Graphic
Book
Service

== Design
e CdAN

Interior

Lighting
Interactic
Ecological
Multi-disciplinary
User Experience
Website
Landscape Architecture
Urban

User Interface
Editorial
lllustration
Advertising
Architecture
Typography

Print
Environmental
Packaging




HKDC Annual Report
aeaxaT PO FE
2024-25




About HKDC

Hong Kong Design Centre

IS a strategic partner of

the HKSAR Government,
harnessing the city’s distinctive
East-meets-West position to
create value through design.
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To achieve our goals, we:

@ Cultivate a culture of design

@ Bridge stakeholders to
opportunities that unleash
the power of design

@® Promote excellence in
various design disciplines
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Establish Hong Kong as an international centre of
design excellence in Asia
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Promote wider and strategic use of design and design thinking to
create business value and improve societal well-being
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Chairman’s
Message

Time has flown by since | was given the privilege of serving as
Chairman of the Hong Kong Design Centre (HKDC). In the blink of
an eye, nine fruitful years have passed, and my term as Chairman

will conclude this year. Looking back on the rewarding and enriching
journey | have shared with my colleagues, | am filled with deep
gratitude and a touch of reluctance to bid farewell. | have witnessed
HKDC's transformation from an industry-focused organisation into

a catalyst for social connection and a growth engine for Hong Kong's
design sector. This evolution is a testament to the far-reaching power
of design—not only in products and services, but also in shaping
business models and influencing policymaking, demonstrating the
profound impact of design on all facets of society.
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Over the past nine years, HKDC has adapted to changing societal
conditions, evolving from a promoter of design into an explorer

of its potential across diverse areas. As both an architect and an
entrepreneur, | found my professional identity intertwined with the
changing role of HKDC. This connection has given me a unique
perspective on design and inspired us to establish a clearer vision:
to integrate design into everyday life and make it more accessible
for the public to engage in the art of designing.

Throughout my tenure at HKDC, several projects have stood out

for their meaningful contributions to the community and the promotion

of design thinking. Among these, ‘Unleash! Empowered by Design
Thinking’ and ‘Design Spectrum’ hold a particularly cherished
significance. Both initiatives have not only illuminated the role of
design in enhancing daily life but have also established a robust
framework for public engagement in Hong Kong.

Since its establishment in 2019 at 7 Mallory Street in Wan Chai,
Design Spectrum has evolved into a vibrant platform for year-round
exhibitions and events. It serves as a focal point where design

intersects with everyday experiences, fostering a culture of creativity

that resonates with the community. Through various exhibitions and
interactive events, Design Spectrum has ignited public interest and
dialogue concerning design, prompting individuals to recognise

its relevance in their lives and surroundings. This initiative has
transcended mere display; it has effectively laid the foundation for

the Design Museum and various exhibition and collaborative spaces

at the DX design hub. By prioritising community engagement,
Design Spectrum has cultivated strong ties among the public,
allowing them to interact not just with design but also with each
other. This collaborative spirit is essential in a bustling urban
environment like Hong Kong, where shared experiences can create
a sense of belonging and mutual understanding.
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Equally significant is the two-year public awareness program,
‘Unleash!’, which has made a considerable impact on the
understanding and practical application of design thinking across
various sectors in Hong Kong. A notable feature of this initiative

was the 39-episode Metro Radio programme. This platform brought
together guest speakers from diverse fields—design, business,

and the community—to discuss how they leverage design thinking

in their work. These conversations not only shed light on the
multifaceted nature of design thinking but also illustrated its potential
to drive innovation and problem-solving in real-world contexts. The
experiences shared through this programme culminated in published
materials that contribute significantly to the development of design
thinking in Hong Kong. By highlighting successful case studies and
practical applications, these resources serve as invaluable guides
for practitioners and aspiring designers alike.

In addition to ‘Unleash!” and Design Spectrum, HKDC has involved
in many community-focused initiatives that illustrate the power of
design thinking in addressing pressing social issues. Initiatives such
as BODW CityProg and #ddHK engage the public in meaningful
ways, inviting community members to co-create solutions and
share their perspectives on design challenges. One particularly
poignant example is the revitalisation study of the Tung O Ancient
Trail, undertaken during the pandemic. This project not only aimed
to restore a historical pathway but also reinforced the importance
of outdoor spaces during times of crisis, highlighting their potential
to enhance mental well-being and community cohesion. Moreover,
the public consultation project ‘Toilet Tells: Rediscover Public
Toilet’ demonstrates how design thinking can revitalise everyday
infrastructure and improve public amenities. By focusing on user
experiences and needs, this project encouraged open dialogue
and facilitated community-driven solutions to what might otherwise
be overlooked.

Collectively, these initiatives exemplify how design thinking can

be harnessed to address social challenges, foster community
engagement, and drive innovation. They exemplify the core philosophy
of HKDC: that design is not solely a professional discipline but

a powerful tool for social good. As we move forward, continuing

to embrace and promote design thinking will be crucial for creating
resilient, informed communities that can adapt to the complexities

of urban life.
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The opening to the public of the DX design hub in December

2024 marked an important milestone in HKDC's development.

To celebrate this occasion, we hosted a grand launch event attended
by nearly 800 design enthusiasts from Hong Kong, the Mainland
and around the world. The name ‘DX’ embodies the essence of

DX design hub: the ‘D’ stands for the diverse disciplines within
design, while the ‘X’ symbolises multiply, crossover, experiment and
experience. More than just a showcase platform, the DX design hub
is where interdisciplinary collaboration and creative exchange thrive.
It allows local designers to connect with overseas peers and spark
inspiration, reinforcing Hong Kong's role as a design gateway for
‘going global and bringing in’. Within just three months of operation,
DX design hub has hosted a series of exciting events, including

the debut of PechaKucha—a creative storytelling format where
professionals from various industries share their ideas through

20 slides x 20 seconds, unleashing endless possibilities in design.

HKDC's flagship event, Business of Design Week (BODW), has also
achieved remarkable success. As Asia’s premier annual design event,
we are honoured to welcome ltaly as our Partner Country under the
theme of ‘Curiosity’ for BODW 2025. With the strong support of

the Consulate General of Italy in Hong Kong, | am confident that this
third collaboration will further enhance both of our global influence
and deliver deeper insights and innovation to the industry.

Curiosity and a spirit of innovation are embedded in every designer’s
DNA. To the young designers of Hong Kong, | encourage you to
learn from veterans, build confidence, stay curious and embrace
challenges. Only by constantly questioning and exploring can we
drive social progress and create new value.

Finally, | would like to express my heartfelt thanks to the HKSAR
Government, our Board of Directors, sponsors and partners for their
support, and to the HKDC's team for their dedication and passion.
It is because of your tireless efforts that HKDC has achieved

so much. As | pass the baton to the next generation of leadership,

| am confident they will carry this torch forward, seizing emerging
opportunities and steering HKDC towards an even brighter future
under the Government’s Blueprint for Arts and Culture and Creative
Industries Development. Let us continue to harness the power of
design to inspire and enrich lives.

Prof. Eric C. Yim, MH, JP
Chairman of HKDC
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Chairman’s
Message

Having joined the Board of Directors of the Hong Kong Design
Centre (HKDC) in 2011/12, | have witnessed HKDC's steadfast
commitment to advancing the development of design and creative
industries in Hong Kong and beyond. It is my profound honour to
be appointed as Chairman on 11 April 2025, and to embrace the
mission of championing the design culture in Hong Kong.

As a strategic partner in advancing design and creative industries,
we have been actively supporting the government's initiatives
outlined in the Policy Address and the Blueprint for Arts and
Culture and Creative Industries Development, strengthening Hong
Kong's position as ‘Asia’s creative capital'. We are deeply grateful
for the enduring support from the Cultural and Creative Industries
Development Agency (CCIDA), which has laid a solid foundation
for our continued growth. Through the DX design hub and a diverse
range of flagship programmes, we aim to build cross-disciplinary
platforms for industry exchange, foster cultural dialogue between
Hong Kong and the global community, and elevate local design onto
the global stage.
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Connecting industries and fostering cross-sector collaboration has
always been a key focus of our work. We are committed to engaging
stakeholders from diverse sectors, serving as a bridge to facilitate
cooperation and unlock business opportunities. In particular, we
support SMEs and emerging designers in the design and creative
industries, helping them strengthen their brand capabilities and
expand their reach not only in locally, but also across the Mainland,
and international markets. Hong Kong Design Centre is more than
a showcase for design excellence, it is a dynaminc platform where
designers, enterprises, and the public converge to exchange ideas,
share resources, ignite creativity, and drive innovation through
collaboration.

We firmly believe that talent is the foundation of the creative
industries. We will continue to enhance our programmes by working
closely with industry, academia, and the community to discover and
nurture promising design talent, empowering them to step beyond
Hong Kong and onto the Mainland and global stage. With the
completion of the DX design hub, we are excited to present a rich
array of exhibitions, workshops, and exchange activities to promote
design thinking and creative culture, deepening public appreciation
for the value of design.

| would like to express my heartfelt gratitude to Professor Eric

Yim, our former Chairman, for his visionary leadership and years of
dedicated service. Under his guidance, HKDC achieved remarkable
breakthroughs and opened new horizons for the design community in
Hong Kong. Looking ahead, | will work hand in hand with my Board
members and our team to lead HKDC into a new chapter, cultivating
fertile ground for creativity, unlocking the boundless potential of
design, and continuing to drive the flourishing development of the
creative industries in Hong Kong.

Mr Joseph Lo, MH
Chairman of HKDC
(appointed as Chairman on 11 April 2025)
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Executive Director’s
Message

As | step into the role of Executive Director at the Hong Kong Design
Centre (HKDC) in February 2025, | am deeply inspired by the
strong foundation the Centre has built over the past two decades—
years spent earning trust, cultivating connections, and establishing
platforms that have brought Hong Kong's design excellence to the
global stage. | am also excited to work alongside the dynamic and
passionate team at HKDC, whose dedication drives our mission
forward. Leading HKDC is not merely about steering an organisation;
it is about championing the value of design to foster innovation,
encourage business collaboration, support industrial development,
and contribute to the betterment of society.

With the steadfast support of the HKSAR Government and our Board
of Directors, we achieved significant accomplishments in 2024. Our
flagship programme, Business of Design Week (BODW), which has
partnered with 13 countries and cities since 2002, remains a premier
platform for high-impact collaborations and exchanges across creative
and business sectors. Last year, we were honoured to have France

as our Partner Country, showcasing French artistry and innovation

to local and international participants—further strengthening Hong
Kong's position as an East-meets-West centre for international cultural
exchange. Looking ahead, we are excited to announce that ltaly has
been confirmed as the year-round Partner Country for BODW 2025.
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Like many of you, | eagerly anticipate the creative insights and design
wisdom this cross-cultural partnership will bring to our community.

Complementing the main event, our citywide programme, BODW In
the City, featured more than 80 cross-sector satellite events—including
exhibitions, workshops, screenings, and live experiences—across
various districts in Hong Kong, transforming the city into a vibrant
celebration of design. The programme brought together global and
local design talents, offering residents and visitors a chance to engage
with design in unexpected places and moments throughout the city.

At HKDC, we celebrate the power of design through signature
programmes, including the DFA Awards, Fashion Asia Hong Kong's
Fashion Challenge Forum, and 10 Asian Designers To Watch,
spotlighting visionary creatives and impactful works that shape
society. We are also committed to nurturing emerging local designers
through initiatives like the Fashion Incubation Programme and the
Design Incubation Programme, which offer essential support

and empowerment. Our incubation programme features mentorship,
industry-academia collaboration, and cross-sector partnerships

to nurture design-driven SMEs into future design leaders with
entrepreneurial spirit and cross-disciplinary potential.

2024 is also a milestone year for HKDC, as we unveil our new
creative landmark in the heritage-rich district of Sham Shui Po—the
DX design hub. We strive to delight the public through our events,
always curating high-quality experiences that inspire. Delivering an
exceptional guest experience is especially important to me. Drawing
from my background in luxury hospitality—where service, storytelling,
and guest-centric experiences are paramount—I| aim to integrate these
insights into HKDC's programmes, enriching them with elements

of sensory design, emotional engagement, and thoughtful curation.
As a preview, we will host a series of exciting events in December
2025 at DX design hub, promoting dynamic cultural content not only
to the local design community, but also to design-related sectors
across the Greater Bay Area and around the world. These events will
reinforce our commitment to building a vibrant design ecosystem by
‘bringing in and going out’ to foster business opportunities—echoing
the directions in the Government’s Blueprint for Arts and Culture and
Creative Industries Development.

With heartfelt gratitude and passion, | look forward to this journey—
where the power of design can draw on our collective strengths and
thrive through innovation and connectivity, positioning Hong Kong not
only as a global financial centre, but also as a capital of creativity—
where ideas are born, tested, and celebrated.

Ms Rainy Chan
Executive Director of HKDC
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A New DeS|gn Landmark
N Sham Shu Pc
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Realising a New Milestone

Our vision is to tell the rich story of Hong Kong
design through a physical space, positioning
the vibrant district of Sham Shui Po — a unique
blend of old and new — as Asia’s next design

destination and a creative hub connecting East
and West.

This vision came to life on 4 December 2024,
with the official opening of the DX design hub

at 280 Tung Chau Street. It is a new landmark
where talent meets and creativity thrives,
symbolising a new chapter for the Hong Kong
design community. As HKDC’s Chairman
Professor Eric Yim explains, the name itself
holds the vision: ‘The “D” represents design and
diversified disciplines, while “X" signifies multiply
and crossover — a mission to amplify the power
of design throughout our society. The DX design
hub has come to fruition through its construction
by the Urban Renewal Authority (URA), and the
strategic formulation, coordination, supervision
and supported by the Cultural and Creative
Industries Development Agency (CCIDA) as
lead sponsor.
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Open to the public and rooted in Sham Shui Po, DX design hub breathes new life into
the district’s historical legacy as a wholesale and retail centre for clothing and textile.
With a mission to revitalise local culture and fuel the creative economy, it reimagines
the future of design with bold ambition. On one hand, it sparks local creativity through
community design initiatives, reviving the charm of traditional neighborhoods and
transforming the district into a cultural tourism destination that drives the local economy.
On the other hand, DX design hub serves as a launchpad for emerging design talent.
Through business training and mentorship initiatives, it empowers young talent with the
skills, industry connections and confidence they need to thrive, fueling the growth of
Hong Kong's design ecosystem and setting the stage for a thriving creative future.

(@ ‘Design Pulse Asia’ exhibition at The Design Museum
EERTEERL M TR BRE
@ ‘Walk with Master’ programme explores creative and design spaces
in Sham Shui Po
MEEAREE | EEEHRKISNE KRR
@ Distinguished guests group photo at DX design hub launching ceremony
—REET DXERAERFRELEXERE
@ Prof. Eric Yim, Chairman of HKDC, delivers opening remarks at
PreC|ous Matter’ exhibition
BBRRPOEFERSHBIREYRIEE TPrecious Matter) BB

Harnessing Hong Kong'’s unique position as a cultural crossroads of East and West,

DX design hub uses design as a powerful medium to build bridges across cultures.

It serves as a dynamic creative hub where local, Mainland and international designers come
together, breaking barriers across disciplines, regions, and generations to foster a thriving
design ecosystem. With a focus firmly on what’s next, DX design hub continues advancing
as a living reflection of design’s power to transform industries, communities and the future.

20 DX design hub X 5RatHEE BEBRETHROFER 2024/25




L™

A new chapter in Hong Kong'’s design scene began when DX design hub officially
opened to the public. This milestone represented more than just a change of address—
it embodies Hong Kong Design Centre (HKDC)'s vision of fostering a vibrant design
ecosystem connecting local talent with global opportunities. By championing a vibrant,
interconnected design ecosystem, HKDC plays a critical role in bridging creativity

and commerce. At the heart of this ecosystem is a dynamic network of more than 15
organisations spanning architecture, fashion, product design, and beyond. This strategic
alliance model fuels rich collaborations across disciplines and borders, bringing
together creative minds from the Greater Bay Area and global design capitals. Through
HKDC's powerful networks, designers can broaden their connections and grow thriving
businesses whilst gaining greater visibility and access to opportunities.
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@ Hong Kong Design Centre’s new landmark ‘DX design hub’
holds launching party
FARTROMMAR DXERAAEEREN A
@ Visitors draw inspiration at The Barn
SHETEMRERIRINER
@ ‘The Takeoff of the Low-Altitude Economy: Drones Shaping the Future’
at The Square
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Spanning five storeys and covering a total area of 3,600 square meters, DX design hub
applies the principles of design thinking. It features a series of dynamic spaces that are
both distinct and interconnected, with each fulfilling a specific function. As a platform to
showcase excellence in creativity and design, DX design hub aspires to foster exchange
and connection between design and the community, making creativity accessible to all.

Through its exhibition and event spaces, it gathers design enthusiasts and invites the
public to participate, explore, and connect with design in their everyday lives.

The G/F features The Square and The Fashion-Pop. The Square serves as

a versatile and open gathering space, featuring an LED ceiling installation to create

a dynamic atmosphere for visitors, thereby stimulating curiosity and dialogue. The
Fashion-Pop provides a unique fashion retail experience, focusing on emerging fashion
designers and novel concepts to offer a global platform for the next generation of

local design talent.

Situated on the 1/F of DX design hub, The Box focuses on immersive
experiences, combining advanced digital technology with innovation, design,
and imagination. It provides a unique space for the new generation of designers
to freely explore, experiment, and exhibit their work. Also located on the 1/F,
The Gallery offers a collaborative platform that regularly hosts rotating themed
exhibitions. These showcases present the design work and diverse activities

v E—i;ggare ateIr of various organisations, enabling the public to discover creative ingenuity from
@ The Fashion-Pop at G/F a range of disciplines and to further appreciate the true scope and richness
1T ERESER of design.
@ The Gallery at 1/F
—iERERE
@ The Boxat 1/F
—12RSEREE
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The Design Museum, located on the 2/F, offers visitors an engaging design journey.
Through themed exhibitions that merge design narratives with innovative concepts,
it presents the value and societal impact of Hong Kong design. Adjacent to this is The
Annex, home to the permanent exhibition, ‘Hong Kong Design Ecology’. This exhibition
guides visitors through the evolution of Hong Kong design from the 1960s to the present
day, exploring how local designers have shaped the city’s unique cultural identity and
continue to drive innovation in the field.

Another stunning feature of the 2/F is The Steps, a nine-metre-high venue that can
house up to 200 guests. With its highly adaptable layout, it's the perfect setting for
everything from major conferences and inspiring talks to glamorous fashion shows.
HKDC's Vice Chairman Steve Leung perfectly captures with his description: ‘Standing
here, gazing across the West Kowloon corridor, you sense Hong Kong's unique position
as a bridge between East and West." To pay tribute to the outstanding individuals who
have made significant contributions to the advancement of design, the 2/F also features
the Hall of Fame. This area showcases the laureates of the DFA Lifetime Achievement
Award, DFA Design Leadership Award, DFA World's Outstanding Chinese Designer, The 3/F is where collaboration comes to life. Designed as a dynamic co-working space,
and DFA Designer of the Year. it's a place for creative professionals to connect, share ideas, and spark synergy. Our
goal is to build a thriving ecosystem that fuels the design industry with fresh energy

® Hall of Fame at 2/F and opens up exciting new possibilities. The Lounge is an integrated resource centre,
® T—f;:iti”: combining a library of specialised design books with a co-working space to create an
—ieEa ideal environment for designers to find inspiration and promote exchange. Also located
@ The Lounge at 3/F on the 3/F, The Barn is the first material exhibition space in Greater China developed
SIEER in partnership with materiO’ from Paris. It aims to spark designers’ creative inspiration
The Design Museum at 2/F through a curated display of diverse, innovative materials. The Fashion Spotlight puts
— R A iconic fashion figures in the limelight, exploring their unique visions and creative concepts
© TheBarn . . . . ) :
. to understand the stories behind their work, sparking conversations that bridge cultures.
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To inaugurate the new establishment starting on 4 December, a series of exhibitions and
events enable visitors to explore the multi-dimensional design spaces at DX design hub:

‘GBA Creative Fortnight’ was a two-week long event held from 3 to 16 December 2024.

dedicated to amplifying Hong Kong's design prowess and sparking collaborations
throughout the Guangdong-Hong Kong Macao Greater Bay Area, with exhibitions,
product showcases, fashion shows, design business matchmaking events, and a host
of other engaging activities. With its forward-looking theme ‘What's NE(X)T’, the event
demonstrated design's power through three inspiring pillars: Xperience, Xplore, and
Xchange. These concepts materialised across three immersive zones within DX design
hub: the Experiential Passage offered sensory journeys through innovative installations;
the Co-creation Commons fostered fresh collaborations among designers; and the
Networking Area connected creative talents to forge meaningful partnerships.
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DX design hub

@

Another highlight of DX design hub's opening programme was a
collaborative exhibition ‘Takuma Fujisaki's Mogols: Hong Kong Fashion
Collaboration with FIP & DIP’, which captivated visitors from 7 December
2024 to 6 March 2025. The exhibition represented a thrilling fusion of
innovative local fashion and Japanese pop culture — a creative process
empowered through cross-cultural exchange. The collaboration spotlighted
Fujisaki's beloved Mogol characters whilst celebrating the rising stars of
Hong Kong's fashion scene. 12 talented designers from HKDC's Fashion
Incubation Programme and Design Incubation Programme brought their
creativity to life through made-to-order collectible figurines and striking
150-centimetre-tall art pieces. Each work expressed unique cultural
crossovers, storytelling, and craftsmanship, reflecting individual designer
creativity and the international collaborative model shaping design'’s future.

‘BEing’ and ‘Hong Kong Design Ecology’, were also launched as part of the opening
celebrations on 4 December 2024. ‘Hong Kong Design Ecology’ serves as a permanent
showcase guiding visitors through the remarkable journey of the Hong Kong design
industry in a structured narrative timeline. Commencing with the economic prosperity
during the ‘Four Asian Tigers' era in the 1960s, this exhibition traces the development

of sectors such as textiles, toys, and watches that cultivated the one-of-a-kind

‘Hong Kong-style design’, harmonising Eastern and Western influences. This exhibition
meticulously highlights pivotal moments in Hong Kong's design history, from the

establishment of the School of Design at the Hong Kong Technical College —}1.:—

(now Hong Kong Polytechnic University) in 1964 to the formation of the 'I‘_Eﬁi H% I-L_I I E
Hong Kong Designers Association in 1972 and the debut of the First Picture —
Show in 1975. It leads up to the influential ‘Design: Hong Kong — Position Paper’
in 1995, which advocated for economic transformation and paved the way for the
establishment of the Hong Kong Design Centre. Through this exhibition, visitors
are provided with a comprehensive insight into the evolutionary journey of Hong Kong
design, transitioning from industrial subcontracting to autonomous creativity and
expanding from local origins to a global presence. The opening of the DX design hub
in 2024 signifies a significant milestone in Hong Kong design history. This new creative
landmark, serving as both a hub for design exchange and a public experiential space,
is poised to shape the forthcoming chapter of Hong Kong's design landscape.

