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About HKDC
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A non-governmental organisation registered
in 2001 and established in 2002, Hong Kong
Design Centre is a strategic partner of the
Hong Kong SAR Government in advancing
Hong Kong as an international centre of design
excellence in Asia.

Our public mission is to promote wider and
strategic use of design and design thinking to
create business value and improve societal
well-being.
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Celebrate

talents and good designs that
improve quality of life, address
social innovation and preserve
cultural heritage

Connect

all industry doers and

thinkers, foster exchange and
collaboration among designers,
businesses and academia
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The period spanning 2022 to 2023 proved to be a time of
remarkable transformations for Hong Kong Design Centre
(HKDC). As the world grappled with the far-reaching effects of
COVID-19 and adjusted to a new normal in the post-pandemic
era, HKDC faced numerous challenges in adapting to this
changing landscape. We spoke with Prof. Eric Yim, Chairman
of HKDC and the two Vice-Chairs, Prof. Viveca Chan and

Mr Steve Leung, about the future work of HKDC. We gained
valuable understanding from the conversation, which offered
us deeper insights into their perspectives and the fundamental
ideas behind ‘Driving Change of Design'’.
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Prof. Eric Yim
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Chairman of HKDC
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What factors do you believe contribute
to the success of a design?

EY Design, in contrast to art, must possess a
clear purpose. Unlike an artwork displayed in
a museum, design needs to be meaningful,
practical, and relevant to people.

VC Aniconic or successful design encompasses
both aesthetics and functionality. The
foundation of a design’s success lies in an
intangible idea, which endures perpetually.
A remarkable design not only shapes the
course of its era but also leaves an indelible
mark on history.

SL A successful design has to be human-
centric. While the mind makes it happen, a
great design also starts with the heart.

How would you summarise the work
and developments of HKDC in the year
2022-2023 in a few words?

VC We have taken continuous efforts to position
Hong Kong as a design hub, employing
fresh and captivating approaches. We
have enhanced the depth and breadth of
our programmes. For instance, during the
pandemic restrictions, we leveraged digital
TV to invite a multitude of international
speakers to our events. Furthermore, we
have expanded our programme offerings to
encompass a wider range of initiatives that
foster design and engage the community.
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Would you share your most memorable
moments at HKDC in the year 2022-
2023?

EY 2022 marked the 20" anniversary of HKDC,
and one of the most memorable moments
for me was the BODW dinner. Walking with
former Chairman Dr Victor Lo along a wall
adorned with images chronicling HKDC'’s
development over the past two decades
was awe-inspiring. Witnessing the extensive
work accomplished thus far was remarkable,
yet it also highlighted the ongoing tasks that
lie ahead of us.

VC I have two memorable moments. The firstone
was when BODW returned to being a physical
event at M+. We had put in so much effort,
and finally, we were back. The event took
place on a grander scale at a new venue that
redefined the culture of what we do.

The second memorable moment was the
graduation ceremony of ‘Design In Action’
held at Hong Kong Disneyland. | withessed
numerous young students with their parents,
some of whom may not have had the
opportunity to be exposed to design before.
It was fascinating to see the kids so engaged,
and it was touching to observe how we can
involve and inspire young people with the
potential of design.
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SL As Eric mentioned, the HKDC 20" anniversary
dinner was certainly memorable, especially
when we had the chance to reunite with good
old friends who came back from abroad to
join us. Another memorable moment for me
was a site visit to the Sham Shui Po project,
which holds great significance for HKDC
and the design community in Hong Kong. As
someone with an architectural background, |
could envision how the spaces would appear
once they were completed. It was an exciting
experience, and | eagerly anticipate witnessing
the final outcome when it is unveiled next year.
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What strategies can HKDC adopt to
differentiate Hong Kong from other
cities that are also being promoted
as design hubs, and stand out on
the global stage as a unique cultural
exchange centre?

SL Hong Kong’s unique geographical location
and its historical role as a meeting point
between the East and the West make it a vital
cultural exchange hub. Situated near China
and the Greater Bay Area, and benefiting
from the ‘one country, two systems’, Hong
Kong plays a pivotal role in supporting and
promoting these initiatives. Its unique identity
comes with the responsibility of nurturing
vibrant cultural interactions and contributing
to global cultural enrichment.

HKDC has been creating significant
impacts on the designindustry through
its diverse community programmes.
Can you share your favourite example
of a project that had a positive impact
on the people it served?

EY My favourite initiative would undoubtedly
be Design In Action. It organises studio
visits for students at various education
levels, introducing them to designers and
architects. Through hands-on experiences,
students witness the transformative power
and impact of design. The ultimate aim is to
inspire them to pursue design as a subject for
higher studies or as a potential career path.
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VC One aspect that left a strong impact on me
was the Skynet art series by the renowned
LA-based artist Patrick Shearn at the Central
Harbourfront Event Space, featured as part
of Design District Hong Kong’s (#ddhk) 2021
programme. It was truly captivating because
of its Instagrammable appeal, attracting
numerous people, including myself, to
take photos there. The artwork effectively
captured the spirit of Hong Kong, while also
offering a broader perspective beyond the
city itself.

SL My favourite was the ‘The Full Gamut’
exhibition presented by Design Spectrum,
which took place on the upper floor of an
industrial building in Sham Shui Po. Sham
Shui Po holds a significant place in the history
of Hong Kong’s fashion industry, renowned
for its trading of apparel, fabrics, and
garment-related accessories. What intrigued
me the most was the exhibition’s exploration
of the redefinition of fashion. It went beyond
the literal realm of garments and apparel
design, emphasising that fashion should not
be limited to the garment industry alone.
The exhibition effectively conveyed the
crucial message that fashion is inherently
intertwined with the realm of design.
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The pandemic accelerated the use of
digital tools such as AR and Web3/the
metaverse, as we have seen in some
of HKDC’s events such as BODW in
the past year. Do you think technology
is going to play a bigger role - to the
point of replacing human designers
in the design industry? Or will the
‘human touch’ always be needed in the
design process?

EY We have always embraced technology
as a tool to enhance productivity, but we
acknowledge that it cannot replace human
presence and craftsmanship. We value the
artistry and skill involved in crafting by hand.
Technology may assist us, but it is the human
touch and dedication that we truly cherish.

VC Al and technology advancements prompt
designers to prioritise the idea’s essence and
craftsmanship over physical assembly. The
heart and passion behind true craftsmanship
cannot be replaced. Technology aids the
process, but the human touch and creativity
remain invaluable in design.

SL The longstanding relationship between
technology and humans dates back to
the Industrial Revolution. It has offered
opportunities for easier and improved
lives, yet it also pushes us to strive for
continuous improvement.
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Mr Steve Leung
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Vice-Chairman of HKDC
EELHORERE

Can you give us a sneak peek into
HKDC'’s upcoming plans andinitiatives?

EY

VC

Sham Shui Po project represents an exciting
milestone for us, as we plan to relocate there
by the end of next year. With a significantly
larger space, our new premises will house a
permanent exhibition area where visitors can
immerse themselves in design year-round.
A key highlight will be the showcasing of
award-winning designs from the prestigious
DFA Awards, celebrating exceptional design
from Hong Kong and across Asia. This
physical presence will not only provide
a platform for appreciation but also offer
opportunities for the public to purchase their
favourite designs. We are eager to expand
our reach and foster a deeper understanding
of our work and its impact in Sham Shui Po.

| am delighted to announce that France has
become BODW'’s partner country in 2024.
The year 2024 will mark the China-France
Year of Culture and Tourism. This timing is
truly remarkable and epitomises how HKDC
embodies the concept of ‘East meets West’.
As part of this partnership, we have planned
a study trip to France, allowing us to explore
and learn from their rich design heritage.
Likewise, a delegation of experts from France
will visit us, fostering mutual exchanges
and knowledge sharing. This collaboration
promises to be a significant opportunity for
cultural and creative exchanges between
our countries.
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Eric and Viveca have outlined the upcoming
crucial programmes as we strive to transform
Hong Kong into a design hub, not only
within Asia but also as a prominent global
cultural exchange center. The ultimate goal
is to establish Hong Kong’s prominence and
reputation in the design industry, facilitating
meaningful cultural exchanges on an
international scale.

What is HKDC aiming to achieve with
its upcoming base in Sham Shui Po?

EY Many may assume that the new HKDC

SL

facility is exclusively for designers, but that’s
not entirely accurate. It is a space for anyone
with an interest in design, allowing them
to explore its relevance to their lives. We
enthusiastically invite the local community
of Sham Shui Po and beyond to visit us.
Additionally, the government envisions the
facility as a tourist destination, showcasing
how design is shaping Hong Kong’s identity
and promoting our culture. Therefore,
the new facility will serve as an excellent
platform for us to achieve these objectives.
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How do you see the future of the
industry, and what trends do you think
will dominate in the coming years?

EY Design should prioritise the human
experience, whether it’s in creating new
spaces, products, or services. The ability of
design to create and enhance experiences
will be highly valued by people. Moreover,
younger generations prioritise sustainability,
equality, and addressing climate change
challenges. The trend in design will be to
address these concerns and demonstrate
how design can contribute to solving them.

VC In my opinion, the future lies in ‘win by
design’. Embracing design in its broader
sense, including service design and
experiential design, will lead to more efficient
businesses. Consequently, we can expect
to see a rise in the presence of designers
in C-suite and management positions.
Incorporating design thinking becomes
crucial for companies aiming to succeed and
thrive in a competitive landscape.

SL The value of design can be seen from a
socio-economic standpoint, particularly in
addressing global challenges like inequality.
Bringing the benefits of design to less-
privleged communities on a global scale is
essential. Examples such as The DFA Design
for Asia Awards, which include designs for
rainwater collection systems, demonstrate the
real value of design in improving the lives of
people in poorer communities.
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2022 marked the 20" anniversary of HKDC, and we
celebrated this milestone with a series of activities under the
theme of ‘Design for Sustainable Community’. We continued

to promote wider and strategic uses of design with a calendar

of engaging initiatives, including an exhibition, a campaign

site, and a TV programme, which gave participants many

insights into its potential for positive impact.
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DFA Awards Exhibition

Design Redefines

TDFARRFHZRE : BIATsRst EWRA

Taking on the theme ‘Design Redefine

Our Times’, the DFA Awards Exhibition was
presented as a debut event for the celebration
of HKDC'’s 20" Anniversary, showcasing nearly
200 winning projects and designers of the five
awards of the DFA Awards 2021, namely ‘DFA
Lifetime Achievement Award’, ‘DFA Design
Leadership Award’, ‘DFA World’s Outstanding
Chinese Designer’, ‘DFA Design for Asia
Awards’, and ‘DFA Hong Kong Young Design
Talent Award’, with exhibition period from 21s to
29" May, 2022 at The Mills.
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HKDC 20 Anniversary Campaign

Tell us what DESIGN
CAN do!

