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Hong Kong Design Centre
IS a strategic partner of the
HKSAR Government

in leveraging the city’s
East-meets-West advantage
to create value from design.
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‘It comes as no surprise
that the greatest
international financial
centres are also renowned
for their remarkable
creative prowess, as design
and economy are often
intricately linked.’
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Prof. Eric C. Yim, MH, JP
Chairman of HKDC

Letter from the Chairman

25 July 2024 To:

Dear readers,

It has been an extraordinary journey over the past year! Thanks to the
unwavering commitment and support of our Board of Directors, funders,
visionary partners and talented colleagues, we have been able to overcome
every challenge and obstacle that has come our way. As the Chairman of the
Hong Kong Design Centre (HKDC), I am immensely proud to be part of this team
and to witness our remarkable achievements.

The annual Business of Design Week (BODW) continues to shine as the most highly
anticipated design event in the vibrant Asian scene. In Chinese culture, 60
years signify a full cycle, known as a \Jiazi’. Capitalising on the ideal timing
of the 60th anniversary of diplomatic relations between China and France in
2024, we extended an invitation to France to become our Partner Country
for BODW 2024; fostering a year-long partnership that builds on our initial
collaboration 15 years ago, carrying forward the memorable experiences. With
wholehearted support from The Consulate General of France in Hong Kong and
Macau, we were able to swiftly implement plans and facilitate enriching
exchange programmes between the two design communities. The synergies between
our respective strengths, experiences and cultures are now creating a truly
meaningful impact on the landscape of international design, business and
cultural development.

This year also marked a momentous milestone in the illustrious history of
the HKDC! In October 2023, we officially kick-started the preparation stage
of fitting-out works at our new base in the vibrant district of Sham Shui Po,
where we will host a multitude of design-related activities and events in
the future. At the end of November 2023, we held the first-ever ‘GBA Creative
Night’, and it was an enormous success! We were delighted to welcome nearly
800 supportive and enthusiastic local, mainland and international guests to
the event. We firmly believe that having a dedicated space will facilitate
seamless connections between our creative community and the world. Our new
base, featuring exhibition halls, a design museum, a material library and
more, will strengthen the vital role of HKDC as the driving force for design
and creativity in Hong Kong. We will host a variety of design-related events
and provide support to the sector, ultimately enabling our city to develop into
an ‘East-meets-West Centre for International Cultural Exchange’.

Throughout my experience in the world of design, I have been on an incredible
journey of discovery, championing the transformative power of design and its
limitless possibilities. In ecarlier times, design was often thought of in
terms of tangible objects like products and spaces. However, we now understand
that design encompasses so much more - it includes intangible aspects such
as experiences and business innovations. It comes as no surprise that the
greatest international financial centres are also renowned for their remarkable
creative prowess, as design and economy are often intricately linked. The
strategic application of design has driven economic growth and had a profound
impact in cities such as London, New York and Hong Kong.

When more people understand, embrace and appreciate design, they will be
drawn to visit, live and contribute to the dynamic economic development of
Hong Kong. This will result in a thriving city where everyone can enjoy a
better quality of life. The HKDC is wholeheartedly dedicated to cultivating
the creative and design culture, ultimately transforming our beloved city into
a flourishing global creative hub.

I firmly believe that all design enthusiasts, guided by the principles of design
thinking, will utilise design to create a more beautiful life, and a brighter
future for all of us.

Kindly regards,
Eric

Page 1

hk'e

Hong Kong Design Centre
&85 P

BSEEIE, v, JP
EHEBETPOER

@ﬁ—ﬁ’ﬁﬁ%%@*%%%ﬁ*éﬁ&ﬁ&ﬁ%ﬁ%%@ﬁﬁ’ﬁﬁ?%ﬁ@ﬁ—@%ﬁﬂﬁ%’
%Eﬁ@ﬁ&%—¢°é%§%%%¢ﬂﬁiﬁ’ﬁ+ﬁ%$@ﬂ%@%%§%%$’—ﬁ%ﬁﬁﬁﬁ
BUSHY S BER ©

%%%%E%EEW%E’&%i%%%ﬁ%%@%ﬁ@@?oﬁ¢ﬁiﬁ¢’ﬁ+¢&ﬁ%—@%¥
m@%’ﬁ%r$¥J@ﬂm%ﬁ¢ﬁ@§m%¢%@igﬁ%’ﬁﬁﬁ%@%iﬁ&%%%i%%%
ﬁ%%&ﬁﬁ%?E%wﬁﬁmﬁﬁ@%%ﬁ@%°E%@E§%&@H%ﬁ$ﬁ%%ﬁ§%?’ﬁﬁ
E%%%T%%—E%éﬁ%@’ﬁﬁﬁ%%ﬁﬁﬁZE%%%§ﬁ°ﬁﬁ%ﬁ%%%*@%&Yﬁﬁ
WA HRMREH BERCRRELERERERNTE -

%Eﬁé%%%¢®ﬂ%%@%—ﬁ%%Tigiﬁﬁﬂﬁwﬁuﬁ’§%§%¢®éﬁ*%%%%
%Eﬁﬁ%%@lﬁﬁ%l@’ﬁﬁ%ﬁ&%@ﬁﬁ%ﬁ%%%¢®’%%%E%%ﬁ%m%@ﬁ%
EQ&BEHEE’%%E%%E%EErk%@%%Z&Jﬂ%%ﬁ&mgiﬁﬁﬁﬁﬂﬁmﬁﬁ’%
§$%\W%&Eﬁ%%%%%%%ﬁﬂ%%ki%%—ﬁ’%@k%&m°ﬁﬁﬁ%’—ﬁ%%%%
%%ﬁﬁ@%ﬁﬁ@ﬁﬁZﬁmEW§ﬁ°ﬁﬁ%%%%%ﬁ@%ﬁ\ﬁ%ﬁ&%%ﬁﬂ@%%%W%
E—ﬁ%@é%§%¢@W%$%%%ﬂ%%ﬁﬁﬁ%%gﬁ@°ﬁﬁ%%%%%%ﬁ%%%ﬁ%%
ﬁ’%Yﬁ&@%%%%ﬁ@ﬂi%’ﬁ%ﬁ@é%%@&%r¢%ﬁﬁ§ﬁ§ﬁ¢ﬁJ°

Eﬁ%&%x@ﬁ%%@ﬁ¢’ﬁ$ﬁﬁ?mﬁ’E%%%W%ﬁﬁ%&Aﬁmﬂ%O@ﬁ’ﬁﬁﬁﬁ
W%%%ﬁé%ﬂﬁﬁ%ﬁ%%%m%’@ﬁﬁwaﬁﬁﬁ$¢mﬁféﬁ“ﬁ%2%’MW%%%%
%@ﬁ@%OﬁﬁEﬁﬁ%$ﬂ¢®ﬁ%%ﬂ%Z%’E@%ﬁ&&%%’%H%%ﬁﬁﬁ%@ﬁﬁ%
xﬂ%°ﬁﬁﬁﬁﬁﬁﬂﬁ*%%%ﬁﬁ%%%’ﬂﬂﬁ@%%ﬁ%%a’ﬁ%*ﬂ%ﬁé%%ﬁﬁ@

BEEMF-

HESATR - IERHE ERRSIMARIEEEBR E WABBNSTRBERRFLR
%°ﬁ$%%§§%%@’%@@A%%ﬁ%ﬁﬁ%i%ﬁ?°§%%%¢®H%§%%ﬂ%%ﬁt%
ST BHERMRENETEESERBINRIKAITRO

ﬁﬁ%&%%@ﬁ%%%rﬁﬁﬁ%%ﬁﬁ%%%%%ﬁ%%ﬁ%’éﬁﬂﬁ%Aﬁﬁ%E%%mi
& BBHRIRER

R

o

Y¢—€¢0c B\ hs



HKDC Annual Report 2023—24

Hong Kong Design Centre
&8 |a&|at ||

‘We're so proud to say that
in the past year, we have
been able to put on some
amazing events that have
been well-received by all,
as well as strengthening
our partnerships with the
retail industry.’
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Prof. Viveca Chan
Vice-Chairman of HKDC

Letter from the Vice-Chairman

25 July 2024 Tos

Dear readers,

In today’s world, where information is everywhere, people are getting more
and more used to absorbing everything quickly. Good design and marketing
Strategies can help us get our messages across efficiently and attract
Ccustomers. As design becomes more and more important in the world of marketing,
Hong Kong Design Centre (HKDC) is increasingly promoting the development
and application of design and innovation values. It’s all about connecting
local, mainland and overseas designers and enterprises to increase business
collaboration opportunities.

The well-known 4P theory of marketing, which refers to product, price, place
and promotion, is closely related to design. The theory encompasses things
like product design, promotional strategies and even the design elements in
sales channels, such as store locations and decorations. From my years of
experience in advertising, digital marketing, social media and e-commerce,
I've learned that when designing marketing strategies for companies and
brands, it’s important to start with defining goals and positioning, conducting
market research and formulating strategies. Great design can create eye-
catching, useful and innovative elements, as well as a great atmosphere to
captivate audiences. This multi-layered approach effectively conveys all the
wonderful things our brand has to offer to consumers.

Beyond product and store design, brands today are playing more attention
to ‘service design’. This approach puts the customer at the heart of the
business, making them feel special and ensuring their needs are met. It's all
about designing more user-friendly service plans that are easy to navigate,
and offer great customer experiences. For instance, well-known electronic
products brands offer their customers different software and service
providers, plus personalised assistance and guidance to help users enjoy all
the benefits of their products to the fullest. This ‘intangible’ service is
also one of the best ways to attract consumers and keep them coming back for
more. In this regard, designers play a really important role in curating the
best experiences for users and businesses alike.

HKDC is also committed to nurturing young designers and providing them with
opportunities to integrate design with smart technologies. We are like an
experimental hub, where technology companies and design institutions can
team up and try something new together. At the same time, HKDC is there
to help Hong Kong companies enter the mainland and international markets,
assist mainland enterprises in expanding their overseas businesses and
introduce high-quality resources from overseas. This three-way partnership
is a fantastic example of how we can all work together for mutual benefit.

We're so proud to say that in the past year, we have been able to put on some
amazing events that have been well-received by all, as well as strengthening
our partnerships with the retail industry. We are passionate about making it
easier for designers, businesses and communities that share a love for design
to connect with each other, as well as helping to develop Hong Kong’s amazing
brands. By creating emotional connections, we can produce iconic works that
stand the test of time, and be cherished by generations to come.

I'm looking forward to HKDC’s move to its new location in Sham Shui Po by end
of the year. This will allow us to continue to offer designers and the public
unparalleled experiences, as well as providing us with more space for growth
and innovation. We can’t wait to see everyone there!

Kind Regards,
Viveca
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‘\Seeing the centre finally
have its own place,
ending 22 years of renting
office space, fills me
with anticipation and
gratitude.’
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Mr Steve Leung, BBS
Vice-Chairman of HKDC

Letter from the Vice-Chairman

25 July 2024 To:

Dear readers,

Hong Kong plays a very crucial role in cultural exchanges between China and
the world, and design is a very important part of that. It’s great to see how
design has become an integral part of our daily lives. More and more people are
realising the importance of design thinking and getting involved in design-
related activities.

Throughout my four-decade career in design, I often emphasise that design
transcends mere artistic expression; it serves specific purposes and conveys
meanings beyond visual aesthetics or design style. In any design project, I
always begin with rational analysis, taking into account the project’s design
goals. This is vital to prevent losing sight of the original design intent.
Rational analysis aids in structuring thoughts, and when melded with emotional
interpretation, it enables us to convey feelings and sensory elements effectively,
leading to optimal design solutions. This design thinking approach allows us to
strike a harmonious blend of logic and emotion, resulting in outstanding designs

that benefit the public and society as a whole.

Design is all about connecting with people and sharing ideas. It involves
collaboration and engagement from all stakeholders, including the government,
industry organisations, designers and every individual. It is a real team
effort! In this regard, the Hong Kong Design Centre plays a really important
role, helping to connect all kinds of different sectors. This year has been an
exceptionally fulfilling and significant period for us. We have been fortunate
to receive substantial support from the government, along with the unwavering
backing from industry organisations, the selfless dedication of our board members,
and the collective efforts of our colleagues. Together, we have successfully
orchestrated numerous noteworthy design events, and we are reaching a significant
milestone as we will relocate to our new Sham Shui Po Base at the year's end.
This is an excellent opportunity for us to keep on growing the design scene in
Hong Kong — and beyond!

As a member of the Steering Committee for the Sham Shui Po Base, my primary
responsibility is to guide its infrastructure development. Seeing the centre
finally have its own place, ending 22 years of renting office space, fills me with
anticipation and gratitude. The new base will provide space for designers to
realise their dreams, further facilitate exchange activities in local, mainland
and overseas markets, showcase outstanding designs from different regions, and
allow different design fields to interact and spark new ideas.

In my view, the most remarkable space in the new base is the grand staircase on
the fourth floor, where the ceiling height reaches 9 metres. Combined with the
floor-to-ceiling windows, it offers an excellent venue for diverse exhibitions,
lectures, fashion shows and other events. Whenever I stand and gaze through
the large windows at the West Kowloon Corridor, admiring the expansive view,
it feels as if I am immersed in the vastness of the sky and ocean. At the same
time, it reminds me of the inclusive nature of Hong Kong: With the backing of
our motherland as we navigate our interactions with the rest of the world, Hong
Kong truly embodies a melting pot of East and West. This is attributed to its
distinctive geographic location, rich history, and diverse cultural background.

Looking forward, we will energetically plan captivating events centred around
design, involving citizens of all ages to enhance public awareness and
engagement in design. At the same time, we will maintain close collaboration
with government policies to champion the advancement of cultural and creative
sectors, supporting the design community in the Greater Bay Area and Chinese-
speaking regions to exhibit our capabilities to a global audience.

Kind Regards,
Steve
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Business of Design Week

Business of Design Week (BODW) 2023 welcomed
business leaders, policy makers and some of the most
creative minds in Asia and Europe with over 11,000 in
attendance and reached over 1.2 million global viewers for
a week-long programme of meetings, panel discussions,
cultural exchanges and much more at various venues
across Hong Kong. Together with BODW 2023’s Partner
Country, The Netherlands, and the country’s platform for
creative leaders CreativeNL, alongside co-organiser
Hong Kong Trade Development Council (HKTDC) and
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lead sponsor The Cultural and Creative Industries

Development Agency (CCIDA) (formerly known as

Create Hong Kong (CreateHK)), BODW 2023 explored

the limitless possibilities of innovation in designing

sustainable businesses and communities, under the
theme of ‘Game Changers’.

Hong Kong and The Netherlands
Explore Limitless Possibilites of
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HEHREEFE In his opening address at BODW 2023, Chairman ~ &F#® st OEFEBRERBIRN K ERE2023
of Hong Kong Design Centre, Professor Eric Yim 3 Y By h » = A = B ) SEuEmE : [0
%TE??E%?@;@E‘Q%‘I‘E’\J put it succinctly: ‘Game Changers is more than E?f’j%tﬂff = ':%Eféﬂi%nﬂ -
e e a theme — it's a commitment (to) innovation, EJE%TEE‘E_@:Ié L%Eﬁt{j'ﬁ'?g]fi‘
nw BEE-I.HE audacity and transformation ... it's an exchange A B E ol MBS SR By K B FAFI#E UL 320
of minds between individuals that have disrupted  #85% > SRR (TR SR IR IIER o BEEH
industries and propelled us into new frontiers’. EAEE ENEL IR e
Kicking off the week-long series of programmes, 65 & o
Professor Yim welcomed Guest of Honour 2213 AR ~ AL B BRI G R R 48]
Barbera Wolfensberger, Director-General of {Barbera Wolfensberger 32 2 o {th = H
Culture and Media at the Ministry of Education, i@ XERBRBE50A° RE8ERFEEUR
Culture and Science in the Netherlands, who led SpLTe e AE A o fE 2SS 2023 ML E]
an over 50-strong Dutch delegation comprising ) o
government officials as well as design and 3¢ FMERRHRRBRICHIOIRRITR MR
business leaders to BODW 2023. As Partner FHERXR—RARIECENMENABTERERE
Country for BODW 2023, the Netherlands, JE SR TR EEEEN SR E B8 T
renowned as a global pioneer in practising . oz, e e
circular economy, joined forces with Hong Kong Bty IR BEXAMBEBRBRIERL
BODW BEHEER to address the challenges that communities E5&E’ FRINEHTEHE

Launched in 2002, Business of Design Week (BODW) has become Asia’s
premier annual event on design, innovation and brands, gathering some of
the world’s foremost design masters, brand leaders and entrepreneurs from

MRsHEmAE) B 2002 ERMUK > BEME
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and cities face when transitioning to a circular
economy, when businesses and communities
resolve to adopt the better use of resources,
reduce waste and create sustainable economic
growth around the central theme of ‘circularity’.

12 13

Hong Kong as well as overseas. It drives discourse on the value of design and
innovation to inspire global audiences and explore new business opportunities.




Business of Design Week

The BODW Summit, the main feature of
the event-filled week, brought together over
90 global pioneers who presented more
than 50 thought-provoking keynote sessions
and panel discussions focusing on three
pivotal areas: Urban Planning and New Urban
Models, Transformative Brands and Consumers’
Experience as well as Al, Technology and Future
Trends. The visionaries and thought-provoking
leaders who presented their ideas under these
topicsincluded architect Ben van Berkel, Founder
& Principal Architect of UNStudio; Kenya Hara,
President & Chief Executive Designer of Nippon
Design Center; Francine Houben, Creative
Director & Architect of Mecanoo; Dr Wang Jian,
Founder of Alibaba Cloud; Cai Jinging, President
of Kering Greater China, Jiang Qiong Er, Co-
founder & Designer of SHANG XIA; Yao Yingjia,
Vice President of Group Lotus and Janice Tsang,
Head of Innovation at Porsche China, among
many others.

R EHAEREEAFERSENER HX0
ZNERAEE - BB50 BB BHNEEER
HENRE BRERS RS SRR
TRGEEELHE BB - TATERE BN
KRB ZKHEBE - SNUARKRMMERDR
BB R BF UNStudioBIA REEE
HffiBen van Berkel s B& st 0BT RE
[E R TR R & « Mecanoo Bl B 48 B K 2 5 ET
Francine Houben s EEAIMAETEREL 5
EERAPEBREZESE LTHEAIBAR
RETERIEE  EITEE B AR E U KRR
RRETEAMBAEEEAGENRSE-
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A highlight at BODW 2023 was RoomNL, a cozy
‘clubhouse’ located above the main summit hall
showcasing the possibilities of circular design
and sustainable practices. RoomNL welcomed
all BODW participants to share experiences,
engage in collaborative networking events and

foster exchanges between organisations and
countries. It hosted a total of three workshops,
eight panel discussions, 36 presentations and
12 roundtable meetings, all of which engaged
with around 3,800 attendees.
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The English TV broadcast of BODW 2023
events on concurrent event days reached over
1.32 million viewers, and 1.67 million viewers
were recorded for the Chinese special TV
programme. Compared to previous years,
significant increment was shown in in-person
participation of media from the Greater
Bay Area. Additionally, the event remarked
considerable media presence from the
Mainland China including Phoenix Weekly,
Fujian Media Group, Guangdong Radio
and Television and Xinhua News Agency.
International social buzz achieved over 30
million impressions. For BODW 2023, the
audience reach added up to a PR value of about
HKD 99 million. As part of the partnership,
bodw+, the leading online design knowledge
platform in Asia, unveiled ‘Dutch Inspiration’, a
comprehensive design directory and a curated
content hub which showcased the best of
Dutch design to business leaders, creative
professionals and industry practitioners in
Hong Kong, Asia and beyond.

REHEEE 2023 IE G M E X RRA R JEEIRI B
BERZEEABL BEAHEBB132B AR
MANXESRAENEEAHAERI67TEA
Ko MAFEML MEFNBENAEEBFEHE A
MEIgIn o tbsh > K BEATI) - BEAEEXEE
CBERERSRARMELES KAMERTT
BHE - HRFTERELE’ EHRERFAITE
RS o SR ETE A 2023 IR BEIRE & 5 #5340
9,900 BB ITH AREE - FAS T BIN—0
532 SR YB o RIAR £ % ST A1 A8k bodw+ TR HE
T {Dutch Inspiration) ° b2 EMREHERAAR
L2 WRAVEFNEERER EEE T
MNEE2KHNEAEH BAIEEAMERALN
TR

1 P

BODW 2023 was the highlight event of the very
fruitful year-long partnership between Hong
Kong and the Netherlands, and played a major
role in creating collaborations and business
opportunities between the two countries. At the
King’s Day celebrations hosted by the Consul-
General of the Kingdom of the Netherlands in
Hong Kong, Paul Chan, Financial Secretary
for Hong Kong, invited Dutch companies to
join Hong Kong’s ‘green transition’, noting that

EREFHNNEREGFERE-—F MSEEM
R MIEARR BRI REERFE 2023 ° ERM
(R A MRE S AR EIRE R - EREE
EREBMRSEEMNETIABNESH &
BMBERRRRKBHFEESHAEENATE
By M EA ) 2k d45H T



Knowledge of Design Week

Knowledge of Design Week (KODW) 2023 was a resounding

success, attracting over 1,700 in-person attendees, includi

ng

business leaders and creatives, and reaching over 940,000
viewers globally. Held from June 14 to 16 at the Hong Kong
Palace Museum and other venues, KODW 2023 marked the
beginning of the year-round collaboration with HKDC’s 2023

Partner Country, the Netherlands and its creative platform,
CreativeNL. With a rich programme of 16 forums, nine
workshops, two masterclasses and numerous networking

sessions centred around the theme of “The Power of Design:

Innovating for a Circular World’, KODW 2023 highlighted
six key pillars that define our collective journeys toward
sustainability with The Cultural and Creative Industries
Development Agency (CCIDA) (formerly known as Create
Hong Kong (CreateHK)) as the lead sponsor.

fainable
Future
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sEtE#A 2023 BN TR ERS I EMKR
RIESE 7 B 1,700 UG ERRFIZ2M°

EIXERIFHE 940,000 (UFHRURE ° 25t EHB

2023t 6 A 14 H=E 16 BEIMAN &AW =184
EFGH BT HFEABRETHOE 2023 FIAHE
R KR HERIER% TS TRIE®MK) (CreativeNL)
BEFEMmpN2EEsERFRE BXEERLERE
(At TRIREE) ) (FAT2EPRE ~FER
SHEMAN TR HE  HRlERMTHSR A&
BT 16 HmiE O B TR 2 IHREIMEUAKRZ
HRREE) AR AR EERIANAZE—E

Six Ke
y Pillars Definil
g Our Journey
 Toward a Sust

EtERE

Social Innovation
& Wellness

The world faces challenges, but design
innovations can promise a bright future.

;53- *i Keynote speaker Richard van der Laken, Co-
founder & Creative Director of What Design Can

ﬁg ‘@' Do, highlighted the urgency for change in our
E EIJ consumption habits, stating that design is both
the problem and solution in ‘Redefining Good

#ﬁ Design for Healthy Consumerism’. The creative

industry can lead changes by addressing global
challenges such as the refugee crisis, and
adopting circularity for sustainability. Rama
Gheerawo, Director of The Helen Hamlyn Centre
for Design, the Royal College of Art, identified
empathy, creativity and clarity as the essential
pillars of creative leadership, emphasising that
creativity without clarity is ineffective.

