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About HKDC XF&&igitdid

Hong Kong Design Centre
IS a strategic partner of the
HKSAR Government

in leveraging the city’s
East-meets-West advantage
to create value from design.
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To achieve our goals we:
T EIEHR, B

Cultivate a

design culture Bridge

BRI IR stakeholders to
opportunities Promote
that unleash the excellence in

value of design various design
RESH B LB RUERRE disciplines
MBS, BRigitEeE
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www.hkdesigncentre.org
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‘It comes as no surprise
that the greatest
international financial
centres are also renowned
for their remarkable
creative prowess, as design
and economy are often
intricately linked.’

It RITR EIT AR OE RS
S, XMERLER, EET
SEFEBEEERTN. |

Prof. Eric C. Yim, MH, JP
Chairman of HKDC

Letter from the Chairman

25 July 2024 To:

Dear readers,

It has been an extraordinary journey over the past year! Thanks to the
unwavering commitment and support of our Board of Directors, funders,
visionary partners and talented colleagues, we have been able to overcome
every challenge and obstacle that has come our way. As the Chairman of the
Hong Kong Design Centre (HKDC), I am immensely proud to be part of this team
and to witness our remarkable achievements.

The annual Business of Design Week (BODW) continues to shine as the most highly
anticipated design event in the vibrant Asian scene. In Chinese culture, 60
years signify a full cycle, known as a \Jiazi’. Capitalising on the ideal timing
of the 60th anniversary of diplomatic relations between China and France in
2024, we extended an invitation to France to become our Partner Country
for BODW 2024; fostering a year-long partnership that builds on our initial
collaboration 15 years ago, carrying forward the memorable experiences. With
wholehearted support from The Consulate General of France in Hong Kong and
Macau, we were able to swiftly implement plans and facilitate enriching
exchange programmes between the two design communities. The synergies between
our respective strengths, experiences and cultures are now creating a truly
meaningful impact on the landscape of international design, business and
cultural development.

This year also marked a momentous milestone in the illustrious history of
the HKDC! In October 2023, we officially kick-started the preparation stage
of fitting-out works at our new base in the vibrant district of Sham Shui Po,
where we will host a multitude of design-related activities and events in
the future. At the end of November 2023, we held the first-ever ‘GBA Creative
Night’, and it was an enormous success! We were delighted to welcome nearly
800 supportive and enthusiastic local, mainland and international guests to
the event. We firmly believe that having a dedicated space will facilitate
seamless connections between our creative community and the world. Our new
base, featuring exhibition halls, a design museum, a material library and
more, will strengthen the vital role of HKDC as the driving force for design
and creativity in Hong Kong. We will host a variety of design-related events
and provide support to the sector, ultimately enabling our city to develop into
an ‘East-meets-West Centre for International Cultural Exchange’.

Throughout my experience in the world of design, I have been on an incredible
journey of discovery, championing the transformative power of design and its
limitless possibilities. In ecarlier times, design was often thought of in
terms of tangible objects like products and spaces. However, we now understand
that design encompasses so much more - it includes intangible aspects such
as experiences and business innovations. It comes as no surprise that the
greatest international financial centres are also renowned for their remarkable
creative prowess, as design and economy are often intricately linked. The
strategic application of design has driven economic growth and had a profound
impact in cities such as London, New York and Hong Kong.

When more people understand, embrace and appreciate design, they will be
drawn to visit, live and contribute to the dynamic economic development of
Hong Kong. This will result in a thriving city where everyone can enjoy a
better quality of life. The HKDC is wholeheartedly dedicated to cultivating
the creative and design culture, ultimately transforming our beloved city into
a flourishing global creative hub.

I firmly believe that all design enthusiasts, guided by the principles of design
thinking, will utilise design to create a more beautiful life, and a brighter
future for all of us.

Kindly regards,
Eric
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‘We're so proud to say that
in the past year, we have
been able to put on some
amazing events that have
been well-received by all,
as well as strengthening
our partnerships with the
retail industry.’
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Prof. Viveca Chan
Vice-Chairman of HKDC

Letter from the Vice-Chairman

25 July 2024 o)

Dear readers,

In today’s world, where information is everywhere, people are getting more
and more used to absorbing everything quickly. Good design and marketing
Strategies can help us get our messages across efficiently and attract
Ccustomers. As design becomes more and more important in the world of marketing,
Hong Kong Design Centre (HKDC) is increasingly promoting the development
and application of design and innovation values. It’s all about connecting
local, mainland and overseas designers and enterprises to increase business
collaboration opportunities.

The well-known 4P theory of marketing, which refers to product, price, place
and promotion, is closely related to design. The theory encompasses things
like product design, promotional strategies and even the design elements in
sales channels, such as store locations and decorations. From my years of
experience in advertising, digital marketing, social media and e-commerce,
I've learned that when designing marketing strategies for companies and
brands, it’s important to start with defining goals and positioning, conducting
market research and formulating strategies. Great design can create eye-
catching, useful and innovative elements, as well as a great atmosphere to
captivate audiences. This multi-layered approach effectively conveys all the
wonderful things our brand has to offer to consumers.

Beyond product and store design, brands today are playing more attention
to ‘service design’. This approach puts the customer at the heart of the
business, making them feel special and ensuring their needs are met. It's all
about designing more user-friendly service plans that are easy to navigate,
and offer great customer experiences. For instance, well-known electronic
products brands offer their customers different software and service
providers, plus personalised assistance and guidance to help users enjoy all
the benefits of their products to the fullest. This ‘intangible’ service is
also one of the best ways to attract consumers and keep them coming back for
more. In this regard, designers play a really important role in curating the
best experiences for users and businesses alike.

HKDC is also committed to nurturing young designers and providing them with
opportunities to integrate design with smart technologies. We are like an
experimental hub, where technology companies and design institutions can
team up and try something new together. At the same time, HKDC is there
to help Hong Kong companies enter the mainland and international markets,
assist mainland enterprises in expanding their overseas businesses and
introduce high-quality resources from overseas. This three-way partnership
is a fantastic example of how we can all work together for mutual benefit.

We're so proud to say that in the past year, we have been able to put on some
amazing events that have been well-received by all, as well as strengthening
our partnerships with the retail industry. We are passionate about making it
easier for designers, businesses and communities that share a love for design
to connect with each other, as well as helping to develop Hong Kong’s amazing
brands. By creating emotional connections, we can produce iconic works that
stand the test of time, and be cherished by generations to come.

I'm looking forward to HKDC’s move to its new location in Sham Shui Po by end
of the year. This will allow us to continue to offer designers and the public
unparalleled experiences, as well as providing us with more space for growth
and innovation. We can’t wait to see everyone there!

Kind Regards,
Viveca
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‘\Seeing the centre finally
have its own place,
ending 22 years of renting
office space, fills me
with anticipation and
gratitude.’

rERMOAF IRRIIEIBTETES
Hytth 7y, BN LE SR 22 AN ATFRETIR
n, DRREHHNIFSRER.

Mr Steve Leung, BBS
Vice-Chairman of HKDC

Letter from the Vice-Chairman

25 July 2024 To:

Dear readers,

Hong Kong plays a very crucial role in cultural exchanges between China and
the world, and design is a very important part of that. It’s great to see how
design has become an integral part of our daily lives. More and more people are
realising the importance of design thinking and getting involved in design-
related activities.

Throughout my four-decade career in design, I often emphasise that design
transcends mere artistic expression; it serves specific purposes and conveys
meanings beyond visual aesthetics or design style. In any design project, I
always begin with rational analysis, taking into account the project’s design
goals. This is vital to prevent losing sight of the original design intent.
Rational analysis aids in structuring thoughts, and when melded with emotional
interpretation, it enables us to convey feelings and sensory elements effectively,
leading to optimal design solutions. This design thinking approach allows us to
strike a harmonious blend of logic and emotion, resulting in outstanding designs

that benefit the public and society as a whole.

Design is all about connecting with people and sharing ideas. It involves
collaboration and engagement from all stakeholders, including the government,
industry organisations, designers and every individual. It is a real team
effort! In this regard, the Hong Kong Design Centre plays a really important
role, helping to connect all kinds of different sectors. This year has been an
exceptionally fulfilling and significant period for us. We have been fortunate
to receive substantial support from the government, along with the unwavering
backing from industry organisations, the selfless dedication of our board members,
and the collective efforts of our colleagues. Together, we have successfully
orchestrated numerous noteworthy design events, and we are reaching a significant
milestone as we will relocate to our new Sham Shui Po Base at the year's end.
This is an excellent opportunity for us to keep on growing the design scene in
Hong Kong — and beyond!

As a member of the Steering Committee for the Sham Shui Po Base, my primary
responsibility is to guide its infrastructure development. Seeing the centre
finally have its own place, ending 22 years of renting office space, fills me with
anticipation and gratitude. The new base will provide space for designers to
realise their dreams, further facilitate exchange activities in local, mainland
and overseas markets, showcase outstanding designs from different regions, and
allow different design fields to interact and spark new ideas.

In my view, the most remarkable space in the new base is the grand staircase on
the fourth floor, where the ceiling height reaches 9 metres. Combined with the
floor-to-ceiling windows, it offers an excellent venue for diverse exhibitions,
lectures, fashion shows and other events. Whenever I stand and gaze through
the large windows at the West Kowloon Corridor, admiring the expansive view,
it feels as if I am immersed in the vastness of the sky and ocean. At the same
time, it reminds me of the inclusive nature of Hong Kong: With the backing of
our motherland as we navigate our interactions with the rest of the world, Hong
Kong truly embodies a melting pot of East and West. This is attributed to its
distinctive geographic location, rich history, and diverse cultural background.

Looking forward, we will energetically plan captivating events centred around
design, involving citizens of all ages to enhance public awareness and
engagement in design. At the same time, we will maintain close collaboration
with government policies to champion the advancement of cultural and creative
sectors, supporting the design community in the Greater Bay Area and Chinese-
speaking regions to exhibit our capabilities to a global audience.

Kind Regards,
Steve
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Business of Design Week

itEEA

Business of Design Week (BODW) 2023 welcomed
business leaders, policy makers and some of the most
creative minds in Asia and Europe with over 11,000 in
attendance andreached over 1.2 million global viewers for
a week-long programme of meetings, panel discussions,
cultural exchanges and much more at various venues
across Hong Kong. Together with BODW 2023’s Partner
Country, The Netherlands, and the country’s platform for
creative leaders CreativeNL, alongside co-organiser
Hong Kong Trade Development Council (HKTDC) and

RIUTERA 2023 FEARZ M HMEN—EBHNZWN IR
X3 REED, CRRELMNRRUNAIE R, REK
ERGIBANA, BE 11,000 I52EFRIMZSM, 2KR
58 120 FUMARWE. NA—BRIRITERE 2023 5%
HERF=LHIEFLFAE MEI2m= (CreativeNL) #F
a1F, MEBEBRAZKRER (HKTDC) hhHEAX eIk &
R (RIFRTRIREE) ) (FAE BB, INHgiTeIRE)
AE, BRREFIKITHILIRATEE, HEAFRLRBIIEL
R .
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lead sponsor The Cultural and Creative Industries
Development Agency (CCIDA) (formerly known as
%“w Create Hong Kong (CreateHK)), BODW 2023 explored

g, _;_‘.._&* the limitless possibilities of innovation in designing
: TS . T sustainable businesses and communities, under the
[ L i i
: = theme of ‘Game Changers’.
. | - .
Explore Limitless Possibilites of
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=5
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EHEEZEF In his opening address at BODW 2023, Chairman ~ &F#&i&itH 0 E SRR T ERFE2023

L of Hong Kong Design Centre, Professor Eric Yim SRS, SERE T SE: el

BRZREIFZF1S1TH put it succinctly: ‘Game Changers is more than TERBBE Eﬁx EE B ENE. A

ap a theme — it's a commitment (to) innovation, =~ e, B PRI

%BEE-I- He audacity and transformation ... it's an exchange AB 22 1 A 2038 SR 2 B9 A AL RS

of minds between individuals that have disrupted 5%, sREE{TA B, FFIRFHIER, | B ESAK

e Ll 1 o Yot RIS BB EAER, FRARE

Professor Yim welcomed Guest of Honour REEZHE. XUSHFRHXUSFREE

Barbera Wolfensberger, Director-General of 1<Barbera Wolfensberger flif%&5, fiFfRM

Culture and Media at the Ministry of Education, g {RERIE50 A, BEEERFERUN

Culture and Science in the Netherllands, whg !ed B R AT YE3918 S A E 2023 B L E

an over 50-strong Dutch delegation comprising N e, s

government officials as well as design and x> W=T WAALEMBEEFAHIRER, F+

business leaders to BODW 2023. As Partner 5S5&FAERZX—RARITEUMNHXNAEGREA

Country for BODW 2023, the Netherlands, TR RASEE, IS SR AFInK, B

renowned as a global pioneer in practising CIETRIOS I F SRR AR

circular economy, joined forces with Hong Kong \ﬁ%&ﬁu M, B ’tﬂjﬂ#zgﬁﬂﬁ%’l

BODW Rt EER to address the challenges that communities  ATHIEEEE, FRINMZ X ARREHEL.

Launched in 2002, Business of Design Week (BODW) has become Asia’s NEHERAEI B 2002 EEHLR, RITM and cities face when transitioning to a circular
premier annual event on design, innovation and brands, gathering some of BItANEERS, 2ERRIGH IMkSA economy, when businesses and communities
the world’s foremost design masters, brand leaders and entrepreneurs from Eta%s, CREBNDEBIHIMARIZIT KT, & resolve to adopt the better use of resources

i i i SA AR, (@RS H 7 1| 357 86 . >
Hong Kong as well as overseas. It drives discourse on the value of design and {ﬁ\vﬂﬂifﬂu‘:ﬂ*\a% fELﬁlxlﬂME&ﬁJ%ﬁE’J reduce waste and create sustainable economic
innovation to inspire global audiences and explore new business opportunities. WL, MAFBRMARNRE, REME.

growth around the central theme of ‘circularity’.
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The BODW Summit, the main feature of
the event-filled week, brought together over
90 global pioneers who presented more
than 50 thought-provoking keynote sessions
and panel discussions focusing on three
pivotal areas: Urban Planning and New Urban
Models, Transformative Brands and Consumers’
Experience as well as Al, Technology and Future
Trends. The visionaries and thought-provoking
leaders who presented their ideas under these
topicsincluded architect Ben van Berkel, Founder
& Principal Architect of UNStudio; Kenya Hara,
President & Chief Executive Designer of Nippon
Design Center; Francine Houben, Creative
Director & Architect of Mecanoo; Dr Wang Jian,
Founder of Alibaba Cloud; Cai Jinging, President
of Kering Greater China, Jiang Qiong Er, Co-
founder & Designer of SHANG XIA; Yao Yingjia,
Vice President of Group Lotus and Janice Tsang,
Head of Innovation at Porsche China, among
many others.

Business of Design Week
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A highlight at BODW 2023 was RoomNL, a cozy
‘clubhouse’ located above the main summit hall
showcasing the possibilities of circular design
and sustainable practices. RoomNL welcomed
all BODW participants to share experiences,
engage in collaborative networking events and
foster exchanges between organisations and
countries. It hosted a total of three workshops,
eight panel discussions, 36 presentations and
12 roundtable meetings, all of which engaged
with around 3,800 attendees.
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The English TV broadcast of BODW 2023
events on concurrent event days reached over
1.32 million viewers, and 1.67 million viewers
were recorded for the Chinese special TV
programme. Compared to previous years,
significant increment was shown in in-person
participation of media from the Greater
Bay Area. Additionally, the event remarked
considerable media presence from the
Mainland China including Phoenix Weekly,
Fujian Media Group, Guangdong Radio
and Television and Xinhua News Agency.
International social buzz achieved over 30
million impressions. For BODW 2023, the
audience reach added up to a PR value of about
HKD 99 million. As part of the partnership,
bodw+, the leading online design knowledge
platform in Asia, unveiled ‘Dutch Inspiration’, a
comprehensive design directory and a curated
content hub which showcased the best of
Dutch design to business leaders, creative
professionals and industry practitioners in
Hong Kong, Asia and beyond.
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BODW 2023 was the highlight event of the very
fruitful year-long partnership between Hong
Kong and the Netherlands, and played a major
role in creating collaborations and business
opportunities between the two countries. At the
King’s Day celebrations hosted by the Consul-
General of the Kingdom of the Netherlands in
Hong Kong, Paul Chan, Financial Secretary
for Hong Kong, invited Dutch companies to
join Hong Kong’s ‘green transition’, noting that
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Knowledge of Design Week

Knowledge of Design Week (KODW) 2023 was a resounding
success, attracting over 1,700 in-person attendees, including
business leaders and creatives, and reaching over 940,000
viewers globally. Held from June 14 to 16 at the Hong Kong
Palace Museum and other venues, KODW 2023 marked the
beginning of the year-round collaboration with HKDC’s 2023
Partner Country, the Netherlands and its creative platform,

CreativeNL. With a rich programme of 16 forums, nine
workshops, two masterclasses and numerous networking

sessions centred around the theme of “The Power of Design:

Innovating for a Circular World’, KODW 2023 highlighted
six key pillars that define our collective journeys toward
sustainability with The Cultural and Creative Industries
Development Agency (CCIDA) (formerly known as Create
Hong Kong (CreateHK)) as the lead sponsor.

fainable
Future
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The world faces challenges, but design
innovations can promise a bright future.
Keynote speaker Richard van der Laken, Co-
founder & Creative Director of What Design Can
Do, highlighted the urgency for change in our
consumption habits, stating that design is both
the problem and solution in ‘Redefining Good
Design for Healthy Consumerism’. The creative
industry can lead changes by addressing global
challenges such as the refugee crisis, and
adopting circularity for sustainability. Rama
Gheerawo, Director of The Helen Hamlyn Centre
for Design, the Royal College of Art, identified
empathy, creativity and clarity as the essential
pillars of creative leadership, emphasising that
creativity without clarity is ineffective.

CREATIVE
SOLUTION
FOR URGE
PROBLEM:
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KODW

Knowledge of Design Week (KODW)
is an annual thematic event that
gathers the global design community
in workshops, forums, and a high-
level networking event. It offers an
opportunity for industry practitioners
to join in the big conversation on
how design can solve the complex
challenges that society faces today.
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Culture &
the City
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Speakers Associate Professor Francesca
Valsecchi from Tongji University in Shanghai,
and Teo Yang of Teo Yang Studio in Korea delved
into the dynamics of heritage preservation and
urban development. Teo Yang highlighted the
importance of preserving cultural heritage as
natural resources, advocating for its integration
into everyday life beyond museum settings.
Through projects such as the Hanok residence/
studio and commercial establishments, Yang
aims to elevate Korean core values and foster
public-private space awareness. By exploring
the evolution of heritage in urban contexts,
these insights shed light on the complexities
of balancing preservation with regeneration,
and highlight innovative approaches to city
development.
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Businesses can redefine their commercial
values and embrace sustainability through
circular economy practices, as consultants
from the Netherlands Siem Haffmans and
Pieter van Os explained. They accentuated that
designing circular business models reduces
costs, anticipates resource needs and extends
customer loyalty. Helen Amos, Sustainability
Consulting Lead from JLL stressed the critical
role of retrofitting existing buildings to reduce
carbon emissions, noting that ‘The greenest
building is the one that already exists’. Together,
these insights underscore the transformative
power of sustainable leadership and brand
rejuvenation.
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Knowledge of Design Week

Transformative
Brands
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Hospitality
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In “The Power of Luxe Design: Reshaping the
Hospitality Landscape’, Clint Nagata, Founder
& Creative Partner of BLINK Design Group,
Singapore, delved into the transformative
potential of luxe design. Nagata championed
customisation and personalisation in response
to evolving consumer demands, emphasising
the shift with a focus on emotional connections
in luxury. As hotels and restaurants are
searching for ways to make lasting impressions
to customers, panel speakers Sean Dix and
Jonny Moreland shed light on how brands can
cultivate customer loyalty through leveraging
intriguing designs and storytelling in their
enlightening panel session, ‘Engaging Senses:
Curating Immersive Dining Experiences’.

£ TEEREFEIG T EFHP, MMKEBLINK
Design Group 838 A & 8IE & fk AClint Nagata
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Urban living spaces are evolving, shared by Sun
Dayong, Founder & Chief Architect of Penda
China, in his talk ‘Designing for a Planet-friendly
City’. He showcased innovative mini-residences
in Beijing, integrating the city’s unique hutong
culture with modern aesthetics and nostalgic
elements such as swings and kaleidoscopes.
By incorporating modular design and replacing
unnecessary decorations with greenery, Sun
aims to create sustainable, harmonious spaces
that balance architecture and nature. ‘Less is
more, less is rich, less is love’, he asserted,
advocating designs rooted in humanity and care,
and addressing the pressing need for holistic
solutions in sustainable urban development.
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Join bodw+ to explore
what’s next in design!

BicMAbodw+& 5
Eh5igitEs

Find out more at bod k
NEmETRES | VWPoIw-com
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New Urban
Models
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Originating from Business of Design Week
(BODW), bodw+ is an interactive design
knowledge platform provides you a great
view on seminal design trends, featuring
takeaways of BODW and KODW, alongside
engaging livestreamed events, on-demand
content, case studies, podcasts, feature
stories, interviews, event listings, programme
archives, and much more.
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Al &
Technology
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At KODW 2023, inspiring conversations took
place around how Artificial Intelligence and
Technology are rapidly transforming how we
design our world. The power of generative Al
can exponentially improve how businesses
create brand content creation, marketing and
operation. Its capabilities can also be used to
increase efficiencies, collect data and analytics
with ever-greater accuracy. Maggie Wong, CEO
of Wunderman Thompson Hong Kong, believes
that these new tools can refine and further
enhance customer experiences, expressing that
‘The ability to analyse data helps businesses to
understand the customer better, enabling more
human, intelligent and engaging experiences.’
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Fashion Asia Hong Kong Fashion Asia Hong Kong

N CHALLENGTES FORUM N I I S 3

SPOTLIGH

The Fashion Challenges Forum, held at Poolhouse at Grand Hyatt Hong Kong on 28
November 2023, was a highlight of the exciting programme at Fashion Asia Hong
Kong 2023 with The Cultural and Creative Industries Development Agency (CCIDA)
(formerly known as Create Hong Kong (CreateHK)) as the lead sponsor. Returning
as a full-on physical event, the Forum brought together a stellar line-up of industry
leaders, designers and entrepreneurs to share their insights on current issues, and to
strategise actionable ideas for businesses and brands. The Forum included 10 panel
sessions featuring over 20 speakers and moderators, and was covered by over 40
media outlets, generating an impressive media value of HKD3.2 million. Here are some
essential takeaways from leading figures in the fashion world:
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PHILLIP LIM

CO-FOUNDER &
CREATIVE DIRECTOR
HELIDAREIZ S
3.1PHILLIP LIM

Every major Fashion Week has made a
triumphant post-pandemic return, but in ‘The
Fashion Week Comeback’, veteran designer
Phillip Lim discussed whether the original
objectives and goals of this industry mainstay are
still relevant. He believes that nothing can replace
fashion shows and Fashion Weeks, because
they are much more than just spectacles: they
are communities of creative people who come
together to discover and inspire each other,
to connect, continue conversations and share
dreams. For designers, Lim says, ‘the show is
15 minutes of pure silence in a world filled with
noise, when it’s just our vision, from our hearts.
And you can’t replace that’.
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Fashion Asia Hong Kong

SOPHIE
BROCART

CEO, PATOU AND
MENTORING DIRECTOR
LVMH PRIZE

PATOU BEHITE #

LVMH ZWisS 2%

Sophie Brocart of the LVMH Prize for Young
Fashion Designers, an esteemed accolade
honoring young designers for their talent and
creativity, took part in the ‘Talents of Tomorrow’
panel. She spoke on how talent is not enough
when designers aspire to become global
success stories. She shared the common pitfalls
emerging designers face, and how mentors
and industry support are vital to their survival.
Mentors can help young designers navigate
important topics around their fashion careers,
including personal communication skills,
social media management and sustainability
awareness which, Brocart emphasises, ‘was
something nice to have 10 years ago, but [is]
now something that is a need to have’.

