department of Industrial Design
Engineering at Delft University of
Technology in the Netherlands
discussed the importance of
understanding human nature in the
product development process, using
case studies and examples to argue
for basic anthropology’s utility in
effective user-centric design. Professor
Hekkert also introduced the Vision in
Design (VIP) method of incorporating

a company’s mission and identity
while addressing future design needs.

For M47, we collaborated with
Energizing Kowloon East Office (EKEO)

”~

offerings. The workshop covered
some key methods, tools and
frameworks used by design planners
during these modes.

R4z 7 Fl e 32 T2 Bt 1% 1T 563 Vijay
Kumar# % 89 8t 7+ 8l 1 i% 1t & 4
FEERSONMNEETE DAlR
BE#HR NEAHARINT - BES
MR B 0% o ftb B 9 Autodesk -

for two years on a class project. In
2016, Winnie Ho, Deputy Head of
EKEO (currently Project Director at
Architectural Services Department)
and in 2017, Frank Wong, Deputy
Head of EKEO, shared the challenges
and key issues they faced in East
Kowloon District.  Participants went
through the whole Design Thinking
process to find solutions to problems
in Kowloon East.
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CSB Workshops

“%x%ﬂﬁlﬁﬁ

Cultlvatlng Design Thinking Among Decision Makers
BARIRKERNIRIT B4

Organised for the Civil Service Training
and Development Institute, the
Innovative Leadership Programme (ILP)
is an integrated leadership development
programme that allows Hong Kong
civil servants to pursue service
excellence to develop human-centric
strategies for social sustainability.

“Service Innovation and Implementation:
A Series of Two-Day Modules” is one
of the core modules of ILP. The
curriculum captures four key elements:
innovation, communication, teamwork
and leadership. Participants were
challenged to develop broader
perspectives on service innovation and
implementation by applying design
thinking in society through case
studies, experience-sharing and group
discussions.

Led by Rama Gheerawo, Director of
the Helen Hamlyn Centre for Design
at the Royal College of Art, and Dr
Edmund Lee, Executive Director of the
Hong Kong Design Centre, three
interactive workshops focused on
appreciating diversity, fostering
innovation and developing resilience
in organisations by applying creative
logic to create solutions. Civil servants
from a number of different bureaus
participated, including the Architectural
Services Department, Hong Kong
Police Force, Lands Department, The
Treasury and Development Bureau,
amongst others.
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Fashion PMQ
Reaching Out to the Public

R A BE AT 7R M B R

2,300,000+

Organised by HKDC and sponsored by ~ designers of women’s and men'’s Reached
CreateHK, Fashion PMQ is a first-of-  fashion, as well as fashion accessories BEREE A
its-kind B2C fashion carnival held at  and creative fashion products. This
PMQ as a prelude to FASHION ASIA  event contained three major
2016 HONGKONG. It was one of the  deliverables: the FashMobile Roving
highlights of the “Hong Kong in  Exhibition, three-day Fashion Mart and

Z R 5B & B i B T R 6 B

. Fashion” events featured by the Hong  two-week Fashion Crossover Pop-ups.
E N G AG E Kong Trade Development Council B 14 7 5 40 15 0 3R 37 T E IR0
S ’ v (HKTDC) to support the local fashion H & B IRITHELED - 2l EEFE Ui BB FINEB BN ]E/ﬂl &t
DﬂA \:I:/—\ ' industry and its development. % B & “Fashion PMQ" F JT 8l /7 2¢ Z HE AL © /E“j]/\ﬁjj:ﬁlgﬁ :
|% Z\ Z : Celebrating the city's reputation as 7' 2 & MU LB Ers  FashMobilelBIERE " —E=H
. N ‘Asia’s Design Hub’, the event MRINB2ON FEM AT K FZF 4L #) "Fashion Martes 2 T 58" LA [ 9 #3
The Society by Shar]ng [ndustry NEWS Know|edge and = showcased independent and emerging ~ “Fashion PMQ" 7 “FASHION ASIA 2016 P JE ) "B ¢ BX 5 pop-up /& 20"

¢ ' HONGKONG" &) Bl &= )& 3 ﬁz%?

= [ J _ BRGERBPAZIFARME E

WD ZAE B RS /EEA - - - B  /E 1 17 9 "Hong Kong in Fashlon

: : g VESEN T — - WEDEEN )
KOS BRI FIEDA o - 2 FHERADZ — WA ERAR 5 0"'

Local Designers |

A 39 it U

Insights with the Press as well as the Public.

40+

Brands

Rt A
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FashMobile Roving Exhibition

The exhibition kicked off at PMQ on 1
September 2016, officiated by
Gregory So Kam-leung, GBS, JP,
Secretary for Commerce and Economic
Development of HKSAR at the time,
with a fashion truck wrapped in the
project’s core message of “Fashion 4
Everyone @ Everywhere”. The mobile
boutique traversed Central, Causeway
Bay, Tsim Sha Tsui, Mong Kok, Tsuen
Wan and Tseung Kwan O in a roving
exhibition, engaging the public with
promotional flyers, fans and other
promotional materials, and inviting
them to view the showcased
menswear, womenswear, sportswear,
jewellery and accessories from 12
participating brands: Fabula Design,
FAVEbyKennyLi, LOOM LOOP,
MEIKING NG, MIDOTI, Miss Runner,
Moirae by Gloria Yip, niin, Playback
Concept, Royal Vintage & Timeless
Treasure, SENSE QUARTERS and THE
DOT.

Fashion Crossover Pop-ups

These temporary spaces, open 7-19
September 2016, encouraged cross-
disciplinary collaboration between
over 10 local design talents across a
range of disciplines, from fashion,
illustration, jewellery and leather
crafting to couture, fashion accessories
and lifestyle products. Design talents
in pop-ups for brands made use of the
engagement shop to create cross-
disciplinary products or projects.