CREATIVE
SOLUTION
FOR URGE
PROBLEM

HREDHER DS BB BEBIFBRFE A
ARIEE R - EEEEE MBS R
f2EEHE ) &’ What Design Can Do Bt & &I3EA
K BIE 48 % Richard van der Laken 332k &4
EZBREYMY - Ml AR ERE 7T
ERASR-BIREETUSHBARRRIRSE
BIREHk e IR AERR T MBI
RMREURFTENAE - HEEREMBI
BE - IR 0428 Rama Gheerawo &
TEIEEEHTERREL  AIENFARES
B WIEH R AR MRBIE NI &S A o
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KODW

Knowledge of Design Week (KODW)
is an annual thematic event that
gathers the global design community
in workshops, forums, and a high-
level networking event. It offers an
opportunity for industry practitioners
to join in the big conversation on
how design can solve the complex
challenges that society faces today.

REEHE

MRt EHE) REBRAPONEEER
EEE T — EBBRMITIES  mBRE
R A ERERRALE &
ERRRANARRARSHEEHEN
wEkE -

Culture &
the City

3874
#B 1t
]

Speakers Associate Professor Francesca
Valsecchi from Tongji University in Shanghai,
and Teo Yang of Teo Yang Studio in Korea delved
into the dynamics of heritage preservation and
urban development. Teo Yang highlighted the
importance of preserving cultural heritage as
natural resources, advocating for its integration
into everyday life beyond museum settings.
Through projects such as the Hanok residence/
studio and commercial establishments, Yang
aims to elevate Korean core values and foster
public-private space awareness. By exploring
the evolution of heritage in urban contexts,
these insights shed light on the complexities
of balancing preservation with regeneration,
and highlight innovative approaches to city
development.

RELBREXRZR B RBRNAREIIER
§EM Teo Yang Studio BIEAEE R RIFIE(THE
B NEGRARTEERBTRENRR RS

RAERRELEEFERER REFRERA
BEEEZH MIEBRREMER - BiBEE
FIRIER—BNBEREXGMEER R
TURNRABENZOVES LREARHEA
HEHAZBWRHM - MAEEDZHFREET
BENRM EHNGETHRTIEHREEBENE
M W ENAIRA R
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Businesses can redefine their commercial
values and embrace sustainability through
circular economy practices, as consultants
from the Netherlands Siem Haffmans and
Pieter van Os explained. They accentuated that
designing circular business models reduces
costs, anticipates resource needs and extends
customer loyalty. Helen Amos, Sustainability
Consulting Lead from JLL stressed the critical
role of retrofitting existing buildings to reduce
carbon emissions, noting that ‘The greenest
building is the one that already exists’. Together,
these insights underscore the transformative
power of sustainable leadership and brand
rejuvenation.

IEAN3k BfIEAYEERT Siem Haffmans Az Pieter van
Os Fiit > EEAIUBBERBIRZ N UENE
EEEEE UREKEERZE -MMRAA
R BIREEEXAEERAS  BRERER
RiREERBHE - MEMTHNISFERETE
Helen Amos RIS ZERE B EE B iREE
it TRIRENEE SREEFENEE) o
HBENRBEIGEE REAFERRERENA
mAEEERIRIE NS -

Knowledge of Design Week

Transformative
Brands

Hospitality

In “The Power of Luxe Design: Reshaping the
Hospitality Landscape’, Clint Nagata, Founder
& Creative Partner of BLINK Design Group,
Singapore, delved into the transformative
potential of luxe design. Nagata championed
customisation and personalisation in response
to evolving consumer demands, emphasising
the shift with a focus on emotional connections
in luxury. As hotels and restaurants are
searching for ways to make lasting impressions
to customers, panel speakers Sean Dix and
Jonny Moreland shed light on how brands can
cultivate customer loyalty through leveraging
intriguing designs and storytelling in their
enlightening panel session, ‘Engaging Senses:
Curating Immersive Dining Experiences’.

£ TEEREREERT EEP M BLINK
Design Group Bl#5 A K& BIE & L A Clint Nagata
FAFRTRERSNEIEES - ERIERE &
{EHHEZE TR Nagata BAIRMEEACRSE
HEEE ZELNRIEABRBBRERE-
BEREEREBEARZEETE T RZNE
£ Sean Dix KzJonny Moreland 1 T4 #5702
NERBR H/ET PEZBUAAASIAA
BRI st R AR B IT U BRI B RS -

Urban living spaces are evolving, shared by Sun
Dayong, Founder & Chief Architect of Penda
China, in his talk ‘Designing for a Planet-friendly
City’. He showcased innovative mini-residences
in Beijing, integrating the city’s unique hutong
culture with modern aesthetics and nostalgic
elements such as swings and kaleidoscopes.
By incorporating modular design and replacing
unnecessary decorations with greenery, Sun
aims to create sustainable, harmonious spaces
that balance architecture and nature. ‘Less is
more, less is rich, less is love’, he asserted,
advocating designs rooted in humanity and care,
and addressing the pressing need for holistic
solutions in sustainable urban development.

£ TEEtIR R BN EA REBEEH
FREMA R TR ZRMHBABBEHNERTER
EFENEE - thERTIERFHBRMREE > FE
RIERTEENAR I RBAEER UK E
MBIERFRETZMA—E - EBRAEAL
REFWLMEM AT B ENEN B ABRIT
BEREFA AEUREEROMEEZM - 1t
EETVAREZ LEARE LAIEE) P HRIE
ARBEMMERARSZP TR KL EZ
REZERRSENERNAIFERTHRE-

Join bodw+ to explore
what’s next in design!

Bl Abodw+EE
RihEEtEDE

Find out more at
AEEETRES www.bodw.com k

New Urban
Models

2
£
7]

Originating from Business of Design Week
(BODW), bodw+ is an interactive design
knowledge platform provides you a great
view on seminal design trends, featuring
takeaways of BODW and KODW, alongside
engaging livestreamed events, on-demand
content, case studies, podcasts, feature
stories, interviews, event listings, programme
archives, and much more.
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Al &
Technology
B A

# I
52
AE
At KODW 2023, inspiring conversations took
place around how Artificial Intelligence and
Technology are rapidly transforming how we
design our world. The power of generative Al
can exponentially improve how businesses
create brand content creation, marketing and
operation. Its capabilities can also be used to
increase efficiencies, collect data and analytics
with ever-greater accuracy. Maggie Wong, CEO
of Wunderman Thompson Hong Kong, believes
that these new tools can refine and further
enhance customer experiences, expressing that
‘The ability to analyse data helps businesses to
understand the customer better, enabling more
human, intelligent and engaging experiences.’

ERTEHE 2023 BHEEAFRTALIERE
AREMARRNERANA RN BRARESE
RAAIESENHE REAIUKRKBERIERN
BEHMEENT L AFRENER LFER
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Hong Kong {TBU/E# & 1604 SXNEHMIA
ENREURAZTFEE R~ TRXEWMER
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REE MR EmE ) (BODW) » 55+ 51:# 85
Bbodw+Z2ERERE BRI R mEBE  Z IR
UM R EHB AR ERENRT SR
B ERAEBEREY HEER HHME-E
EF BEERERAMFBE EHNE -HBFES
ARATREREHHR
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Fashion Asia Hong Kong Fashion Asia Hong Kong

N CHALLENGTES FORUM B W R K 6

SPOTLIGH

The Fashion Challenges Forum, held at Poolhouse at Grand Hyatt Hong Kong on 28
November 2023, was a highlight of the exciting programme at Fashion Asia Hong
Kong 2023 with The Cultural and Creative Industries Development Agency (CCIDA)
(formerly known as Create Hong Kong (CreateHK)) as the lead sponsor. Returning
as a full-on physical event, the Forum brought together a stellar line-up of industry
leaders, designers and entrepreneurs to share their insights on current issues, and to
strategise actionable ideas for businesses and brands. The Forum included 10 panel
sessions featuring over 20 speakers and moderators, and was covered by over 40
media outlets, generating an impressive media value of HKD3.2 million. Here are some
essential takeaways from leading figures in the fashion world:

HKDC Annual Report 2023—24
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BXBIEXZEE (5 RIEEE) ) Fa X BB Fashion AsiaHong Kong 2023
WIR—IERFEED FR2—2N 2023 &£ 11 A 28 BBEEEEIRAIE Poolhouse £17
MR R AIE o miE 2 EMERUERTENRIT EREREM R REERE —F
R BRNEEZR U AEENRERHOIITHRIEE R o smiB G 20 ZHBERER
ADE HBI 10 BEE R WESIEIB 40 KIFRERE > AR SE 320 BATHEE
BE - —REA—RREREHMXNER,

ON NOTABLE
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PHILLIP LIM

CO-FOUNDER &
CREATIVEDIRECTOR
HERPA KRB Z 8
3.1PHILLIP LIM

Every major Fashion Week has made a
triumphant post-pandemic return, but in ‘The
Fashion Week Comeback’, veteran designer
Phillip Lim discussed whether the original
objectives and goals of this industry mainstay are
still relevant. He believes that nothing can replace
fashion shows and Fashion Weeks, because
they are much more than just spectacles: they
are communities of creative people who come
together to discover and inspire each other,
to connect, continue conversations and share
dreams. For designers, Lim says, ‘the show is
15 minutes of pure silence in a world filled with
noise, when it’s just our vision, from our hearts.
And you can’t replace that’.

BER% AEREENEOR 7T TR
B BYStER T BIRERETET Phillip Lim £]RE1ELE
FRBRERVNBENNER BSNARABIYRS
NBERER - thRBARETETUERREER
BHRER HAEMNAEERRLREE &
BERBRIEA L ERBEER B BME-
IEEHEE > WAZEM - thRR > WREHERER

MEEEMN R —i515 DEREREFK
BHES GEEFRHMAAONESR - REEM
EYRESIMAL o

Fashion Asia Hong Kong

SOPHIE
BROCART

CEO, PATOU AND
MENTORING DIRECTOR
LVMH PRIZE

PATOUBEEH#HITEF®
LVMH 2 i5E 48 5L

Sophie Brocart of the LVMH Prize for Young
Fashion Designers, an esteemed accolade
honoring young designers for their talent and
creativity, took part in the ‘Talents of Tomorrow’
panel. She spoke on how talent is not enough
when designers aspire to become global
success stories. She shared the common pitfalls
emerging designers face, and how mentors
and industry support are vital to their survival.
Mentors can help young designers navigate
important topics around their fashion careers,
including personal communication skills,
social media management and sustainability
awareness which, Brocart emphasises, ‘was
something nice to have 10 years ago, but [is]
now something that is a need to have’.

Sophie Brocart & MBAA A7) EEAmIHEE
T LVMH & ERFEE SR IRI5 S 4855 > ezt
HEERE FERMNAENEIR - k=)
ERMEENEREAITERE  AELEY
T - D= B R 5T BRI AIFER > LUK
SMMTEZBNARAEHMMEEERZ
B o EAM T A B B F R 5T A0 T AR A S SR 2 AR RA
NEERE GFEABBRID - IR EREE
KA FFEERIE S - tthaasl » TFLILEREE 10 &
AR LRI BRESTIHR ©

22

ROBERT
WUN

FOUNDER & FASHION
DESIGNER
YN S Sl
ROBERT WUN

On ‘The Future of Haute Couture’, Hong Kong-
born couture designer Robert Wun shared his
thoughts on whether the haute couture industry
still inspires the next generation of designers.
‘We spend so much time debating what fashion
is as a business,” he observed, ‘we forget what
the soul of fashion is. Haute couture brings
you back to the idea of the art of making, of
celebrating people who love making clothes.
There will always be talents in the young
generations to come, and we need to give them
the space to think about it, try it out, and open
that door for them’.

£ TERTHRIR IR ) WIREH > ERE B
SEETED Robert Wun SBRAZE R XS
BT RRITE RS ARSI RSB & o
HEERD BMEETASHEREEAE N HRE
HEAE—ES S TRENER - SRTH
BRAGIREE B ER MR R B > 118 — REAZ B (ERF
RN o ER—RAZ B RMATEHMM
BEEHMNZEM A FFTRAEM ol

Fashion Asia Hong Kong

DIGITAL Sl
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Fashion Asia 2023 introduced an exceptional

collection of digital content through five

captivating episodes, highlighting the ingenuity  Hilary Tsui &%
of local fashion and brand insiders who are  Eounder
revolutionising the style scene. TN

HER & CHANCE

SR

These videos serve as a valuable resource for
business solutions and actionable insights into
the dynamic landscape of both local and global
fashion. By watching these videos, viewers can
stay informed about the latest developments in
the fashion industry.

Fashion Asia 2023 {EEEMNHBERNS’ SFR
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RREHEEEN ERARKBEATHNER Man Lim Chung X:&H
MUpEH AN 2 Ik S B SN RERR BhER Chairman of Hong Kong Film Arts Association
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Toki Wong

Founder and Designer
BRI Bz 5t il
KOWLOON CITY BOY

Phyllis Chan, Suzzie Chung
Founders and Designers

BRI B 5t il

YanYan

Dorothy Lau
Stylist, Art Director and Singer-Songwriter
FNEL ERE  EMAREREFERF

Christian Stone
Founder and Designer
B3 A K 58 5t BT
CHRISTIAN STONE

Jason Mui, OnYing Lai
Founders and Designers
B3 A B 58 5B

YAT PIT
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Fashion Asia Hong Kong

With great pride, Fashion

Asia unveiled the winners AU R ELEE
of the highly anticipated 10 RYOTA IWAI

Asian Designers To Watch
2023, carefully selected

by a distinguished panel of
fashion industry leaders.

CHRISTIAN
STONE

CHRISTIAN STONE ~ Hong Kong

YES

AUSTIN WANG AND %
YANSONG LIU Sl

INTRODUCING
THE REMARKABLE
WINNERS

OF FASHION ASIA'S

DESIGNERS
TO WATCH 2023

FBE 148 FASHION ASIA g+ K EEEL L EHER 2023
24

10 ASIAN £

Fashion Asia Hong Kong

KEISU KEYOSHIDA

KEISUKE YOSHIDA

W
IMARRKNUL'

MARRK WANG
AND TIM SHI -

Fashion Asia iX2AA

B R EARFAY 2023 £
SN RE R ETAT
FIREH— R R LB
TEGY BEAENE.

LOUIS
SHENGTAO
CHEN

LOUIS CHEN of China

NAN HU The Mainland

of China

VINDOWSER

SENSEN LI The Mainland

of China

25

YC—E€20C BEHVh{ZEHE



= 10 ASIAN

DESIGNERS
TO WATCH'
EXHIBITION I
T+ A B L

EELEE

=

my B

=

)i

s

I
G Fashion Asia partnered with LABELHOOD
to present the ‘10 Asian Designers To Watch’
Z exhibition in Shanghai from October 8 to 15,
2023. This event brought together winning
designers from China and passionate fashion
enthusiasts, creating a vibrant platform in the
heart of this fashion capital to celebrate and uplift
I the emerging forces of Asian design.
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Fashion Asia H[s] LABELHOOD % 2023 £
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I Arts Pavilion, West Kowloon Cultural District
AAX{EEEMES

MAR }% HONG KONG
113—25 2024 Siomoon

. & POP-UP
1T, One Hysan Avenue FEf&[E SPACES sl
Causeway Bay, Hong Kong

§ 05 0 1 5 EXHIBITION

Taking place at the Arts Pavilion in the West
Kowloon Cultural District, the ‘10 Asian Designers
To Waitch’ exhibition in Hong Kong between
November 26 to December 3, 2023 captivated
audiences.

Fashion Asia partnered with IT to host an
exclusive exhibition in collaboration with emerging
fashion designers in Hong Kong. The fashion
exhibition, ‘Hong Kong Showroom,” showcased
the latest 2024 Spring/Summer collections of five
designer brands: Cafuné, KOWLOONCITYBOY,
REDEMPTIVE, WILSONKAKI, and YMDH (YOU
MAKE DADDY HAPPY). These brands were
nurtured through HKDC’s Fashion Incubation
Programme (FIP) and Design Incubation
Programme (DIP).

This remarkable showcase not only presented
the ten winning brands but also proudly featured
a curated selection of pieces by notable past
awardees from Hong Kong, including ROBERT
WUN, CELINE KWAN, DEMO, KARMUEL
YOUNG, PONDER.ER, WILSONKAKI, and YAT
PIT. Together, these remarkable designers shed
light on the flourishing fashion design industry
in Hong Kong, symbolizing the emergence of a
dynamic new wave of local design forces.

HOWCASING
-MERGING
FASHIO

Simultaneously, Fashion Asia introduced
‘Pop-up Spaces’ at the same venue, featuring
exceptional works by local fashion design
students and graduates from institutions
including Hong Kong Design Institute, The Hong
Kong Polytechnic University, Technological and
Higher Education Institute of Hong Kong, and

Caritas Bianchi Colleae of Careers. '

TEaN+ KRR R ETAT) HBREEN 2023 F 11 A
26 HE 12 A 3 ARANXEEZMRZ21T R
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REDEMPTIVE ~ WILSONKAKI 5 YMDH
(YOU MAKE DADDY HAPPY) o &8 i hE s 24
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DFA AWARDS

CELEBRATING
OUTSTANDING
ACHIEVEMENT

DFA S&&HERE
R AL

DFA AWARDS

In 2003, the Hong Kong Design Centre
has launched the DFA Awards to
underpin the role of designers in society,
to celebrate design leadership and
exemplary designs and projects with
commercial success or impact in Asia,
as well as to recognise the rising force of
emerging designers in Hong Kong since
2005. With The Cultural and Creative
Industries Development Agency (CCIDA)
(formerly known as Create Hong Kong
(CreateHK)) as the lead sponsor, The
DFA Awards, through its five major
award programmes, has grown in its
international influence in Asia.

D E2003F BRI DFARET
R RETEIEH EINENAG KRG
R RS RAMMEENE R BB FEMMR
HENBEBRNER TH2005FEEHFE
BHEERFAA R AXRIEXERE (7]
B IRIREE) ) (FATEUBIE DFA
REt i) BB AEFRRFEHERES
HRERAY

DFA Awards

HONOURING

DESIGN

| EADERSHIP

SRIZER ST SR

DFA Awards 2024 honors three
exceptional design leaders,
celebrating their talent and
innovative spirit while acknowledging
their remarkable achievements in the
design field.

These individuals have consistently
led the way in setting trends, driving
innovation, and positively impacting
society and people’s lives through
their designs. It is our hope that
their accomplishments will serve

as inspiration for other designers

to push the boundaries of design
further, creating a better and more
meaningful world through their work.

DFA 3%5t4% 2024 M =i SRS
BHHEE IREAMPIBI A ZEFN R
F5t# ° TE kst RIS AYFE LA HL ©

fthFITEsR st RIS ISRE R HH
ZRFH WAL ENAFBEETHR
TRRENRE - RMIHEMFIBATT
FESHENEE B ZHURRETEM MEARHEEDRR
SHEERED > ARFIFHERHERE
XEif BARENRKE e

DFA zaiise 5148 5 ik 8%

DFA LIFETIME

ACHIEVEMENT

AWARD

DFAZE MR EHR B A FL 2%

Signify the design community’s
respect for individuals who have
made lifelong contributions to the
design profession, education and
society, especially in Asia.

RIEREARAEERTE > LHE
DM EHRIEREATMR, LR RE
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DFA Lifetime Achievement Award
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YOUNG DESIGNERS SHOULD TRAVEL
GLOBALLY TO UNDERSTAND THEIR
OWN CULTURE BETTER. IN AN
INCREASINGLY CONNECTED WORLD,
LOCAL CULTURE GAINS VALUE,
AANIDRVINIBISSNIVANIBIINICIWAN(D
MAXIMIZING LOCAL VALUES IS

VITAL FOR MAKING MEANINGFUL
CONTRIBUTIONS TO SOCIETY.

FERHMEZBALR AEERAMTRECHIXIC BEEHSR
BEUREEXE AMXENBENERES > ATHIHRFHE
B EEHERAIMEETROBBEEEENESTIEE-

The 2023 DFA Lifetime Achievement Award DFA 5332 5T 48 S B R 2% 2023 1S E AR EH
recipient is Kenya Hara, renowned Japanese o RE AN MBS S EES S R
graphic designer, curator, writer, university . o = el rreeea
professor and founder of the Hara Design REA ER RBBUR KRR HAZFTRIM
Insti.tute. His inflgential books, ‘!I)esigni.ng Ao R ZAREA/E SEAIESTEA M 2
Des.lgn and Whlte, are essenha} readln.g for 215 MR E TSNS IES B Hohiy
design professionals and enthusiasts alike. e .

Hara’s writings delve into originality, aesthetics, (RARETR) R(B) LREEN BA
credativity as w:(al(lj as thegroad:r pgikr)‘sor;])hy ROBHEA BTSN NEEY - B 2002
and process of design. Since 2002, he has ) S i =1 [ =
held a role as the Art Director for Japanese FE MR ERRBHLERA B RER &
minimalist lifestyle brand Muji. His approachto ~ HIZ#i4E8 > UB2 ¥ %) EESFSHES

Muiji is rooted in his personal interpretation of B SR E A E ) B AAIGE TS

emptiness, aligning with Japanese minimalism = " o
and its relationship to Western simplicity. R EIAFE T A RETE R ©
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JAPAN HOUSE

DFA z3iise 548 5 ik 8%

Hara’s favourite MUJI products include
‘YOUNOIE'- the ‘MUJI Plain House’ from

the MUJI House series, which focused on
multifunctional places and how to use space
more efficiently. He was also responsible for
creating the basic concept for MUJI HOTEL,
which applies the MUJI philosophy to their
properties in Shenzhen, Beijing, and Tokyo.
Hara’s projects often draw deeply from
Japanese culture. Notable examples include
the programme design for the opening and
closing ceremonies of the 1998 Nagano Winter
Olympics and the official poster for the 2005
Aichi Expo. Since 2015, Hara has also been
the general producer of JAPAN HOUSE,
overseeing locations in London, S&o Paulo,
and Los Angeles. Commissioned by the
Japanese Ministry of Foreign Affairs, JAPAN
HOUSE promotes Japanese culture worldwide,
highlighting the finest aspects of Japanese art,
design and cuisine.

Hara has worked with over a hundred
designers, architects and artists in various
exhibitions, including the ‘Architects’ Macaroni
Exhibition’ in 1994, ‘RE-DESIGN’ in 2000,
‘HAPTIC’ in 2004, ‘SUBTLE’ in 2014, and
‘PACKAGING’ in 2023. In 2017, Hara worked
with ltalian architect Andrea Branzi to curate
the exhibition ‘Neo-prehistory: 100 Verbs’
which was initiated by the Triennale di Milano.
For this exhibition, museums throughout Italy
generously provided exhibits that created a
truly groundbreaking exhibition that explored
human history from a design perspective.

Hara advocates for young designers to travel
extensively to gain a deeper understanding

of their own culture. He believes that as the
world becomes more global, the value of local
culture increases. To contribute meaningfully
on a global scale, designers must understand
and maximise local values. He emphasises the
importance of incorporating these experiences
into their portfolios, especially in the context

of high-resolution tourism, which seeks to
optimise the unique appeal of each region
amidst changing conditions. ‘A designer should
be like a pluripotent cell,’ he says, ‘capable

of adapting and responding flexibly to any
situation,” and adds that nurturing design talent
to develop such an ability would be ideal.