I Design Can | Z+RAFE4S/EEN 4L

Our 20™ anniversary theme highlighted how
co-creation, and the weaving together of human
effort and values, can create impactful designs.
With a goal to ignite people’s imaginations about
the myriad possibilities of design and expand its
positive influences, we developed this campaign
site for the public to share their ideas with us on
what design can do, and how it creates value
and meaning for the community.
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DFA Hong Kong Young Design Talent

Award Special TV Programme

A Legend of

Creativity
WG HEEERH LS ARG

DFA Awards produced a special TV programme
series ‘A Legend of Creativity’ in partnership with
ViuTV, featuring the inspiring stories of 20 past
winners of the DFA Hong Kong Young Design
Talent Award for HKDC’s 20" Anniversary. From
starting business, transforming dreams into
action, to succeeding in the creative industries,
these winners have brought Hong Kong designs
to the world stage, and contributed to our local
design industry with international elements.

ABRBEERSRORIL_+EE  DFAREE
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5 BODW 2022
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About BODW

Launched in 2002, Business of Design
Week (BODW) has become Asia’s premier
annual event on design, innovation and

brands, gathering some of the world’s
foremost design masters, brand leaders
and entrepreneurs from Hong Kong as
well as overseas. It drives discourse on
the value of design and innovation to
inspire global audiences and explore new
business opportunities.
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BAR MEFANRLUENSR > BEREMEERFREIFRE -
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Global Design Visionaries Explore
the Power of Design For Change

From 30 November 2022 to 3 December 2022, the
annual flagship Business of Design Week (BODW)
Summit transformed the M+ Museum into a creative
haven in collaboration with Strategic Partner the
Netherlands as well as CreativeNL (The Netherlands’
platform for creative pioneers), gathering 90 leaders
from 14 countries and territories including France,
Hong Kong, ltaly, the Netherlands, Thailand, and the
United Kingdom. Over 30 sessions captivated the
audience’s attention, fostering discussions and sparking
groundbreaking ideas. With the world navigating
through a whirlwind of momentous changes in how we
work and live, the theme of ‘Design for Change’ couldn’t
have been more timely. Across 5 pivotal domains —
Brand Transformation, Culture and the City, Metaverse
and Metaliving, New Urban Models, and Social Design
Innovation — we looked at how design can shape a
brighter future for us all. The Summit was a resounding
success with a total of 1.3 million attendees and on-
demand viewership through multiple channels, leaving
a profound impression and setting the stage for
extraordinary transformations in the design world.

EFAZETRILERR 2022—23

5 key pillars

b

Brand Culture & Metaverse & New Urban
Transformation: the City: Metaliving: Models:

Building Safeguarding the Next How to Co-create
Connections and Heritage Evolution of the Sustainable
Personalising Through Design Human Experience Habitats Now to
Brand Offerings Benefit Future
EERBEE: XAEEE S : TFHEETEE: M H AR

BUER REMBEALC ZBIAREXTCEE AEBRRBEEEL ESHEAFENSES
B m 2 BR #5 BEE ERRKRHEML

Social Design
Innovation:
Promoting
Deeper Human
Connections
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RN EANZEBR %



HKDC Annual Report 2022—23

)

W B i 2 % BODW 2022

Brand Transformation:
Building Connections
and Personalising
Brand Offerings

EYREEE-BUER>
RHEEACER KRR

Global challenges such as the climate crisis,
combined with pandemic-induced uncertainties
and an impending economic downturn, have
promptedcompaniestoidentifynewopportunities
and develop alternate business models that can
make a difference. Understanding consumers’
journeys and responding to environmental
and social changes are critical parts of the
success equation, while design and innovation
give brands the ability to evolve and stay
relevant amid a fickle landscape. Among the
key takeaways during BODW 2022 were the
importance for brands to build connections with
their clients, and understanding their opinions to
accurately develop new products and enhance
their adaptability. Another highlight was on the
rapid digitalisation of the customer experience
in a mobile-first world, which has prompted
companies to personalise digital marketing
strategies to leverage first-party data in order to
provide customers a better experience, based
on their own preferences.

HHERREEE B TITERE MEEES
RNFRAEAR EEMVRIBRE > SHIHBIH
B RARFERNEBRL R EIRERI TH
BEHERREREE DEEEMTEHE
EEME RN B EFmE—BZ N T2
ARANAERET RERFALFEHER R
SHEEA 2022 MERZ— ERERMEM
BRENEEZENL AREBTHRARPNER  UMBE
MERER IRETAEE - L5 BFEREUFHESBE
Bt 5 - BRI AR BRR(E L (AR ERINIR > BEW
AHIEEMECHBEHRE  ERF—HHERLT
REBEEZNEF AtfiRMUEERER-
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Culture & the City:
Safeguarding Heritage
Through Design

XICEETT :
BEBRAREXCEE

The cultural landscape of a city evokes a sense
of place, where human-focused creativity
stimulates economic growth and contributes
to sustainable planning. In times of change, it
is especially important for design masters and
advocates to gather and weave together our
most cherished human values, legacies and
innovations, to help define the cultural identity
of a city. When change happens, it can not
only affect the present and future, but also
the past, with the danger that a city’s precious
cultural heritage is lost to the passage of time.
The BODW 2022 Summit highlighted this stark
possibility, and called for cities to be not only
liveable, but loveable: by having citizens be part
of the design process, providing them a sense
of agency. City planners can no longer say
‘we know better’; they have to engage a city’s
stakeholders: its inhabitants.

EHHRIXCER  SEEBRHERER BB 5 Xt
EBRAIRER BERRBEEE R AAETHR
BREBRRE EREZE R AMRERER
XRBE ERMEMEZNAXER XEE
ERRAMES  UEII BT SEEN - SUETE
ERERENARR BERERRMANGBE &R
HHEEENXCEEERNRRERRRZH R
SHEEA2022 EEHAHREBRERNEKRT
B WIEHE T A EEER  ERERAZE M
FAERETRMARBEN -2 MK
AHBECHNEEERE T - W AR B EMFT R
—IIMEEE TR HRE - AR — 28HG.

Metaverse & Metaliving:
the Next Evolution of the
Human Experience

RFHETEE:
AERBRBEEI

The line between our physical and digital worlds
is rapidly blurring. The metaverse is where the
next evolution of the human experience will
take place, and creative leaders and designers
are determined to lead the charge to unlock
the endless possibilities of this new frontier.
Innovation in technologies and business
models promise to reshape our future digital
landscape, and set bold new boundaries in the
ways we live, work and do business. So where
do we go from here? Trying to predict how the
metaverse will unfold is not an easy task, but
businesses are striving to take up the challenge,
because the opportunities for creating wealth in
the metaverse are expected to be in the trillions
of dollars. This important takeaway is a wake-up
call for designers and marketers to venture into
and explore this exciting new world.

SESH BRESISERZHNRGBRER
e NERREN TTFHBEEL  RIZE®MMN
REHENEEEEE  ERBRE—NAEINE
PRETAE ° TR A B E X TENSHE - BE2X
BTYRRBBURNES TREATHRMAESE
IEMERNAR BERMSEZEEEMR?
RATFHORKERLIEZS  EEEERS
RAMENE ERTFETPNREEESER
BEXT B EMRERMNZEHARES
EEEMLR  RRCABRBHNZHE -

New Urban Models:
How to Co-create
Sustainable Habitats
Now to Benefit Future

HMHEN EBHHEBAUES
MEHES ERRRHMA

Safeguarding and sustaining urbandevelopment
and prosperity are ongoing challenges for
cities. Mobility, economics, and people-
centric design converge and redefine a city’s
liveability and the well-being of its inhabitants.
For cities to prosper long-term, architects and
designers need to identify potential areas of
intervention, remodel urban development,
and co-create sustainable practices that will
benefit generations to come. At BODW 2022,
key ideas included the need to develop critical
thinking in reimagining our future habitats, to
engage the public to make significant moves
away from old consumption cycles, building
climate-resilient neighbourhoods in anticipation
of a changing global climate, and incorporating
nature into urban habitats, including making
greenery and capturing rainwater integral to
high-rise buildings. If we want our cities to be
ready for the future, we need to start designing
for change now.

HHERFEARRBENARERE  BREPHHR
EEEEE - HITIRE  RHEKT RFAZEU
ABTERR  FMELEBTNEERZE > 7FH
ERNEULREESEAM BHEEZERPENR
B REREMMRMERSIE RHERAHN
NAR BERPHTHNERERX  HABRARKE
B E > UERRRIER - ERFHE®EF2022
BN EREEEET R HE SRS
HAMNE B BIARELERNHERIR B
BRRGEECMNEEUREH2IRREEL Wi
REARMATHESH fINESEETHRIER
W EERRIZK o U R IR AIAR A R SRk o 07 224 > L
WAL BILARR ST R & o
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Social Design Innovation:
Promoting Deeper
Human Connections

HERIMEE
FEANBEAZEBR®

Social design encompasses everything from
urban transportation to Al, from creating
sustainable supply chains to preserving
communal spaces that promote more profound
human connections. It requires a holistic
approach that integrates human-centred
design, technology, and service perspectives.
Designers and creative entrepreneurs are
exploring new design thinking and technological
innovations such as the internet of things (loT)
to better respond to the endless possibilities of
social design. At the heart of it, social design
means creating a better world for all. Keynote
speakers at BODW 2022 spoke on social
design and reminded us all that we don’t always
need to rush to get places, and if we designed
our lives around people, we will not be in danger
of losing sight of our collective humanity. This
realisation could forever change the way we
travel, connect, produce and live, transforming
our cities and economies once and for all.

HERGRERHTERRA ATERE AIET
REREE RERGAAAKRBRENARE
B BEPBEUABENRE B ERMRE
RELEZHEES - ReTMMAI B EERIRE
EMBRSHE AU E SR ZURFHE
HATIREMRRE > M ERETRVERAIGE - &
ARBEBEERFHRK ERHERFHZO
FRTE - Rt EmA 2022 M B BHRBENEH
HERFORZE TRERMTURIERY - it
S MREFSRBEEUARERE  ERBERK
EARBHNEH -RMNLIT - EF-EEM
EEANGEAMBERE > REEMAHEER
wEMATT

EFAZETRILERR 2022—23
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Every year since 2006, Knowledge of Design Week (KODW) has
convened multi-level dialogues that examine how design solves
complex challenges in society. With the theme of ‘Regeneration
by Design’, KODW 2022 brought together a powerhouse cast
of over 40 experts, entrepreneurs and creative minds from all
over the world to explore topics organised under four pillars:
Regenerative Design for Our Ecosystem, Regenerative
Design for Social Good, Regenerative Economy and The
Future of Regenerative Culture. Using immersive Extended
Reality (XR) technology, KODW 2022 provided a remarkably
exciting sneak peek into the future of global forums. For the first
time, 13 panel discussions featuring A-list industry leaders were
held using XR technology, simulcast over 4 TV episodes over
ViuTV, bodw+ and social media, successfully achieving a total
of over 680,000 viewership.

H2006%FE et S AR S A AR MUK RRZI BRI
EkE o SRt B 2022 TBEM AT B ERBB40fIRE1H
RAEMHEE - CERXMASREH ERRRTNRZE QiFEEXE
BERH - HEATBERN BEKERBEXICHREK [T
WAE20228 AILERAXRIEREBIERIE UG MEX B E PRR TIE
o3 EENMRAEBBIERITEAMIZER R EEREAXRE
BRIEETR  WEVIUTV s bodw+ M L F SRR FERTEEMNEER
BB 215868 BAXREBE -

Bringing kodw
o prime time
a glimpse into the

future of global forums

it E Al EERER
B EHEEUAZHERTA

Perfectly showcasing its theme of ‘Regeneration
by Design’, KODW 2022 was simulcast as a
real-time virtual production using powerful XR
technology to create immersive settings for
participants to interact, and brought the future
forward with a glimpse of a new-normal viewing
experience for the international community.