Fashion Mart

The highlight of the campaign was the
three-day Fashion Mart, which kicked
off on 9 September 2016 with “Fashion
PMQ e Friday Dress HK Party”, held in
collaboration with Fashion Farm
Foundation and officiated by Susie Ho
Shuk-yee, JP, the then Permanent
Secretary for Commerce and Economic
Development (Communications and
Creative Industries) and Jerry Liu, the

then Head of CreateHK. Other
industry guests were also invited to
celebrate Hong Kong's excellence in
fashion design at the event. These
included members of Advisory Group
Fashion (AGF), the Hong Kong Fashion
Designers Association (HKFDA), local
design institutes, boards of directors
and close partners of HKDC, as well as
celebrities, media representatives,
bloggers and key opinion leaders.

Fashion Mart featured a variety of
programmes designed to engage
visitors. A three-day fashion market
showcased 31 design brands and
more than 40 fashion designers.
Visitors also interacted with a fashion
photography exhibition, featuring
local schools and brands, which was
divided into two sections. The first,
“Power of HK"”, showcased a series of
fashion photographs of local brands in
collaboration with JESSICA, a leading
local fashion magazine. The another

section was curated by local fashion
photographer C.K. Chan and his
styling team and contained fashion
photography featuring local Hong
Kong scenery, in collaboration with
participating brands from the fashion
market and winning pieces from
students at four local design institutes
(Caritas Bianchi College of Career,
Hong Kong Design Institute, The Hong
Kong Polytechnic University, and
Technological and Higher Education
Institute of Hong Kong).

Also featured was a lifestyle exhibition
displaying pieces from the renowned
furniture design company colourliving
in an inviting lounge space, and talks
and workshops in which a number of
artists, stylists and design masters
shared their expertise, as well as live
musical acts to entertain the crowds.
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Design Mart 2016
Rt 52016

Leading Talents to Put Their Ideas Forward

BREARBRITEL

Design Mart aims to provide a
platform for creative talents to
promote their original design works,
and often serves as a designer’s first
exposure to consumers. Designers and
artists from all creative disciplines are
welcome to join the event and seize a
great opportunity to communicate
directly with the public and share
creative ideas.

For the 5th year running, HKDC joined
K11 Art Mall (K11) to organise a
three-day Design Mart from 15-17
July 2016. “Fashion e Design Mart
2016 @ K11" shared K11's July
fashion theme, and echoed the
HKSAR Government's call to promote
the local fashion industry. This event
showcased 42 local designer brands,
bringing over HK$431,000 in turnover,
and drawing more than 160,000
visitors to experience the work and
creativity of local designers.

Training Course and
Workshops

Vendors were treated to a
designpreneurship retail training
session, “Work with Passion ¢ Work
with Effects” by Mimi Tang, the
former president of Kering Asia-
Pacific. Mimi was invited to talk about
her career development and the
challenges she faced over 45 years in
the fashion and retail industry. She
also shared with participants advice on
brand building. Two design workshops
were also held concurrently for the
public during the event, one on
making preserved flower necklaces
and another on mini smoothie bags.
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Local Designer Brands
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160,000+

Visitors
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HKDC STUDIO

BERRITPOLIHEER

Integrating Design into Community

A XIEE IR R4

Established in May 2016, HKDC
STUDIO is a learning and exhibition
space that fosters an understanding of
the power of design in the community.
This experimental endeavour aims at
engaging a diverse audience in
HKDC's mission to promote creativity
and the wider strategic use of design
for the community’s economic and
societal well-being.

With a dedicated space at PMQ,
HKDC STUDIO works hand-in-hand
with local designers, offering
workshops on topical issues and
experiencing design through hands-on
activities. Learning opportunities are
made for everybody: from creating
musical instruments and mobile apps
by coding to generating ideas through
LEGO® SERIOUS PLAY®, adults and
children alike are encouraged to
explore and experience different
aspects of design. One such example
is the “What is Food Design?”
workshop in collaboration with 2016
DIP incubatees Run 2 Tree, a four-
section programme for participants to
experience, enjoy and understand
how design is leading innovation in
food .

In addition to its educational spaces,
HKDC STUDIO also serves as an
exhibition space hosting the “HK
Design to Connect” series, including
the DIP Exhibition, which presented
Hong Kong's creative power through
the works of 11 select DIP Incubation
design-preneurs from different design
disciplines. Also on display were the
DFA Awards Exhibition showcasing
the works of the awardees, and the
WRAP UP Exhibition featuring the best
of up-and-coming communication
designer Sunny Wong's packaging
designs.
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Workshops and Collaborators Included:

TG REERLEEE:

e Create Your Own Instrument
(Vanissa Law)
Aol kB (FHL)

e What is Design Thinking?
(Hong Kong Design Centre)
WITBERMTXL?
(BHERITH L)

e What is Food Design?
(Run 2 Tree Creations)
AMRItRI L
(BF B41Z1T)

e LEGO® SERIOUS PLAY® for
Innovation
(Hong Kong Design Centre)
FEeNETeB RO E
(BB L)

e Build Your Own Mobile App
(A Star Coding)
BEFINMNAER
(—HERBHBEDL)
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Public Exhibitions and Trade Fairs

AFREREBRES

Reaching Out to the Community and Potential Markets

ISPEVAVINS T Y=v T

TR
T
5 ¢ PO A R Y RO

51,000+

Visits
£ RV NN

As a major component of the Engage
pillar, HKDC regularly organised local
and international exhibitions in
collaboration with our partners —
events which also acted as excellent
platforms to inspire design thinking
and to promote design excellence
among the public.
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Public Exhibitions §
and Trade Fairs
AFRAR

BRa

Ay

a

Exhibitions & % :

DFA Awards Exhibition @GOOD DESIGN MARUNOUCH]I in Tokyo
DFAI% it % & ¥ @ 2R ;R GOOD DESIGN MARUNOUCHI
14-24/4/2016

HKDC Showcase @SmartHK, Cheng Du

BEBERIUTALETX @R « BHEE K B
12-13/5/2016

DFA Awards Exhibition @PMQ in Hong Kong
DFARItREI@FE T

16/5-28/6/2016

DFA Awards Exhibition @Common Ground in Seoul

DFAi% 1T X /& % @ & /R Common Ground

19-29/5/2016

DFA Awards Exhibition @Element in Hong Kong
DFARITREW@EER A

26/5-6/6/2016

HKDC Pavilion @InnoDesignTech Expo (IDT Expo) in Hong Kong
Convention and Exhibition Centre
FEBERIUTALORIE@EFESWEE G LRI ROFRHRE T
1-3/12/2016

Publications

R4

KODW Digest 2016
Rt "E7IRE2016 X

Dg;ign.
Cities.
Health.
e
EREREE?