ERSFENERNRREREE NYono le E
2251 * Bl MUJI House R2FIMFERE > £H
TEZMRERBUKREBRERZMRE - MUJI
HOTEL ME ARSI HEMIZT] # &
RA IR &5 ATE FOLASEII ~ bR A B R ATEE o

thRIFEREEREAEXE ER6FE
151998 FREFLFREGHMARI K 2005
FENHFBEENES BRRETF 82015
e R ETRHE TBAXEZ R HER
RN BERH - BEREFBIZHE ZBOHERS -
BAX{EZ REBAIMNEERILEEIN L
SEMtRZtEER AN THEEM
REtERAE

FRES GRS — TR AT - B KRB
REERNTRRE > TI1F 1994 £/ N2
SEENPIRVE LR E ) ~ 2000 1Y TRE-
DESIGN B85t ~ 2004 £/ THAPTIC E R
HEER | ~2014 F£/Y TSUBTLE #f | L8F1 K
TPACKAGING B8 | o 2017 &> B EAF
#2ZEEM Andrea Branzi B FHRERHKE=FE
BB TETSEATEE 100 EEHE - BEEKX
MEH B R ERREER Ik ThRE
FAFEMNEBRE RRNAERRAEESE
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DFA Design Leadership Award
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DFA DESIGN

LEADERSHIP

AWARD

DFAZRET 4B #H4E

Recognise the business leaders
who create exceptional and
sustainable business successes
through the use of design
strategically and innovatively.
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Victor Lo Chung-wing, the recipient of

2023 DFA Design Leadership Award, has
made indelible contributions to the realms

of technology, design, and commerce. His
endeavours have not only enriched Hong
Kong’s economic and cultural landscapes but
have also fostered deeper understandings of
the power of design for value creation. Born
in Hong Kong in 1950, he is a graduate of the
Institute of Design at the lllinois Institute of
Technology (IIT), which carries a long tradition
of design research and education dating
back to its founding as the ‘New Bauhaus’

of the New World. It was here that Lo began
to appreciate the strategic value of design
beyond designing products.

DFA 5= 5t %B#i3% 2023 ZFFEMEH R R
SR EEBNEHNERER ° EEERE
SETEBNEERXCRIREE FEEKX
MERANTRLRFTREBEENIE - ffh 1950
FHERER BEREZEFRFEEISMRN
ket 2kt o BEH KRR RBBELIRER
R’ AIEMEERFAMRTRE HReEH 2
BemiiL =z %]’ MAEMREREEMERERE
REFMEARIERREFER EAHKRBREE
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Today, Lo is the Chairman and CEO of Gold
Peak Technology Group, an international
manufacturing and marketing group in the
fields of battery solutions, acoustics and
electronics. In his commitment to advancing
technological innovation as well as design,
arts and culture, he is both a leader in industry
and technology as well as a tireless champion
for the promotion of arts and culture in Hong
Kong. Given the significance he places

on the value of design, design education

and promotion has become a major thread
running through his public services. He has
worked closely with the business and design
community to help promote and raise the
awareness of the importance of design through
major programming and design education
reform in his various leadership roles at the
Federation of Hong Kong Industries, The
Hong Kong Polytechnic University, Hong Kong
Design Centre and PMQ.

In Lo’s efforts to promote and build a dynamic
design ecosystem in Hong Kong in which
creative minds can thrive, he is both visionary
and effective. As a business leader, he speaks
the language and carries the passion, can-do
attitude and perseverance to drive the crusade.
He believes design can transform cityscapes
and enrich people’s lives, so when city leaders
and governments embrace creative thinking
into policymaking, more people-centred
designs will evolve — resulting in a city with a
creative and design vibe that appeals to both
creative talents and investors.

Lo also believes that the quality of today’s
design education sets the stage for tomorrow’s
design profession, and he prioritises students’
learning exposure, designers’ professional
competence and integrative learning and
practice. Because design and technology have
changed tremendously since he was Council
Chairman of The Hong Kong Polytechnic
University, he believes that young designers
should be open to new cultures, trends, data
and technologies, such as loT, blockchain

and artificial intelligence. He says, ‘Designers
need to keep learning, be resourceful and
have the ability to integrate cross- disciplinary
knowledge and navigate the sea of change
with creative confidence’.
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DFA WORLD'S
OUTSTANDING
CHINESE

DESIGNER

DFATH 55 tHEE A 5 516D

Acknowledge the designers

of Chinese origin who have
significant design achievements
and international recognitions.
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DFA World’

s Outstanding Chinese Designer

DESIGN 1

WHILE FASHION AN

OBJECTS

RENDS EB
AND FLOW, BEAUT

THAT STIR

DFA 57 Rt 5 A 525t

new ideas from the outside world even as she
proudly celebrates and seeks to reinterpret
the beauty of Chinese culture and art. As a
result, her works, which range from furniture to
apparel and homeware, allude to her Chinese
heritage in many subtle ways, but are also
unmistakably contemporary, functional and
often minimalist.

Jiang furthered her studies in furniture

and interior design at the Ecole Nationale
Supérieure des Arts Décoratifs in Paris. Upon
her return to China in 2009, she established her
lifestyle brand SHANG XIA in partnership with
the Hermes Group. Derived from the Chinese
idiom ‘cheng shang qgi xia’ which means
‘connecting what went before, and what comes
after’ SHANG XIA was born out of the idea of
contrasting yet interconnected and harmonious
opposites, embodying a flexible and fluid
identity that is both Chinese and French,

BEARERS MOEREUTEFANE
PEMGE BEHTRRCE AR
st —R A -

RBEEACREVSERMBEMBIRE—DRE
KERENRTERE 2009 F o =% HE
ERMEEMSERIM TEERKMIE TET -
TET) BARLERTHER RETLE) #ITF)
B HLEOMERG  BRPERER - F5
HIFA - EWEBEERLF 88 TLET)
MRS R AR E BIEE B ERRIH AL
RESEEIRE UROIMTEIESEF
GiF- BREF BRI T IRFESEEEEN
Mg RRELLFIZFUEERER
ABRURE I EEEREN-

traditional and modern, artistic and commercial.

HKDC Annual Report 2023—24
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HUMAN EMOTIONS AND
ON WILL STAN

OF TIME.

MBE DM RE RS R KSERRNEZER-

The DFA World’s Outstanding Chinese
Designer 2023 honours designer Jiang Qiong
Er, whose elegant design philosophy infuses
the subtlety, beauty and heritage of Chinese
culture into traditional and contemporary
Western design, resulting in outstanding works
of imagination, innovation and modernity.

Born in Shanghai in 1976, Jiang grew up

in an artistic family. She says of her family:
‘My father is an architect. My maternal
grandfather is my idol. He is a master oil
painter, Chinese ink brush painter, calligrapher
and archeologist, and the breadth and depth
of his techniques and knowledge in so many
art forms are truly impressive’. From her
family background, Jiang developed her own
profound appreciation of art, and like many

in her generation of young people who grew
up in modern-day China, she has embraced

DFA g Hi 5 A 52 5HAT 2023 MG E & i 1E
B> BF—ERBEENZHIES #HEX
MBI s EFREL TR’ MAGHARER
HIFEA T2 R REE G BlFk

IRAREIEE tth 1976 EAER LS BB E
it 3R o KBUKARF thaf : THRHRFARE
Mo SMARKIVBE > fthE—0HE KHT
FEKEEZER EERNEHZR HETE
HEM N ARG R A EmR ol &

ERMEMRENREPRRE> BEENNEE
SRNEEEMES ARG ZHRREATE
HERANER—K—1%’ SR TZEIHR
BB B4 FIBEAEHEPEE 2%
NEEAENEERTEE  ERmERA
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As artistic director and CEO of SHANG XIA,
Jiang works with traditional embroidery
masters, Inner Mongolian feltmakers,
Sichuanese bamboo weavers and many
more. In doing so, she has established an
economically viable supply chain that ensures
continuity and development for these skilled
artisans, preserving and reinvigorating these
ancient art forms for generations to come.

She has earned many prestigious accolades,
including the ‘Chevalier des Arts et des Lettres’
by the French government in 2013 for her
contribution to cultural exchanges between
China and France. SHANG XIA has also been
recognised as one of the ‘World’s Top 100 Most
Valuable Luxury Brands’ by the World Luxury
Association. Summing up the philosophy
behind her work, Jiang believes that ‘The so-
called ‘link to tradition’ is not about the visible
form, but the spirit that shaped it. To draw on
this spirit and interpret it in a contemporary way
must be the true goal of inheritance’.
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DFA Design for Asia Awards
Recognise a wide range of outstanding
design that embodies Asian aesthetics
and culture, which aims for improving
quality of life, or inspiring future design
development in Asia and for Asia.

DFA il AR B hstiE
EAEEERRENZSRXE - REEN
EEAR RHENRRRAERNSR
BRI MNEERAEE

In 2023, a total of

216 winning projects

are recognised in DFA

Design for Asia Awards

(DFA DFAA), including 10
Grand Awards, 19 Gold Awards,
40 Silver Awards, 55 Bronze
Awards, and 92 Merit Awards.

Witness the pinnacle of excellence
at the DFA DFAA 2023 as we unveil
the 10 remarkable projects that
have earned the prestigious Grand
Awards. Prepare to be inspired by
these exceptional endeavours.

20234 DFAGE MR AR EHRETR)
HEITE N2 16EERIER  URIGM
et Rst EPRIRIEEIE10
AKEE ~19{E B 3T ~ 401EERIT

55E #H4% * A K 92{EB B

HAIREERT0EESKE
ERHIER BEEENAR
ESHRIRL L - EFIFTAE
BRETHREE!

DFA Design for Asia Awards

HONG KONG &%

Alan Chan: Collecting——
Inspiration For Design

Alan Chan Design Company
BRAER R 5t AT

Chan has amassed a vast assortment
of fine art, antiques, curiosities, and
collectibles from flea markets, art
fairs, galleries, and auction houses
worldwide. The book takes a systematic
approach to documenting the objects
that have played a significant role in
shaping contemporary art culture.

B4R MR KM ER PBHIH &
MEEMRETIEERBENS &
EMBm-aEFNE-—ERARLENEE
FRBATENWE R Rk TREE
REMXENEEY G BREK-

DFA &R T E =R
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THE MAINLAND Pyt

Beigiao Boat Fist
IbiEm e

Phoenix Education Publishing, Ltd
JIERBEH A Bkt

This monograph serves as a
multifaceted cultural record of Boat
Fist, an intangible heritage boxing style
practiced in the eastern China’s Taihu
Lake area. The book incorporates
papers of various textures and colours,
enhancing its visual appeal and
providing a clear structure. The cover,
made of reed marsh matting, aptly
represents the region. Overall, it serves
as a valuable historical record.

EAERHMEERIFVEEEETT
EEMXERF EBFRAEARMER
BARR EEHSIAABRHRERRM
USRS HENUEER A BERNE
RAHMENASCHEBRE TRESH
KBHNBER - EFEER—HEFNE
SEAZER (Fam ©



DFA Design for Asia Awards

JAPAN B7x

Ms Lab Signage

Ms Lab &R A4
Arata Takemoto Design Office Inc.

MS Lab Signage serves as an excellent
example of simple yet clever wayfinding and
signage. It subtly and brilliantly demonstrates the
modular concept, offering a low-tech, reliable,
maintenance-free, and sustainable solution that
triumphs over energy-consuming displays.

Ms Lab R A& MR T T — B EMBEANRETRR
RESEL - BERFURALEHRSHER
KRBT EATHRE - FEE -ARKE -BRER
BNRE BBARENEFRE ALEBBRET
EAte-

JAPAN H7x

DIY woodwork kit for
furnitures ‘DO KIT YOURSELF’

DIY AIFIE ‘DO KIT YOURSELF’
lzuru Ltd. #RN &t 4EBBART

This kit contains pre-made furniture components,
simple tools, and an instruction manual, providing
everything one needs to create their own handwoven
paper cord cypress wood stool. The kit embodies
the ancient culture of preservation, remaking, and
recycling through its use of materials. It serves
multiple purposes: as a hobby, a piece of pre-made
furniture, an educational experience, and even an
invitation to embrace a sustainable lifestyle.

EREADERRNRASG HETAMRAZ A
MANERET BECHEFREF—ERRERE
WEAZERT EREHNRAESHYHERT (R
B EME IXEEE-EFEER—HRA'E
BAKEIRE - HERBRNKELEENER-
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DFA iR R R EHRE1E

HONG KONG &i#&

Phase Il Development Of

Oil Street Art Space
HEEREEE B

Architectural Services Department, HKSAR Government
ERFAITHREBTREE

The Oil Street Art Space is situated in Fortress Hill, a mixed-
use neighbourhood in Hong Kong. The Phase Il Development
was designed to expand the existing premises by adding
both indoor and outdoor spaces, including a two-storey
exhibition block. By strategically placing the exhibition block
and implementing exterior interventions like screen walls and
landscaping, a comfortable sense of scale is achieved.

CEEHER) URNEBRaLEERTEANEE REN"H
RERETERMEIER EPEiE—EmESREY -

BBIYHNRIINEE - ERMESR URMRENGR £
BREEICHBHEEHFPESHEMEHNBEMRBZER -

THE NETHERLANDS 7

Philips Auto-Washing Robot

Vacuum Cleaner 6000
A 6000 £ B35 b i A IR B2 38

Philips Domestic Appliances

This robot is a clever piece of machinery that
possesses powerful vacuuming, sweeping, and
mopping functions. It autonomously cleans your
home and recharges in its own holder, even when
users are away, ensuring a tidy environment
for busy households. It represents the future
of domestic living, enabling people to live with
greater simplicity and efficiency.

EMEMAREBSNEEE CHEABANR
B~ mi e IhAE  BE AR A ERFHAERS
BREEERE TETREBZEIE HMARE
BHHREAMNEZENBENSN AEITH
FERMTRIPMIRBRNTTRBRSE
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DFA Design for Asia Awards

KOREA %2

Safety(Cpted) Design Through
Governance Operation

Yieum Partners Inc.
Gangnam-Gu Government ;1 & & B fF

This project was developed for Yeoksam-Dong, a
traditional South Korean neighbourhood facing issues
such as speeding, illegal parking, and robbery. The
designers collaborated with residents to create various
devices in public spaces. One year afterimplementation,
the crime rate has decreased by 30%. This project
stands as an excellent example of safety improvements.

HERUREREANEERZRRA ZHERAN
R—ERIBERENR FAAEMEHNSHENRE -
ABREERE REMERREMERSF HERE
T—RIIAHTEERK - KRB —FNEE ERERTRT
30% - EEEENMREANEHLEE2 M-
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JAPAN BH7x

SUMU Yakushima

Tono Inc.

The SUMU project s situated on Yakushima
in Southern Japan’s Kagoshima prefecture.
The design of this vacation house takes
into careful consideration its impacts on
the natural environment and strives to
foster the ecosystem to which this human
habitation belongs. The project’s standout
characteristic is the use of scorched
wooden piles. When these piles are driven
into the ground, their carbonized surface
interacts favourably with the soil, creating a
compatible environment.

SUMUIRBFBEHERSMNEAL B
HEREREBZMEET RABEAIRE
NRE TRNINEEEEREEANER
Rt  EEBEENRHMERBELANGER H
mEREEMEETEELERE AHEY
BIEAFIRIR -

DFA S R EH et

JAPAN B7s

YNS / Yamaikarashi

Nursery School
Yamaikarashi 41 52 &

Takeru Shoji Architects

The Yamaikarashi Nursery School is a
one-storey timber structure designed with
nature in mind. The spatial design is highly
fluid, enabling children to enjoy facilities
and spaces without boundaries. The
design demonstrates a deep understanding
of architecture and the principles of
ecotherapy, while also ensuring a safe and
comfortable environment for the children.

Yamaikarashish FEMERBAREEE—H
REBRRIEMS ERSREIEE TG 2
EAUENERMEERRE -HR KRR
HBEENIER BREBABRAREE
MRstRAD hABRERE—EFEEZEM
FEMIRIE o
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JAPAN H7x

Takenaka Corporation

Shizuoka Regional Branch
BR BRI DI BESHELD BAIE

Takenaka Corporation 776 T /E

Built in the city of Shizuoka, one of the most
earthquake-prone regions in Japan, the new
engineering approach of this regional branch
of the Takenaka corporation enhances seismic
resistance, building efficiency, and environmental
sustainability. The design harmoniously blends
functionality and beauty, imbuing the building with
character and purity while providing a solution to
earthquakes and flooding.

BB AL ES AN ZBRNEHrH
IBEREDBREELERRMNITES 3
TEREYHRES - IRMKES ZENEES
X AR EY T E AR R 7 m st Bk
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HIGHLIGHTS

AND

Serti B E R EED

EVENTS

Catch a glimpse of the
events and occurrences

associated wit

h the

DFA Awards during the
period from April 1, 2023,

to March 31, 2

024.

2023 F 4 B1HE 2024 &£ 3 B 31 HHARE’
DFA =5t SRABRIE B R BB S ABFIRAG
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EXHIBITIONS

DFA AWARDS EXHIBITION @ CENTRAL MARKET
DFA 51822023 ¥ @ HiRfg™

DESIGN DIALOGUES  #st#

DFA AWARDS 2023: DESIGN DIALOGUE
TDFA 8#t52 2023) 2418

PRESENTATION CEREMONIES

DFA szt 820882 812 2023

DFA AWARDS PRESENTATION CEREMONY 2023

PREZHALS

BODW GALA DINNER C

UM DFA AWARDS

PRESENTATION CEREMONY

REtE AR EEE DFA Rt i a1248

From November 28 to
December 7, 2023, an
exhibition was held featuring
236 winning designs and
winners’ profiles of the award
recipients from the five award
programmes under DFA
Awards 2023. The exhibition
attracted over 10,000 visitors.

BER 2023 F 11 H 28 HE
128 7HE1T’ EBARME
3k B DFA % 5t 4% 2023 F 1@
$FIAETBIRY 236 THE ML E
REREMN BERS|E
i® 10,000 {UFHE 25

Five Design Dialogues, featuring
winners from various regions,
were hosted in five languages:
Cantonese, Korean, Japanese,
Putonghua, and English. Among
these dialogues, two were
conducted in a physical format,
while the remaining three took
place virtually.

R %R E R BITRE AR M
ENRFRESZ LR 25X
BEE- 55 B SEAMsE
AAEEEET HRmnH
KUBRERPAET HEF=%
7yl _EEEE o

DFA AWARDS EXHIBITION @ GBA CREATIVE NIGHT

DFA REHRRE @ KEERAIEZR

WITH VIUTV

The prestige presentation
ceremony for the winners of the
DFA Awards 2023 took place

at Hong Kong Palace Museum
on November 28, 2023. The
event welcomed nearly 300
distinguished guests from 12
different regions, with 40% of
them being overseas winners.

DFA &% 5t 4% 78 4% B 12 2023 /¢
2023 F£ 11 B 28 HIREAREX
{E1EYEE SR 1T $#iF 300 2k H
1R2EAFFDHENSEHE EF

TR NS EEE o

In the presence of
international leaders
and nine previous
winners, three design
masters were honoured
and acknowledged on
November 29, 2023.

2023 F 11 B 29 H’ — &
IRk R 5t S R NALE &
FHEERESARE —F
REZMAMHERAANE
ZER RERERZ -

From November 28 to
December 12, 2023, an
exhibition was featured as
part of GBA Creative Night
to showcase the legacy and
impact of the Greater Bay
Area through the works of 82
previous award winners.

2023 F 11 B28H 12 B
12H RERKREERIZZ
RAAERT’ BiE 82 UEE
FRENFER BERAEE
PRI AR

The ‘DFA Awards 2023 TV
Special’ featured award-winning
designers from DFA Awards
2023, influential designs

with Asian Perspectives,

and emerging young design
talents from Hong Kong. The
programme received over
16,000 views through broadcast
and online platforms.

TV PROGRAMMES
COLLABORATED

B3 ViuTV
e
BREE

DFA AWARDS
2023

TV SPECIAL
DFA &5t 2023
ERHEEE

TDFA % 511% 2023 ERIFHEN
B 7748 DFA %5152 2023 1Y
1SAEERETEN ~ (AR N ER Bl 3%
NEERAUREESFRE
A& BERERRAELTEESH
#R1SHBIB 16,000 AXEE o
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DFA Hong Kong Young Design Talent Award

/‘Finding what drives

you as a designer’

~

& 5T B BY B 77 2R iR

experiences’ ::

Creativity is so important to a
designer’s process. And it all stems
from motivation. Now, let’s explore the
insights shared by the DFA HKYDTA
2023 awardees on what inspires and
drives them in their designing journey.

EREHERET BIET AR - 2
HERR BEERBARE
B BRMEEDFAT BT FR
AR E2023[FHEN DR THE
BB thPIsRETRIAF Y

Enzo Chan

CreateSmart Young
Design Talent A
BIEEESERHA

| like to design collections with strong storylines, about positive
messages and about life experiences. All of my collections are
inspired by my own stories — the things around me, my family or
my friends’ experiences.

BRRERS S EEKREEEEEMRBORT FIER
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MRENEERE -BEEY RATPRHEE -

ThAEEiE

‘Functional
twist’

<./
[’ 2£§?7’Ilt "!'L-h
CreateSmart Young

Ch riStian FU ng Design Talent Award

BT IS EEEER AL

| like subverting expectations of functions and concepts of dysfunctionality.
The ‘functional twist’ has always been an important design approach for
me. | observe what people wear, why and how they need or use certain
pieces. My sources of inspiration are artists such as Anna Uddenberg,
Banksy and Marcel Duchamp, whose works often recontextualise function.

BREVEE ARB IS RIKTHAE ERTRME B IRR ThEEE B —
HEREEMNRA AR MUK ESXBEZAMNEEE BEAAMMAEER
LEA% AR B e 2R 2K AR © & Anna Uddenberg ~ Banksy & Marcel Duchamp
FEMR MANFEREEUREAE RS MBI ARBERFDRRE -

DFA EREFFERA LT

CreateSmart Young

Don Hong
EAE

Design has the power to shift people’s perspective for new understanding.
| enjoy seeking out innovative design solutions that provide fresh windows
of alternatives into social problems. A designer has the privilege of using
design as amedium to connect diverse parties, and accelerating meaningful
progress and change.

ANBRYINAE  SRMNDARER - HE
REHBRB R UR - A EZRRLEEE - REAMNAZER
75 INRBGERRAZ > BB BRI -

people’s wusmons
perspective’
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DFA Hong Kong Young Design

Talent Award

Nurture the development of emerging designers

by providing them financial sponsorship to gain
experience outside Hong Kong, through work for 6 to
12 months or further education for 6 to 18 months.

DFA &# & Faast 71458

HEREEABEENNE R SREBE MBI
B, EE BN TE6E12(A A IEIE6E18(EA

RENE

‘Curiosity’

CreateSmart Young

NiChOlaS Ng Design Talent Award
12 p g RIREEBEERA R

Curiosity is the motivation that propels me to engage in the process
of designing. An insatiable curiosity to observe the world, ask thought-
provoking questions, and explore different perspectives. Through this
journey of understanding, | strive to create meaningful answers and
solutions through the power of design.

ERFTBRER RONBEZHNBHRIF - HAFFFOEHRMER  RH5I%T
FHME EFEARMNER - BBRETHRNBE RENBBRFNN
B RHEEENERMBRAE
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DFA Hong Kong Young Design Talent Award

HER

‘Excitement’

CreateSmart Young Design

Duan qu I Talent Special Award
F3sHH RIS EEBEERAA TR

| often say that design is not simply a way for me to express
aesthetics and creativity. Itis also a means to convey my ideas,
emotions and perspectives to the audience. If my designs can
bring aesthetic enjoyment to people and inspire their emotions
and thoughts, that would be my greatest success.

BER RATBERREZRABN—ELAN TEAZRE
ERE  BRABINTE - MRENRAENTRIEEZ2R
2 -EEBERKSIHBE  ERRRAKIMM

CreateSmart Young

Wi I I iam TsaO Design Talent Award

w5 IR B EE R 1

Design is a practice that helps me discover more about myself. My research, ideation and
creation of a design narrative after | listen to a client’s project or story are all incredibly
fulfilling. My excitement isn’t only from the final outcome, but rather from the knowledge
and understanding | gain throughout the process.