Highlights of KODW 2022 included discussions
on sustainable leadership and sustainability
in creating a smart food ecosystem, on the
possibilities of urban farming and creating
indoor vertical farms. As populations grow, how
we design consumption patterns to benefit the
people in our value chain is a pressing concern.
At her KODW 2022 keynote session, Cherrie
Atilano, Founding Farmer/President and CEO of
AGREA, the Philippines, said, ‘It is really about
working with nature, rather than against it

Jack Moy, CEO of Sustenir Group, Singapore,
whose company aims to strengthen food
resilience in megacities through indoor vertical
farming, shared his thoughts on sustainable food
innovation: ‘It’s also very important for us to plan
a multi-stakeholder approach that lives to our
purpose to nourish people and the planet, one
leaf at a time.’

21

REtE#E20227E X RIR TBER & YU
TREXREMKEGNEANERERS R 2
MEEER R MIRKERIAETE I BT LU
FABHEE —EFIBRRK-

et S A 022 M A EECIENMBEE
EERERAFNIRFRESRREMATFELE
I URBHEMRERENZEEHENT
BEM - BEEAORENEM BAEERIHE
B BREEHEPABEABERPSEH &
Mt EHA2022MEEN wmF  KBFEEEN
AGREA Bl A/ EE K ITEAEE Cherrie Atilano
HE TRMEEERRAREE MIFEMBEAR

FTH03E Sustenir Group AR EEBIEANEEHHE
RMBBHERRRER N - ITHERIES T
AETHHAFERRBFNRE: TRMOTE
EHRE—ESEHARENS R REHE L RS
BRBMANESR  SFMZE AN EEREKC )
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The issues surrounding the inequalities and
challenges in post-pandemic healthcare systems
around the world were also examined in KODW
2022, within the context of how design can create
more equitable living standards for everyone. The
first step on how to do this, according to Queenie
Man, Founder and CEO of Project Futurus, Hong
Kong, is through awareness building: ‘Awareness
building is very important and it has to be done
through education, advocacy. People fear ageing
butinfact, if you look into the industry today, there’s
a lot of integration of technology in elderly care.
Dr Sanjay Batra, Hardware Research Manager
at Google US, added, ‘When we're talking about
inclusive design, we are not designing one thing
for everyone, we are designing a diversity of
ways for people to participate in an experience.’

‘The new normal’ no longer only refers to how we
have collectively adapted to post-pandemic life. It
also means how we work, live and play in today’s
digital world, as we venture into the metaverse
and its infinite possibilities. KODW 2022 speakers
also explored how Web3, the latest iteration of
the internet, will redefine how we use and interact
with the digital world. Web3 is about to transform
cultures and communities, and the first step to
unlocking its potential is to introduce users to
its definitions and possibilities. Benny Ho, Head
of Business Development of Animoca Brands,
Hong Kong, said ‘If we were to think about Web1
as reading and receiving information from the
internet, but Web2 was about reading and writing,
what Web3 goes into is an extra layer of reading,
writing, and ownership. You begin to have true
ownership of your data, and true ownership of
your content.’

KODW 2022 joined hands with Strategic Partner
the Netherlands, and its platform for creative
pioneers, CreativeNL; Strategic Regional
Partner, Guangzhou Design Week; and
Strategic Cultural Partner, M+ , Asia’s museum
of global visual culture and the site for physical
events. In addition to the televised programmes,
KODW 2022 workshops and masterclasses were
held in hybrid format, with sessions led by global
experts based in Denmark, France, Hong Kong,
The Mainland, and the United Kingdom.

The talks from KODW 2022 are currently
available on-demand on bodw+, Asia’s leading
online design portal.
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BRREKBEAGNATERR KAMEHM
R wmEE c ER Rt naAAfREEA
THE RIS » B Project Futurus Bl A R1T
BABNERIALEEEEHN . TEEEHRE
+REE EEESBIHBENEERER -
EE L BRERELESERTRARE WU
ERIREREEER -1 ZE Google BB
FL4ZIE Sanjay Batra 7T TEXMXRE
AURHE AHEARER T —EEEAR
FERANYH Rt — BRI ANEX

MIEFEREER

BRI FTEEERMNT—RERERE
& P MAERS WEBERIE  £EFM
YR % ST H R EEIRAIAE M o R B HA
2022 KB E BT I — X EHAS Web3 WAl EH
EHERMIERBEE R WKk S HEHERET
EFHNAR - Web3BI# A ER ML B R
g ERNETREN F—LERRAFERERR
HESEKAAEM - &% Animoca Brands #3553
BEE Benny Ho R : T IR FKFIIE Web1 B
R BB R R iR IR AR LR AT Web2 Z2RANRE
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ERABEEENES#

Rt A 2022 BSRBR AN RS HAIZM R
T4 TEIEMAEL (CreativeNL) @ U K& 15 5K
REBMBARBEFSIE- B TNEREEEK
MERRECEME M+ (A RUEHRES
i S RN LEBIEEE - REFEEREE
Gh o R ET SR A 2022 TR IR G R 4 LS TR
HARERE EZE-BFE AMMERZIRER
FEM TR AERDHE o

Bt s SR ST RYAR LR ST A AR NS bodw+
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In today’s ever-evolving world, fashion
has emerged as not only a form of
self-expression but also a dynamic
industry that fuels economies and shapes
consumer behaviour. The business

of fashion involves an intricate web of
__strategies, operations, and creativity to
T'(*lve the fashlon mdustry forward. From
deS|gn|ng and’ mﬁnufactunng to marketing

al ' ;—m&:@’tallmg, fa$h|q¢has to interweave
?L.wnh bUS.IneSS sayvy at almost every level.

» ' "The suceesslof f@shion brands and
retailers hinges on understanding

v umer tfends, implementing effective
0 é'rketing strategies, fostering strong

- [{plyﬁhains, and staying ahead of the

THE FUTURE

- iy

I AKI f i f ; I IA A -t : o iction of fashion and business.
' , gl g  SEREESOER BETEE—EREERNS
a b . - g -
¥ 7 e

i BER—ERRENNITE FEREEERNER
NREHBEREN - HREFIRKEE ZERANE &
BT RIRIRIBI  HE X REDL MA) - s RE -

About Fashion Asia Hong Kong

Fashion Asia Hong Kong (FAHK), T, e s, i — 4 A e Ay

an initiative of the Hong Kong SAR SIHEZTE > 4T SERF RSB E R ER I
Government, is a dynamic programme that FA Fashion Asia Hong Kong

unites designers, academics, leaders and Fashion Asia Hong Kong (FAHK) 2B &

professionals from the fashion industry ARENTHERMFEZEN—IEXYZ TR it o 5= £E 35 TE K T iH 0 A 3t

to inspire collaboration, creativity and 8 BEFRERPHEM EX B AR Hﬁénnﬂﬂ&v mﬁﬁ#ﬂatﬁz hAE /,\Tﬁ@/lﬁﬁﬁ
dialogue. Through a combination of EERER  REHRASERTREE BYU 2 BHAEMHEH RS B IS E AL U
insightful conversations, engaging events A EEITERNAIE S - Fashion Asia 5

and cultural exchanges, FAHK reinforces BRFEANERNE - BITHERED I0EX &E?%ﬁ?'lﬂ’\]ﬁﬁ%fﬁiﬁﬁ%@% o Fashion Asia E*TA}%
the city’s position as the Asian hub for EXF UZEFEBFATEMNFREZNES

fashion trade and business development. BRPORM L - %Eggi—ﬁ%i’;ﬁ E"J Eﬁ 1:% ’ ‘&'J *ﬁﬁlﬁ%yﬂ ﬁj*ﬁ iﬁ*ﬁﬁi ©
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Shashi Menon Tracey Cheng (Left /) =
CEO 1T 4E#;, Vogue Arabia Vice President of Merchandising, W D I G ITA L

& UNXD Womenswear ZEEmEmETEI4AE, 1T

e
Simone Rocha (Middle =) ] S E RI ES

Founder & Fashion Designer
B3 R B $E58 516, Simone Rocha

FAZETHILERR 2022—23

V.

Fashion Asia 2022 also unveiled an
Divia Harilela (Right 15) extraordinary lineup of digital content with four
i Principal & Editor ¥ A K& #&#8, The D’'Vine enriching episodes showcasing the brilliance of
fashion experts and insiders who are redefining
the landscape of style.
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These short videos are more than just a glimpse
into the minds of industry trailblazers — they

are a treasure trove of insightful business
solutions and actionable perspectives on

the ever-evolving local and global fashion
developments, letting viewers stay one step
ahead of the competition.

Buyers and Brand Curation
R EF BN E Rt

Jimmy Chan (Left 7£)
Head of Account Management Farfetch
APAC

B 1 5 28
O
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FORUM

Held alongside Business of Design Week
(BODW), Fashion Challenges Forum 2022 was
a gathering of visionaries and trendsetters in
the world of business and fashion, both

tE9h > Fashion Asia 2022 3{ELEMEHREARS
BRENERTEENEGR  BISS (I EBRHERE
BHNETRERALTAELSG

Tracey Cheng (Right )
Vice President of Merchandising,
Womenswear Z$@mEfRIAEE, I.T

ERURBRRRGHEERE RIEARKEN
NEBRERFEANTHER  UEHE(ESH

in-person and virtually. Trailblazing leaders, Caroline Issa (Left %) B H R 2 TR B B4R » B IS S4B A 2 R ek
boundary-pushing creators and passionate CEO {7H4&%;, A2 ARMES o a
activists brought their expertise and invaluable Tank Group R
insights that have the potential to reshape the
business and fashion world of the future. Alice Temperley (Right &)
Founder &
Speakers explored the tech innovations and gu;j';i\s;?ﬁng;gg%r
digitalization sweeping through the trending 5 B

metaverse and digital fashion realms to unveil a Temperley London

whole new world of possibilities. We witnessed

the emergence of rising design talents, the

dynamic shifts in the fashion retail market,

and the profound transformation of consumer

behaviours in a post-pandemic era. Jihong Mao
Founder and Chairman

BRI 2022 B R A EER T - LU RN, o o
BB R A SR, ) R — B R R & Fangsuo Commune
B o B0 BIRRAYSEH - SRR EARBVAIE A A RS
MENEEERE— > ST HENN RSN

The New Era of Glamour
I FEMN TSN

Constance Lee (Left /r)
Founder & Image Director B3 A K 2 R 4285,
CONSTYLE

Derek Chan (Right )
Co-Founder & Design Director

The Boldness of New Generation
it ABFIE R E RN TE

3 34 o 7 HERIPA R Rt 48 8,

E JIREBIE R R 3 R R EEtH R o . DEMO Rex Lo (Back Row, Left &#E%)
TR SR ATR I ) BEBIERIEA o 3 VI - ;g““;g‘;;ﬁé’:;'gge\jﬂz’;’;&"ﬁﬁ*“’
R REERR ) B TEER A . BRE ‘ m i

BIEE BPIRERHALEY BEEEs

J’ - o Lung (Back Row, Right #&HE#)
& Video Director & VJ 4838 A J& 255U

'8 3% .
SBAETE L SHEETANHIEES - E SI

“4n

Merry Lamb Lamb (Front Row, Left AifE#)

VEN U E' While the physical Fashion Challenges Forum Electronic Musician & F 5% A RIE

set the stage for inspirational insights in the

POO LHOUSE, business of fashion, the magic didn’t stop

Elly Cheng (Front Row, Right AT 5E4)
there. A series of captivating virtual sessions

Founder & Designer &3 A Bz 5% 518,

GRAN D HYATT blurred the lines between the physical and the Embr_acing Culture through SOMEWHERE NOWHERE
HONG KONG virtual, where fashion pioneers from around the Fashion
globe took centre stage. Through the power of Be¥ i) B 323 4

EHEREE technology, visionaries and trailblazers from far
h and wide connected continents and created a
Poolhouse global tapestry of creativity and innovation.