Sophie Brocart 2 FBAEEAZ] TEITIEHEMH
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EHBRLERT, BUERFTHER, J
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ROBERT
WUN

FOUNDER & FASHION
DESIGNER

B A FRES IR I
ROBERT WUN

On ‘The Future of Haute Couture’, Hong Kong-
born couture designer Robert Wun shared his
thoughts on whether the haute couture industry
still inspires the next generation of designers.
‘We spend so much time debating what fashion
is as a business,” he observed, ‘we forget what
the soul of fashion is. Haute couture brings
you back to the idea of the art of making, of
celebrating people who love making clothes.
There will always be talents in the young
generations to come, and we need to give them
the space to think about it, try it out, and open
that door for them’.
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Fashion Asia Hong Kong

DIGITALS

Fashion Asia 2023 introduced an exceptional

collection of digital content through five

captivating episodes, highlighting the ingenuity  Hijlary Tsui #&%
of local fashion and brand insiders who are  Eounder
revolutionising the style scene. BIFMA

HER & CHANCE

These videos serve as a valuable resource for
business solutions and actionable insights into
the dynamic landscape of both local and global
fashion. By watching these videos, viewers can
stay informed about the latest developments in
the fashion industry.
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Man Lim Chung X &
Chairman of Hong Kong Film Arts Association
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Toki Wong

Founder and Designer
I A R iz it i
KOWLOON CITY BOY

Phyllis Chan, Suzzie Chung
Founders and Designers
BN Rz 1% 11

YanYan

Dorothy Lau
Stylist, Art Director and Singer-Songwriter
MEL, ERIM. EASEREFERF

Christian Stone
Founder and Designer
I A RIE 1T
CHRISTIAN STONE

Jason Mui, OnYing Lai
Founders and Designers
I A RIE 1T
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Fashion Asia Hong Kong

With great pride, Fashion

Asia unveiled the winners AU R ELEE
of the highly anticipated 10 RYOTA IWAI

Asian Designers To Watch
2023, carefully selected

by a distinguished panel of

fashion industry leaders.

CHRISTIAN
STONE

! CHRISTIAN STONE ~ Hong Kong

AUSTIN WANG AND %
YANSONG LIU Sl

INTRODUCING
THE REMARKABLE
WINNERS

OF FASHION ASIA'S

10 ASIAN
DESIGNERS B\
TO WATCH 2023
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Fashion Asia Hong Kong

KEISU KEYOSHIDA

KEISUKE YOSHIDA

LOUIS
SHENGTAO
CHEN

LOUIS CHEN of China
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NAN HU The Mainland

of China

MARRKNULLJ .

MARRK WANG
AND TIM SHI

SENSEN LII

VINDOWSERN

Jﬂ[il
China |

Fashion Asia XA 2%
FIAREARERY 2023 £
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The Mainland
of China
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10 ASIAN
DESIGNERS
TO WATCH’
EXHIBITION
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G Fashion Asia partnered with LABELHOOD
to present the ‘10 Asian Designers To Watch’
Z exhibition in Shanghai from October 8 to 15,
2023. This event brought together winning
designers from China and passionate fashion
enthusiasts, creating a vibrant platform in the
heart of this fashion capital to celebrate and uplift
I the emerging forces of Asian design.
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Taking place at the Arts Pavilion in the West
Kowloon Cultural District, the ‘10 Asian Designers
To Waitch’ exhibition in Hong Kong between
November 26 to December 3, 2023 captivated
audiences.

This remarkable showcase not only presented
the ten winning brands but also proudly featured
a curated selection of pieces by notable past
awardees from Hong Kong, including ROBERT
WUN, CELINE KWAN, DEMO, KARMUEL
YOUNG, PONDER.ER, WILSONKAKI, and YAT
PIT. Together, these remarkable designers shed
light on the flourishing fashion design industry
in Hong Kong, symbolizing the emergence of a
dynamic new wave of local design forces.
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Arts Pavilion, West Kowloon Cultural District
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HONG KONG
A 3 —25 20 P4 sHowroom
& POP-UP
rrrrrr I.T, One Hysan Avenue F&#RE SPACES
Causeway Bay, Hong Kong
EXHIBITION i
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Fashion Asia partnered with IT to host an
exclusive exhibitionin collaboration with emerging
fashion designers in Hong Kong. The fashion
exhibition, ‘Hong Kong Showroom,” showcased
the latest 2024 Spring/Summer collections of five
designer brands: Cafuné, KOWLOONCITYBOY,
REDEMPTIVE, WILSONKAKI, and YMDH (YOU
MAKE DADDY HAPPY). These brands were
nurtured through HKDC’s Fashion Incubation
Programme (FIP) and Design Incubation
Programme (DIP).

Simultaneously, Fashion Asia introduced
‘Pop-up Spaces’ at the same venue, featuring
exceptional works by local fashion design
students and graduates from institutions
including Hong Kong Design Institute, The Hong
Kong Polytechnic University, Technological and
Higher Education Institute of Hong Kong, and
Caritas Bianchi Colleae of Careers.
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DFA AWARDS

CELEBRATING
OUTSTANDING
ACHIEVEMENT

DFA Rt %
AN AL

DFA AWARDS

In 2003, the Hong Kong Design Centre
has launched the DFA Awards to
underpin the role of designers in society,
to celebrate design leadership and
exemplary designs and projects with
commercial success or impact in Asia,
as well as to recognise the rising force of
emerging designers in Hong Kong since
2005. With The Cultural and Creative
Industries Development Agency (CCIDA)
(formerly known as Create Hong Kong
(CreateHK)) as the lead sponsor, The
DFA Awards, through its five major
award programmes, has grown in its
international influence in Asia.

DFA igit#
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DFA Awards

HONOURING

DESIGN

| EADERSHIP

SR 1% 1T <4

DFA Awards 2024 honors three
exceptional design leaders,
celebrating their talent and
innovative spirit while acknowledging
their remarkable achievements in the
design field.

These individuals have consistently
led the way in setting trends, driving
innovation, and positively impacting
society and people’s lives through
their designs. It is our hope that
their accomplishments will serve

as inspiration for other designers

to push the boundaries of design
further, creating a better and more
meaningful world through their work.

DFA 1&it+%& 2024 m={i =A%t
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DFA LIFETIME

ACHIEVEMENT

AWARD

DFATE M %1+ 42 B R L3R

Signify the design community’s
respect for individuals who have
made lifelong contributions to the
design profession, education and
society, especially in Asia.

RPERGNKIT B RS, THE
M F R E R EA MR, HRIRIT
AR AERBONERZ AL,

I\

JR bt ok

KENYA HARA

¥y¢—E€20C BHVhIFHE

31



DFA Lifetime Achievement Award

HKDC Annual Report 2023—24

YOUNG DESIGNERS SHOULD TRAVEL
GLOBALLY TO UNDERSTAND THEIR
OWN CULTURE BETTER. IN AN
INCREASINGLY CONNECTED WORLD,
LOCAL CULTURE GAINS VALUE,
AANIDRVINIBISSNIVANIBIINICWAN(D
MAXIMIZING LOCAL VALUES IS

VITAL FOR MAKING MEANINGFUL
CONTRIBUTIONS TO SOCIETY.

FRIQUTIMVIZIB R, TRERANMTHEECHX L, BEHST
TRBRBLIKL, UM EBERES, N7 HHRERS
B, SHERAMNEAFARHAEIENERESTIEE.

The 2023 DFA Lifetime Achievement Award DFA Y& 1+ 2 5 a7k 22 2023 15 AR
recipient is Kenya Hara, renowned Japanese . REBEANMESMEEEEHIE, K
graphic designer, curator, writer, university

professor and founder of the Hara Design REA ER. KFBERRFEIZITH I
Institute. His influential books, ‘Designing Ao MMEHIRZEEE, FANFITESIM. =
Design’ and ‘White,’ are essential reading for coy == SRS A NG
design professionals and enthusiasts alike. F O, UREFZERITESHLE, S
Hara’s writings delve into originality, aesthetics, R (EIARIRIH#ITH) & (B) LLRE M
creativity as well as the broader philosophy H1, BRRIFDGHEAF B FENNEZ Y,
and process of design. Since 2002, he has o~ — oo
held a role as the Art Director for Japanese B 2002 i, MHEERAELEERKmAE
minimalist lifestyle brand Muiji. His approachto ~ LEIRMMZAERLE, MEIH M=) X

Muiji is rooted in his personal interpretation of WS, BEERESHESNES, 2HUH

emptiness, aligning with Japanese minimalism . \ o o .
and its relationship to Western simplicity. AiRfEEX R E ST ELIREER.

32

JAPAN HOUSE

DFA IEi#igit 2 5 it

Hara’s favourite MUJI products include
‘YOUNOIE'- the ‘MUJI Plain House’ from

the MUJI House series, which focused on
multifunctional places and how to use space
more efficiently. He was also responsible for
creating the basic concept for MUJI HOTEL,
which applies the MUJI philosophy to their
properties in Shenzhen, Beijing, and Tokyo.
Hara’s projects often draw deeply from
Japanese culture. Notable examples include
the programme design for the opening and
closing ceremonies of the 1998 Nagano Winter
Olympics and the official poster for the 2005
Aichi Expo. Since 2015, Hara has also been
the general producer of JAPAN HOUSE,
overseeing locations in London, S&o Paulo,
and Los Angeles. Commissioned by the
Japanese Ministry of Foreign Affairs, JAPAN
HOUSE promotes Japanese culture worldwide,
highlighting the finest aspects of Japanese art,
design and cuisine.

Hara has worked with over a hundred
designers, architects and artists in various
exhibitions, including the ‘Architects’ Macaroni
Exhibition’ in 1994, ‘RE-DESIGN’ in 2000,
‘HAPTIC’ in 2004, ‘SUBTLE’ in 2014, and
‘PACKAGING’ in 2023. In 2017, Hara worked
with ltalian architect Andrea Branzi to curate
the exhibition ‘Neo-prehistory: 100 Verbs’
which was initiated by the Triennale di Milano.
For this exhibition, museums throughout Italy
generously provided exhibits that created a
truly groundbreaking exhibition that explored
human history from a design perspective.

Hara advocates for young designers to travel
extensively to gain a deeper understanding

of their own culture. He believes that as the
world becomes more global, the value of local
culture increases. To contribute meaningfully
on a global scale, designers must understand
and maximise local values. He emphasises the
importance of incorporating these experiences
into their portfolios, especially in the context

of high-resolution tourism, which seeks to
optimise the unique appeal of each region
amidst changing conditions. ‘A designer should
be like a pluripotent cell,’ he says, ‘capable

of adapting and responding flexibly to any
situation,” and adds that nurturing design talent
to develop such an ability would be ideal.

Eif &SR ENLENR &~ SEE NYono le |
P21, BN MUJI House RFIMFERE, 5
ITEZMRERBUNERMIEAZIE. MUJI
HOTEL WE XTSI 2R tRT], ¥a
RIS NFE TR A RA AR R AE S,

eI ER BEEREADXL, ER6FE
151998 FRHFLFRIE AR 2005
FENMERFRINE S BIRIZITE. 82015
Fig, RMBTFHE TBEAXKZ R BEH
FA, ARCH. ERFMBZI=ZHATER.
BAXUZREBFINSHIRIBBINALD,
SEMEREMME BAXL, THEZR.
RITMERAHE.

FERSEGSE—EMigiti. BRITRZAR
BEEDARRYE, 8% 1994 £/ TERIT
ITHE OB % 1. 2000 £/ TRE-DESIGN
Hi&itl. 2004 F£89 THAPTIC & A KMI5E
EE1. 2014 £E(Y TSUBTLE fifsd | /i1 &
TPACKAGING B3 1, 2017 &, fth5EAFIE
@ Andrea Branzi EFFEEHRAKZ=FR L
SR s ATt 100 MEDIEL, BHEAF
ZHIEYIEIRBREESR, tiIRIhENFF
BIFEREE, MISITHNAEREALTE,

RIABREBERRITMSINERE, UER

THRECHX. fthikh, HEHFERSIK
b, EMXUHNNEZZSRF. BEEERE
EFHERXHEE, RITIMAR T #BH L E
UM EFRTE. MERIAR XA MNIZIT
MEEY, HHIREETHRUNESD, 2
W MR=T8T) K2R, RESMEVRE K
IR EFAT. ik | NI ZE— %
BEEAME, REBRERNHE, MIEMAE

ot HtANTEYL, RAIRITAA EF TR
THESIo
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DFA Design Leadership Award DFA igit i

DFA DESIGN

LEADERSHIP

A CITY WITH A

AWARD

REATIVE AND o

DFAIZ I it

Recognise the business leaders
who create exceptional and
sustainable business successes
through the use of design
strategically and innovatively.

-SIGN VIBE

S IFRERIRTFNE HRES M E AR,
ERiSHE4R B Sl ot B9 il 4
A,

REATIVE TALENT
ND INVESTORS.

C
D
APPEALS TO BOTH
C
A

D

HKDC Annual Report 2023—24

% R

Victor Lo Chung-wing, the recipient of DFA &3t 4T#h3€ 2023 Z=iF B Rl iR, 1%

2023 DFA Design Leadership Award, has i‘l‘)S’ZFeﬁik?}ﬁii‘Zf’EtHE’\JEkﬁﬁfo T&E’\J"’:?}Uﬂqy

made indelible contributions to the realms X X

of technology, design, and commerce. His ETERNEFRXALIRER, FHLA

endeavours have not only enriched Hong AREFRENTRLUSITAIEMENHZE, i 1950

Kong’s economic and cultural landscapes but ™ . conon
| 3
have also fostered deeper understandings of FHETEE, RUTREFNERTF R

the power of design for value creation. Born BRI FER. FRERIHARKREFHLRTR
in Hong Kong in 1950, he is a graduate of the K, AEHEEERNFIERN “HaLl ¥

Institute of Design at the lllinois Institute of o e s P
Technology (IIT), which carries a long tradition BeARIZ 24, Z R ERLEXPIF TR IRE
of design research and education dating WIHALETF IR F=m, TEHEERNE,
back to its founding as the ‘New Bauhaus’

of the New World. It was here that Lo began

to appreciate the strategic value of design

beyond designing products.

VICTOR LO
CHUNG-WING

¥y¢—E€20C BHVhIFHE
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Today, Lo is the Chairman and CEO of Gold
Peak Technology Group, an international
manufacturing and marketing group in the
fields of battery solutions, acoustics and
electronics. In his commitment to advancing
technological innovation as well as design,
arts and culture, he is both a leader in industry
and technology as well as a tireless champion
for the promotion of arts and culture in Hong
Kong. Given the significance he places

on the value of design, design education

and promotion has become a major thread
running through his public services. He has
worked closely with the business and design
community to help promote and raise the
awareness of the importance of design through
major programming and design education
reform in his various leadership roles at the
Federation of Hong Kong Industries, The
Hong Kong Polytechnic University, Hong Kong
Design Centre and PMQ.

In Lo’s efforts to promote and build a dynamic
design ecosystem in Hong Kong in which
creative minds can thrive, he is both visionary
and effective. As a business leader, he speaks
the language and carries the passion, can-do
attitude and perseverance to drive the crusade.
He believes design can transform cityscapes
and enrich people’s lives, so when city leaders
and governments embrace creative thinking
into policymaking, more people-centred
designs will evolve — resulting in a city with a
creative and design vibe that appeals to both
creative talents and investors.

Lo also believes that the quality of today’s
design education sets the stage for tomorrow’s
design profession, and he prioritises students’
learning exposure, designers’ professional
competence and integrative learning and
practice. Because design and technology have
changed tremendously since he was Council
Chairman of The Hong Kong Polytechnic
University, he believes that young designers
should be open to new cultures, trends, data
and technologies, such as loT, blockchain

and artificial intelligence. He says, ‘Designers
need to keep learning, be resourceful and
have the ability to integrate cross- disciplinary
knowledge and navigate the sea of change
with creative confidence’.

SR, PHRERANT UM ERAETFERSH,
AR EEMNFEFRHERBL R, BFERR
REFrm, WEmkitRE, s, iR
IR, ZRRXUERRE, BHEAT
Wi FES @al, FROITEEBRA
X ZH, MENEMRITHNE. RITEEF
RIS, BHAESTAR, HEEEEEIW
B, BREIKRE. FBRItPORTES
NASHEE. #E, SHERITREES
5, EHERMMBERE RITHABEHE,
SREDRITNEEREHRESAREIR,

THRUARRMENNE, BRAEBMT H
MEFRFNNORITESRES, LIE~WE
UEHER. FABAMHE, WETHE, R
FRREMRRBERROER, LUK
gt TE S mal. MAREIRIT RIS
WHER, HESAMNNESE, FAEZHXT
HMEBAERUL S DA EBRN, Eah
RESZLUANENIKIT, MIEHSEEER
Mg RE, W3IBATRREEHE,

tesh, AESKMNRITHERE, KABRX
iRt T ETEM tERFENFINE.
RITME R I icRE, UKIBIESRERES. 5
B EFIEARESEFEHVREAMALL, Rt R
RABLEHALNRE, MINAERIRITINNZ
M. S, FHERTRARFARS
B, BISIYEAR. BOREMA TEES. i
Nt MEBEERES), TREES, GEHE
BEFRMIR, RHGEVERYE, BIN—RE
—IRAIERZE, )
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DFA 57K HEA

DFA WORLD'S
OUTSTANDING
CHINESE

DESIGNER

DFAtE SRR £ A% 3t

Acknowledge the designers

of Chinese origin who have
significant design achievements
and international recognitions.
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DFA World’s Outstanding Chinese Designer

WHILE FASHION AND

DESIGN 1

AND FLOW,
OBJECTS THAT STIR

RENDS EBB

SEAUTIFUL

DFA R AL AL itH

new ideas from the outside world even as she
proudly celebrates and seeks to reinterpret
the beauty of Chinese culture and art. As a
result, her works, which range from furniture to
apparel and homeware, allude to her Chinese
heritage in many subtle ways, but are also
unmistakably contemporary, functional and
often minimalist.

Jiang furthered her studies in furniture

and interior design at the Ecole Nationale
Supérieure des Arts Décoratifs in Paris. Upon
her return to China in 2009, she established her
lifestyle brand SHANG XIA in partnership with
the Hermes Group. Derived from the Chinese
idiom ‘cheng shang qgi xia’ which means
‘connecting what went before, and what comes
after SHANG XIA was born out of the idea of
contrasting yet interconnected and harmonious

REXRERR, twHNERBUSEFERE
FEFSEXN, BENFRNARE, LA,
Rt —RREEELY.

BIREEEREISERMEAFRE—D

RERARERNKITE W, 2009 F, HEE
FEEDAERASEEINTEEREME ML
Tl TETF) AALEBTHER, K& ML)

5 MMM HENEXR, ARFPESZEE.
FHRSMAEREBFWREHF 87 T LT
NZARBERLSH, BFRESERREKIM,
ARLEELE, URANMTEIESFEFS
fE. BiEH, WRIUT-HRAFSLFEENMH
N5, BMARXELFIZHEUESERLRE,

opposites, embodying a flexible and fluid
identity that is both Chinese and French,
traditional and modern, artistic and commercial.

NEHERIFHEMERZAR,

HUMAN EMOTIONS AND

HKDC Annual Report 2023—24

MAGINAT

[HE TEST

RENHEMITHHRAMAR, EXRmMmMNXEBREEARXRBR
MBRNNYm, FaREEt, KSENENER,

ON WILL &
OF TIME.

The DFA World’s Outstanding Chinese
Designer 2023 honours designer Jiang Qiong
Er, whose elegant design philosophy infuses
the subtlety, beauty and heritage of Chinese
culture into traditional and contemporary
Western design, resulting in outstanding works
of imagination, innovation and modernity.

Born in Shanghai in 1976, Jiang grew up

in an artistic family. She says of her family:
‘My father is an architect. My maternal
grandfather is my idol. He is a master oil
painter, Chinese ink brush painter, calligrapher
and archeologist, and the breadth and depth
of his techniques and knowledge in so many
art forms are truly impressive’. From her
family background, Jiang developed her own
profound appreciation of art, and like many

in her generation of young people who grew
up in modern-day China, she has embraced

DFA 42 AN i& 1t 2023 B1EE REIR
B, BE—ERRANENGTES, FHhEX
KRB, EEKRAETER, BMAEHAREA
ARt ZH, RRFEEERA. Sk

MARBIEIE, 1976 F4ETF LS, HEE
AR, KERARN, ik THRHURFESE
W, SMARKIBE, thE—LUHE KT,
FEKEBER. BERMELFR, HIERE
HEARFN, HERBIERAIR iRl E5E
HEARBENREFRRE, FIREMNETRF

SBNERZAREN, BRGFZTFURTE
HEKANFR—K—8, BisEMIIER
FpF B, R FEHEPEZEXZ X,
NEZRBFEZNFREE. TRERA.
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AN

As artistic director and CEO of SHANG XIA,
Jiang works with traditional embroidery
masters, Inner Mongolian feltmakers,
Sichuanese bamboo weavers and many
more. In doing so, she has established an
economically viable supply chain that ensures
continuity and development for these skilled
artisans, preserving and reinvigorating these
ancient art forms for generations to come.

She has earned many prestigious accolades,
including the ‘Chevalier des Arts et des Lettres’
by the French government in 2013 for her
contribution to cultural exchanges between
China and France. SHANG XIA has also been
recognised as one of the ‘World’s Top 100 Most
Valuable Luxury Brands’ by the World Luxury
Association. Summing up the philosophy
behind her work, Jiang believes that ‘The so-
called ‘link to tradition’ is not about the visible
form, but the spirit that shaped it. To draw on
this spirit and interpret it in a contemporary way
must be the true goal of inheritance’.

MBS ZIRE, GIETF 2013 £XRFKEE
BME TEREXEME] URGtTH
AR, thsh, TETF) 7rtER
EERHERTR T2IKEANEES S RE

100 38, EMIEEHEREENEY, BIRE
A, TERIB T5&45MELS) HIERTILM

i, MEEEEARNEE, NXFIEER
BRE, FUHKHNFEER, B2EAN
= =E
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DFA Design for Asia Awards
Recognise a wide range of outstanding
design that embodies Asian aesthetics
and culture, which aims for improving
quality of life, or inspiring future design
development in Asia and for Asia.

DFA Tl & A& MmAigit R
EHEMERLMNEF R, BAKRK
EERE, RMITMRRIZIHEZRNGE
BRAMNRERITHE.

In 2023, a total of

216 winning projects

are recognised in DFA

Design for Asia Awards

(DFA DFAA), including 10
Grand Awards, 19 Gold Awards,
40 Silver Awards, 55 Bronze
Awards, and 92 Merit Awards.

Witness the pinnacle of excellence
at the DFA DFAA 2023 as we unveil
the 10 remarkable projects that
have earned the prestigious Grand
Awards. Prepare to be inspired by
these exceptional endeavours.

20234 TDFAEMER B &M 7113
HiFR 2161 RRIE, R M(]
MR, HPHRmEE101h
KEAIPEER, 401MRER,
5513, IR L F R,

BITERERTI0TMRIFAR
HIRHTR, XEHRNR R
EEHNATL. EfTRTEE
INEFRBLR!

DFA Design for Asia Awards

DFA & AFEmAigit R
HONG KONG &%

Alan Chan: Collecting——
Inspiration For Design

Alan Chan Design Company
R4 RiG 1T AT

Chan has amassed a vast assortment
of fine art, antiques, curiosities, and
collectibles from flea markets, art
fairs, galleries, and auction houses

worldwide. The book takes a systematic

approach to documenting the objects i
that have played a significant role in 4
shaping contemporary art culture. 24

e REHRKMNER. BkETH. 2
AEENMARTHETAEZAR, 7E
M M. XBMA—MERENDES
%, BETENKES, BRTEBELHR
ZRXUNEENR, BXEK.

THE MAINLAND Pt

Beigiao Boat Fist
[R5

Phoenix Education Publishing, Ltd
IAREHE AR

This monograph serves as a
multifaceted cultural record of Boat
Fist, an intangible heritage boxing style
practiced in the eastern China’s Taihu
Lake area. The book incorporates
papers of various textures and colours,
enhancing its visual appeal and
providing a clear structure. The cover,
made of reed marsh matting, aptly
represents the region. Overall, it serves
as a valuable historical record.

XEBENMEX DI RE~H#ITT
EEHIXLIER. EIFRARBEMAE
B4R, BEiEH5I ANMRMRERRM
BRI, BEUEERIR, AL E
ARBMRHNAXMIBEG, THEX
KENBER. XEABER—HBNENG
SELERFamo
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DFA Design for Asia Awards

JAPAN B

Ms Lab Signage

Ms Lab 5T R4

Arata Takemoto Design Office Inc.

MS Lab Signage serves as an excellent
example of simple yet clever wayfinding and
signage. It subtly and brilliantly demonstrates the
modular concept, offering a low-tech, reliable,
maintenance-free, and sustainable solution that
triumphs over energy-consuming displays.