E E'_ %ll“&\gu I%\

Japanese artist Takuma Fujisaki at fashion collaboration

F—EEREENZREFEEN 'Mogols: EEREBIE) - 12 2024 F
exhibition at The Fashion-Pop
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‘Hong Kong Design Ecology’ permanent exhibition at The Annex
ERERLEN TEBRTER BREE
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‘BEing’ was a giant three-story paper art chameleon installation that utilises light
projection technology to continuously change its appearance, narrating the varied
tales of Sham Shui Po and local designers. Drawing symbolic inspiration from the
adaptive nature of chameleons, this installation ingeniously mirrors the shared traits
of flexibility and resilience embodied by Hong Kong designers and the Sham Shui Po
community. Much like chameleons adeptly shift hues to blend with their surroundings,
Sham Shui Po has evolved from a former textile hub into a vibrant area for creativity,
with local designers ingeniously reshaping traditional crafts into contemporary design
idioms. The fluid projections dancing across the installation’s surface seamlessly
alternate, weaving together the rich historical tapestry of Sham Shui Po.

Housed in The Box, ‘Convergence’ featured a 360-degree panoramic space, using
immersive projection technology to interpret Hong Kong and Asia’s rich hybrid
design legacy. Centred on three core themes — ‘Old meets New’, ‘East meets West’,
and ‘Legacy shapes Future’ — the exhibition showcased a range of local iconic
architecture, fashion trends, classic Hong Kong neon signs and other diverse design
elements. By weaving these elements together, it created an immersive journey that
surpassed time and location, leading guests through a multi-faceted exploration

of design spanning historical, contemporary, and future contexts. This sensorial
encounter, merging technology with the humanities, underscored Hong Kong’s
unique position as a cultural crossroads between the East and the West, actively
bridging heritage with innovation through the impactful medium of design.

‘Design Pulse Asia’ was a half-year-long exhibition centered around The DFA Design
for Asia Awards. This exhibition featured a curated collection of acclaimed works
from previous years, illustrating design masterpieces that have significantly influenced
the lifestyle and culture of Asia. Through a varied presentation of design pieces
encompassing materials, craftsmanship, and technology, viewers were offered a
unique perspective to delve into the transformative role of design as a driving force
for progress within Asian societies. This exhibition shedded light on the evolution of
Asian design, the inventive principles of traditional living and the captivating essence
of Eastern aesthetics.
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@ Immersive experience at ‘Convergence’, The Box
ERREZIRM NE ) BEINSNER

® ‘Design Pulse Asia’ exhibition at The Design Museum
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® ‘BEing’ paper chameleon installation at The Atrium
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(@ Japanese artist Takuma Fujisaki group photo at
fashion collaboration exhibition at The Fashion-Pop
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‘PechaKucha Night' at The Steps
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A celebration of history, traditions and creativity, ‘Design Elements of Sham Shui Po’
held from 3 January to 31 March 2025 was an exhibition focused on the uniqueness
and diversity of Sham Shui Po — a district legendary for its fabric and garment
industry roots, and the go-to place for designers, tailors, and fashion students seeking
materials from fabrics and lace to buttons and leather. The exhibition featured a large-
scale map of Sham Shui Po created using materials commonly found in the district. It
explored Sham Shui Po's authentic character through its heritage, architecture, street
culture, and urban spaces via grassroots engagement and collaborations between
artists, students, and residents, which highlighted design's power as a catalyst for
positive transformation and sustainable development within the community.

As a hub for design and the exchange of creative ideas, HKDC has introduced the
‘PechaKucha Night' concept from Tokyo, Japan to the DX design hub. Two such
events took place on 6 December 2024 and 7 February 2025. Throughout these
gatherings, speakers shared profound design insights and imaginative narratives
utilising a unique format of 20 slides, each presented for a duration of 20 seconds.
Diverse professionals from fields such as design, architecture, culinary arts and

cultural sectors were present among the attendees. Speakers were allotted precisely DX design hub Experience opportunities to engage with Hong Kong's dynamic design scene, making DX
‘400 seconds’ on stage to captivate the audience with innovative concepts, fostering 280 Tung Chau Street, design hub an essential destination for experiencing the city’s creative pulse. From weekend
inspiration and facilitating the exchange of ideas within a concise timeframe. This Sham Shui Po, workshops, rotating exhibitions to Fashion Retail Pop-up, DX design hub offers something for
endeavor injects a fresh and vibrant knowledge-sharing experience into Hong Kong’s Kowloon, Hong Kong every design enthusiast. We invite you to join Hong Kong's design renaissance at DX design
design community. hub, where every visitor becomes part of our city's exciting, ever-evolving design story.
BBNEERKID
M AT 280 5% AERZEBRTNRAIEIE - BiABEHEE DXERETE - SRETEEHENSEERTIF  BREFEEN
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e Celebrating the theme of Inter/Section: Design, Artistry and Innovation, creativity and cutting-edge thinking
took the spotlight at Business of Design Week (BODW) 2024 from 2 to 6 December 2024. With France as

w p “"—"‘I" G., n y r‘ I Partner Country, BODW provided a platform for audiences to explore the intersections where ideas collide,
i " l w o~ " ' and design emerges as a catalyst for transformation, storytelling and global collaboration. Held at the Hong

3 | = : Ry Kong Convention and Exhibition Centre (HKCEC), the event reimagined how design bridges disciplines,
alall = ' wrs @ cultures and industries — highlighting the synergy between form, function and future.
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Business of Design Week (BODW) 2024 made a triumphant return to the
Hong Kong Convention and Exhibition Centre, its first since 2018, and the
city’s signature design event came back bigger, bolder and more vibrant
than ever. The 3-day Summit brought together a global community of
creatives, innovators and thought leaders under the theme of Inter/Section:
Design, Artistry and Innovation. With an expanded venue capacity for a
larger audience and a seamless integration with concurrent events such
as Designinspire, Maison&Obijet Design Factory, Business of IP Asia
Forum and the DFA Awards
Presentation Ceremony, the
event attracted over 15,000
attendees and over 1.7
million physical and virtual
attendees through global
live streaming and local TV
broadcast.

The annual event was
co-organised by the Hong
Kong Trade Development
Council (HKTDC) with
France as the Partner
Country, and supported by
the Cultural and Creative Industries Development Agency (CCIDA) as
lead sponsor. Over three intensive days of engaging sessions and events,
the BODW Summit featured more than 50 speakers — ranging from brand
builders to futurists, and architects to motion designers — representing
11 countries and regions including design powerhouses such as France,
Japan, Italy, the United Kingdom, the United States, the Netherlands and
the Mainland. Distinguished speakers included Thomas Heatherwick,
Kengo Kuma, Julia Capp, Ma Yansong, Thomas Coldefy, Guo Pei, Pansy
Ho and Karin Fong. Also, BODW engaged those global brands such

as TikTok, Xiaomi, Paris 2024 Olympics, Louis Vuitton, BAIC Group,

The Guimet National Museum of Asian Arts, Printemps Group, London
Craft Week and Amazon. Thanks to the partnership with KUDO, the Al
speech translation platform, participants could tune in with simultaneous
interpretations in four languages, ensuring the Summit’s inclusivity and
broad international reach.

The BODW Summit was structured around five key thematic pillars: Urban
Futures, Brands & Retail Resurgence, Craftsmanship & Material Mastery,
Culture & Digital Aesthetics, and Al & Future Tech. Across 40 sessions
spanning from keynote addresses to thought-provoking panel talks, the
Summit unleashed its signature blend of technology and creativity, and
captivated attendees with a dynamic mix of groundbreaking ideas, cutting-
edge technology and rich cultural insights. From discussions on the future
of cities to explorations of Al's role in artistic practice, BODW 2024
wasn't just about what's new — it was about what's next.

In honour of 2024 as the China-France Year of Cultural Tourism and

the 60th anniversary of the establishment of China-France diplomatic
relations, France took the spotlight as official Partner Country, marking
their second collaboration with BODW since the first partnership in
2009. A 20-strong French delegation was led by President of Institut
Frangais and Ambassador for French Cultural Diplomacy Mrs Eva Nguyen
Binh. Aside from bringing their expertise and energy to BODW 2024,
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B - EREBZEZEEREEEE
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¥y > iSRS EEMUEES

BB INEERR S o
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i T EEF « FEBE - RS
EBUUR AIBERREF - —BEDAZK

Rt EBRARENRAERIER—BNET -

SEZBEA 40 HEBEBN/VER
REEERAIRIETR  TRARRHRENIE
KBt o IR ERIA TEEN
EER > SRFTERE 2024 MEEE
i8R > BRIIEARZREE -

the delegation also extended their participation to include
Designinspire and the Maison&Objet Design Factory
showcase and contributed to their success. New and
exciting elements to the Summit were also introduced at
BODW 2024. French artists lit up the event with immersive
audio-visual performances that added depth to the
attendees’ overall experience. The collaboration with
Motion Plus Design brought motion design into the
spotlight with specially curated sessions.

Furthermore, a series of initiatives strengthened the year-round
collaborations between Hong Kong and France in 2024. Of the 13
additional initiatives beyond Business of Design Week (BODW), notable
highlights included events such as ‘Tonight with the Impressionists, Paris
1874 — An Immersive Expedition in Virtual Reality’ organised by the
Hong Kong Design Institute (HKDI), and the opening of The Barn,

a material showroom at the DX design hub, a collaboration between

the Hong Kong Design Centre and matériO.

Building on the success of last year's ‘Dutch Inspiration’ design directory
on bodw+, which showcases creative talents from BODW Partner
Countries, the ‘French Inspiration’ directory was launched in May 2024
in collaboration with this year's Partner Country.
These directories facilitate global idea exchanges and
business networking through Hong Kong as Asia’s
leading design hub.

‘Business of Design Week was a key event to
reinforce the links between France’s and Hong Kong's
design ecosystems. The event offered strong visibility
for French design and opened new paths for dialogue
and collaboration. It was a strategic platform to
promote cross-cultural exchange and strengthen
institutional ties, and it should lead to many more
opportunities for collaboration in the future,’ said

Mrs Christile Drulhe, Consul General of France in
Hong Kong and Macau, summarising the fruitful
partnership between BODW and France.

The distinguished BODW Gala Dinner and the prestigious DFA Awards
Presentation Ceremony were hosted at the iconic Cloud 39 of The
Henderson, Hong Kong's iconic new architectural landmark. In partnership
with Henderson Land Group, the event offered a refined atmosphere

that seamlessly integrated formal elegance with business networking, set
against the breathtaking backdrop of Hong Kong's glittering skyline.

BODW 2024 demonstrated that design
transcends boundaries — shaping cities,
technology and culture by fostering creativity
and global collaborations. It underscores the
importance of collective effort in building a
better future, highlights the intersection of
disciplines, ideas and people, and pushes the
boundaries of what designers can achieve.
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Knowledge of Design Week (KODW) 2024, Hong Kong's leading annual design event, returned in full force under the
theme Inter/Section: Crafting Tomorrow's Design. Co-organised with France as Partner Country in 2024, alongside with
Hong Kong Design Institute (HKDI), The Hong Kong Polytechnic University (PolyU) School of Design and supported by
the Cultural and Creative Industries Development Agency (CCIDA) as lead sponsor, the event welcomed over 2,300 in-
person attendees and reached over one million online viewers globally. The programme featured 30 forums, 7 workshops,
5 masterclasses, along with various meet-the-speakers and networking sessions which focused on six key pillars:
Scenography & Exhibition Design, Communication Design & Al, Architecture & Built Environment, Craftsmanship &
Artisans, Design Education, and Furniture & Product Design. KODW also partnered with M+, Monotype and LECOLE Asia
Pacific to co-curate workshops and conversations, enriching the event with a cross-cultural, thought-provoking experience.

MExatEmE) SEHER  AFEMRNKFBEZREE « FENFRARMR EERETIRERABRMURBNEAEREZREFAHIEED
s - BFERLTEFERTRESE - FHRSEEAE 2,300 (UHASERRRSSI > 2IEFE 100 BUBRRKE - 5R5HEHE
2024 DA TRE, ERRET - I9RIARZR) AERE - BT 30 I5m@mIE « B ITIF « ABARIPIUR %15 meet-the-speakers IREIE R
e HEFRFEAKEE - GRERERG  BEERFTRALEE BERERRE TERIE 5185 > MRKEBEMRET
IS > BETEHATRE M+~ BTN UECOLEHERMBRERRHRANE - HERE TIEHRED  AESHILREE SN
B B2 -

38 Knowledge of Design Week et A

Iraaht

E5T Inhovation:
s Designegd,
39

Scenography & Exhibition Design e REERET

Scenography and exhibition design is the convergence of space, design BaREREREEMR  sSETHENEN
and storytelling. This discipline integrates imagination, artistry, technology, FTEGES - BEEH - Bt - BERXE
culture and much more. At KODW 2024, French master designer BENXIE - A5 MM Dior & Cartier
Nathalie Criniére, renowned for her exceptional projects worldwide with HREAEERET AR Nathalie Criniere >
prestigious brands such as Dior and Cartier, gave a spellbinding insight FMRERERETEHAE 2024 D =EI5RERETHY
into the world of scenography. Renowned French Olfactory Designer & AR - TEERRAEEBWRRETED

Nose Carole Calvez took audiences on an immersive exploration of her F:BEET Carole Calvez » FEERE
p

works, meticulously curated through a narrative approach that encompasses BIDRNRE > BRtBEORESES
scenography, museography and mediation. Sylvie Corréard, CEO of Les Arts EEHBYESNTFE > NREBEMRAZ

Décoratifs, delved into _ N ¥ ERHPZET Y

how the Musée des Arts LEWE &
Décoratifs fulfills a unique B S e AR 41T
role in the French cultural { BB Sylvie
landscape, and how the Corréard &A
museum and its beautiful RETEEZRELHE
spaces have showcased ST 1BYEE
the skills of craftsmen WNaElE ARl
throughout the centuries. XA EE
BER
A yN{arisEsa
B R E
BETHEE
BERILEBE
LBEN

BAERE °




Communication Design & Al BEREtRALER Asia Pacific Olivier Segura B E o]
explored the intricate world of
Communication Design and BERFTRA LSRRI A LS s 2l aci s high jewellery and its diverse B BEONTERERET BT 3 108 2 N XL 24l
Al explores how artificial REBNE - MEBENEREESNFE techniques. Dennis Chan, B rh4RE: - Alexis Georgacopoulos
intelligence is transforming HREERE  ERARENNEEER > 1] Founder & Creative Director EEEES RRBEASHNRTHE)
visual storytelling, branding BREZAEREASR ° c-album BIHFA of Qeelin, reinterpreted B RS UERISE—ERENE BB IR
and user interactions and RATEAESH Laurent Ungerer 7 EE2R oriental symbolism with a 5 IFEPENRIE N MERER Bt
creating more adaptive, EBREMmE R BE - MRGhF playful East-meets-West IR R EEFBERTTE - b5 > fifiRsE
intelligent and impactful HEREHENREBE L R ERTENEN - approach. Visionary designer Bl £ REMBIREM - WRIBMERETFOR
communication experiences. IR ESZEEARRIREE - HESRMFE Calvin Sio draws on Chinese & Rama Gheerawo IR ARBHIAERIEH
Laurent Ungerer, Founder & CEO of c-album, shared the process of BIE4BEZ Emilios Theofanous BlIfTFEEsx tea-processing traditions PERBEZRVDERRENAMBNEEY -
designing a new brand identity for Notre Dame cathedral, with its new At RGN ERFRREA MR - to upcycle tea waste into DA B th I p AR REREHM © ERERE
letterforms honouring its history and legacy while embracing modern FRANERERAT A BRI AR BIEARERRAN R 5 washable, biodegradable materials for packaging, products and construction. KRBT Laurent Ungerer EFILERNER
aesthetics and style. Emilios Theofanous, Creative Type Director at SERIMIERETED - mEERR R EMK - & Korean designer Kwangho Lee shared how his work for Maison Hermes et LIES - D EMAEIREFHRERETH
Monotype in the UK, provided insights on designing typefaces and how FEmERZE MRIFFAEE REHESRE Ginza was inspired by his mother's knitting, blending personal heritage with MRBRR  BRNERBFRTEIE
choices of type can affect a brand’s voice. World-renowned designer, FZRMHNENR - BEER - —I5RIEHR high-end visual merchandising. BADRIEHE -
brand consultant and artist Alan Chan, famed for his ‘Oriental Passion, XL ~ EMTEERET ~ BHRERHRAIREE -
Western Harmony’ design philosophy that has influenced over 1,000 Design Education KA KEmRET
brands, spoke about how fine arts can intertwine with design, and heritage
can merge with technology. In his keynote ‘Exploring Intersectional and Cross-disciplinary Design S RERETED Lex Pott BER—REHREY
Education’, Alexis Georgacopoulos, Director at University of Art and Design BARE - BR—5NEBEENRETIR
Architecture & Built Environment Lausanne (ECAL), a leading design school in Europe, shared his insights o 7RI B E R © BT mAEFIAR
on the importance of evolving an educational environment that nurtures MISERERFRIUSIERZ > 1§ 1 2H
Curator Shirley Surya of M+'s ‘I. M. Pei: Life is Architecture’ exhibition students’ creativity and business acumen to make them better design BEMMA— - SRTHRARR2ZHFR
spoke at KODW 2024, and shared how the exhibition presents the _‘ professionals. Georgacopoulos also joined Rama Gheerawo from The Helen MEFBEREIFAITYRE > RERETHIR
profound connections between architecture and its contexts, encapsulating Hamlyn Centre for Design of Royal College of Art in U.K. as speakers in RER R R P ABIRAIEUT © B Lex Pott
how architecture can weave tapestries of cultural traditions and power BEREERIS masterclasses and panel discussions focused on equipping students with TR0 TRLER ity : SRt BN
dynamics to shape cities around the world. M+ Architect Sherman Kung essential skills and knowledge to thrive and succeed as the designers of WOERHLIES » B2 MEBRIBFEKAEIE -
and Professor Simon Hsu of the Chinese M+ SRERATENREHE 2024 9= tomorrow. Renowned designer Laurent Ungerer, whose latest work includes MFERREELAEREBREIMN - 7L
University of Hong Kong, who have (B2 NEWMBRE) BT AS > Bn the new visual identity of Notre Dame cathedral in Paris after its restorations, fELhH > Lex Pott & D BRI R RS ER &
closely worked with I. M. Pei, also gave pt. : 1 EEBMAXLER - EABEMEH RS conducted an immersive workshop on the power of crafting meaningful 1 REREmEREHEBERATAE > ™
fresh perspectives and behind-the- - Regular ftajie Backa a4 S T MERS SRR R - EREENT connections through great design elements. MRERIENBEMR > INAI R AMISEE
scenes accounts on Pei's architectural ;gg: g&‘g'};&'}{f‘ .....er{:\ 4 i BRZENEFEZBART S o WRIBINMA EPFLEENEREMR -
legacy. In a captivating masterclass and 72pt: ExtraBoﬁi Ntons e | 8 SMAETABRHRNETEE > B Furniture & Product Design

dialogue ‘Building the Shape of Time’, 72pt. Black /talic Bocksle & ? TR E A BB R Y AR = KIS

acclaimed architect Dong Gong shared o MALEREH K > 5= B 265 ARRIRY Dutch artist Lex Pott invited audiences into a captivating design journey as he

his profound philosophies on merging ' BEKS - BZEENEEMENER explored the essence of materials and shared insights into how he integrates

tradition with innovation. REDPE B EXEENERE > B craftsmanship into business in collaborations with galleries, design labels
BHREERTEZMENEEZRE - and mass markets. Designer Frank Chou provided a glimpse into the future

Craftsmanship & Artisans of design that intertwines heritage and modernity. In Pott's immersive and
TERTE hands-on workshop ‘Paper Exploration: The Power of a Design Mindset’,

Artisans preserve time-honoured skills by blending traditional craftsmanship Pott showed attendees how to unleash their creativity and manipulate

with contemporary design, bringing history into the future. In his captivating TEREEEHRIZHEIFNER  RERE paper into dynamic shapes and expressive forms. In this workshop, Pott

keynote, Mathieu Bassée, Artistic Director of Studio MTX, showcased a MRAEERE - BEEEAESE - Studio demonstrated that furniture and product design is only limited by imagination,

fusion of traditional embroidery and modern interior architecture, integrating MTX Z1i7488: Mathieu Bassée &Rl and that simple everyday materials such as paper can be transformed into

leatherwork, tapestry, and 3D printing. Managing Director of LECOLE RS ERRS IBAEANEE > URK functional works of art that enrich daily life.
2 - BB BDFTEMAM - LECOLE %k
BEMBfro KBRS RESHAEIE Olivier Join bodw+ to explore Originating from Business of Design Week (BODW), bodw+ is an interactive design knowledge platform
Segura © BT SRIKXENBYHFRE R what’s next in design! provides you a great view on seminal design trends, featuring takeaways of BODW and KODW, alongside
RIS IERMT - Qeelin FEHE@&%%EU%A gngaging livestreamed e\{ents, on-demand content, case studies, podcasts, feature stories, interviews, event
Bl S A B PR 2 B 5 (B AR A T S B T listings, programme archives, and much more.
HER > RERRASNIRER - SIEEBAIER BIEMA bodw+ & MR EEA) (BODW) » BRSBTS bodw+ RERRSRE - AR KIEY - IRAIABMREEEE
ATRTER BURIE AL EF R E I THAMTFIRER REHEHENEHRBE 2  BTEREEED  HEER  RAMR B  SEXSRANTE  EPSE  HEE
BR BRREBENARSBENER « AIEE BERNT BREHER -
fREvE > AREE EmNENERER Find out more at
fg) - BEIRE AN A D EUTREDH RRRRTRES wowwboducom

ROSTAFEREE > BEALKEEA Maison

Hermeés Ginza B97 mPRFIERETZH »
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Nicolas Morineaux, CEO of Galeries Lafayette China
spoke with Divia Harilela, Principal & Editor of The
D'Vine on ‘The Next Chapter in Chinese Retail’, taking
. : a deep dive into how cultural shifts, generational values
THE NEXT CHAPTER IN CHINESE RETAIL /I | and thg digital landscape will shapg fashion and luxury
i spending in the years to come. Morineaux revealed that
the younger generation of consumers is driving sales,
NICOLAS MORINEAUX - == [ | and this is why long-established companies have
Eiﬁ,.;L..,.,ﬂ,.cnm = | . ] A N to reinvent their brand DNA. Galeries Lafayette has
Y ‘ ' ' created strategic partnerships with 130 new brands in
China within the previous six months, and expanding
into omni-channel positions with an all-in-one order
management system and exciting social media platform
presences. In this way, new angles can be found where |
history, craftsmanship and design can converge.