RAABRETHREC -BBETROZNEEHKER  HEEFME BENEERR
i BRESREEARER BT ERARLERMREE  EERNBEBRZMIBAMNT
fREg—1]) o

aesthetic
enjoyment’

 a

-~

e ! N

~

CreateSmart Young
Design Talent Award

Yau Kwok Keung

EES RIEEESFRA R
Having a conversation with myself while being alone allows me to reflect. It
9 y 9
Bz enables me to observe how different emotions and states manifest in various
-]

parts of my body, and it reminds me to be mindful and make necessary
adjustments. This practice applies not only to design but also to life.

BRFRACHE ARHHRFFRE BRI SBT RN UMM RREERS
R MEREACIFHAR - ERBUETEERARRE I BAREE

‘A conversation

/

with myself’

52

DFA EREFFERA LT

‘Imperfections’

53

CreateSmart Young Design

Brian na Lau Talent Special Award

275 BESEEERH BRI

The pursuit of aesthetics and the challenge of imperfection. | pursue the
perfect combination of aesthetics and functionality, and enjoy designs that
coexist in creating beauty and solving problems. Also, challenges with
imperfections inspire me. Learning from mistakes makes my designs more
mature and outstanding.

HEMER BHEEFTERNRD  RERZEEINAERE  IREEMRARRE
BHRFR c ATXNEM T A RS HRERERTEE  ER
STERSEMABES-

Liv Tsim
Em

Experiencing poverty motivates designers to create
enthusiastically and cost-effectively, driven by a strong desire
to make a better living. Scarce resources drive innovation and
ignite a desire to enhance quality of life, resulting in impactful
designs that address essential needs. Constraints nurture
accessibility and resilience in the design process. Stay hungry
and stay tough.

REBEZHRE /EREZFNEE BRAERFSHAE
34 toEE] NIERT > EE R B ARH ¢
BABRALEFERNBE iR EE AT RXEZE IR
o MHBEERS) BEBRAATHARAEZ N KA
RIRAR > IEAEERIRAE
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DFA Hong Kong Young Design Talent Award

Justin Lee

| believe humans need imagination to achieve goals. Good photos must leave a lot
of space for the imagination. Through the composition of my photos, | want these
spaces to touch a viewer’s soul, to bring attention to social issues. This has always
driven me to do my best in my photography.

EORBRER - —HIFRA—EERERANBGER - EBRA
; ZEREBEEB AL SHEARE L &R ENRD —HEEDRE
FERERRHOES -

‘imagination’

‘The pursuit of
discovering
life’s unique
beauty’ &=

54

Young Design Talent

H azel Lee Special Mention Award
ZSpEER BEERFATREBRE

By simultaneously designing and crafting, limmerse myselfin every intricate
detail of the material. I'm particularly inspired by copper craftsmanship, as
the oxidation process allows the work to evolve with its use. | am captivated
by the beauty that emerges as a record of a lifetime’s journey.

BRRAREE RNBERMENSEFEEM@AHZH - RERRERTE
B EAEatBREE<FREREREE AEFE2RTFRENE FATRE
REEREVACER > BREERSHARRE K

DFA EREFFERA LT

p
‘The pleasure of
collaboration and
Service’ 4.

‘What | wish ™
to say’

4

Young Design Talent

HOfl Man Special Mention Award
% BERNABERE

My designs are the echoes of memories and unspoken words within me. My
creations become the embodiments of my life, transforming abstract emotions and
concepts into tangible reality. It is this ceaseless flow of unuttered words that fuels
my journey in design.

R RARBHIEE BARRHONGE  FRERENAL BHRHER
Rt BERBTHNRE - BERETENARSZE ARORFAZHEAT

55

H Young Design Talent
An n Ie Lee Special Mention Award
=B EERMAHERS

The idea of developing purposeful projects
as part of a team fascinates me. Meaningful
interactions incubate great ideas and positive
energy. Regardless of the scale of influence,
making an impact on the world through design
brings me great fulfilment.

REGREERBOERAEEGRRNIER E1TE
RENEY BRFESKRHBELEE RENE
BREABEREELEN BRI SHD T
HRRRWE ©

-

functional design.

Young Deswgn Tﬂem

To me, design is a tool for helping people improve
their lives. It is not only about aesthetic beauty, it
is also about how we can solve challenges using

HERR R BEPDAERSEENTR MERX
S48R0 TR F RPN B R E ARG RBREE -

desire

to help

people’
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DIP FIP Incubation Companies

DIP Incubation Companies in 2023-2024
2023-24FEDIPIEE AR

FIP Incubation Companies

FIPERAR

1 (P) 9 (J) 17 ® 25 (F) 1 6
K1 K S (@)
OORINGS SYZYGY OUTDOOR GEAR ChistianStone
00Rings Kinks Lab Syzygy Design Ltd WOMEN HUMAN Christian Stone Tak L.
YOUTH STUDIO
2 M&C 10 (J) 18 (F) 26 (F) 2 7
—
od ) F. /
o) LE MANDORLE the Hole ) o
8899 / / JTOMORROK
8899 Creative Ltd Le Mandorle Ltd The Hole Studio YAT PIT Fashion Ltd KEVIN HO Tomorrow By Daydream
Nation
8 (P) 1 (1/A) 19 ® 27 (P) 3 8
LTMC — AN
ity TMS S5 SITE E NILMANCE ]
BARDORU UNSUIKYO
Bardoru Group Ltd LTMC Ltd TMS.Site Ltd Yiwoo00.co Nilmance UNSUIKYO
4 (1/A) 12 (V/s) 20 ® 28 (P) 4 9
- mo 7
Canalside man Y A NT
Sancls Ll TOBBA &) PONDER.ER VANN
Canalside Studio Ltd Momant Studio Ltd Tobba Parfums Ltd Yuan Design Studio PONDER.ER VANN
5 ® 13 (U] 21 (F) 29 V/S 5 10
D
E KOWLOON YMDH
8 Zephyr Design N
Deep Food Ltd MOUCCM Studio Toki Studio Ltd Zephyr Design Studio Ltd REDEMPTIVE YMDH
6 ® 14 ® 22 (P @ Fashion
Eddie P
The PUZZLE Iy Interior / Architecture
Studios @ :'sziﬁ"! @ . TRBRED
@ Jewellery
Eddie The Studios Puzzle Weekly Ltd Tooplastic Art Toy Ltd KM
Media and
Communication
TREE R 15
7 (P} 15 (F) 23 (F) @ Others
Hith
ephells ¢ Toak WEAV?PEHM @ Product
EmREt
/&) Visual/ Spatial Art
EPHELIS ROYKSOPP GAKKAI Weavipedia Company R KREMEM
8 16 24 DHEL RHEL
N e @ e Find Out More Find Out More
1 Nous Wilsonkaki | m:sE
K
Genau Studio Studio Nous Ltd Wilsonkaki Design Co. E
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With The Cultural and Creative Industries Development Agency
(CCIDA) (formerly known as Create Hong Kong (CreateHK)) as
the lead sponsor, Design Incubation Programme begins with a
mission to support startups from various design disciplines in
navigating and overcoming challenges during the critical early
stages of business development. In this section, we have paired
up ten design incubation companies, whether they belong to
the same design disciplines or different ones, to delve deeper
into their characteristics. Let’s acquaint ourselves with these
design incubation companies as we explore the similarities
and differences among their design entities.

MXAEXRRRE (FIBIAIEE
Bl FATEHEBIKE Rt
EEAHBSEENRERR R
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DIP REtRIEEREE

@ My four years in Central Saint Martins (CSM)
college at University of the Arts London totally changed
my life and my perspectives on aesthetics. | graduated
with a BA in Fashion Design: Knit. The student population
was very diverse, and that allowed me to see the beauty of
different cultures, backgrounds and styles.
ERHBMASRRER T 2MEERERS HHANRLTRE > ENERBR
[EETRELEFNEENE L ERNESHBHEEZ T BREAEBIFEXE
ERKEEKZE-

@ | have always admired MOU. She knows her own identity
and audiences very well. Our aesthetics and tastes may be
different, but | have bought and enjoyed wearing her designs.
We share an appreciation of working with our hands, and of
the beauty in differences. We may create things that may look
similar, but there are variations in the details. The pieces may

look similar, but they have our own personal touches.
MOU—HERH +2MEN R0 thHEESNAERZRIEE TH - HMIWEEM
MEFATAE R — % EREBMRHNKE T+ AERME - KOS HEEFR
B RREERZ % - RFAEG A ERIBLUNERE BEEB LANBMTRE
fEmEBIINEEG BATERMBSHEANRLE -

HKDC Annual Report 2023—24
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Queenie Chan sss

Can you share your experience of studying
at Central Saint Martins and how it has
influenced your design approach?

18 RE> = 7E Central Saint Martins 2 & Y4
15 ? EMRIR E SR AR ARS?

Do you perceive any noticeable similarities
between yourapproaches orbackgrounds?
ERNEFS S R THBRENELZE?
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Can you elaborate on your
inspiration? How does this
inspiration shape your design
approach and aesthetic choices?
EHERRAMK?EEERMM@E
EEHRMEB2EE?

How do you perceive your
creative approach, considering
that both of you draw inspiration
from historical cultures but from
different continents?

RIS TE A 3t 75 B9 BE 5B X 1B R ER B
B EFMEAE S AR BIEFE?

"1
<:>VWmef=H

Pit and ROYKSOPP
+ GAKKAL have v

brand’s philosophy in our designs:
evolve through the process. .
— ) MEH2eNERZE 2K A
ERRTARAEYHSHET - R LIE
costume ’ﬁﬁ%%ﬁéﬂﬁﬁﬁﬁﬁﬁﬂ
o ABERMESHEARS

REtRIEIEEEE

@ Yat Pit is an awareness, a feeling,
an emotion that connects us to our roots.
We are inspired by many different cultures,
many teachings on music, religion, art,
and of course, the history of fashion. The
wisdom we gather through our research
and design process gets weaved into the
products we make, allowing the products to
tell a story for themselves.

—) BRTF—ERH —BRE R BREMENR
HHE - HFIRZHSTEIE - B4 RH - BT UK
FESEFRRNEE  ERAB ALV EE - BBMEMRIB
KM BN EERAERZH R IFMmEE
EoEizu=Ial: b E X

E >

@ ROYKSOPP GAKKAI has a
youthful and playful spirit, which can be an
expression of modern femininity. We may
have very different aesthetics, languages
and audiences, but we are both speaking
about culture. The magical thing about
art is that it allows us to express our own
interpretations of ideas, and it is through
art that we can understand each other.
EEPERAEERE BREANLMERE - St &M
MESB REFERZRIFETRE > BRMAMKNERX
B BTN BBEMRESSHEELE
W7 SEZEMMTIZEE -

EHE

o
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@ TMS.SITE creates high-performance workwear designed for Industrial
Athletes — those working in the toughest, hottest physical environments.
The company’s origins trace back to the personal experiences of founder
Mei Sze Tsan, who witnessed the brutal working conditions endured
by construction workers. Yet their clothing not only failed to adequately
protect them, it often hindered their ability to perform their jobs effectively.
It became clear to Mei Sze that workwear had to evolve to better serve
the needs of modern industrial workers.
TMS SITEATXEFHETESMRETIER BMPLEERTSH
YIRER Bxs
BRAME A ST IF (REEMFT > TR MM FAEEB BN TR E M F S - BXFEHE TIERY
AIEHE MBERATANEE

@ By merging sportswear design principles with protective gear
specifications, TMS.SITE creates lightweight, flexible workwear that offers
ample protection for workers in various trades. All TMS.SITE products
undergo rigorous real-world testing in real job site

conditions before being released to the market.

X s§ TMS.SITE & & BB RR TR R EP E R ERK A

, fEHEEEENTER A8 TEENTAR
. b 4 & DR - FIATMS.SITE ERIEH
SRAGEH e e J 3 ‘ - ﬁFEEZﬁTﬁ’—%EE“‘ITZEI%L%

Vicky Cheung

FEE S
o < /0N

Debbie Chun

&

Annual Report 2023—24

@ Making use of

3D scanning technology to
comprehensively analyse the customer’s
body shape and size, we make tailor-made products that better
fit their needs after surgery. We overcome the limitations of
traditional lingerie and breast prostheses and create lightweight,
breathable and comfortable products with customised shapes

@ Can you elaborate on the specific

group of people for whom you
@ . and forms. Before the design process begins, we communicate design functional solutions?

We focus on designing with the customers and take time to understand their needs. We & BAMBEALRARANBRGR?
lingerie and breast prostheses that also offer follow-up consultation services. 7 A= g
UECLIU =5 e e BRMEAIDRERN 2EAREAST RESHR ESITEEMATHERE % @ doalgns eHecklaty s
patients after a mastectomy. WS TRBGARRELNRE  BEITEEACHMBT R AhMAERER and enhance their experiences?
RPTEALBFRERH AT (MRBD MEENFER RPOCERZASE BOREERS BATARSRHESN RSN E LSS 8
FiiE BENRNKRKEIL R E BB MIRTS o FHE2ES ?
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DIP

@ With my interest in furniture

design which could be traced back
to my childhood and my experience

Can you elaborate on how you
explore the potential of design
through everyday discoveries?
How do you find inspiration in
the ordinary and translate it

into your design work?
SMEEAAENRE FERME
EREtHEN 2

in the interior design industry,
| aspired to craft beautiful and
creative products and eventually
founded Yuan Design Studio.
NBERARFTHEBRIZ I EANRITERDN
R HRRHAGAERKAIENERNSE
EmaRRETIEE

Can you provide an example
of a project/product where
your personal experiences
significantly influenced the
design outcome?
BAREEEEHRHRRAFRE
ENRE GREEAIUAEMNTF
HIEEREM?

B DESIGN

HKDC Annual Report 2023—24

Sl crosse:d'._\7Vhe
Agica t, static 4
0 dyne ani

@ We use scales rulers for

interior design work, however standard
Y-shaped scale rulers often come with

fise grids. Hence, we ; 4 only six scales, and are either too large
al yet playful approach to make the ev ' \ to carry around or too small to read the
re more interesting to read. { ; measurements with ease. That'sthe reason why |

5t PolyU MA Fashion Show 2022 — THEN NOW \ISE NS redesigned the scale rulerand
FEE > HFEE L LA = 43R B AR ER , : £k meticulously designed ruler

|| Al B 1 g =l==] \ ' —
Aalisielr” eiiand, ' and can be split into three
A B BASRIR o AL 3 .

= e greater convenience and
NEZNR TEFEEALLEA
R EREYFOLEFHREER
B6RELLR MEAERITFRBAKR
AR S HE ° 2 A iR
ZESENAEE - REALE
MR —IRAWER-T ' &
EREIBEEM RE128E
bl el #r 0% 3 BB IL AR
R GEEEER-

created T3. This
offers 12 scales
separate rulers allowing
flexibility. \

'i
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In what ways do you believe your
design work enhances the overall
user experience? Can you share a
specific instance where your design
significantly improved the interaction
and engagement of users?
EHRAMAERABRER >TSS
FARMTF RARMABEZIEMAR
MWEERBHRE?

HKDC Annual Report 2023—24

B the elements of local stories, missions, props and web applications,
& to explore the community on their own based on the stéryline.
kneed to find specific objects or locations during the ggme and
er going deep into the story and history of the neighgourhood.
, but also allows players to learn more about the Igcal culture
Aamunity engagement and the overall gaming eXperience.
FEEAREN BRREBBEITRELE (U IREHBEBEREE
SHREY 420 HE 218 0 B AR AE TSR o W NETRBETTER TR ARAT 2
& XAEHIFE £ * 1 RY 7% X RS AR o

@ To create magnme Bns and memorable experiences, || take a co-
creation approach a js on cultural stories. Through lco-@reation,
every player can con pate, while being deeply engaged in the
experience. Cultural stor | 0 learn about and build a connection with

‘ W\ o
W11 (e 1 20 o BB AL RN
R REBAXILHE RARMBERARIEL KEA

BREEI% EEHR SEHTHRER  \

k. Ken Chau ssx
Fion Lau 21555

REtRI IR E

What specific strategies or
@ techniques do you employ to

create meaningful interactions

and memorable experiences for

users in your designs?

B RS R A ARTR
EESNEBHRESRER?

@ We have previously collaborated with Tai Po Civic Centre to create interactive
projections brimming with lanterns and flowers during the Mid-Autumn Festival.
When visitors touched the wall, which was equipped with sensors, the lanterns and
flowers came to life.

HPIFAI R A IRPOE(E i ERSIMABES TR P ENEBERTES ARNBERETRERS EH
RAGHEAEEERT > B REATEA R ESTHIRESRTAIZHUR

@ The projections included fundamental design elements such as colour and
light, coupled with interactive features to make the experience more interesting. The
effects were triggered when children touched the colourful wall, catching the interest
of passers-by and thus enhancing interaction, engagement and user experience.

When | design, | think about how to make full use of relevant elements so that they
work well together or even generate synergy to offer a truly unforgettable experience.

RN RESHBMARFELARFA TR BEEFTRCARELEE B/ EFER SFIDNNEER > @
SEERTMR @m5EEMT RAVEER UL MESMRAE A BRER -
ERERR REDENMARMFEFEEALR F2EARG  EEEEMRUR  #MAEH TR -

Zephyr Chum =es
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Designer
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Nurturing Creativity: FIP
-MPOWeErs Emergl

ng Forces of

Brands

R RIEIET

ESRENFRRITE MBERMAEZREHEIRNER
MR BEREBERETSRE RN MAIHERE
HAXBIEXZEREE (FifE RIREE) ) FAXTEEEE
EEBRPOMNRERIZEIEFE (FIP) BWERT =M
B RETENB KRR (Mike) ~ BN (Alex) K BB (B (Derek)
MERRBEXBENERZR BEAKS2HERRRES
HERERREFMRZRE ARENERETER

ERAPAMENESED MFIRASRE T BB RMER 7
RS URESEERRE USEEENRIRELE &M
RAmENZEMNERE - thfIREERIZESENRIEER
USRS RABESN FIP SRS AR AR -

PONDER.ER
Alex and Derek

Designers Alex and Derek, who met at Central Saint Martins College
of Art and Design, noticed that there was a lack of attention paid

to the issue of gender in the Asian fashion scene. They decided to
challenge gender stereotypes and co-founded PONDER.ER in 2019,

a fashion brand which has attracted international attention. Their fluid
design style emphasises the fusion of craftsmanship and concept,
and expresses their views on social issues through intricate details
and unique aesthetics. In each collection, they use structure and fabric
to tell stories, and their exclusively developed techniques transform
familiar pieces of clothing.

Designer Mike had to travel a lot for his work, and to cope with
inclement weather on his travels, a practical and functional piece of
clothing came to serve as a ‘treasure chest’ to provide convenience
and comfort. This inspired him to try to combine fashion with how
garments work. He founded the functional clothing brand Nilmance in
2017, drawing inspiration from everyday life and incorporating elements
of military clothing. He designs fashionable garments with a unique
visual style and practical functionality, introducing innovative cutting-
edge technologies and high-performance fabrics and textiles.

In the fast-changing fashion industry,
emerging designers not only need

to possess creativity and unique
design concepts — they also need to
adapt to changing market demands
and the waves of technological
innovation. Supported by the Fashion
Incubation Programme (FIP) of

Hong Kong Design Centre and lead
sponsor The Cultural and Creative
Industries Development Agency
(CCIDA) (formerly known as Create
Hong Kong (CreateHK)), three fashion
designers, Mike Yeung, Alex Po and
Derek Cheng have not only received
professional guidance and resources,
but also been given the opportunity
to participate in international fashion
events which have broadened their
international perspectives and

design horizons. All this support has
paved the way for their respective
long-term development.

During the two-year incubation
programme, they studied digital
technology applications, sustainable
concepts and various practical skills to
develop better brand strategies. They
share their entrepreneurial journeys
and experiences with young designers
interested in joining the FIP.

RN PR £ T2 Alex # Derek’ SR ES EHAR
sTRAE MER) B REBRERBZIREMERIENSR > 2019 FHEFERL
Rrét mh® PONDER.ER’ ‘B3 MBIAVRETEMESIAIBE o tfILUARERF
BRNERARBREMERENE L TERIZAHSNGS B8 %
SR ELUEKAEN T 2R AEARABNERFER MBEENEE
REREE

RETET Mike BEREZIIMOTIE FREATEEHIT  AZERE
BRETMESRR —HERANREMLRESN TEEME) AIHRTRE
7518 o 3SR EE Tt B I BABR SR THAE M ABAE & 0 2017 £ AU BEBR
#mh# Nimance’ UAEEEAER’ B2EETEMNTE’ SIATEN
RiniHSEEEL Hfm RTHABRBRERRMERINEN
ey 1] R 5%

69

Y¢—E€20C BBV {ZEHE



HKDC Annual Report 2023—24

FIP

Driving design forward: FIP empowers fashion
entrepreneurs to combine creativity and practicality on
the international stage

Turning a designer’s labour of love into something more visible and
taking it to the next level is no easy task.

Alex and Derek, who showcased their talents in the ‘10 ASIAN
DESIGNERS TO WATCH'’ exhibition, were supported by the FIP. They
were equipped to improve their skills, better understand the industry
and overcome challenges through one-on-one coaching sessions,
group training in public speaking and courses in product photography
and more.

In addition, FIP has encouraged and sponsored PONDER.ER’s
participation in overseas events such as Paris Fashion Week, helping
them to make contact with suppliers and companies, which has
been instrumental in the brand’s international market development.
PONDER.ER made its debut in the semi-finals of the LVMH Prize
this year, attracting industry attention with iconic creative elements
such as smocking, see-through details and knit. The brand’s sales
growth was driven by this exposure, which increased

visibility opportunities across multiple platforms.

Beyond the Mainland of China and Hong Kong, their

quarterly performance continues to grow in Korea and

Japan, attracting attention from local media, artists and
influencers. There were also successful negotiations

which led to their first collaboration with a buyer in France.

Overcoming Market Challenges: Emerging designers’
journeys to commercial success

Innovation in design adds value to a product, but how to market the
product in a commercial way and break into a highly competitive
market is the biggest challenge for any designer in the process of
development. Before joining FIP, Mike lacked knowledge about how
to effectively promote his brand on social media platforms. However,
with the guidance of FIP’s marketing consultants, he learned the most
effective ways to market and promote on social media, and how to
allocate limited funds appropriately. This has helped his business
develop and allowed his brand to expand from Hong Kong to Europe.
Mike’s brand is characterised by innovating and making practical
clothes to wear. Before designing new pieces, he always searches the
market for the fabrics or products he wants. It took him three years to
find temperature-sensitive, colour-changing fabrics that were suitable
for use in clothing design. He also chooses sustainable materials

to reduce carbon emissions in the manufacturing process. Through
the FIP’s extensive networking opportunities and organised visits to
factories, such as those producing materials for rehabilitation garments
or pressure garments, Mike is able to explore innovative technological
knowledge and get inspired for his new designs.