Ms Lab #FR &4 RT 7T — MERMEBBNR TR
FHMBEH XDRGURIRIC RIS B E,
RITETS, £ T HE. Tk, I8 BRR
FHR R, BEBFAERBFIRE, HLLEBER
ERtHE,
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JAPAN H7x

DIY woodwork kit for
furnitures ‘DO KIT YOURSELF’

DIY AIFIE ‘DO KIT YOURSELF’
lzuru Ltd. #hXatt 4#5AKT

This kit contains pre-made furniture components,
simple tools, and an instruction manual, providing
everything one needs to create their own handwoven
paper cord cypress wood stool. The kit embodies
the ancient culture of preservation, remaking, and
recycling through its use of materials. It serves
multiple purposes: as a hobby, a piece of pre-made
furniture, an educational experience, and even an
invitation to embrace a sustainable lifestyle.

XNEMEEMHNR ARG, HRIAMEBES. A
MAURRET, BECHNFHE-—THRBRER
HEAZEREF. ITEFNRITESTYRERT R
2. BUEME Y WX E. EFRNE—HRA,
BABRRRE. BEREMTRSEEENE X,

DFA I &/ EmAigit R

HONG KONG &#

Phase Il Development Of

Oil Street Art Space
HEERTEAE-BWER

Architectural Services Department, HKSAR Government
ERRFNTHXBAEAS

The Oil Street Art Space is situated in Fortress Hill, a mixed-
use neighbourhood in Hong Kong. The Phase Il Development
was designed to expand the existing premises by adding
both indoor and outdoor spaces, including a two-storey
exhibition block. By strategically placing the exhibition block
and implementing exterior interventions like screen walls and
landscaping, a comfortable sense of scale is achieved.

CEERI) FEBBEUXIHERANMK, MANZ
MARTETERANESNTE, HPEE-—ERESNER
o WIS AINEER. BIEME SRR, URTRENS
B, AR EITHBHTEARPESHEMERBOZ AR KB

=idlo

THE NETHERLANDS ff=

Philips Auto-Washing Robot

Vacuum Cleaner 6000
~FU3% 6000 B 2 HALM AR L

Philips Domestic Appliances

This robot is a clever piece of machinery that
possesses powerful vacuuming, sweeping, and
mopping functions. It autonomously cleans your
home and recharges in its own holder, even when
users are away, ensuring a tidy environment
for busy households. It represents the future
of domestic living, enabling people to live with
greater simplicity and efficiency.

XRNMARERESNEEE, CHAERANRK
4 A ANEIEE, BME AP FERN AR
REIEEFTE, FH#ITRERELE. IMARE
BOHAEAMTNEFTENERNSHE, REITH
HERMTRIFMIREENTRBRGT R,



DFA Design for Asia Awards

KOREA &[E

Safety(Cpted) Design Through
Governance Operation

Yieum Partners Inc.
Gangnam-Gu Government 5T X X

This project was developed for Yeoksam-Dong, a
traditional South Korean neighbourhood facing issues
such as speeding, illegal parking, and robbery. The
designers collaborated with residents to create various
devices in public spaces. One year afterimplementation,
the crime rate has decreased by 30%. This project
stands as an excellent example of safety improvements.

DEEUTHEERNBREZRREF, ZHRKHAN
R—ERIBRSR. FEAEMNRHFRBNEIL.
AR X LR, it MRS St ER A, £EIRIT
TR AHZEEE, 23— FHLHE, LREETET
30% o RTIMBEMNMRAAREH KR 2HIHTE,
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JAPAN BH7x

SUMU Yakushima

Tono Inc.

The SUMU project s situated on Yakushima
in Southern Japan’s Kagoshima prefecture.
The design of this vacation house takes
into careful consideration its impacts on
the natural environment and strives to
foster the ecosystem to which this human
habitation belongs. The project’s standout
characteristic is the use of scorched
wooden piles. When these piles are driven
into the ground, their carbonized surface
interacts favourably with the soil, creating a
compatible environment.

SUMUIFEAEHBE/ILZENEAS, X
DEREDER2MERTIRITHBRFER
N, AW TFHEEEEEEERNES
Ao, XTMBNFRERZANER, &
MAREEMRSLIBE~ERE, AREY
BIER TR,

DFA I &/ EmAigit R

JAPAN B7s

YNS / Yamaikarashi

Nursery School
Yamaikarashi 41J L&

Takeru Shoji Architects

The Yamaikarashi Nursery School is a
one-storey timber structure designed with
nature in mind. The spatial design is highly
fluid, enabling children to enjoy facilities
and spaces without boundaries. The
design demonstrates a deep understanding
of architecture and the principles of
ecotherapy, while also ensuring a safe and
comfortable environment for the children.

Yamaikarashi%i) LEHEBEARERE —1HR
MEAREMmIZI, TEItEE R, FE
AUEHERMEERRE, HigitRIAE
MERMNEMR, AILET KB RARBIGHN
IR, b AZERE—DMEERLSMEF
EMIFIE,

JAPAN H7x

Takenaka Corporation

Shizuoka Regional Branch
BRRHP T SEBRRES BAR

Takenaka Corporation 178 T3 /E

Built in the city of Shizuoka, one of the most
earthquake-prone regions in Japan, the new
engineering approach of this regional branch
of the Takenaka corporation enhances seismic
resistance, building efficiency, and environmental
sustainability. The design harmoniously blends
functionality and beauty, imbuing the building with
character and purity while providing a solution to
earthquakes and flooding.

BA#NXTHELMET, MFahmdtstrs
ISEREDBARBLIEAHFMNITRES, S0
TEAMBEE. A SME. EMHNER
AR, NEFYIET MEMAER, mExitEN
KREELR, ETFRMMFHIRRSTEE, THEEME
BHIEESETHRANNE.
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HIGHLIGHTS

AND
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EVENTS

Catch a glimpse of the
events and occurrences
associated with the

DFA Awards during the
period from April 1, 2023,
to March 31, 2024.

2023 £ 4 B 1 HZE 2024 & 3 A 31 BHAia],

DFA igit REXZFDRTELABRRE,
LA —RIEIFR S FEF A Z,

EXHIBITIONS

DFA AWARDS EXHIBITION @ CENTRAL MARKET
DFA &1t32023& % @ Hifim

DESIGN DIALOGUES

IR I

DFA AWARDS 2023: DESIGN DIALOGUE
'DFA g1t 2023 1% 133 1%

PRESENTATION CEREMONIES

DFA it sl 2023

DFA AWARDS PRESENTATION CEREMONY 2023

R gL

BODW GALA DINNER CUM DFA AWARDS
PRESENTATION CEREMONY

RITEREBRERE DFA 121t RMmE4L

0

WRDS

From November 28 to
December 7, 2023, an
exhibition was held featuring
236 winning designs and
winners’ profiles of the award
recipients from the five award
programmes under DFA
Awards 2023. The exhibition
attracted over 10,000 visitors.

BT 2023 &£ 11 B 28 HE
12 B 7 BZ17, ILARMEA
3R E DFA 1&1t2% 2023 4
LR RIEY 236 MFKAZIZ T
REREEN. BEKSE
it 10,000 IIHE W

Five Design Dialogues, featuring
winners from various regions,
were hosted in five languages:
Cantonese, Korean, Japanese,
Putonghua, and English. Among
these dialogues, two were
conducted in a physical format,
while the remaining three took
place virtually.

BRI IR BIS KB EH
KHRBREDZORE, D3I
BiE. #i5. HiE. H&EiEM
REAMIEBES#HT. HRHRG
MIRASRIETZREETT, HR=
M _E 3 %

DFA AWARDS EXHIBITION @ GBA CREATIVE NIGHT

DFA It RER @RKEXEIEZR

WITH VIUTV

WAL DS
ica o |

AN
A RDS

The prestige presentation
ceremony for the winners of the
DFA Awards 2023 took place

at Hong Kong Palace Museum
on November 28, 2023. The
event welcomed nearly 300
distinguished guests from 12
different regions, with 40% of
them being overseas winners.

DFA % it 22 fil 22 88 %[, 2023 F
2023 £ 11 H 28 HEEAHEX
LY IEZE1T, #3300 {uRE
PRI REMXHEELE, HF
MRk As MR E,

In the presence of 2023 F 11 A 29 H, —A&R
niemational leaders IR BR3% 3 47 Re LA R
and nine previous e . . _
winners, three design BREALIRSEHRE, —F
RE={IRIMITIGITRNE
E5Ek, TIEMEETZ,

masters were honoured
and acknowledged on
November 29, 2023.

From November 28 to
December 12, 2023, an
exhibition was featured as
part of GBA Creative Night
to showcase the legacy and
impact of the Greater Bay
Area through the works of 82
previous award winners.

2023 11 H28 HE 12 A
12 H, RATRKEXEZ
RHEREIZT, B 82 {Ufh/E
TRENMFEL, BTIAEX
BRI ES R FME .

The ‘DFA Awards 2023 TV
Special’ featured award-winning
designers from DFA Awards
2023, influential designs

with Asian Perspectives,

and emerging young design
talents from Hong Kong. The
programme received over
16,000 views through broadcast
and online platforms.

TV PROGRAMMES
COLLABORATED

5 ViuTV
EFHIE
BT E

DFA AWARDS
2023

TV SPECIAL
DFA %313 2023
BN ETE

TDFA i&it3 2023 BEI4FET
B1 /43 DFA i&it32 2023 [
BRI, MIEMW =%
B R HIR T AN E B B EIRIT
R, B #BERNLEFEEH
FBBE 16,000 AXME.

¥¢—E€20¢ BHVhIFHE
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DFA Hong Kong Young Design Talent Award DFA EE&FFigit7AER

CreateSmart Young DFA Hong Kong Young Design
Don Hong Talent Award P

‘ [ | u Design Talent A
esign falen Talent Award
E=4E A‘/:i;u S == ML
@ B+ SREREFTS Nurture the development of emerging designers
A A A A A A e by providing them financial sponsorship to gain

experience outside Hong Kong, through work for 6 to
12 months or further education for 6 to 18 months.

Design has the power to shift people’s perspective for new understanding.
| enjoy seeking out innovative design solutions that provide fresh windows

of alternatives into social problems. A designer has the privilege of using

- J e
design as a medium to connect diverse parties, and accelerating meaningful DFA &BFFRIHARR
progress and change. REREEHERNFTEIRITIN, SREEENRUE
B, ST BN TIE6E 121N B E6E18M A,

RITBERNBAZAEZYOAE, FRMEVAMNI R HERR T LY
/ RITHBRA R, UAR—HNGERR TR, RITMEEBELRITERS
75, NMRBUHBRAR, HEHE B XB9ME,

RENER

R ‘Curiosity’

CreateSmart Young
Enzo Chan Design Talent Award

PR FaE IBERNEFERITAER

| like to design collections with strong storylines, about positive
messages and about life experiences. All of my collections are
inspired by my own stories — the things around me, my family or
my friends’ experiences.

REWRITHEZER, AR EAMRSEEFEHEXRNRT, FIER
FINRBERETEIRE. AUEYN. RAZBRBER.

‘ | |
Shifting
. ) '
people’s xisusns
perspective’ AL

Curiosity is the motivation that propels me to engage in the process
of designing. An insatiable curiosity to observe the world, ask thought-
provoking questions, and explore different perspectives. Through this
journey of understanding, | strive to create meaningful answers and
solutions through the power of design.

‘Functional

i KR a8 ' :
experiences’ twist

Creativity is so important to a

wigitidiEs, RARBRNDHRR. FEFFOEMBHR, BH3IE

designer’s process. And it all stems BEWNFAE, FRBRRNOI S, B RRT RN, REHELRIHHH
£, RUER VI ERNBASE,

from motivation. Now, let’s explore the

insights shared by the DFA HKYDTA

H H CreateSmart Young
- Christian Fun -
2023 awardees on what inspires and e g SR e o

drives them in their designing journey.

| like subverting expectations of functions and concepts of dysfunctionality.

T:E'LIR-L 1+ Ji*% ':F' , ﬁu%‘\T\Ejéﬁﬁio g The ‘functional twist’ has always been an important design approach f{)r -
me. | observe what people wear, why and how they need or use certain
/%5( &@u%ﬂ\’ @ﬁﬁ%g_ﬁgikﬂ’g -LJR"--H- pieces. My sources of inspiration are artists such as Anna Uddenberg,

Banksy and Marcel Duchamp, whose works often recontextualise function.

1. A EEDFAT BT Fi%

HEREE AP N IIRERTHAEE, SRERTHAE ERVERRE . X TR (THRER &) —

HARR2023FRENDE, THE HREENHISA, IURLSEMEANSHL, BERARNBER
N = AL A e Lo AR R 301 ZF 2 AR 1% Anna Uddenberg~ Banksy & Marcel Duchamp
BARFHERAN IR ITEIASZ. ETRR, MRS EUTRAESE ABDE, ARERTOEEL

50 51
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DFA Hong Kong Young Design Talent Award

‘Excitement’

CreateSmart Young Design

Duan qul Talent Special Award
F&SHIHE BEEREERIT A REFRIR

| often say that design is not simply a way for me to express
aesthetics and creativity. Itis also a means to convey my ideas,
emotions and perspectives to the audience. If my designs can
bring aesthetic enjoyment to people and inspire their emotions
and thoughts, that would be my greatest success.

BER, RUITEBEERAZRBIBN—MAR, TREAZRE
EAE. BN RN TR MREHIRITREBHER—ZEFR
. MEiERN3%BE, ERRZANMM.

CreateSmart Young

Wi"iam TsaO Design Talent Award

e UEEREERITA LR

Design is a practice that helps me discover more about myself. My research, ideation and
creation of a design narrative after | listen to a client’s project or story are all incredibly
fulfilling. My excitement isn’t only from the final outcome, but rather from the knowledge
and understanding | gain throughout the process.

BRITBBHRETRAC. AERFAHENTERKER, REEFHR. HBNEWIRIT
BR, IRSHBLEERE R RFERARLKXERMBNHE, BEEMNTFENSIEAIARM
THERN—1,

aesthetic "

e enjoyment’
e N

Yau Kwok Keung

~

CreateSmart Young
Design Talent Award

EER BIRBEMEFRITAER
582 Having a conversation with myself while being alone allows me to reflect. It
Wﬁi enables me to observe how different emotions and states manifest in various

parts of my body, and it reminds me to be mindful and make necessary
adjustments. This practice applies not only to design but also to life.

MANS5EEMIE, ABRFIFRE, BEE S AFRE I BP0 RREH1E
HRS, MEREACFHBER IMHCENMUER TR, FAIMATAE,

‘A conversation

/

with myself’

52

DFA ERFFigitARE

‘Imperfections’

53

CreateSmart Young Design

Brian na Lau Talent Special Award

pUEDAR BB R BRI A RISRIRE

The pursuit of aesthetics and the challenge of imperfection. | pursue the
perfect combination of aesthetics and functionality, and enjoy designs that
coexist in creating beauty and solving problems. Also, challenges with
imperfections inspire me. Learning from mistakes makes my designs more
mature and outstanding.

WEMEBR, HTEEFTEIRD. REREMSINEEFRE, MRE MR
AKX IRIt. FRENEYTATTEREBEL, BBHEMFIRPFES, ibgit
TREHR. ELF.

Liv Tsim

(e}

Experiencing poverty motivates designers to create
enthusiastically and cost-effectively, driven by a strong desire
to make a better living. Scarce resources drive innovation and
ignite a desire to enhance quality of life, resulting in impactful
designs that address essential needs. Constraints nurture
accessibility and resilience in the design process. Stay hungry
and stay tough.

ZHFRZMIZITIN, MEKRERFHETE, EAREIERFEHAE
MRt ERREZHIE) E 1 = B0 BT RS AL,
EAMRAEERERNE BREEFRXEZMNH
®it. EXMMIRE, BREMEAATARENINIZ T XF
FRIIR, LR FRHEH,

¢—E€20C BHVh{1FHE
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DFA Hong Kong Young Design Talent Award

Justin Lee e

FEENTRITFREERIHTAER

| believe humans need imagination to achieve goals. Good photos must leave a lot
of space for the imagination. Through the composition of my photos, | want these
spaces to touch a viewer’s soul, to bring attention to social issues. This has always
driven me to do my best in my photography.

BEAXFTERRIEKEZINER. —MFRF—EE2BERANBR=E. BIRA
WE, REEXLETEEMEBAD, SIRAXTHSIEN X E. X—EEH#ENHER
FEKRANE.

‘imagination’

‘The pursuit of
discovering
life’s unique
beauty’ &=

54

Young Design Talent

H aZel Lee Special Mention Award
ZERER BERHABIERE

By simultaneously designing and crafting, limmerse myselfin every intricate
detail of the material. I'm particularly inspired by copper craftsmanship, as
the oxidation process allows the work to evolve with its use. | am captivated
by the beauty that emerges as a record of a lifetime’s journey.

BRIR I REE, HAETMENE N EEATZH, BFENRAZRELZ
B%, EAESUIES L ERiEHNEEEZ. AESSURENE, (FATR
FEREIIER, XMELSHRRER,

DFA ERFFigitARE

p
‘The pleasure of
collaboration and
Service’ i,

H Young Design Talent
An nle Lee Special Mention Award
z=/phE BFERITARMEZR

The idea of developing purposeful projects
as part of a team fascinates me. Meaningful
interactions incubate great ideas and positive
energy. Regardless of the scale of influence,
making an impact on the world through design
brings me great fulfilment.

REESEAFOE BEHRNIE, #1785
E-XE’JEﬂJ ERERFESRBRIERES. EBE

IR RMER LRI, BB, FTH
R E o

-

Psy Lau

Young Design Talent
Special Mention Award

SOl BERITARRERE

To me, design is a tool for helping people improve
their lives. It is not only about aesthetic beauty, it
is also about how we can solve challenges using

‘What | wish ™

to say’

Young Design Talent

HOfl Man Special Mention Award
7R BERIHTARARR

My designs are the echoes of memories and unspoken words within me. My
creations become the embodiments of my life, transforming abstract emotions and
concepts into tangible reality. It is this ceaseless flow of unuttered words that fuels
my journey in design.

BRI RREHRIZIZ, EERREONE. (FRERKHAL, BREVER
RIS, BURBEHNRAE, XERRERLENKREZE, ARMIRITZBENGT.

55

functional design.

MR, RITBHEMALLELEFNIAR, FMUE%
PR, TR FRATVIMEIZ A SE BRI KRR,

desire

to help

people’ ==

AE’J'U
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DIP Incubation Companies in 2023-2024 FIP Incubation Companies
2023-245EDIPHEE AR FIPIEE A
1 ® | ° () 17 (P 25 (F) 1 6
KNS (@) I= 7 ! ! ‘
@ORINGS SYZYGY OUTDOOR GEAR et
00Rings Kinks Lab Syzygy Design Ltd WOMEN HUMAN Christian Stone Tak L. ,
YOUTH STUDIO
X B # #® B
2 M&C 10 () 18 Q@ 26 (F) 2 7
[ 1| ) p— /’ /
. ' LE MANDORLE the Ho:'e / kevifio
8899 / / D
8899 Creative Ltd Le Mandorle Ltd The Hole Studio YAT PIT Fashion Ltd KEVIN HO Tomorrow By Daydream
Nation
Rt IEE I S EEBRET
° @ v @ | " © |~ @ 8 FiRit R R, Fxa
LTMC S — L e N\ /£ BRIV R HA, RIv Rz SEARTEAV SR
- ’ Bk EE = s 94
BARDORU [9] UNSUIKYG® RS, whan®, RS
_ _ , +TRETATDHNBER—AHITIH
Bardoru Group Ltd LTMC Ltd TMS.Site Ltd Yiwooo.co Nilmance UNSUIKYO 4 S
%, BB TE—IRITIE, BN
REFRESERE, —RRIARXLER
4 o @ | 20 ® | 28 ® |« 9 HEERE, TRERNBMENRS
mo [} Iﬁlzﬂo
Canalside man N r %
. [ o
o AL TOBBA &) PONDER.ER VANN :
mmmmmmmmmmmmmmmm %
Canalside Studio Ltd Momant Studio Ltd Tobba Parfums Ltd Yuan Design Studio PONDER.ER VANN g
]
]
3
g o @ B o | @ | D | 5 [ With The Cultural and Creative Industries Development Agency |§
: KOWLOON YMDl'I (CCIDA) (formerly known as Create Hong Kong (CreateHK)) as
0 ! the lead sponsor, Design Incubation Programme begins with a
8 Zephyr Design N LD g g G .
mission to support startups from various design disciplines in
Deep Food Ltd MOUCCM Studio Toki Studio Ltd Zephyr Design Studio Ltd REDEMPTIVE YMDH k . . . A
navigating and overcoming challenges during the critical early
stages of business development. In this section, we have paired
6 ® 14 ® 20 ® @  Fashion up ten design incubation companies, whether they belong to
Eddie Ll the same design disciplines or different ones, to delve deeper
sore @5"&&5 @ Inerior | architecture into their characteristics. Let's acquaint ourselves with these
24
© Jevelery design incubation companies as we explore the similarities
Eddie The Studios Puzzle Weekly Ltd Tooplastic Art Toy Ltd HERACH and differences among their design entities.
Media and
Communication
RS
7 (P} 15 (F) 23 (F) @ Others
Hfth
éphells KsoppTgak VEAVEPEDTA @ Product
e Eig it
/&) Visual/ Spatial Art
EPHELIS ROYKSOPP GAKKAI Weavipedia Company MERZEEAR
8 16 24 INRES INRES
N e @ e l1=ir:d Out More l1=ir}|d Out More
1 Nous WilsonKaki &[]
E
Genau Studio Studio Nous Ltd Wilsonkaki Design Co. E
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] it e EE it %Y

@ My four years in Central Saint Martins (CSM)
college at University of the Arts London totally changed
my life and my perspectives on aesthetics. | graduated
with a BA in Fashion Design: Knit. The student population
was very diverse, and that allowed me to see the beauty of
different cultures, backgrounds and styles.
BFREHZEAKRERREGT ZREBIRNERIT: HAXFLIRE, XOEEHR)
R ETHRMEFNEFZNE L. BNHNREFFHAEL ST, LRTEIREXL.
HREEREZE,

@ | have always admired MOU. She knows her own identity
and audiences very well. Our aesthetics and tastes may be
different, but | have bought and enjoyed wearing her designs.
We share an appreciation of working with our hands, and of
the beauty in differences. We may create things that may look
similar, but there are variations in the details. The pieces may

look similar, but they have our own personal touches.
MOU—E R &+ 2 MEMIZIHT, 3t BSHARRZ RIS T, HIHEZEMN
MUK RER — 1%, BRETE MG HRE, F+HERME. KIHEZRANFH
&, RREERZ %, RITATRER ERRRBMBNERT, BRT LHNEHRTRE.
fEmEEINEE, BEHFERNESHPARRE.

Queenie Chan sss

Can you share your experience of studying
at Central Saint Martins and how it has
influenced your design approach?
£8P = 7ECentral Saint Martins #3JMEFH
15? BN iR A% it el EsE Mg ?

Do you perceive any noticeable similarities ot : i i “
between yourapproaches or backgrounds? 4
BN A ZRESETRHENMEMZL?

¥¢—E€20C BHVhIFHE



Can you elaborate on your
inspiration? How does this
inspiration shape your design
approach and aesthetic choices?
BER B MR ? X R 0%
EERIITHEFRE?

How do you perceive your
creative approach, considering
that both of you draw inspiration
from historical cultures but from
different continents?

R M [E3th 75 B9 5 5B S 4L R BY R
&, EMmEE AR IEFE?

HKDC Annual Report 2023—24

. ROYKSOPP
I GAKK_AI takes inspiratigns
from-a range of art mediums from paintings,
music, fairy tales;: old photos to poetry. When
creating some of. our; previous collections; we also™."
. took reference from Etropeankids wear from.the 18th %
to9th.century and ‘@dapted them to different themes.
Somethmg cute can also be powerful. ROYKSOPP- \
N GAKKAI desugns fuse the beauty, of the good old days with
modern aesthetlcs using different fabrics and technlq.ues
to showcase new lnterpretatlons in.our own.ways..
ﬁﬁ%%%ﬂﬁi@ﬂ%aéﬁ_u B BERECHBAL ﬁﬁ%?l_’]zﬂiﬂo £
BRI, BATBSEROMI8 £19 N EE & BRFREMEHE
HeENNARENRABIAFENE, %ﬁ?—%ﬁﬁuﬁmﬂﬂﬂﬁﬂkﬂ’]%&?'5
MRMESR, ABFEHHEIE, Lﬂﬂl]ﬁ’]?&f’ﬁﬂﬂﬁﬂ‘f -

A

by \
@ What Yat

Pit and ROYKSOPP

GAKKAL have in, |

common is that' we both love: -
telling stories and finding beauty in
different things. We do not just produce. -

brand’s phllosophy in our designs and
evolve through the process

EMMTH?‘-T%EP%H’,%Q% HMHEE

costume, TR R A IR LKA 2SR 1E
2, M ERINESHPARE.

sz= Jason Mui

2«2 ON Ying Lai

gt el IR it &Y

@ Yat Pit is an awareness, a feeling,
an emotion that connects us to our roots.