HONG KONG DESION CENTRE
mAR:

Following the success of Knowledge
of Design Week (KODW) 2016, KODW
collaborated with City Magazine
to launch a digest, “Design. Cities.
Health”, to capture the essence of the
event for those unable to attend. The
digest also shares information provided
by the forums and speakers with the
general public, serving as an essential
reference for urban improvement and
social innovation.

BIT“E"IBE06RHERE
EBRITFRLE(BINEEEFE
B BRIZEHEDZNEZER
SR B 1S dm AT - AR It BE
SHWMEMRELG?))— P HAR 1
PHRTIUERESENALTHE
WERI BRARIT T RERT
EEREREILSUTEZEN
FHENBERNBELT ERHR
BHEE -

BODW Programme Book
‘RIUTEEA W B FMH

A
DEBION, [NHGVATION AND BRANDE

With the extensive bios of BODW
speakers and preview of “must attend”
event such as forums, networking
events, good design exhibitions and
other community events, this 142-page
promgrmme books is a necessary plan
for those who seeking to fix their
itinerary and maximise opportunities to
network, exchange ideas and explore
business collaborations.

AT B F M LAIS4AT E R 1E 5
CETERAT RERBEHEERR
HEANE UREMTAHELH
TS itE XmiEsh 1’1t
RAEREMMAEXENSESNEE
L2 MEEBZEITNITE  BA
XiZ0) BB 4S8 EEM MR
B
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DFA Awards Publication
— Design for Asia
DFARRIT R T4 —
(RN R

The winners of the 2016 Design for
Asia awards are featured in this 252-
page publication, offering an insightful
look at the new face of Asian design
and innovation, and how their work
reflects local cultures, social concerns,
and environmental experiences.

AP KIE252T - N R2016F &
DFAR It X M 18 X 1Efn R 1% 1T H
BA » JLAE D M ) B8t 9 FTE 47 -
PRI ATE AR £ XAk~ 42 WA
MR EF B IMA -
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HKDC Annual Report

2015-2016
BBRITPOFR
2015-2016

Every year, the Hong Kong Design
Centre reports on initiatives,
programmes, developments and
financial performance in a design-
driven annual report. The 2015-2016
Annual Report used Augmented
Reality (AR) technology to review
information in an interactive 3D
environment that heralded the
organisation’s development and the
future of design itself. For this, the
report was honoured by the ARC
awards, which celebrate excellence in
annual reports, with the Gold Award
under Design Industry Association and
Bronze for Cultural Organization.

BB RITFROTEHS HMRAIZI
NEBHNFEERE BEIEATE
—NEFEMIM - EDED KB
B & W55 KR ° 2015-2016 F &
REL A RITAR) R A AR
1S EAIBE3IDE KK - T HES
DR ARG R RIGITTHREKBE -
WEREVFBLERBERAT— 5
¥R IR EFRARCHF IR A K 181t 77
Wihe"BRleE R XM A
FIER REFIERXERERE -

Design Post

“\ SMART DESIGN IN THE CITY

By

Design Post is a quarterly magazine
first published in June 2014 in

=i

st
DESIGNPOST =

".,."||||[III||IIIII||||"""
|

DRARNtR 2014
FASHION ASIA
WRNRRLAD

partnership with City Magazine. Hong
Kong's fashion bible, Design Post
assesses local, regional and global

design trends for our design-conscious

readers.

{Design Post) Z T & H| 201446
R 2= E(SINEEEEHR
B AR MR R ELT . iR E SRR
) E 2 HARITEIR AN IERE
FER

RITA L ZE&FIRT

mm“
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Hong Kong Design Directory
BFHBIRITIER

HKDC offers a complimentary design
directory service to help local and
overseas creative talents network and
raise their profiles professionally.
Comprehensive, fresh and user-friendly,
this online marketing platform allows
users to easily search by design field,
industry expertise, design experience and
firm size, making it a valuable resource
for those seeking local design services.

BEBIRITH LI A® % EIRITR
FEF BHERHAMSEIMRIT
I EY BB & FFR R AT B T ulb
FHEMAMEE - XM EHEE 7R
FECBENESA B/ ARIER
e T RIER D R
WA BMEBRIEIENRITA
A NBEEBEIHAMIZITRSH A
T RE-ADARNLENM LT
EHYE SELEEN-

g

dNews

dNews, HKDC's monthly e-newsletter in
the reporting period, offers event
details, industry news, designers
spotlights and more, letting enthusiasts
and professionals alike stay abreast of
HKDC'’s announcements and Hong Kong's
design and innovation communities.

dNews;ZHE RN & B - F B 1R IT
RLI ARER SR FRA REH)
ROEESEE - b R RER
BIUHMNAZFEAR  LLRITE
FERLAZTLALTEBRRES
RItPOMBEHFHS SHTEWE
HERFEAERE

Immn..r"“'
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Corporate Brochure

o A& F M

The corporate brochure was first
published in 2016 as a way to
introduce HKDC's work in establishing
Hong Kong as a centre of design
excellence in Asia. This A5-sized
brochure demonstrates how HKDC
continues its public mission in using
design and innovation to drive value
creation for business development and
improving the well-being of society,
through the provision of diverse
exchange platforms anchored by five
major objectives: CONNECT,
CELEBRATE, NURTURE, ADVANCE and
ENGAGE.