DIVIA HARILELA

ZHEEEREEFEHITE Nicolas Morineaux £2 The D'Vine F¥E A K478 Divia Harilela #k5 THEZEMEE] »
Btz b - A EERNEBISRRER - BN 2R RNFHEZRBEEBE - Morineaux 3% - FiE—XK
HETHHEEE > MELEEEZMEENESERENER - BENEBEA - 2HHEERFEN 130 EFRERL
RIEEENERG > BB EEEARNMRIERTAEE - 2HERERREER - B MBAEREZEESE
T EMERFTRITEALE
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Renowned designer Prabal Gurung, who is also Vice Chairman of The Council of Fashion DIGITAL

Designers of America (CFDA), shared his personal journey on ‘Embracing Transformation’.

Together with moderator Caroline Issa, CEO of Tank Group, Gurung revealed how he has S E R I ES

always told his story through fashion shows, but admits that his recent memoir, ‘Walk Like by FASHION ASIA

a Girl', was ‘one of the scariest things' he ever had to do, because it was a story about

being seen and heard as a young Nepalese immigrant arriving in the US with the American

dream. Now, as one of the leading figures in American fashion, he is focused on investing

and championing young creatives and creators, and encouraging a thriving global fashion Creating With

ecosystem. A ‘Mindly’ Heart

1E TN | WIS » A SR AR EE R SR T ® (CFDA) Bl Prabal Gurung =2 TMINDLY]
B BERA Tank EETBEEH Caroline Issa 53 » HZAEBRHEREREIHE > BES When Fashion Model = LEIE
Prabal Gurung ZEEEH (Walk Like a Girl) #OZBCFRFUANERBEERNSGNEREZES > 412 Meets Fashion Model L
Vice Chairman of The Council of AE TRAIMANEIEZ—) - BESH » BAZERSFRNEM 2 —  HEEISFERAIRAT St e A £ 3
Fashion Designers of America (CFDA) MRIRA > WEDIEEZIREGEERRAI R - Rt 5iid b Founitaar:mlc;%lrr;gative & :
EER SIS (CFDA) 81 38R < o ) Fashion Director of MINDLY.JOURNAL |
MINDLY.JOURNAL &I A & { B

FFA RIS AR RS

A9

Keung Chow (Right %)
Fashion Model & Content Creator
FEESREANBEIEE

Meaning Wong (Left %)
Fashion Model & Actor
. . . . . . . . . BEERRRES
In Unleashing Chinese Design, Lv Xiaolei, Executive Vice Chairman of the Shanghai : : 'S | . '
Fashion Designer Association (SFDA), offered valuable insights into how SFDA B -' N A ,. b — /4 Hong Kong’s 3D
bridges local creativity with global ambition. Moderated by Tasha Liu, co-founder . - {2\ ' 1 8 "5 - e . .
of LABELHOOD, the discussion spotlighted the need for a holistic ecosystem to \ /] | U ) " Fa§hlon Fr‘O,EEIFr
champion Chinese design both domestically and on the international stage, and ' S . =) é;& 3D H%Iﬁlﬁu 7’:%
the need to balance creative expression and commercial viability. As a non-profit
organisation with Shanghai Fashion Week as its core, SFDA plays a pivotal role s ! : Viki Tsang
in nurturing emerging talent, integrating key industry resources and expanding the £ ' - An Odyssey of ) o Co-founder & Designer of
global presence of Chinese fashion. With a firm commitment to innovation and . ‘ . - GNASTIY.COM
collaboration, the SFDA continues to elevate the visibility, voice and commercial Lv Xiaolei ¢ FaShlon and Art GNASTIY.COM BiERUH AR 325140
strength of China’s next-generation designers. BiEE (== IS ER i
# TERTERI R WHRT > DR BEEEIEESREX LA R A gg‘gﬁ; \F’;Zig:aD';”S‘f‘;n‘; Assosiation A X M it Wan
FTAIBRSINRHEES - e LABELHOOD ERHARBIMA Tasha Liu £55 - B8 i AW /) Costume Designer &
REBEZAMUARRRNEEY - MEERNIMES DEETE » ERFAEAIERIEREH ERERH e EEIeE ' Founder of KIT WAN STUDIOS
PRI T 2 A T - AT FRBRIELNES - EISRERTHEEEER PRERRETEIR
AT BABREXERNRERTERSNZRPEN T EELEEAL - BERHED KIT WAN STUDIOS #IfiA
BIRREEE > {EIRA REF—CRFHAINMZE - SENHEmEERS -

o With over 20 years of industry experience, Judd Crane is the Executive Buying & Brand X ' O rI g 5 | ]

Director at Selfridges, and oversees buying across all departments. Together with

£ Laura Weir, Chief Creative at Selfridges, he examined Creative Strategies in Global

2
s
et

-

' Retail at the Fashion Challenges Forum 2024, and spoke about the future of retail and u
how Selfridges create a cohesive brand experience in-store. The highly enlightening
session was moderated by Kim Bui Kollar, Founder of Banck Creative, and informed the IS

audience about how department stores continue to appeal to shoppers by combining a
compelling creative vision with unique merchandising mixes. Selfridges achieves this by

ha;]ving a great creativebte;am dﬁdicated t? research, reading the zeitgeist and ‘knowing Fashion Asia Hong Kong 2024 featured four episodes of short Fashion Asia Hong Kong 2024 # !
what customers want before they want it videos that captured the dynamic evolution of Hong Kong's fashion TUEENIEST F 251 » SRE 2R E BN R

Judd Crane Judd Crane #8120 FMHFER + 1EE Selfridges MMTRMARANMEE - BEEEAMAI landscape. These digital narratives interviewed fashion pioneers and KRR - BB Ev*;ﬁﬁ?ﬁ@*ﬂ%ﬂ%w
IREET(E - 75 TRSERIRERE 2024, F > {83 Selfridges ERERIBE Laura Weir BRIER T2RTE% creative minds as they shared insightful experiences and innovative 7> DERFIEA IR IR HRAF
Executive Buying & RIBIEERE BIEER - —EREITEEMNAREK - LR Selfridges AMAEERITEE MBAGENEAIRLE perspectives on both local and global fashion developments. | BEES R B AR o
gr?fn%Dlre;:?%fgggggg};?@w Ei%f)\ﬁ%ﬂ’\ﬁg?ﬁﬁ;anck (;,;eativze EU?JﬁAZK[i]m Bui Kollar 8 &4 > E%E;?ﬁ{?@?%@ﬁiﬂﬁﬁ?@
elfridges RS L R AR B DRSS RRERAENERAES  BERSEEE i ARSI S —2 » : ST : NI = "
9 ﬂéfﬁﬁ%ﬂg’jﬁﬂg{;i&};;gﬁﬂ?‘;ﬂiﬂ;agﬁgﬂ;?j; @g%g;g%ﬁ% \ﬁ%ﬁ’;gﬁmf]’_ fi The curated collection serves as essential viewing for industry ;\;ﬂ_ﬂ_,\%/uﬁguaq,ﬁ?ljﬁ,ﬁﬁ;?}%)\:ffmﬁq
professionals and fashion enthusiasts, offering actionable HEIFEEME SRR IBREESEET
insights into the strategies driving success in today's competitive B E RIS TIS R B RRER - BB
marketplace. Through intimate conversations with emerging talents B Z A B TR ERALEE » 8
and established innovators, viewers gain unprecedented access to FEMBIFHISTERENROHE -
Fashion Asia Hong Kong the creative forces reshaping the industry.
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Fashion Asia Hong Kong proudly presents the winners of 10 Asian Designers To Watch 2024, an esteemed
selection curated by an international panel of industry luminaries. These exceptional talents represent the
cutting edge of Asian fashion, each bringing distinctive perspectives that challenge conventions and push
creative boundaries.

CER)) TREE
eX&THEN 2024 1F3EE

Winners of

10 Asian Designers
To Watch

Fashion Asia Hong Kong BEE A 2024 Foml+KEMRTAIGERSE - EEGZHENDEHERERMERER
BFXEOHGE - HBHERFTARENFERINSNEIENE - SEMNERRANEBERIER » RRAIZER -

2024

GRACE LING

Grace Ling
Singapore | Fh0K

KWK by KAY KWOK

Mark Gong

MARKGONG

The Mainland | At

RAXXY

William Shen
The Mainland | Aith

SETCHU

RUOHAN

Ruohan Nie
The Mainland | it

Kay Kwok
Hong Kong | &% / Satoshi Kuwata
Japan | HA&
y
" f}
i | .
: kj;pﬁ‘ tanakadaisuke
s Daisuke Tanaka YA YI
JUNTAE KIM OUDE WAAG - YAY
Juntae Kim Jingwei Yin Theall\ﬁlainlzjnnd | O;;ﬂﬂ
Korea | FF& The Mainland | At
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A Spotlight on Outstanding
Past Winners

LOUIS SHENGTAO CHEN

Louis Chen
The Mainland | At

Peng Chen
The Mainland | A

@

PRONOUNCE

Yushan Li and Jun Zhou
The Mainland | Aith

TONE

Christian Stone
Hong Kong | &%
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CHEN PENGE

SHUTING QIU

Shuting Qiu
The Mainland | At

SRR FEJE

REVERIE BY

oM REBRERETRTSIRE  CAROLINE HU

Caroline Hu
Hong Kong | &%

-
, PONDER.ER

Alex Po and Derek Cheng
" Hong Kong | &8

G CHEN WANG

Feng Chen Wang
The Mainland | At

DOWSEN

Sensen Lii
The Mainland | Rt
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10 Asian Designers To Watch
Exhibition 2024 in Shanghal

[SETcHy_|

|RUOHAN _ -|

~ RN ETRIAFEE R E 2024 _I:/fEAE

Fashion Asia Hong Kong extended its reach beyond Hong Kong, partnering with the renowned platform
LABELHOOD to host the ‘10 Asian Designers To Watch' Exhibition in Shanghai during Shanghai Fashion
Week from 28 to 30 March 2025, themed as ‘LABELHOOD JIANGHU-".

The exhibition showcased the creations of the 10 winners of ‘10 Asian Designers To Watch' 2024, with
each presenting their distinct styles and avant-garde creativity, showcasing the diverse facets of Asian
design. At the opening event, Caroline Issa, the CEO of Tank Group, and Tianwei Zhang, the London/China

Market Editor at WWD, engaged in a dialogue exploring how Asian fashion, within a context of globalisation,

intertwines innovation and sustainable development principles while preserving cultural essence. This
conversation underscored the thriving evolution of Asian design aesthetics and innovative vitality.

This strategic showcase strengthened connections between Hong Kong and Shanghai’s vibrant fashion
communities whilst promoting Asian design excellence to broader international audiences.

52 Fashion Asia Hong Kong

(From left) Yayi Chen Zhou, Tasha Liu, Caroline Issa,
and Antonella Viero

(47 #E) Yayi Chen Zhou ~Tasha Liu~ Caroline Issa
K Antonella Viero

Founder and Creative Director
Satoshi Kuwata of SETCHU
SETCHU Al A& BIE 4285 Satoshi Kuwata

/" 10 Asian Designers To Watch Exhibition in Shanghai
T ARERERETRTIR R R E L iguh

v Tianwei Zhang, London / China Market Editor at WWD (Left)

Caroline Issa, CEO of the Tank Group (Right)
WWD &3 HEl 154748 Tianwei Zhang (72 )
{Tank) EEE1TE4E#, Caroline Issa ()

Fashion Asia Hong Kong i$# & NIEHEFELUIN  BABFEER LABELHOOD BFaF M TER . XIE)
#HERE > R 2025 F 3 A 28 £ 30 A LEREBHBA 2/ T DN+ REMRAEE

B1T2024 FERERMRET T SERFABNAERR - BR T DNRFNSTER - EREEH » (Tank)
SETHAH Caroline Issa #1 WWD &% REHISHEERREETHEN > REEZKEEED - DMRENE
FEEAXCIEEENER - SERIFMMAIRFERRIETS » REDNRTEBHAIFNENNEIEE -

BERBMEREMNE T HEQ EBMMmE NN 2 FrERBME > i ERZB RS R IER NS
SRR 243 %0
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Hong Kong Showroom Workshops T{ELh

& PO p - u p S paces Fashion Asia Hong Kong facilitated meaningful exchanges through carefully Fashion Asia Hong Kong &850 SR Z1#)
curated workshops and intimate sessions. On 28 November 2024, YA Y THEHIRREE - REEFRAREHE - 2024
founder and Creative Director Yayi Chen Zhou, winner of 10 Asian Designers F11828 H » 2024 FEE+KERETRIS

Nurturing Tomorrow’s Fashion Pioneers &I B s 52 To Watch 2024, shared her personal brand narrative and discussed market F YA YI B AKEIZ4EEE Yayi Chen Zhou
analysis and brand identity development with students from three renowned EEBSEHERRERMRB = FRAARE

Fashion Asia Hong Kong united with four prestigious local fashion Fashion Asia Hong Kong EAPURR#SE 1 SRV AN B 5% fashion institutes at THEi campus. BRRMBEDZ[ARENE - SR IHDHTH]

institutes to present Hong Kong Showroom & Pop-up Spaces, hosted at SE2REFEN "Hong Kong Showroom & Pop- RIS RER > TRBERHERES -

the Fashion-Pop, G/F, DX design hub in Sham Shui Po from 21 March up Spaces] - R 2025%F 3 A 21 HE 5 A 21 BHAME - e S

to 21 May 2025. This collaborative showcase celebrates the creativity ERKES DX sRETEEMH N IRFIERT - EIRGFRE — = | n | - ETEES T —

of emerging designers whilst bridging academia and industry to provide ERMERMN AR ARMREERERESEE — NI B B

invaluable exposure for the next generation of fashion talent. B B —AREATESEER RS -

-

(From left) Dr Chan Yin Lun, Head of
Department, Department of Design and
Architecture, THEI, Designer Yayi Chen
Zhou, Dr Nwaogu Chan Man Hin, Eve,
Assistant Professor, THEi

(e #E) THEI SRIBRRAREZEEZR A
FEMREBEHEL  5RETRT Yayi Chen Zhou
K THEI 8RBT R ZEERBIBHIR

FRESETIE L
" el
Intimate Meet-u s
HILZK =5
Session
_ _ ' An intimate meet-up session was held on 29 November 2024 between 2024 F 11 B 29 HETNMARSEEED
Hong Kong Showroom spotlights five distinguished designers from HKDC's . ' . Robert Wun, a previous winner of 10 Asian Designers To Watch and former M+ ARERER TR R DERIEEENE AR
incubation programmes: Classics Anew, KINYAN LAM, MU_RFI LAU, réyksopp Qakka“ i & { forum speaker, and FDIP designers. This private gathering fostered meaningful 518 Robert Wun BRFH K ezt RIS Bl
and YMDH (YOU MAKE DADDY HAPPY). These local design talents, all alumni of ¥ s . ' exchanges and connections, providing valuable mentorship opportunities ERETEIRARIR - ERHBFZREFREHNL
the Fashion Incubation Programme (FIP) and Design Incubation Programme (DIP), - ve ] for emerging talents. BOSHAMGEI - A= ASISMHE BHEE
showcase their exquisite designs with items available for purchase. (From left) Janko Lam of Classics Anew, Murfi Lau jEmEe o
of MURFI LAU, Jason Lee of YMDH, Brun Chan of o = g

Hong Kong Showroom E&£ AR B EERTHOIER SR G L ERETET : Classics réyksopp gakkai, and Kinyan Lam of KINYAN LAM
Anew * KINYAN LAM * MURFI LAU - réyksopp gakkai 1 YMDH (YOU MAKE DADDY (17 #8) Classics Anew 5&3H8T Janko Lam > MURFI
HAPPY) - 8LAERET AT ISR ERAIEIESTE] (FIP) RexstRIZEESE (DIP)#Y LAU 385H#0 Murfi Lau ~ YMDH 8516 Jason Lee
R BrEBERTHERIRHEEERS - réyksopp gakkai #%&18f Brun Chan & KINYAN LAM

5&TED Kinyan Lam

Pop-up Spaces highlight outstanding works by fashion design students and graduates
from Hong Kong's four prestigious fashion institutes: Hong Kong Design Institute, The
Hong Kong Polytechnic University School of Fashion and Textiles, Technological and
Higher Education Institute of Hong Kong, and Caritas Bianchi College of Careers. This
unique retail environment offers emerging designers invaluable hands-on experience — from
conceptualisation to execution, marketing to sales revenue analysis.

Pop-up Spaces B&BIIERFERRBEMBRENESER  BIEEBNERTEM
BEEETABRERGEENR  BESFHENRERAKPEARTERER - BEBFNTERR
EREME R ESEENERER — S RIERIITEL - KT ISEERHERE ST - Designer Robert Wun (left) shared insights
with FDIP designers

s%5TET Robert Wun () BRFE RERATRIZEIER

HEIREEIS TS
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economies
~gocleties.

HAXREEZEREEATEEBEEN DFA TR0 VE S MEIARE M Supported by the Cultural and Creative Industries Development Agency as lead sponsor,
REFREREFTNE - DFA DM ERMEREZEBESGIEEFLHERER The DFA Awards celebrate this power through six prestigious programmes recognising Asia’s
% - DFA SRetBMEE R T ERRIFTERATRIRENSEE M AIESREH - DFA finest. The DFA Lifetime Achievement Award honours lifelong design contributions. The Design
R HE ARG RIEZ AR ERNEGTRETAD - DFA FERETAIETEEIM Leadership Award celebrates strategic business innovation. The DFA World's Outstanding
FXFLIEFLAYERET ART - DFA MR B E DR RS RN MNERNERRE Chinese Designer recognises global excellence. The DFA Designer of the Year spotlights
IEH - DFA BB B ERT 7 BB B AR Z 5180 - exceptional regional talent. The DFA Design for Asia Awards champion projects embodying
Asian aesthetics. The DFA Hong Kong Young Design Talent Award nurtures emerging creatives.
ELRIER SR DNENRIE R EM -
These awards illuminate the design leaders who drive creative development across Asia.

-
B
Design transforms I v
SRR ERL S,
I




DFA Lifetime Achievement Award
[N Ve
DFA oRiMEZEHR B R FLiE

B0 IWNYel® ‘wnasn|y aBplg UspoOpA BIBYNSNA \

The DFA Lifetime Achievement Award
celebrates a designer whose creative
force, lifelong passion, and contributions
has left a lasting imprint that serves as a
source of inspiration and enlightenment
for the design profession, education,
and society, particularly in Asia.

DFA s lE25142 B AU EE RIG RIS A4
RELEVE - WF R E R E K EREVERETHD ©
SEERGAGTERE HETEERAE
SR AEEINE RN T IRRR R AR

asnoyubiseqp
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N\ Besancon Art Center and Cite de la Musique, ©Nicolas Waltefaugle
v/ V&A Dundee, ©Hufton+Crow
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DFA Lifetime Achievement Award DFA SEERET 4 B B 12

Kengo Kuma redefines contemporary architecture by weaving tradition,
nature and human connections. He envisions architecture as a bridge
between people and their surroundings, blending cultures, softening
boundaries and reshaping how we relate to the built environment.

With a philosophy rooted in humility and harmony, Kuma is known for
dissolving boundaries between the natural and artificial. His design
philosophy respects Japanese traditions and materials, and his works
are masterclasses in material poetry. This philosophy is evident in the
roji-inspired entrance of Tokyo's Nezu Museum (2009), the airy latticework
of SunnyHills in Tokyo (2013) and the unique cantilever bridge design

of the Yusuhara Wooden Bridge Museum (2010), which uses techniques
traditionally employed in Japanese temple architecture.

Kuma is equally committed to preserving history through adaptive reuse.
His adaptations preserve the spirit of place, and ensure that history
continues to resonate in daily life. KITTE (2012) transformed Tokyo's old
central post office into a vibrant retail and office space. Beijing Qianmen
(2016) restored a historic neighbourhood while respecting its cultural and
architectural significance, and the Kagurazaka Wakana Renovation (2022)
saw Kuma adapt a traditional Japanese building for modern use without
erasing its original charm. Kuma'’s iconic works also highlight cross-genre
influences and deep connections between nature and locality, such as
the wave-inspired V&A Dundee (2018), the pottery-inspired UCCA Clay
Museum (2024) and the future-focused Saint Denis Pleyel Station (2024).

— S I“““.i;;l;:ziiﬁ

| %

Kengo Kuma's influence extends far beyond architecture: it also
encompasses his writing, education, research and humanitarian
work. As a Professor Emeritus at the University of Tokyo and founder §
of Kuma Lab, he inspires future architects to explore the intersection
of design, sustainability and community. Through the Kengo Kuma
Foundation and initiatives such as the Great East Japan earthquake
relief initiative Home for All, he champions both academic growth
and social impact. His works foster connections and dialogue, and
express his profound belief that architecture connects people and
enhances the human experience.

N Saint-Denis — Pleyel Station, ©Michel Denancé
N\ UCCA Clay, ©Tian Fangfang
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PRITERESR - BREANEREIER - EMES
EREE - thRBESBN] EﬁiilElFiIaiRE’Jff?L’é
MEXIME - BHIFIR » EERFIRERIRIFHN
BifR - thRITHRERMERIES - ENITHEARA
ALZENFR - HRFFE2ERA T ERK
i > thW’FuuMMé%?va*y%‘ﬁl BERR
RIZEMEE (2009 F) BNBEENAD
RREMELE (2013 F) NRBMESGE

AR R B A5 B B 2 M AR R AAE
B8 (2010 F) BERRET > IR -

IRIFERIKRNBEREEHER » REELEMR -
HENZERRBRARERS > LEERSEELRA
HEEEZF  HEEEHIS - AZAKITTE
(2012 &) MRS BRRERRESF > WEMS
ENTRNZENMAZER - LA (2016 F)
REXCNEREGENER > B2 TEEHEN
R5R - REAIRAI RIS IREE (2022 F) B EHH
HRNERE > SRERCAEMMNNE - BXAK
RERBS © U5 > RAERREEFmEIR
EKELS > REEE ARRME XL Z BRURE
R flNz ,EZ/E'.: SERVAE A S B SR B R
(2018 &) ~ BERUREMENAMITEREM PO
(UCCA) B%E'Em‘ﬁ (2024 F) » LARBBRAKRZKERY
ERE(EREE KA@Mt (2024 F) -

PRIIENFENEERILNEREBS > FLEMHE
B -#E MEMAELE - SHRRAE
BZELRNRAESHARERIPA > EEE
#— TJCE’JLiEWﬁE?*"”r AR ERNME
AR B - BERAEEEEURREAS
AHEIRKGTE THARE) ZRIER > BN
HENEMERE > MR REERNLERESN -
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m DFA Design Leadership Award
DFA s&&t#E#HIE

DFA Design Leadership Award
recognises the business leaders

who create exceptional and sustainable
business successes through the use

of design strategically and innovatively.