We are inspired by many different cultures,
many teachings on music, religion, art,
and of course, the history of fashion. The
wisdom we gather through our research
and design process gets weaved into the
products we make, allowing the products to
tell a story for themselves.

—) BRF—MEIR. —MREG. —MIER, BENS5XR
HiE. BITAZTSTRXL. BR. RE ZRUKREE
MEMBL, YPERALVEE. BIHAMZITIRE,
BEAVEPRR BRI MR NERZE, ILIFmEE
BIFRB S E.

@ ROYKSOPP GAKKAI has a
youthful and playful spirit, which can be an
expression of modern femininity. We may
have very different aesthetics, languages
and audiences, but we are both speaking
about culture. The magical thing about
art is that it allows us to express our own
interpretations of ideas, and it is through
art that we can understand each other.

EEFLR RS ERK, BRARNL SR, siiFHi)
MEZ REAFERZRIFERE, BHIFMENEHBRX
o HATRILLEL ZAREESHAREHE

HT R, XEEZANZTWZ L,

¥¢—E€20C BHVh1FHE



@ TMS.SITE creates high-performance workwear designed for Industrial
Athletes — those working in the toughest, hottest physical environments.
The company’s origins trace back to the personal experiences of founder
Mei Sze Tsan, who witnessed the brutal working conditions endured
by construction workers. Yet their clothing not only failed to adequately
protect them, it often hindered their ability to perform their jobs effectively.
It became clear to Mei Sze that workwear had to evolve to better serve
the needs of modern industrial workers.
TMS.SITEAT W FhETE1EEE TIER, BIBLERES. RAPIFMERITENA X—
TIRBINMABEZFNIALZR, Bt RIREEZATAMBRNES TIEIFR, RENTHE
BRFME T =5 57 (RIF A1), 782 A1 REEIERI BN, TIRRIE ¥, EXFRIRE TIERY
FUEHERE, MDA TANFE,

@ By merging sportswear design principles with protective gear
specifications, TMS.SITE creates lightweight, flexible workwear that offers
ample protection for workers in various trades. All TMS.SITE products
undergo rigorous real-world testing in real job site

& conditions before being released to the market.

IS TMS.SITE& & iEmARIZITRN SRR &R, 6
bl @ fEHRERENTER, AZTRUNTALR

. 755 17, FATMS.SITE =@ E#
- i > i, — RIS TR
B4 TR : . HTEZ A, —RERE T

Vicky Cheung S5
HER /79

Debbie Chung

Annual Report 2023—24

@ Making use of

3D scanning technology to
comprehensively analyse the customer’s
body shape and size, we make tailor-made products that better
fit their needs after surgery. We overcome the limitations of
traditional lingerie and breast prostheses and create lightweight,
breathable and comfortable products with customised shapes

Can you elaborate on the specific
group of people for whom you

@ and forms. Before the design process begins, we communicate ’ design functional solutions?

We focus on designing with the customers and take time to understand their needs. We d~ 4 BRMEALIET T BHRRTTR?
lingerie and breast prostheses that also offer follow-up consultation services. . 4

meet the needs of breast cancer RIVEADAMRA, LAINEASTH. RBSHE, ESTEELAFRERE - @ :::i’gn?effﬁriv;;i:‘:tt::il:ng::sr
patients after a mastectomy. B &, TR FE R R CLBOPR ), BHITIENAKBIBEEIR, AR B <A and enhance their experiences?
BNEENAERBERITFTS (TIFREER BRENFER. RINBEES5EANDR, AORTEFE, BATAZ5 &It MEARRRITERERFECHEE, HiE
FAREI FENARKRXI. HEEEIRS. FikLE?
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DIP

@ With my interest in furniture

design which could be traced back
to my childhood and my experience

Can you elaborate on how you
explore the potential of design
through everyday discoveries?
How do you find inspiration in
the ordinary and translate it

into your design work?
BMEMESAEHRE, HFEME
fEigitEED

in the interior design industry,
| aspired to craft beautiful and
creative products and eventually
founded Yuan Design Studio.
MR B T RO EB R 38 S ERIZITH T ER
2, HERIOEAXRRYIBN=RIZXL,
Emel D FRIR T TR,

Can you provide an example
of a project/product where
your personal experiences
significantly influenced the
design outcome?
TAEHERSMHRITHATRE
EWTM, CRESHEAURERNTF
B3 B 3% 7= fm?

HKDC Annual Report 2023—24

it CrosseagiyAmind. V ! @ We use sqcale rulers for

gicalas fle interior design work, however standard

Id be o dynamic ani Y-shaped scale rulers often come with
aegfise grids. Henece, wet ( only six scales, and are either too large
al yet playful approach to make the ev to carry around or too small to read the

re more interesting to read. measurements with ease. That’s the reason why |
+PolyU MA Fashion Show 2022 — THEN NOW ' | redesigned the scale rulerand created T3. This

MR, FA1E % L06 B0 E = R BT A I ! meticulously designed ruler offers 12 scales
==l Nl R separate rulers allowing

s ar AR, B, & flexibility. - \

and can be split into three
greater convenience and

MEERR T TIEFEEALLE
R, BiREY AR EER
BeHttfl, MERTARZARKR
MEZESHES, EXNME
ERZRIUNEE, HEALLSEH
Wit—iB THAIR-T% , 814
TIEEENL, €512 FRELH,
HWEHFD N3 MRIWIER, 75
BREER.

il 7 (% 4t X



HKDC Annual Report 2023—24

In what ways do you believe your
design work enhances the overall
user experience? Can you share a
specific instance where your design
significantly improved the interaction
and engagement of users?
ZMiRitMAeERABRFAE? A5 S
EAGHHF, HARITMAEEE AR
MEHRE5E?

B the elements of local stories, missions, props and web applications,
to explore the community on their own based on the storyline.
B need to find specific objects or locations during the gdme and
er going deep into the story and history of the neighbburhood.
Itis noT"g , but also allows players to learn more about the Igcal culture
~ and histd amunity engagement and the overall gaming eXperience.
' W T 1145 & 1 XY 0 D1 T2, L RIREIB B TREAMRX, fId, mREHRIIERFE
FHREN RN FIASES, IRARES K Ro AR R, FIETBORNT fFit
XXHFASE, R % X A 56

@ To create magRIMNg s and memorable experiences, || take a co-
creation approach a is on cultural stories. Through ico-@reation,
every player can con pate, while being deeply engaged in the
experience. Cultural stor , o0 learn about and build a connection with
different cultures and trad i the meanings behind and createja long-

ARAPEREENNEMRE AR GE, i WL e fise 2 a2 B, SBITEEQN, B AW A
ANMEF S5, thEER NI AR (A 50 Pringt rT PSR , FOE MR, ik A R AR FESHE, MR\
BEREX, FEHRL, EEHTHERE,

Ken Chau s
Fion Lau suss:

igit el Rt &

What specific strategies or
techniques do you employ to
create meaningful interactions

and memorable experiences for
users in your designs?

B B A REMBER AP HER
BEXHERDRETEHN?

@ We have previously collaborated with Tai Po Civic Centre to create interactive
projections brimming with lanterns and flowers during the Mid-Autumn Festival.
When visitors touched the wall, which was equipped with sensors, the lanterns and
flowers came to life.

BINRRI5AEXRPOEE, FEERNMAEDTRENRRTITEMES, BTFEARETREARS, Hh
RARREEERY, AT EMEA R ESHIMEDFNZHE R,

@ The projections included fundamental design elements such as colour and
light, coupled with interactive features to make the experience more interesting. The
effects were triggered when children touched the colourful wall, catching the interest
of passers-by and thus enhancing interaction, engagement and user experience.

When | design, | think about how to make full use of relevant elements so that they
work well together or even generate synergy to offer a truly unforgettable experience.

BRERRESHBMARFEXNRI TR, BEEDTRLSARFENE, S/ BFR e IReEme, @
SFEERTHR, HM5EAEMTRIE, MM EHMRNE, A8 &5,

ERRBIRITE, REBENARTHRIFARTER, FZERLES, EEFEMRUR, MNTeEETHERLE,

Zephyr Chum =sx

¥Y¢—E€20C BHVhIFHE
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Nurturing Creativity: FIP
-MPOWErs Emergi

Nng Forces of

Brands

B eIIET TR

ESRFNTHNETL, T GTITAEEASSIEMN IR
FITER, EREENHIAHRNT MR CFER .

EEFBGTPONNELIET IR (FIP) NXZFT, =
FEIRITIMHARZ (Mike). EI0MK (Alex) Bz £B{Hh& (Derek)
AMYRBEUIESNREZR, EEVNSS5EMNERSE,
HEREMRMENIZITRE, AKIENEZRETERA,

ERNHRERETITFR, WITRANFSITHERARNA.
ARSI S U RS TSI BAREE, LB ENmERE, #*
MigFAmENBEMAR, thiTREERIEZZENEILA
52K, REEESM FIP NERIGITIHRENEIN.

PONDER.ER
Alex and Derek

Designers Alex and Derek, who met at Central Saint Martins College
of Art and Design, noticed that there was a lack of attention paid

to the issue of gender in the Asian fashion scene. They decided to
challenge gender stereotypes and co-founded PONDER.ER in 2019,

a fashion brand which has attracted international attention. Their fluid
design style emphasises the fusion of craftsmanship and concept,
and expresses their views on social issues through intricate details
and unique aesthetics. In each collection, they use structure and fabric
to tell stories, and their exclusively developed techniques transform
familiar pieces of clothing.

Designer Mike had to travel a lot for his work, and to cope with
inclement weather on his travels, a practical and functional piece of
clothing came to serve as a ‘treasure chest’ to provide convenience
and comfort. This inspired him to try to combine fashion with how
garments work. He founded the functional clothing brand Nilmance in
2017, drawing inspiration from everyday life and incorporating elements
of military clothing. He designs fashionable garments with a unique
visual style and practical functionality, introducing innovative cutting-
edge technologies and high-performance fabrics and textiles.

In the fast-changing fashion industry,
emerging designers not only need

to possess creativity and unique
design concepts — they also need to
adapt to changing market demands
and the waves of technological
innovation. Supported by the Fashion
Incubation Programme (FIP) of

Hong Kong Design Centre and lead
sponsor The Cultural and Creative
Industries Development Agency
(CCIDA) (formerly known as Create
Hong Kong (CreateHK)), three fashion
designers, Mike Yeung, Alex Po and
Derek Cheng have not only received
professional guidance and resources,
but also been given the opportunity
to participate in international fashion
events which have broadened their
international perspectives and

design horizons. All this support has
paved the way for their respective
long-term development.

During the two-year incubation
programme, they studied digital
technology applications, sustainable
concepts and various practical skills to
develop better brand strategies. They
share their entrepreneurial journeys
and experiences with young designers
interested in joining the FIP.

MIRTFhRZDT MM Alex #] Derek, ZMITMITEES FEHIG
IRE MER N, FRIREREZIRMESIENR, 2019 £HFEBIZ
BY3E % PONDER.ER’ E&MEIANIGITRAES|IARBE. I
MFNRARMM TS INENEE, TEMIZEMENES, £8F
DR LUIMRAAN T ZRETARARNERER, FHBALEHNE
BRI E.

BT Mike SESEZEZIME T, FREBATREERIT. AREN
HRSFMEFKR, —HEANTHEEMERERN MTBXEMHE) AFRERR
FfE. XA TGS REREEMARLE S, 2017 &, thelhHEER
#EmhE Nilmance, MABLEFEARE, SEFETENTE, SIATEHN
RiAMS LIS HRM, RIHHERS R XARINZAINEE

BYBY 1A AR %
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FIP

Driving design forward: FIP empowers fashion
entrepreneurs to combine creativity and practicality on
the international stage

Turning a designer’s labour of love into something more visible and
taking it to the next level is no easy task.

Alex and Derek, who showcased their talents in the ‘10 ASIAN
DESIGNERS TO WATCH'’ exhibition, were supported by the FIP. They
were equipped to improve their skills, better understand the industry
and overcome challenges through one-on-one coaching sessions,
group training in public speaking and courses in product photography
and more.

In addition, FIP has encouraged and sponsored PONDER.ER’s
participation in overseas events such as Paris Fashion Week, helping
them to make contact with suppliers and companies, which has
been instrumental in the brand’s international market development.
PONDER.ER made its debut in the semi-finals of the LVMH Prize
this year, attracting industry attention with iconic creative elements
such as smocking, see-through details and knit. The brand’s sales
growth was driven by this exposure, which increased

visibility opportunities across multiple platforms.

Beyond the Mainland of China and Hong Kong, their

quarterly performance continues to grow in Korea and

Japan, attracting attention from local media, artists and
influencers. There were also successful negotiations

which led to their first collaboration with a buyer in France.

Overcoming Market Challenges: Emerging designers’
journeys to commercial success

Innovation in design adds value to a product, but how to market the
product in a commercial way and break into a highly competitive
market is the biggest challenge for any designer in the process of
development. Before joining FIP, Mike lacked knowledge about how
to effectively promote his brand on social media platforms. However,
with the guidance of FIP’s marketing consultants, he learned the most
effective ways to market and promote on social media, and how to
allocate limited funds appropriately. This has helped his business
develop and allowed his brand to expand from Hong Kong to Europe.
Mike’s brand is characterised by innovating and making practical
clothes to wear. Before designing new pieces, he always searches the
market for the fabrics or products he wants. It took him three years to
find temperature-sensitive, colour-changing fabrics that were suitable
for use in clothing design. He also chooses sustainable materials

to reduce carbon emissions in the manufacturing process. Through
the FIP’s extensive networking opportunities and organised visits to
factories, such as those producing materials for rehabilitation garments
or pressure garments, Mike is able to explore innovative technological
knowledge and get inspired for his new designs.

WzhigitZ g MEEEURYEXLERS B LEGSITES
BITMN O ERBLEZATEL, BEEBEEHIEZS. T 10
ASIAN DESIGNERS TO WATCH RE ¥ Alex 1 Derek, i&id FIP
EEITRINSE, EREMEN—X—1ES. [FEHN/NAEINIAR
FRBEREEEDNPR/LUIRARRE, ERANMTHRIVFIEE, FRN
3T $H EHA B A = Mk o

ok, FIP 8% FhH % Bh PONDER.ER SN B 22Et 4 B S8 R B R,
ESHNENELVRIBASERESZ, YREEERTHLINE
B2 TR A#E), PONDER.ER &R BT E LVMH Prize #RE,
EBEREMERN Smocking (4837) . BUMR. HEFOUETERSIT
WRIEY, BMTESHTEEBANTS, BHTHEEK, KT
R EER, SEMEHASSVSIFEK, YitZEEAE. BHEM
KOL TR&n 45 XM BN, Lthoh, MITERIHEZE R R TE—R
BIENEFIE,

REETHIAHkEL : 5190 B g itk B Th 2 Bk

SUFTIRITREIR A MNE, AMNARK~RUBIESX2N, HER
FHANTH LHE—EAU, ¥EMERITTMSHEEAN L.
dE, Mike EH R FES LB NEBBINARERMIBER, EEMS
N FIP XL HEREMPIERE, thFET HHEr Mgk
IMHRERE. T, MEBERHNDEERNESE, BILSLE,
ILRERNEEBEDRR, TEZHERMN. FIP RENZI[NERE
B FXLEFHIEHIRITITAREER X, EREETRK,

Mike BImIELIBIF MK AR FHENES, tEBERITHERZAIL
EH LSRR ARET R, BT =ZFHNREA HREEGIRIT
REERANREEEHRM. ATRENIFRIRNME, thERERH
SERIMRL, LURDHIE S IRV HE IR FIP {32 RIS AMEEHN
WRZFNE, ik Mike BHSEME S CIFEAIR, FIE0SMHIE
REMHNTI, TREDREMRESIE, HMALMEHIZITR .
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Fashion Trailblazers: FIP pushes brands towards
brighter horizons by guiding designers towards
their dreams

Looking to the future, Alex and Derek would like to hold pop-up
events in different countries, allowing their brand to interact

with fashion enthusiasts in each location and make their
promotional efforts more international. Their advice to emerging
design brands is to approach programmes such as FIP with an
open mind, taking advantage of the different opportunities the
programmes offer, learning with humility and listening to different
perspectives in order to find the best direction for themselves.

After taking part in a fashion showroom in the Mainland of
China in March this year, Mike plans to further develop his
brand in there as well as to explore the market in Japan and
the United States. He advises emerging designers interested
in joining FIP to make good use of the financial support and
operational assistance provided by FIP, while finding the right
positioning for their personal brands.

These ambitious designers have been able to overcome
obstacles and grow their brands with the support and resources
provided by the FIP. In the highly competitive fashion design
industry, these rising design stars are perfect examples of how
a proactive growth mindset and continuous improvement of
personal skills can lead to success in brand development.

B35 38 E& : FIP IPfIgiTIMEE
1k o h8 BX 7 SE BR

RBEXREK, Alex #l Derek BARTER
FIh 75 2890 POP-UP 5E5f, iLMmkE
B R S LA BN ENEARE
&, BT REEER K. it
TR F 1% 1T R ae LA FF AT O
B2 5 FIP, BRIt HIBERENS,
BORIHSRIAFEESE, MF
RERESECSHAM.

Mike ES E=BSMAMMBYERE

&, BEERME—SIRERME,

HABEENEETHG, MFEE
MM FIP MR EI&T RS, 7
FER FIP IRENVSHIFNIEE
SR, FIEENAREBRENML, it
mhEBERMARFK. EEEHIIN
ST A, XA EmkE
FIgHH R ESRE R T M EER
R AR BOSMARTIR A DAL EE,
i REBRE AN LS,

Nilmance
Mike

B eIIET TR
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A Glimpse into the Latest Collection from 10 FIP Designer Brands of 23/24
23/24 FEEA10NBYE Bkt

CHRISTIANSS

FIP

Launched in 2018,

Christian Stone is a brand

with a penchant for cultural
subversion. Inspired by the
internet, pop and digital

culture and identity,

designer Christian Fung

bridges physical and virtual
elements in pieces that exist as
a commentary on modern life,
identity and escapism. The label’'s
distinctive, bold, playful style
comes to life in wild silhouettes
and futuristic forms. The unique
Christian Stone aesthetic counts
boundary-pushing celebrities
among its fans, including artists
such as ASAP Rocky,

Chae Lin CL, Billie Eilish,

FKA Twigs and Steve Lacy.

AR TEE L RIBY 4 S kS
Christian Stone 20184 8ll3z,
RIS FELUEER. RITX
SIS UEE AR, &
BEXMEINTERSEERT,
FAMMALEE. FHIARFL
RE X, SRR K
BB BT XA%, BIIEEFAVLE 5
RESHS. HMF=FERsI

JEZ 8 AASAP Rocky  Chae Lin

CL- Billie Eilish ~ FKA Twigs

FSteve Lacy F#Eio

BRIk IET TR

L
O
Z
<
=
—
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Founded in 2017 by designer Mike Yeung,
Nilmance is an urban menswear brand
inspired by daily life. Challenging what it
means to be fashionable and practical, the
brand uses cutting-edge technology and
textiles to deliver function-focused designs
with a distinctive visual style. Integrating
modern technology and the needs of day-to-
day modern living, Nilmance’s unique aesthetic
is about details, technical skill and the ability to
step out with confidence in a low-key style.

NilmanceEi&it iR & F20175811L, 2—1
LEEEFEAR BOEHBE R, &IHAET
PEE R SE AT 4, RARIHRARTMLER
& WITHHRIThEE iy, FREIREFI N RS HY

B AR M. NilmanceZE AR SIMALZNEE
T, LREDATNAEE, EisHEEARE.

B — IR EF KA.



Founded by Alex Po and Derek
Cheng, PONDER.ER'’s gender-
fluid designs examine stereotypes
and conventions, encouraging
wearers to experiment with and
explore their identities. The brand
has collaborated with the Hong
Kong Ballet and featured in Vogue
Hong Kong’s ‘The Next List 2020°.
They were honored as the Yu
Prize 2022 Grand Prize winner
and named one of 10 Asian
Designers To Watch 2022 by
Fashion Asia Hong Kong. In 2024,
Ponder.er was shortlisted as a
semi-finalist of the LVMH Prize

for Young Fashion Designers.

FR N K XB (e EE 81 SZHY
PONDER.ER, U145 BREE
%t BAMZIRENRS AR, &
ARZEZHURREDIAZ D
REBSEABEEFSTE,
l HE LF B (Vogue) B

IThe Next List 20201,
| T20225F5R3K Yu Prize I
RREE AR K Fashion Asia
Hong KongB9IE M+
itIME %, 20244,
PONDER.ERAEILVMHE &
RS ITHIMR IR 2R

Inspired by the spirit of teenage
rebellion, REDEMPTIVE is an urban
wear label founded in 2018 by Wilson
Choi and created for a new generation.
The brand combines fashion with
technology to create different design
possibilities with innovative materials
and fabrics, every piece has its own
story to share. REDEMPTIVE was
named ‘TRANOI x Not Just a Label 10
Take Ten’ top 10 emerging menswear
labels at Paris Fashion Week in 2019,
and was the only finalist from Hong
Kong for the YU PRIZE Creative Award
at Shanghai Fashion Week 2021, and
got the CENTRESTAGE Elites 2023.

L&

23
Y
i
-
[a "4
)
Ly,

BRIk IER TR

DU AR IREEH A OIER B
REDEMPTIVE, Hi&iHIMEEem T
201843z, B—NERF AT
HIER AR IR SR A& IR THIMIERI B EN
B8, LABIFT YR R EREAIR T T A
TR ATREYE, IS HEREBRES
B ZE, REDEMPTIVETF 20194 E
Z2R43EF N\ 3% FTRANOI x Not Just a
Label 10 Take Ten) + A ZEER
&, th2 20215 _LiEHEEF YU PRIZE
BIREARKE-NBENEHRIE, HIRE
CENTRESTAGE Elites 2023 ©
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REDEMPTIVE
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VANN

l -— ‘
-

E s
Vibrant, bold, and wondrous,
VANN was established in 2019
by jewellery designer Vann Kwok.
Using 3D drawing and hand-
fabrication techniques, VANN

combines innovative solutions with
- traditional artisanship to create

L one-of-a-kind handmade jewellery.

':_1 Driven by process and seeing

H;J .1 perfection as a subjective pursuit,

3 AP0 VANN seeks to define a new metal

3' l::h language with its remarkable forms

L f;\ '(!i ¥ hinting at the familiar while shifting
"g § r’;} " ‘;\ A our mind’s eye and inviting us to
4 -;L".. think beyond what we

; t.- perceive something to be.

885, KAEMZEPEY VANN

HI&IHMERA =T 20194

B3, FAEER SDABMFIH

ERER, BRlFg I SEATIE

&S, FISHIE—FX ZWFITE
o VANNKIEREEBIFILAE,

YMDH (You Make Daddy Happy) was founded by Jason Lee in 2018 and is proudly made in Hong Kong. 1&3tHZEE % F20184 832 YMDH (You Make Daddy Happy) , MBS B & A MEEA—FEIMIENR,
Focused on celebrating novelty and imagination with a sense of humour and freedom, the brand aims EHE, BEEEUNEBRIRFETE, PEIEETRXK. EREETIRALE EENERBYRIHHFNEN
to unlock happiness and share countercultures, artistic heritage, and stunning creativity. Known for its 7, BEMRNRSTE=NF %, BASHHASYSHTUER. YMDHEE T AR, UBIN—IRRES, BERE
vibrant and inspiring pop-ups in Hong Kong’s trendiest and most creative districts, YMDH is a favourite B RO ER S TRSRINE, SAMMANSEE RS —, HOHRE IR BERENEY, ANERBEES,
with local influencers, and has been featured in Vogue Hong Kong, Jet Magazine, and Milk Magazine. (Vogue) ~ (Jet) & (Milk) ZERS, SRR T B E B R,
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TOMORROW BY DAYDREAM NATION

Founded by Kay Wong in
2018, Tomorrow by Daydream
Nation’s fashion line is

about giving castaways a
second chance at life through
ecologically-intelligent design
and lovingly hand-crafted
details. Kay also calls herself
a fashion surgeon, creating
Fashion Clinic, resuscitating
dead stock and preloved
clothing to close the loop of
the consumption cycle.