Kenji Wong (Left /)
Creative Director & Founder
BIFARBE R BN,

N A . . . GrowthRing & Suppl
B RS A A R AR B R H e 9 & Supply

FIEHRERLTE o 8 L iniBEAIRIRIFEE R Jerry Keung Zf&th (Right )
58> [EBNER TR REB AN ER LR AR Keung’s Dragon and Lion Team
{ ] et R TR IRIKAI B KA HEH A —IE ZREREERNE

Fashion Asia Hong Kong
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Unveiling the rising stars that are set to redefine
the industry, Fashion Asia partnered with Lane
Crawford and LABELHOOD to present the

talent, creativity, and unique perspectives of 10
upcoming fashion designers in the ‘10 Asian
Designers to Watch’ exhibition. From bold and
avant-garde designs to innovative reinterpretations
of tradition, ASHLYN, BAD BINCH TONGTONG,
CELINE KWAN, MARCHEN, MING MA, pillings,
PONDER.ER, RYUNOSUKEOKAZAKI, YUEQI
Ql and Yuhan Wang are pushing boundaries,
making their mark on the global fashion stage and
captivating audiences around the world.

MARCHEN

BAD BINCH TONGTONG

pillings

PONDER.ER

29 EBREALER 2020—23

Fashion Asia ElE R R E R &P +K
BT ANEF S BB o IZ 10 (Ut 2 BN
ARETRNMER BRoSBEMMImAE.
BIEREEMEE FREAMEAENR I
TBUBIFFEEREEEHRES > ASHLYN ~
BAD BINCH TONGTONG ~ CELINE KWAN -~
MARCHEN MING MA - pillings
PONDER.ER~RYUNOSUKEOKAZAKI ~
YUEQI QI % Yuhan Wang i EE 1 3 ° W 7E
EREZAE TEN S2KEREERE -

- om AT Y : NN A - b |
51;&?““'-. ""‘-=- P p P "'-J el
Tyt e LR L) ’ § 0y Joley T
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YUEQI Ql

RYUNOSUKEOKAZAKI

Fashion Asia Hong Kong
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4 — 1 8 ."' Fashion Asia collaborated with I.T
. | to host an exclusive exhibition for

l T | the uprising fashion designers in
= .

Hong Kong. Held concurrently with
1 1 O : m ooy Towe the forum, Hong Kong Showroom
el = = el T . shone a spotlight on the remarkable
. 2 2 2 S T e e P floca

B saats] B designs of local talents including

CHRISTIAN STONE, CODA,
LANE CRAWFORD KARMUEhL YOUfNG, TAK IE: and i
; L o VANN, who are from HKDC’s Fashion
TIME SQUARE SHANGHA B ¥ | J—srrgpe -1 o '?f,%‘;_ AR | e Incubation Programme (FIP) and
LiBREIRE R AT = o ﬁ ;M ‘K‘r‘-"*'% s i ﬁ.:e._. [ g - 1 Design Incubation Programme (DIP).
e 1 - L i

This was also the first-ever Hong
Kong Showroom with an e-commerce
experience, which opened up
unprecedented business opportunities
for these talented designers.

Taking place at the same time and
same venue, Pop-up Spaces featured
outstanding fashion students and
graduates from Hong Kong Design
Institute, Hong Kong Polytechnic
University, Technological and Higher
Education Institute of Hong Kong, and
Caritas Bianchi College of Careers.

03.20235

LANE CRAWFORD FLAHSHIP STORE
IFC MALL
EBERER T OERE

22-29.
11.2022

|.T ONE HYSAN AVENUE
HEE—IRIT

Fashion Asiafl | TIEEF&F° AEBFERS
; ; HETEB —E_MNREZTH 'Hong Kong
® Showroom] - BEERIERFET BMT

ANBRAI—5’ BREREBRFHOE TR
THE SOMEKH BUILDING BARETEE A FEAXETHE R
ROCKBUND SHANGHAI FEAREEFHBEENEAMFHNE
igshmam Al #% CHRISTIAN STONE  CODA~ KARMUEL
YOUNG TAK L. 5z VANN ° Hong Kong
Showroom B RIZMEFEERT > #—R
FTAT ERAIFIR BRI o

SAOVdS dN-dOd ANV WOOJIMOHS O9NOX OSNOH

FEAEE Pop-up Spaces) MEIZRT &£4

FERABERBELNHEER thFID 5K
10 BEBNERGBR -EBETIAR - FES
ASIAN FHEMEBERMABORGEERR

DESIGNERS
TO WATCH

Fashion Asia Hong Kong
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Hong Kong is a fertile environment for . - v. dhe ‘ @
creative minds to push boundaries and ] ' : "
reimagine the possibilities of design, and s
there are many talented young designers =5 .a

brimming with potential here. However, ' J :

the point where raw creativity needs to , ’, » w « o
be transformed into tangible commercial ' ; L4
viability is an important crossroad for [ BT 2

any designer. This is where the influence ' i

of industry mentors becomes a guiding et : ¥ £ ﬁ' -
beacon on the runway towards success. - - %

HKDC'’s Design Incubation Programme ' F .

(DIP) is a two-year programme that i ; iy = )
provides financial support, training and i v, o
mentorship for young designers. The Ay 4 : . -
synergy between seasoned industry o,
professionals and the talent they nurture ﬁ' - Y e
is a symbiotic relationship that fosters ] ! ! Jepd.
learning on both sides. Here, our mentors : \ 3 3 I A
give us a glimpse into their own journeys : & , T . - ':ﬂ_.f_-
in the design world, and share their hard- T BT peok R 2
earned wisdom and expertise. : ~ . ' > ty ¥ '
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Would you tell us how you started your career
in the design industry and how you keep your
brand competitive long-term?

| studied fashion design at the Hong Kong
Institution of Fashion Design, and dressmaking at
Far East Dressmaking School respectively. After
graduating, | was invited to be a guest tutor at both
schools. This allowed me to further my learning

by supporting new students and exploring ways

to achieve my ultimate goal of launching my own
fashion brand. At that time, | joined a major Far
East Dressmaking School’s fashion show. Following
this exposure, | was invited to be interviewed on a
television show. My first employer saw the interview
and gave me a call - inviting me to join their
company. | learnt a lot about design, production,
and business operations there.

With that entrepreneurial foundation, just 8 months
later, | established my own fashion house - Vee

by Walter Ma. My rule of thumb for healthy and
sustainable growth is to remain competitive in the
ever-changing industry and to evolve over time.
Focusing on innovation and reacting to market trends
has been key to the brand's ongoing success.

IRERINR HEREE 2 (RINARR RGN RERFEN ?
BAREEBR KRR BRERRF KR NRREE
BREBERIT - BER HRBHUAEMAER
MR EEEED - IBEF  MEEMARNRE  TRRE
BOAUAERELERFERENER SRR
BL B HBMTERHFSRBMNFERR-
EERBRZE REFST2ABRHENH S £
B2 -SHERLE  REIFE—EERNSE
5B BEHMAMPIAT - REBEBITREMIR
S EEMEBEENNH -

RIEEERIZEER  EE8EA% ML T BN
#E/\B]—Vee by Walter Ma o B4E1F MR EEFIZHN
R ARETEETEECNITERRERENG
F7 BRRE - EINAFREETBBEE—EER
WEFFE R TR RA SR
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Would you tell us about how the fashion
design industry in Hong Kong has changed
in recent decades?

| began my career in the mid-1970s, when
international fashion brands had yet to dominate
the Hong Kong market. Local selections were
limited at the time, so my distinctive designs offered
something fresh for customers to discover. Today's
landscape has changed dramatically. With the
internet and social media, consumers have access
to trends from around the globe instantly. For local
brands like mine to remain top-of-mind amidst the
influx of information, we must enhance our marketing
efforts to stay on people's radars.

Compared to when | started, the government now
provides ample opportunities to support fashion
education through creative funding and workshops —
resources that did not exist previously. This encourages
young talents to explore and develop their skills. |

hope the next generation will make the most of these
advantages to forge their own paths in this dynamic
industry. Constant evolution is essential given today's
fast-paced climate, but passion and perseverance will
always lead to success.

BB+ ERNBHRTEEMPLESRE?

RETOFRPHAT - EFEHAER RN AthiERE
AR TR BIRET SEE SRR R REE - B
E5H BELBEMNTIERILIR  HEE DA
R 2B R ER - W GRERN MR
fERER EEEARFERFARRITAMNREIE &
I AR E S o

HERAERALL B REARRBERUEL RS
HAREXRHEEPNBEMNEXHRHHEE &
BEEARRNERECHTE BEERMUAET
FEN - RBEN—NERDFHELEEY ZE5R/
FEE NITETRAIBCHIER - EE S RETEM
RESEHFERIED  EROTEAEE > BEUE
FER IR YA#R SIS

EFAZETRILERR 2022—23

What advice do you have for aspiring designers
who are running businesses in the industry?

Every fashion designer dreams of succeeding on
the global stage — participating in major fashion
weeks and gaining recognition internationally.
However, breaking into established European
markets presents challenges for new designers
due to high costs. To lay the foundation for future
expansion, we must first approach fashion as the
business it is. Stabilising revenue streams and
minimising overheads at home will allow brands
to strengthen their financial footing before
venturing abroad.

Meanwhile, the Mainland market offers tremendous
opportunities for growth. As interest in fashion
continues to rise there, young designers would be
wise to explore opportunities within the thriving
domestic scene. Last but not least, focusing on
astute execution will be the key to bring concepts
to life.

HRECAIENRERE N (REEEER?
SMABREE TERE  UEEE2RES LR
T2 SERFERTANBISAR o (B 2 E I & ReTER
HEEBNTEREABERS - ZEERENERE
BB AERRRER S —HHE - EEHBERA
SRR D IE S BBV ST BEINSR AR R T B
B RERBESERBIITIE -

SIEEE - PRI RRE BT IHIRHE T AN R
G At H R i mAVIE R > A B BR RSB
5 HHR AR BN  RRAM T 5 2T R0
EABRRENE BENKBASUHNTERES
BIEAHMRROVESE -

Vice Chairman of Hong Kong Fashion
Designers Association

ERRERNHEEEE
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Would you tell us your story about how you
started your own business?

| was searching for a role that would combine my
passions for design and video production. Usually,
these two fields are separate in most industries.
However, the rise of social media gave rise to a
growing demand for engaging visuals. As platforms
like YouTube and Instagram boomed in the 2010s,
the need for dynamic motion design emerged. |
founded eMotionLAB in 2012 to deliver creatively-
driven motion work to clients.