XARRR @A F M F2016F 9K
R NRABEBRITFLNHDE
VB MR T 2 BB T 1T A & I
TAE o IXARASY 5K K/NEY F A 15 48
NATHLIAREAERE  BY
BZZTHEMNRAEFE BRI
Rl AT BEUL -RE

W R AdSE A RBES - A
WITFIeIF B d - LB H il RER
ENERNELETRENRRE
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HKDC Library

FERRITPOEBIE

Sharing Design Knowledge with the Public

S5X0FH=Z1E1THIH

Dedicated to promoting design
knowledge, boosting public interest
and offering a dynamic platform for
discussion and information-sharing,
the HKDC Library hosts an
unparalleled trove of resources that
includes 2,000 books and 120
international magazine titles. This
invaluable archive is carefully curated
to include inspiring design-related
topics and make hard-to-find visual
and print content available to
students, professionals and enthusiasts
of all levels. With one of the best
collections of design publications in
Hong Kong, HKDC also arranges
regular book sharing sessions and
topical book features to enhance
publicity of the library.

EFERTPFLOEPBE—EHZNT
W RITAR - B AR KRR
HHXE AEEFREHE— NP EM
BRIWHMIRHAFEE - B BIEMNIEE
FE % BIE2,000M 18 1TEHE
P RI20ME R IZITRE S £ 51
REPEBLES  LF4E &I
ZFEUANETWIRITALT  #BAE
RSB S MIRITERTE  EE
RMELES —NONEIERR
EIRI& - fERN B HRFT2rRITT
MEEZ— BB RITPRLLESE
HEI TP o REAPEE
N AMBSARNE -

International

HKDC Library Book Feature
Design Entrepreneurship & Management
L el m

Resources

pE

. Design Magazines

2,000

= Design Books

E Rt

I

EFRig 1T 3 &

wite

Communications & Media Publicity

R R AR RS

Maintaining Contact with the Media
S5FEEREFEZEERR

HKDC makes use of all available
communication channels and means,
from print to digital and beyond, in
order to reach the widest possible
audience with current industry
developments and updates on
activities, particularly design-related
programmes.

To guarantee the integrity of any press
or media coverage, the organisation’s
communication policies are subject to
regular scrutiny and improvement. The
goal is always to raise public
awareness of and highlight the value
of design in society, through print

materials such as the widely
distributed dNews and Design Post,
and the organisation’s extensive social
media presence, spanning Facebook,
Twitter and Instagram.

This vigilance in media outreach allows
HKDC to be able to interact effectively
with the public and stay abreast of
industry developments.

FRRITP L -—EBIARTBER
B MAERREBBETFEEEM
BRTE MO TESHLERFEE
BRE MARDZF LR KRN
Tl LHE—Y5RITAERNE
HHB e
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b 2 E Bk AT 4% AR 5 S JF 0 A
A PATE AR 1% 88 % 4% 48 P U
WARKNETE -8 Hi—&B
KRS AR BN KR
BitEH S ENEERB R
Br 7 @ d & 8 “dNews” &8 F 18 11l
12 {Design Post) 5 | #7 1 - F AT ik
BRTFEANERERT A B
Facebook * Twitter # Instagram -

HEAT KEH2AREMOEE -

BESHEENRIRAEE POATE
B EHLARREDEKR  REHE
b 5K R R ARSE AL
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Partnership and Collaboration

REREE

Collaborating for Creativity and Design Excellence

ﬁﬁ?ﬁiﬁ@”%“&{t%1§1+

The key to HKDC's success is the
sponsorship and support of strong
partners who believe in local talent
and the great potential of design to
improve the lives of people in Hong
Kong and throughout Asia.

A debt of gratitude is owed to major
sponsor CreateHK, our founding
members, and other organisations and
individuals who have generously
contributed their time, effort and
money towards HKDC's mission of
using design and innovation to drive
value creation and improve the well-
being of society. With their help, and
the ongoing support of design
communities, the business sector,
academia, and the public and private

e ®

sectors, a variety of programmes were
developed in the reporting year to
promote design and innovation, and
encourage cross-discipline
collaboration across various industrial
sectors and between government
bodies.

This collaborative network of partners
in Hong Kong and abroad is an ever-
growing and evolving work-in-
progress through which — and to
which — HKDC is able to cultivate
opportunities for new experiences that
benefit everyone.

ERRITP LKD) BT 24K
BEBHOS DM E - ]
S5hLmES % WARBIRITA

AFRABELD - FBELFORITA
VAN & Ty 2 M 5 3 45 0 B SR 4T
B AR o

BB HETERBNMGUESE
BTPLOMY KA H2BR
MAFA T BB TR - oIS
HEet | BHFMEE - HEE
0 SE B R A AR 1A 613 Sk 0
BERREHLERREN R T o &
SMATE DB A BRI R B R
ZFRMALENE —HIAKD X
FoRLEBEFRNENS TN
DU RESRITMNGE - HEDE
17 551 Ko 5 BURF R T80 & {F o

PLSEEREBINBHESS
B #H—HT RPOBOMIEML
LR LEBERRAL—E KA
TTOIE Z RS - EAR ALY -

Our Partners

B SEREF

Aedas
L2\ ~»

MEiz2 SR @

Bright Future
Charitable Foundation

CLASSIFIEDGROUP

David Lo

DISENO DMAsia. 30

Direct Marketing gan St = Since 198:

= HoNG KONG DESIN INSTITUTE
SDEENTRAER

InvestHK

M|NG§:§ "l’;ﬁ’u”ij Kai-YinLo

Foundation VA&

PM@

7T Al s

PAL DESIGN GROUP

SWIRE PROPERTIES

Techtronic Industries

weskKowloon
I E

vitech

the Oval partnership

- (d()Rl\lANI
BEIE MIEBER

colourliving

y
~Con 3<CF?EATEHK
tact... .
Debbie Lo
Creativity wg,:,RNE
Foundation Australia

i e
HONG KONG

lsNE LAND

BMKEF

E‘ Nancy Lee

BILHEBE XV EEREEBMRAT
Musketeers Foundatlon

Musketeers Education & Culture Charitable

Hotel ICON

KELVIN GIORMANI

Fashionable Custom-sofa Crafter

b PolyU Design

TOMMY LI
DESIGN
WORKSHOP

mAte 61

Bonnie Chan Woo

Creativeworks

DESIGN'RUST
ckriiaty

HONG KONG AMBASSADORS
OF DESIGN

g foficorn shofs’

BN EERGRE RS

Intellectual Property Department

LAN KWAI FONG
WA EE

GROUP

NG TENG FONG
CHARITABLE FOUNDATION

HREGTEEESE

SL D
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Friends of HKDC Membership Programme

FERRITPOZRS A1TX

Uniting Design Enthusiasts

CRIZitE S

The Friends of HKDC Membership
Programme (FOHKDC) brings together
visionary organisations and individuals
from a wide range of professions and
backgrounds, all committed to HKDC's
mission of establishing Hong Kong as
a centre of design excellence in Asia.

Members share a passion not just for
design, arts and culture, but for the
benefits these bring to the community
and local businesses. Through the
programme, they enjoy opportunities
to enhance their knowledge, network
and collaborate in the field, and
attend events headlined by design and
business leaders from around the
world, enabling them to act as
resourceful champions for sustained
development to industry and
community through design and
innovation.

FERRITP O ZRE2 RAUTRDLRA
FRIAMEEROLFARRAS
FERERBE I —RAAEFBIKRIT
HOH D EE KN MR T 2 ZE

BEMBA-

a2 RAMERZIRIT - ZARARX
£ FRERITENE AR D
WXL LS - ELARITY 2
ABRTENEEZT LR AR
W ABKEEHESIENZIN - A
S IAREMYBIE - MEFR1&ITKR
bR AL SR ERZR - M
PTEELRMIRITRAFES
FITULEHEMARSEAR-

Acknowledgement of Corporate Members

BHRATNEZLR

(From 1 April 2016 to 31 March 2017, in alphabetical order)
(FH2016F4A1HE2017F3A318  UEXFEHHER)

3D BLACKSHEEP

esign

M
AMLE] @

PLOTCREATIVE

SL D TENON

T @

VSA ‘2w 5

creote studio

\\\\\ 4ing

DOUGLASPGDN

uniceunic

WAY OF DIFFERENCE

DEMO-

There are currently five membership
categories:
Rtk REERESFE

o Patron Red Member
BRKAHDSE

o Patron Member
KA & 55

o Corporate Member
ARLE

o Individual Member
MASEE

o Student Member

CHARISTTE

e (4
{7} SKY HUI WORKS

=/ &CREATIONS

VE [®ve

Earth # Preople # Animal

visian desire

XLMS

Acknowledgment of Patron Members

BRKABBLBEZER

(Till 31 March 2017, in alphabetical order)

(HZE2017%3 8318 UWEXFHHF)

Mr Fawaz Abid Bakhotmah

Mr Michael Cheung
RET K&

Director, Zincere Limited
ERARNT S

Ms Agnes Chiu
BREXZ+

Director, SOHK Limited
SOHK Ltd £ %

Mr Alex Chunn

Vice President — Concept Development,
Techtronic Industries Co. Limited
BIRIRAL R AT &l EH— =@ T &5

Mr Richard Fung

B EE

Chief Executive, Hong Kong Standards and Testing
Centre

ERRERRESR L BB

Ms Pansy Ho

ABRZ+

Managing Director, Shun Tak Holdings Limited
EREHBRAR EFL4E1

Mr Jeremy Hocking

Vice President Asia Pacific, Herman Miller Global
Customer Solutions (HK) Limited
HERYEHREF RS (BB)ERLQT

T A X &l & #

Ms Kigge Hvid
CEO, INDEX: Design to Improve Life®

Dr Kan Tai-keung, SBS, BBS
FEBEE L

Founder, KL & K Design
FaEigit oA

Mr Kwong Man-hang, Bengle, JP (Aust.)
BEBELE

Executive Director, WKK Technology Ltd.
ITERBERMBARAR NITES

Mr Lai Man-ting, Edmond

BXERE

Director, Much Creative Communication Limited
EZRUBEMERLA S

Dr Michael Lam

MEXEL

CEO, Hong Kong Quality Assurance Agency
EERRRILER S8

Ms Denise Lau

XNBEWZE

Executive Director, B.S.C. COLOURLIVING LIMITED
B.S.C. COLOURLIVING LIMITED #4147 & 5

Dr Flora Lau

X iEEE L

Director, FLORA LAU DESIGNERS LIMITED
NESRITIBER AT B

Mr Lau Siu Hong, Freeman, BBS
X NEREE

Partner, KL & K Design
;HZikit olh A

Mr Lau Tai Yum
X FEREE

Dr Edmund Lee
FEMiEL
Executive Director, Hong Kong Design Centre

FRRITRL TTHEH

Dr Harry Lee SBS, JP

=D it

Chairman, TAL APPAREL LTD.
Bl G XBRAR EE

Mr Leung Wai-fung

Ripig kL

Founder & CEO, Artemis Digital Limited
TRHBERNE 017 ARITEREH

Dr John S.K. Lo
FHEHL

Mr Lu Lam, Leslie

Pk ¥ S

Principal, Hong Kong Design Institute and
Institute of Vocational Education (Lee Wai Lee)
BEEMERIFREEBZTLHAEFR
(ZHEA) Rk