N
00l. The
from trad

Tomorrow by Daydream

Nationgi& it AEHTF

. Z 3 \ 4 " 2018 B, MARBIRTERR

T . oo ; . o = (15 SIS {EE FFRIGIHRAEH

MEHi, .y L0 ' L e - S _ . = HFETAT, ARAENIE

Py XA : / A - BN e L - REFEENS, SHEE

. Ze e A E 2 ! U O . | - - j ~ 3 , - SNRIEEAER Kay, E 01T T
"i i, WS H XN EE %, § } 3 : . e . ol - : h - - f B 1512 Ff (Fashion Clinic),
R T R S S Ry e - " % Tt w - -1 TN W " sl e L o Sty ST =
498 o 5 T, AR STH2E e : . ' = T1RS . TGHITFHREE, FEILIER

S5 & EHMEER A, REREGE S, RARE.
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KEVIN HO

Founded in 2015, KEVIN HO

.

I 58 5 R A

FARRE AAMaIER LR
i, HFERAFIAR (Vogue) «
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Award and Project Highlights
LI BIE RRE

Design and Fashion Incubatees

82

It brings us immense joy to witness the
accomplishments of our incubatees as they
reach new heights! These achievements
demonstrate how our DIP and FIP serve
as springboards for talented designers,
propelling them on their journey towards
success. We take pride in sharing some
of their recent milestones and extend our
heartfelt congratulations for their well-
deserved accolades.

EMNFERNBEBERRWFIENBRR, BIE MR
el B IR & TEF ol F it &1 B
Thith B iR it ImE A, Bl Emm Iz
Bo Ik, RINEARDE— LM REHMK
o, FHRRMREXLEREE QAR RIEMERGEH
LANFHEIBL S

BRI S AT

reddot winner 2023

LM

é

—
Lim 2

RIZ*

ARTA Architects /
The Harbour Wave 5fich4E % /
iF Design Award 2024

Yuan Design Studio / T®scale ruler ZIER /
Red Dot Design Award 2023
£ AR AR 2023 - F= @it

Studio Nous /
Hong Kong Neon Sign Artworks Publication
Crowdfunding Project 55 #T#3h& F & 4 kit it &1

Yiwooo / Craft Kit Set 4w ¥1€ /
Hong Kong Smart Design Award
2023 - Silver Award
EBEEIRITAR 2023 - R

Yuan Design Studio /
Y Ruler R /

iF Design Award
2023

PONDER.ER /
LVMH Prize 2024 Semi-Finalist
2024 F LVMH AR ERTENEE

Left 7= Derek Cheng #31H1B& / PONDER.ER /
PRESTIGE Hong Kong Z&75 &%

40 Under 40 &% A% 2023

Right &z Alex Po j&hn#k / PONDER.ER /

Forbes 30 Under 30 Asia 2023
B ETIEIN 30 Under 30 &2 A 2023

Yiwooo /

Kwun Tong Centre Installation ‘Waves of transition’

MEETEAKE R - Fl

Silver Award

Pure Studio / Rhapsody of Cyber City
FEA8 e / JIA lllustration Award 2023 -

AAfEE s BABEARR 2023 - R5

Centre 1 Wilson Choi £785% /
REDEMPTIVE /

HKTDC &R Z A EH
CENTRESTAGE ELITES 2023
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Question_1.jpg
® DEA_1.jpg

In your opinion, what are the biggest challenges
faced by local designpreneurs today? As a speaker
DIGITAL and mentor who recently participated in the Digital Answer_1.jpg

D : A ECONOMY Economy Accelerator programme, how do you

.

1" T4 o i ey
b U FUVEARDHY . .
() @® Dee_Ng.jpg f— ACCELERATOR think this progra;nme can help prepare them for The local designpreneurs represent a robust talent
these challenges? pool that launches innovative, superior products and
- RINAISAig it BN REMNHRARERHA? A services. However, they face challenges that hinder the

MMADEARE#EMSIH, (RIAF it %4041 25 Bh b (14 47 growth of their brands. Some of these challenges include

. 4 B, U EEH? customer acquisition and retention, brand recognition,
ﬁ differentiation, market penetration, and expansion.

: () Title_cn.png The Digital Economy Accelerator programme supported

designpreneurs by providing a series of training and mentorship
sessions focused on digital marketing and eCommerce strategies.

Digital Economy Accelerator (DEA) These sessions aimed to assist designpreneurs in reaching potential
- . NS SEESALS SAY , imizi heir online presence, managing customer
IR E BIG O RI I el csiomers, opimizing |
LK Title.pi = % retention, and advancing brand building. Following this, a pitching
B & A (CreateHK) 248, E1EhED round and an actualisation stage were conducted to help participants

Promote

B VRENSHESEN . apply their acquired knowledge with funding support. These various
R EURERS TR KEE stages equipped participants with foundational knowledge, practical
) RPRBEFR. XTI RIZ A= M skills, mentorship, and financial resources, enabling them to

. e s B N . effectively navigate and overcome entrepreneurial challenges.
B, MBS FERIGD, £75(1R y navis P ¢

Empowering

P D . FHE I T AL Bk, AR R RAAFF, BEARH AR~ RMES, B2

. eS | g n p re n e U rS , ; HAEERAL K, AMOARIHBENE. RERENLE. &
5 : > OB R, BIHSEE, URY RLSE, RSROHAE RSB,

Meta Ik 532 I REBLX T E DEA B9 ol Y §
; f S I - . e i R IR RV R, DEA UMPEEHMET AR EBIZDL, RE—F )
= Or u CCGSS . - SIEIBIRITRIES, DD TEMEEME. MW ERYE, 1 B
k2 FRNEEMNTLAR. WNEFH , - BREAER, FHINRELRIROS Ko g
! Bk Intro_1.jpg . SERIRAEE WAL I, B el o L I, S 3 A E RIS R, LB B AN R F LA %
[= — S SLAL AW, = 4 b B 34 HE ; : ) = =] < PR a3 = o s
5 BRI ELRERZLIESHER Question2Jpg SIMEESRRN G IR RRS R, HRGESIMSAY, 3
£ Launched by Hong Kong Design Centre with The Cultural B%, BytefIR 3 B AT 2y SEn i Would you be able to share 7 3 5 3 35 B €L B R
and Creative Industries Development Agency (CCIDA) 5, MiT—2 —F RIBER. BEXR any success stories or positive

experiences you have had with
local designpreneurs who have -
participated in the Digital Economy P
Accelerator programme?
HEREIDEAITXIARF LAtk
R, BEERELHP—LERIIMSEREFE?

(formerly known as Create Hong Kong (CreateHK)) as BREH, L DEFRLETOR.

the lead sponsor, Digital Economy Accelerator (DEA) is a

Answer_2.jpg
three-stage programme specifically designed to empower

local designpreneurs to thrive in today’s fast-paced digital v Among the brands that | was honoured to mentor,  ESZF B L2 H it AL & k2 A B SE

economy. This comprehensive programme aimed at - We”” > e ';"e Imet ?“””9 ‘:"e”ts’ t') ha;e FiE, SEREEES S UREDED
. . . actually become a loyal customer of some brands o .

elevating the standards of the local design industry with a | EggdUCt 2 v from the programme. This is mainly due to my ARG, ERREARXSSHAM

digital focus. personal needs at the time and my belief in their ~SYTIEZRIARNFE, MEIIAR@ME

rt Add to Cart (] Sales_plans.jpg visi(.)n. Product / service offerings are thg core of WEE, TRHBRS2WSHINNIZD,
busmess success, so | wapted tq test their prodyct E AR SRR, 51

quality and customer experience in order to provide . .

constructive feedback. ABEFER, UERHERIGMNE R,

Among the esteemed speakers and mentors participating

atest.jpg in DEA is Ms. Dee Ng, Business Director at Meta,
who brings extensive experience and expertise in the During my interactions withthese brands, itwastruly ~ HFH 55Xt B RZRE, KER
a mutual learning relationship. We brainstormed — _— fsysppysdia, ®BI1TEB 25,
ideas together, covering various topics such as _ _ . . .ux =g oan
marketing strategies, P&L management, product FIRBE B R, mggg‘ F:”E\’W
design and innovation, talent acquisition, and HS5EH. ATBEENERT. KA
more. Going beyond the role of a ‘digital marketer’,| FA&HFRIEF “BBEHER", IREA
acted as a trusted advisor, a constructive sounding B R ATEF . RIS

board, a friend, and a loyal customer to the e U s
/ RR. BEABEME., KBRS

digital business landscape. With a deep understanding

of eCommerce, digital strategies, and innovation, she SalesplanA  Sales planB

possesses the knowledge and insights necessary to o

Title_cn.png

guide and inspire aspiring designpreneurs through the

complexities of the digital landscape, helping them achieve S = sSALS L AN ==y
KEIRIt =R

their goals. In this exclusive interview, she graciously

shares her valuable insights with us. i]_i rI':I] ﬁinjz E§ _
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designpreneurs. This aspect has been the most
rewarding for me, and hopefully for the participants ~ RERAXHERE, FETMHSNETE
of the programme as well. ElR
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View results . :
Question_3.jpg

A

v EREARBEANSTERARR,
\ / R AR R RERARIN?
;\J

() [ ) DEA _logo_white.jpg

DIGITAL

‘:) — A\ | Econon

ACCELER/

Answer_3b.jpg L _|

BNEREEMRMRZR, XUEiRITISHE
BRIHR TR, ERER LEZSHENENTE
ERMEC S, FRdE L EERESmEEENS
|, AR AIRSRITIOAMMR W EILE.

IEESSEFERHBIABTTEXREE, XAR
L SeEREE, TNEEEFRBAREBRRNNS,
HEMMZFEN EDZEE, NMEIEEHER
HB, SAMMN MHRNL & UWRBERDE,
BEFHANE. WE Reels FIHABTES, 5
REMER, GIEZERBRRENNS.

sy, MR EWREBALER, FHEIA
TEREMEFmS AR SHREAME, UKSI
MEA RS ERREENHEER, FRANE,
EMAA LB R EHRE I E, Al
SUTHARNERRATERIETR, LUSIE
REZTUNAS, ENSESUMENHLLE,

BE BRMARETNRAEES, RERELR,.
YRR ABIFTAAREY, EENNEHIARH
SRR ETGE.

p What advice would you give local
designpreneurs to maximize their

chances of success using digital

marketing and e-commerce in general?

Digital Economy Accelerator

() [ ) Answer_3a.jpg

It is recommended to utilise popular social
platforms that are visually-oriented and well-
suited for design-focused businesses. Make
use of digital advertisements on platforms
where your customers spend the most time and
maintain direct communication through business
messaging, allowing for exclusive discounts and
early access offers.

Creating authentic and relatable content is crucial
too. Focus on mobile-first content that doesn’t
require heavy production and encourage customers
to share their experiences online could help build
trust and foster a sense of community. Collaborate
with local micro-influencers for higher engagement
rates and cost-effectiveness. Stay updated on
emerging content trends such as Reels to remain
relatable, easily digestible, and entertaining.

| would also suggest designprenuers to embrace
the use of Al and maximize paid advertising
through Al-enabled advertising products to reach
new audiences, drive conversions, increase
sales volume, and improve efficiency. Generative
Al opens up new possibilities for creative
experimentation, so it is essential to explore Gen Al
creative tools to diversify your content at scale and
resonate with each customer simultaneously.

Lastly, maintain an agile test-and-learn mindset.

When strategies don’t yield the desired results, pivot
quickly and experiment with different approaches.

e —
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Highlights and Events
BERESER

Catch a glimpse of the events

and occurrences related to
Fashion Asia, Fashion Incubation
Programme and Design Incubation
Programme during the period from
April 1, 2023, to March 31, 2024.

2023%F4B1HE202438318H4A
i8], Fashion Asia. B3 g\l 32 5 it
% (FIP) Xzigit ek 5 & it %I (DIP)
HEXEDRTERER, ILEIMN—R
ElMHEPREEEER,

Fashion Asia | FIP | DIP

Workshop T{Eh

Workshop at Lenzing Application
Innovation Centre

=FREHTIIRE

Fashion Asia collaborated with Lenzing Group to host
a workshop on November 20, 2023. The workshop
offered participants the opportunity to gain insights
into innovative textiles and technology, establish
connections with renowned material suppliers, and
explore potential collaboration opportunities.

20234 11H20H, Fashion Asia 5=&£RA EEN
THEYS, IBMERNNRFHARRRTER, ER
TRNMB M EMENE, R EEETR.

I3

Showcase and Exhibition BR=E15 2 %

FDIP x Fashion Asia x
|.T Hong Kong Showroom

From March 13 to March 25, 2024, five fashion
designers from DIP (Kowloon City Boy, Wilsonkaki)
and FIP (Cafuné, REDEMPTIVE, YMDH) showcased
their collections in-store at I.T Hysan One and on the
eCommerce site.

2024 3B13HE3H25H, AU 73 XKE
DIP (Kowloon City Boy, Wilsonkaki) KFIP (Cafuné,
REDEMPTIVE, YMDH) BIBYBYE£i%3t)fF I.T Hysan One
EMERERER, EMEEEL FRIEFEET.

Re: Full Gamut Exhibition
@GBA Creative Night
(BENHE) BR@AEXOIRZR

17 FIP and DIP Incubatees and Graduates, including
Toki Studio Ltd (Kowloon City Boy), Royksopp Gakkai,
Studio of Sai, Wholly Wholly Ltd, Wilsonkaki, and
Women Human Youth, were selected to participate in
the ‘Re: Full Gamut Exhibition” at DX Design Hub. The
exhibition was hosted by Design Spectrum as part of
GBA Creative Night, and it took place from November

28 to December 12, 2023.

Furthermore, these designers were invited to promote
their sales items on the DS Shop Online Platform,
which directed exhibition visitors to their online shops
for purchases.

17T XFIPRDIPIEB A MBIV AT RESM (BE
BY &) B, HPEHE Toki Studio Ltd (Kowloon City
Boy). BEF¥ . NI ESAERLE. Eft
BRAE]. WilsonkakiflWomen Human Youth, fEJ
AREXBBZERN—E5, BEBIZITNEED, T
2023F11H28A £ 12 A 12HHAIE1E DX I8 T HILEE1T,

b5k, BRIEITIMIFRBTF DS Shop W EFEH 1E
mm, R IH R FIFE LI R v B 0 [ 55 T
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Designers Connect 2023 cum
Networking Event
Designers Connect 2023 B33 7 5E RN

29 FIP and DIP incubatees and graduates showcased
their talents and latest collections to approximately
200 participants at the Designers Connect 2023 event
on November 27, 2023. These participants included
brands representing various design disciplines, such
as Product, Architecture and Interior, Jewellery,
Accessories and Perfumes, Fashion, Food Design,
Media and Visual Communication.

The event provided the designers with valuable
opportunities to gain media exposure, network with
industry experts, design masters, potential buyers,
and business collaborators.

2023 FE11H27H, 29 RFIPKDIP BB AR MEEILAF]
FDesigners Connect 2023717, M£9200 2 S0
ERTRMAN, RERITA £, SMERERRIEK
e R, RETR. BRRERIGIT. B%K=E. i
R EK. B3, BMmigit. R R bt 5 &

B XORED, RITIMRFESREBILR, TFaES
TIER KIFAM. BEXIRMEBKHEDRZR.

GBA Sharing cum Networking Event
HERIX | B D ZEIMERN

Two guest speakers, Ms. Sisley Cheng and Mr.
Eric Kuo, were invited on February 23, 2024, to
introduce the SME-related benefits and accelerator
programmes offered in Qianhai, as well as share
their startup experiences in the Greater Bay Area.
Following the presentations, attendees had the
opportunity to engage in a networking session and
visit the offices of incubatees.

20242 F23H, BB QB R FBIHR T E N B E
DER, NAFAEHNRNERX TR INESE T, H
NETFREXEUHERER, SMETFTEEEER
s, I RARK, HSMEEARNIEE,

DIP Graduation Ceremony cum
Networking Event
DIP Bl 84| B 333 & Bh

Two guest speakers, Ms. Sisley Cheng and Mr.
Eric Kuo, were invited on February 23, 2024, to
introduce the SME-related benefits and accelerator
programmes offered in Qianhai, as well as share
their startup experiences in the Greater Bay Area.
Following the presentations, attendees had the
opportunity to engage in a networking session and
visit the offices of incubatees.

DIPEEML 883 F 2024 FE3 B 14 HZ 1T, 58 N i% it
SRR I SE R AR ER TR, NIz Al
EXRTHATHRLIEZET, LRV RARSRESEZR
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BODW CityProg WitEERARMXEDD

Beyond the Main In 2023, GityProg presented an

- enhanced and elevated programme
- featuring distinguished local
Stag e Fe St | va I - creatives and international partners
from the Netherlands and France.

I%"‘%E’Jé% i‘l‘ United under the theme of ‘Game

Changers,’ this edition focused on
‘Communicating Circularity’ and
‘Celebrating Local Game Changers.’
Over 100 design-driven events took
place in November and December,

paving the way for a sustainable
future in three key areas: ‘Design
and City’, ‘Design and Business’,
and ‘Design and Lifestyle’.

For the past six years, the BODW City Programme
(CityProg) has extended the creative energy of the
Hong Kong Design Centre’s annual Business of Design
Week (BODW) across the city, with The Cultural and
Creative Industries Development Agency (CCIDA)
(formerly known as Create Hong Kong (CreateHK))

as the lead sponsor. Through a series of events that
bring multifaceted stories of great design to the public,
CityProg has highlighted Hong Kong’s pivotal role as

a hub for East-meets-West cultural exchange. Since

AEANE, NLGTERARKER (RXER) (FEATRTROENZ FEEM
BE NQIHEEE EMR, ExeEtlE. HEKENEI—-RIEETR, iILHE

its inception, CityProg has curated numerous exciting ARMZREINRATILIT, ""'E'é%fﬁﬁ"ﬁﬁﬁiﬂﬁimﬂﬂluﬂﬁﬁ%ﬁ@,o Bt
, collaborations, both local and international, underscoring LR, BXESHEERYNAVSAERNEMRERSENE, #—FNEEFETE
the city’s unique position in the global design landscape. RSB EL

2023 &, WXEMKESHAITAL, URKBF=MZENERSE

¥, FREFESHNERN. SFEEUNLIHIEE A, BETH
hfEFigIt &) M IRGAEMILITEITE), T 11 E12 BHE 28
100 MigIHHEXESD, MNgitSEHl. N&itSElk & HgitS5meR)

ZRBRARTRAFFER R,

(Lifestyle)

90 91

(Business),
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The sixth edition of CityProg showcased a
broad spectrum of design-related happenings
across various locations in Hong Kong. These
events created numerous opportunities

for insightful and thought-provoking
conversations between design industry
insiders and the broader community about
the importance of circularity—designing and
managing products and systems to minimise
waste and maximise resources—in urban

life, commerce, and everyday living. These
discussions aim to ensure a sustainable
future for generations to come.

BABNHEKENTERSX M S TR
HHEXER, RRITFURALTRARERR
AXRRHNE, —RRNERRITNEENS,
BNt HEEF MM RS, LURDREFH
ERAR, REHHEE. BUMNBBEER
H, ZERNEHHEBARFEEERR.

BODW CityProg

92

‘CityProg has been striving to promote local design
and design thinking to the public, and foster design
and cultural exchange over the past six years,’

said HKDC Chairman Professor Eric Yim. ‘This
year, CityProg joined hands with partners from the
Netherlands and France to leverage Hong Kong'’s
distinctive advantages as a cultural melting pot and
tell the compelling stories of Hong Kong and the
Motherland. This aligns with the strategic positioning
of Hong Kong as a center for international cultural
exchange under the 14th National Five-Year Plan.’

FERRTPOERTERBRET | [EENEKXK,
HEERIRARE QR AR I RIZ T BLE, (B
BIHRXURZR. S, WEKEMEFREFM=E
ER Uk, RIEEBSTXUEZNIREBMNE, RiF
FEEMARNSRSE, BEYEREER (TEAEMIIHN
) TMEAPINUZEARZ R OB A& E Lo

‘Life
IS Art.

Design

in Motion’
Film
Festival

IR ERR.
T8I

BT

Internationally renowned for its policies on
circular design, the Netherlands partnered
with CityProg 2023 to curate two thematic
exhibitions. Dutch design company De
Designpolitie created a series of motion
design works around the theme of the 5Rs
(Refuse, Reduce, Reuse, Redefine, Recycle)
titled ‘DutchInspire Motion Design Showcase’.
Sponsored by the Sino Group, these stunning,
colorful animations were projected onto the
Sino LuminArt Facade at Tsim Sha Tsui Centre
and Empire Centre, transforming the buildings
into enormous canvases that lit up the night
and promoted the awareness of resource
recycling. Another highlight was the ‘What
Design Can Do — Circular Design Showcase’ at
the West Kowloon Cultural District Harborside
Lawn. Jointly presented by CityProg and What
Design Can Do (WDCD), an international
organisation based in Amsterdam, the
showcase featured 13 winning projects from
the ‘Make it Circular Challenge,” a competition
aimed at discovering and supporting
outstanding global circular innovations,

along with five projects from Hong Kong and
Mainland China.

it E AR ERD

As a citywide programme, CityProg 2023
made profound issues and themes relatable
to the general public through various engaging
events. In collaboration with MOVIE MOVIE,
CityProg 2023 presented the ‘Life is Art.
Design in Motion’ Film Festival, featuring

a series of ticketed and free screenings in
cinemas and other venues. Notable films
included ‘High & Low - John Galliano,” a
documentary on the creative journey of British
fashion designer John Galliano, and ‘MAU,” a
documentary about Canadian designer Bruce
Mau, known for his strategic and positive
impact through design.