Would you tell us the element(s) that you
consider as important for success in the
design business?

Passion and perseverance lay the groundwork for
achievement in any industry. That being said, deft
communication and proficient execution are equally
paramount in the design business, as expertise
alone is insufficient. One must skilfully convey
concepts and interact with clients. Converting
ideas into quality, on-schedule outcomes requires
agile project management and problem-solving. It
is through technical prowess paired with excellent
communication and follow-through that designers
find lasting recognition.
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What is the most memorable experience you
can share with our DIP incubatees?

My first government project holds a special place
in my career — it was a series of promotional
videos for the Economic Development Committee,
combining live action and motion graphics. Its
extensive scope demanded far more time than
typical productions. With tight deadlines looming,
the challenges seemed insurmountable at times.
Yet my dedicated team spurred me on during my
moments of doubt. Their unfailing support helped
ensure project delivery, culminating in high praise
from the government client.

This experience taught me that even in the face of
immense difficulties, a persevering spirit remains
key. No goal is unattainable as long as one refuses
to surrender. | share this story hoping to encourage
DIP incubatees that commitment and diligent effort
can help them surmount obstacles at work and
events in life. Through teamwork and a strong will to
succeed, all things become possible.

As a mentor for DIP, what advice do you have
for aspiring designers who are just starting out
in the industry?

To thrive in the ever-evolving design industry
requires concentration, continuous learning and
growth. If there’s something that separates pros
from amateurs, it's the willingness to welcome
obstacles, take smart risks and embrace
challenges. Making the most of networking,
embracing feedback to strengthen your skills and
maintaining a professional yet innovative approach
will help you stay ahead of the curve. All in all,
success comes to those who embrace challenges.
But success doesn't come overnight. It demands
commitment to consistent self-improvement
through diligent and never-ending work.

AR DEIRMBIEHRE?
BERNE—ETRNAESBCHRIRERBEN
Bl BREARLETER EMERENWEER
0 o AT RIS EEFTH T AR HHEEERR
AHIFEK o fEE YouTube fl Instagram & F & 7E 2010
FREDERE mHHNMETENSREZRRET
HIEESR EF o I 20124 83 TeMotionLAB » 2
BREFRBEEGR TEHFERBRDERS
HiERET o

EFAZETRILERR 2022—23

Ms. Mandy Tsang

=S

Founder and Creative Director of
eMotionlLAB, a Motion Design Studio
R B ETTIE=eMotionLAB

BRI A S5

ERPDBERAEY MRATEABREERMGH?
BRCETETE BAMRNEHERNER &
REHTED EBEXNH BTN BREEEEN
AMHTREEZ - ERXETENREEHNARKRE
NEELER TERENREEEMNBRHE 6
ZH o BEBBENIREERRAC - BANENE
BIMREIRE  RETAN A SEERFTA -

EAEFIHNDIPBENE—ECIRBETHRER?
H2ENE—ERNERE  TRNBEEEPHAR
E—PERAEEEREZEGRE—RINEFRR
ERhBEIMBERGKR HENEEZ EE—
RPVBRUERIFRE - BBES RS FIEIT » I
FHLUIERER - ERREIRZZE > B SR
T BRIEFSTREERT WER T BUNERNES
Eii5 e

EREERRNE EEEEERRRE 52K
BANER - RBEZEERFENXEBDIPHES -
ABRFFEE e U E B M e R TR LB
PRt - BEEBSENRENES — BB 8-

5% DIPEM » (REAATHRAMEEERSE?
RETEREBE RAMBRRFEL 2LOREN
BHERECTERE - BRERSRFHFHREM
o EEAEREM DM AR EE ke A
FEALXR BEEERBELURITECHREE L
ZIRRBEPFHREE S EBRR AU 48T
S22 ERE - RIERMIHAIERS o (B I IE—FA
—% MEREEEN —H—BRERK-
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What are the biggest challenges facing
young designers in Hong Kong’s business
environment today?

The primary challenge faced by designers and

the design industry in Hong Kong, as well as

in general, pertains to the limited recognition of

the value of design within society. The prevailing
perception among individuals is that design is
solely associated with aesthetics, which is often
considered an optional factor in the market and
business competition. However, it is important

to acknowledge that design is an indispensable
element for achieving success in competitive
environments. If business managers currently only
perceive design as a mere expense, it is imperative
that they reconsider their perspective. Design
should not be regarded solely as an expenditure;
rather, it should be viewed as an investment that
can yield returns. Until the broader society and
clients recognise the inherent value of design

is not merely aesthetic but more accurately:
‘'understanding audience needs', designers and
design businesses will continue to face challenges.

What advice would you give to young designers
who want to expand their business outside
Hong Kong?

Hong Kong designers are highly adaptable, thanks
to their long-established history and repertoire of
catering to the needs of global markets. It is crucial
for young designers to avoid limiting their vision
and business prospects solely to Hong Kong.
Numerous potential markets surround us, extending
beyond the traditional markets of the Americas

and Europe. The ASEAN and North Eastern Asia
regions offer vast opportunities, not to mention the
ready accessibility of the Greater Bay Area and

the rest of the mainland China market. Moreover,
the emerging Middle East market should not be
overlooked. Overall, we possess the advantage
and competitive edge required to thrive in these
markets. Just be brave and step out!
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AHRSEBNEFIES > FERHMEH MR A
BEEE?

BB BRI BRUEBREITERR T B
BB R B AR EEY S BERS2H - REAR
AR ERTESNE MERETHRBLH
BEERE—EIEDBHEE AT BERBH
IMEBETERE S > EAERH ER AN RNE
= MBREE N B RIS S BEMH
RAABFERECNE S  RHFER R A—AS
> MEAIU A REREIEE - B ETRIR S 2
WETMHNE EEHEREESEERIRIH A
EEETERENER MR (TRERRE -

How do you help DIP incubatees navigate those
challenges you just mentioned?

As a mentor, | am so gratified to withess the growth
of these exceptional young talents who possess
remarkable abilities and promise, thanks to the
comprehensive business training, support and
guidance of the programme. In my role, | offer
advice and suggestions based on my experience,
providing objective insights when needed. | also give
them my opinions on how to leverage their strengths
and advantages to maximise their competitiveness,
address any challenges or shortcomings in their
business models, and strategically position their
businesses within the market in alignment with

their specialised offerings. Often, these aspiring
designers find themselves at a crossroad, facing
perplexing decisions, and | assist them in making
informed choices.

HREEREBRRISFSELSINIFERE N (RE
EEEE?

BRI ABERENFERNFE BEREEN
ERRHTENER—ARERRR  ERIDEIRK
THNBER FERAMTEE S B BECHEE
MEBBRBRNES > MAEKRER FRTEM &
MEGRBZBIN RABBTENVEBAINTE
REAKRRIETEHIBER  ETARMBHKEER
REMAMTIE o BN MBENPRBIHEFAEZE
RBIEER  HPIERBENRGENRFES  BENE
BEMSEDER REBRGERE EERE—A
HoR !

EFAZETRILERR 2022—23

ol R R DIP

£l

fRINFAIE B2 5 A R 5T A 5t 8 (DIP) BYRR &+ AT AE @)
ZTiREIBIBE 2
RBBBENEH FER MBS ERE AIRER
R8> MBAENM EREREMMEFENEZEER
Bl TR R IEE TEUMER  BEIFEME - LA
BERREECHERIEHERARER LEARER
PERB R U HERMAIRSATNFEERS
NERMEMLURAHRF N  ABER B R KA
FEEEBIPRE U R MAR B E R R RS
Efl- BERRANRAMIREERACENTF
B AAEREHRE  MBESUES B E
BEEBELEETFHAGEE

Founder and Creative Director

of L.I.M. Design Work,

a Multi-disciplinary Design House
BRI TEFEAKEEANEE
B R BI S4B 5

I 5

et
il
Mr. Ron Leung
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‘Deep Food’s experimental prawn
dumplings, also known as HarGow,
were among our very first projects. The
Idea happened spontaneously when our

L3

family was making dim sum. It carries a

Selnine Design

S B A =R B R B0

People need inspiration in every aspect of life.
Its position is no exception when it comes to
design. Inspiration from daily life will always
help you generate creative and unique ideas for
your projects. Meet the 12 incubatees from our
Design Incubation Programme (DIP) who lay
bare their sources of inspiration.

EEENEESE APBREER > MER AL
HARGISH o SREATERN BRI U BB RS R  EL
BT B ARRIARE < BRI B0 125K TERETAIEIE
BEtE)) A8 TR IR ERUSRR

&
|
1k

fun yet serendipitous spirit that is still
Important in our practice.’

‘Running in nature
gives me a clear and
concentrated mind to
start a design concept.’

Running
Trails In
Nature

Terence OR

LTMC LIMITED

LTMC is a collective of multidisciplinary
creatives, we specialise in creating bespoke
spaces for a diverse array of clients.

Constantly pushing boundaries of our field, we
take clients on a personalised creative journey
and have a penchant for the extraordinary.
Balancing meticulousness with ingenuity, we
unlock fresh ideas and create unforgettable
environments that rouse curiosity and awaken
the senses.

LTMCR—ASEZ2RABATNE HME
ARBTREENEFAIEERERNER -

AT B RINAE R HIFANEM TR
HE HREFE L—REMEMAIRIRE - 24
BB 2 ARG T4 BB RRE AlE
SABTHIRG  MEEF A O MBRERR

Heinrik NG
Cindy CHAN

EFAZETRILERR 2022—23

'Deep Food MEREIRREZHFINEIIERZ— HMA—K

ABREREIDE > B

HarGow

Deep Food Limited &

Deep Food is ‘Food for Thought’, a creative
agency that deploys multi-sensory edible
experiences for public programmes to promote
art and culture. We extend the value of edibles
as a content medium, with creation ranges

from immersive exhibition experiences to multi-
sensory performances and creative workshops.

Co-founders of Deep Food, Cindy and Heinrik,
both graduated from PolyU with BA in Product

Design. Cindy has a MA in Applied Imagination
in the Creative Industries at Saint Martins.

& B (Deep Food) 22 BRIMAIEN BYIRET
RERAIRAABIF AERSHE R AR
AAHIERRHZRENT AR UEES
ML o FER St PR M EEEE B 28
B BB ERRBRRARARBE KRBTk

M ARIRAREREBETASRERRH R W
RTFRENRARET R (RHRL) -
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‘Time Flows, a handmade
book documenting my
inner thoughts and ~
struggles during my ==
first four years of desi
practice, reminds me ¢
why | started, to never
stop questioning, never
give up and work hard
with a good heart’
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Time Flows
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WONG Yui Chung, Eddie

Eddie The Studios 7

Eddie The Studios is a collaborative design

and research practice that works in the field of
graphic design and typography with a focus on
books and visual identities. We combine creative
and strategic perspectives with a contemporary
visual sensibility to approach projects of
different scales and complexities.