Mr Ma Yu Hung, Samuel

Digi k4t

Managing Director, Luk Ka Paper Industrial Limited
NEARIDBILAERLR EFLELE

Mr Ng Man Wai, Danny
RXfFRE

Director, 4N Limited
IWERRRITESHES

Mr Neckel Nils
Director, Designlink

Mr Benson Pau

HEH KL

Founder and Managing Director, Wings Trading (HK)
Co. Limited

KET(ER)BRLF 0N ARITHRER

Mr Tsoi Chiu Hang
HEilBELE
Executive Director, Lifestyle Centre Holdings Limited

NEAEERLEABRRAR RITES

At 63

Mr Jeremy Vinson
Design Partner, Tandem Design

Mr Wang Chi Fung

IR EE

President, China Energy Technology Holdings Limited
PEERMREAETRAR BEK

Mr Ben Wong

BEEFRE

Director, Sure Profit Holdings Ltd.
FREFABRAR EEK

Mr Danny Wong

Executive Director, Wiseman International Digitech
Limited

HEERABERERAR AITES

Mr Peter Wong
BEAFTRE

Mr Qin Xia

BEgkst

President, Makestream Design Co. Limited
MMERFBIRRRITARLA ARA

Prof. Eric Yim, JP
FEEBHER

Mr Leon K L Yoong
FEREE
Vice President — Design, Techtronic Industries Co. Limited

BIR R BRARE S —1RIT

Dr Allan Zeman

BEXEL

Chairman, Lan Kwai Fong Holdings Limited
(Registered on behalf of Company)
ZHGERBRLT TR

2B Square

4AM Industrial Development Limited
Fringebacker Limited

Play Concept Limited

Shantou University
ik K=

AT HIMKRZEMEERBRAA
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Visits to HKDC
HRIE B IR
Taking Hong Kong'’s Design Scene Global
HE D& B R T A A E BR

Design transcends boundaries.
Ensuring that local creative talents are
able to do so as well, and to
participate on the world stage, is an
important part of HKDC's mission to
promote a better understanding of
design and foster collaborations that
advance the industry as a whole. In
2016, invitations were extended to

government officials, student groups
and professional organisations from
around the world, proposing that they
send delegations to visit Hong Kong
and engage with the vibrant local
design ecologies.

BITAS AR IBEFLALHBA
R 5230 45 R ) o LE AN 30 AR 1D B &

EirigitEG > BB RITHO—
BB EEA - B 0BT IR AR
IR HINIR - B AR IR TSR
S5FRAENTR N iRit
FEVEAR KRR - 2016 F A - A0
BIETREEASHOBFE R
FHEAMRT LN BRRERE
B ES - EH KRR ARG D

BB BIRITAERS -

Corporate Governance

NN
A ER

As a publicly funded organisation,
HKDC has over the years continued to
strengthen its corporate governance
and improve its culture of work to
foster accountability, cooperation and
collaboration. Apart from regularly
reviewing its operation, HKDC
appointed an external audit firm to
conduct an internal audit exercise on
areas related to projects, finance and
administration. Based on the findings
and recommendations of the internal
audit report, HKDC had prioritised its
follow-up actions, including staff
training, to ensure that the operational
procedures comply with its own
corporate governance.

HKDC has also fully implemented a
two-tier reporting system for
managing potential conflicts of
interest of its directors. Apart from
reporting their potential conflicts of
interest at board or committee
meetings, directors are now also
required to disclose their general
interests, direct or indirect, pecuniary
or otherwise, on appointment to the
Board of HKDC. Their declarations are
also available for inspection by
members of the public upon request.

FERRITHOERN - RAE R
1o WEDEEA RN E RE B
BT R R BR IR AR o
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Our Accounts

BFRRITPOKE

INCOME AND EXPENDITURE STATEMENT FOR THE YEAR ENDED 31 MARCH 2017
F2017F3A3 B EMBFREREEEE

Non-Government
Funding Government Funding CreateSmart Initiative

FBFEEE BUF & B IS E it X

Suppporting the
Design Implementation  Design Incubation Fashion
HKDC Basic Incubation of the Fashion Programme Incubation
Activities Programme Initiatives (Phase IlI) Programme
BERTAL  RittILEE RBEXEEEX  Rit6/LEFITH WHEELIEE  Fashion
EXEE it % xR REERE (B=H) it % PMQ

HK$ HK$

HKS$ HK$

HKS$ HK$

Income

KA

Government grant 18,843,829 7,013,130 5,363,651 9,807,881 591,823 2,132,034

Fashion Asia
Hong Kong
2016

HK$

7,903,264

FRIRITH LKA

Other
Government

CreateSmart Initiative Funding
I E Rt K HUBFR R ®
HK Young HKYoung HK Young
Design Design Design Hong Kong

Talent Talent Talent Creative
Business of Business of Business of Knowledge DFA DFA Awards Awards  Awards Ecologies:

DES ] Design Design of Design Awards Awards 2014 2015 2016 The Plurality of Hong Kong
Week 2015 Week 2016 Week 2017 Week 2016 2015 2016 EBEF BEBF BAEBF VisionsinDesign Create Ecologies:
BRIUTEWA RITEWA RITEHA RIFSRA DFARITR DFARIER RUAR RIEFR RUAR FHEYUE4ES:  The Plurality of

2015 2016 2017 2016 2015 2016 K%2014 AR2015 K%K2016 HREE Visions in Design

HK$

HKS

HKS$ HK$

HK$ HKS

HK$ HK$

HK$ HK$

HKS

18,260 9,025,746 1,895,077 863,248  2,949813 1,647,799 3,011,626 106,150 2,382,199

67

3,280,152 |R:EPELY]

4,996,199

67,650

3,280,235 EEEIELY]