ER—DEM S EIZERIT R, HXIER 2023
BT ZME|ANBERER, SKRSAREEZAN
REEEANE, PEIGITNFEN. HXE
7f1 2023 5 MOVIE MOVIE &1E#H lLife is
Art. Design in Motion R ZAER. &2
BT, EefthEM7FREEL e, 5
FEEWENERARBMS, EREFE
FEHEERTEIS 11 John Galliano BIBIIEEE
IERF (John Galliano S LLEA) (High &
Low - John Galliano) , LA i@idi&it4HiE 1E
T B IS A SR B 14 R M Y AN Z A% 31 Bruce
Mau Zi2RF{Bruce MAU i&it XIT) (MAU),

Thematic

Exhibitions

19 X & © 2023 BR LA 1E 7 9% it B R B B B
A= FHRAEIERE. F=&1t
A 7] De Designpolitie 5% 1% i+ T — & %Il L
5R(Refuse $E45. Reduce &V EF. Reuse &
F. Repurpose E 4. Recycle AUk ) A7 E A
ST GR, EEMERANTZET, BEEER
HEFRVIEROHFEFROLHENATZAR
BELRT, BERNTHREARER, A¥A=
BT, BRAAARMNABZRBEABANRIR. 53—
EREREANAXUXERETZETH Nt
—1% - BIFEITRL, SIitEBREXIER R
3R B Fal 48 B 45 AT RV EI FR 4B 28 What Design Can
Do (WDCD) BX& 28k, H/EH 13 1 'Make it
Circular Challenge] BY5RINE, BXxLLHEE
EABEHZFHLIKNFEIRCIFHEX, FEFHIR
BRERNREEENPERNMBBEIFZITINE,
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Design
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Looking forward to 2024—the 60th anniversary

- of the establishment of diplomatic ties between

M ot I o n PI u s China and France, as well as the Années
Chine-France and the Paris 2024 Summer

Olympics—France will take the spotlight as the

- BODW Partner Country. In anticipation of this,
Des I g n CityProg 2023 hosted the inaugural edition of
the French-based motion design conference

‘Motion Plus Design Satellites Hong Kong’ at

|
S ate I I Ite S The Mills Fabrica. This conference brought

together experts from France, Mainland China,
Hong Kong, and Taiwan, China to share their

H n K n insights on how motion design can lead to
o g O g brand transformation and to discuss their

experiences within the industry.
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A special initiative for CityProg 2023 was T
the release of the English version of the IN

‘Design Citywalk Hong Kong’ Travel Guide.
This guide introduced 101 travel spots from -
a unique design perspective, inviting both . =
locals and tourists to explore the city’s Design Clt'fwa'k HK
distinctive East-meets-West design charm. i Mg s

IDesign Citywalk Hong Kong fik 65

T hR I XERD 2023 BUAFRIE R, MIH
FEIZITAEN S 101 MiRiFR =,

Bigm R MR R —ETEgd,

X522 A R F XL R R H I 1T #E 7D

# *

N7 Design
Citywalk
Hong Kong
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Design Spectrum

=L EBRATING
ROSS-
DISCIPLINARY

IR TRKISEX 2 (. E.
BHfe) K (BERE) MARLK,

ENEBRXEXIR I FrLe R
MNEFHEN. BEEBR[AMILITT

FANLZRFNEE R A EIEE Vivienne

YuBEREBA, LEYEER

ATHER RIS, BA—#EE
AILZ JiRo

DESIGN

COLLABORATIONS

IN' FASHION

Organised by Design Spectrum with The Cultural and
Creative Industries Development Agency (CCIDA) (formerly
known as Create Hong Kong (CreateHK)) as the lead
sponsor, two exhibitions at Sham Shui Po district showcased
the dynamic design industry in the Guangdong-Hong
Kong-Macao Greater Bay Area. Curated by local designer
Roger Wu and multidisciplinary creator Vivienne Yu, The
Full Gamut and Re: Full Gamut provided an enlightening
journey to thousands of visitors, enabling them to gain a
deeper appreciation for the world of fashion.

iR

The Full Gamut examined diverse perceptions
of fashion by exploring its profound
interconnectedness with other design disciplines.
The exhibition featured over 40 unique design
projects by designers from Hong Kong, Japan
and the US, divided into five zones: Fashion
and Accessories Design, Environmental and
Spatial Design, Product and Display Design,
Communication Design and Social and Inclusive
Design. The exhibition seamlessly brought
together creativity and innovation, aesthetics
and heritage. The five zones of the exhibition
highlighted the interplays between many areas
including fashion and costume design, cultural
identities, space and lighting, East and West,
current trends and principles around inclusivity,
and much more. A highlight of the exhibition
was an installation in celebration of the 100th
anniversary of Lee Kung Man (LKM), a legend
in Hong Kong’s textile and garment industry.
The thematic installation by Westley Wong of
Wholly Wholly, titled ‘Gradient of Centennial’,
featured 100 LKM signature cotton shirts dyed
in 100 colours, each representing a year of the
brand’s legacy, along with the brand’s iconic
‘golden deer’ signage. Additional installation,
guided tours, workshops and sharing sessions
also engaged visitors in a deeper appreciation
of the creative processes and cross-disciplinary
aspects of fashion design. The exhibition
venue, which provided creative spaces for
workshops, meetings of minds and sharing of
ideas, also created a diverse visitor experience,
encouraging interactions between industry
professionals and enthusiasts.

(ig. E. ) BRBERRENESREIEIT
TIFBE ZBNEFERR, AR LR
THIAE,. BEERE 402 4REES. HEK
ZENIHIME, #FY2AETEAEX, &
IE R RIS FERTES T Rk
Brigit. gt askasds%igit, ik
BIE. =F. BESXURIEMR—EMRIFHIX
Ro ANEBXBRARMUSMA ER), SIERN
EMIREIGIT. XHB B, TR, R
B BAMISITEXNERBENERSE, &
RZ—RARMEBRETUEFFHIE 100
AENELIEE, TIAEE THENIE HE
BUSITEEERT], ERERAALHNSE
BREBRAT TR, B 100 R4k £ 100 HAFREE
N TRBERYE, SHEXRRAREINIRS
FEREN—NFEH, SUEBNRAMERZEL
HEMEE, FEMSERA. TEH. HES
FRRER, BRNT BT AIEDIE
MEBRME, HHFERAEDIES. XN
NERLCRAENTIE, FANEEZTHNESN
Rie, L REAFIGHBFEH#TER .

East Wing of 2/F, 822 Lai Chi Kok Road # 1% fii& 822 5 2 R &
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The design industry of the Guangdong-

Hong Kong-Macao Greater Bay Area

has transformed the region into a global
incubation platform for creative minds from

all disciplines. With over 40 design projects,
Re: Full Gamut showcased the extensive
collaborations between designers across
disciplines in the fashion design process. Six
zones under the specific creative journey of
fashion design including Trends, Materials,
Design Development, Production, Retail and
Re(up)cycle featured projects from catalogues
to commercials and products to spatial
design, and highlighted partnerships between
diverse disciplines and avenues within the
design industry. Two design installations

from the earlier The Full Gamut exhibition
were restaged in Re: Full Gamut. Along with
‘Gradient of Centennial’, the multi-layered
installation ‘Anamorphic Synthesis’, created
by designers Wai Tang, Noel Chu, Stephen
Liang and Violet Foo featured an inverted
wedding dress form representing the design
process, offering visitors a unique experience
to explore what is tangible and what is
speculative by looking into the reflection. Re:
The Full Gamut clearly reflected the modern
identity of the design industry in the Greater
Bay Area, which offers unique opportunities for
experimentation, innovation and creativity in a
fast-paced world where designers continuously
seek innovative solutions.

IBEIE) BX

BRRKXIRX (KZR) 89t~ XmiT
EREE TS, KESKSAR9RITIH,
(BERR) BUEL 40 ZHER, 2HEE
RITPBIERAR R IMZ BB 25 F.
BRDANDTEAXE, BEREIZITHEIE
Rig, SF#R. 8. ’RitFR £ F
B/ (F4R) EF. IERZERITIM. &,
FahETERT, REBRIRITHINENE,
AT (&-E-iiE) BRENIKITRERI (B
ERE) BE, 8 MBELE MEREF
ENTAREEl. BERRITITBHEE. K
. REBFERMEEY)LERFERET], LUSNLILLD
—REBNELARIKITHE, LAKMES
[ 53 A 38 SRR L A HET IR T B R R SRR, (B
ERE) BRRASXZT~INRREH, &
KL, UM RIS FAVREIIE, BBhR
THIM7ERR B 7 R R P I eI R RS =
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QAN

‘Delightful

Designs for

Every Day

BO0BHBENARE

From gorgeous accessories, chic home
décor to unique fashion items, DS Shop
showcases the winning designs of the
annual DFA awards, as well as creations
by the talented designers in HKDC’s
incubation programmes. Browse and
purchase beautiful, functional items that
bring a touch of elegance to everyday
life, and at the same time, support the
works of local creative talents.

DS Shop BRFE IDFA &It B
REIGITREBGITHROETES T
R ITImENE, SiESRIEEEM. K

EREMRRITE/N. FEENSIH
REFRFANIGIT, EWOMYNEFY, ABE
EERE—200H, ANEAENITE
EiteI= AT,

Camellia
Blanket

-

Mosi Design Limited
EEigiIHHRAHE

Mosi Mosi is a people-oriented
design studio. The philosophy is
derived from the Cantonese phrase
‘There is no worry’, which means
that there is nothing to worry about
in life, no matter what difficulties one
encounters. Through humanistic
design, inclusive education and
customised corporate gifts, Mosi
Mosi hope to increase the public’s
understanding of people with different
abilities and build a more inclusive
society through design.

Comma Leung, founder of Mosi
Design Ltd, won the DFA Hong Kong
Young Design Talent Award 2015 and
Mosi Design Ltd received DFA Design
for Asia Awards Silver Award in 2016
and DFA Design for Asia Awards Merit
Award in 2020.

TEXEMRAE—BIAANAAEIZIT
THE, MBEKSREET RIEN T
EXEE, ERREE LB AEM
47, L E# K There is no worry FI¥E
o T ARG HEBES
L@iTH, RAEFBEMART AR EE
AALTHTHE, BRI —1EH
Rt R,

mIEBIMAREERIADFAE BB E
Rt A R %2015, HigitHERERE
DFATE i &% B &2 00 111% 1122 2016 SRR &

2020173, '

COXPER #¥%H

COXPER is dedicated to crafting
thematic art installations that
captivate the senses and leave a
lasting impact on viewers. With a
commitment to the transformative
power of art, COXPER strives to
inspire, engage, and enrich the
human experience through their
creations. Their installations are
meticulously designed to immerse
individuals in an aesthetic world,
fostering a profound connection
between the environment and

the audience.

Hazel Lee, co-founder of COXPER,
received the Special Mention Award
at DFA Hong Kong Young Design
Talent Award 2023.

FHBATOUETREARAEKE, Uk
MARNEE, TOREFERTHRM,
FIRREEAEERLNE, gEsliEH
15, EREIRITEEILATRERFN
HHRP, EEHIFESAZENES,

mEIIAZ—FRIRETFDFATES
FRITABRR2023RKMTF R,

@
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DIP

Yiwooo —[g]

Yiwooo is bamboo craft brand
establish in 2018. Meaning ‘twice’ in
Chinese, the name is inspired by
the creation process where bamboo
strips have to be woven across at
least twice for sturdiness. The brand
commits to connecting bamboo crafts
with modern city life. Works in the
fields of handcraft bamboo product,
workshop, spatial design

and installation.

“EMTATIXUARRITF T —/\F,
TE BREE, 8FRBRETNH

BREVEEMRAERELSH. mig

BAFROIZEREHETIELSN
REF —FEERTBNGEESER,
F—AERNTZEXUH L RTE.

DS Shop
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Lotus ==

Incense Holder &M

Einai

Einai is an independent unit
combines publishing and design
that starts in 2023. Its establishment
aims to provide a creative space

for designers to freely explore the
essence and possibilities of design
and create meaningful experimental
design products.

Nicholas Ng, founder of Einai, won
the DFA Hong Kong Young Design
Talent Award 2023.

Einai@ — ML I F2023 F 493 17 bR
Mgt g, FEE— T EANZIE
RIHM eI E R B X B SRR % it
s, RREZIRITH AR AT,

mE eI A RIEEERRDFAT A BT E
RITAERR2023
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For the first time ever, Asian perspectives
were brought to Dutch Design Week to explore
alternative solutions to our collective present and

future challenges that lie ahead. As part of HKDC’s

Design Exchange programme (dX) with The Cultural
and Creative Industries Development Agency (CCIDA)
(formerly known as Create Hong Kong (CreateHK))
as the lead sponsor, a captivating showcase of
14 Hong Kong contemporary circular design and
sustainability projects were exhibited at the annual
Dutch Design Week from 21 to 29 October
2023 in Eindhoven, the Netherlands.

RERTEIFS ’ B L A

PAIVS BRI B S H—EB53, 14 EF
REIA EHF B BEMNEIERR

=%t A SHRAIRER R
BRENIE N B 7 2023 £ 10
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REBFR IR B MEFBRRS
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The ((Capsule)) Hong Kong Design
Showcase (((Capsule)) HK) featured 14
meticulously selected design projects that
reflect the city’s contemporary circular design
development at Dutch Design Week 2023. The
showcase delved into Hong Kong’s continuous
growth and innovative spirit through sustainable
and inclusive design practices, materials, and
solutions that explore potential avenues for
addressing urban challenges such as ‘double
ageing’, over-consumerism, land shortages,
saturation of landfills and more.

The nine-day ((Capsule)) HK showcase at
Dutch Design Week 2023 bustled with events,
featuring daily guided tours by the selected Hong
Kong designers offering international visitors a
unique opportunity to interact with creators and
be immersed in Hong Kong’s innovative design
culture. Additionally, a dX Design Dialogue was
organised providing a platform for designers
from Netherlands and Hong Kong to exchange
ideas and engage participants in stimulating
conversations, delving deeper into various
design topics. The selected designers from
Hong Kong also participated in the DRIVE
Festival, a Design Research & Innovation
festival at Dutch Design Week, which featured
inspiring talks and workshops. During this
festival, the designers had the opportunity
to observe innovative design practices,
collaborate with Dutch experts, and co-create
innovative solutions for the creative industry.

Two of our participants Devana Ng and Roger
Wu were the guest speakers at the ‘Game
Changers Asia - Circular Design Conference’
organised by CreativeNL as part of the Dutch
Design Week Programme. Their valuable
insights showcased the exceptional talent and
ingenuity of Hong Kong’s design community to
an international audience.

In addition to these events, participating Hong
Kong designers embarked on ‘inspiration trips’,
visiting local designer studios and institutions
during their stay at Dutch Design Week. Upon
their return, they shared their ideas and insights
withthe Hong Kong design community, enriching
perspectives and deepening understanding
that fosters local design growth. The physical
exhibition concluded in Eindhoven, and the
((Capsule)) VR exhibition was made available
to the public through @dX.hkdc’s Instagram
account, springboarding the impact of the event
far beyond Dutch Design Week.

Ik =i

FEAIRIT((]))

FAEIKIT () i 14 MHTBEFE =8It
E 2023 i, RIMEBIABIFNRITNER. &
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Chubby Hearts Hong Kong Chubby Hearts Hong Kong

CHUBBY

As a city branding initiative that
comprised diverse creative
elements and cross-sectoral
collaborations, this inaugural
| Mega Event of Hong Kong in
| 2024 paved the way for some
| 200 other events throughout
the year, revitalising the city’s
tourism industry and cultural
landscape. Through the
hashtag #CHUBBYheartsHK,
the project collected
numerous genuine smiles and
heartwarming joyful moments,
making a lasting impact.

T —

53| BEEZEBEEE
R

== - wEn
|==4 AND

i | SHOWCASED
THE CITY'S
CHARM

Chubby Hearts Hong Kong & 2024 &

MEARE, FESTRIENERSE, HiZ
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NEFRZR, HARERXEERENE.
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The fusion of design placemaking _
with charm and enchahtment created 4 " s, | i
a captivating treasure hunt experience © Pl
for residents and visitors in Hong
Kong when a collection of heart-
shaped installations floated across ’ /

the iconic city skyline between 14 and T B I el iE o
24 February 2024. Chubhy Hearts SRS Ly d mﬁlﬂ‘

Hong Kong was not only a visual RIS NILX, 1£2024 52 A
metaphor for love but also a bridge 14 BZE 24 BEHR{E), WE|IHREMBEZEAN

between East and West, connecting Rl

; - B » Chubby Hearts Hong K
Western Valentine’s Day with the 15th L'L\Zﬁﬁ_ ) y a0 e ‘Ong:'F
day of the lunar calendar, also known  BATETHTHERL, LRITAER

as Chinese Valentine’s Day. BENINE, ERAAA XL RRMAITR.
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20 LOCATIONS
20 MRS

The delightful and whimsical ‘Chubby
Hearts Hong Kong’ brought surprise
pop-ups at 20 curated locations
across the city, showcasing Hong
Kong’s diverse attractions and rich
cultural heritage while spreading

joy, connection, and warmth to all
who beheld them. Sponsored by the
Culture, Sports and Tourism Bureau
of the HKSAR Government under the
Mega Arts and Cultural Events Fund
(Mega ACE Fund), the project aimed
to promote Hong Kong as an East-
meets-West center for international
cultural exchange.

51 % E R BB RAMFLORE
BEBRL, 20 MREMREZEOR
¥, UREHPERFBHIKERS
NREHXWKRE, R EITAZN
IRt ERASHEK, FERENE
%o TE R E BRI TERE B XLE
BRIRER XU EABEREE (X
ZHREESE) BB, SEEDEERE
ARSI EARZ AR

FROM LOND

TO HONG KONG
Mg BEEER

Chubby Hearts Hong Kong

Originally created by renowned British designer Anya
Hindmarch, who opened her first store in Hong Kong

in her twenties, Chubby Hearts was a public design
project that first appeared in London in 2018 to spread a
little love across the city. Curated by HKDC, the Chubby
Hearts Hong Kong installation was the first of its kind
outside of London, taking on an entirely new format with
a largest-ever 12-meter centerpiece and a first-ever dual

hearts showcase.

Chubby Hearts FHZ&EZ &% 11 Anya Hindmarch
B tE5EENEEFR 2T 20 ZHHEREF
[&o Chubby Hearts @ — N 2Hi&ItIHHE, 2018 F£&H
RNFRERH, HFEFZESH. AEBGTFOERRE
By Chubby Hearts Hong Kong 2 8 2 S LISMYE D
FERBRER, HFRASHEXRA, HHEIE Chubby
Hearts 25| ATRRA. BRIX 12 KBERLIN, KL

RERZZHICOAEED TEEATO o
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Chubby Hearts Hong Kong also featured over
100 digital screens and transportation displays
showcasing Chubby Hearts digital artworks. Six
local creative line-ups, including composer Leon
Ko’s original score, new media designer Nelson
Ng’s tailored animation, photographer Dr. Victor
Wong'’s captures of Hong Kong’s beauty with the
flying Chubby Hearts, travel photographer Derek
Tang’s creative reel, and artist Tommy Fung’s
surreal imagery, contributed to the project.

Chubby Hearts Hong Kong £ £ 78813 100
REMRETE L, BR Chubby Hearts FY%R
BEAREMR. NARMBIES(ERUIERES,
BORIEFHMR S ERT RS K. FEAEIEIT
IMREFCIEE. BRINEHEBEIHELRIE
R1E Chubby Hearts BR#S T ik 518 22 /M XB 5
HECIRFEF, UK EARZK Tommy Fung €I
BIER Ko

Chubby Hearts Hong Kong

The Chubby Hearts installation is an imaginative
example of ‘placemaking’ in the world of design—a
concept that integrates design, community engagement,
and public open spaces in a magical and playful
spectacle. The aim was to establish and nurture
meaningful connections between individuals and their
surroundings. Over the 11-day period, the sight of the
immense pop-up hearts created an interactive and
communal atmosphere, fostering warm interactions for
over 730,000 residents and visitors and encouraging
people to find moments of joy amidst their busy urban
lives. Additionally, the project attracted an array of self-
initiated activities at various pop-up locations, ranging
from guided tours, community concerts, and sketching
sessions to dance performances. The hashtag
#CHUBBYheartsHK trended online, with countless
photographs of smiles and joyful moments, creating a
permanent repository of beautiful memories with Hong
Kong as the scenic backdrop.

Chubby Hearts IR iHREE R 1), @AM 5 EER
BRE61%T XS 5MafsE, BR EF B8
RBIETE, BHMSEEASHAERENEEXR,
AR 11 BRSERDRAIE], LSt EEEE—MER
MHEZHNRE, HBE 73 FRBRABEEHTRS L
MNE AL, 1k AR T LSRR R 2
Efto o, AKX REIB &GN TR EBYIRA M
RET, BEFEE HXKBRE. RERIERERER
#o #CHUBBYheartsHK % AT EIRE, iR ER
MENABRE, BOBTHUETBESRZKERNE
ANEMEIZ.

REBRAND HONG KONG
ERFEBME

Curator and project director of Chubby Hearts Hong
Kong, Sam Lam, said, ‘The protagonist of Chubby
Hearts Hong Kong is our city itself. Under the setting of
the heart-shaped installations, Hong Kong stands out
as the most captivating element.’ She further added,
‘Joining hands with like-minded partners from the
government, commercial sectors, tourism industries,
and NGOs, we have successfully transformed Hong
Kong into a dynamic open-air design gallery and
launched a series of related events. We hope the
project can serve as a model of collaboration and public
engagement to rebrand Hong Kong.’

A declaration of love for Hong Kong, the project
showcased the city’s beauty to the world and

fostered a sense of pride among the local community,
repositioning Hong Kong as a premier travel destination
through thoughtful design.

Chubby Hearts Hong Kong SRE A KINE & MitEED
=: lChubby Hearts Hong Kong BRI f, ESE2FA]
BT, AL OGBS T, RENELERES
G, HNSBMA. BR. KiLFAIEBFNEESRE
ERREIEFEE, RINSEBKERENHENFS
TR, HHE T —EREXER, MERRENZHE
ERANRSS, BEERANELEEARENETE, |

FRREBTBNES, NERERRT2HELZE,
BFRAMABENERE, WFRIHEEBEREML, &
B = Wl b =P = e
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GBA Creative Night

AWARDS ' 3 }_

Fostering
Synergies
And Bringing
Endless
Creatpfe
Opppriun

LSRRt el v |2 Ib b

The first-ever GBA Creative Night took place from
28 November to 12 December 2023 at the new
HKDC Base - DX design hub. With The Cultural
and Creative Industries Development Agency

(CCIDA) (formerly known as Create Hong Kong HREKAKIZXEEBEZHETF 2023 F 11 H 28 BHE 12

(CreateHK)) as the lead sponsor, GBA Creative B 12 BES BSOS R DX 8 E

Night achieved several objectives — it served as o " o _ LA -
a captivating showcase for outstanding local #i7. XEXYRZRBRAHILIT MARIL,

creative achievements, a dynamic platform for ~ AiZITMI ZFI A TR EHREERFNHNS,
design practitioners and industry insiders to [ & #EnhEE R AT X KGR E ST,
explore potential business opportunities, and an

opportunity to foster valuable exchanges within

the Guangdong—Hong Kong—Macau Greater

Bay Area (GBA).

110

A et
Dry 3
15

Officiated by the Secretary for Culture, Sports
and Tourism, Mr Kevin Yeung Yun Hung, GBS, JP,
the event launch ceremony was an extravaganza
of glamour, creativity and imagination, with over
400 VIPs and industry leaders from Hong Kong
and other cities in the GBA attending, along with
representatives from many of Hong Kong’s major
industry associations. In Mr Yeung’s address, he
expressed his belief that the development of the
GBA will bring endless opportunities to Hong
Kong’s creative industries, and added: ‘The GBA
Creative Night marks an excellent start, and the
new HKDC base will become a place for nurturing
emerging design talents and fashion designers,
facilitating idea exchanges, and enabling them to
showcase the strength and competitiveness of
Hong Kong’s new generation.’

KERYEZR

SERNBRALEX LA B Rk E R K7 E,
GBS, JP 4L, W313E 400 i3k B 7 #th K AL
XEMBTNEERLFRAMEIG, S MEBE
BURENDERBERNARTELRE, HEESE
K, S2ELAXRRNER, HREEHRBNRT,
HEHEERARANTRNERE, BaAdBUR
A BEERNE, TFS®MBETHREXNE
ZRIEBBHENTTE, FHGITHRONHEE
BERF BT AA RETEIG MRS E NN
7, iLIIRREBH — KRNI R AR
5o 1

GBA Creative Night featured the HKDC highlight
exhibition ‘Design Spectrum: Re: Full Gamut’
and DFA Design Awards exhibition. Other
captivating exhibitions and events included
DesignMatch, Hong Kong Smart Design Awards
Showcase, InterVision Fashion Flow 2023,
Lifestyle Laboratory, ReMIX and Art.Toys.
SSP, bringing together various associations
in the Hong Kong design industry, including
Hong Kong Designers Association, Hong Kong
Fashion Designers Association, The Hong Kong
Exporters’ Association, Hong Kong Furniture
and Decoration Trade Association, Industrial
Designers Society of Hong Kong, Hong Kong
Animation & Cultural Association, and Fashion

Farm Foundation. The two-week event attracted
nearly 3,200 visitors.

111

EHEREEERRTPLERRN(BERN
H) K& DFARItREY, HithEKKIERE
¥&¥2, B0 DesignMatch. FEAEEIRITAE.
InterVision BY i& 22 37t 2023, & & A =B 53 FA
ReMIX B . BIRR, UKRZ. TARKY, B
FRHThs. FENEGTHHSE. FEH
AfAs. ERRMER BIRE. BT g
Mihs. EFEmELRXEHS, UKk Fashion
Farm Foundation % %™ &#&1& i+ X WL F i
SWMTE, NEFEEENRSE 3,200 BiFE
BM,
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DX design hub

"

In2024, Sham Shui Po willwelcome anew design
spot — DX design hub, supported by the lead
sponsor, The Cultural and Creative Industries
Development Agency (CCIDA) (formerly
known as Create Hong Kong (CreateHK)),
and operated by HKDC. It comprises three
parts: (1) Incubation/Exhibition/Showrooms; (2)
Resource and Practice Centre; and (3) HKDC
workstations and other partners. The opening
of DX design hub signifies the HKDC’s role
as a creative anchor, providing a platform for
designers and enthusiasts to showcase their
creativity, exchange ideas and promote the
development of Hong Kong’s design, creative
industries and tourism.