DFA =251 #1 22 2 5T BBl A sRE i
=HEET - BS54 H 2l 5= AUmAY
IEFBMBE
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G-SHOCK, the watch that was first created 40 years ago as a

practical solution for workers in physically demanding professions 4
such as road construction has evolved into a global icon, and ]

has transcended its utilitarian origins to evolve into a fashion :
statement embraced by streetwear enthusiasts, musicians,

athletes and military personnel. Its distinctive, chunky silhouette

and shock-absorbing structure unites precision engineering

with an unmistakable design. There are also specialised

versions of the G-SHOCK, created for the Royal Air Force

along with crossover collaborations with fashion brands such

as A BATHING APE®.

The legacy of G-SHOCK's designer, Kikuo Ibe, is defined by an

unwavering commitment to pushing the boundaries of design.

While physical durability remains a key feature of the watch;

recently, on the 40th anniversary of the creation of the G-SHOCK, G-SHOCK Eissie 40 Fa1EH » AlfET= I

Ibe has begun to reflect more deeply on the concept of ‘toughness’, BENfEE A, SENERTASREITE > 1S

and has increasingly considered the importance of mental resilience too. ERASIKECHES  THEVWERRER » 5%

‘Toughness for me, until about five years ago, was about being able ZOHERAETE S%%  EFHENSA

to resist anything; to be sturdy. | began to think that toughness might BEAISYISHE - BRI - SRS

not be enough, and needed to redefine toughness in my mind.” 18 YIS T EER S EmE o 4
G-SHOCK#EHEREM EREERTAIRIE

These days, for the father of the G-SHOCK, ‘Toughness is embracing BisE > W8 A BATHING APE® SRS &he

failure’, and it is a message that has resonated with countless fans TR o

worldwide. The watch has become more than just an accessory; in

the shared human experience of personal and professional challenges, G-SHOCK :&:tH{R 2R3 1 AL SRR 25 51y

it has become a metaphor for perseverance itself: fall, learn and rise HR - SEAAEREIAALE G-SHOCK T E

stronger. Through it all, Ibe has remained a leader who elevates the ¥, {BiEE G-SHOCK Eit 40 BEZE »

people around him, crediting his colleagues for sharing in the vision and PO EEEARE MR8 1S > iR

drive. With every new iteration of the G-SHOCK, his message rings clear:  ZEEEM0EES - TAYRER] » WK

toughness isn't just about enduring: it is about evolving, about standing EXE) 2I5AEHIRI—1) > WA RBHWES -

up after every fall. For his unwavering vision and enduring impact, B EEE » B TALERYE > REESE

Kikuo Ibe is a true master of design leadership. E 2 {a:E FERE), o |

RESK » BREN G-SHOCK ZXR KR
MEXEER AIRRNL > ME R MREES e R &M
A G-SHOCK ZRIHIS - ERBEEABRZ
—4EcH > ERSRNINERE > BAEBREY
BARSZERE > BEPHEHKRE - EEBRKN
PRE  RRESER - —BER > FHEER
—(LREI A ORISR > BRI EEF BB E@A] -
ZHBREASR - —AX—K8 G-SHOCK#Z D
IR HERGTIER | BEALLRBM - B2 AL
#L > WAESRKERAEFIAER -

T Ibe designing the structure of G-SHOCK (1982)

N Promotion image of the ‘18K G-SHOCK -
DW-5000 IBE SPECIAL

/" Structural breakdown of the ‘18K G-SHOCK -
DW-5000 IBE SPECIAL

DFA Design Leadership Award DFA sx&at<RMEE
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The DFA World's Outstanding Chinese
Designer honours creative visionaries
whose work transcends borders,

and demonstrates that designers of
Chinese origin are also leading the
conversations in today’s global design.

Tino Kwan ’ DFA ﬁﬁﬁ“ﬁ*m"ﬂrafﬁ;ﬁ B

|I+
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. CVIEW Chinese Restaurant, Hong Kong
v’ Sabatini ltalian Restaurant, IFC Mall, Hong Kong
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Tino Kwan is lighting up the world, one masterpiece at a time. With
over four decades of lighting design under his belt and more than

a thousand projects in over 25 countries and over 80 major awards,
he has helped redefine lighting design as a serious, sensory-driven
and highly sophisticated branch of design. Kwan and his company,
Tino Kwan Lighting Consultants, are blazing their own path of art
and science.

As the lighting maestro behind iconic spaces such as IFC Mall, Kai
Tak Cruise Terminal and The Regent Hong Kong, Kwan is a designer
whose work speaks directly to the senses, often without saying a
word. He believes that lighting should never upstage; instead, it should
elevate. From the intimate warmth of the St. Regis Hotel in Wan

Chai to the enduring elegance of Tokyo's Peninsula Hotel, Kwan's
choreography creates moments that linger long after the light fades.
His recent work for jewellery house Qeelin in Tokyo's dazzling Ginza
district shows his remarkable range, balancing an eye-catching red-
and-black exterior with a refined, artful interior lighting scheme that
guides the viewer's attention from one showcase to the next. It is this
intuitive understanding of both the science and emotion of light that
makes Kwan's work so compelling, and earns him the well-deserved
title of DFA World's Outstanding Chinese Designer in 2024.

Yet, he does not sit back and bask in the glow of his global accolades.
For Kwan, each project is less a culmination than a stepping stone.

It is fuel for his unrelenting drive to create something even more

beautiful, more immersive and more unforgettable. Despite his towering
influence, he remains a humble student of light. From incandescent

bulbs to fluorescent tubes to the latest LEDs and their sophisticated
control systems, he has assiduously stayed right in step, reinventing his
perceptions of the potential of lighting along the way. He says: ‘Every time
there’s a new light source, | have to start learning all over again. That’s
what keeps it exciting.’

‘4

ek hh-- ahlict
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/" God of Teppanyaki, Hong Kong
' Shangri-La Shougang Park, Beijing
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DFA Designer of the Year
DFA FEXETHN

NOOW 3HL

DFA Designer of the Year confers to
an esteemed designer based Iin Asia
who has achieved remarkable success,
established new trends and captivated
public attention.

DFA SEsxsTRiRFZEE B
A7 > th 4t ZE BN 3|5FLBZ:TE NGIEEE
RS | A AR EEE °

Eisuke Tachikawa ©

AN =8

NV3I8 VMONIM v

)

70 DFA Designer of the Year DFA FEsxsTED 71 HKDC Annual Report 2024/25 FBRTHOELR 2024/25




In an age defined by climate
emergencies, pandemics and
dwindling biodiversity, Eisuke
Tachikawa isn't just designing
beautiful things: he’s designing
ways for society to adapt and
thrive. The winner of the 2024
DFA Designer of the Year Award
is the visionary behind
Tokyo-based design firm
l : NOSIGNER, as well as the

U A current President of the

'- Japan Industrial Design
O —— ) Association. Tachikawa calls
1 himself a ‘design activist-strategist’, a title that perfectly captures his
KHW"M f ' mission to drive societal change through interdisciplinary innovation.
il A

Tachikawa first gained global attention after the 2011 Great East Japan
Earthquake when he launched OLIVE, an open-source survival platform
that crowdsourced practical solutions during times of national crisis. The
project went viral, reaching millions and laid the groundwork for TOKYO
BOUSAI, a now-iconic emergency manual commissioned by the Tokyo
Metropolitan Government, and distributed to over eight million people.

In 2020, during the COVID-19 pandemic, he launched PANDAID. Once
again, his project harnessed design, humour and science to inform and
uplift, such as visualising social distancing through Beatles album covers.
These socially-driven innovations earned him two DFA Design for Asia
Awards Grand Awards in 2011 and 2020 respectively.

l ol |
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A graduate of Keio University's Graduate School of Science and
Technology, Tachikawa founded a design lab during his student
years, and officially established NOSIGNER in his later career.
His mission has been to weave the invisible relationships behind
things (‘no sign’) and contribute to a better future. His creative
impact spans architecture, graphic and product design as well as
sustainability strategy, based on a bold belief: design is a system
for evolution. His bestselling book Evolutional Creativity explores
how design mirrors natural selection, an idea he believes is key
to solving our biggest challenges.

He says: ‘If everyone viewed the world through the lens of
natural science, they would realise that society is not just a
“human society” — it is an ecosystem.” In Eisuke Tachikawa'’s
world, everyone has the potential to be a creative force

for good.

N\ BYAKU N\ TOKYO BASAI
v ADAPTMENT N\ Evolutional Creativity
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MEER - XD EWHBECSS TERETRIER
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2011 FRAAXRKMER - K7D EHEIFHIR
KEERF S OLIVE > BAZEIKEGE - FalE
RAOZEBEXENBEREN > HHRARES
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& e R IERAR - fthit T PANDAID °
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Design
That
Transforms
Asia

DFA Design for Asia Awards

Honour exceptional designs that capture the
essence of Asian innovation and cultural heritage.
These outstanding projects demonstrate how
design can elevate communities, preserve
traditions, and create sustainable solutions that
resonate across Asia and beyond.

DFA SRR 8 Haratig

BT RREENRIFTE A CERN S HERET - B
BHIRE B RERET AR EAEE « REFERXIE
RS RHERAL R » FENERTEMNAEZIE -

raficsm

2024 & TDFA T BERENERETE)
HEFEL 215 EREIRE - ARSI
FRHERET - EPRRIEEE 10 EAE -
20 fEl£42 « 43 EIRE ~ 57 fEHLE - UK
85 fEERLE

In 2024, a total of 215 winning projects are
recognised in DFA Design for Asia Awards (DFA
DFAA), including 10 Grand Awards, 20 Gold
Awards, 43 Silver Awards, 57 Bronze Awards,
and 85 Merit Awards.

These Grand Award winners represent the pinnacle
of design excellence in Asia. From preserving
vanishing cultural heritage to pioneering inclusive
technologies, each project demonstrates how
thoughtful design can address contemporary
challenges while honouring Asian values. Together,
they showcase the transformative power of design
in shaping a more sustainable, accessible, and
culturally vibrant future.

DFA Design for Asia Awards

BEABBERRDMNRFHIRS M
RRFHERO X EEEDRAEF MR
%> SEREB AR 7R BB
A EHEHE > ARBEMNEER -
EMHRRRTRETNEIZENE  BEE
FIf54E - EHEL  EEEEMIRK »

DFA 2 BR7E ERGTEE

‘Radiant Eateries:
Hong Kong
Restaurant Neon
Sign Drawings’
(BILEF—&E

ERBIEREFR) »

Grand Award
Kig

Studio Nous

Hong Kong
BE

Access™ controller
Access™ #EHl3s

Grand Award
Kig

Sony Interactive Entertainment
REEENAL

The United States

This book preserves Hong Kong's vanishing neon
heritage through fluorescent printing and UV

technology, allowing readers to experience the vibrant

glow of iconic restaurant signs. As a tribute to the
city's cultural identity, it documents 218 detailed
manuscripts with authenticity and care.

This groundbreaking circular controller makes gaming

accessible to all through full customisation and
collaborative play features. With interchangeable
components and 30 custom profiles, it ensures

no gamer is left behind, setting a new standard for
inclusive design.
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Beijing Library
TR EZEE

CYCL

Grand Award

Kig
Grand Award
Kig
© YASHIRO PHOTO OFFICE
Snohetta Featuring the world's largest climatised reading AR R AREZEH R EZEEN YU Momoeda Architects This sauna in Yamanakako Village balances BREARIIFENNREREER
space, this architectural marvel redefines libraries RIS BES 21 HESE - BB REER B ‘concentration’ and ‘release’ through dual experiences.  EEREERT & M, B TRERL -
Norway for the 21st century. Its organic terraced hills and B RERNE R TS MIKIERAEM The enclosed ground floor fosters introspection while HEAMNMERERENIER - B
il glass system blur boundaries between nature and THEAHEZENRER - BHERR Japan the open platform offers Mount Fuji views, creating a TFRAEESETIIES  TRIEH
architecture, creating an immersive environment for RBEEVLEHIRIE - =B rhythm between warmth and coolness, enclosure and TREE ~ HEAEERR 2 FRIEERE -
community exchange. liberation.

NOT A HOTEL
FUKUOKA

Boundless

Grand Award

Kig
Grand Award
Kig
Rhys Workshop Limited This inclusive fashion brand transcends boundaries BEBE MR mENE B E R axonometric + NKS2 architects + This hybrid space merges hotel flexibility with villa EERESEEREEENEEMEA
with functional yet stylish pieces for all ages and SRETESHLSRIR - WEFTAFENIAE A.N.D., NOMURA Co., Ltd. comfort, offering eight distinct rooms for varied BIERIEFERL - IR/ \BEESE RN
Hong Kong abilities. Merging traditional Chinese elements with At -REHEERTRERARET lifestyles. lts terraced design seamlessly blends with EHEBEZTEEAR - EaRstiE
&BE modern design, products like the ‘Blooming’ scarf 9 MBloomings BMEERERT the residential surroundings while each angled terrace  ERIERERS - SEAEREN
demonstrate how beauty and utility can coexist EREAE RN Japan creates unique outdoor interactions. BEoREEFNEINE R -
harmoniously. =k
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Sanya Wellness
Retreat

Grand Award
Kig

Neri&Hu Design and Research Office
MBRTARE

Drawing from ancient Chinese walled cities, this
wellness retreat creates sanctuary for elderly and
children. Local craftsmanship meets modern materials

REERPERNES - BERE
ERBIESRENREREEF -
FIMTENREEMREZE T

The Panda Pavilions

Grand Award
Kig

Atelier Ping Jiang | EID Arch
EID Arch ZFIF=E

Four interconnected circular pavilions emerge from
Chengdu’s forest slopes, creating terraces as panda
playgrounds. The bamboo-inspired facades and

I EEAR B R A (B2 FR B 1A R AT
FRRILBSTIR - RIS B AR B TTAY
BA - fTFRERNIIE 55%

The Mainland through handmade clay bricks and Li minority textiles, BEIFAMNNGS - HDNEER The Mainland 55% natural ventilation demonstrate how thoughtful BABRETR T REMERET WG
At setting new benchmarks for Asia’s wellness sector. FERREREta] ILFTIRAE - At design bridges human experience with ecological EERAERRELERERS -

preservation.

TOMITA GRATER 2

Grand Award
Kiz

Silver Pride Lion
Troupe J

SR o

Grand Award
Kig

Y
BREDRUEREFEERE
B EENREELM - AR=IF

This bladeless grater revolutionises kitchen safety
while honouring Asian culinary traditions. Crafted

AHREEMEEEMSEN - LIER TOMITA CO., LTD.

MERANRENEERESERS -

Reimagining traditional lion dance for seniors, this
project adapts equipment and choreography for

NextOfKin Creatives Pte Ltd and Bridging
Generations Pte Ltd

wheelchair users. Through modified percussion FEBNRNRmESENRARTEE Japan by Tsubame-Sanjo artisans with stainless steel TEMERRHERBOTE -
Singapore and holistic training incorporating chair zumba, it MEEIIR » EREXCEERE [=E:N wickerwork patterns, it enables precise grating BERBEEMEMRZERER » =
HrpniE preserves heritage while improving elderly quality HERELEFER - without injury risk, perfect for everyday condiments. HEARBEREEN -

of life.
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(H)

Finding your
path as
a designer

(F)

Career choices shape our creative journey, and they
all start with passion. Let’s explore the DFA Hong
Kong Young Design Talent Award 2024 awardees’
insights on why they chose design as their career.

DFA Hong Kong Young Design Talent Award

=JL=
ol
R

(A) (D) (F) (A)

The DFA Hong Kong Young Design Talent Award
(DFA HKYDTA) is open to all Hong Kong
permanent residents from 18 to 35 years of age
who have been nominated by a design-related
organisation or a professional designer. Awardee
will receive a once-in-a-lifetime opportunity to
embark on enriching international experiences,
including exciting work or study opportunities
outside Hong Kong. The coveted awards fast-
track young talent’s careers, and pave their paths
to greater achlevement%Y)

DFABEBEFRETTLEED 18 £ 35 BmINEBKKR
B > EERHAREEIERERRTAMRR2H -
FREVEDENERERES » QBN TIFER
s8> AEFEEREMAIFTKG -

EXREEBETRANRISERE > ME
— AR - HRE DFABES F5R5
71482 2024 FEEEENRZIRE
T ERMPSEAEERHEREEEE -

“Why did you choose design as a career?”
I Sl {R =R SEETET 2 2
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Wing Chan
25 a

CreateSmart
Young Design Talent Award
AREEREERGTERE

My interest in design stemmed from an
understanding of its connection to context,
experience and the environment. My
enjoyment of architecture arises from its
capacity to influence the atmosphere of
spaces, thereby shaping experiences in
people’s everyday lives.

HE R EERNIZR CRIFER  BRANERIER
MR - BREHARBTES > BEERUGERE
BRPZEAMORZNITE - RERENRE
REEXEZRABMNES > {MBEAFEE
HETERIREER o

Milly Lam
RS a

CreateSmart
Young Design Talent Award
BIEEEEERT R

Architecture is my vehicle to help communities

thrive. | believe in the process of architecture
that empowers the marginalised, and turns
constraints into opportunities for inclusive,
sustainable solutions that honour culture and
dignity, whether in a slum or a rural village.

f—&f%ﬁ%ﬁb*ﬂ:E%, ERINTE - HABEER

BIZAESME FIRBEREE > RIRFIEB(EAER
M AIERAT RIS BEAREENL
ek BRETEREERMAN

Wilson Yip
EEH g
. >

CreateSmart
Young Design Talent Award
RIEEEEERRE

I'm passionate about creating meaningful

work that inspires people. For me, design

is not just about aesthetics, it's a powerful
tool to communicate ideas, evoke emotion
and drive change.

AT RIERE Eﬁl?")\ﬁﬂ’lﬁ%‘\?ﬁf’ﬁun HI
Hif o sRETMERTEE - EREERE G
FFE*D?’E@JET‘“‘E’JEM(IE o

Crystal Ho
AT BRI a

CreateSmart
Young Design Talent Award
RIREEEERTT T %RE

| love how everything can be a canvas, filled
with endless possibilities. The boundless
emotional and functional impact of design
inspires me — that is the magic that drives
my passion for being a designer.

BEE-UHEASENNNE > RWEEN
FIAEME o ERATARTERIERIISRUIINEE LR E S
AR > ERENEDE B SRR
HOERI

Chivas Leung
¢

CreateSmart
Young Design Talent Award
Rt PR

It allows me to express myself in a way that
feels natural and meaningful. Words don't
always come easily to me, but with images,
| can communicate and connect with others
through what | create.

REHRBEEMBERMABERRNAARERS -
ERIAEERBREMA  EEBER
BAES B B AR F M N ITHHEE -

Michael Chan

e e
w i

CreateSmart Young Design Talent

Special Award
RIEEEEERTRRRIE

For me, design represents the embodiment
of culture, and the design of spaces
specifically reflects and directs how humans
live in our society. | would love to be part of
a profession that creates designs that could
possibly endure for generations.

HEMS - REHUERSUENRER - MZEMRE
Frplit R AL S | EABEREPIETFL -
BHEMA—ERESRE PIAEE A E N AIERFTEY
HEN—FBD -
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Jeremy Lam
HFS s

CreateSmart
Young Design Talent Award
AEEREERTERE

Design found me through an instinctive
pull-the pursuit of aesthetic harmony, an
obsession with details, and the urge to
bring ideas to life. For me, design isn't a
career choice; it's the most natural way
to engage with the world.

%
*ﬂ“bE’]L? %‘J“Eﬁﬁ'ﬁﬂ’]ﬂt% L,{&H—ﬁﬁﬁ?\"&“%
RENGED - HEMS > REFFEBFEEE
MeEAtREHNEEARLT

Kwok Ka Lok
SRR @
<
CreateSmart

Young Design Talent Award
EIEEEEERT T R

Being a designer allows me to work with
different talents who come from various
backgrounds and have diverse expertise.
| learn a lot; | am greatly inspired by them,
and | truly enjoy my work.

ERERETED > BAERKBEAEAER - HARE
ERHATEF - ZUFEBERS » RZ A
BRE > WEHIEZSZHHTE -

DFA EEBFGT7 &2

i"ll:_!_ll__:‘ ||(-

PINGTAN BOOK HOUSE
THRER

Wilsonkaki Collection 005
‘Crowded Space’
Wilsonkaki %!l 005 'Crowded Space.

KIN Food Halls

NIGHT NIGHT

R

The Solace — Memorial for the
Lamma Tragedy
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Drawing as the Core
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Frankie Chi
RE !E i

CreateSmart Young Design Talent
Special Award
RIREEREERF T EERIE

Design is a career driven by passion.

| love the ecosystem and its people. | enjoy
learning and applying knowledge as | go,
which allows me, as a designer, to explore
diverse experiences and make the most

of them.

RETEERIMESNEE > RABEELERRR
REPHETT - HER AU B 1 BN &R A
HIBTE - EEBIFRRATEIAESIRR Z TR
RORBED °

Trev Yung
Eer el A

HKDI Young Design Talent Award
BERNERERE TRt T EE

It is the artisanal process and the
satisfaction of seeing people wearing my
creations motivates me to keep designing
clothing. I believe that is the beauty of
design — to create functional art.

EFITRFEBEMREIAMFZERRNER
P sRBYR R R - BB ERETIRE - RIS
BMERFTIEY 2 B—RIEIhEE 2 -

Michelle Lau

Sl g
1/

Young Design Talent

Special Mention Award
BERFTEEBRE

| chose design to creatively blend human
emotion and architectural spaces,

inspired by their interplay. My passion for
storytelling through photography drives me
to craft impactful, equitable art such as my
photography project ‘Atem’ and film stills
‘I'm Livin' It".