3,280,235 CEEEIEVA

6,088,142

BT B
Project income 31,800 1,573,513 439,630 0 0 0 144970 113,738 0 1,150,983 0 173453 1,000 1,367,112 0 0 0 0 0
=R ON
Sponsorship 115,764 6,634,087 0 0 0 0 46,338 1,459,409 0 3397322 0 711,200 389,053 640,003 11,190 23,655 16,000 0 I 13,444,021
EH /BN
Other income 156 852 64,049 132 240 27 20 553 0 432 0 16 7 323 40 272 171 277 83
EL I ON

147,720 27,052,281 7,516,809 5,363,783 9,808,121 591,850 2,323,362 9,476,964 18,260 13,574,483 57,000 2,779,746 1,253,308 4,957,251 1,659,029 3,035,553 122,321 2,382,476
Expenditures
X
Project expenses 123,439 9,564,949 5,609,891 258,375 8,887,945 139,845 2,281,562 8,695,890 (1,740) 11,668,866 57,000 2,423,393 973,758 4,167,991 1,324,889 2,756,227 122,321 1,061,735
WE T
Payroll & related cost 4,740 12,499,332 1,894,318 4,166,866 908,176 440,005 31,800 761,074 0 1885617 0 346,353 259,550 789,260 334,140 279,326 0 1,320,741 N 25,921,298
FRRERZH
Donation 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
B
Overhead & administration 25,000 4,988,000 12,600 938,542 12,000 12,000 10,000 20,000 20,000 20,000 0 10,000 20,000 0 0 0 0 0 0
—REERTERA

153,179 27,052,281 7,516,809 5,363,783 9,808,121 591,850 2,323,362 9,476,964 18,260 13,574,483 57,000 2,779,746 1,253,308 4,957,251 1,659,029 3,035553 122,321 2,382,476 3,280,235 EEEICKIE]
Net deficit (5,459) 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0

BRT

(5.459)
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HKDC’s Board of Directors 2016-2017
EBRITHLEEZS

S SO SO

U\ AN

i ) o W

Eric Yim = % 88 Bonnie Chan BR @ & David Lo /7 K 38 Roy Chung & & ¥ James Law & & 3L Steve Leung R E X JosephLoH & & Kai-yin Lo ¥ /3 #f
Chairman % & Vice Chairman &l £ & Vice Chairman &l £ /& Director & % Director & % Director & % Director % Director %

SO AN SN S\ Q)N

!

\\\\\\\\\\\\ \\\\\\\\_\\\\\\\\ Q ; \\\\\\\\\\\

% U
Freeman Lau X| /N B Alex Lee Z=ZH Ron Leung R BRI Janet Cheung 3 5 & Joey Ho fil 3R & Victor Lo & i 5% Leslie Lu /= # Victor Tsang & 8 % Raymond Yip M % & Jerry Liu BX 5
Director & % Director & % Director & % Director & & Director & % Director & F Director & % Director & % Director & & Director & &

SO

SO SN SO

QN \ )y

R —

/

Cees de Bont Patrick Bruce Viveca Chan [k — Barney Cheng ¥f Jk R Felix Chung & E i# Benson Cheung 3 75 & Karr Yip ™ /N F Kevin Yeung # 1 # Antony Chan [ & 3 Fiona Lam #k 2 7k Janet Chu 5k &8 R

Director & %= Director & & Director & % Director & & Director # % Alternate Director f#M & % Alternate Director (% 4N & % Alternate Director [ 4N & % Alternate Director {& %N & 2 Alternate Director {E %[ % Alternate Director {& ) & %
Finance and Business Finance and Business
Board of Administration Development Audit Board of Administration  Development Audit
Meeting Attendance/Total Number of Meetings Directors Committee Committee Committee Meeting Attendance/Total Number of Meetings Directors Committee Committee Committee
Ay SR A N &2 T4 A ==
o i ot e G e e S HERB/2NHE MERGH &~ LLER F i
3 s = = (1/4/2016-31/3/2017) E=s ERS ERs ER&
Eric Yim ™78 6/6 — 4/4 —
- = pr Representative appointed by Hong Kong Federation of Design
Bonnie Chan & % 216 3/5 3/4 - Associations & 1% it &2 K% 5/6 5/5 24 —
DavidLo 7= 7k 58 5/6 2/5 3/4 _ Representative appointed by Hong Kong Fashion Designers
Cees de Bont 3/6 - 3/4 - Associations & /&R & T th 2R &K 4/6 — 2/4 —
Patrick Bruce 5/6 45 — — Representative appointed by The Chartered Society of Designers
Viveca Chan [ — 5/6 — 1/4 — RERIFRITITHS (BB KK 5/6 — — —
Barney Cheng A JK R 2/6 — 2/4 - Representative appointed by Hong Kong Designers Association
Felix Chung 4% &3 1/6 — 0/4 — BB RTINS RE 4/5 — — —
Roy Chung & & 3/6 4/5 — 3/3 Representative appointed by Hong Kong Interior Design Association
C o AR S (T b A o
James Law B % 1L, 4/6 — 14 — BAAERRITIHLHE 4/6 3/5 0/4
Steve Leung & 5/6 — 2/4 —
Josephlo 75iEH 2/6 — — 3/3
Kai-yin Lo & /5 @t 2/6 — 1/4 — Remarks: AR
Victor Lo & 5 4/6 — 3/4 — Raymond Yip was appointed as Director on 21 April 2016 HEET2016F4A21HRETRNES
Leslie Lu /= #% 46 _ 3/4 _ Janet Chu resigned as Alternate Director on 26 May 2016 KEB R F2016F5H268 ﬁfﬂ@%\\%%
Victor Tsang & B % e 35 — — Fiona Lam Was appoinjted as Alternate Director on 26 May 2016 B KTF201645H26 Ej?iii/%ffﬁ1|§7r\‘§$
- Alex Lee resigned as Director on 8 February 2017 FEPAT2017F2A8BFHAES
Raymond Yip 0 % & 4/5 — — —

Head of CreateHK 8] & & % &

0

5 6/6 5/5 4/4 3/3
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Global

INTERNATIONAL ALLIANCES cl** GLOBAL DESIGN NETWORK (GDN)
E Fr Bk B8 [ & BR % it B

Launched in 2005 by Hong Kong Design Centre and the Hong Kong Trade Development Council, GDN is a Hong
These are some of the global organisations we are affiliated with. These have helped us in our Kong-based promotional entity also supported by a vast international membership network. Members include
efforts to produce a wide range of quality programmes. Looking ahead, we will continue to leading design-related associations both in Hong Kong and overseas, and new members join GDN every year.

work closely with these partners to create and introduce new programmes. HKDC, together with The Hong Kong Federation of Design Associations (FHKDA) convene GDN members to an
annual symposium, where members get to explore the latest on the global design industry and discuss new

ideas and concepts with peers from around the world.