#HRZH: REEERATRERE HEERRAES
REEMHNOMERERESATBR ) EEETEEKRIFEZF 1K 10
ASIAN DESIGNERS TO WATCH B #£T# Alex f Derek’ #Eif FIP
%R ERFHERN—H—5E - AREFIMEEINIUREmiER
AEFEHPIURAREE ERAMTREREF BERHHER
RS EDE -

b5k > FIP 8% Ehit #5Bh PONDER.ER 2B R R A ZEINFRETR
FREEBNEXRUBBSERMSZE  HREERRSSE ENER
2 THEAE B - PONDER.ER S F B RIS LVMH Prize #RE ° /&
FEERSEMRY Smocking (ME18) ~ BERMR  #HEBFRIETERSI T
ROEN EBMTESETELBXNKE BETHEER - FRTR
wMNER BENBASFTEERFEE R SMSHKEERE - BBEM KOL
TR RREMMPIEIEI A o SN > MPIE RN TEEREK T HF—RE1FH
BFE-

TR IZ PR : S| E R A ERIIZ AR
RIFTRFBERAEMREE AMNARERUBECAXER WER
FHNT S LGT 1 HEAMBERMMNS MRS
B Mike EHRFAE LHIEEFIEEBEDARNER BEES
i FIP Wi R 5 SRR E®R BT HB RN EREE
BEHREER - /T tENBYHMOEARNES EHEBER
EmENMEEEEBEDE R EEEHEUN - FIP RENENERE
BRELERMEENRMERESHA EHREELRE -

Mike BIGIR XRIFI A B AR AT E B BERHERZATSL
AR LHEMBNARRER BT ZENERA HEIBE SR
RECEANREZEHE  ATHRENRENZE HEEEATRHE
MBI DR D S IBIZ P RYBREEIN - FIP IR EZ AR A2
RSFHE & Mike B EIRBE SARMAH HIMNSERER
BRI > TRENDREMEBRE  EMREMIMRAER-
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Fashion Trailblazers: FIP pushes brands towards
brighter horizons by guiding designers towards
their dreams

Looking to the future, Alex and Derek would like to hold pop-up
events in different countries, allowing their brand to interact

with fashion enthusiasts in each location and make their
promotional efforts more international. Their advice to emerging
design brands is to approach programmes such as FIP with an
open mind, taking advantage of the different opportunities the
programmes offer, learning with humility and listening. to different
perspectives in order to find the best direction for themselves.

After taking part in a fashion showroom in the Mainland of
China in March this year, Mike plans to further develop his
brand in there as well as to explore the market in Japan and
the United States. He advises emerging designers interested
in joining FIP to make good use of the financial support and
operational assistance provided by FIP, while finding the right
positioning for their personal brands.

These ambitious designers have been able to overcome
obstacles and grow their brands with the support and resources
provided by the FIP. In the highly competitive fashion design
industry, these rising design stars are perfect examples of how
a proactive growth mindset and continuous improvement of
personal skills can lead to success in brand development.

BFEES|BRE . FIP st EmiE s
EmhEEm e

BE R’ Alex 1 Derek BIZ7ER
[E 52 POP-UP B8 B Mg
FEiREE B E A RRENERE
B R B IS BB o g
BB BT MARRE LU BBV DR
ZHE FIP BB 2ILIETEKE
EORELLSRERREZE K
RRRESECWAR-

Mike ESE=A2MAMEFERER
BEEEAME—SIRERNE L
HHAMEET S - T EEEB
A FIP I3 BRet MR 387
ERFPRENVBEZENEES
o M3 EE A RAERNE AL
ERIRERNERE - ERI T
HERERHTED EMENSR
RSt BT ERR T WM
BRERBEBHRENOENFEIRAR
ABRE BRRBES LSS

Nilmance
Mike
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CHRISTIANS

FIP
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A Glimpse into the Latest Collection from 10 FIP Designer Brands of 23/24
23/24 FE10ERFERIZEE B 513 (FIP) 52

Launched in 2018,

Christian Stone is a brand

with a penchant for cultural
subversion. Inspired by the
internet, pop and digital

culture and identity,

designer Christian Fung

bridges physical and virtual
elements in pieces that exist as
a commentary on modern life,
identity and escapism. The label’s
distinctive, bold, playful style
comes to life in wild silhouettes
and futuristic forms. The unique
Christian Stone aesthetic counts
boundary-pushing celebrities
among its fans, including artists
such as ASAP Rocky,

Chae Lin CL, Billie Eilish,

FKA Twigs and Steve Lacy.

R 1A BB LRI FF % GRS
Christian Stone}* 2018 &3z *
RS FENE A RITX
1RSI ERAFEAERD &
HEMERTEMSEERS
FERRAEE  3HZENL
HEZMERE - RIELUBR K
FEFNETIR EAS > BIRIE T RIAR 1%
WETERE - HEE2ERSE

2 AASAP Rocky * Chae Lin

CL- Billie Eilish ~ FKA Twigs

FlSteve Lacy %k
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Founded in 2017 by designer Mike Yeung,
Nilmance is an urban menswear brand
inspired by daily life. Challenging what it
means to be fashionable and practical, the
brand uses cutting-edge technology and
textiles to deliver function-focused designs
with a distinctive visual style. Integrating
modern technology and the needs of day-to-
day modern living, Nilmance’s unique aesthetic
is about details, technical skill and the ability to
step out with confidence in a low-key style.

NilmanceHz& st Bt R 25 20174FRIi > 2—1@
U B ETEAEREER T B 28 M A% o S 5HAmE AL
PhE = 2 AR AR I SR AR IR AT AN 45 4
& SREHHUIIRE AL REBFRE BEH
B 1 AR &M © Nilmance B & #H% BIRA £ENEE
B WREIGMEFE AT EEHEAERE
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Founded by Alex Po and Derek
Cheng, PONDER.ER'’s gender-
fluid designs examine stereotypes
and conventions, encouraging
wearers to experiment with and
explore their identities. The brand
has collaborated with the Hong
Kong Ballet and featured in Vogue
Hong Kong’s ‘The Next List 2020’.
They were honored as the Yu
Prize 2022 Grand Prize winner
and named one of 10 Asian
Designers To Watch 2022 by
Fashion Asia Hong Kong. In 2024,
Ponder.er was shortlisted as a
semi-finalist of the LVMH Prize

for Young Fashion Designers.

R N R BB R R Bl 32 Y
PONDER.ER’ LUE M BIRREE
BR5t AR ZIAREN R LRI B
(UFRREAZS o
MRS REEZEESE
i 5 _EFEBRR (Vogue) B
IThe Next List 2020, *
20225 5% Yu PrizeBlI =
KAZEFE K1 K Fashion Asia
Hong KongHIZE A FE 24
SR 5T HTIE 147 0 20244F
PONDER.ERAEBLVMHE &
AL SO T M AR AR o

Inspired by the spirit of teenage
rebellion, REDEMPTIVE is an urban
wear label founded in 2018 by Wilson
Choi and created for a new generation.
The brand combines fashion with
technology to create different design
possibilities with innovative materials
and fabrics, every piece has its own
story to share. REDEMPTIVE was
named ‘TRANOI x Not Just a Label 10

Take Ten’ top 10 emerging menswear
labels at Paris Fashion Week in 2019,
and was the only finalist from Hong
Kong for the YU PRIZE Creative Award
at Shanghai Fashion Week 2021, and
got the CENTRESTAGE Elites 2023.

R RIEIEF

IEEES A BOFR R 1 2 B (R RUAY
REDEMPTIVE * &R 5t EMESE R
20184 AL B—BF A F TR
HIERTARERMRAR o SR ETEMIBRREA
B % 2 ARSI R E R 2 5% 5 R AU
TRMATAEN  BE M EREEES
BHI#KE - REDEMPTIVER 201958
ZRAFHE A A 158 TTRANOI x Not Just a
Label 10 Take Ten) + A BB R
k&> th 220214 LiERHEE B YU PRIZE
RIEXIEE—ABNEERIE  LES
CENTRESTAGE Elites 2023
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FIP

YMDH (You Make Dad;:!y Happy) was founded by Jason Lee in 2018 and is proudly made in Hong Kong.

Focused on celebrating novelty and imagination with a sense of humour and freedom, the brand aims
to unlock happiness and share countercultures, artistic heritage, and stunning creativity. Known for its
vibrant and inspiring pop-ups in Hong Kong’s trendiest and most creative districts, YMDH is a favourite
with local influencers, and has been featured in Vogue Hong Kong, Jet Magazine, and Milk Magazine.

/6

4

Rt EMZEE#352201848IILYMDH (You Make Daddy Happy) > A BABEE AR
EAK o R ETEUREERIR S TR EIEERXUE  EfTEAMNEANEIE
1’ BB R ETENF L HESEHASYES AR - YMDHEER
BB R AR RIS RAMEBANRBREY— MRESER
{Vogue) ~ (Jet) K (Milk) FEzEHRE o

R RIEIEF

VANN

Vibrant, bold, and wondrous,
VANN was established in 2019

by jewellery designer Vann Kwok.
Using 3D drawing and hand-
fabrication techniques, VANN
combines innovative solutions with
traditional artisanship to create
one-of-a-kind handmade jewellery.
Driven by process and seeing
perfection as a subjective pursuit,
VANN seeks to define a new metal
language with its remarkable forms
hinting at the familiar while shifting
our mind’s eye and inviting us to
think beyond what we
perceive something to be.

B ~ KAEM Z P AIVANN

& st AR = 1 20194

B3 o AR EFASDEEMFTI R
{ERRAlT R R E R T &
HES HEHE—BE_NFIK
o VANNHEREZRI(EIRTR
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TOMORROW BY DAYDREAM NATION
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Founded by Kay Wong in

2018, Tomorrow by Daydream

b Nation’s fashion line is
about giving castaways a

second chance at life through
ecologically-intelligent design

and lovingly hand-crafted

details. Kay also calls herself

! a fashion surgeon, creating
Fashion Clinic, resuscitating

dead stock and preloved

clothing to close the loop of

the consumption cycle.

Tomorrow by Daydream
NationFa s sTEM = I AL
20184F RN’ AEMIBFEE R
: : v 5 - 2 : : SISTEEBRRR T RAEE

W45 o ’ : : - & =P £ — . HFTHET AWEENE
: XiEME : ¢ -39 i : 3 : VAL b ; P = -- e AP KREFELEKE - BBEFE

| EEIANE W ——- : oo o A : ol ol P e : : g e - iz . MRl B&EMIKay BRI T
RUMEEZES - — R~ - & 3 . ; N R R N 5182 Fff (Fashion Clinic)

24 SRR T kSRR 2 ' - j . ' 1 ; LiiE ; ) B EERNBSEY R
WY TR ERRZHE A =, N i i : : e : R TN BERIEITHAREUS * FEULIE
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KEVIN HO

Founded in 2015, KEVIN HO
is grounded in an a

ERANBAZE AT
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HEGRITTSD
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Award and Project Highlights
RIMIEE R

Design and Fashion Incubatees

82

It brings us immense joy to witness the
accomplishments of our incubatees as they
reach new heights! These achievements
demonstrate how our DIP and FIP serve
as springboards for talented designers,
propelling them on their journey towards
success. We take pride in sharing some
of their recent milestones and extend our
heartfelt congratulations for their well-
deserved accolades.

HMERBEBEARRSIFNNM BE TR
STRIEIE A8 K MR RAIZIBE T8 B
St Bh (2 5 R 5t MR AN > By thPI i@ AR T =2 B% o
Flt HARARDZE—EMMAIREHIHR > A
HRM N E S LB AR REAEISH S AR
BIBLAE

RHRB RN BIEEAR

reddot winner 2023

ARTA Architects /
The Harbour Wave fish#E# /
iF Design Award 2024

Yuan Design Studio / T®scale ruler ZIER /
Red Dot Design Award 2023
AT BLEG 5t RHE 2023 - E skt

Studio Nous /
Hong Kong Neon Sign Artworks Publication
Crowdfunding Project £ TRk F 15t hr 51

Yiwooo / Craft Kit Set 4R #¥1€ /
Hong Kong Smart Design Award
2023 - Silver Award
BEEZERTAE 2023 - 1%

Yuan Design Studio /
Y Ruler R /

iF Design Award
2023

PONDER.ER /
LVMH Prize 2024 Semi-Finalist
2024 & LVMH KRB AEBEE

Left 7= Derek Cheng &8 / PONDER.ER /
PRESTIGE Hong Kong # %% #&

40 Under 40 &3 A% 2023

Right 77 Alex Po j& 1+ / PONDER.ER /
Forbes 30 Under 30 Asia 2023

@ Hrga M 30 Under 30 &35 A% 2023

Yiwooo /

Kwun Tong Centre Installation ‘Waves of transition’

BIEHHEMEKE DR « F)

Silver Award

Pure Studio / Rhapsody of Cyber City
EEA8HE / JIA lllustration Award 2023 -

AAESEHE BAREAREL 2023 - RE

Centre 7 Wilson Choi 27858 /
REDEMPTIVE /

HKTDC &EEESZEER
CENTRESTAGE ELITES 2023
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Question_1.jpg
® DEA_1.jpg

In your opinion, what are the biggest challenges
faced by local designpreneurs today? As a speaker
and mentor who recently participated in the Digital
Economy Accelerator programme, how do you

D E A ECONOMY think this programme can help prepare them for
ACCELE RATOR these challenges?

| REBARS MR EERABNBARBRAE 2S5
| A DEARY:%E FNEEM » R334 51800 7 B B th FI il 7 42
\ﬁ u B UEHEERSE?

DIGITAL

Answer_1.jpg

() @® Dee_Ng.jpg The local designpreneurs represent a robust talent
pool that launches innovative, superior products and
services. However, they face challenges that hinder the
growth of their brands. Some of these challenges include
customer acquisition and retention, brand recognition,

differentiation, market penetration, and expansion.

Title_cn.png The Digital Economy Accelerator programme supported
designpreneurs by providing a series of training and mentorship
sessions focused on digital marketing and eCommerce strategies.
These sessions aimed to assist designpreneurs in reaching potential
customers, optimizing their online presence, managing customer
retention, and advancing brand building. Following this, a pitching
round and an actualisation stage were conducted to help participants
apply their acquired knowledge with funding support. These various
stages equipped participants with foundational knowledge, practical
skills, mentorship, and financial resources, enabling them to
effectively navigate and overcome entrepreneurial challenges.
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Digital Economy Accelerator (DEA)
stEIEmEERHROEIIL WA
BIEXRZER (FifB TRIRERL) 5
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) RERSHESENEEHER PN
¥ - BIEFE DA =EMRKE  ABE
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Title.pi

Empowering
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for Success|
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Launched by Hong Kong Design Centre with The Cultural
and Creative Industries Development Agency (CCIDA)

Would you be able to share

any success stories or positive
experiences you have had with

local designpreneurs who have
participated in the Digital Economy P
Accelerator programme?

HEREBDEAH BBRF DA B ¥

(formerly known as Create Hong Kong (CreateHK)) as

the lead sponsor, Digital Economy Accelerator (DEA) is a

Answer_2.jpg
three-stage programme specifically designed to empower

atest.jpg

local designpreneurs to thrive in today’s fast-paced digital
economy. This comprehensive programme aimed at
elevating the standards of the local design industry with a
digital focus.

Among the esteemed speakers and mentors participating
in DEA is Ms. Dee Ng, Business Director at Meta,

who brings extensive experience and expertise in the
digital business landscape. With a deep understanding

of eCommerce, digital strategies, and innovation, she
possesses the knowledge and insights necessary to

guide and inspire aspiring designpreneurs through the
complexities of the digital landscape, helping them achieve
their goals. In this exclusive interview, she graciously
shares her valuable insights with us.
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@ Sales_plans.jpg

Salesplan A  Sales planB

Among the brands that | was honoured to mentor,
as well as those I've met during events, | have
actually become a loyal customer of some brands
from the programme. This is mainly due to my
personal needs at the time and my belief in their
vision. Product / service offerings are the core of
business success, so | wanted to test their product
quality and customer experience in order to provide
constructive feedback.

During my interactions with these brands, it was truly
a mutual learning relationship. We brainstormed
ideas together, covering various topics such as
marketing strategies, P&L management, product
design and innovation, talent acquisition, and
more. Going beyond the role of a ‘digital marketer’, |
acted as a trusted advisor, a constructive sounding
board, a friend, and a loyal customer to the

designpreneurs. This aspect has been the most
rewarding for me, and hopefully for the participants
of the programme as well.
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Answer_3b.jpg

Digital Economy Accelerator
Question_3.jpg

What advice would you give local
designpreneurs to maximize their
chances of success using digital
marketing and e-commerce in general?

ERNERBBEHNETFHERR
fREAMGH EERFEERS?

0

Answer_3a.jpg

It is recommended to utilise popular social
platforms that are visually-oriented and well-

() [ ) DEA _logo_white.jpg

suited for design-focused businesses. Make
use of digital

advertisements on platforms

where your customers spend the most time and

maintain direct communication through business

DIGITAL

‘ ) E A ECONOMERGEREGR I

ACCELE Rl Creating authentic and relatable content is crucial
too. Focus on mobile-first content that doesn’t

messaging, allowing for exclusive discounts and

BERERIEREMRZE XARAEFAE
MR TR - EEFTE L REHAIENTS
ERMBES TEBHEEAERETERE
B AtARERKITNNELBERSE

BFEEEERTREBNARTEREE - AR
HELEKRE THAERIEEXEERNIAS
TEBEE TR L OERR MBI EEL R
B o BAEY THARAT) S URBEFX &
BT ANE - BE Reels ¥MEANTBE XK
B ERE REZERSREENAS -

tEoh ZEBRGAEEREBATER LEBA
TEAEESERYNEESHREAM T MRS
NER ReESTEREVIEMEER TRAN
Lo EMAATE AR RIEA(ERERETITAIAE
FELHLTRERENERXATEREREIR > )
REXBZTENAS B SESUEFHHE -

B SBARBRARRSE RFE
EHEBKAENERNRR EE R
EHFES®

- _I require heavy production and encourage customers

to share their experiences online could help build
trust and foster a sense of community. Collaborate
with local micro-influencers for higher engagement
rates and cost-effectiveness. Stay updated on
emerging content trends such as Reels to remain
relatable, easily digestible, and entertaining.

| would also suggest designprenuers to embrace
the use of Al and maximize paid advertising
through Al-enabled advertising products to reach
new audiences, drive conversions, increase
sales volume, and improve efficiency. Generative
Al opens up new possibilities for creative
experimentation, so it is essential to explore Gen Al
creative tools to diversify your content at scale and
resonate with each customer simultaneously.

Lastly, maintain an agile test-and-learn mindset.
When strategies don’t yield the desired results, pivot
quickly and experiment with different approaches.

1sights.png

View insights
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Highlights and Events
SRR EEEE

Catch a glimpse of the events

and occurrences related to
Fashion Asia, Fashion Incubation
Programme and Design Incubation
Programme during the period from
April 1, 2023, to March 31, 2024.

2023F4B1HE 20243 831H M °
Fashion Asia~ Ff8& 823555181 (FIP)
K& stal¥EE 128 (DIP) tHRAEE B &
BER#FR ERM—REEEFEEER-

Fashion Asia | FIP | DIP

Workshop T

Workshop at Lenzing Application
Innovation Centre

M EETF

Fashion Asia collaborated with Lenzing Group to host
a workshop on November 20, 2023. The workshop
offered participants the opportunity to gain insights
into innovative textiles and technology, establish
connections with renowned material suppliers, and
explore potential collaboration opportunities.

20234 118 20’ Fashion Asia EREEEES ER M
TR RSB FARHBI AR R M ER
TR B EHMLER AR EEE%E -

\mAR
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Showcase and Exhibition F& 7 2= ) 82 & §

FDIP x Fashion Asia x
|.T Hong Kong Showroom

From March 13 to March 25, 2024, five fashion
designers from DIP (Kowloon City Boy, Wilsonkaki)
and FIP (Cafuné, REDEMPTIVE, YMDH) showcased
their collections in-store at I.T Hysan One and on the
eCommerce site.

2024 3B 13HE3H 25H  Afun Al %8
DIP (Kowloon City Boy, Wilsonkaki) B FIP (Cafuné,
REDEMPTIVE, YMDH) BYBFE£s5% 56T |.T Hysan One
EEERERIIER ERBERTREAETERTC

Re: Full Gamut Exhibition
@GBA Creative Night
(BERRH) BEBEoXREBRIRZR

17 FIP and DIP Incubatees and Graduates, including
Toki Studio Ltd (Kowloon City Boy), Royksopp Gakkai,
Studio of Sai, Wholly Wholly Ltd, Wilsonkaki, and
Women Human Youth, were selected to participate in
the ‘Re: Full Gamut Exhibition” at DX Design Hub. The
exhibition was hosted by Design Spectrum as part of
GBA Creative Night, and it took place from November

28 to December 12, 2023.

Furthermore, these designers were invited to promote
their sales items on the DS Shop Online Platform,
which directed exhibition visitors to their online shops
for purchases.

17EFIPRDIPIEERABEREBXATEESNN (BE
BFia) BE > =R EFE Toki Studio Ltd (Kowloon City
Boy) B2 g - HEEXAEBEMBERAS - BRE
PR/AE] » Wilsonkaki#l Women Human Youth o {fE& X
EEAEZRN—E5  BEHRRTEEN RDX
FEtRLR 2023 E1NH 28 HE 12 B 12 HEARRTT -

IE5h > B2RZEENTIEBI DS Shop 4 LT E(E
BB BRI AR e AR AT SRR o
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Networking Events 37 5& &)

Designers Connect 2023 cum
Networking Event
Designers Connect 2023 B33 7S

29 FIP and DIP incubatees and graduates showcased
their talents and latest collections to approximately
200 participants at the Designers Connect 2023 event
on November 27, 2023. These participants included
brands representing various design disciplines, such
as Product, Architecture and Interior, Jewellery,
Accessories and Perfumes, Fashion, Food Design,
Media and Visual Communication.

The event provided the designers with valuable
opportunities to gain media exposure, network with
industry experts, design masters, potential buyers,
and business collaborators.

2023F 11270’ 29 FIPKR DIPIEE AT REEA
T Designers Connect 20233&&)7 ° [A4) 200 Z 2
MERTRFARY BRRAAE - BNMERERRE
RETHENMIE REER  BERERRT ERE
AR &K R - BmSGT  IRE U RREER

BRRREY RTNEFESRERICE TrH
TEER R A BEERNEHUFEEIHIR

GBA Sharing cum Networking Event
EEXREER | BROZBEMNEH

Two guest speakers, Ms. Sisley Cheng and Mr.
Eric Kuo, were invited on February 23, 2024, to
introduce the SME-related benefits and accelerator
programmes offered in Qianhai, as well as share
their startup experiences in the Greater Bay Area.
Following the presentations, attendees had the
opportunity to engage in a networking session and
visit the offices of incubatees.

2024 2 H 23 0 BRK/NMEKRIBER L ERBHE
DEE NAERBNHR/NEAERZE R NESEE
ERAERAKNEERAENEELR - 2MENGEEMN
TR ERAR TS HIEFARNIER

DIP Graduation Ceremony cum
Networking Event
DIP S S BEAMIEE

Two guest speakers, Ms. Sisley Cheng and Mr.
Eric Kuo, were invited on February 23, 2024, to
introduce the SME-related benefits and accelerator
programmes offered in Qianhai, as well as share
their startup experiences in the Greater Bay Area.
Following the presentations, attendees had the
opportunity to engage in a networking session and
visit the offices of incubatees.

DIPEX B 2024 F3F 14HE1T’ 5 68 @Rt
FEm 2R Ih ek 2 A R 5T 8 o TERstAMZ &) 84
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BODW CityProg St EHRAEEEE

Beyond the Main In 2023, GtyProg presented an

- enhanced and elevated programme
- featuring distinguished local
Stag e Fe St | va I - creatives and international partners
from the Netherlands and France.

Iﬁﬁﬂ‘ﬂ"]é%%ﬁ%"‘ﬁﬁ United under the theme of ‘Game

Changers,’ this edition focused on
‘Communicating Circularity’ and
‘Celebrating Local Game Changers.’
Over 100 design-driven events took
place in November and December,

paving the way for a sustainable
future in three key areas: ‘Design
and City’, ‘Design and Business’,
and ‘Design and Lifestyle’.