2024 4, FKERERB LI LR (FIFR
RIEEB ) (EATEEBNE. BEBZITH
DVEIEHY DX €IHE. thefmgitASBE=1 88
DAL () EE/RK | BHE;, (2 RRREK
ity ; MUK (3) FEBIGITHOTIEMEM S EE L,
DX gt ER#H— P RIEFEFHGITROMEALIE
RANAE, FigITHIMRIEITEFEREIZERC
BRITRIENTE, FiEmAMIGI. IR~
W R kel B9 % F& o

The Cultural and Creative
Industries Development Agency
(CCIDA) (formerly known as Create
Hong Kong (CreateHK)) under
the Culture, Sports, and Tourism
Bureau of the HKSAR Government,
is responsible for the formulation

of strategies, coordination, and
supervision of this project.

XWEBRIKERE TN RIEEE) K
REIEREE. HIEAMEEXNME,

DX igitig
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To support the Government’s
objectives to help nurture a new
generation of design and fashion
talents and transform Sham Shui Po
into a design and fashion landmark,
the Hong Kong Design Centre is
scheduled to relocate to the district
in the fourth quarter of 2024.

NZFHFEE M EIRITTAA REYER
I, FHRERKISTIE R IR 1T BT it

r, BA

SEER

I HOFIITF 2024 £

ki,

DX design hub, which is a redevelopment
project of the Urban Renewal Authority (URA),
with a total area of about 3,600 square metres
in a five-storey commercial podium, is located
at the junction of Tung Chau Street and Kweilin
Street in Sham Shui Po. The preparation stage
of fitting-out works commenced at October 2023.

Ahead of the official opening, we have
engaged with stakeholders to provide a site
preview, showcasing a space that inspires
creativity, fosters collaboration and serves as
an innovation hub.

DX & IHEEIR KIS BN ESEMERR, U
ATKERZREZNBEANNAREHIVTES, 2@
7229 3,600 F75K, EEITRETF 2023 F10 A
BAIREFF.

HBMNETHOLERAREZH, BIFEFRFHEX
FEHITEMAE, SURDHKREIE. HDEE,
HICR LB ERNTE,
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DESIGN UNBOUND: &

Harbour harmoniously blends
traditional Chinese and contemporary Western
architecture to create a panoramic skyline that epitomises
the city’s vibrant role as a crossroads of diverse cultures. Its
captivating waterfront landscape 4 embodies the essence of East-
meets-West, and also showcases the dynamic interplay between
traditon and modernity in this cosmopolitan city.

Shophouses,
which melded
living quarters
on the upper floors

=

m

: ; F—

with commercial areas j>

on the ground level, were C:

a common sight in Southern ~—
China. The infusion of Western %

architectural influences gave
rise to the creation of covered HERBHAERSHANASBRAMERS, AH— KR HXFRLk, B0 4K

iQ i_l_ 9& 5% ﬁ arcades, formed by projected zﬁ?ﬂ’:?\:%%ﬁ%?&@@ﬁﬁ, ‘ﬁﬂﬂéﬁﬁgﬂiﬁiﬁ_ﬁc 5’5;3%%%)\?$E, BAEKRAH
L= balconies and ground floor EENNERE, FASUATRIRER, iILXPERABSERE.
columns. These unique Ke .
s, aies GitEls 6 Ui Prof. Viveca Chan BE—##% vice Chairman 8127
life in Guangdong and Hong

Kong, stand as a testament

to the fusion of both cultures.

Some of these have become e

historic buildings now. | CHA CHAAN TENG RET

R THNERSEREE S NE %’éﬁ%é%ﬂﬁﬂ%ﬂf:ﬂt, ME?H%%‘E@E#JE:%%E@&%RQ %ie%
FHEE, RESESEE, BA BEAERNRE, MXEREHEEMNER, EMABAZENXEK. F4

XA SFRRAOIULLS, BRELRENEESE.
, , BREXRESORCE _
\
With their profound knowledge and B monEERT? | L Steve | | e
diverse  backgrounds, our board %18, WHEAAETA Leung,
: B, BEBBRER BBS
members offer unique and thought- e - E Cha Chaan Teng, the
SESEMLHHER REX iconic  all-day dining
. , . . it EX, i
provoking viewpoints on the fusion Eﬁgigggzzﬁ BBS conoept native fo Hong
of Eastern and Western cultures. REMAECRE, Vice Kong, embodies a
. . Chairman perfect blend of the East ’—‘ I—l
They explore t_he mte.rsectlonslwhere The Wishbone chair, BIEfE L}_ and the West. From the
tradition meets innovation and hlgh“ght an iconic Danish design by Hans Wegner, — banquette seating to the

beautifully exemplifies the fusion of Eastern and cutlery used for slurping agae)

the harmonious blend of ideas and

¥Y¢—E€20C BBV IFHE

CIPIPIIPI
PP

) ) . ) ) Western cultures. Drawing inspiration from the R él up instant noodles, the
influences that define this fascmatmg minimalism of China’s Ming Dynasty, this chair él“" bustling atmosphere is a
) : showcases an elegant form and sleek lines ,s" true Hong Kong product
cultural Crossroaqs' lLet s delve IﬂtOl our that harmoniously blend Eastern aesthetics AT .§ where a third dimension ’—’_\_‘
board members’ |nSIghth| perspectives with Western craftsmanship. It stands é’#@ of aesthetics and taste
as a testament to the cross-cultural & % emerges from deep
on the elements that encapsulate the exchange and mutual inspiration 3£§’s§ cultural convergence. %
very essence of East-meets-West. between the East and West in the Th &
realm of furniture design. ©
TR g Bonnie Chan
LS = \ = \n‘-\-ngi k;a'\]g 2= = i%;i\ \lﬁ;
RIWEESHRMA S, KEFAYE, A AP e, GRFET IR e sm Tl g
: R, S nigL9E e T8 —
R R X—IESEE—E R, b T\ BFETD E\Baﬁmﬁ‘ HMFROEIE T EISWAEH 12

7], Bk TR R B EhE 4t
EEFERARKBHNER
B &t RERERA
SEIAN KI=ZA

MTHEFERSLIFHLR, RNFREX
KRt E LN S S MAMIER S, HAIER

o . e - Mok % 0 M, BF

M7, EFSHAR—DERASENHT, DN s hE &R
. =58 MTE,

— EEE i, THE ST 2 Wi

tEE e

WISHBONE
CHAIR

BY HANS
WEGNER

" 70V CENTRE

Prof. Leslie Chen, JP
PREAE B, JP

Designed by SWA Group, the

O 5)\"‘%/./ Suzhou Centre Mall integrates traditional Chinese Director
F Hans J. Wegner ﬁ %’C' garden elements such as water features and winding paths
It X 515 m into a modern urban complex. This design, inspired by historic Yangtze
O Delta water towns, beautifully showcases how modern landscape architecture can be enhanced by ancient

Chinese landscape traditions.
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Hong Kong embraces diverse
cultures and the uniqueness of
Eastern and Western influences. It
reflects the very best of East and
West, and creates new design
dimensions.This empowers innovation
for all of humanity.

BERARZTNMUMS, HAKRAZELH
BT RE . XD A ERPINX
WEIR KB I, TRREFF G F 3

B9 3t S, HEEhE K
FREABIRIRTB L.,

Pearls, which come from Asian
seas, have always been prized
by Eastern and Western emperors
and monarchs. These lustrous gems
are created by nature over time, and represent purity and
wisdom — values which are revered across cultures. Thus a
pearl is a uniting element between the heritages of the East
and West.

—HLUR, RALSSHNEFTNELTRERELMNEHNE

o PHRRABANEE, HRBNEFR, ARGEFNE
Bo XMANERERRAXMUPEESREN, ILBHR
NELRAHEROHR.

Wy

WEM

Eddie Hui Director E%

MODERN
QIPAO

AP ERE

The qipao is a traditional
Chinese garment that

perfectly showcases

the beauty of the female

form, and embodies the
virtues and standards of
Eastern aesthetics. Modern
qipaos incorporate Western
design elements with new
silhouettes, colours and
fabrics, resulting in unique
design  approaches and
fashion concepts.

EHMEPERSRRE, TXRER
TRMHLESR, fRUTHREE
FHMZFARE. WA PR
HWEETESIRITTER, AT
MBER. TeMikms, &
WigitEENHREEIRITF
SEFIBY e B
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Mui Kinoshita #§#S
Director %5

BERERARRNEFMNES,
RAXRTERE, RERHK. R
HHEMBREE LA &
5, XUREELC. 78
IEAGESERZE, Eif
AL TFERFE

~—

The philosophy and principles of Zen which underpin
the elegant Japanese tea ceremony have elements of
both Eastern and Western influences. The grace and
mindfulness of the East and the precision of the West
make it a beautiful fusion of cultures. The ritual lets
participants appreciate the beauty of nature
and find inner peace.

-
EA CEREMONY

T/ TERT

| first came across the idea of
East-meets-West at school and
it all began with Henry Steiner.
From HSBC annual reports to the
Japanese IDEA Magazine cover,
his work has introduced me to the
new world of East-meets-West. |
could not believe | still have a vivid
memory of all these.

ERZFHRAE REMXDEIE: B
AEE, RERAXRNIRITFSR, A
fiB9i%it, ICERITFR, BERE
IdeaftE %, Mt S EINIRPAZRZEX
NERFENALC, A2, SKRMARH
BEE,

IDEA

NUZ0

AXIE IR Em
Tommy Li

Fkit

Director %

AXEXBREZERATX
KB —ETZE, AIBNEALNXZE M
H, SBIEAZE PAEN. BEMBFRFHNE. RSN
AEBRENE. BR BETNEHEFTAE, SPLURRBAR
RAR. AAXAHBNBIHEHIEFREREEDE, SAXKHRE

Humanism, a philosophy
and West, finds its roots in

reason, and scientific
notably in Confucianism,
inherent worth of humans,
self-cultivation. Both
human improvement
ethics, and rational
serves as a bridge,
harmonising crucial
both Eastern
philosophical

HUMANISM

Bl Ho ASCEXIR
BHEERER

West. It highlights the value

W—BHR, FRAS
G IR,

encompassing both East
the Renaissance in the
of humans, individualism,
inquiry. In the East,
emphasis is placed on the
ethics, education, and
traditions strive for
through education,
thinking. Humanism
blending and
elements from
and Western
traditions.

AXEX

Director ¥

DESIGN WORK BY
HENRY STEINER

119

@?‘

LATTE #3pp

«OY\V

This delicate union of a tea ceremony-
worthy green brew and European café
culture blends ancient wellness rituals
with modern indulgence. It harmonises
flavours, represents cultural exchange,
and exemplifies the global appeal of
multicultural culinary creations.

HREFER B S RGN B R A=
&8, FRERKHNFENKXSHAH
ERPR AR N — 1K, BREFIER S, I
XA ERRAE, AINS T
IREXWH DB FEYT
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HONG KONG
NEON SIGN

BALITIAMS

HONG KONG
BEENEERE TRAM

i m%ﬁﬁﬁé%ﬁz
ERES TR
\%\?§\§ 18_’ ﬂﬁ?ﬁﬁ?‘i'ﬁ'ﬂﬁ}‘l‘r\ﬁ, RREE
? SR RIERENNE
)
i
T
R Joseph Lo FFHE Diector % Victor Ear:g, JP
e = HE-?—, JP
> Director %
C
The Chinese-Western style living HFEETHHRRKESS
room blends traditions and modernity. TREHFAESE, F5H5 Michael Chan
Ming-style chairs and lacquered IXTTERREIA—IF, =iF it
coffee tables contrast elegantly EKBAREFRZEM Altemate Director 5E%
with cosy sofas. The colour palettes HEsE, SEHEREMIMIL ernate Director 1=
effortlessly combine rich Chinese MR, FESE = 1afAE
C H | N ES E_ motifs with neutral tones, and cultural HHPERGERS5H 4
artefacts such as porcelain vases and &iEHIERES, MEERE
WESTERN silk textiles seamlessly harmonise MZZALHERMNER O O O O O O O
with cutting-edge technologies such FIZXHK, RIiHMR
LlVlNG as home theatres and immersive RERFERAZRNE MR O O O O O O O
sound systems. FEEME ©

ROOM

= |
PR T S @
Victor Lo, GBM, GBS, JP

|

=i

B R, GBM, GBS, JP )
Director &%

yor?

= —
l Modern art galleries, . I
~ designer boutiques, European- )

style cafes and restaurants create an interesting
contrast with the traditional Chinese tea parlours and kitschy souvenir

established in 1847, with its large hanging incense coils and fragrant swirls of smoke.

=%
P By DM

BEFEMIAREAR
EE. RITMEI]E. B
XWMHHERET, 5%
SRR ERIEUARIESR
R R RS EE A
B, IO, HBEEE
B 74 5E F —#F
B, AEREHE1847
F, REEELESR, B
JR%E L,

and antique shops along this street. This area is also where you'll find the Man Mo Temple,

120

EESHA

TECH-ENHANCED
ZEN GARDEN

HE#E | snupeses), TaGEsE8EsnRE
R, FMENEEREESHERTT X— &
T 0SB, {259 G R 5 1 AR HOE 22

MR

Director %

LIGHTWEIGHT AND
DURABLE BAMBOO
BICYCLE FRAMES

TréteE s R

XS ERESENNTERMEL, 7HE
MAALRITESNIER/M. TR—
MERSEZERNRAME, 5F
75 i BB B M T AT 4E R0 3K
TERLER. ZHITENRL#
BA, SEXRRITHE,
BB A AR

These bicycle frames
create an exceptional

cycling experience, and also
reflect the harmonious fusion of

Eastern and Western design principles.
Bamboo, a natural material revered in the
East, combines seamlessly with carbon
fibre and titanium, the high-tech materials
of Western innovation. 3D printing, a
cutting-edge technology, enables the
intricate designs that optimise
overall performance and
aesthetics.
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XN EEEARSRFEESRIGESHHNRE, §E
H—FA T AZFRFONEN. Bahtt4ir. KBRS
SHUMEMITHRRE—DFIREBHER, AEE
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Jardine House, designed by
Canadian-Japanese architect
James Kinoshita and completed in
1973, embodies the spirit of ‘East-
meets-West. The building’s 1,748
circular windows were inspired
by the ‘moon gates’ of classical
Chinese landscape design, which
served to frame beautiful views. Its
minimalist fagade and zen garden-
inspired lobby is a beautiful fusion of
Western and Eastern architectural
concepts.

BHAEHNEAEIFRAMAT—
®it, F1973FR T, D AKM KE
EE) R, KERE1,748BENE
F, REREFESCHZIMNRITH A
Al , NEREHEAER—BEXS. 5
BRI LY, KERBERRNE, 7
#E, TERARALERRI.
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JARDINE HOUSE

VAVAVAN
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The modern Chinese
gipao, or cheongsam,
with its high collar
and form-fitting
silhouette, is a fusion
of Eastern and Western
influences. The history
of its evolution is a
fascinating kaleidoscope
of cultural influences that
have resulted in a garment
that perfectly symbolises

beauty and grace. %
DAPRFEEKENFEAS ?%
MECBSHE, BRAESXKH 2
R, HETHEZZIAIHENX %
H2BE, RMRBESRMBESEY o
FREE. %
4

Janet Cheung
KEE

Alternate Director 54 ESE

tea masters of Hong Kong developed a method of
brewing tea from leftover tea dust and boiling water,
strained through ‘silk stockings’, and created a distinctive
Hong Kong-style milk tea which has become one of

Wit R, LFSMXABESBEERSG X, M

Contemporary fashions in
silk, which blend Eastern textiles
with Western silhouettes,

exemplifies East-meets-West design.
Traditional silk fabrics featuring
beaded embroidery combine
beautifully with contemporary tailored
cuts and prints. This harmonious
cultural blend celebrates the best of
both worlds, resulting in a dynamic
fashion aesthetic that reflects the
meeting of two distinct cultures.

RAEB LA R HRBSFES H R
A—, FIMT REXKHRZR. FRLAR
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Almost every culture in the world
has its own methods of making tea. The

the most popular beverages in the world.
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and More!
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Metro Radio Programme -
Good Life Good Design
WA AT B —EEmERIt

Desiglnspire 2023
BIFigiHEN 2023

Design, especially at the
convergence of Eastern and Western
cultures, is brimming with boundless
possibilities. This year, HKDC

has embarked on design-focused
activities aimed at promoting the
diversity of creative culture. Through
our flagship event, Business of
Design Week (BODW), and its
concurrent events, we are paving
the way towards a circular future.
Our outreach activities include
forums, exhibitions, festivals, and
publications, all of which serve to
enhance knowledge and appreciation
of design among enthusiasts.
Additionally, we have revamped our
radio interviews and DMatters to
further engage with our audience.
These efforts foster cultural
exchanges between the East and the
West. Let’s delve deeper into Design
Digest to discover more!

ERAEAXREHURED, &IT7H
TIRIETEE, S5, HKDC BEF
TLOGIT AERRESR, SEHET IR
X Z Y, SRR IETRIEMER
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B e MAARNEETTEMB @R
DMatters] , IR —R B HFE XTI ITHY
INR, BHAISHR TR ITZ=5,
R EIFRE TAE R /& Bho

Tune in to ‘Good Life Good Design’, a radio
segment co-hosted by HKDC and Metro Radio. In
May 2023, in the last episode of season nine, we
delved into the innovative concepts and practices
that shape a better future, under the theme of
‘Design for Sustainable Community’. And, the
excitement continued all the way into 2024! From
January to March, we set our course in a new
direction, shining a spotlight on the new theme
for season 10: ‘Creative Anchors in Hong Kong.’
During this season, we showcased the vibrant
local design scene and the influential players who
help fuel its energy.

BEERZITRLSMBA NSRS EFN (EF
MR B 5, FHBMASGHNTEREE,

2023 £ 5 B, BMNEFAERE—EUNLIT-
MEAFEE X ) AEM, RNRIT WA UAFH
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Continuing the momentum of 2022, the
Designlnspire 2023 campaign was run as a year-
round online-to-offline programme. To assist Hong
Kong designers in taking advantage of RCEP and
GBA opportunities, a brand-new campaign under
Designinspire’s established branding, called
‘Designinspire in Motion’, was launched. This
will involve a series of thematic mini-exhibitions
in Hong Kong, Tokyo and Guangzhou as well as
creative missions and design services zones at
various trade fairs. In 2024, Designinspire will
return as a physical exhibition at HKCEC from 5
to 7 December.

Designinspire 2023 5 2022 &£—#¥, 44uEid
SR LERETERE, BULIKOIBEENERR
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Designinspire 2023 # ) RGIHERI BXE, B
EHZRERNMBEEEEAERTARR, Biia
BEEB. AR, SEATENERIRITIHE
XFLEEFUEDE (RCEP) 1 IR AEBXF
KEBRNB. NEITRR BENEE—RVIER
FTHRYE. IRESER, URESABRBERS
B EIZITIRS X, Designinspire 2024FE3F128
SAE7AUEGAEEERAEIFIEBESIWNBEF D

Organiser 7 &1L
Hong Kong Trade Development Council
EBRBRER

When and format FSEAR A7
Year-round, hybrid promotional programme

SF, 4 E R T ERD
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Design Digest

deTour 2023 Design Festival
deTour 2023 i&it¥

Leadership Forum on
Service Design 2023
R E MHIein 2023

Business of IP Asia Forum
(BIP Asia Forum) 2023
HELR = E RISl 2023

Hong Kong’s biggest design festival, deTour,
celebrates the works and ideas of Hong Kong as
well as overseas design and creative talents. With
the theme of ‘New Know How’, the 2023 edition of
deTour explored how design, craft and technology
converge and interconnect. Across four main
exhibition categories, 40 workshop sessions, 12
design dialogue sessions, film screenings, guided
tours as well as a virtual festival, deTour 2023
paved the way for new knowledge and skill-sets
that will shape the future development of design.

deTour @B RAIZITT, B RA A E R
BitARBREANAMER, REERER
R, deTour 2023 WEMZE FiAEl , BERE
it TZRRENEEER, B RIAIR
MG, EEGIHULHER, EhEENAE
TR, 401 TIEYS. 1271& 1T EE. BB 2B
2. EH, UREPIEITT.

The 15th edition of the Leadership Forum on
Service Design 2023, part of Business of Design
Week, was jointly organised by The Hong Kong
Polytechnic University School of Design, Hong
Kong Design Institute. The theme this year was
‘Exploring Diverse Facets of Service Design:
Socio-technical Cases and Narratives.’

We welcomed 230 registered attendees for
physical attendance, and we also had a total of
17,532 online attendees from the two mainland
channels, Vshibo and Bilibili. Including Zoom
Audiences, we had over 71,672 cumulative
attendees at the Leadership Forum.

H15EIRIT BB NMICIZ20238 FEAE T AFIG
HERSEBMNTRITEREREDNIZITER
A 2023 RFEMZ—. WIEEELETIEIA
THFARMBOZNRE, TE— NS AT
LRI L IR IR B IR 1% TR R,

SENTMBILIZU TRRRSIGHNSTHE
M. HRBARGMMR AEH, BRRSE
HOEEMN, FHE2302WHMUAR, TERE
428 ] DEE DR PEE N7 1N K Bk T8 RO TE R W AR 3t
17,532 Ao B3E Zoom MARERA, IR BITHEA
38 71,672 Ao

Over 2,500 participants took part in the 13th
edition of the BIP Asia Forum, themed ‘IP &
Innovation: Steering New Economic Growth’. The
event gathered over 90 distinguished speakers to
discuss the potential of IP and innovation in driving
sustainable and inclusive economic growth, as
well as creating exciting new opportunities for
global businesses. The Innovation & IP Market
showcased innovative CleanTech projects that
promise to strengthen IP commercialisation and
facilitate industry convergences, and provided an
ideal platform for IP owners, users and service
providers to explore common synergies for future
collaborations.

B+=RINAIRF=INE R IR T REIR RS 8l
e WENEFHGK MISHIE 1 AER, CERTY
90 ZAIEHENET 2,600 RERSME, HREKRN
RPN G AR M B B LK
HFAIESNEEREG, AR IEHIIE. 1
IERFBRF B R UEAEEITIL &, ieindksss
7 TRIRE R , BT5EERSEX G
B, it52ERERZAENS,

Organiser /& {i
PMQ
TTelA

When and format BSHEAR ST
24.11.2023 - 03.12.2023, hybrid event
20235 11 B24 HE 12 B3 H, & LR TRIGERD

Organiser 71

The Hong Kong Polytechnic University School of Design,
Hong Kong Design Institute (member of VTC Group)
and Hong Kong Design Centre
HABTAFIGIHF .
BEEATIITFRAEHZITHRO

When and format BHEARAZ =X

24.11.2023, hybrid forum
2023 £ 11 B 24 H, & L& TREI0IE

Organiser 7 E1iL
HKSAR Government, Hong Kong Trade
Development Council, Hong Kong Design Centre

ERBXBA. EBRAZ KRB REBRITHO

When and format FHER Rz
07.12.2023 - 08.12.2023, hybrid forum
2023 F 12 H7 E8 B, & L R&ETRIAIER
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Guangzhou Design Week 2023
[~Ni&it/E 2023

E-newsletter
HBFE

DMatters

Publications
HARY

HKDC Annual Report 2022-2023:
DESIGN CAN

(FAGITHROER 2022 —2023:
DESIGN CAN)

With the theme of ‘AMAZE’ and held
simultaneously at the Guangzhou Poly World
Trade Center, Guangzhou International Sourcing
Centre and Nan Fung International Exhibition &
Convention Center, the 18th annual Guangzhou
Design Week 2023 exhibition was a four-day event
on design and building materials in contemporary
living aesthetics and new business formats. The
three venues, with a total area of 180,000 square
metres across a total of 18 exhibition halls,
respectively showcased ‘Integrated/Customised
Furniture + Decorative Material’, ‘Smart Home +
Soft Furnishing and Garden’, and ‘Cultural and
Creative & Trends’. The strategic venue layouts
offered efficient and seamless visit experiences,
as well as countless business networking
opportunities between exhibitors and visitors.

F18EI MNRITARE ST FANK, TN

MRE), ABOXNESELT ERAEEEES
MU ENIRITSEM , BEES MR F R
Rol+[CMNERERBRLI+[EFEERFRS
B0 ] 31T, 18 N ETRATHERMERNREEH
X E: RA it B IR R & A/ E R R A+
ML MERRBRORHERERE+RESTE
m. mEERERPOBHXUEIESEE, (i
TERBSUAZBESRHBELEKSR, SR,

H—BENT-HEEMSENIRITESEFRE,

Organiser EJ/h 8L
Guangzhou Design Week Organising Committee

gt EAES

When and format BFHAR R
08.12.2023 - 11.12.2023, physical exhibition
2023 F 12 B8 E 11 H, RFEHR

DMatters keeps readers updated on the latest
happenings and upcoming events in the design
community. Starting from October 2023, DMatters
has increased the frequency of its releases
from quarterly to bi-monthly, providing a greater
array of compelling design stories and exclusive
interviews, and reflecting HKDC’s expanding
role as a dynamic hub for design exploration
and knowledge sharing. Stay connected with the
ever-evolving world of design by subscribing to
DMatters at www.hkdesigncentre.org.