FRLES-LEENARERIRA  ARRUEISHE  ERINEBEX SNBSS ESRHE

BeoREAR ATOREEARSTNMRF AME HOUFIRE - AFSHREIEE AR £ OSEARSRRATASERAAL . &4 URRNRONRIAS L
FREBARENERESAMS - RESARATEREREMARN AW R AL HEANEERE -5
FoOEBRUMLHSANAA EFRRUHIKELN] SR THLANLTRARRULORFER 52
REG L XA E -
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Members of Global Design Network (GDN)
[EFRiRITERBE K A

AUSTRALIA

S

SWIN
BUR
* NEx

SWINBURNE
UNIVERSITY OF
TECHNOLOGY

AUSTRIA
B 3th R

designaustria

BARCELONA

0 e

Barcelona Centre de Disseny

FabCafe
what do you

BELGIUM
Et I Bt

FLANDERS
FASHION
INSTITUTE

\vio

Design
Institute of Australia

RY Fl ANDFRSAE

L33

House for contemporary art

CANADA
mEX

icsid  Hsion,
1d

Design for

BC

&) ERTWigHER B

bidc BEIING INDUSTRIAL DESIGN CENTER

SHETMSRRHE SIS

|3»:|ﬁ'n

X, L § -

METWEHNE criva ncustia Dsin Assosiaton

3HIN3O

NDIS3a
IVHONVHS
%

GBI RE

Liligitz @ RERD
SHANGHAI PROMOTION
= cenren For ey oF pesian

Q
SDPA(/g

RIITTIRIT
SHENZHEN DESIGN UNION

SHENZHEN
GRAPHIC DESIGN
ASSOCIATION
RYNTF @RS

SIDA X)

SHENZHEN INDUSTRIAL DESIGN
PROFESSION ASSOCIATION

WYL ERATEN S

T

U180 3 i i W T B

SHENZHEN INSTITUTE FOR INNOVATIVE DESIGN

d
= f. LRI BE

YANGCHENG DESIGN ALLIANCE
- I--

DENMARK

A&

DDC

Danish Design Centre

H INDEX

B DESIGN
TO IMPROVE
LIFE®

FRANCE
EE

DD € e sennes o -

I D International
Design Center Berlin

HONG KONG

i

—

Academy of
Visual Arts

BREME

{SEER

School of Communication
HFEEZ G KRR

HONG KONG BAPTIST UNIVERSITY

g E i Licning Ao
| 12 HE K W@

M2 Caritas Bianchi College of Careers
A HEARFIRBLK

CHARTERED
SOCIETY OF
DESIGNERS

\ DESIGN
COUNCIL
HONG KONG
FEEHEAN

)

FASHION FARM FOUNDATION

B EMN SR

HONG KONG ART SCHOOL
Adivision of Hong Kong Arts Centre

,Ml
§,§uu}t’&’rﬁﬁ’

Hong Kong
Brands Association

EREAREERERR
Hong Kong Brand
Development Council

hk'e

Hong Kong Design Centre
BEEEED

ZFE HonG KonG DESIoN INSTITUTE
BERENIRHER

Member of VIC Group VTC M it &

NAHKDA

ERRIAHE

H KF&DA

ERBRAKARERE

HRERAXLPOH
Hong Kong Institute of
Contemporary Culture

—<HIBA

HONG KONG INTERIOR DESIGN ASSOCIATION
EREZRARNBE

NIC UNIVERSITY

&
Tor

weskKowloon
BAXKE

M=Deimres

@ institute

miniminigallery

MODA

Mode of Design Alliance

EERAABE

PM@

AT
SCAD

The University for Creative Careers

®. . ® | school of
07+ o | Design
o e |Aumni
Association
FEETIAP
WA RREAE

THE HONG KONG
?b POLYTECHNIC UNIVERSITY
T RE

SGHOOL OF DESIGN
25

HUNGARY
R ZF R

HUNGARIAN
DESIGN
COUNCIL

A DI Association of
Designers of India

®

BRAND BETTER

INDONESIA

BERAI

BDA
Acl

ASOSIASI
DESAINER
GRAFIS
INDONESIA

JAPAN
SN

AODJ

AMBASSADORS
OF DESIGN,
JAPAN

Kicp
e L

KOREA INSTITUTE OF DESIGN PROMOTION

D5,

MACAU
DESIGNERS
ASSOCIATION
BPIRERIRE

MALAYSIA

PORTUGAL
BET

ASSOCIACAO

NACIONAL DE

DESIGNERS
_—

SINGAPORE

# 03K

alodeBuisubisap

tDA Asia

the Design Alliance Asia

SWEDEN

gl
DESIGN
REGION
SWEDEN
Form
Design
Center/

Svensk
Form

SWEDISH

ASSOCIATION OF
DESIGNERS

SVID

EirikE 73

TAIWAN

25
IA:? =

A

Cultural Creative Industry Association

©

HuERFHAR
Jib BEER L

BERIEREPDL
TAIWAN DESIGN CENTER

TEDX Taipei

x = independently organized TED event

THAILAND

RHE

TCDC

UNITED
STATES

xE

dmi:

design
management
institute

NV
X DESIGN
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