For the past six years, the BODW City Programme
(CityProg) has extended the creative energy of the
Hong Kong Design Centre’s annual Business of Design
Week (BODW) across the city, with The Cultural and
Creative Industries Development Agency (CCIDA)
(formerly known as Create Hong Kong (CreateHK))

as the lead sponsor. Through a series of events that

bring multifaceted stories of great design to the public,
CityProg has highlighted Hong Kong’s pivotal role as
a hub for East-meets-West cultural exchange. Since
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The sixth edition of CityProg showcased a
broad spectrum of design-related happenings
across various locations in Hong Kong. These
events created numerous opportunities

for insightful and thought-provoking
conversations between design industry
insiders and the broader community about
the importance of circularity—designing and
managing products and systems to minimise
waste and maximise resources—in urban

life, commerce, and everyday living. These
discussions aim to ensure a sustainable
future for generations to come.

BARENREEBHEEEZEEMSTIERIR
sHERIEE) > AR Jr??%lﬁ)\i&" AR
ARFHEE  —FERSERRFNERN’
BN ket IR ER KRR LRARE L
ERER REHHERE BENBBRLEERE

P RAER R EAIFENRK

BODW CityProg
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‘CityProg has been striving to promote local design
and design thinking to the public, and foster design
and cultural exchange over the past six years,’

said HKDC Chairman Professor Eric Yim. ‘This
year, CityProg joined hands with partners from the
Netherlands and France to leverage Hong Kong’s
distinctive advantages as a cultural melting pot and
tell the compelling stories of Hong Kong and the
Motherland. This aligns with the strategic positioning
of Hong Kong as a center for international cultural
exchange under the 14th National Five-Year Plan.’
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Internationally renowned for its policies on
circular design, the Netherlands partnered
with CityProg 2023 to curate two thematic
exhibitions. Dutch design company De
Designpolitie created a series of motion
design works around the theme of the 5Rs
(Refuse, Reduce, Reuse, Redefine, Recycle)
titled ‘Dutchinspire Motion Design Showcase’.
Sponsored by the Sino Group, these stunning,
colorful animations were projected onto the
Sino LuminArt Facade at Tsim Sha Tsui Centre
and Empire Centre, transforming the buildings
into enormous canvases that lit up the night
and promoted the awareness of resource
recycling. Another highlight was the ‘What
Design Can Do — Circular Design Showcase’ at
the West Kowloon Cultural District Harborside
Lawn. Jointly presented by CityProg and What
Design Can Do (WDCD), an international
organisation based in Amsterdam, the
showcase featured 13 winning projects from
the ‘Make it Circular Challenge,” a competition
aimed at discovering and supporting
outstanding global circular innovations,

along with five projects from Hong Kong and
Mainland China.

et EHANEES

As a citywide programme, CityProg 2023
made profound issues and themes relatable
to the general public through various engaging
events. In collaboration with MOVIE MOVIE,
CityProg 2023 presented the ‘Life is Art.
Design in Motion’ Film Festival, featuring

a series of ticketed and free screenings in
cinemas and other venues. Notable films
included ‘High & Low - John Galliano,” a
documentary on the creative journey of British
fashion designer John Galliano, and ‘MAU,” a
documentary about Canadian designer Bruce
Mau, known for his strategic and positive
impact through design.
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Motion Plus
Design
Satellites
Hong Kong

A special initiative for CityProg 2023 was
the release of the English version of the
‘Design Citywalk Hong Kong’ Travel Guide.

This guide introduced 101 travel spots from
a unique design perspective, inviting both
locals and tourists to explore the city’s
distinctive East-meets-West design charm.

Design Citywalk Hong Kong. JixitE5Ra
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Looking forward to 2024—the 60th anniversary
of the establishment of diplomatic ties between
China and France, as well as the Années
Chine-France and the Paris 2024 Summer
Olympics—France will take the spotlight as the
BODW Partner Country. In anticipation of this,
CityProg 2023 hosted the inaugural edition of
the French-based motion design conference
‘Motion Plus Design Satellites Hong Kong’ at
The Mills Fabrica. This conference brought
together experts from France, Mainland China,
Hong Kong, and Taiwan, China to share their
insights on how motion design can lead to
brand transformation and to discuss their
experiences within the industry.

Design Citywalk HK
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Design Spectrum
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IN FASHION

Organised by Design Spectrum with The Cultural and
Creative Industries Development Agency (CCIDA) (formerly
known as Create Hong Kong (CreateHK)) as the lead
sponsor, two exhibitions at Sham Shui Po district showcased
the dynamic design industry in the Guangdong-Hong
Kong-Macao Greater Bay Area. Curated by local designer
Roger Wu and multidisciplinary creator Vivienne Yu, The
Full Gamut and Re: Full Gamut provided an enlightening
journey to thousands of visitors, enabling them to gain a
deeper appreciation for the world of fashion.
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The Full Gamut examined diverse perceptions
of fashion by exploring its profound
interconnectedness with other design disciplines.
The exhibition featured over 40 unique design
projects by designers from Hong Kong, Japan
and the US, divided into five zones: Fashion
and Accessories Design, Environmental and
Spatial Design, Product and Display Design,
Communication Design and Social and Inclusive
Design. The exhibition seamlessly brought
together creativity and innovation, aesthetics
and heritage. The five zones of the exhibition
highlighted the interplays between many areas
including fashion and costume design, cultural
identities, space and lighting, East and West,
current trends and principles around inclusivity,
and much more. A highlight of the exhibition
was an installation in celebration of the 100th
anniversary of Lee Kung Man (LKM), a legend
in Hong Kong’s textile and garment industry.
The thematic installation by Westley Wong of
Wholly Wholly, titled ‘Gradient of Centennial’,
featured 100 LKM signature cotton shirts dyed
in 100 colours, each representing a year of the
brand’s legacy, along with the brand’s iconic
‘golden deer’ signage. Additional installation,
guided tours, workshops and sharing sessions
also engaged visitors in a deeper appreciation
of the creative processes and cross-disciplinary
aspects of fashion design. The exhibition
venue, which provided creative spaces for
workshops, meetings of minds and sharing of
ideas, also created a diverse visitor experience,
encouraging interactions between industry
professionals and enthusiasts.
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The design industry of the Guangdong-

Hong Kong-Macao Greater Bay Area

has transformed the region into a global
incubation platform for creative minds from

all disciplines. With over 40 design projects,
Re: Full Gamut showcased the extensive
collaborations between designers across
disciplines in the fashion design process. Six
zones under the specific creative journey of
fashion design including Trends, Materials,
Design Development, Production, Retail and
Re(up)cycle featured projects from catalogues
to commercials and products to spatial
design, and highlighted partnerships between
diverse disciplines and avenues within the
design industry. Two design installations

from the earlier The Full Gamut exhibition
were restaged in Re: Full Gamut. Along with
‘Gradient of Centennial’, the multi-layered
installation ‘Anamorphic Synthesis’, created
by designers Wai Tang, Noel Chu, Stephen
Liang and Violet Foo featured an inverted
wedding dress form representing the design
process, offering visitors a unique experience
to explore what is tangible and what is
speculative by looking into the reflection. Re:
The Full Gamut clearly reflected the modern
identity of the design industry in the Greater
Bay Area, which offers unique opportunities for
experimentation, innovation and creativity in a
fast-paced world where designers continuously
seek innovative solutions.
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‘Delightful
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From gorgeous accessories, chic home
décor to unique fashion items, DS Shop
showcases the winning designs of the
annual DFA awards, as well as creations
by the talented designers in HKDC’s
incubation programmes. Browse and
purchase beautiful, functional items that
bring a touch of elegance to everyday
life, and at the same time, support the
works of local creative talents.

DS Shop BREE IDFA #5182 B9
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Designs for
Every Day

Camellia
Blanket

RIEER

Mosi Design Limited
BERARATE

Mosi Mosi is a people-oriented
design studio. The philosophy is
derived from the Cantonese phrase
‘There is no worry’, which means
that there is nothing to worry about
in life, no matter what difficulties one
encounters. Through humanistic
design, inclusive education and
customised corporate gifts, Mosi
Mosi hope to increase the public’s
understanding of people with different
abilities and build a more inclusive
society through design.

Comma Leung, founder of Mosi
Design Ltd, won the DFA Hong Kong
Young Design Talent Award 2015 and
Mosi Design Ltd received DFA Design
for Asia Awards Silver Award in 2016
and DFA Design for Asia Awards Merit
Award in 2020.
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COXPER #7H

COXPER is dedicated to crafting
thematic art installations that
captivate the senses and leave a
lasting impact on viewers. With a
commitment to the transformative
power of art, COXPER strives to
inspire, engage, and enrich the
human experience through their
creations. Their installations are
meticulously designed to immerse
individuals in an aesthetic world,
fostering a profound connection
between the environment and

the audience.

Hazel Lee, co-founder of COXPER,
received the Special Mention Award
at DFA Hong Kong Young Design
Talent Award 2023.
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Yiwooo —[g]

Yiwooo is bamboo craft brand
establish in 2018. Meaning ‘twice’ in
Chinese, the name is inspired by
the creation process where bamboo
strips have to be woven across at
least twice for sturdiness. The brand
commits to connecting bamboo crafts
with modern city life. Works in the
fields of handcraft bamboo product,
workshop, spatial design

and installation.

ZETAR T ACHEBR I - N\F
| B%REE SFBERRENMTE

BRELVEBMRA BERE LR - mig

BRARBMTIEEHMGERTUEER
REE - —FEEATBOGIELEER
A—HERSTEENERER -

DS Shop

Emergence ex

Elder Wood Bracelet &5 kK F &

e as
ltsel

-

101

Fragrant
Lotus =

Incense Holder &M

Einai

Einai is an independent unit
combines publishing and design
that starts in 2023. Its establishment
aims to provide a creative space

for designers to freely explore the
essence and possibilities of design
and create meaningful experimental
design products.

Nicholas Ng, founder of Einai, won
the DFA Hong Kong Young Design
Talent Award 2023.
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For the first time ever, Asian perspectives

were brought to Dutch Design Week to explore

alternative solutions to our collective present and

future challenges that lie ahead. As part of HKDC’s
Design Exchange programme (dX) with The Cultural

and Creative Industries Development Agency (CCIDA)

(formerly known as Create Hong Kong (CreateHK))
as the lead sponsor,
14 Hong Kong contemporary circular design and
sustainability projects were exhibited at the annual

a captivating showcase of

Dutch Design Week from 21 to 29 October
2023 in Eindhoven, the Netherlands.
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The ((Capsule)) Hong Kong Design
Showcase (((Capsule)) HK) featured 14
meticulously selected design projects that
reflect the city’s contemporary circular design
development at Dutch Design Week 2023. The
showcase delved into Hong Kong’s continuous
growth and innovative spirit through sustainable
and inclusive design practices, materials, and
solutions that explore potential avenues for
addressing urban challenges such as ‘double
ageing’, over-consumerism, land shortages,
saturation of landfills and more.

The nine-day ((Capsule)) HK showcase at
Dutch Design Week 2023 bustled with events,
featuring daily guided tours by the selected Hong
Kong designers offering international visitors a
unique opportunity to interact with creators and
be immersed in Hong Kong’s innovative design
culture. Additionally, a dX Design Dialogue was
organised providing a platform for designers
from Netherlands and Hong Kong to exchange
ideas and engage participants in stimulating
conversations, delving deeper into various
design topics. The selected designers from
Hong Kong also participated in the DRIVE
Festival, a Design Research & Innovation
festival at Dutch Design Week, which featured
inspiring talks and workshops. During this
festival, the designers had the opportunity
to observe innovative design practices,
collaborate with Dutch experts, and co-create
innovative solutions for the creative industry.

Two of our participants Devana Ng and Roger
Wu were the guest speakers at the ‘Game
Changers Asia - Circular Design Conference’
organised by CreativeNL as part of the Dutch
Design Week Programme. Their valuable
insights showcased the exceptional talent and
ingenuity of Hong Kong’s design community to
an international audience.

In addition to these events, participating Hong
Kong designers embarked on ‘inspiration trips’,
visiting local designer studios and institutions
during their stay at Dutch Design Week. Upon
their return, they shared their ideas and insights
with the Hong Kong design community, enriching
perspectives and deepening understanding
that fosters local design growth. The physical
exhibition concluded in Eindhoven, and the
((Capsule)) VR exhibition was made available
to the public through @dX.hkdc’s Instagram
account, springboarding the impact of the event
far beyond Dutch Design Week.

-+

o

E3

EHmst((]))

HER (8 ) BE 14 BARABENERRTE
2023 ki’ RMEBERBRRNER BRE
BTEBNAZEBRRETENRIMER BEiBn
RERERARNRG T A BEGENYRN
RAEZ BARR MEE()  BERE £t
R HIEE AN SRR MEUEEEE-

RNFEERTEESNEBR (£)) BESH
NB HREAZENEXES EiESHES
BREBRMEHNEEE BEKSERED
RIfFEES) WREEBMNAIMRIXIE-dX R
PR TR REBRFMITERRTE’ ES
NERFREBHENEE ERARN SERE
HEl o LS 2R EBRE T B AT HEREE
AR 1TRIR TR ZS 82 AT ET DRIVE Festival’
EPaEERE AR EN T(E B I
WETHRANMKRAES RARERRFAEF’
W HE BRI BEEXEFERMARGER

Hom il R st 8 2MERMEREIERRT
SHERBEIN TEEFERE TEMNRIE
E-RBEXRATH NEFEHEE ZREER
CreativeNL EFHwmEER A2 EFRLE
ERM® MERERBREBRFFTNIENLTE
MES -

LESh > 2R 2 % 5t B 78 72 767 8 5% 51 /B HA TE R B
TEREE Z ik ° REh S M 3R 51T AF TIEZ= Rei4E o 5
BE MPAERSHEXDIZMEME HRES
R R RfR BB E A B X RNBERE -
AEEINEERETIF BREERAECNES
FHEERARERER ARMATUEB
@dX.hkdc B9 Instagram iE P4 B2 B E B R
B (8)) RREERE -

72—E€20¢ BEH Vh {2 E



HKDC Annual Report 2023—24

CHUBBY™
HEARTS

The fusion of design" pI;acemaking
with charm and enchahtment created

a captivating treasure hunt experience

for residents and visitors in Hong
Kong when a collection of heart-
shaped installations floated across
the iconic city skyline between 14 and
24 February 2024. Chubhy Hearts
Hong Kong was not only a visual
metaphor for love but also a bridge
pbetween East and West, connecting
Western Valentine’s Day with the 15th
day of the lunar calendar, also known
as Chinese Valentine’s Day.

Chubby Hearts Hong Kong

Chubby Hearts Hong Kong

As a city branding initiative that
comprised diverse creative
elements and cross-sectoral
collaborations, this inaugural
Mega Event of Hong Kong in
2024 paved the way for some
200 other events throughout
the year, revitalising the city’s
tourism industry and cultural
landscape. Through the
hashtag #CHUBBYheartsHK,
the project collected
numerous genuine smiles and
heartwarming joyful moments,
making a lasting impact.
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AND
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Chubby Hearts Hong Kong

20 LOCATIONS
20 fERHhES

The delightful and whimsical ‘Chubby
Hearts Hong Kong’ brought surprise
pop-ups at 20 curated locations

across the city, showcasing Hong
Kong’s diverse attractions and rich
cultural heritage while spreading

joy, connection, and warmth to all

who beheld them. Sponsored by the
Culture, Sports and Tourism Bureau

of the HKSAR Government under the
Mega Arts and Cultural Events Fund
(Mega ACE Fund), the project aimed to
promote Hong Kong as an East-meets-
West center for international cultural

5| BB RETZALOEETR
BEBERE 20 BRGMAEBE LR
B UREH PR RS BRRE SRR &
=ENXIEERE FARZERSTASRE
RetiER AN BME  FIRRAEANNRRE
BHEHEBRNTHRERNXIEES
RikiEE IXEEMBEEES (X2
BREET) BB SERBEBEREN
ARINSUEBM AR ©

FROM LOND

TO HONG KONG
MZABEEEE

Originally created by renowned British designer Anya
Hindmarch, who opened her first store in Hong Kong

in her twenties, Chubby Hearts was a public design
project that first appeared in London in 2018 to spread a
little love across the city. Curated by HKDC, the Chubby
Hearts Hong Kong installation was the first of its kind
outside of London, taking on an entirely new format with
a largest-ever 12-meter centerpiece and a first-ever dual
hearts showcase.
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Chubby Hearts Hong Kong also featured over
100 digital screens and transportation displays
showcasing Chubby Hearts digital artworks. Six
local creative line-ups, including composer Leon
Ko’s original score, new media designer Nelson
Ng’s tailored animation, photographer Dr. Victor
Wong'’s captures of Hong Kong’s beauty with the
flying Chubby Hearts, travel photographer Derek
Tang’s creative reel, and artist Tommy Fung’s
surreal imagery, contributed to the project.

Chubby Hearts Hong Kong £ & /#&i81# 100 1@
REMIBETE £’ ER Chubby Hearts FY£4
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Chubby Hearts Hong Kong

PLAYFUL
PLACEMAKING AND

JOYFUL CONNECTIONS
A EEEOERE

The Chubby Hearts installation is an imaginative
example of ‘placemaking’ in the world of design—a
concept that integrates design, community engagement,
and public open spaces in a magical and playful
spectacle. The aim was to establish and nurture
meaningful connections between individuals and their
surroundings. Over the 11-day period, the sight of the
immense pop-up hearts created an interactive and
communal atmosphere, fostering warm interactions for
over 730,000 residents and visitors and encouraging
people to find moments of joy amidst their busy urban
lives. Additionally, the project attracted an array of self-
initiated activities at various pop-up locations, ranging
from guided tours, community concerts, and sketching
sessions to dance performances. The hashtag
#CHUBBYheartsHK trended online, with countless
photographs of smiles and joyful moments, creating a
permanent repository of beautiful memories with Hong
Kong as the scenic backdrop.
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REBRAND HONG KONG
EREFEEMM

Curator and project director of Chubby Hearts Hong
Kong, Sam Lam, said, ‘The protagonist of Chubby
Hearts Hong Kong is our city itself. Under the setting of
the heart-shaped installations, Hong Kong stands out
as the most captivating element.’” She further added,
‘Joining hands with like-minded partners from the
government, commercial sectors, tourism industries,
and NGOs, we have successfully transformed Hong
Kong into a dynamic open-air design gallery and
launched a series of related events. We hope the
project can serve as a model of collaboration and public
engagement to rebrand Hong Kong.’

A declaration of love for Hong Kong, the project
showcased the city’s beauty to the world and

fostered a sense of pride among the local community,
repositioning Hong Kong as a premier travel destination
through thoughtful design.

Chubby Hearts Hong Kong 2 @ A FIEE 48 Ba MMEZE
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The first-ever GBA Creative Night took place from
28 November to 12 December 2023 at the new
HKDC Base - DX design hub. With The Cultural
and Creative Industries Development Agency
(CCIDA) (formerly known as Create Hong Kong
(CreateHK)) as the lead sponsor, GBA Creative
Night achieved several objectives — it served as
a captivating showcase for outstanding local
creative achievements, a dynamic platform for
design practitioners and industry insiders to
explore potential business opportunities, and an
opportunity to foster valuable exchanges within
the Guangdong—Hong Kong—Macau Greater
Bay Area (GBA).

{\‘u

GBA Creative Night DFA

BEAEBEAEZZRIN 2023 F£11 A28 H
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Officiated by the Secretary for Culture, Sports
and Tourism, Mr Kevin Yeung Yun Hung, GBS, JP,
the event launch ceremony was an extravaganza
of glamour, creativity and imagination, with over
400 VIPs and industry leaders from Hong Kong
and other cities in the GBA attending, along with
representatives from many of Hong Kong’s major
industry associations. In Mr Yeung’s address, he
expressed his belief that the development of the
GBA will bring endless opportunities to Hong
Kong’s creative industries, and added: ‘The GBA
Creative Night marks an excellent start, and the
new HKDC base will become a place for nurturing
emerging design talents and fashion designers,
facilitating idea exchanges, and enabling them to
showcase the strength and competitiveness of
Hong Kong’s new generation.’

KEEBAIEZE

EEREBEHCEERRERRRIGHEEL
E’GBS’JPI?—’ R34 400 i 2k B 4 #th K K

BEHMBETNEEREREHTNE SESEE
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BA BEgEERRRAE  BRRRBERT
HEBEEBRAZENEE BEAXBAE
EXEEREE TRSBRBTNAERAR
ZRIEBBENRIG SBRFFOMNIFEME
REAM B R AL REFEL MR EEINR
W7 BMMARREEN —RNRA B MR
FHo 1

GBA Creative Night featured the HKDC highlight
exhibition ‘Design Spectrum: Re: Full Gamut’
and DFA Design Awards exhibition. Other
captivating exhibitions and events included
DesignMatch, Hong Kong Smart Design Awards
Showcase, InterVision Fashion Flow 2023,
Lifestyle Laboratory, ReMIX and Art.Toys.
SSP, bringing together various associations
in the Hong Kong design industry, including
Hong Kong Designers Association, Hong Kong
Fashion Designers Association, The Hong Kong
Exporters’ Association, Hong Kong Furniture
and Decoration Trade Association, Industrial
Designers Society of Hong Kong, Hong Kong
Animation & Cultural Association, and Fashion

Farm Foundation. The two-week event attracted
nearly 3,200 visitors.

111

EHRNAEEESRHPOENRE(BER
M) K DFARIRRE HMBEBEKREHRE &K
¥ i DesignMatch~ EE B E BT AE~
InterVision B i 33 7t 2023~ £F A N AT A~
ReMIX & . IR UKRE- TFEKE - B
EBLAHE SRREIHMRE F8Y
Omg EERMEMREEAY SBIER:

e EEHMBEREHE > UK Fashion
Farm Foundation %% {8 & % 5% 5+ 18 B 2 R 15
ENER AMBHEERSIE 3,200 BHE
28

¥y2—E€20C BH Vh{EHHE




HE 2B &

EMBARKING
ON A
NEW

CHAPTER

HKDC Annual Report 2023—24

1

JoC

R

k3% DX st EE
B 20245 B B

DX design hub

DX DESIGN

HUB IS

SHUI PO
IN - 2024
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In2024, Sham Shui Po willwelcome anew design
spot — DX design hub, supported by the lead
sponsor, The Cultural and Creative Industries
Development Agency (CCIDA) (formerly
known as Create Hong Kong (CreateHK)),
and operated by HKDC. It comprises three
parts: (1) Incubation/Exhibition/Showrooms; (2)
Resource and Practice Centre; and (3) HKDC
workstations and other partners. The opening
of DX design hub signifies the HKDC’s role
as a creative anchor, providing a platform for
designers and enthusiasts to showcase their
creativity, exchange ideas and promote the
development of Hong Kong’s design, creative
industries and tourism.

2024 & FAKYRORAXAEXZRE (F1H3
TRIRERE) ) FATE2HEBEE  BEBREF
OEIERY DX SRETEE o b2 Rt EARL R = (8 56
DHEE:()ES/RE /BIHE; 2 ERRER
il ; M (3) BEERHROTEILM S EE L
DX SR EERFE— P B EFBRFFOMEREE
feMNAE HRetERRTEFEREERER
BRZBBENTE LSRR AIRE
FE Rl R R

&

The Cultural and Creative
Industries Development Agency
(CCIDA) (formerly known as Create
Hong Kong (CreateHK)) under
the Culture, Sports, and Tourism
Bureau of the HKSAR Government,
is responsible for the formulation
of strategies, coordination, and
supervision of this project.
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To support the Government’s
objectives to help nurture a new
generation of design and fashion
talents and transform Sham Shui Po
into a design and fashion landmark,
the Hong Kong Design Centre is
scheduled to relocate to the district
in the fourth quarter of 2024.