BEZFRAIERRAT RRME AR IBREAZ R R
REMNBEERTRRER - B¥ERES
BHENEIMERERAIERRZE D - A THE
fEdn - MIBIBWAIRE (Atem) MEBRZEIR
(ERBAD -

Jack Tam
EE- g

CreateSmart Young Design Talent
Special Award
RSB EEERTT T &R

Every time | visit a new place, I'm moved by
how good design brings out feelings and
memories. As an architectural designer,

| also want to create spaces that touch
people's hearts, open up new possibilities
and enrich everyday life.

BERGHIMSRE > B HRETHEAEIRFE B
HMEINE - (EREERGTE - Bt R ERIEARET
Al REGRAI AR 2 E BB EENZER -

Zoe Kwok
ZREERR @

PolyU School of Design
Young Design Talent Award
BERE T RBRFEREEaat 1 RE

From witnessing design’s power to
communicate messages, to inspiring
people. Each moment | experience the
transformative nature of design makes
me feel touched, fuelling my desire to
create designs that are interesting and
meaningful.

HRERTBERBNAE > FIREAMN
izl - S EHEMIRFTNEELAER
WERPAE > EFBTRALEEBMAES

BEHBE -

Alvin Liu
e 3

Young Design Talent
Special Mention Award
BERFTEREBRE

| chose design because | love helping
people through creation. Products are
intimate and tangible — we hold them,

we live with them. A well-designed object
can quietly transform everyday life.

RRESH EEARERBBAERIITA -
EREREEATN—BMEETH > BEM
HREETE - —HRIHERNDRENEEEL
B ERAE -
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Henry Yip
EiRET F
>

CreateSmart Young Design Talent
Special Award
RIS EEER TR RIE

| love details, and things that are
aesthetically pleasing, informative and
cohesive. This drove me to become a
graphic and wayfinding designer. To
carefully design and curate a better
environment and experience for people.

BEEME - MRER - EMEEERRENIN
Y - BlREBRASTEREGRE > AR
BAPIEORFRE BRI RIZELRSER -

Catherine Hui
0

Young Design Talent
Special Mention Award

BERTRERE

Fashion is more than clothing, it's an art form
that connects the human body to the world.
My passion for exploration and innovation
inspires my journey as a fashion designer.

| am dedicated to creating pieces that
express emotions and influence others.

RENMEERRE - ERERARRMRNEN
Foat - BEHRRMAIFTAVEIMMEE T SR E
RETETRINRTE - BN RAIFRERERRLTE
L ABIPEMR

Crystal Wong
Ea @

Young Design Talent
Special Mention Award
BERTTTEBRE

Being a designer allows me to turn
imagination into reality. Unlike the fixed
truths of science, designing is full of fun
and flexibility to create my own world,
which gives me a deep sense of fulfillment
and success.

B ERET AR BRSO BRI ERIRE - AR
HEEEEARR » 5T RmAENEE L - (2K
BIEBR B MR » BRIFRRRIIBLFR
MR

DFA EEBFGT7 &2

The Seamless Experience of Hong Kong's
Integrated Transport System
BERRARBERRNEETRERR

Retractable Signage
fRHRTUIRRE

| AM ROOTED,
BUT | FLOW

TO SAVE, SAVING, SAVED
S BE - B

| am rooted, but | flow. (Chapter 2)

Atem Yuen Sek Chinese tableware The Jasmine in Snow
S FRHPRER KSR
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Highlights and Events

REL NGRS

Catch a glimpse of the events and occurrences associated with the DFA Awards during the

period from 1 April 2024 to 31 March 2025.

Presentation Ceremonies

pREZEATE

DFA Awards Presentation
Ceremony 2024

The distinguished presentation ceremony
for the winners of the DFA Awards 2024
took place at Hong Kong Convention and
Exhibition Centre on 6 December 2024.
The event welcomed 353 distinguished
guests from 12 different regions, with
approximately half being outside Hong
Kong winners, celebrating the exceptional
achievements that mark the highest level of
design landscapes in Asia.

DFAsxGTEEREZ 8812
2024

DFAGRRTEZ152E8E 2024 1R 12 B 6 BIR
BREERETOET > L 363 UKRE 1216
FEMBENEELRE - ERO—F 5B
BEE > —FARERSEMERET RS KEN
SR

86

BODW Gala Dinner
Cum DFA Awards
Presentation Ceremony

In the presence of international design
leaders and 11 previous winners, four
prestigious design masters were honoured
and acknowledged on 4 December

2024. Ms Sum Fong Kwang, Vivian, JP,
Permanent Secretary for Culture, Sports
and Tourism of the HKSAR Government
presented the trophies to the recipients
of DFA Lifetime Achievement Award 2024
(Kengo Kuma), DFA World's Outstanding
Chinese Designer 2024 (Tino Kwan), and
DFA Designer of the Year 2024 (Eisuke
Tachikawa).

RITEREARES
DFAR&H 220841

2024 12 B 4 B » —RIRIKERETEMR

11 IRESESNESHRE - —FRFZNA
RET KRR ANEESR - FBRBITK
BERAXCEERIKREREEMERMLBAER
T JPHREREE T 5 DFA SEMERET & B B
8% 2024 (FREAE) - DFA t R4 H 2 AGRETAD
2024 (FiK#) & DFAFERRTAT 2024
(R7IN|5EH) -

2024 % 4 B 1 HZE 2025 % 3 B 31 A >
DFA 3T ZRMEDREE S ABTES - #R
P—FIEE FHERR) -

Winners Sharing
FEEDE

DFA Awards Winners
Sharing @ BODW Summit

Three international design visionaries
from the DFA Awards 2024 joined as
distinguished speakers at the BODW
Summit from 4 to 6 December, 2024
Kengo Kuma (Founder, Kengo Kuma

& Associates), Tino Kwan (Principal
Consultant, Tino Kwan Lighting
Consultants), and Eisuke Tachikawa
(Founder and CEO, NOSIGNER).
Additionally, three design masters who
received DFA Awards in previous years
were invited as speakers: Anthony Lo
(Vice President, Exterior Design, Renault),
Jiang Qiong Er (Designer, Co-founder
SHANG XIA), and Guo Pei (Chinese
Couture Designer, Rose Studio Founder).

DFASRGTERREEDZ
@RATEBASERIE

#H DFARGTEE 2024 M =fIERERFTFBHER
12 B 4 £ 6 IR EREASERIEN
EEEE RIS RIAZEERBHRASZHAN
RIBRA) ~ BKHE (RKERNRAARASERE
BAR) RAX7)I%E (NOSIGNEREIHFAR
&) o 15 Z(IEE DFARH RS ENER
HAAE - ESE (R SEIMNARGTEIEH) -
#BIEE (TET) miEBE Rl AR ERETED) K
B8 (FEISRERIFERERATAD - MIRBRIAA) -

Design Dialogue in
Hong Kong

DFA Awards 2024 Design Dialogue in
Hong Kong was successfully held at

Eslite Book Store Causeway Bay on 17
May 2024. The moderator Tommy Li and
guest speakers Vincent Yiu, Comma
Leung, and Leumas To shared how they
transformed their delicate insights from

the surroundings into influential designs,
exploring the relationship between creation
and actualisation.

sRETHIRCE B

DFARGTEE 2024 SRATHIBN 6 B 17 B
Mo EIRN ST - ER/FKEHEEUESE
AERER  REERMBESZ T MMANG
ASHRIBR R RE AR E N8R
RETRIERE IRV (% -
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DFA HKYDTA Alumni
Networking Night

On 14 June 2024, DFA Hong Kong Young
Design Talent Award awardees gathered
for a pleasant evening. Melody Siu (2021),
Kevin Cheung (2021), and Aries Sin (2019),
who had just returned from working abroad,
shared their experiences and insights with
fellow alumni during the networking session.

DFABEBFaRT7T 1

BISRERRE

6 B14 B —R DFABRBEERTTRIZGE
ERE—EEBT —EMRNEL - BISHEH
TEEERFERRE (2021) ~ REE (2021) Rk
XX (2019) ERAE LEREIE D ZAEBROG

®

‘The Future of GBA: The New
Power of Hong Kong Design’
Design Forum at
Guangzhou Design Week

Four DFA Awards winners from Hong Kong
were invited as speakers on 8 December
2024: Sarah Mui (Co-founder and Design
Director of One Bite Design), Dennis
Cheung (Co-founder of Studio RYTE),
Dylan Kwok (furniture designer), and Magic
Kwan (Founder of Architecture And All),
who shared insights on “Better Cities of A
Better GBA".

BMERETRE TAEARZK
BRI &) fiE

12 A 8 B » EusREEER DFARRTHEGTER
BHSAEE | EFE (—ORFTHERIMARRE
BE) - SREVE (GEERETBGRIMA) - ZREM

(F{EExATAD) REASEM (DRIEAIEA) - M T
MRAEENE HESEEEEEIFHTNER -

-_—

Exhibitions
RE

DFA Awards Exhibition
@ Canton Fair

From 23 to 27 April 2024, the DFA
Awards exhibition was held at Canton Fair
to showcase the importance of design

to manufacturers and purchasers. The
exhibition attracted over 66,000 visits,
with three DFA Awards winners attending
the opening: William Yeung (YDTA 2020),
Magic Kwan (YDTA 2016), and Tony Lam
(DBA Audio; DFA Design for Asia Awards
2022).

DFASGTEREE @ EXSE

2024 F 4 H 23 £27 H - DFARGHEERE
REXGET > BEESRREHRETRETHN
EZ - RERS|BiE 66,000 ARZH »
=1{iI DFA =T858 E William Yeung (YDTA
2020) * Magic Kwan (YDTA 2016) & Tony
Lam (DBA Audio; 2022 FE DFA TEl&E
BN EREE) RRRES -




DFA Awards Exhibition
@ Designlnspire

From 5 to 7 December 2024, the DFA
Awards Exhibition at Designlnspire
showcased 236 winning projects and
winners from 2024. The exhibition,
themed “Designing Tomorrow Innovating
Possibilities”, attracted over 50,000 visits
and displayed works from all six major
award programmes.

DFASRETRRE
@ Designlnspire

2024 F 12 A5 £ 7 H » DFAREREER
Demgnlnspwe%ﬁ » BH 2024 F 236 12
ﬁf’Eun&@rfi% - BB MREHRR AlE
AEl ZERE - TR5I#838 50,000 ARSH -
En_’\/_d(i?;ﬂﬁ?r%ﬂﬂ’\lf’ﬁ?n °

©

DFA Awards Exhibition
@ Eslite Bookstore

Two concurrent exhibitions showcased
winning designs from DFA Awards.

The Taikoo exhibition ran from 1 May to

1 September 2024, featuring 20 winning
designs and attracting over 110,000
visits. The Causeway Bay exhibition ran
from 2 May to 2 June 2024, drawing over
90,000 visitors.

DFASRGTERE @#mEE

mEEHRER N DFARTEZSREER °
ALERENS A1 BE9 R 1 HET  RY

20 IB/5#E5R5t > IRS1#B3E 110,000 ARSH -

MIEERENS R2BE6 A2 A&7
5848 90,000 BEh%E

Design Exchange

Promotions Outside
Hong Kong

Winner gatherings, call for submission
briefings and winner visit tours were
held in Guangzhou (23-27 April), Seoul
(27 April), Osaka (28 May) and Tokyo
(29 May) to further arouse awareness,
boost entry submission and stimulate
design exchange. These events facilitated
meaningful connections between design
industries across different regions whilst
showcasing the transformative power

of design.

BINR AR RS

FEERE FaBERNERGEESEEY

DRIREM (4 B 23-27 B) ~ &#@ (4 B 27
H) ~ KB (5 B 28 H) ®R&=R (5 B 29 H)
817 E—TRSBIE - REERRRRIEE
ERETRM o BLIEBRE T AEMERTERLZ
BABE > ARERTRATNEENE -
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DFA at DX DESIGN HUB
DFA@DX %5168

Design Pulse Asia Exhibition

The ‘Design Pulse Asia’ exhibition at DX
design hub, running from 13 December
2024 to 30 June 2025, delves into the
unique heritages, diverse trajectories,

and cultural exchanges shaping Asia’s
design landscape. Seven of the ten zones
showcase over 100 winning works from
DFA Design for Asia Awards, offering
visitors an immersive exploration of design
excellence.

"'}'L"'

=

FEaiERaTARH ) BEIRIEM DX design hub

2417 (2024 F 12 A 13 HE 2025% 6 A

30 B) » RARIBE T MR ERIVERE

@ TRBERIMRXERR - HEREHA

tERLE 100 4 'DFAZNEARTEN

"”‘I‘ﬁj SRR > EHRILSTRESHA
ARETH

TG E R AED

PechaKucha

Two PechaKucha events were held

on 6 December 2024 and 7 February
2025, featuring talented creatives of
diverse backgrounds, including DFA
Awards winners and judges as speakers.
The sharing sessions spanned from
innovative design to cultural conservation,
emphasising collaborative creativity across
various fields.

PechaKucha

M5 PechaKucha &2 BN 2024 F 12 B
6 BX% 2025 &F 2 A 7 H#17 » BHBERKERE
BRMNAIBAT - 81F DFAGGTREESEER
TBIEEREE - PEERNBEBAIFREGTEXE
RE - BAZERFOBEAE -

®

Curation and Workshops

DFA Awards winners were invited to
participate in curation and hosting
workshops at DX design hub, contributing
their expertise to the design community
and fostering knowledge exchange through
hands-on learning experiences.

REKR IS

DFARRFTHESEE R B2 8 DXRATENRE
If’E&EE?—:IﬂEiE BEGTH A ERE R
AR EEPERRITENRIIN

Winners Showcase
BEEET

Awards Publication

The annual publication Design for Asia:

DFA Awards 2024 (ISBN: 978-988-13864-

8-9) highlights the design philosophies
and the design team behind each DFA
Design for Asia Awards winning project,
as well as the judges’ comments on the
Grand Awards. In addition, the publication
showcases the portfolios of the winners
of DFA Lifetime Achievement Award, DFA
Design Leadership Award, DFA World's
Outstanding Chinese Designer, DFA
Designer of the Year and DFA Hong Kong
Young Design Talent Award.

Rt 22T

FEHY (AMERET - DFARRGTE 2024))
(ISBN: 978-988-13864-8-9) ENAEE
DFA MR AZ & iRt EFIRIRE E’J"‘*ﬂiu
REGRETER > WULERE ¥§¥]‘7iﬁ1’ﬁnuﬁ’]uﬁ
R - b5t - ZEEENE T DFA NGRS
REMFEE - DFARRE zE%EHﬁ DFA tt 55 H
# \FRETRT ~ DFA EF‘T‘”?EW& DFABREE
R T RESENARERNEEER -
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TV Programme

The ‘DFA Awards 2024 TV Special’
features award-winning design trailblazers,
influential designs for Asia and emerging
Hong Kong young design talents. The
programme, aired on ViuTV and available
on VOD platforms, includes interviews with
selected winners and highlights from the
presentation ceremony, celebrating the
transformative power of design.

ERFRETE

(DFA&R71#2 2024 SRFHE R IR ViuTV
& - A B DFARRGTEE 2024 1REEE4S
5% « IBDERGEED - HEEREEE
HEND ERZIRRTNEENE -

DFA Awards
Online Showcase

The comprehensive online platform
showcases winning projects and winner
portfolios of DFA Awards 2024 with
detailed project information, design
philosophies, and visual documentation,
providing global access to Asia's most
influential design achievements.

DFA i HEE RS

%Eﬁﬁﬁﬂtﬁkﬁﬁﬁﬁ'r DFA#R=t1#2 2024

FREARGEEHN - REFMENIEEENR

EQEHE?S&*E FoER - EERIKER IR IOM
B8 IRERET AR

T HOFR 2024/25
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An entrepreneur is more than a job title — it's a mindset. It goes beyond
founding a business, embodying a spirit of adventure, a penchant for
innovation and an intrinsic yearning for life-long learning.

Supported by the Cultural and Creative Industries Development Agency
(CCIDA) as lead sponsor,, the Design Incubation Programme (DIP) is
devoted to fostering nascent businesses across a diverse array of design
disciplines. It helps designpreneurs navigate the early stages of their
ventures, equipping them to confront and surmount the myriad challenges
inherent in business development.

We spoke with three graduating companies from the 2024 programme:
Momant Studio, Pocket Square and Genau Studio. While each excels

in its own field, including visual and spatial design, interior design and
fashion design, they share the same audacity in confronting challenges

and a discerning eye for seizing opportunities. Join us as they recount their
extraordinary journeys of transcending limitations and manifesting their
aspirations into reality. Also, we spotlighted the latest achievements of eight
DIP nurtured brands, witnessing how DIP cultivates designpreneur with
creativity and market acumen, injecting vitality into Hong Kong's creative
industry.

Design Incubation Programme (DIP)

|

BLEERFMMEER—ERE > AR
RN —RAGMREE - ENRE—E
HRERTERORR ) [ERFNERIEM -
Rl B AR ERERBE -

HXEIEFREREFSIEZEHESE
RETRIRIE BB S EEMRERE
sRETSEBIRAIRI RS - EEpthFIERIE
FHIRY R ERFETSERIE -

HMEH T=K 2024 FEENIES
~E] > Mo IR B R B M ZERERET
ERNERET RIFEERET A - Fhsk

it FIRIR BN E e R E N NS
RI3LiEEL - —EEERE Momant Studio »
Pocket Square & Genau Studio °
Rftfo=ZE—RAHBHERK - BIR
SRR - B - FEHE/\E DIP
IEE MARNERENRS - RET ISR
FEAISEMNEARNNRTEERER
ARBEBRIEERINES -

DIP

R 2

REtRIEIER
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Genau Studio

Kinyan Lam

M

What inspired you to start
your own business?

It began with a spark of impulse. After graduating overseas, | returned to Hong
Kong during the pandemic and chose a stable teaching job at the time. But
deep down, the desire to create something of my own never faded. Eventually,
| made the life-changing decision to leave my full-time teaching role and dive
headfirst into building my own brand.

What aspects of running your own business do you enjoy the most and the
least?

What | love most is, without question, design and creation. But since this is a
business, managing finances and accounting is something | simply can’t avoid.
To be honest, handling financial matters feels painfully tedious to me.

What led you to join DIP?

I'd heard about DIP through friends in the design community. Their experiences
and encouragement nudged me to apply. Looking back, joining DIP was
definitely the right decision.

What was the most valuable opportunity that DIP gave you?

Networking. DIP regularly hosts sharing sessions with amazing speakers and
mentors. One standout moment was meeting Ms Tasha Liu, co-founder of
Labelhood. That encounter led to a lasting collaboration, with our brand being
featured in Labelhood’s Shanghai showroom—a partnership that's now entering
its third season and counting.

What is the most meaningful part of designing fashion with natural dyes?

Cultural preservation and community building. For me, the true appeal of
fashion design lies in its cultural value and its power to build community. When
we first started, our focus was on hosting natural dyeing workshops to share
our philosophy with like-minded individuals. Over time, we transitioned into a
fashion brand that puts natural dyeing and artisanal craftsmanship at its core.
The revenue from our collections allows us to support our artisan partners in
Guizhou and help preserve their precious traditional crafts from fading away.

What are the company’s plans for
the future?

We're aiming to grow our team
and expand our community by
scaling up our production, so
we can share these beautiful
traditional crafts with a broader
audience.
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. . What was the motivation for starti
PO C ket S q u a re LI m Ite d Po:ke‘:ass(quaierg(wxztlsvr;soé:ye:)rulrng

mind along this journey?

We wanted to challenge ourselves
and see how far we could go.
Along the way, we earned new
clients’ trust, little by little. Beyond
aesthetics, we also had to think
about functionality and cost control.
From the emergence of an idea to
its materialisation, every project tells
a unique story. Through this journey,
we've learned to balance creativity
with practicality, striving to express
different stories and emotions
through each creation.

How did you come to be part of DIP?

We came across DIP during our studies at The Hong Kong Polytechnic
University. We were lucky enough to visit the DIP incubation centre and secure
internship at a design company that was part of the programme. On top of
that, one of our professors walked us through the details of DIP, and we found
its philosophy resonated with ours. Thus, joining the programme felt like the
natural choice when we launched our business.

What kind of support did you receive from DIP?

We were really inspired by DIP’s training and mentorship programmes,
especially when it came to running a company effectively. One lecture delivered
by the head of a prominent design firm was particularly insightful. It gave us

a clear sense of the dos and don'ts of managing a design business. We also
participated in accounting and finance courses conducted by industry experts
and chartered accountants. The insights they shared have been incredibly
valuable to us.

What is your most lasting impression as the two-year programme concludes?

It was a privilege to start our business with such strong professional support,
and to connect with many talented design companies and founders. The daily
interactions at the Kowloon Bay incubation centre were particularly memorable.
Every day, we would run into familiar faces and get to chat with designpreneurs
from diverse design disciplines. We were surprised to discover how different
the ecosystems are across various design disciplines.

What are the company’s plans for the future?

Here is our plan: Create unique design spaces with more world-renowned
brands to expand our global presence; Engage more deeply in projects rooted
in local culture. Infuse these elements into our creation to craft spaces with
more local characters; Advocate the use of green material and sustainable
practices. Explore lifestyles of the future.

Frankie Wong & Sean Li
=2RE &k FER
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. . . What was your first commission after
Momant StUd IO le Ited founding Momant Studio?
A wedding bouquet for a cherished friend.
I was still finding my footing as a floral
designer, but she trusted me with such
an important part of her big day. That one
act of faith became a turning point for me

— it set me on the path to a life of creating
with flowers.

What has been your greatest challenge in
the journey of building your brand?

Business operations, such as adminstration and human resources
management, yet they are actually the foundation of a brand'’s long-term
success. The real challenge is how we can shift to an entrepreneurial mindset.
| had to figure everything out from scratch, from opening a bank account to
managing financial statements. It wasn't easy, but everything | learned turned
out to be a valuable part of my growth.

What message do you hope to share through your designs?

| want to create beauty that's meaningful and deeply felt. In a place like Hong
Kong, every patch of greenery is precious. | aspire to bring more natural
elements into our spaces, so people can feel reconnected to nature in their
daily lives.

What was the best advice you received during the DIP?

DIP didn't just help me connect design with business; most importantly, it
taught me how to articulate my vision. The guidance | received on presentation
techniques was particularly beneficial. My mentor shared his own experiences,
which helped me overcome challenges I'd been stuck with for a long time and
showed me a clearer direction. Even now, whenever | give a presentation, | still
think about his advice.