7~ (Eddie The Studios) @— & st EMZERER
WENTHEE ETEBRELRECDREFHER
Rt e RMERRHNNE BBRHBRR
B8 UHEHEb BTHRE—EMS &8

BetEmEo

‘My messy studio
is my source of

inspiration —

because creating
your own ambience
is the first step

In design.’

LAM Kin Yan

e
—

T —

Genau Studio & ITE=E

Genau Studio was established in December
2021 by LAM Kin Yan. It aims to provide

both garments in an ethical manner. With
sustainability and craftsmanship as its focus,
it endeavours to create long lasting garments
with high quality. Genau Studio explores the
application of natural dye, including screen
print and block print, and the use of traditional
techniques in a modern context.

1% IE=E (Genau studio) FEFB{Z* 2021512
BRI SEUSC T EMalHHgiE A0 alE
BRENRE TIEERRRARNNER &
FEMHBENRIFAZIENR U RERABETER

45 EBLEILER 2022—23

-.-:. _n.-';' N . ol e,
e T P . -‘_ z

Messy Studio

B R 2 DIP

DEANTEERRNERLRA -
RABEERECHNRE
REHOE—D )
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The Art of
Finding Beauty
.| inthe Mundane

‘Discovering beauty in
the mundane

for the natural world
and the wonders that it
holds. Sometimes it can
even help us find
inspiration for our own
creative endeavours.’

Tara LEE

LE MANDORLE LIMITED

Founded in 2021 by Tara LEE, LE MANDORLE is  E3& 5t Tara Lee it 2021 A 3T AU B B i LE
ajewellery design studio that delicately weaves MANDORLE > BIfFsR Rt BRI B X L T E R
artistry and practicality into wearable sculptures. KEREE

The name LE MANDORLE, which translates RBEZMERAFIX B2 WER - BIBBEIGR
to ‘The Aimond’ in Italian, reflects the brand’s s BRREA LM HEEI=E 2 BIRIGR  Fk
philosophy of simplicity and organic beauty. The  fE{EZ& &5 IR o FIBIRIRATIREIISKIES
studio is committed to ethical sourcing, with a DU IEETE BRI S A58 -

focus on using primarily recycled sterling silver

with 18k gold plating. This commitment ensures

that each piece is accessible to all who seek to

adorn themselves in wearable art.

47 EBLEILER 2022—23

‘We are fascinated by Su rreal FEMHBRENSIENNSEER - HME
RABEHNERZHBET IREBEE > EF

and utopian landscapes. Our RN E AR BT
bold and experimental designs R HIEERIET o
reference Blobitecture, which
does not merely represent Architecture
a style or form, but a non- and fe
tangible, experimental spirit.’ Utopian o)

: Landscapes

Surreal

Andrea LAU
Sam CHAN

Kinks Lab

Kinks Lab aims to explore creative ways in Kinks Lab FEiE RS R MR EHAET
jewellery wearability through the combination TEHEES  FRUREANSEFIEATAEN o 560
of 3D technology and traditional metalsmith. ZAMBS AR RS ARt AlE

The designer-duo base their ideas on a unique HEERM R AMEAVERE o

form of architecture, Blobitecture, in creating

experimental and bold jewellery. Its organic form  Kinks Lab ZEMEMKHISEREDIREIEAZ

represents their utopian vision as designers with ~ &7&M3EE - RRIERERFMNENRZINES 7

architectural background and the integration of 2 H B RIFEREIRE > B3E Vogue HK~ Madame

spatial concepts in jewellery making. Figaro ~ Harper’s Bazaar ~ Schon!3#5% « WWD
Japan %o

Kinks Lab expands the market globally to Japan,

Taiwan and the United Kingdom, and is featured

by multiple media, including Vogue HK, Madame

Figaro, Harper’s Bazaar, Schon! Magazine,

WWD Japan and more.
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‘Nature inspired me to
creat.' is bamboo craft
kit wi | e idea of ‘Make
Your Own Bamboo Work'’.

It’s sophisticated yet easy
to do, and it gives a deeper
appreciation of the art of
bamboo craft.’

- b

Nature

FREARE T REFERMTRERITEE  BERAX S
MUHMERIAEBREME) ) EHEERE > BABERAMEITE <

TING For Chun

YIWOOO.CO Z[a]

Yiwooo is a bamboo craft brand established in TZ [l P4 T SC{EAR AR S h2 20185  TZ[B])
2018. With the meaning of ‘twice’ in Chinese, ERER BFERRENMEERZELVEEN
the name is inspired by the creation process RAREIBESER - RREBBREMEIESR T
where bamboo strips have to be woven across 1R ERMEBER S ORI I EERTE
at least twice for sturdiness. The brand commits 15 » EBAETRAESE o fERE H2 Crafts on Peel
to connecting bamboo crafts with modern city LANDMARK K Blue Bottle Coffee 5@

life through its handicraft bamboo product,

workshop, spatial design and installation.

Exhibitions have been shown on Crafts on Peel,

LANDMARK and Blue Bottle Coffee.

49 EBRE RS 2022—23

TREAZFHREEIH > 2REFEMIOBRREOE

—HRAIFERNRIF - AFMEZEZERNBRKEARNE
FESTREERIE R - HIBERIEATEY —H%> EEM
RISHRERAEEAL AR ©

‘Nature’s wonders, with
their diverse colours,
Intricate patterns and
textures, have always
been a source of
Inspiration.

The powerful and
uncontrollable forces
of nature inspire
creativity. | aspire to
grow and thrive like

a flower or plantin
any environment.’

.

i

Nature r

Mandy TSANG

Momant Studio Limited

Established in 2020, Momant Studio is a visual 20205 A IZFIMomant Studio B —RItR & Kk 2=

and spatial design studio that provides tailor- BEBEMIEE  BBERRIEE FETHMNG
made services. Combining natural materials BRLEE HHERERAANTERRE K

such as flowers and foliage with multimedia %2 BE R SRR BATEE B TIE > H07E2021
elements, the studio creates a pleasant journey FL2HLVEEBHARE Virgil Abloh WEBL S
for clients from a different perspective. We have  SEBB9MEEAIE

participated in projects such as Louis Vuitton’s

global project paying tribute to the legendary

designer Virgil Abloh in Hong Kong 2021 etc.
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lChanel N°5 2R RFHIRE
AR BRI IR RE =

R HEREE!

=
5]

A& A

=|
[5

Chanel N° i
]

‘Chanel N°5 was my earliest
olfactory memory. Its
exquisite scent inspired me
to embark on an exploratory
journey into the world of
luxury. Everything in my life,
from being a painter to a
perfumer, started from

that moment.’

PR —EE R A —ZI A <

Jasper LI
Adrian YU

TOBBA PARFUMS LIMITED

Tobba’s founder Jasper views perfume as a
work of art and a way of expression. The former
painter is influenced by the statement ‘Art is not
bounded by one dimension’, which drives him to
experiment with different mediums throughout
his artistic journey. Scent being one of them,
turns out to be the perfect canvas for him.
Jasper translates the visual into the olfactory,
utilising a wide variety of ingredients to build
layers, add depth and create textures while
evoking heart-warming memories that form the
foundation of the audience’s interpretation.

TobbafJ&lHAJasper LifRE K A —BEMHE
o BRE—U2BHEROIBE > BMFBER
R—B4%E B —EHSMSHREILUMN
AR EEMBIRAKER SAZRNHE
EMARERMNFRANEK BHLEMNES
HRBEEARE M AESRELRENER
BEMER -

FNRHEITAERZ  RABSHTHER FMIUREEE
% EHZIKRNEFRIER - WREWER T —KHtIA

MELEMABHMRFTTIEEAERERR

Toki WONG

“ 4 " :
t";‘ ._ "‘ﬁ';._ B
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‘| didn’t have a lot of
toys as a child, so

| buy a lot of them
now. It’s therapeutic
for me. | ended

up with a huge
collection, and /N
they inspire fig
my work as a .
designer.’ fiz

Toys | Wanted
as a Child

Toki Studio Limited

Kowloon City Boy was born out of our belief
that fashion is not unattainable, but accessible
and down-to-earth. While the clothes on the
runway are indeed eye-catching and dazzling,
we believe that great designs are practical and
wearable in daily life.

Simply put, we want to make ‘beautiful and down-
to-earth’ fashion items! That’s why Kowloon City
Boy is here! We hope to share our beliefs and
creative ideas through localised designs.

Kowloon City BoyfI 3R » SR B 9528 2 R It
FREFAE > MBAINTZ T BREE LMK
BREE SRR > BRMEBREH BB MEE
#H ERREEPILEEZASE L

FEE AR FMIAB M MARISALHT) BUBSEE | N2
Kowloon City Boy @& HIR T | FEZIEBEMIEH
Bt AERMNESHAERS
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FE AP B &M Bubbly Lamp %
IEBIHT AESNEIRR R EIRIAZAS o
i TR R B BT B T X TR+
ATAREEREB )

‘Our innovative,
award-winning
Bubbly Lamp is
designed to be able

to transform into S

different forms. This
playful yet elegant
floor lamp will be a
special addition to
any home.’

R R DIP

e

e

Bubbly Lamp

Francis LAM
Etain HO

Canalside Studio

Canalside Studio is a design practice curious at
multiple disciplines from architecture, interior,
installation art to furniture and product. We
approach design subjects through questions
and innocent perspectives, to identify practical
constraints and distill its essential characters
into a physical experience.

Works of the founders, Francis and Eain, have
also been featured in media and publications
including Designboom, Dezeen, Archdaily, AD
Clever and Detail magazine.

Canalside Studio@—BIiS RBHE - EN - KEE
HMERNSEERSTIER - LIERIBIBIZRIM
EISREAHERBNE TR BRI 3
HARZS B AR 2 S VR ES ©

Bl A FrancisTEtainfI1E B TS E 7
Designboom ~ Dezeen ~ Archdaily ~ AD Cleverf
Detail magazine S {8 R 5% o
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‘l am always on the go. To feed my mind
with innovative and creative ideas,

| like to shuffle between transport
modes. | wander around, using my
smartphone to capture fleeting ideas
through text and images.’

Sam WONG
Venus KWAN

EFAZETRILERR 2022—23
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Achieve a
State of Flow

8899 Creative Limited

8899 Creative was founded in 2020 and is an
advertising agency and production house. We
provide comprehensive creative communication
and production solutions, including television
commercials, online videos, graphic design,
outdoor advertising, event planning, digital
advertising campaign design, and more.

Through precise planning in the pre-production,
production, and post-production stages, clients
can visualize the finished product to about
eighty to ninety percent completion from the
very beginning.

8899 CreativeR{ 120204 » B— R E S AR
BYEAT c BB ENAIEBBNRESR
BR75 » BB S « @ERE R - TERE - Boh
B EBME MBS HES RS

BIBRIPERIANERRE > B —BBETIUE
1R FI8899MITT AL & ©

BERFEERRBIA FHEHLELT

:

b

¥ B 4 [U D¢

N
—

» T BREN R B &L

a

PR F—EBEs

CEE el

=
=]

XFRER




HKDC Annual Report 2022—23

In the competitive fashion world, having
the right support can make all the
difference between success and failure.
Three emerging designers, Jason,
Vann and Wilson were among those
who received assistance to pursue their
ambitions through HKDC'’s Fashion
Incubation Programme (FIP). With the
guidance and resources provided by the
programme, they were able to chart a
successful trajectory towards achieving
their professional goals.