AR SR ERTAT KRR
K FTE AR R B tR » FER
stHROFRETIS 2024 FEHEMEBERK o

DX design hub, which is a redevelopment
project of the Urban Renewal Authority (URA),
with a total area of about 3,600 square metres
in a five-storey commercial podium, is located
at the junction of Tung Chau Street and Kweilin
Street in Sham Shui Po. The preparation stage
of fitting-out works commenced at October 2023.

Ahead of the official opening, we have
engaged with stakeholders to provide a site
preview, showcasing a space that inspires
creativity, fosters collaboration and serves as
an innovation hub.

DX =Rt EEBE UL ZRK i@ N T B A M 32 57 L
ETEERREREEANIEHETL’ BE
&% 3,600 75K & T2 A1 HA TIEH 2023
F10 BER -

HRAERFOLERRBEZA BAETRAFREE
TEMRR SHEEENEAR  EBSF I
ERRIM AR -
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Board of Directors

DESIGN UNBOUND:

EAST

ks

With their profound knowledge and
diverse  backgrounds, our board
members offer unique and thought-
provoking viewpoints on the fusion
of Eastern and Western cultures.
They explore the intersections where
tradition meets innovation and highlight
the harmonious blend of ideas and
influences that define this fascinating
cultural crossroads. Let's delve into our
board members’ insightful perspectives
on the elements that encapsulate the
very essence of East-meets-West.

RANEFEHENHRED REFAFR’
HRAXNERXHME-—REEBE—ERME - th
s E R ER AR ER R FRX
EFFit EHN T SMAMERE LB
B EFENEZR—NERAFTHRVHAR’
—ERUE R -

o E MEETS

realm of furniture design.

116

The Wishbone chair,
an iconic Danish design by Hans Wegner,
beautifully exemplifies the fusion of Eastern and
Western cultures. Drawing inspiration from the
minimalism of China’s Ming Dynasty, this chair
showcases an elegant form and sleek lines
that harmoniously blend Eastern aesthetics
with Western craftsmanship. It stands
as a testament to the cross-cultural
exchange and mutual inspiration
between the East and West in the

THE
WISHBONE
CHAIR

BY HANS
WEGNER

H Hans J. Wegner
RETIR B

Shophouses,
which melded
living quarters
on the upper floors
with commercial areas
on the ground level, were
a common sight in Southern
China. The infusion of Western
architectural influences gave
rise to the creation of covered
arcades, formed by projected
balconies and ground floor
columns. These unique Ke
Laus, once symbolic of urban
life in Guangdong and Hong
Kong, stand as a testament
to the fusion of both cultures.
Some of these have become
historic buildings now.

FETHNERZEFERGRE
TRER - RERAAXE @A
BEXZRFTRELCR 1
Fig—BaNEBET —

X MHEMAZETA
R © 15 L B B K T
REBWMBMEEEN
FE2EN FEHAEXIE
RWMHIRE EPHELER
BEARESEEREY -

%a

Steve E—

Leung,

.BBS Cha Chaan Teng, the

%’é:ﬁ*, iconic all-day dining

BBS concept native to Hong

Vice Kong, embodies a

Chairman perfect blend of the East ’—‘ H—H
BlFE and the West. From the

captivating waterfront landscape
meets-West, and also showcases the
traditon and modernity in this

Harbour harmoniously blends
traditional Chinese and contemporary Western
architecture to create a panoramic skyline that epitomises
the city’s vibrant role as a crossroads of diverse cultures. Its
embodies the essence of East-

HERPAERAEABSRENLER S BH—BRE
REBGEAZSTXERENES  MAEKREREN - BEEZRSANE ASRAS
BEENER FRARATRIRER REERRARTERES

dynamic interplay between
cosmopolitan city.

HRER Dk

Prof. Viveca Chan BF—1R¥U8 vice Chairman 21x7%

CHA CHAAN TENG ==

FEBEREBRANRARXE #HRFBRHNASENFLK - BRE
REAENFE MAZZARENER ERFBAXBMAELK - FE
EERAARNXERER EEBTEENSERE

banquette seating to the
cutlery used for slurping
up instant noodles, the
bustling atmosphere is a
true Hong Kong product
where a third dimension
of aesthetics and taste
emerges from deep
cultural convergence.
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Designed by SWA Group, the

Chinese landscape traditions.

Suzhou Centre Mall integrates traditional Chinese
garden elements such as water features and winding paths
into a modern urban complex. This design, inspired by historic Yangtze
Delta water towns, beautifully showcases how modern landscape architecture can be enhanced by ancient

Bonnie Chan
BRER

Director %

Prof. Leslie Chen, JP
BREAE IR, JP

Director %
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Board of Directors EEgHE

AXEHEREERAEASX
EN—EEL ENERSHNXER R
A A A EAEE  ENNRBRENEE RN
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AR - RAXCHRHEBHAFTUIERRERIEERE CABHER

SREEEE, MH Mui Kinoshita e
e irecto, P Director 5 ey
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BERERAERNEEMER
RAATRILSF BEEK R
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EAREEAZE ER
AL TFEFAIGE o

~—

The philosophy and principles of Zen which underpin
the elegant Japanese tea ceremony have elements of
both Eastern and Western influences. The grace and
mindfulness of the East and the precision of the West
make it a beautiful fusion of cultures. The ritual lets
participants appreciate the beauty of nature
and find inner peace.

Humanism, a philosophy
and West, finds its roots in
West. It highlights the value
reason, and scientific
notably in Confucianism,
inherent worth of humans,
self-cultivation. Both
human improvement
ethics, and rational
serves as a bridge,
harmonising crucial
both Eastern
philosophical

encompassing both East
the Renaissance in the
of humans, individualism,
inquiry. In the East,
emphasis is placed on the
ethics, education, and
traditions strive for
through education,
thinking. Humanism
blending and
elements from
and Western
traditions.

Hong Kong embraces diverse
cultures and the uniqueness of
Eastern and Western influences. It
reflects the very best of East and
West, and creates new design
dimensions.This empowers innovation
for all of humanity.

AXEE

HUMANISM

ERRSTXEHE HERBEERR
BB - EEAMEEERFIX
BB R YR MK * 75 AE R Bl &7 3
HIREH A BB R
FREABIRIR B4 -

-
EA CEREMONY

Director E%E

Pearls, which come from Asian
seas, have always been prized
by Eastern and Western emperors
and monarchs. These lustrous gems
are created by nature over time, and represent purity and
wisdom — values which are revered across cultures. Thus a
pearl is a uniting element between the heritages of the East
and West.

—BHUR RASZSMNE FNETREREDMNBEHNE

H-BHRRBABANIE B RER  ARQENE
S EMEREREFRAXEHEFERER RPN
RIEERASEREBER

Wy

Eddie Hui ° * Director #%

MODERN
QIPAO

BAPXERE

The qipao is a traditional
Chinese garment that

perfectly showcases

the beauty of the female

form, and embodies the
virtues and standards of
Eastern aesthetics. Modern
qipaos incorporate Western
design elements with new
silhouettes, colours and
fabrics, resulting in unique
design  approaches and
fashion concepts.

IR R PR ERRE  TXRER
TRMRNGIFES BRTRAE
SHHESNRE - RAPAE
HWEETAEAR TR AT

Bt
N EE g, IR BN
iﬁﬁﬁgfm@é_ﬁ@g %*’ﬁﬁf&%ﬁfﬁ

T/THRT  [DEA

| first came across the idea of
East-meets-West at school and
it all began with Henry Steiner.
From HSBC annual reports to the
Japanese IDEA Magazine cover,
his work has introduced me to the
new world of East-meets-West. |
could not believe | still have a vivid
memory of all these.

Rt

This delicate union of a tea ceremony-
worthy green brew and European café
culture blends ancient wellness rituals
with modern indulgence. It harmonises
flavours, represents cultural exchange,
and exemplifies the global appeal of
multicultural culinary creations.

BRE B R ER R EUN MR R B R
SEE BRERRNELEGLERAHN
mmlk A TERD A —RE o BRIEM RS 0
XA E R E  iRIR %S T
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Victor Tsang, JP
BIEE, P
Director 5%

Joseph Lo B E Diector %

)
-/

The Chinese-Western style living FEREHRAESE &
room blends traditions and modernity. A RBRTREEH—

Michael Chan
Ming-style chairs and lacquered &8 ZEEKEAXEF

coffee tables contrast elegantly RREMINESE  LEFE Momate Direat p:fiﬁﬁ
with cosy sofas. The colour palettes 1EEMHAICH REH L ernate Director %4
effortlessly combine rich Chinese Ltto®2E2ZRHHER = BMAE

C H I N ES E_ - motifs with neutral tones, and cultural & [EZ2 A4 &EEFE

artefacts such as porcelain vases and & ’ MR ICH K 4

W EST E R N silk textiles seamlessly harmonise BHBRAEEFIE

with cutting-edge technologies such X1t BR5TERRER

Ll\/l NG as home theatres and immersive BERINERNEERGT
ROOM

|| sound systems. ES ——— (|
= | =
PSRRI B @
Victor Lo, GBM, GBS, JP
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Jardine House, designed by
Canadian-Japanese architect
James Kinoshita and completed in

|

z & GBM. GBS. JP 1973, embodies the spirit of ‘East-
ﬁﬁ:ﬁ’ ’D' ) ’§$ U“ meets-West. The building’s 1,748
irector — ) FiRE circular windows were inspired

) Director % LlGHTWElGHT AND by the ‘moon gates’ of classical

Chinese landscape design, which

D U RA B I_ E BA M BO O served to frame beautiful views. Its
minimalist fagade and zen garden-

B | CYC I_ E FRA M ES inspired lobby is a beautiful fusion of
Mg uEEs B se Western and Eastern architectural

concepts.

BHAEHNEAZEFREMAT—
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JARDINE HOUSE

VAVAVAN
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I l Modern art gaII . I E’Eiﬁﬁﬁiﬁﬂfwﬂ -
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= designer boutiques, European- ) ¥ RARERSEH

QX X .
style cafes and restaurants create an interesting
" contrast with the traditional Chinese tea parlours and kitschy souvenir

and antique shops along this street. This area is also where you'll find the Man Mo Temple,
established in 1847, with its large hanging incense coils and fragrant swirls of smoke. \

These bicycle frames
create an exceptional

cycling experience, and also
reflect the harmonious fusion of

Eastern and Western design principles.
Bamboo, a natural material revered in the
East, combines seamlessly with carbon
fibre and titanium, the high-tech materials
of Western innovation. 3D printing, a
cutting-edge technology, enables the
intricate designs that optimise
overall performance and
aesthetics.
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Eddy Hui E!Fm, Alternate Director B#HES

The modern Chinese
gipao, or cheongsam,
with its high collar
and form-fitting
silhouette, is a fusion
of Eastern and Western
influences. The history
of its evolution is a
fascinating kaleidoscope
of cultural influences that
have resulted in a garment
that perfectly symbolises
beauty and grace.

RAPXERARECHERAD
BEEESHE BRAS XN

ER-HBEEERREASTRNX
ERE AmEREERERREAN
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Janet Cheung

Alternate Director B #E =

7990
'S,
leg o bO/q

5 cl;
Cific. 9ame rs &
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tea masters of Hong Kong developed a method of
brewing tea from leftover tea dust and boiling water,
strained through ‘silk stockings’, and created a distinctive
Hong Kong-style milk tea which has become one of

irectors

SSic

Contemporary fashions in
silk, which blend Eastern textiles
with Western silhouettes,

exemplifies East-meets-West design.
Traditional silk fabrics featuring
beaded embroidery combine
beautifully with contemporary tailored
cuts and prints. This harmonious
cultural blend celebrates the best of
both worlds, resulting in a dynamic
fashion aesthetic that reflects the
meeting of two distinct cultures.

3R AU FG 75 A48 R 2 5 75 A4 ok e SR P 75 B S
A8 BIRT RAXCHIRR - B AR
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Almost every culture in the world
has its own methods of making tea. The

the most popular beverages in the world.
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All About
Our Events,

and More!

EEEEEFHEA
R HLAthIR 2

Media Publicity
SRt

Metro Radio Programme -
Good Life Good Design
MIA Q8B —4EmERsT

BODW 2023 Concurrent Events
HETEEA 2023 FHES

Desiglnspire 2023
RISRHEE 2023

Design, especially at the
convergence of Eastern and Western
cultures, is brimming with boundless
possibilities. This year, HKDC

has embarked on design-focused
activities aimed at promoting the
diversity of creative culture. Through
our flagship event, Business of
Design Week (BODW), and its
concurrent events, we are paving
the way towards a circular future.
Our outreach activities include
forums, exhibitions, festivals, and
publications, all of which serve to
enhance knowledge and appreciation
of design among enthusiasts.
Additionally, we have revamped our
radio interviews and DMatters to
further engage with our audience.
These efforts foster cultural
exchanges between the East and the
West. Let’s delve deeper into Design
Digest to discover more!

FERAHXERENEHT Rt iTm
THERMNAIAEM - 55 ° HKDC BRT
MU EtAEMNES SHEHEANER
EM 2 BIEEBRMRTERR
£ RstEmBE) RErMEREE 5
ERIKBRABIRERK - HANIINEES
HERE BE - RtHEMERRET
TEBEMRNEAEEMEFiE:N
DMatters] * MFR—RE4F & HRET

VeRH 0 RIEPINSUER T Rt ==
B HROERIERYE EE -

Tune in to ‘Good Life Good Design’, a radio
segment co-hosted by HKDC and Metro Radio. In
May 2023, in the last episode of season nine, we
delved into the innovative concepts and practices
that shape a better future, under the theme of
‘Design for Sustainable Community’. And, the
excitement continued all the way into 2024! From
January to March, we set our course in a new
direction, shining a spotlight on the new theme
for season 10: ‘Creative Anchors in Hong Kong.’
During this season, we showcased the vibrant
local design scene and the influential players who
help fuel its energy.

BEBRTPOEANBAMEH S E/FN (EE
e RED MR AMAENEEPEE -
2023 F 5 AP BMEENERE—SEURH -8
EAFEME ] AEE FAET WAL A
SHERRPEFERFNRR ABEEBEEA
B'H2024 F1 BE3 A E+EUETETEFE
BIEHMRE 2WMEB5 BREASAANE
DREURBEBERENINEENE

Continuing the momentum of 2022, the
Designinspire 2023 campaign was run as a year-
round online-to-offline programme. To assist Hong
Kong designers in taking advantage of RCEP and
GBA opportunities, a brand-new campaign under
Designinspire’s established branding, called
‘Designinspire in Motion’, was launched. This
will involve a series of thematic mini-exhibitions
in Hong Kong, Tokyo and Guangzhou as well as
creative missions and design services zones at
various trade fairs. In 2024, Designinspire will
return as a physical exhibition at HKCEC from 5
to 7 December.

Designinspire 2023 £ 2022 F£—1’ #ESB
ZEZBLERBTRE BREEKAEBEEMNETR

EH 4 o

o i

Designinspire 2023 R MEsHRMI BE B
HHWENFRRMESERERTER BHTE
BEEB RENEMN SEATBNERRME
TEFEEEERHHBE (RCEP) | FRAZES
KEREE . RHRR BERE—RYIRME
BRE AREHEH UREESAEZEETR
B RETARTSE - Designinspire 2024 4§ 12 B 5
BE7 BUERREFANREEGEZRE L

Organiser F i8I
Hong Kong Trade Development Council

EREZURER

When and format BFHA R 70
Year-round, hybrid promotional programme
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Design Digest

deTour 2023 Design Festival
deTour 2023 & &tHf

Leadership Forum on
Service Design 2023
RETEE ERIE 2023

Business of IP Asia Forum
(BIP Asia Forum) 2023
TEN A AR E raRiE 2023

Hong Kong’s biggest design festival, deTour,
celebrates the works and ideas of Hong Kong as
well as overseas design and creative talents. With
the theme of ‘New Know How’, the 2023 edition of
deTour explored how design, craft and technology
converge and interconnect. Across four main
exhibition categories, 40 workshop sessions, 12
design dialogue sessions, film screenings, guided
tours as well as a virtual festival, deTour 2023
paved the way for new knowledge and skill-sets
that will shape the future development of design.

deTour @& B R A B L5t ° B 7 #h F B B
Rt RAIREAWAMIER BEHEEER
ZodeTour 2023 MEBERE MEE] EERE
Bt TEMB BT ER 8 aH &#
MIRID EERAENRR EHEETNAE
FERE40B TR 1218 R R B M
- -SEE UKRERSZE

The 15th edition of the Leadership Forum on
Service Design 2023, part of Business of Design
Week, was jointly organised by The Hong Kong
Polytechnic University School of Design, Hong
Kong Design Institute. The theme this year was
‘Exploring Diverse Facets of Service Design:
Socio-technical Cases and Narratives.’

We welcomed 230 registered attendees for
physical attendance, and we also had a total of
17,532 online attendees from the two mainland
channels, Vshibo and Bilibili. Including Zoom
Audiences, we had over 71,672 cumulative
attendees at the Leadership Forum.

FISER B EEMRIE 20232 F BB T AR
Rt B REATBNER B ER MK E
A 2023 RIEBZ— - RIBETEEITEEE
ATH2HMBHDZERR  TE—EEBEERER
S EERIENEER SRR

SENEHAEU TFRERBRANSTER
M HERAEAMMAR AT E BRRER
AHEEY EH A 20 R RBER  BEKE
A5 R 438 6 DR DR 2B BB R 8 K P SE IE RO AR R R AL BT
17,532 Ao 81F Zoom BREAN imIBRAHEA
B 71,672 Ao

Over 2,500 participants took part in the 13th
edition of the BIP Asia Forum, themed ‘IP &
Innovation: Steering New Economic Growth’. The
event gathered over 90 distinguished speakers to
discuss the potential of IP and innovation in driving
sustainable and inclusive economic growth, as
well as creating exciting new opportunities for
global businesses. The Innovation & IP Market
showcased innovative CleanTech projects that
promise to strengthen IP commercialisation and
facilitate industry convergences, and provided an
ideal platform for IP owners, users and service
providers to explore common synergies for future
collaborations.

B+=EEE N ERE R I T A EREA
REQEILR WIERITRE | AT BERT
90 ZIEERIEBA 2,500 B2INE  HER A H
ERKRANERSTREN LR QEILRPFE
ENEEAG’ AR KEXEAIE/MEE - MR
HEEBRENRETESE RIEEESEM 7
HEmE)  BTAERRRIEMNAINIRE R
GERRGIFHRE-

Organiser B (i
PMQ
TTRlA

When and format BFHEIR 2
24.11.2023 - 03.12.2023, hybrid event
2023511 H24 HE 12 A3 H B L RAETREEE

Organiser F 8 (i

The Hong Kong Polytechnic University School of Design,
Hong Kong Design Institute (member of VTC Group)
and Hong Kong Design Centre
BEBETRBREBMh
BBRNER S BRKREBRHD

When and format BB R
24.11.2023, hybrid forum
2023 £ 11 B 24 B @ L RR TRI & miE

Organiser F & (i

The Government of the Hong Kong Special
Administrative Region, Hong Kong Trade
Development Council

EANTHEBNRERERERE

When and format BB A73007.12.2023 -
08.12.2023, hybrid forum 2023 F12H7E
8 B4R L RAR N RL&IEED
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Guangzhou Design Week 2023
EMNEE 2023

E-newsletter
EFiEN

DMatters

Publications
AR

HKDC Annual Report 2022-2023:
DESIGN CAN

(AR ETHOER 2022—2023:
DESIGN CAN)

With the theme of ‘AMAZE’ and held
simultaneously at the Guangzhou Poly World
Trade Center, Guangzhou International Sourcing
Centre and Nan Fung International Exhibition &
Convention Center, the 18th annual Guangzhou
Design Week 2023 exhibition was a four-day event
on design and building materials in contemporary
living aesthetics and new business formats. The
three venues, with a total area of 180,000 square
metres across a total of 18 exhibition halls,
respectively showcased ‘Integrated/Customised
Furniture + Decorative Material’, ‘Smart Home +
Soft Furnishing and Garden’, and ‘Cultural and
Creative & Trends’. The strategic venue layouts
offered efficient and seamless visit experiences,
as well as countless business networking
opportunities between exhibitors and visitors.

F1BEEMNRFABRELMISETER TES

MEE HHOXNREEMN EAEERSH
MERORSTEEM ° R [ BN R i E R
]+ [ EMEREBERO ] + [ AEEEERPD )
BT 18 EARBERATHRENREREMGSE R
M BEEERLER / EFIHRE + LR B
MEIRRERORHEERE + PR UEEE BE
HRERPOREXCAIZREBES > RET2RS
HERZBEMNEERE 28I &Y=
RT—5SEEM e AR EEXSEEM

Organiser B (i
Guangzhou Design Week Organising Committee
BEMREEEEE

When and format BF#i R
08.12.2023 - 11.12.2023, physical exhibition
202312 B8 E 11 H EBREE

DMatters keeps readers updated on the latest
happenings and upcoming events in the design
community. Starting from October 2023, DMatters
has increased the frequency of its releases
from quarterly to bi-monthly, providing a greater
array of compelling design stories and exclusive
interviews, and reflecting HKDC’s expanding
role as a dynamic hub for design exploration
and knowledge sharing. Stay connected with the
ever-evolving world of design by subscribing to
DMatters at www.hkdesigncentre.org.

EBR P OMEAR T ERRNMMBAENZ T
Rl R RN HEIEH B RIS c AER
HEBEEERE - 2EMTRESER ETEM
DMatters /1t 2023 10 BREEHTAHR > REFIE S
L BT o BEERMIERNIEIN BBRMNEIE
WEHEFERND  EBERZIRMRMEER
A REB L - BUME B www.hkdesigncentre.org
FT63 DMatters * BB S EAIR R TR o

The 2022/23 edition of HKDC’s Annual Report,
‘Design Can’, embarked on a transformative
journey under the theme ‘Driving Change
With Design’. With the objective of sparking
inspirations on the profound influence of design,
each chapter begins with the powerful phrase
‘Design Can’, signposting a world of possibilities
where HKDC's initiatives and achievements are
presented as relevant, readable and captivating
stories. We invited creative leaders to share their
insights, while young designers contributed by
sharing their creative journeys and sources of
inspiration. Through thought-provoking content
and a captivating format, the Annual Report aims
to inspire readers to envision a future where
creativity knows no limits.

U TEEst5198 SRR AEBBNEFBRPO
2022/23 £ #R TDESIGN CAN] * BB E=19 U
MDesign Canl A BB ERBEFLLEENKRE
HEEEN AR BEmRRE T RS BRI
TRRTHLNEENAM® UREEBRR
MEi ) MRAZAPRER ETRIES - BRFIBE T RIR BN
FERLE PERBRNBRBERNS BBEE
BB MENRABNER ISR #mgmsRE
RETHIRRH U R SRR AR R R B
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Design Digest

Design CityWalk HK: A design lover’s
travel guide to Hong Kong

Design Citywalk HK: &t B &NES
hikibztama

Design for Asia: DFA Awards 2023
{#aEse st — DFASLETE22023)

Online Resource
WEER

Hong Kong Design Directory
EBRstiaR

Hong Kong is a city of creativity and culture, with
a vibrant mix of traditional and modern design
features awaiting discovery around every corner.
Exhilarating architecture, charming eateries,
interesting shops and intriguing galleries make
this city a treasure trove of great design. In this
guide, we’'ve curated 101 unigue design sites
from across Hong Kong that will captivate design
enthusiasts, travellers and locals alike. This guide
is a starting point for discovering the diverse
design landscapes of Hong Kong, and we hope it
will inspire everyone to explore and enjoy all this
wonderful city has to offer.