What is your most memorable feeling as the two-year DIP concludes?

The most unforgettable experience is the feeling of working toward a shared
goal with other incubatees under one roof. Whenever | encountered an
obstacle or a problem, | would just knock on their doors and throw out my
questions. | always knew | could count on their support. Having them around
has been the biggest source of encouragement on my entrepreneurial journey.

What are your company’s
plans for the future?

| look forward to bringing

to the public, exploring

i : the paths and values that
A& matter most to me, and

Man dy Tsang transforming the brand'’s

£r == philosophy into reality.

H o
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more self-directed creation
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Pocket Square Limited Momant Studio Limited

POCKET SQUARE is a team of interior designers with an international perspective. POCKET SQUARE & ABZEENEE - Momant studio is a visual and spatial design agency, integrating sustainable insights into Momant studio @ — KK BMEMERE AT
Their experts offer comprehensive design solutions in various areas of interior design, art EREEIEMER > BRRRMNTR new business models in the design field of the retail industry. The studio offers services for RRUEREBENE AR ERB RN
installation, brand strategy, and furniture design. Their aim is to add value to interior value RE > BASAIE - MERHE > FEEEREERE projects and retail, primarily utilising natural materials such as flowers and foliage, enhanced  TEZE - FrIHEHRARRRFTEIEE -

by exploring the legacy context, considering people’s interaction with the spaces, creating BEESRRB MM AT IHE - TERAIMEENER with multimedia elements to drive the innovation process. FEERRAMBBEN - FIANTEANBE
bespoke story and challenging the balance between functionality and aesthetics. The key ERRETA S AB Concept#l AFSOE(E TERIFTARRRRIN T ZHEBTER -

founding members have worked as project leaders in well-known interior design companies SHRIBEEEE > REAFDBE - BRNEES -

such as AB Concept and AFSO focuses on international interior design for hotels and flats.

"'1 mm“muh o

1 1 Home Journal Awards 2024 — 1 EPFREKRE 2024 —
Residential (Duplex Apartment) Gold Winners Residential (Duplex Apartment) &2
2 3 2  Perspective — 40 Under 40 Awards, 2  Perspective — ZAE 40 {iI 40 5T .
Sean Li SHAFRHE (2024) - SHE Treehouse Symphony el L
3 Home Journal Top 50 2024-2025, 3 EH5RE Top 50 2024-2025 » Dezeen Awards China 2024 Dezeen a&at A% (FE)

o8 Sean Li & Frankie Wong FEBERERE 99 Winner: Craft and collectible design of the year 2024 et T 2B Bl mERE




Genau Studio royksopp gakkali

Genau Studio, a natural-dye-focused studio, was established in December 2021 by Lam FIE= 2eathM@{ZN 2021 F£12 A royksopp gakkai was established in Hong Kong by Chan Brun in 2014. The brand’s design royksopp gakkai B2 EE—FEBEIImME -
Kin Yan. Reflecting on the current fashion ecology, it aims to provide both menswear and BINAIRALTEE - BERBIRFFARFIEE concept is to show the stages of a teenage girl growing into an adult. It draws inspriation HEEA Brun BIIR 2014 5F - B2 EH
womenswear garments in an ethical manner. With sustainability and craftsmanship as its AR WPUKERRNEEBLRE - HZb from European kids wear from 18 to 19th century, and adds a soft touch of Minimalism and mEIBZRERFER—BEBNRERY
focus, it endeavors to create long lasting garments with high quality. BERUFEENFIEL > HIEBERRN Weird-cuteness, these create designs of réyksopp gakkai. ERET A EEB R AR RN E IR EBRRKE o
=HEERE - EER 18 5 19 HALNBAERESH » K&

H—EBED>XBRERRAZERETRE -

Presented SS25 Collection at Paris Fashion Week. EERFEB LRTRE SS25 #7 -
1 2 Designer applied traditional Guizhou weaving and embroidery SREEER B T EMERNBRE -
techniques on the designs. 1 Stage Costume Design of Ultimate Song Chart 1 WIESMERITIEEEAE
2 ZHE MINIHK &1E2H# YDC2024 515 » Awards Presentation ZEERESRE
2  Collaboration with MINI HK for YDC2024 show and dressing I R FRE RAHE AR -

100 Panther Chan for the performance 2  Samba Remake Project for Adidas HK 2  Samba Remake Project (H Adidas &5 E)




Kinks Lab éphélis

Kinks Lab is a designer accessories label founded by Andrea and Sam. Given the past A EEmEREH @S Kinks Lab BI##A Andrea éphélis was founded in 2018 by Chan Kwan Wai. The ceramic studio started as a personal éphélis R ILZ ARRISETE 2018 1Y
years of immersion in the architectural field, the label creates innovative solutions in B Sam AR ZFEEERHMTELENE = project to underline the complex relationship Kwan Wai has with her body while questioning  fEAIEE &% - HiI it B S EEBNERN
enhancing three-dimensionality in accessories while bridging the missing link between ERUERERNTRERE T T ERESITESR conventional standards of beauty. Femininity and intimacy have been the main subjects MRS THERESE | E R EEE - FRISIERIRIE
technology and traditional goldsmithing. Through its experimental and organic form of UREHEERMEAEE © Kinks Lab AFRARELH) of Kwan Wai's work. Her first ceramic collection, ‘Femme’, was an exploration in form FTEEZBAHDRIRTRER - HE—E
accessories, Kinks Lab strives to trigger dialogues among people — this is the ultimate HERBITE > RARERBGFHEER > B and function, celebrating the female body and pushing forward the idea of flawed beauty ERAT : Femme » REERIOFZAREINAE
user's experience the label envisioned. ABLAZ PO $I5E - and acceptance. ME - BBEYMEE  BREARBENES

SEEMIETR -

1 1 Unorthodoxy: A Surreal Exploration of Black Elegance 1 Unorthodoxy: A Surreal Exploration of
Black Elegance ( £ &%) Silence Perfection Silence Perfection

2 2 SS25: London Fashion Week
Unorthodoxy Digital Presentation 2  SS25: RBEEE Unorthodoxy RFEIBRET 103 éphélis x Sasaki Research Institue Collaboration Exhibition épheélis x X RNRKEERMTFREiTRE




ARTA Architects Limited Eddie The Studios

ARTA Architects Limited is an award-winning design studio co-founded by Arnold Wong )iﬁ%?Lé@‘““l‘ﬁBE’\TzE éﬁ%?’é%ﬁﬁ’ﬁﬁﬁ Eddie The Studios, a collaborative design and research practice that works in the fields Eddie The Studios ®—fERFTEAFRERE
Yok-fai and Wong Tat Lai in 2021. ARTA = Art + Architecture, is where the thought- I=E > HRZEENSEERR 2021FH of graphic design and typography with a focus on books and visual identities, was founded WENTHEE > BFERFTRIES S -
provoking and experiential qualities of art meets the functionality and spatiality of BT - ARTAGSFIESER ’Jﬁﬂlﬁﬁlﬁ“t‘liﬂ’\] by Eddie Wong Yui-chung. The studio combines creative and strategic perspectives with EIRERBERRT IR EEREMRET
architecture. The two inspire unexpected designs that stimulate thoughts, emotions, IR AEEEBAIELIEN L FEER N a contemporary visual sensibility to approach projects of different scales and complexities. BRI RIS MERET - MEERNERRER
and senses. e MEBAMNER  BRAIRE - Bme > MREBERERENEREENER -
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Ong Kong

1 1 Kai Tak Promenade (Metro Park Section) 1 HESERER (BFLEER)
2 Gold Award — Better Future Hong Kong Design Awards 2025 Better Future &Rt K% 2025 — £
Winner — Global Design Awards 2025 GDARIKERETAE 2025 — SE2IHR Satellite Exhibitions 2023 HERE 2023
2 Aberdeen Boat Club 2 EETEREE Best of Golden Pin Design Award 2024 — Finalist; 2024 EHFRFRFERERTTAE
Golden Pin Design Award 2024 — Mark Winner; 2024 HHRETE — FEESE
Bronze Award — TINTA Award 2025 2025 TINTA £EREZ — $42 ISTD International Typographic Awards 2024 — Winner; 2024 % ISTD BIf#FREsR:1T42 — 15288 1Fm
104 Gold Award — Better Future Hong Kong Design Awards 2025 Better Future &i#i8at A% 2025 — &2 105 Japan Typgoraphy Annual 2025 — Selected Work HAFEE R ER 2025 — NEER




Supported by the Cultural and Creative Industries
Development Agency (CCIDA) as lead sponsor, the
Fashion Incubation Programme (FIP) is designed to
inspire, empower, and support emerging Fashion
designers as they carve their paths in the industry.

In this feature, we spotlight seven standout brands
nurtured by FIP, showcasing their latest remarkable
achievements: NILMANCE, REDEMPTIVE,
PONDER.ER, VANN, YMDH, KWK BY KAY KWOK
and KKLUE. We interviewed the newest graduates,
including Vann Kwok of VANN, Jason Lee of YMDH,
and 2020-22 graduates, Kay Kwok of KWK BY KAY
KWOK and Kellyn Zhou of KKLUE. Through their
entrepreneurial journeys, we see how FIP has become
a powerful catalyst, guiding designers from their
early beginnings to thriving success. The incredible

(e

transformations of these FIP talents highlight the
creative brilliance of Hong Kong's next generation of
designers, paving the way for endless possibilities
in the design industry.
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Founded in 2017 by designer Mike Yeung, NILMANCE is an urban
menswear brand inspired by daily life. The brand uses cutting-edge
technology and textiles to deliver function-focused designs with

a distinctive visual style. Integrating modern technology and the
needs of day-to-day modern living, NILMANCE's unique aesthetic
is about details, technical skill and the ability to step out with
confidence in a low-key style.

Background photo shows NILMANCE AW24's ‘Unisex Series’.
H=BT NILMANCE 2024 #% %5l TUnisex Series.
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NILMANCE Hzx=tET Mike Yeung /R 2017 &&I1I -
E—EMBEEERBRAOMTHBERE - RETATRA
RIGFRATMAA SR - skt E MR - A
RERIBARF 2 ARER - NILMANCE BERHREIRA
AFENHERE > MBISMEEFE RN » BiEHHA
BfE EUE&I—W&}E’J%%@% i

BERETHOER 2024/25




Y
m
O
m
<
-
=
<
=

Inspired by the spirit of teenage rebellion, REDEMPTIVE is L‘XEE‘X*%T@%E’\J
urban wear label founded in 2018 by designer Wilson Choi and DEMPTIVE H&%7
created for a new generation. By fusing fashion with technology:

such as innovative bonding materials and performance-focused

fabrics to create different design possibilities, every piece has

its own story to share, with silhouettes that summon bravery an

inspire wearers to break through classic style boundaries.

N\ Artist lan Chan's stage outfit by REDEMPTIVE
mESRFREERHEIESRE

/" REDEMPTIVE presenting its collection at the ‘Culture x Al 2024-25:
Kan Tai Keung x AiDLab x Hong Kong Fashion Designer Show’
mETEI(E X ATEAE 2024-25: #71#3% x AiDLab X BB ARTAIF
R R () 2 51
Jay Fung's stage outfit by REDEMPTIVE
miEARFR/ARRDEIESRE

Fashion Incubation Programme (FIP)

TEERK »
hoi I 2018 £
B3 Al Eff R R A RS R A
SR EEE R AL AR E
4 o AREROEREREIS -
HUBRREAELR -

.. N\
PONDER.ER, the brainchild of creative diio Alex Po and Derek PONDER.ER Z2EIZ= A% Alex Po & Derek

d3'd3dNOd

Cheng, challenges gender stereotypes and deconstructs social Cheng KIOMAER » BDPREMRIED » TS

norms. The label's striking gender-fluid designs are centfed around FREE o mhEAS AEESERVRILRIARSS SRAT - 1R EL
ARREAZH -

ooy h

the examination and dissemination of stereotypes and conventions, TIRZINRE BB RR % > BRIARZER

and they invite wearers to experiment and explore theirown hE E % Yu Prize F£E K% * Fashion Asia Hong
identities. The brand got the Yu Prize Grand Award 2022, Kong TEM+ARERRETAIZ B R AR LVMH FF

10 Asian Designers to Watch 2022 by Fashion Asia HongKong, FFEEERTRMEZAEIRE -
and was one of the semi-finalists of the LVMH Prize for Young
Fashion Designers 2024.
Ponder.er was shortlisted for the ‘Vogue China Fashio_rfiand 2024', with the background
photo showing its collection on the finalists’ fashion show stage.
Ponder.er A&l Vogue China Fashion Fund 2024 | u’;:qf%?%i?i%ﬁ%i‘é%%iﬁ%?ﬂ
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jewellery d 5 y and hand-
brication tech tions with

i il‘TaI artisa e jewellery.
iven by.proce e pursuit,
P o 0 y o HEN seeks to define a ne s remarkable
ol s hinting at the familiar, >
viting us to think beyond
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= Blao-kp-ink Lisa showcased \LABI“\"S jewellery design in her musicwvideo

-+ Blackpink Lisa =% MV & VANN f0E 8325

7 Model'wearing necklaces from VANN x CONS HEART NOW:Collection,

a.collaboration‘project with local Fashion Stylist Constance Lee
L o R B 7 11 e i BDEMER5K I (Constance Lee) #HEITVANN X
CONS:HEART NOW collectiond fiisE #5118

VANN X CONS. HEART NOW Collection Pop-up store

VANN X CONS HEART NOW Collection RE3/&E

Fashion Incubation Programme (FIP)
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Describe VANN in three words.

Experimental, Fluid, Visionary.

Blackpink Lisa showcased your jewellery in her music video. What does this
mean to you? How does this impact the brand?

Immense global visibility. Lisa's music videos garner hundreds of millions of
views, instantly exposing VANN to a massive, international audience, particularly
within the highly engaged K-pop fanbase. This far surpasses the reach of
traditional advertising for many brands.

How did the VANN x CONS HEART NOW collection come to be? What special
story lies behind this series?

The VANN x CONS HEART NOW collection was initiated based on mutual
appreciation between VANN and CONSTANCE LEE. The HEART NOW
collection by VANN jewellery revolves around the theme of ‘The Present
Moment." The brand emphasises that each piece in this collection is designed
to celebrate the beauty of being fully present. The underlying philosophy is that
grace emerges from embracing the current reality, free from the burdens of the
past or anxieties about the future. Acceptance of what is, rather than striving for
control, forms the foundation of this collection.

Over the two years of participating in the FIP, what significant breakthrough
have you made in the area of design and entrepreneurship?

FIP secured crucial financial support for us. It also helped build valuable
relationships with industry veterans and potential collaborators who provide
critical guidance and opportunities.

What is the most important lesson you have learnt during this period, and how
has it influenced your design philosophy?

The most important lesson | learned during that challenging period was the
critical importance of deep customer connection and adaptability. We realised
that even the most beautiful designs won't resonate if they don't meet a genuine
need or desire in our audience, or if our brand isn't effectively communicating
its value.

Along your creative journey, have you encountered any particularly exhilarating

or daring moments?
That must be the Heart Now Collaboration with Constance. When two creative
minds, seemingly disparate, come together to create something truly fresh and
exciting. The process itself can be a playful exploration of new ideas.

What advice do you have for newcomers looking to enter the industry?
Be willing to pivot, learn and adjust your strategies. There will be challenges,

slumps and moments of doubt. Cultivate a resilient mindset, believe in your
vision and be prepared to work hard.
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HERZARAAREL VANN g2 ?

RN BESE  HER -

Blackpink Lisa #9154 MV A ERIREVEE » #{R
TRBREME ? EH RN EN ?

CERBEBNEIRBEE - Lisa TREG
BEARBUAER > BREERSERBRDH
VANN > THZIEEERNEBRMALRE - BX
BEEBEREREEREENEERER -

ek TVANN x CONS HEART NOW collection.
SUEGER ? ERERTIBFERETEIFRINNE 2

VANN x CONS HEART NOW RIRERN
VANN 1 CONSTANCE LEE WMEEFRE -
VANN IRE mh#H THEART NOW. R5IE4
FMET 8 5—MHERNRFHEIRENEE
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YMDH X Overloaddance — Drunk Boy go skate
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Fashion Incubation Programme (FIP)
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Which three terms best sum up the style of YMDH?

Experimental, playful and childlike.

Can you share the process of collaborating with Japanese artist memento?

It was a chance encounter. | had already been following his art on Instagram
before we met. | ran into him once on a business trip to Japan and realised we
were on the same wavelength, so we started this collaboration. Furthermore,
having been greatly inspired by Japanese culture since childhood and having
great respect for Japanese craftsmanship, | was keen to invite him to work with
me.

You've collaborated with local artist Benson Koo and comic artist
Overloaddance. How did these cross-disciplinary collaborations come about?
What influence did they have on your designs?

The brand has always simply pursued its passions. Aside from fashion, | enjoy
exploring other artistic creations. This, combined with the universe's law of
attraction, has allowed me to meet many artists who, in turn, inspire each
cross-disciplinary collaboration.

What was your biggest design or entrepreneurial breakthrough during your
two years in FIP?

| believe that design and entrepreneurship are not the same thing. For a
creator, striking a balance between the two is a breakthrough in itself. Time
management and resource allocation are also crucial.

What was the most significant support you received from the Fashion
Incubation Programme?

FIP provided financial support, which gave me more budget to explore different
disciplines. | was also able to meet a variety of fashion industry professionals
and exchange industry knowledge with them.

What was the most essential lesson you took away from this experience? How
has it affected your design philosophy?

Creativity and business are not synonymous; identifying the right market is
critical. In terms of design, I'm still learning. The world is changing every day,
and operational strategies are always evolving, so you must find a path that is
right for you.

What advice do you have for newcomers looking to enter the industry?
Find out what you are passionate about. And pay close attention to the
numbers.

What new challenges do you wish to take on in the coming year?
To take clothing design seriously—beyond creativity, | want to manage the brand
well. | hope the year ahead will bring new challenges and growth. May the

coming decade be filled with opportunities to evolve. Keep pushing forward,
YMDH!
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Hong Kong-born designer Kay Kwok, driven to fill a gap in the
world of fashion, launched his eponymous label in 2013. The

brand is boldly and unapologetically avant-garde and futuristic.
Circumventing style conventions and abolishing stereotypes, Kay
Kwok's designs are genderless, experimental and confronting in his
artistry and aesthetic. Kay Kwok has collaborated with international
brands, artists and musicians, including Sony, Nike, Beyoncé,
Bjork, Muse, and many more.

W& B+ BB Kay Kwok » RER R
BN - 0013 B7H( BB AE I E B 0B
S8, DATIRERATR - BRETER B R R
REEE - BT IREEEE  FRESES -

Kay Kwok B/ iHBHEM T TREE - Al HES
1450 ~ R EERIEE RSN BAIFERT - Kay Kwok
8 RERE RIS R SR T &1E - 5% Sony ~ Nike »
Beyoncé * Bj6rk * Muse & -

Beyoncé ‘The Renaissance World Tour’ stage outfit by KWK BY KAY KWOK

mhE 2R F Beyonceé kit ‘The Renaissance World Tour' JEIE & AR

Bjork ‘Cornucopia World Tour’ stage outfit by KWK BY KAY KWOK

mhEAIMTF Bjork 25t ‘Cornucopia World Tour’ SEIE &R

Fashion Incubation Programme (FIP)

Which three terms best sum up the style of KWK BY KAY KWOK?

A Fusion of virtual and real, boundary-breaking and introspective.

You were named one of Tatler’s ‘Asia’s Most Stylish’ and Fashion Asia Hong
Kong’s ‘10 Asian Designers to Watch’ in 2024. What do these honours mean
to you?

They are a quiet yet powerful reminder that if you create honestly and remain
true to yourself, your aesthetic will speak for itself. These honours deepen my
commitment to being a driving force in Asia’s creative industry and to continuing
to investigate and shatter existing frameworks.

Have these accomplishments influenced your brand’s development?

Yes, these accomplishments have raised KWK's international profile while also
creating greater opportunities for cross-disciplinary collaborations. As a result,
our brand strategy has become clearer. In addition to clothing, we are expanding
into digital fashion, virtual characters and experimental art spaces, as well as
focusing more on discussions around future culture and societal issues.

In your entrepreneurial path, how did the Fashion Incubation Programme (FIP)
contribute? How did it affect your development?

FIP provided me with a crucial springboard. More significantly, the programme
gave me the opportunity to network with many key decision-makers in the
industry, while also providing resources and professional support. This
opportunity taught me how to translate creativity into a scalable brand strategy,
which is crucial during the start-up phase.

Which design or collection are you most proud of after graduating from FIP?
Can you share the story behind it?

Chapter 5 — INNER was my most intimate and emotional work. The design was

inspired by self-dialogue and inner structures, blending psychological layers into
the construction of the clothes. To represent the interweaving of awareness, we
used lines that mimicked anatomical cross-sections and neuron networks.

You’ve been favoured by numerous international stars. Which of your
collaborations with them was the most memorable?

Collaborating with Beyoncé on a custom-made, 3D-printed art piece was a
memorable experience. Her team sets an extremely high bar for originality, while
also giving designers the freedom to express their vision. Bjork, on the other
hand, is an artist in her own right; her sensitivity to concepts gave me an entirely
new perspective on fashion’s potential as a medium.

What new challenges do you wish to take on in the coming year?

I'd like to host a fashion show that blends immersive performance with interactive
Al virtual avatars, with the goal of officially debuting our brand’s world-building

in the digital universe on a global scale. | also want to try my hand at curating an
exhibition that combines clothing, sound and virtual storytelling to reimagine the
experience of ‘watching a show’.

115 HKDC Annual Report 2024/25

RE A=A aakHElt KWK by Kay Kwok #9
B 2

ERBERE  RERS - SHAC -

2024 F > {REEFAE (Tatler) & Asia’s Most
Stylish FEEii@E & AL 1 Fashion Asia Hong
Kong # TEEi+KEREERETET) - ERIRBEE

BR?

EmEREEN—EIRRERENRRE : R
HMEHEIE - BIRAC  ZBAAREER - BL
REMEFHREARNEMDRK - EERRGER
R ITHWERAER > ASRENEIEERN—7R
HENE -

il

LRSS T IRMMAESRE 2

=8 ELEMRRT T ERBHE KWK 0B
MHEREZERGHERE - BAINRERED
HUCE BT © BT RS - BMAESRREZES
i)~ [ERARRBMERTRE > TERERN
RSB S ZREAVEIRE -

EIRMEIREBIED - FEEIFIEEE (FIP) #3587
EEAE? CHRNRRAEEDE ?