Jason learned about FIP during his studies
and seized the opportunity to apply for

the programme after he entered the
commercial market. Vann knew that FIP
has abundant resources and funding, so
she decided to give it a try and applied for
FIP when figuring out where to begin to
advance her business. Wilson, after years
of building his brand, saw FIP as the ideal
platform to take it to the next level.

United by their pursuit of success, the three
designers recognised the value of seeking
support in order to thrive and succeed in

the competitive fashion landscape. —_—
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RERFRFHBRZD St MBEREME > Mg
—RATESBYINIE SAMB R EER
(Jason) ~ EPFE (Vann) KREB (Wilson) &
Bt OB AIZEIEF S (FIP) ZIET 2
IEEEEREEER BRMMMESERSE
BEEEZELE B ERIAIZR -

JasonfE i 2 HAR RIS FIP» HB B B i E 5 AN
EEERFDME o VanniBHIFIPBEE S ENE
RMEIZER) > B ZHEE RERRTBR > WRE
E S EEEFIP o M2 M@ #ERI Wilson» BIEE 2
FIPRR miEHE B ERERTS

EBMARINMEE £ Z(URMESEABRIESR
HMEZ AREERBRZFHTFHRAME -
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Unlocking Fashion's Potential;
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Crafting an Inspirational Journey:
The Visionaries Behind
REDEMPTIVE, YMDH, and VANN

IS S N DRINRIE !

REDEMPTIVE ~ YMDHEVANN

AR S

Wilson, the visionary behind the fashion brand
REDEMPTIVE, masterfully balances design
philosophy, wearability, and market demand
while staying true to the brand’s strong message
and sustainable ethos. Drawing from his own
emotions and experiences, Wilson’s approach
to each collection is about bringing awareness,
positivity, and energy to the seen and unseen
social, cultural, and environmental issues facing
our world. His latest collection, ‘Out of Service’,
expresses the exhaustion he felt after a previous
fashion show. In the collection, a combination of
a suit jacket and sweatpants aptly symbolises
the ubiquitous Zoom meetings of the work-from-
home era.

Jason founded YMDH with the intention of
embarking on a journey of growth alongside
his daughter, and has created designs rooted
in their joyful shared experiences. As his

brand evolves, Jason faces the delicate task of
balancing his creative vision with the realities of
the commercial market. He is actively learning
time management skills and seeking guidance
from the experiences of others, and finding
suitable means to run the brand in a way that
works for him.

Vann, the creative force behind VANN,
seamlessly merges traditional craftsmanship
with modern aesthetics in her jewellery designs.
Even as she embraces technology for tasks
such as resizing, she maintains a focus on the
enduring value of traditional techniques. By
integrating 3D scanning and computer software,
Vann enhances efficiency without compromising
the skilled workmanship of her artisans. Vann
envisions exciting possibilities for the convergence
of technology, art, and traditional craftsmanship.

FIP

T

e

I 58 22 3

e

B 2 h% REDEMPTIVE a3 & iz B A9 Wilson &l
i I FHREER  SREATIEER [
BERRESEEENNE A REEREGM o
Wilson MR B K ENRZEAER BBt
ClEA R AT RMME  ERIRIERE 12
SARE#ZER TNEALEE - AR
#5274 TOut of Service » BEIILREBZHE L
—IBRERBRIVERRE - RIESTEEIN
ENEBEEE ROREER LIEHREEEEN

Zoom&s% ©

Jason A1z dmhE YMDH MR R 2 B 2 57 —iE R £
BRRIRAZ > W LR 2 A B RS R AE 2 525
ERl- BBEREE#EE  Jason BERRTA
B A2 BES FEHRERE - thiEms
BREEER REEMANKRZ 3 15
KBS ER S TURAEE g e

Vann 2 %8 VANN S 0RI R A8 » HES S
iRt e ERme SR I ERBRES . B8
E%%Rﬁ%1$$ﬁ%ﬂﬁ’$MSD%ﬁ
RERER LIRS TR B kA SRS
FERBOFABE FRRBEAZEEIS
VanniZa Rl B REH IS BRSAH
HHEEAE o

Aspiring designers often face daunting
challenges on their path to success. However,
with the unwavering support and resources
provided by FIP, these entrepreneurs have been
able to overcome obstacles, embrace creativity,
and achieve remarkable milestones.

Wilson faced the formidable task of organising

a fashion show in the Mainland after the
pandemic, and having to handle every aspect of
it independently. Fortunately, with FIP’s support,
he triumphed over obstacles and achieved a
resounding success. Incorporating 3D printed
pieces — developed using FIP’s project funding
— added a unique and exceptional dimension

to the show. Wilson’s journey with FIP also
showcases the crucial role of mentorship
support. He gained invaluable guidance and
professional advice from various experts, such
as legal consultations in contract dealings with
buyers. Over and above that, with the support of
marketing funding which enabled him to expand
his brand’s reach through strategic marketing
and PR efforts, he was able to showcase his
collections at prestigious events such as the
Shanghai and Paris Fashion Weeks. For Wilson,
joining FIP was a lifeline.

Jason’s brand journey was enriched by the
support from FIP, which provided invaluable
resources and a diverse network. Through
FIP’s projects and collaborations, he was able
to delve into Hong Kong’s vibrant Hip-Hop
culture, exploring new artistic expressions and
connecting with like-minded individuals. With
an introduction by FIP, he successfully held an
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exhibition of his capsule collection at Home

Kong over the Christmas season last year, which
featured collaborative events by local artists and
workshops. This paved the way for him to engage
in further collaborations and pop-up showcases
of his 420’ and Spring/Summer 2023 collections.
FIP’s diverse resources have empowered Jason’s
brand to evolve and seek new challenges, and
this perfectly exemplifies how the programme
enables designers to embrace their creativity and
unlock new horizons.

Vann’s experience with FIP highlighted the
significant benefits of networking, expert
advice, and operational support. FIP’s
extensive designer network provided invaluable
guidance and insights, aiding in problem-
solving and connecting with experienced
brands. The platform facilitated brand-to-brand
communications, allowing for collaborations
and knowledge exchanges. These measures
alleviated Vann’s sense of isolation as she
worked on her own, and reassured her that

she was not alone on her journey. She also
found FIP’s tailored, one-on-one branding
consultation, not commonly available in the
market, very beneficial. With a consultant’s
professional advice, she was able to tackle

and address brand-related issues. Additionally,
with FIP’s operational funding, Vann has the
freedom to pursue her vision and aspirations for
her brand. FIP’s regular milestone reviews with
incubatees ensure ongoing support to minimise
errors and setbacks, and it is this kind of
comprehensive support that inspires confidence
in Vann and empowers her brand journey.

SEEHENRTMERESESEIE 71
BEERIR TN o 2R > FIP BIZ R ETR AN
HYELEr=REREEHRN Ao BAR
B TF—EX—EEENEIZE - Wilson HE 17
BEAMBIMIZRERE BI2EERE F
ERIRARERMEME  EMEFIPHZFT
fth 52 AR — ) PR £ 3 ERAS B2 R AL T © FIP PR (9
TEE B EE B F 3D FTENE T SR 3 2 5 »
ARERER B —EZHNIENTER  FMB
FIPREIZH » EZISEFEERARIER o IS
MERNESIEEREXEES HINHEERES
SHANER RSN BRR % o FRILZ SN h
ERATMBHEER ERREREHERAMIE
DUBKRBEED INE SR EREERE
TBREEIRRATIEMR o B Wilson2RE8 7 fAA
FIPEBhHEEERE o

FIPIREBE S ERREZRIRPLE > BB

JasonZE & I ki B BFIPRIIEE R SRS -
thEESOSERR B B TS IRIER L > BRERERT
WEMTN TERXEREGNmER SFEH
BIEAR) > FEFIPBYZRESIART > fthh Home Kong
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Cmpowering
~ashion
Entrepreneurs:

CQuipping
Designers with
Fssential Skills

to Overcome
Challenges and
Achieve Success

MFPRETERDE:
Bha%ETRNE mPT B
S ARPRER A% B ERS D)

BMPERIBE SPOEAMBEMRNE
FIBER TR thEBLEEE LSS ERIRMEE
TRIERBIEE > 613E 1420 F1 2023 EHEE £ 5! ©
FIPIREZ bR E IR #E) Jason BIGAR AR ER
BRI S RAE - EOF RNt mAE
BhERsHEMEHIERI 2 > WRIIREFRE o

R ERBBERE BB RNER
#EVann BIFIPEFZR] R—BT o FIPBISR KRS
AR IR E BIEE RIER R BBhRIALE
$ THEFREEUHE TAREREZ
BRI EESIERAHEDE o BLEIBERE
Vann —f@ A TERRITIIBRL W2EiEES
FRIER FWIFNEER - MXBAFIPESR
ST —H—mAEEHIEE B EE mETEmS
LFURER thISENERNBREEE S B
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Navigating the
Fashion Frontier:

58

FIP's Nurturing Support Fuels
Designers Dreams and Sets the

Path to a Bright Future for Brands

EERFEERARR
Flpﬂﬁuxufﬁfﬁj_aﬁ@?ﬁ-iﬁ@}%/
5% o LB A AR AR

Designers’ worlds can be both exhilarating and
daunting, but FIP can be the ultimate gateway

to confidence and achievement. While their
respective creative journeys may have been
daunting at times, Wilson, Jason, and Vann have
made great progress and found confidence and
inspiration from FIP’s support and guidance.

Wilson’s journey was enabled by financial
assistance from FIP, which liberated and
empowered him to take his place on centre
stage. With this newfound freedom, he was able
to fearlessly pursue collaborations and events,
and witnessed his dreams unfold.

FIP played a pivotal role in Jason’s journey,
transforming him into an entrepreneur as well
as a designer. With FIP’s expert business
advice, he gained fresh perspectives on brand
management, honing his strategic vision

and expanding his horizons. Armed with
newfound skills, knowledge, and insightful
decision-making, Jason navigated the intricate
landscape of fashion as a business, and was
able to propel his brand forward toward new
and exciting horizons.

e —— —m——

RN E RS ABESHERS BFIP
AU ABRTFRERB AR AP  8AT
Wilson~ Jason &z Vann & BHVEITEZ Ik > B
FHRCARENRZ BEFPNZIFNIEE
T MPBMUEIIBEREZRE  EEX
R

FIPRBA 5 B B 4 Wilson il F B E » BT
KEEQHRERET I BRESRRMNEH
WEFTERESHEAFEENES —F—FP8R
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£ Jason il A 1h =K IR SRV EFZH » FIP #2
TRIRIER - TFIPEXNSHER T MER
SR QIR EBREESTMRRET
REETAE ~ I A RHBYRSE » Jason A%
INERE AN RS THBREERS
NHARFRYFTSEI ©
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For Vann, FIP was a beacon in a tumultuous
sea of ever-evolving market conditions and the
challenges that they bring. With the unwavering
presence and support of FIP, these challenges
became less daunting for her; and with a
renewed sense of purpose, Vann has fearlessly
embraced her journey towards success.