BBERAEXEHL EETMERIIEN B
YR REERFMFMARE | IERAAIFIRE-

&R+ 2 BB BE A0 ks B BRSO BY S S A
B HCETESEAERFEER -TELEE
wEEED AAREEZEBET 101 AE—
B\ 5| AABBRERE DB ERRA BT
E -BENEMERE—NB FEELIEHER
RATRRETAPY EERBESERBNSTRE

E3R

[=] 7=

54

Discover the pinnacle of design brilliance with
‘Design for Asia: DFA Awards 2023’ — this curated
book showcases the winners of this year's DFA
Awards, the innovative and inspiring winning
projects in the DFA Design for Asia Awards, as
well as profiles of the young visionaries who have
won this year’s DFA Hong Kong Young Design
Talent Award. Whether you're a passionate design
enthusiast or a seasoned professional looking for
inspiration, this publication is destined to be a gem
in your collection.

(4REEMNERET : DFA R EHE 2023 ) #E 0\ UkER 72023
FEMHRIEGRENGN DFATNRARES
REHEMFTASRER UKk DFAE B E FR:
THRENBRENB ERTEEREREER
SRERMNEAAL EXTIVHBRRAENES
W o

The Hong Kong Design Directory is a
comprehensive platform that facilitates
connections between businesses seeking design
services, local design enterprises, and creative
talents in various fields. The Design Directory is
readily available on Hong Kong Design Centre’s
website. To explore and search the Directory,
please visit www.hkdesigncentre.org.

ERARGHERE—EMLENEMI & ERY
ERERFEENQATMATANA BT M
WBE RNt SEEERNEREETEY-
ZRSRHIERE FHEAEBRAPOMEL:

www.hkdesigncentre.org ©
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International Cultural Cooperation
EIREZ1E3E 5

Business of Design Week -
France Study Trip 2023 & 2024
REtEEAE - EEERE 2023 & 2024

In September 2023 and March 2024, HKDC led
delegations from Hong Kong to France. These
visits were marked by active engagement with
influential business and creative leaders, and the
forging of connections with prominent enterprises,
renowned global brands, and esteemed design
institutions.  Among the notable entities were
Chanel’s le 19M, Dominique Perrault Architecture,
L'Oréal Group, Station F, Musée des Arts Décoratifs
(MAD), ENSCI-Les Ateliers. These strategic visits
laid the groundwork for exciting collaborations at
two prominent flagship events in 2024: Knowledge
of Design Week and Business of Design Week.

EBRTP LD 2023 £ 9 ARk 2024 £ 3
BEXEEBEAREINFEE REGEAXESN
NEERABEM R L TEMNAEHE
EREEMERERESNR T HEMRHNE 2
FE$E Chanel's le 19M ~ Dominique Perrault
Architecture + L'Oréal Group - Station F
Musée des Arts Décoratifs (MAD) 5z ENSCI-Les
Ateliers 1R E Rhf & 2024 FRIREHE H A
RRstEmBmEREESITEFRE FEFHE
ERESABENEE-.
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Design Digest

Design Thinking & Innovation Consultancy
Bt BERFAMIAR S

‘WELL -« BEING’ in Public Housing
EZ VNP3

The concept of ‘well-being’ encompasses many
elements. To bring this concept into sharper focus
within the context of urban living in Hong Kong,
the Well-being Design Action Group looked into
the definitions and dimensions of well-being by
the World Health Organization, as well as existing
literature, and distilled them into eight distinct
concepts which help to support design strategies
for great design that enhances the well-being of
residents in Hong Kong’s public housing estates.
These concepts are Health and Vitality, Urban
Integration, Green Living and Sustainability, Age-
Friendliness, Intergenerational and Inclusive
Living, Family and Community Connection,
Upward Mobility, Perception and Image.

Housing
Bureay

f.l]'i:}!!f 1

Hoeg Kocg
g A

Using well-being as a core aspect of assessment,
The Housing Bureau and Housing Authority of the
HKSAR Government is on a mission to provide
better facilities, environment and public spaces
for public housing residents. The Housing Bureau
has assembled a professional team, including
architects, designers, scholars and researchers
to gather real voices and needs of the public
estates’ residents in the aspects of well-being
through design thinking and participatory design
approaches. From quantitative to qualitative
research studies including literature reviews, focus
groups, surveys with residents and other inputs
conducted by the consultant of the well-being
design guide, a human-centric Well-being Design
Guide will be created, and its recommendations
will be incorporated into future public housing if
suitable, as well as progressively implemented
into existing public estates through renovation and
improvement works.

HKDC is proud and honoured to take part in these
projects as Design Thinking Advisor to shape the
framework of the studies. In this capacity, we are
embarking on a mission to advocate the use of
design thinking process to define the meaning
of ‘well-being’ in relation to Hong Kong public
housing with local contexts and identify possible
design factors that could enhance the well-being
of the residents. The strategies, components and
ideas suggested in the resulting design guide will
be progressively tested through pilot projects with
regular reviews and updates. The assessment can
help further improving the design guide, keeping
it updated and responsive to the real-life needs of
residents. Read on to see how to harness the power
of design to create meaningful changes in public
housing in Hong Kong.

{8 TR ?ATEEBRTEENERT
EEMBhREE—#E TERER TE8/)ER
ETHRFEAMRAAERNER MIERUKRSR
BEXR BMEAERRNRETE LRAL
NAB S U EE BB AHEIMR R
HEFERAE=E - BSSEENRE T
BE -GBEE HREE BAHRE RHE
B BEERRMAER

RNOON PR

AEE\  Coronios Mmsauen s Masa

=

EER P ORRE=FAENREULBBRAR
MEERR U E R EAIMIEEERURM—8
RO RFATVEEZEERRE > EESME
NEEHS LI HENRAREREZBRORE
TE o REHEIIRREFRRE  ERXREHR

==

EERNTHERNEERREEZEGURA
ZRRAEN RAOMRMABERABIERE
EERREMETENRE  RENAHER F
ERAMT -HBERANERBEFETHERL
B> B BRI  RetET - RERMAEAR
BERERER Rt B k28R
RERBERNALCEE THRHEAERE

o

/:EI/EJ//I P yieor

BESATEASAETITE WA ST ER
= E— PR ERFHES BRERHE5ILEE
B HIERNREEEERE -FEERE TH
WA ERSNNE ABERNREEHRE
ERENNE-

ERERFAESIEHEREETTRANEEBRE
S BEXREE ARNENRRERR
REES UETUA R ME/REE511 -
EPHNEZRARSRENEG MARKLE
BEMNRZP TEBMTRAETIREREE
NEZEESHREREALER-

ssoupussy-obY ? ﬁ
\ / <> 7

Well - Being
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Community Engagement R%E#1E

Expanding the design scene
with collective effort
pakil R

Building local and
global connections
31753t B 2 BREHER

Design advocacy and
knowledge sharing
REHEERNMS =F

HKDC is dedicated to promoting design
thinking and nurturing creative talent through
partners in different industries and sectors
of the community. This year, we supported
49 partners in promoting 66 design-and
innovation-related programmes, contributing
to our collective efforts to foster industry
diversity and to drive Hong Kong’s design
ecosystem forward.

ERRPORNATETEREERAS
B’ #HBRFABENEARESRIEAT S
F R NHZF 9 EREFRFHBSEMN
> S E 66 18 Bk 5t BT R R 7S BN AN
SE ERAZNHEHEZREQNSTER (B
EEBREERER-

As the government’s strategic partner on
design, HKDC welcomes interorganisational
and intercultural exchange with stakeholders
from around the world to advance our mission.
In 2023-2024, HKDC hosted a total of 27
delegations, including government and industry
associations. Additionally, a Memorandum of
Understanding (MOU) was signed with Paris
Design Week and Maison&Obijet respectively.
Through these visits and collobrations, we
gained a mutual understanding of industry
directions and trends, laying the foundation
for future cooperation in fostering local
design ecologies.

EA BT BRI FT SR st R SRBR U1 > FAER
RO EGEKEHAZMNENE EITE
148~ BB TR E—F B (Fdp o 7£ 2023
FE2024FE RLHEBRTHREE 172
HEE 27 ENRE > Lo FHEEERE A
Maison&Obijet 25 5] s R S ik o BB 15 Lo 5H
MEE AMEERIRERNER S AT
B ARKEIFEEER  BEIHEESARMEL S
LREFERE-

The Board of Directors and senior management
of HKDC are often invited to take part in
initiatives hosted by both design and non-design
organisations, educational institutions, and
professional associations. Joining as speakers,
judges, and special guests, they leverage
their extensive knowledge to drive home the
importance of human-centred design to people
across different sectors. They also advocate the
importance of design during media interviews
to inspire members of the public.

EERFFLEFEREREEMELEEERBL
FEHR R EMITENEE MAEHBENE
EHERMNBEREE MLURHEE  FFEM
BENEM EHEXAIERFNEEZRE
REBEARKSHEE IS IR EER
RRFRELRFNEEMRTE’ ATRARE
RS o
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Friends of HKDC Membership Programme HKDC:&:tZz K& 85t

Our Friends of HKDC (FOHKDC)
Programme unites those who are passionate
about design and believe in its inherent
value for our society and well-being. Open to
organisations and individuals from all walks
of life, the programme offers opportunities
to foster knowledge sharing, networking
and collaboration.

HKDCRR T2 R 3t BURAEHE Rt IRME
BAERHAEAHVAESBAUNFBAC 5t
BERRRIRNGESTAL BRIHZR
Al SORE RS  ERARRERR T
SERGHIME -

Acknowledgement of Corporate Members

BHARNEHEZES

3(\ YEARS & BEYOND
KITCHENINFINITY

[7] CHAPTER 7ERD 1T

SENATOR

Allermuir

Acknowledgement of Patron Members

BEHAABBERZEE

Till 31 March 2024, in alphabetical order by surname

HE2024 F3 A 31 H' UWHREXFIHF

Mr Fawaz Abid Bakhotmah
Architect & Designer,
Culture-Based Innovation Network

Mr Hei Shing Chan

IR B A 5 A

Founder, Hei Shing Book Design
BB RI A

Ms Kali Chan

BREFAL L

Vice General Manager and
Design Director - Interior,

JATO Design International Limited
FRRE (B BRAR
BRI R EARR AR

Mr Michael Cheung
REILLE
Director, Zincere Limited

SRARARMEH

Ms Agnes Chiu
MEXRZL

Lee Kum Kee Co Ltd
=R (F8) ARAT

Ms Karen Chui

wEHRE

General Manager, Corporate Affairs,
Hong Kong Ferry (Holdings)

Company Limited

BB IR(ER)ARACEEHECE

Mr Alex Chunn
Principle, nxus space

Prof. Richard Fung

BILRHIR

Chief Executive,

Hong Kong Standards and Testing Centre
BHERERIBEPOLBE

Ms Pansy Ho

fBmLt

Group Executive Chairman and Managing
Director, Shun Tak Holdings Limited
EREEARARDER
THEERESFELE

Mr Jeremy Hocking
President, Herman Miller International

Ms Kigge Mai Hvid
Partner, JA design studio

Dr Tai-keung Kan, SBS, BBS
#igsaiet

Founder, KL & K Creative Strategics
3B E R RAIMA

Dr Kwong Man-hang, Bengie, JP (Aust.)
meiEE L

President , WKK Technology Ltd.
FRERRKARAT A

Mr Man-ting, Edmond Lai
BXESRE

Director, Much Creative
Communication Limited
ZHAIERABRABRE

Dr Michael Lam

MHEEET

CEO, Hong Kong Quality Assurance Agency
EEMERIHER

Ms Denise Lau

BIBFL L

Chief Executive Officer, COLOURLIVING
COLOURLIVING {FE{ 484,

Dr Flora Lau

2EREEL

Founder, Flora Lau Designers Ltd
2 RIS RETEN AR AT AIMA

Mr Siu Hong Freeman Lau, BBS
BhERSEE

Founder, KL & K Creative Strategics
HEASAIBREAIMA

Mr Tai Yum Lau
BltRER T E

Dr Edmund Lee

FMEREL

General Manager & Head of Group ESG
Initiatives, Gold Peak Technology Group
Limited; Former Executive Director,
Hong Kong Design Centre
EIIT% (£E) BRAF

IR REMIRE  HENERTE;
BB B RETROTEAR

Dr Harry Lee, SBS, JP
FHEEL

Chairman, TAL APPAREL LTD.
M NRBRABEE

Mr Wai-fung Leung

REESE

Founder & CEO, Artemis Digital Limited
ITRHUBARABRIMARITERER

Mr Lu Lam, Leslie

EEE

Mr Ma Yu Hung, Samuel
BiRiE

Managing Director,

Luk Ka Paper Industrial Limited
NERRERI TEFRAF
ERARE

Mr Ng Man Wai, Danny
BXEEE

Director, 4N design
MERERAEBRES

Mr Nils Neckel
Director, Designlink operated by
Design & Distribution Link Limited

Mr Benson Pau

MR E

Founder and CEO,

Wings Trading (HK) Co. Limited
REETT (BB) BRABAIHA
RATHARE

Mr Chiu Hang Tsoi

RBEKE

Chief Executive Officer,

Lifestyle Creating Holding Limited
EHRRZEEBRABDEFEATE

Mr Chi-fung Wang

FEBSE

Director,

China Energy Technology Holdings Limited
FEERHMRERBRADEER
Mr Ben Wong

BEHFRE

Director, Sure Profit Holdings Ltd.
HMREMBRADEER

Mr Danny Wong

Executive Director,

Wiseman International Digitech Limited

ERERBBERMARARDNTES

Mr Peter Wong
HBRAKE

2B Square

4M Industrial Development Limited
FringeBacker Limited

Play Concept Limited

Shantou University
AFRAE

Tandem Design

FINTH R AR EAE R A HIRAT
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International Alliances [EP2E:%8

Promoting Design Through
International Collaborations
B RIE eSS

As part of a worldwide network of design
promotion organisations, Hong Kong Design
Centre (HKDC) contributes to the global
design dialogue and facilitates the regular
sharing of news and updates to advance
Hong Kong’s position as one of Asia’s leading
design capitals.

ERBERRFTEMBENRE 22— BERE

FOAE 2 E A R EIRNEAPIREEE (RIE

K BB ERRR REBRIHENERN
ERRFTZEBHIMAL ©

International Council of Design (ICoD)
B FERtinE

international
council of
design

[member|
2003-2024

The International Council of Design (ICoD)
is a world body for professional design,
representing 125 organisations in 53
countries. Founded as Icograda in 1963,
it is a non-profit, non-partisan, member-
based network of independent organisations
and stakeholders working within the
multidisciplinary scope of design. The
Council actively works to promote the value of
design practice, critique, education, research
and policy.

B FERHE (ICoD) B—EE2IKEE
R et A M A RS3ME R R K3 E R 12518 E
B o TE1963F A AL Z I > S & 8 43 Icograda’
ZER-—BEFTIREF BEIKFIORES
WHRZSRERFEENBUKIBREFDE
MR ARAS  RIBEERTE R SR BB
MREKRBRNEE-

International Federation of Interior Architects/Designers (IFl)

B PR 2= P 322 SR 6/ B 51 BT B B ik B2

International Mederation
of Ivm Tor r’\ C Mh xcts/Designer
2

A singular federation of national associations,
design communities, experts and enthusiasts,
IFI acts as the ‘UN’ for Interior Architecture /
Design worldwide. IFI’s purpose is to coalesce
the international interiors community for ever
higher design standards while addressing
and incorporating topical issues and
developments affecting society and culture
today into tomorrow.

@W?WL%@EW”‘?EWIE—W“%—ﬂEEEI
H%Tﬁ% CRETER BRI BIFEEMDN

— R WA ERNRERREE L
rﬂﬁﬁéj o REHEASTERFREREARR’

DUR AR EHREE RRRNBREBESH
ERXCERERMZR W7 BRRAS o

World Design Organization (WDO)®
B TERFHE

W D 0 W[]RLD
URGANIZATI[]N

World Design Organization (WDO)® is a globally
recognized non-governmental organization that
aims to promote and advance the discipline
of industrial design and its power to enhance
economic, social, cultural and environmental
quality of life. Founded in 1957, WDO services
over 215 member organizations around the world,
engaging thousands of individual designers
through innovative programming and initiatives
that champion ‘design for a better world'.

B T¥#%:1HE (WDO) B—EE2EKR
AIHIEBFAR A EEHBE T E R RiE
KE~HE - XEERMNRSEFERE 1
G ILN 19576 2KABIB215E /K S 4
B RSIMTRERAEMSRU TAEEF
HAMKR T AHEEMNEIFETE -
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Corporate Governance ¥ &8

As a publicly funded organisation, HKDC has continuously strengthened
its corporate governance and improved its workplace culture over the
years to foster accountability, cooperation and collaboration.

In addition to regular reviews of its operation, HKDC provides timely
updates to staff to ensure that operational procedures comply with its own
corporate governance principles.

HKDC has also implemented a two-tier reporting system for managing
potential conflicts of interest for its directors. Apart from self-reporting
potential conflicts at board or committee meetings, directors are now also
required to disclose their general interests, direct or indirect, pecuniary or
otherwise, on appointment to HKDC'’s board. Their declarations are also
available for inspection by members of the public upon request.

BEERFROEA—BEABEMNEE SER—BERNMALEE
AREARSE X LR e ENEEE kAR EGE -

BRTYEMRNARER FEERFPOTERRE THHERMBA
REERFNSHEEEERED -

ltl:?l\’*%%%1‘%00]’51?@@@2&&!%%”wx;ﬁ@ﬁ%ﬂ@i’%ﬁﬂ%ﬁ@i

[T REFEXNEZETHTHBIN EXEEZEMATERT
ruﬁ%ﬁlﬁ INER B EESEE S RRIFE B —RFE W
BRE ARKBENEATEARTARALER
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Our Accounts 1EE

Income and Expenditure Statement for the Year ended 31 March 2024
HE2024F3A3 B LMBERERZEER

Non-Government Funding Fund from Cultural and Creative Industries Other Government Funding Total
EBHEE Development Agency (CCIDA) (formerly HKGES s
known as Create Hong Kong (CreativeHK)) ’
XEEERRE (AIBAEEE)EE
INCOME HK$' 000 HK$ 000 HK$'000 HK$'000
WA BT BT BT BT
Government
Grant - 108,104 12,552 120,656
HRFEE
Project
Income 540 5,702 - 6,242
HRWA
Sponsorship 13.793 13,793
=40 0 )
Other Income e e
Htg A
540 128,093 12,552 141,185
EXPENDITURES HK$'000 HK$'000 HK$'000 HK$'000
ZH BT BT BT BT
Project
Expenses - 80,337 5,753 86,090
EEXH
Payroll &
Related Cost - 37,768 6,686 44,454
Fr & R AHRAZ
Donation
Overhead &
Administration 51 9,988 113 10,152
—REERTHRER
51 128,093 15,552 140,696
NET SURPLUS
489 - = 489
BRER
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Board of Directors Meeting Attendance EEg £ HERH

1/4/2023 — 31/3/2024

Meeting Attendance / Board of Finance And Programme Development Audit
Total Number of Meetings Directors Administration Committee Committee Committee Committee
EEHERY/ FERE EFxg MBRITHEZEEE AREEE BREEY BZAE
Eric Yim & & 4/4 - 4/4 3/3
Viveca Chan FR—ift 4/4 4/4 4/4 3/4 -
Steve Leung 2EX 3/4 - 2/4 4/4 -
Patrick Bruce 4/4 4/4 - 3/3
Bonnie Chan fR1&%& 2/4 - - 3/4 -
Alan Cheung 3Rz 4/4 4/4 = =
Donald Choi £7 8 1/4 2/4 - 1/4 -
Joanne Chow B 3/4 2/4 - 1/3
Eddie Hui 5FE+% 2/4 - 3/4 -
James Law 218 2/4 - 2/4 3/4 -
Kun-Pyo Lee Z={##J 3/4 - 2/4 -
Tommy Li 25k 2 0/4 - 4/4 -
Stephen Liang 22E& 1/4 - 2/4 -
David Lo k3% 3/4 - - 1/4 -
Joseph Lo & & 4/4 - - 3/3
Victor Lo Z&{hsg 3/4 - 1/4 -
Sunny Tan BR#A1E 2/4 - 2/4 -
Karr Yip 188 3/4 - - 3/4 -
Commissioner for Cultural and Creative Industries

(formerly known as Head of Create Hong Kong) 4/4 4/4 4/4 4/4 3/3
XEEXES (BRI EHBLRER)

Representative Appointed By

Hong Kong Federation of Design and Creative Industries 4/4 S = 3/4 =
ERRIRABEREE

Representative Appointed By

Hong Kong Fashion Designers Association 4/4 = 4/4 =
BERFERMBEAR

Representative Appointed By

Chartered Society of Designers (Hong Kong) 4/4 - - 3/3 -
HEFTREMRE (F8) K%

Representative Appointed By

Hong Kong Designers Association 2/4 o 2/4 -
EBRRMFEAR

Representative Appointed By

Hong Kong Interior Design Association 2/4 = 4/4 =

ERENRHEHAR
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Hong Kong Design Centre acknowledges with gratitude the Cultural and Creative
Industries Development Agency (CCIDA), formerly known as Create Hong Kong
(CreateHK), as the Lead Sponsor. Their steadfast support enables us to cultivate a
vibrant design ecosystem through diversified programmes.

&
.

Lead Sponsor
FTEHBBEE

\-\/ 2 PEARJNBEBRTRERA
JACHE R MR

CCIDAHK o St sotors o s

‘The Government of the Hong Kong Special Administrative Region
of the People’s Republic of China

Disclaimer: The Government of the Hong Kong Special Administrative Region provides funding support to some of
HKDC’s activities/projects only, and does not otherwise take part in such funded activities/projects. Any opinions,
findings, conclusions or recommendations expressed in this publication and relevant materials/events (or by
members of the project teams) are those of HKDC only and do not reflect the views of the Government of the Hong
Kong Special Administrative Region, the Culture, Sports and Tourism Bureau, the Cultural and Creative Industries
Development Agency, the CreateSmart Initiative Secretariat or the CreateSmart Initiative Vetting Committee.

REER FEFNTRERFESFERHPOSEED, TABRMEY MRt Z TR RZEHBETH,HE -
EFFIYRARMER EBHR (RBEEENMEARE) RENEARR ARMR AREE AR RFSERITHE
B SUCREB RIRER XAIERHRE - TAIRS @R BEEN MRS EHE) BERERGNER-
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Hong Kong Design Centre

Planning and Design
THE CABINET

Text and Translation

Mind Your Language Limited

Printing
Colham Printing Ltd.

Photography (Interviews)
Joey Yuen
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Hong Kong Design Centre &tk it

Unit 602, 6/F, Mill 5, The Mills,
45 Pak Tin Par Street, Tsuen Wan
EEQRGE A RESYEAR 6 #6022

Tel

Fax

Email

Web

Facebook
Instagram

LinkedIn / X (Twitter)
YouTube

WeChat / Weibo
Xiachongshu (RED)

+852 2522 8688

+852 2892 2621
info@hkdesigncentre.org
www.hkdesigncentre.org
HKDC &F#&a&atui
hkdesigncentre

Hong Kong Design Centre
Hong Kong Design Centre
HKDC F#ig it
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