FIP 8 TH—REEENMBTE » MERHER
HEETE  BERNEREBTEIRBINS
ERELEMRRE - ERESEVRIMERIES
F# > ERZSNMETRAITECAHERENME
RS -

B FIP2%#% > W—ERHATIRFFHESR?
BREEDEHRERNNE?

Chapter 5 INNER) @ H &R —REIE -
SRETERRA R B REEENESE - F0EE
REERMREEAENE - HMER T WEABREE -
PRISRBMIRAVRIRR 2IREHAIRS -

RRGALVEREESH - MERPESHFNEES
RERENSIRZ 2

#1 Beyoncé &1F 3D TEIRERH TR °
B BRI A IESIRE » hRRSERATAT
ZEfEERIE 5 M Bjork AIG—(IEMR - EHE
HERE » SBRHFEERENNAIELEEZH
g -

RR—FEREEEHE 2

BT BEAISRER Al ERTREHN
RS | EmEERIS T HAOHRERER
HEAEKRFE ; ERURRBASNHRE—EES
i BEHERNENRE  BRETERI N
A e

BERETHOER 2024/25




AR

S—

q
!
| :.",

(o P -1-A.
X ﬂ

! U /

—Motivated by the-femininity-and f+erceness of modernyyomen —
KKLUE is alf kel 1 2017 AT

___________bydesignerKellyn Zhou.in 2017 CUS 0| Idand. [ KKLUE ° @h8iE RN 18K =SS @mbMEaE

diamonds, KKLUE brings together softness and boldness in the I FEEREENE 2= - KKLUE LUBBI 14 1ERE

design. Guided by the philosophy of ‘Empowering Her Vision & RFNEERRESEE F&zé”*ﬁmﬁ%ﬁi\% EEF

Voice', KKLUE inspires women to express themselves, follow their BIBIFS ) ;:;ﬂgxyln X2 o

curiosity and shine together. f

N Model wearing KKLUE X SMILEY® necklaces and earrings
KKLUE X"SMILEY® #5IHVIR#E B ix
KKLUE X SMILEY® Future Positive Collection — Silver Energy Locket Link Chain Necklace
KKLUE X SMILEY® Future Positive &7l — A58 2 F s SHER R 5 dRIASHE
KKLUE's physical store lands at ifc mall, Central
o R T e A B R IR PR S R ROV 15

Fashion Incubation Programme (FIP)

Which three terms best sum up the style of KKLUE?

Personalised, minimalistically exquisite and story-driven.

Everyone is aware of how challenging the path of entrepreneurship is. What
inspired you to launch your own company?

| enjoyed a fulfilling career for a number of years, but | felt a strong pull to apply
my skills to a field I'm more passionate about. At the time, | knew there weren't
many jewellery brands that could speak to women'’s inner feelings and sense
of self, so | founded KKLUE to enable clients to wear and customise jewellery
that expresses who they are. KKLUE, derived from the English word ‘clue’,
represents the stages of self-discovery and fulfilment that every one of us
experiences in our lives.

Have you ever encountered a sales lull or bottleneck when building your
brand? How did you motivate yourself to persevere until you reached your
current success?

During an extremely difficult year facing sales challenges, we implemented a
strategy that concentrated our resources on refining a model comprised of ‘one
product line + one brand message + one marketing channel. The company’s
sales were then increased by more than 100% the following year.

How do you feel about winning the 5th ‘Golden Bauhinia Women Entrepreneur
Award’?

This award recognises my personal development from a start-up founder to
an entrepreneur, as well as our company’s growth from a start-up to maturity.
This accolade is both an inspiration and a responsibility. We will continue

to maintain our innovative spirit, promote the company’s development and
contribute to society.

What role did FIP have in your entrepreneurial journey? Which support
measure do you believe was most important?

FIP aids in promoting the growth of my brand. lts empowerment programmes,
like brand management and digital marketing, filled gaps in my business
expertise and equipped myself with professional knowledge and practical skills.
Secondly, it establishes an industry resource network of mentors, suppliers
and potential partners, helping entrepreneurs break down networking barriers.
The programme also fosters a creative community by bringing together like-
minded designers, inspiring and supporting collaboration.

How did the collaboration series with SMILEY® come about?

The series came from our shared fascination with the concept of ‘positive
energy’. SMILEY® symbolises a positive, light-hearted and self-accepting
attitude. This ethos aligns perfectly with KKLUE's encouragement of ‘gentle
yet firm self-expression’. We wanted to merge its influence with KKLUE's
minimalist and symbolic design language to create a collection that embodies
both warmth and visual recognition.

What are your plans for the coming year?

We aim to further expand the brand across diverse platforms, both online and
offline. This year, we have opened stores in Harbour City and ifc mall, and we
are preparing to launch a pop-up store in SOGO. This marks the inception of
our offline retail strategy. Building on this, we plan to continue expanding into
retail spaces next year.

117 HKDC Annual Report 2024/25

fRE A= AR AR Ed KKLUE BEE ?

&ML ~ BHIER - T EM -

AANBSHMBIEZBRERE » BRAREMNRIEEEE
BEE?

BREZTZERBENBELE  BERREZTD
BERBNERERIRERBAR - B8
R TmE L ARLEREATEIEEES )
RENKRERME - REHREI KKLUE - ZEE
ERMBERFTIRERESC - KKLUERR
X [Cluel » BAKRER - ZHEBEAERE
PEERRI B BRRHEIR -

EEE RS > AREEBHERE 7 EFNARE
T% » EERRIREARM ?

E-FRMEHHE LAk REEETER
£ KK : EPERE T—FERR + —@&
mhEAE + —ETHEE) NEIRE - RE
ESEBB 100%NHEMK °

RSP ERESLE 'EENRERRE NRZ

BAETHRRAEEHULER » hEHAT)
HWERRIAL REIAFAAIE AT - LHERRME - thE
B > RFSSERR  HBERERE - AlE
EZHEEE-

FIPERMRIEBERREEZAE ?

FIPAmEREZREE T REER - HillFHE
mhREIR R BEBITE - B T B EAEN
RO > IR ;Er%%ﬂu’é‘tiiaﬁﬁiﬁb s R
BERERES  SETA - HEmESEMNE
RIFANGESR ; FHEITNERSERERETAT - Z187
RISALEE X ERNEHIE

{75 SMILEY® §9& E B R FIATHELE 2

ZINRBA I I TE@AEE BIHIS -
SMILEY® SEEE - BRI B RREN
BRE - b8 KKLUEEE/ rmiﬁﬁgiﬁ’\l
BHERE) 25 - SMILEY® KRR A
KKLUE 1B/ = R MRERET HLTQ
mEMPEERNER o

RE—FREEE?

FEMRESLNR TS T(ERE - LHR
BT - SERMEEEERABRRERF OES
FIRREH > thiFlRE SOGO MIRFIERE
EERRTZEMBNRE - BERMBEBRRN
ER FIREBE AR -

FERTHOERR 2024/25




DIP FIP Incubation Companies
DIP FIP iIZ58XF

DIP Incubation Companies
DIP 5B A

OO0~ WN =

NN NMNMMNMNMNMNMMNMMNMN - = 4 4
NN O0OOONOOOA,WN—=O

F

I/A

J
M&C
o

P
V/S

OORINGS

8899 Creative Limited
Bardoru Group Limited
Canalside Studio Limited
Deep Food Limited
Eddie The Studios
éphélis

genau studio

Kinks Lab

Le Mandorle Limited
LTMC LIMITED

momant studio limited
MOUCCM Studio
Puzzle Weekly Limited
ROYKSOPP GAKKAI
Studio Nous Limited

The Hole Studio
TMS.SITE LIMITED
Tobba Parfums Limited
Toki Studio Limited
Tooplastic Art Toy Limited
WEAVIPEDIA COMPANY

Wilsonkaki Design Company
WOMEN HUMAN YOUTH STUDIO
YAT PIT FASHION LIMITED

yiwo00.co
Yuan Design Studio

M&C

I/A OORINGS

8899

--mUuvooO

s

/S 3

BARDORU

Canalside
Studio

Zephyr Design Studio Limited vIs 6

Fashion

Interior / Architecture
Jewellery

Media and Communication
Others

Product

Visual / Spatial Art

FIP Incubation Companies
FIP 358 AE]

a s~ wNn =

118

Nilmance
Ponder.er
REDEMPTIVE
VANN

YMDH

Eddie
The
Studios

*

éphelis

NILMANCE

PONDER.ER

DIP FIP Incubation Companies

8
~ N\ ! ]
S
9
R
Lrb
10
LE MANDORLE
11
LTMC
12
mo
mdadn
13
MOU C.C.M.
14
@PUZ E
WEEKLY
= WeeK
3
REDEMPTIVE
4
VANN

15

16

17

18

19

20

21

Nous

the Ho!

@D

TMS <5~ SITE

TOBBA

KOWLOON
ClryBOY

(1Y

YMDH

DIP FIP 8B AF]

22

23

24

25

26

27

28

WEAVEPEDTA

WilsonKaki

I=] 11

P8

Zephyr Design

Digital
Economy

Accelerator
(DEA) S

BlmiER

2= TR S



Organised by the Hong Kong Design Centre and supported by the Cultural and
Creative Industries Development Agency (CCIDA) as lead sponsor, the Digital
Economy Accelerator (DEA) programme was launched in August 2023 and
successfully concluded in the third quarter of 2024. The graduation ceremony was
held on 18 October 2024, at The Pool House, Grand Hyatt Hong Kong, where
distinguished guests gathered to witness the remarkable growth and outstanding
achievements of participating designpreneurs in the digital economy.

BREBSRETROEN - TRXRIEREREEZESZEM Digital Economy Accelerator
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During the ceremony, five designpreneurs delivered presentations,
competing for the top honours. After rigorous evaluation, the incense
design brand Heung Yau emerged as the champion, while jewellery
design brand OON Jewellery and fashion label Yi-ming secured second
and third place, respectively.

Participants of the programme shared that DEA provided them with
invaluable opportunities to engage with industry leaders, allowing
them to delve into practical digital business skills such as digital
entrepreneurship, e-commerce operations, digital marketing, and
strategic business planning. They were able to apply these learnings to
promote their brands effectively in the digital realm.

Heung Yau is a local brand that blends traditional culture, wellness, and
sustainability. Founder Gin Lee aims to redefine incense culture through
innovative products. He noted that while standing out in the market

is challenging for designer brands, the real difficulty lies in balancing
brand management and sustainable growth—such as pricing strategies
based on data or analysing online consumer behaviour to identify
product strengths. ‘The marketing knowledge imparted by the DEA
programme has been immensely beneficial, enabling us to enhance
consumer recognition of our brand’s unique value through diverse online
and offline strategies.’

OON Jewellery, founded by Glori Tsui, specialises in jade-inspired
jewellery designs. Glori revealed that she joined DEA during her brand'’s
third year, realising her lack of business and marketing expertise was
limiting growth.

‘DEA offered me the chance to learn about marketing strategy while
providing financial support, creating a breakthrough opportunity.’
Through the programme, Glori gained insights from mentors
experienced in digital marketing, clarifying her goals. The initiative not
only offered training but also encouraged self-directed learning and
practical application. Each presentation refined her understanding

of brand positioning and identity, equipping her with more effective
marketing and presentation techniques.
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Fashion designer Grace Choi established Yi-ming in 2011, creating
modern cheongsams and accessories that fuse Eastern and Western
aesthetics. Over the past decade, the brand focused on offline
operations. Grace admitted, ‘Independent brands face intense
competition from fast-fashion giants dominating price, design trends,
and speed.’ This drove her decision to expand online and acquire
relevant skills. DEA's mentors, with their extensive digital marketing
experience, guided Grace in social media marketing, e-commerce
operations, and strategic planning, equipping her with the resources to
scale online operations and refine her brand'’s digital strategy. ‘Moving
forward, | plan to optimise our online sales platform and leverage social
media to build a brand community, amplifying market influence.’
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The DEA programme achieved remarkable results—participants not
only acquired practical digital business knowledge and skills but also
secured funding to boost e-commerce growth, while building networks
to explore potential collaborations—unlocking limitless possibilities for
future development.
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‘Time Incense Burner’ by incense design brand Heung Yau
HREmEELEFNREARER

The DEA programme successfully wrapped up with a graduation ceremony
held on 18 October 2024, at The Pool House, Grand Hyatt Hong Kong.
DEAGHEIBERSER - 28R 2024 & 10 B 18 HEEEZENEE D EEELE1T

‘NINA' Ruffled Drop Slv Silk Cheongsam by oriental influenced fashion label
Yi-ming
FRERFEmME Yi-ming RatHI TNINAL FEZBHEMARE

‘Blooming’ by jade-inspired jewellery design brand OON Jewellery
ERIRERFTmEmE OON Jewellery Z1E MER.
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tries Development
Agency as lead sponsor, transformed Hong Kong into a vibrant playground of design, innovation and culture, and
everyone had a front-row seat to witness Hong Kong's creative energy in full force. The citywide celebration brought
the spirit of Business of Design Week (BODW) to some of Hong Kong's most iconic districts, captivating locals,
tourists and design lovers alike. With the support of more than 100 brand partners, BODW In the City turned
streets, malls and cultural hubs into pop-up galleries, idea labs and interactive installations. These partnerships,
ranging from global brands to community institutions, resulted in an exciting mix of global icons and local trailblazers
in a powerful cultural exchange. BODW In the City was held in collaboration with Paris Design Week, Hong Kong
Design Institute and premier lifestyle destinations Harbour City, LANDMARK and Sino Group. More than 180,000
attendees flocked to 8 signature programmes, 17 partnership programmes and 76 activation programmes that
were not just celebrations of design, but living, breathing expressions of Hong Kong's creative spirit.
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BODW In the City 2024 transformed Hong Kong into
an exuberant design playground, captivating residents
and visitors with creativity and cultural flair. Organised
by Hong Kong Design Centre (HKDC) and backed

by the Cultural and Creative Industries Development
Agency, and partnering with local and global business
and design leaders including Paris Design Week, Hong
Kong Design Institute, Sino Group, LANDMARK and
Harbour City, BODW In the City featured an eclectic
mix of exhibitions, installations, performances and
various experiences. These highlighted the best in
contemporary design across the visual, auditory and
culinary worlds, and took the public on many exciting
and enriching journeys. Professor Viveca Chan, Vice
Chairman of HKDC, Chairman of BODW In the City
Steering Committee, remarked during her welcoming
speech: ‘BODW In the City transcends the conventional
format, offering an immersive journey into the depths

of design. HKDC, along with all participating brands
and organisations, has created a vibrant tapestry of
creativity, showcasing the charm of Hong Kong as a city
of design.’

Programmes and activations included the FILA x
James Jean art installation in Harbour City, the thought-
provoking exhibition Energies of Repair by architect
Nicola Delon, and the whimsical RedBall Project

by American artist Kurt Perschke, which delighted
onlookers as it popped up at iconic sites citywide.

A colourful digital art light show, Friendship Across
Oceans: Bonjour, Hong Kong! curated by Kook Ewo
was projected onto the exterior walls of Tsim Sha Tsui
Centre and the Sino Group's Empire Centre in Tsim
Sha Tsui East. The CityMapper Tram Tour offered a
multisensory journey through old Hong Kong, while
The Steinway Spirio performance series at Tom Lee
Music brought the future of live music into the spotlight.
With over 100 participating partners and thousands

of attendees, BODW In the City 2024 demonstrated
that design is more than aesthetics — it is a powerful
force shaping cultures, communities and the future of
urban life.

BODW In the City 2024 I$&EEB{EERTEE » HHEK
TBEMSHTEEE - BODW In the City BEERFTHIOE
o MRENRIERERESS - MEERERE - FEMNER
T2k~ EHNEE - EMESREENSSENEERRE -
RE  RERESEER B8R B WE2MENRER -
FERFTFOESEEIEFEFR BODW In the City BEEZS
EEFR—ABUIRNRELDERERT : TBODW In the City
=—EEREENRED - Bl T EREEN - HB/E™
RRIRERMT —RINFNERT 2K - BBA—RIIZTEE
FERGTROEE 2 U REREE—RBE T — BTN
AIRES  EnEBRIRZENGS -

FREETEABEE FILA x James Jean 241 & - AT
Nicola Delon 2 ARE ~ iilRHIR BaseHall#J Energies
of RepairBE » ZBIZ1iTZR Kurt Perschke #J RedBall
Project MR ZEZREE = - Kook Ewo M EIRE
flryt#2 /& Friendship Across Oceans: Bonjour, Hong
Kong! RSPIEARLRARNEMEBFEPOIIMEES -
CityMapper BEEZIKFREMEFRERNTE - RRZRKE
RERR 2 ik 5 BAZTHEIERL Spirio B2kE - 2RSS LAIR
K@% - BODW In the City 2024 &5 BEES{EFENK
BTR2ME - Fh IREAFTEREENER  BERBEXL
HEBRTARKREZNE A °

BODW In the City 2024: Opening Party in LANDMARK on
2 December 2024

BODW In the City 2024 i LANDMARK £1THIR &K

R 2024 £ 12 B 2 &7

Live Performance: Asymmetry of BlaBlaBla

RIBRE « FNETERIEAR\E

CityMapper: A Multisensory Dialogue to Experience Traditional
Hong Kong by the Iconic Tram Ride

CityMapper BE Z ik : &K HitE

Decathlon Footwear Design Exhibition
Decathlon #E:R51E

FILA x James Jean Art Installation
FILA x James Jean Z1li5 &

Friendship Across Oceans: Bonjour, Hong Kong!
HIREAMTER B Friendship Across Oceans: Bonjour, Hong Kong!

The Steinway Spirio: Experience the Future of Live Music
I3BRY Spirio: RERIR IS S SAHIRIRFTAEER

HKDI V Music Live
ERAERETER V Music B4
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D e S I g n S p e Ct r u I I l continued cultivating design appreciation through the

landmark ‘Pass The Baton’ exhibition, exploring inheritance from fresh
perspectives. Spanning three parts across multiple Sham Shui Po venues,

the initiative featured over 50 local and international exhibits examining
how design preserves, evolves and reimagines cultural treasures whilst
promoting design appreciation culture. Through commissioned works,
public programmes and retail partnerships, Design Spectrum, supported
by the Cultural and Creative Industries Development Agency as lead
sponsor, demonstrated how design thinking bridges past wisdom with
future innovation, inspiring communities to value tangible crafts and

I intangible cultural assets.

1 2 6 Design Spectrum BEwrt




From Passing By to Passing On

‘From Passing By to Passing On’ launched the ambitious three-part
journey at D2 Place ONE, presenting 28 design projects from ten
regions. Curator Michael Leung invited visitors to explore how design
transforms inheritance, started the showcase from Formafantasma’s rare
hardwood sample exhibition documenting the change of wood usage in
manufacturing industry in respond to environmental impact to Victionary's
typography explorations. The exhibition revealed inheritance as more
than preservation—demonstrating how designers breathe new life into
forgotten traditions. Highlights included Irma Boom'’s experimental book
|designs challenging conventional publishing and local fashion designer
Karmuel Young's reconstruction of classic Levi's 501 jeans, proving that
even iconic pieces can be reimagined for contemporary relevance.

M85 1 D2 Place —BRM=HMMEE - BHRE HEMEL 08 R ESR -

-

y

REAZEMEBERRERFTUWNEMEREEE - EBEH Formafantasmafy

SMIEAIEARRES|ER - BRAMERERIEELEB TNEL ; BE Victionary (U782
SRETIAR BB M FEER BEMHENCEE - BENTE MEF1 ARE2RF
FEABETHERSEE FE - EMEREETERETAT Irma Boom BBE B
SERFTNERSE - URAMFERETET Karmuel Young B2B4EH Levi's 501
FHE o ETERETUAIAER AR ERLHA -
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Part 2:
From Process to Progress

Building momentum at the same venue, Part 2 showcased how design
evolves standard processes to meet evolving needs. 26 projects from
nine regions demonstrated material innovation and cultural revival through
creative intervention. Local designer Niko Leung's ‘Hong Kong Soil’
initiative transformed construction waste into ceramics, whilst French
designer Lucas Hosteing's ‘Kouéno’ collection gave discarded slabwood
new purpose as hollow column furniture. The exhibition proved that
inheritance extends beyond objects to encompass methods, traditions
and knowledge systems. Korean designer Jinhyun Jeon'’s synesthetic
tableware challenged conventional dining experiences, whilst local artists
like Katol revived hand-painted signage traditions, creating vibrant street
landscapes that honour craftsmanship whilst embracing contemporary
expression. The commissioned work ‘Beyond Sound’ by Korean designer
HITENCHO and curator Michael Leung applied cymatics concepts,
using sound wave frequencies to vibrate water mediums, creating ever-
changing patterns that make sound inherently visible and transform
sensory experiences into mesmerising visual spectacles.
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Part 3:
From uture to Now
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The trilogy culminated at the newly
opened DX design hub, where more
_-than 50 exhibits created an immersive
< exploration of inheritance possibilities.
=9 Curator Michael Leung reorganised
previous works alongside the final form
§" of Part 1 commission work, presenting
' “four perspectives: Documentation,
Process (Circular), Experience
and Representation (Cultural). The
%2 Prophetic Archives' installation
collected visitors' experiences and
thoughts of Sham Shui Po during
the Part 1 exhibition, and featured
‘I collaborative Al-generated visions of
ySham Shui Po’s future, demonstrated
how communities can collectively
imagine better tomorrows. This
ifinal chapter emphasised visitor
participation in preserving valuable
traditions through innovative design
thinking whilst contributing to Hong
Kong's evolving creative landscape.
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Design Spectrum engaged over 870 participants through 27 diverse
“sessions, including letterpress experiences with Hong Kong Open Press,
/'.ceramic workshops exploring local materials, and film screening of ‘Twilight
“'of the Warriors: Walled In’. The programme offered 32 public guided tours PAR 51 iﬁ%ji%%: ) A8 840 &
attracting 300+ participants and 51 private tours engaging 840+ visitors. Qéﬁ% RERE R AR AR AT
These initiatives transformed passive viewing into active participation, S8 REHRHERARIBIRAENER -
fostering community connections and creative skill development.
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DS Shop expanded through strategic partnerships at The Barn and eslite

spectrum Tai Koo Store from March to September 2024. These collaborations

brought award-winning DFA designs and HKDC incubatee creations to new

audiences, showcasing sustainable homeware to innovative accessories. By

ipositioning DS Shop in cultural retail environments, Design Spectrum bridged

design appreciation with practical application, proving exceptional design
‘belongs in daily life.