ERAZITROMERGITHREMAIRNENZ T
by, RETE BN B S %I K& B, Aibig
TEFEERN, £EMTHIGHES, BFER
DMatters F2023 ££10 B2 &R, HEFIHE A
WAT, FERBINENEM, BEIG AN
WESHTIHERS, IHEERNZEWERMGHER
AR, WM& Ewww.hkdesigncentre.org 17
i#IDMatters, BXzhBR 2 A TR BIEIL TR,

D

The 2022/23 edition of HKDC’s Annual Report,
‘Design Can’, embarked on a transformative
journey under the theme ‘Driving Change
With Design’. With the objective of sparking
inspirations on the profound influence of design,
each chapter begins with the powerful phrase
‘Design Can’, signposting a world of possibilities
where HKDC's initiatives and achievements are
presented as relevant, readable and captivating
stories. We invited creative leaders to share their
insights, while young designers contributed by
sharing their creative journeys and sources of
inspiration. Through thought-provoking content
and a captivating format, the Annual Report aims
to inspire readers to envision a future where
creativity knows no limits.

LA &I 51e0 BT AR R 1 AEMNEBIZITHO
2022/23 £ #% TDESIGN CANl , 81N EEHLL
TDesign Canl AHE, BIEMBEXFEENRSE, F
FIEEMTREERF LIRS FaTEEM,
HERTHONBINMER, UREXHTEH (21
T RERHIRITR A, FITBIE TeIRME
BiGiHm, nERBANERENE, BISHA
BARMNARE®A8EIT, MTTEMsE &g
TTHIIAED, LUKt PRSI R R RAVEEE,
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Design Digest

Design CityWalk HK: A design lover’s
travel guide to Hong Kong

Design Citywalk HK: i&itZ & EBIR
HHER

Design for Asia: DFA Awards 2023
(LA MIgIT — DFAIRITE2023)

Online Resource
[ ke

Hong Kong Design Directory
BBRITEE

==

Design Citywalk HK

Hong Kong is a city of creativity and culture, with
a vibrant mix of traditional and modern design
features awaiting discovery around every corner.
Exhilarating architecture, charming eateries,
interesting shops and intriguing galleries make
this city a treasure trove of great design. In this
guide, we’'ve curated 101 unigue design sites
from across Hong Kong that will captivate design
enthusiasts, travellers and locals alike. This guide
is a starting point for discovering the diverse
design landscapes of Hong Kong, and we hope it
will inspire everyone to explore and enjoy all this
wonderful city has to offer.

BEEERIEXKDO, RFERENFED, T
Hig It R RIERHRFARER! Migitai BRIRHA.
BRI+ RNETHMEE, Ba% AOEHNE
ER, BLWHBNABRFERD. EXEEBIR
HrtsmT, HIIMEBERIEET101MR—FE =,
SIANBRIRIT RS, DTIFIEEIZITEFE. 3
ENEERZE—NB. FEXKIEREENIRITH
RITHIKD], SR IRE S EENZ TR E R,
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Discover the pinnacle of design brilliance with
‘Design for Asia: DFA Awards 2023’ — this curated
book showcases the winners of this year's DFA
Awards, the innovative and inspiring winning
projects in the DFA Design for Asia Awards, as
well as profiles of the young visionaries who have
won this year’s DFA Hong Kong Young Design
Talent Award. Whether you're a passionate design
enthusiast or a seasoned professional looking for
inspiration, this publication is destined to be a gem
in your collection.

(AT Mi%It: DFAIRITE2023 ) ¥E:0 IR 72023
FEARHEIIFRENE T, DFATLMNRER DA
RITRHFAEFERIE, UNDFAEBEFRIT
FRENBRENA. TRERRITEFELE
FRRBWAAL, XEFBER N ENES
W
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The Hong Kong Design Directory is a
comprehensive platform that facilitates
connections between businesses seeking design
services, local design enterprises, and creative
talents in various fields. The Design Directory is
readily available on Hong Kong Design Centre’s
website. To explore and search the Directory,
please visit www.hkdesigncentre.org.

EBRITEBEE—TWLEAEENBR, LMK
EZXRITZTUNATMEIT AL BT A
WER, Rt 5 EERERNE L HITEN,
BRI KITERE, BIHREBRITPOMIL:

www.hkdesigncentre.org °
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International Cultural Cooperation
EBR 3R

Business of Design Week -
France Study Trip 2023 & 2024
RIHERAE - EEEERE 2023 & 2024

In September 2023 and March 2024, HKDC led
delegations from Hong Kong to France. These
visits were marked by active engagement with
influential business and creative leaders, and the
forging of connections with prominent enterprises,
renowned global brands, and esteemed design
institutions.  Among the notable entities were
Chanel’s le 19M, Dominique Perrault Architecture,
L'Oréal Group, Station F, Musée des Arts Décoratifs
(MAD), ENSCI-Les Ateliers. These strategic visits
laid the groundwork for exciting collaborations at
two prominent flagship events in 2024: Knowledge
of Design Week and Business of Design Week.

FEBRITPODFITF 2023 £ 9 A%k 2024 £ 3
BERAEBERRAZFEE, RRSEZWH
B R B AR E, HE5MBEW,

EfRmE k& RERAIGITNAMEER, 3
FEFE Chanel's le 19M - Dominique Perrault
Architecture + L'Oréal Group - Station F »
Musée des Arts Décoratifs (MAD) Az ENSCI-Les
Ateliers o 18 X & 2235 (8] /9 2024 FHI%IHEIR
ARt E R EARBUEAE T RE, FiF 30
ERFSABFENEE,
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Design Digest

"t =

Design Thinking & Innovation Consultancy
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‘WELL -« BEING’ in Public Housing
ZRREZIR

The concept of ‘well-being’ encompasses many
elements. To bring this concept into sharper focus
within the context of urban living in Hong Kong,
the Well-being Design Action Group looked into
the definitions and dimensions of well-being by
the World Health Organization, as well as existing
literature, and distilled them into eight distinct
concepts which help to support design strategies
for great design that enhances the well-being of
residents in Hong Kong’s public housing estates.
These concepts are Health and Vitality, Urban
Integration, Green Living and Sustainability, Age-
Friendliness, Intergenerational and Inclusive
Living, Family and Community Connection,
Upward Mobility, Perception and Image.

BN
Housing
Bursay

o

vEmgsar
Sy Ly
[raivi

Using well-being as a core aspect of assessment,
The Housing Bureau and Housing Authority of the
HKSAR Government is on a mission to provide
better facilities, environment and public spaces
for public housing residents. The Housing Bureau
has assembled a professional team, including
architects, designers, scholars and researchers
to gather real voices and needs of the public
estates’ residents in the aspects of well-being
through design thinking and participatory design
approaches. From quantitative to qualitative
research studies including literature reviews, focus
groups, surveys with residents and other inputs
conducted by the consultant of the well-being
design guide, a human-centric Well-being Design
Guide will be created, and its recommendations
will be incorporated into future public housing if
suitable, as well as progressively implemented
into existing public estates through renovation and
improvement works.

HKDC is proud and honoured to take part in these
projects as Design Thinking Advisor to shape the
framework of the studies. In this capacity, we are
embarking on a mission to advocate the use of
design thinking process to define the meaning
of ‘well-being’ in relation to Hong Kong public
housing with local contexts and identify possible
design factors that could enhance the well-being
of the residents. The strategies, components and
ideas suggested in the resulting design guide will
be progressively tested through pilot projects with
regular reviews and updates. The assessment can
help further improving the design guide, keeping
it updated and responsive to the real-life needs of
residents. Read on to see how to harness the power
of design to create meaningful changes in public
housing in Hong Kong.

i T2/ ? RATEERBMBERNER
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Community Engagement #8tX

Expanding the design scene
with collective effort
ANRRIgIT

Building local and
global connections
Bt SIKEE R

Design advocacy and
knowledge sharing
Wit 588 =

HKDC is dedicated to promoting design
thinking and nurturing creative talent through
partners in different industries and sectors
of the community. This year, we supported
49 partners in promoting 66 design-and
innovation-related programmes, contributing
to our collective efforts to foster industry
diversity and to drive Hong Kong’s design
ecosystem forward.

ERRUBPOBNEFETUELREEERE
6, IR RENNARETEIEAT &
F, BN NZF49 T REFER BB S IEN
¥, G 66 SRt R OIFEXBIE RN
R, ERANZAEDIRERNLTRE, B
HERBIGTESER.

As the government’s strategic partner on
design, HKDC welcomes interorganisational
and intercultural exchange with stakeholders
from around the world to advance our mission.
In 2023-2024, HKDC hosted a total of 27
delegations, including government and industry
associations. Additionally, a Memorandum of
Understanding (MOU) was signed with Paris
Design Week and Maison&Obijet respectively.
Through these visits and collobrations, we
gained a mutual understanding of industry
directions and trends, laying the foundation
for future cooperation in fostering local
design ecologies.

TERBURTHE T B I B SR BRI, TR
HHRORRSKREHRASMNIFGHEHITE
M. BRI, #t— P L Fdn, 1£2023
FFE2024FE, POHEFTHHER. 7
meF7 MKRE, H955BRIETEM
Maison&Objet BITIR IR S R o BT X LA
MEE, BRNERAXARLANEERSBEE
B, ARREEETERM, GEIH#EIZAMIZIT
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The Board of Directors and senior management
of HKDC are often invited to take part in
initiatives hosted by both design and non-design
organisations, educational institutions, and
professional associations. Joining as speakers,
judges, and special guests, they leverage
their extensive knowledge to drive home the
importance of human-centred design to people
across different sectors. They also advocate the

importance of design during media interviews
to inspire members of the public.

ERARUTHROEZFEREEERRZEREH
BRI REMITINNGE, WEENBENE
Wh=EEMEIREFER, HLUEHE. FEM
EENED, SHEZRNERITNEERSE,
R UARRBIZITHER, thoh, tilns
ERARFRETRITHNERTE, ATRX
RERBER
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Friends of HKDC Membership Programme HKDCigitz k& 5it%l

Our Friends of HKDC (FOHKDC)
Programme unites those who are passionate
about design and believe in its inherent
value for our society and well-being. Open to
organisations and individuals from all walks
of life, the programme offers opportunities
to foster knowledge sharing, networking
and collaboration.

HKDCigit 2 Rit X &R E T, HRE
MFHBIRITEEN ML Z I ESBAURIE R A, it
YCEARRFNABRMAL, HigIHZ R
BIERME IR, HBRARKMERIEILS
EXZRHN o

Acknowledgement of Corporate Members

LHARNSEZER

YEARS & BEYOMD

KITCHENINFIMITY

[} CHAPTER ZERO LTD.

SENATOR

Allermuir

Acknowledgement of Patron Members

IS kABBERZER

Till 31 March 2024, in alphabetical order by surname

#E 2024 £3 A 31 H, UHEKRXFEHF

Mr Fawaz Abid Bakhotmah
Architect & Designer,
Culture-Based Innovation Network

Mr Hei Shing Chan

FREERE ST

Founder, Hei Shing Book Design
B A R A5 87 A

Ms Kali Chan

MREFzt

Vice General Manager and
Design Director - Interior,

JATO Design International Limited
ANmigit (Efx) BRAR
BIREERERNRITEE

Mr Michael Cheung
KEILSE
Director, Zincere Limited

FRNBRAT S

Ms Agnes Chiu

BEX L

Lee Kum Kee Co Ltd
ZRIE (FH) BRAF

Ms Karen Chui

wEHTR L

General Manager, Corporate Affairs,
Hong Kong Ferry (Holdings)

Company Limited
FEENR(EH)BRABEIESRZE

Mr Alex Chunn
Principle, nxus space

Prof. Richard Fung

BIRHIR

Chief Executive,

Hong Kong Standards and Testing Centre
FETEREEROSH

Ms Pansy Ho

fIERZt

Group Executive Chairman and Managing
Director, Shun Tak Holdings Limited
EREAERARER
THEERESELDEE

Mr Jeremy Hocking
President, Herman Miller International

Ms Kigge Mai Hvid
Partner, JA design studio

Dr Tai-keung Kan, SBS, BBS

s Ll

Founder, KL & K Creative Strategics
FUBLIBREE LA

Dr Kwong Man-hang, Bengie, JP (Aust.)
rRgiEEL

President , WKK Technology Ltd.
FRBRBKARARTLSH

Mr Man-ting, Edmond Lai
BXESLE

Director, Much Creative
Communication Limited
ZRERITBRABSS

Dr Michael Lam

MEXEL

CEO, Hong Kong Quality Assurance Agency
EERRRIERSH

Ms Denise Lau

NBRZ L

Chief Executive Officer, COLOURLIVING
COLOURLIVING 1TBUE &

Dr Flora Lau
XS ELT
Founder, Flora Lau Designers Ltd

X HRigit AR AR A

Mr Siu Hong Freeman Lau, BBS
pURN: vt

Founder, KL & K Creative Strategics
B LI RRBELIA

Mr Tai Yum Lau

XARERSTE

Dr Edmund Lee

MEREL

General Manager & Head of Group ESG
Initiatives, Gold Peak Technology Group
Limited; Former Executive Director,
Hong Kong Design Centre
LTV (£H) BIRAF
RBEAEREANR. H2MEREE;
BIEBRITROTHREH

Dr Harry Lee, SBS, JP
FhEEL

Chairman, TAL APPAREL LTD.
B FIRBRATERE

Mr Wai-fung Leung

REESE

Founder & CEO, Artemis Digital Limited
ITRBEERABIDARITHEH

Mr Lu Lam, Leslie

AikE

Mr Ma Yu Hung, Samuel
ORERE

Managing Director,

Luk Ka Paper Industrial Limited
NERRENR TUERAE
BEREEE

Mr Ng Man Wai, Danny
RXERE

Director, 4N design
MERRIGITESHRES

Mr Nils Neckel
Director, Designlink operated by
Design & Distribution Link Limited

Mr Benson Pau

HESIRE

Founder and CEO,

Wings Trading (HK) Co. Limited
KEETT (BHB) BRAFLIDA
RATBUBE

Mr Chiu Hang Tsoi

EifERE

Chief Executive Officer,

Lifestyle Creating Holding Limited
R SIREABRARDERERITE

Mr Chi-fung Wang

FERzE

Director,

China Energy Technology Holdings Limited
PEEREEAGRARESK
Mr Ben Wong

BEHFRE

Director, Sure Profit Holdings Ltd.
AREABRATDEERK

Mr Danny Wong

Executive Director,

Wiseman International Digitech Limited

LEERMBEEAERABDNTES

Mr Peter Wong
BRAFKE

2B Square

4M Industrial Development Limited
FringeBacker Limited

Play Concept Limited

Shantou University
K KF

Tandem Design

RNTRARERMERATIRAF
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International Alliances E [RE£EE

Promoting Design Through
International Collaborations
EPRIME gt

As part of a worldwide network of design
promotion organisations, Hong Kong Design
Centre (HKDC) contributes to the global
design dialogue and facilitates the regular
sharing of news and updates to advance
Hong Kong’s position as one of Asia’s leading
design capitals.

EREFRRITARNENR R Z—, BB KT
RORS 5T 2 RBOARTNIZIT NG, (23
Kt SEIMNL R, REFES NI MNEKA
EEIRITZ AL,

International Council of Design (ICoD)
EfrFEEigitihs

international
council of
design

[member|
2003-2024

The International Council of Design (ICoD)
is a world body for professional design,
representing 125 organisations in 53
countries. Founded as Icograda in 1963,
it is a non-profit, non-partisan, member-
based network of independent organisations
and stakeholders working within the
multidisciplinary scope of design. The
Council actively works to promote the value of
design practice, critique, education, research
and policy.

EPfRFEIZ IS (ICoD) B— 1 2kET
BITAR, KRS ERRMXE125MH
&, TE1963F LI Z BY, "= #7 A Icograda,
LZER—EFTIEEN. THIKBIRLEH,
FHHERZMNEIRIT R LIRS RFDE
HRRRILE, TR IRITRE. 1TIE. #E.
R RN B

International Federation of Interior Architects/Designers (IFl)

E PR = RE RN/ 1% 1 M B 2R

International Federation
of Interior Architects/Designers

2024 Promobonal Member

A singular federation of national associations,
design communities, experts and enthusiasts,
IFI acts as the ‘UN’ for Interior Architecture /
Design worldwide. IFI’s purpose is to coalesce
the international interiors community for ever
higher design standards while addressing
and incorporating topical issues and
developments affecting society and culture
today into tomorrow.

ERERRRIM/ T MEAFKER—TH
ExRh=. &itl5HR. ERREFEHR
BB, RUANERRRSIRITHTE LR

XS E . AKBESERRERENIZITSH,

LURFHLITHNE, BB OBARMESHS
R EBRERNE, FRZE5RKRE,

World Design Organization (WDO)®
EfF T g itthe

W D 0 WORLD
DESIGN ——
ORGANIZATION

World Design Organization (WDO)® is a globally
recognized non-governmental organization that
aims to promote and advance the discipline
of industrial design and its power to enhance
economic, social, cultural and environmental
quality of life. Founded in 1957, WDO services
over 215 member organizations around the world,
engaging thousands of individual designers
through innovative programming and initiatives
that champion ‘design for a better world'.

BT i&itths (WDO) 2 — P2 EKiA
AIIEB AR, SEET Tkt (€
Z£5 e XU ARNRELEIFE, h
SRILTF19575F, 2KEBE 215N R A
4, REIHMTFRIZITITES 55U THEEFH
HRMmigt HESHEIFIT.
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Corporate Governance &4

As a publicly funded organisation, HKDC has continuously strengthened
its corporate governance and improved its workplace culture over the
years to foster accountability, cooperation and collaboration.

In addition to regular reviews of its operation, HKDC provides timely
updates to staff to ensure that operational procedures comply with its own
corporate governance principles.

HKDC has also implemented a two-tier reporting system for managing
potential conflicts of interest for its directors. Apart from self-reporting
potential conflicts at board or committee meetings, directors are now also
required to disclose their general interests, direct or indirect, pecuniary or
otherwise, on appointment to HKDC'’s board. Their declarations are also
available for inspection by members of the public upon request.

BRRITPOMEAN—BERABEBNNG, SER—BHAMBELE
ANMEAIRG L, RS ERNR SRR EZ D E,

BT EMITAREE, EBRITPOTFERRR TR HENE,
FREZREFHEERIERR,.

s, FRRITROTRITREERIG], UG EEZHBEEN =P
R RTAEFRZHEZRSBITHRIN, EFEREEMAETBIRITH
DEFRMN, FAKEMEERNEE. RN IFEHRN—RFmE. 10
BRE, BXRBENGEETRAATFARALER,
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Our Accounts #H

Income and Expenditure Statement for the Year ended 31 March 2024

BE2024F3H31H L BFERZETR

Non-Government Funding Fund from Cultural and Creative Industries Other Government Funding Total
EBHEE Development Agency (CCIDA) (formerly = i
known as Create Hong Kong (CreativeHK)) RISEIREE i
Xl kR (FFFRIRER)ES
INCOME HK$' 000 HK$ 000 HK$'000 HK$'000
W BTt AT ABHEFIT BTt
Government
Grant - 108,104 12,552 120,656
BT ER
Project
Income 540 5,702 - 6,242
LA=1 9N
Sponsorship 13.793 13,793
1) 0 )
Other Income f@n 494
Httg A
540 128,093 12,552 141,185
EXPENDITURES HK$'000 HK$'000 HK$'000 HK$'000
* i ATt AT ABHFIT BHFIT
Project
Expenses - 80,337 5,753 86,090
MEXH
Payroll &
Related Cost - 37,768 6,686 44,454
FARMEXZH
Donation
£ ’ ’ ’ ’
Overhead &
Administration 51 9,988 113 10,152
—REERTHER
51 128,093 15,552 140,696
NET SURPL
SURPLUS 489 - - 489
BER
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Board of Directors Meeting Attendance EE& il

1/4/2023 — 31/3/2024

HE R

Meeting Attendance / Board of Finance And Programme Development Audit
Total Number of Meetings Directors Administration Committee Committee Committee Committee
SWHER K/ EEB EE MERITHERS HHERS ERERS HERERS
Eric Yim ™ 5B 4/4 - 4/4 - 3/3
Viveca Chan FR—#f} 4/4 4/4 4/4 3/4 -
Steve Leung REX 3/4 - 2/4 4/4 -
Patrick Bruce 4/4 4/4 - - 3/3
Bonnie Chan ff1&%& 2/4 - - 3/4 -
Alan Cheung 3z 4/4 4/4 = = ®
Donald Choi 734 1/4 2/4 - 1/4 -
Joanne Chow I #LHi 3/4 2/4 - - 1/3
Eddie Hui 2+ 2/4 - 3/4 - -
James Law &1L 2/4 - 2/4 3/4 -
Kun-Pyo Lee Z={#1Y 3/4 - 2/4 - -
Tommy Li 255k 0/4 - 4/4 - -
Stephen Liang ZE& 1/4 - 2/4 - -
David Lo F7K5& 3/4 - - 1/4 -
Joseph Lo 5&& 4/4 - - - 3/3
Victor Lo TR 3/4 - 1/4 - -
Sunny Tan fR4E18 2/4 - 2/4 - -
Karr Yip M-152%§ 3/4 - - 3/4 -
Commissioner for Cultural and Creative Industries

(formerly known as Head of Create Hong Kong) 4/4 4/4 4/4 4/4 3/3
XelFEkE R (AR ESLS )

Representative Appointed By

Hong Kong Federation of Design and Creative Industries 4/4 o o 3/4 o
EBRRINEBEF LSS

Representative Appointed By

Hong Kong Fashion Designers Association 4/4 = 4/4 - =
FENERITMHEAR

Representative Appointed By

Chartered Society of Designers (Hong Kong) 4/4 - - 3/3 -
BEFFRITANS (&F8) KX

Representative Appointed By

Hong Kong Designers Association 2/4 = 2/4 - -
ERRITMHEAR

Representative Appointed By

Hong Kong Interior Design Association 2/4 = 4/4 - -

BERERRITHhEAR
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Hong Kong Design Centre acknowledges with gratitude the Cultural and Creative

Industries Development Agency (CCIDA), formerly known as Create Hong Kong

(CreateHK), as the Lead Sponsor. Their steadfast support enables us to cultivate a

vibrant design ecosystem through diversified programmes.

FERRTHLROBH XTI R RS ISR RIEEE]) N2HE. i ER
IREE T £ NI EAT R B, BE - RBEENNITES RS

Lead Sponsor
FERBINM

PEARJNBEBRHTRERA
JACHE R MR

Culture, Sports and Tourism Bureau

j%'{ CCIDAHK

of the People’s Republic of China

21
ﬂﬁ%m/

E
i i 2 ernm®
The Government of the Hong Kong Special Administrative Region , Gov

Disclaimer: The Government of the Hong Kong Special Administrative Region provides funding support to some of
HKDC’s activities/projects only, and does not otherwise take part in such funded activities/projects. Any opinions,
findings, conclusions or recommendations expressed in this publication and relevant materials/events (or by
members of the project teams) are those of HKDC only and do not reflect the views of the Government of the Hong
Kong Special Administrative Region, the Culture, Sports and Tourism Bureau, the Cultural and Creative Industries
Development Agency, the CreateSmart Initiative Secretariat or the CreateSmart Initiative Vetting Committee.

REER: FEHNTERRBFRATERITPOSNERD  MERHEEL, BRILZ AL 5RFRER, TE.
ERFIMRARXRZER,ERA (RATRBNARR) RANEAREN. ARMR. SRR, HFRREBHITHR
BRT. AR B RARHR SAIF kR R, TRIRE iRl BLAR RIS MR FRERRNM S,
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Hong Kong Design Centre 818 it

Unit 802, 8/F, Mill 5, The Mills,
45 Pak Tin Par Street, Tsuen Wan
EREMMH 45 SHFELT A G G002 E

Tel

Fax

Email

Web

Facabook

Instagram

Linkedin / X (Twitter)
Youlube

WelChat / Waibo
Xaohongshu (RED)

+852 2522 8688

+B52 2892 2621
info@hkdesigneentre.org
www.hkdesigncentre.org
HKDC &g it
hkdesigncentre

Hong Kong Design Cantre
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