2024 £ 3 HZ 9 B » DS Shopi&iB# The Barn &
Ebinui}ﬁi(ﬁf“/\f’ﬁ 1% DFAE R B E N ratiE
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Board of Directors
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Chairman
Prof. Eric C. Yim, MH, JP ©®

Vice Chairman
Prof. Viveca Chan
Steve Leung, BBS

Directors

Patrick Bruce

Bonnie Chan ©

Prof. Leslie Chen, JP @

Alan Cheung, MH ©

Donald Choi, BBS, JP ©

Joanne Chow ©

Tom Grey

Eddie Hui ©

Mui Kinoshita

James Law, JP ©

Prof. Kun-Pyo Lee ©

Tommy Li ©

Stephen Liang ©

David Lo ©

Joseph Lo, MH
(Appointed as Chairman on 11 April 2025)

Dr. Victor Lo, GBM, GBS, JP ©

Horace Pan @

Hon Sunny Tan

Victor Tsang, JP

Kevin Yeung

Louisa Young @

Karr Yip ©

Alternate Directors
Antony Chan
Michael Chan @
(Appointed as a Director on 5 March 2025)
Janet Cheung
Lowell Cho
Eddy Hui
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All About Our Events, and More!

Design bridges cultures and creates
endless possibilities when East meets
West. Our comprehensive outreach
encompasses forums, exhibitions, festivals,
and publications, all designed to deepen
appreciation for design among enthusiasts
and professionals alike. We have enhanced
our media presence through radio
collaborations and bi-monthly DMatters
e-newsletter, strengthening cultural
exchanges between East and West. Join
us as we explore the highlights of our year
through Design Digest.
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Media Publicity
BIRHER

BODW 2024 Concurrent Events
ERETERSA 2024 [EIHAESD

Metro Radio Programme — Good Life
Good Design

Our collaborative radio programme with
Metro Radio explores the theme ‘Creative
Anchors in Hong Kong', examining Hong
Kong's diverse creative ecosystem.
Through engaging dialogues with creative
professionals from various industries, we
unveiled the latest trends, unique stories,
and sources of inspiration within Hong
Kong's creative sector.

AR E R — rEEmMERE

BAEFRESNSIEES B TEEAIRHE
BRI ATE  FUEFBESTENARERAM -
ERMARBRRTENEIEEEALTETIA
358 > BMIBR T BRI EEENRABE
B EMNBERIGE -

Leadership Forum on Service Design
2024

The Leadership Forum on Designing Time
2024 is part of the Business of Design
Week, organised by The Hong Kong
Polytechnic University School of Design,
and supported by Hong Kong Design
Centre. The 2024's theme focused on
creating sensory experiences across
various design disciplines, emphasising
how time can be designed within homes,
structures, and public spaces. This
approach fosters immersive interactions
that resonate culturally over time. With a full
house of physical attendees, the forum also
attracted over 10,690 online participants.

Organiser
The Hong Kong Polytechnic University School of Design

When and format
29.11.2024, hybrid forum
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Business of IP Asia Forum (BIP Asia
Forum) 2024

The 14" edition of the Business of IP Asia
Forum (BIP Asia), themed ‘Reimagining IP
for Impact and Growth’, was joined by over
3,000 participants. Over 100 distinguished
speakers gathered to discuss the immense
potential of IP in nurturing innovation

and entrepreneurship, as well as driving
impactful economic and social development
on a global scale. The Innovation and IP
Market showcased the latest Smart City
innovations and provided collaboration
opportunities. The fruitful programme
inspired attendees to utilise IP for growth
and new business frontiers.

Organiser
HKSAR Government,

Hong Kong Trade Development Council

When and format
5.12.2024 - 6.12.2024, physical forum
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Designinspire 2024

Supported by the Cultural and Creative
Industries Development Agency (CCIDA)

as lead sponsor and staged at the Hong
Kong Convention and Exhibition Centre
(HKCECQC) in 2024, Designinspire offered
complimentary admission to design industry
professionals, trade buyers and the public
across its three-day event. Under the theme
‘Design for a Better Tomorrow’, the exhibition
featured interactive themed displays,
workshops, InnoTalks, and retail areas
blending art, technology, and global creative
culture. Marking a milestone partnership
with the renowned French interior design
trade fair Maison&Obijet, the event presented
the immersive showcase ‘Maison&Objet
Design Factory’, highlighting latest trends,
craftsmanship & innovative experience.

Organiser
Hong Kong Trade Development Council

When and format
5.12.2024 - 7.12.2024, Exhibition and Year-round
hybrid promotional programme

RIEERAHEE 2024
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deTour 2024 Design Festival

Organised by PMQ and supported by

the Cultural and Creative Industries
Development Agency (CCIDA) as lead
sponsor, deTour is an annual design festival
in Hong Kong and curated by Adonian
Chan, the theme for 2024, ‘Having —
Being: Designing Inner Worlds', uncovered
underexplored possibilities in design,
emphasising how design can enrich inner
strength.

deTour 2024 featured 17 installations by
designers from Hong Kong, the Chinese
Mainland, and worldwide, alongside more
than 40 workshops, 13 Creative Voice
sessions, the ‘deTour Kids' experience,
and over 100 guided tours.

Organiser
PMQ

When and format
29.11.2024 - 15.12.2024, hybrid event
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Guangzhou Design Week 2024

2024 Guangzhou Design Week has gone
beyond expectancy, welcoming 459,255
views, which once again set a new

record by its participation. The exhibition
showcased 1000 renowned enterprises
from 20+ countries and their wide array
exhibit products, saw over delegations
from 180+ cities, as well as 400+
distinguished guests in the design industry
including designer masters, crossovers,
emerging designers, leading design-related
institutions joining in this design occasion.

Organiser
Guangzhou Design Week Organising Committee

When and format
6.12.2024 - 9.12.2024, physical exhibition
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Make\Shift: VPET Design Forum 2024

Hosted by the Hong Kong Design
Institute, Make\Shift: VPET Design Forum
2024 explored the current contexts and
alternative futures of design practices and
education. The programme was designed
for educators, industry practitioners, and
students, focusing on the core values

and skill sets for designers in a dynamic
landscape. Featuring keynote talks, art
performance, interactive workshops, and an
exhibition showcasing community-centred,
industrial collaboration and user-centric
design, the event fostered networking,
shared best practices, and redefined the
future of design together.

Organiser
Hong Kong Design Institute

When and format
10.12.2024, physical forum
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Bi-monthly E-newsletter

BB

DMatters

DMatters shares the most recent updates
from Hong Kong Design Centre, industry
information and upcoming events. Each
issue features exclusive design stories
and interview content, bringing readers
timely industry insights and emerging
trends. Subscribe to DMatters at www.
hkdesigncentre.org to stay connected with
the ever-evolving world of design.

DMatters

Dmatters ER B M EERTRORMITER
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HKDC Annual Report 2023-2024

The 2023-24 edition of HKDC's Annual
Report, ‘Design Unbound: East Meets
West', embarked on a transformative
journey that celebrates the convergence of
Eastern and Western design philosophies.
With the objective of showcasing how
design transcends cultural boundaries,
each chapter presents HKDC's initiatives
and achievements as captivating stories that
resonate with diverse audiences. We invited
creative leaders and emerging designers

to share their insights and inspirational
journeys, highlighting the rich cultural
exchange that defines Hong Kong's unique
position in the global design landscape.
Through thought-provoking content and

an engaging format, the Annual Report
aims to inspire readers to envision a future
where East meets West in perfect harmony,
creating extraordinary value through design
innovation.
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Design for Asia: DFA Awards 2024

Discover the pinnacle of design brilliance
with ‘Design for Asia: DFA Awards 2024’ -
this curated book showcases the winners
of this year's DFA Awards, the innovative
and inspiring winning projects in the DFA
Design for Asia Awards, as well as profiles
of the young visionaries who have won this
year's DFA Hong Kong Young Design Talent
Award. Whether you're a passionate design
enthusiast or a seasoned professional
looking for inspiration, this publication is
destined to be a gem in your collection.
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Design CityWalk HK: A design lover’s
travel guide to Hong Kong

Hong Kong is a vibrant creative hub where
traditional and modern design elements
blend seamlessly around every corner.
From cutting-edge architecture and stylish
eateries to inspiring shops and thought-
provoking galleries, this city offers an
endless treasure trove of exceptional
design. This guide curates 101 distinctive
design destinations across Hong Kong,
carefully selected to captivate design
enthusiasts, travellers and locals alike. We
envision this as your gateway to discovering
Hong Kong's rich and diverse design
landscape, inspiring you to explore all this
remarkable city has to offer.

Design CityWalk HK: it EiFENEE
IR IE RS
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Online Resource

BLER

Hong Kong Design Directory

The Hong Kong Design Directory is a
comprehensive platform that facilitates
connections between businesses seeking
design services, local design enterprises,
and creative talents in various fields. The
Design Directory is readily available on
Hong Kong Design Centre's website. To
explore and search the Directory, please
visit www.hkdesigncentre.org.
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International Cultural Cooperation

il el

Business of Design Week - Italy Study Trip 2024

In October 2024, HKDC led delegations from Hong Kong to ltaly. These visits were marked
by active engagement with influential business and creative leaders, and the forging of
connections with prominent enterprises, renowned global brands, and esteemed design
institutions. Among the notable entities were AMDL CIRCLE, Buccellati, Brunello Cucinelli,
Domus Academy, Luxottica, Molteni&C, Pininfarina, and Salone del Mobile Milano. These
strategic visits laid the groundwork for exciting collaborations at two prominent flagship
events in 2025: bodw+ Series and Business of Design Week.

REEEA — EATIZERE 2024

BBRETHOR 2024 F10 BEREFBERAREIGEAN - BAPEHNEERAIBEMRITEE
WEIHZEE - B mIEREZH SR HENEE - P81 AMDL CIRCLE * Buccellati *
Brunello Cucinelli ~ Domus Academy * Luxottica » Molteni&C * Pininfarina R REEIFRARE °
HERAZ R % 2025 FH bodw+ Series KixatE B MIAEMERIZEN T FIRE —EB S AHFH
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‘WELL - BEING’ in Public Housing

What is ‘well-being’? The concept of ‘well-being’ encompasses many elements. To bring
this concept into sharper focus within the context of urban living in Hong Kong, the Well-
being Design Action Group looked into the definitions and dimensions of well-being by the
World Health Organization, as well as existing literature, and distilled them into eight distinct
concepts which help to support design strategies for great design. These concepts are
Health and Vitality, Urban Integration, Green Living and Sustainability, Age-Friendliness,
Intergenerational and Inclusive Living, Family and Community Connection, Upward Mobility,
Perception and Image.

To enhance the well-being of residents in Hong Kong's public housing estates, The Housing
Bureau has assembled a professional team, including architects, designers, scholars and
researchers to gather real voices and needs of the public estates’ residents in the aspects
of well-being through design thinking and participatory design approaches. HKDC is

proud and honoured to take part in these projects as Design Thinking Advisor to shape the
framework of the studies.
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WELL - BEING Estate Festival

The ‘WELL - BEING Estate Festival’,

from 7 to 15 September 2024, aimed to
promote the concepts from the Well-being
Design Guide. The festival featured various
events, including symposiums, workshops,
and recreational and cultural activities
across over 30 public housing estates

in Hong Kong.
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Two Honours at the Design Awards

The Hong Kong Housing Authority has
received two honours at the 2024 Greater
Bay Area Urban Design Awards organised
by the HK Institute of Urban Design, with
support from five major GBA urban planning
bodies.

Consultancy Study for Well-being of
Public Housing in Hong Kong — ‘Well-
being Design Guide' won the Grand Award
(Research & Publication). It's the first of its
kind to propose design guidelines focused
on enhancing the well-being of residents
in public housing. The Fanling Queen’s
Hill Public Housing Project received a
Nomination Award (Urban Framework) for
its innovative design, green spaces, and
commitment to sustainability and heritage
conservation.

REMIAERAT AR
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Community Engagement

Rt

Expanding the design
scene with collective effort

HKDC is dedicated to promoting design
thinking and nurturing creative talent
through partners in different industries and
sectors of the community. This year, we
supported 49 partners in promoting 63
design-and innovation-related programmes,
contributing to our collective efforts to
foster industry diversity and to drive Hong
Kong's design ecosystem forward.

BHBRRTRE

BRERGTPORNBRBITRREEEREE
HENRTBENEBRRESRAIEAT - SF
BFAZENZH 49 ERBEARRABISEMNE
BHME 63 xR R AIFTEREE AT
g ERAZNFHEREQASTERE  BE
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Building local and global connections

As the Government'’s strategic partner on
design, HKDC welcomes interorganisational
and intercultural exchange with
stakeholders from around the world to
advance our mission. In 2024-2025,
HKDC hosted 13 high-level delegations
from diverse sectors, including government
officials, industry associations, educational
institutions, and corporate leaders spanning
countries or regions such as France,

the United Kingdom, the Philippines,
Shanghai, and Guangzhou. Beyond formal
delegations, DX design hub welcomed over
2,000 participants through more than 30
guided tours since April 2024. Through
these visits and collaborations, we gained a
mutual understanding of industry directions
and trends, laying the foundation for future
cooperation in fostering local design
ecologies.

B R R IREHE
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Design advocacy and knowledge sharing

The Board of Directors and senior
management of HKDC are often invited to
take part in initiatives hosted by both design
and non-design organisations, educational
institutions, and professional associations.
Joining as speakers, judges, and special
guests, they leverage their extensive
knowledge to drive home the importance
of human-centred design to people across
different sectors. They also advocate

the importance of design during media
interviews to inspire members of the public.
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HKDC

Fans and Fellows
Membership Programme

The new loyalty programme ‘HKDC Fans and Fellows’ is an upgraded version of the Friends
of HKDC (FOHKDC) programme. HKDC Fans and Fellows unites those passionate about
design and who believe in its transformative value. Open to organisations and individuals
from all walks of life, the programme offers opportunities to build business networks, foster
knowledge sharing, enhance industry support, and increase brand exposure.

Acknowledgement of Corporate Members

ISHASIEECESR

Acknowledgement of Patron Members
ISHKAEEHEZEE
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Mr Fawaz Abid Bakhotmah
Architect & Designer
Culture-Based Innovation Network

Ms Denise Lau

BB L

Chief Executive Officer, COLOURLIVING
COLOURLIVING 1TEU 485

Prof. Eric Yim, JP
ERSEE

Chairman, 9H Limited
9H Limited £f&

Mr Hei Shing Chan
PREE AR ST

Founder, Hei Shing Book Design
AR EFINC YN

Dr Edmund Lee

FEmEL

General Manager &

Head of Group ESG Initiatives,

Gold Peak Technology Group Limited;
Former Executive Director,

Hong Kong Design Centre

FINTH¥ (5'%@) AIRA SRR EEIRIE -
HAEBNEBEE ; IEERFTFOITEER

Mr Leon KL Yoong

BER%E

Techtronic Product Development Ltd
Vice president — Techtronic Design

HKDC
-ans and

~ellows
=TEETE

21 THKDC Fans and Fellows1 &5t

& THKDCs&&tZ &1 FH4RhRZAS - HKDC
Fans and Fellows EZEHERF RS
BERIEEENEREA - SHEIERAER B
iﬂ*&‘ﬁﬂ)&i s ETEIRMIBEREMEL « [REMH
HZ - ERTEZIENRARBANZENES -

@ Hong Kong

AYF Hong Kong
DAESFREES

Ms Agnes Chiu
BEXZL

Lee Kum Kee Co Ltd
iR (B8) ARASE

Mr Lu Lam, Leslie
EMTE

Dr Allan Zeman

BEXEL

Chairman, Lan Kwai Fong Group
R EEERE

Ms Karen Chui

RiEHT R L

General Manager,

Corporate Affairs,

Hong Kong Ferry (Holdings)
Company Limited

BB/ (EE ) ARATESHELE

Mr Benson Pau

iR L

Founder and CEO,

Wings Trading (HK) Co. Limited
BT (F8) BRASRIMARITBAREL




International Alliances

Bl i

Promoting Design Through International Collaborations

As part of a worldwide network of design promotion organisations, Hong Kong Design
Centre (HKDC) contributes to the global design dialogue and facilitates the regular
sharing of news and updates to advance Hong Kong's position as one of Asia’s leading

design capitals.

International Council of Design (IcoD)
EpRFHEHRRE

international
council of
design

member
2025

The International Council of Design
(ICoD) is a world body for professional
design, representing 125 organisations
in 53 countries. Founded as lcograda
in 1963, it is a non-profit, non-partisan,
member- based network of independent
organisations and stakeholders working
within the multidisciplinary scope of
design. The Council actively works to
promote the value of design practice,
critique, education, research and policy.

ElFFFER:1%E (ICoD) B—EEKEER:
w4 > 2R 50 ERERKMERN 120 ZEEEE -
£ 1963 FMILZK » NEWEA |cograda > %
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International Federation of Interior
Architects / Designers (IFI)
EIPR=E AR AT EXETETEI RSN ER

International Federation
of Interior Architects/Designers

2024 Promotional Member

A singular federation of national
associations, design communities,

experts and enthusiasts, IFl acts as the
‘UN’ for Interior Architecture / Design
worldwide. IFl's purpose is to coalesce
the international interiors community for
ever higher design standards while
addressing and incorporating topical
issues and developments affecting society
and culture today into tomorrow.
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World Design Organization (Wdo)®
7] e

W D U WDRLD
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World Design Organization (WDO)® is

a globally recognized non-governmental
organization that aims to promote and
advance the discipline of industrial design

and its power to enhance economic, social,

cultural and environmental quality of life.
Founded in 1957, WDO services over

215 member organizations around the
world, engaging thousands of individual
designers through innovative programming
and initiatives that champion ‘design for

a better world'.

BEff T#RF1HE (WDO) B—EZIKERAIAY
FIFBT AR - af?ﬁ%l%%ﬁﬁ R
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Corporate Governance

EEED

As a publicly funded organisation, HKDC has continuously strengthened its corporate
governance and improved its workplace culture over the years to foster accountability,
cooperation and collaboration.

HKDC strictly adheres to the Corporate Governance Manual and Standard Operating
Procedures to ensure economical, efficient, and effective operations.

In addition to regular reviews of its operation, HKDC provides timely updates to staff to
ensure that operational procedures comply with its own corporate governance principles.

HKDC has established an Audit Committee to oversee and monitor external and internal
audit programs, along with compliance matters, to strengthen internal controls and enhance
risk management. Concurrently, the internal audit function operates independently, reporting
directly to the Audit Committee and offering recommendations to effectively identify and
mitigate risks.

HKDC has also implemented a two-tier reporting system for managing potential conflicts of
interest for its directors. Apart from self-reporting potential conflicts at board or committee
meetings, directors are now also required to disclose their general interests, direct or
indirect, pecuniary or otherwise, on appointment to HKDC's board.
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Our Accounts

&

Non-government Funding Fund from Cultural Other Government Funding Total
FBINER and Creative Industries Hit BT &EE HREt
Development Agency
(CCIDA) XRIEXZRRER

Income HK$'000 HK$'000 HK$'000 HK$'000
KA BT T BT BT IT BT
Government Grant 142,896 3,832 146,728
BNEB
Project Income 400 5,006 5,406
HEIRA
Sponsorship 57 15,327 15,384
=431
Other Income 1,421 1,421
HAthUgA

457 164,650 3,832 168,939
Expenditures HK$'000 HK$'000 HK$'000 HK$'000
X BT BT BT BT
Project Expenses 1,278 93,810 2,336 97,424
IHEXH
Payroll & Related Cost 285 40,923 1,464 42,672
FrE RABRAS
Overhead & Administration 53 29,917 32 30,002
—REERTHRER

1,616 164,650 3,832 170,098
Net Surplus -1,159 -1,159
BRI

Income and Expenditure Statement for

the year ended 31 March 2025
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ectors Meeting Attendance

ERE

Meeting Attendance / Board of Directors Finance and Programme Development Audit Committee
Total Number of Meetings BF8 Administration Committee Committee EREES
BRLERY FEHE Committee FEEEE BREEE
MBRITRESE
Eric Yim E&&PA XX XX )
Viveca Chan BR—18 secee eeoe ®eeoO eeeoe
Steve Leung £E X ecceoe cee X
Patrick Bruce e0e0 00 XXX oo
Bonnie Chan FRi8%& eee0 X
Alan Cheung R soece XX
Donald Choi &7z % @000 @000 o000
Joanne Chow Bl ee0 o0 @000 oo
Eddie Hui #FE# @000 00
James Law &2 @000 e0o0 ee00
Kun-Pyo Lee F## 000 e0o0
Tommy Li Kz 0co0o0o0 500
Stephen Liang 2Ei& @000 0®®
David Lo EX3# eee0 ee00
Joseph Lo &#& e000O0 oo
Victor Lo Z&ff&R @000 000
Sunny Tan BR4E1E @000 00
Karr Yip ZE128 XXX} ee00
Commissioner for Cultural and Creative Industries 00000 0000 cee cooe .o
XRIEXZEE
Representative Appointed By
Hong Kong Federation of Design and 00066 ce oo
Creative Industries
ERRTRABEFRRENR
Representative Appointed By
Hong Kong Fashion Designers Association ®e800 ooeo
ERFERTAHENAR
Representative Appointed By
The Chartered Society of Designers 00060 e oo
(Hong Kong)
HEFFRTRIHE (F8) A&
Representative Appointed By
Hong Kong Designers Association ®0000 ®e0
BRETAIHEAR

Representative Appointed By

Association LA o0o

Hong Kong Interior Design
ERENRTAHEAR

(1/4/2024-31/3/2025)
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Hong Kong Design Centre acknowledges with gratitude the Cultural and Creative
Industries Development Agency (CCIDA) as the Lead Sponsor. Their steadfast support
enables us to cultivate a vibrant design ecosystem through diversified programmes.
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Lead Sponsor
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¥/ Culture, Sports and Tourism Bureau N men"f“;‘amf“"

"/ The Government of the Hong Kong Special Administrative Region Gover" W
of the People’s Republic of China /’

Disclaimer: The Government of the Hong Kong Special Administrative Region provides funding support to some of
HKDC's activities/projects only, and does not otherwise take part in such funded activities/projects. Any opinions,
findings, conclusions or recommendations expressed in this publication and relevant materials/events (or by members
of the project teams) are those of HKDC only and do not reflect the views of the Government of the Hong Kong Special
Administrative Region, the Culture, Sports and Tourism Bureau, the Cultural and Creative Industries Development
Agency, the CreateSmart Initiative Secretariat or the CreateSmart Initiative Vetting Committee.
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