Looking ahead, Wilson aims to create more
designs each season, participate in fashion
shows, and explore more collaboration
opportunities. In the dynamic fashion scene of
Hong Kong, Jason focuses on staying true to his
brand's philosophy. Recognising the importance
of a digital presence, Vann plans to enhance her
online sales and engage directly with customers.
The three rising stars perfectly represent how a
commitment to adaptability and growth can lead
to great accomplishments and success in the
ever-evolving fashion industry.

EFAZETRILERR 2022—23

B Vann2R:R > EHERSBEMN TR REF
B FIPSLULEF X8 TRIESS - B BFIPRIRE »
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A Look Across the
10 FIP Designer
Brands of 22/23

22/23 FE 1018
Ry AU 31 (FIP)
SRR

Launched in 2018, Christian Stone
is a brand with a penchant for
cultural subversion. Inspired by
the internet, pop and digital culture
and identity, designer Christian
Fung bridges physical and virtual
elements in pieces that exist as

a commentary on modern life,
identity and escapism. The label’s
distinctive, bold, playful style
comes to life in wild silhouettes
and futuristic forms. The unique
Christian Stone aesthetic counts
boundary-pushing celebrities
among its fans, including artists
such as ASAP Rocky, Chae Lin
CL, Billie Eilish, FKA Twigs and
Steve Lacy.

MR EEE SCH B @ hE
Christian Stone}* 20184 &3z »
eSS FEU G TG
BB B F 14 4 > i
HEEMERTEMRSEERT
FRI[RLEE  5HEEM0
FBERNRE - BE2 LR
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TR35|E &% AASAP Rocky
Chae Lin CL~ Billie Eilish~ FKA
Twigs#1Steve Lacy % #i o
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The Autumn/Winter
2023 collection is
inspired by Hong Kong'’s
night scenes, integrating
its architectural "
wonders and urban | »
landscapes into clothing
that expresses the
city’s appearance

LA
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Founded in 2015, KEVIN HO

is grounded in an appreciation

for structure and femininity.
Focused on womenswear, the
designs express individuality

and modernity through striking
silhouettes and bright, contrasting
colours that capture the
uniqueness of the wearer. Each
piece fully embodies the beauty of
balancing power and gentleness.
The label has been showcased

at Tokyo, New York and Taipei
Fashion Weeks and featured in
Vogue ltalia, GQ China,

ELLE, Marie Claire and

Milk Magazine, etc.

KEVIN HORYIZFA 2015 £ » 2% 5t+Em
RIFFREE R kst UE REREE
EHEMLMRE BiB5I AT ERE
FBEZERYE L G oA 2 BRER AU BRI »
BIREEENBEFEY - SHHERY
N BEREREREN TR ZE
RAEBNRRE AN aItREEE -
B BEEAFIRR (Vogue)
{GQ #E) ~ (ELLE) ~

{Marie Claire)  {Milk)
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NILMANCE
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Founded in 2017 by designer
Mike Yeung, Nilmance is an urban
menswear brand inspired by daily
life. Challenging what it means

to be fashionable and practical,
the brand uses cutting-edge
technology and textiles to deliver
function-focused designs with a
distinctive visual style. Integrating
modern technology and the needs
of day-to-day modern living,
Nilmance’s unique aesthetic

is about details, technical skill
and the ability to step out with
confidence in a low-key style.

NilmanceHz% 5t BfitAR 2522017
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Founded by Alex Po and Derek
Cheng, Ponder.er’s gender-fluid
designs examine stereotypes
and conventions, encouraging
wearers to experiment with and
explore their identities. The

Prize winner and named one of
10 Asian Designers To Watch
2022 by Fashion Asia Hong
Kong. Their AW 2022 collection
was nominated for Best Fashion
Collection in Wallpaper* China
Design Awards 2022.

IR N4 R R R B B SZ A Ponder.er »
DU Rl AR SE R 51 AR ZIARED R
BRI BEARZFEH NIRRT
BASH mEEEEEEEER

&1 WE EFBRR (Vogue) BY
The Next List 20207 » 42022
FEE YU PrizeBIBERREE KX

#% JzFashion Asia Hong Kong

B EE N+ K R BEEE ST AT 167 o
H2022F KL RTITFABE

= Wallpaper20224 85t A
RRERRRT



HKDC Annual Report 2022—23

Inspired by the spirit of teenage
rebellion, REDEMPTIVE is

an urban wear label founded

in 2018 by Wilson Choi and
created for a new generation.

The brand combines fashion with
technology to create different
design possibilities with innovative
materials and fabrics, every

piece has its own story to share.
REDEMPTIVE was named
‘TRANOI x Not Just a Label

10 Take Ten’ top 10 emerging
menswear labels at Paris Fashion
Week in 2019, and was the only
finalist from Hong Kong for the YU
PRIZE Creative Award at Shanghai
Fashion Week 2021.

REDEMPTIVE
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Launched in 2018 by designer

Tak Lee, avant-garde Hong
Kong-based designer label Tak L.
is known for its uniquely complex
cuts and garment constructions,
which use natural dyes and fabrics
including linen, silk, cotton and
wool. The label draws inspiration

trom traditional craft h % 5t AT =1L 2018 EHELHAY -y
tochniques o ceate distincty 55 S MR Tak L) SRR v
contemporary silhouettes that R B BA BIMRNAA e

FE O EHRREMERNEE-
can be layered together to echo ¥

the individuality of the wearer.
Celebrating artisanal skill and
valuing sustainability, both in the
creation process and the longevity
of each individual piece, every
design is effortlessly timeless.
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Our classic stone-

| made designs have'

y - * beenexpanded into

L fiew collections

M? Shine, M. Eclipse, and

S k4 M. Eternal. Each\collection
is crafted with meticulous
attention to detail,

representing different

stages of life.
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Tomorrow by Daydream Nationgq
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Inspired by the beauty of natural
Japanese forest scenes in Shiratani
Unsuikyo, UNSUIKYO eyewear is
handcrafted to evoke appreciation
for the natural world. Created by
eyewear designer Chan Ho Yin,
Brian, the award-winning designs
use natural materials including
sedimentary rock and wood, in

« frames inspired by classic and
vintage eyewear. UNSUIKYO'’s
timeless aesthetic offers comfort, fit
and a unique way of looking at the
world; the designs are sold globally.
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Vibrant, bold, and wondrous,
VANN was established in

2019 by jewellery designer Vann
Kwok. Using 3D drawing and
hand-fabrication techniques, VANN
combines innovative solutions with
traditional artisanship to create

. one-of-a-kind handmade jewellery.
Driven by process and seeing
perfection as a subjective pursuit,
VANN seeks to define a new metal
guage with its remarkable forms
inting at the familiar while shifting
our mind’s eye and inviting us to
think beyond what we perceive
something to be.
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TGS e E—E N
ETHE - VANNH(ERZ ERIE
BiZ MEEA—BIRER 55
BRI BRINZRSR MU
BUB— RO RSO ERE
HEY > FR AR
SRR BE B o

( REAT tN@ 3
HAPPINESS ™
AND EXPLORE
THE POSSIBILITY
OF FASHION.
NMDH are ﬂol'anlx |

FASH/ON . |
WE ARETOYS.

_ We designed with
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YMDH E#Ra th @ AREER R ET T
WARENER - EF YMDH RRZE
R BRGEASTEFNRA

KstE Bt BB RBRIARE

YMDH (You Make Daddy Happy)
was founded by Jason Lee in 2018
and is proudly made in Hong Kong.

Focused on celebrating novelty
and imagination with a sense of
humour and freedom, the brand
aims to unlock happiness and
share countercultures, artistic
heritage, and stunning creativity.
Known for its vibrant and inspiring
pop-ups in Hong Kong’s trendiest
and most creative districts, YMDH
is a favourite with local influencers,
and has been featured in Vogue
Hong Kong, Jet Magazine, and
Milk Magazine.

REHEMZE R 2018483

YMDH (You Make Daddy Happy) *
UEHEEENEAY BMEEU
EEMRERIRE TR DEIEER
X6~ EfTEAMEANAEIE ST
BBMIRFAIR BITENF L HiE
EENASYRTHERKR

YMDH £ & i & SR K B AR
BASRIRBINE » RAMPBANRER
Mz—> MR EFERR (Vogue) ~
(Jet) B (Milk) Ht3R:E o

YMDH
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META X DIP INSTAGRAM ACADEMY 2022:

#9100 (IsREEBRF O BEBEZUER (BE
L EA R N I N G B R A N D B) BT IEE K5t REBSERE (5 0

RUREENRE—E > 2EAFERFPOK Meta

7 2022 4 2 BEEMAIF & 155128 Mnstagram
BUILDING AND

linstagram Academy 2022 AE#EI I8 B
E— c U M M E R c E F R 0 M IR MBS 1T AL - A TR RA#E

MEBFER MR REEER > —FRAMBZH

Bt5 o B 2022 F£ 2 BE 10 BAH 8 (B A&+
T H E E X P E RT S FERRFTENER S Meta WER > 2B ERBERIF
77

REFHERE THRENNERERZE
SfEine &
METASRI& 78 it il i N stEIRF RN RCRBIRED > PEENSINE i S35 A 8 K2
TINSTAGRAM ACADEMY 2022 &t&1: FERER. —NENTELEHE SEEE T

RERSBRIIMEREFEHERIE RAENSR > WIABRE AT nstagram Academy

2022 > {9352 Concretology » Femance
# XPLORe

Approximately 100 designers from HKDC, Hong
Kong Trade development Council Design Gallery
and Hong Kong Federation of Youth Groups
came together for ‘Instagram Academy 2022’, an
innovative partnership between HKDC and Meta
that launched in February 2022.

‘Instagram Academy 2022’ was a professional
training programme to help Hong Kong’s young
designers and brand entrepreneurs grow in the
digital era by empowering them with industry-
relevant digital skills, tools and knowledge. Over
the course of 8 months between February and
October 2022, emerging designers were immersed
in a world of digital marketing mastery, which
paired enthusiastic young minds with experts
from Meta who guided them through the intricate
landscapes of brand building and exploring
e-commerce opportunities.

There were quizzes and a final competition that
challenged participants’ newfound knowledge with
real-world applications. Three stellar contestants,
namely Concretology, Femance, and XPLOR,
impressed the judges and graduated top of the
class in Instagram Academy 2022.
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DIP Incubation Companies — New Joiners in 2022-23
DIP EE AT - i* 2022-23 F£EMANFRES

@ORINGS

00Rings

éphelis

EPHELIS

MOU C.CM.

MOUCCM Studio

Three Pound Void

25

WhisonKaki

Wilsonkaki Design Co.

2 M&C

8899

8899 Creative Ltd

Genau Studio

14 )
@ PUZZLE
WEEKLY
w L
Puzzle Weekly Ltd
20 ()
TMS <% SITE
TMS.Site Ltd
26 F

vy

WOMEN HUMAN
YOUTH STUDIO

F  — Fashion B8R st

/A — Interior / Architecture B, Rt
J — Jewellery BRET K i &ff

M&C — Media and Communication #55% & &%
O — Others Hfth

P  — Product E &zt

VIS — Visual/ Spatial Art $3 58 & 2= RI & 1

FIP Incubation Companies

FIP S8E AR

< )-

Cheistiantstong

Christian Stone

Tl L.

Tak L.

2
o 4
vl
KEVIN HO
7

“TOMORROW

Tomorrow By Daydream
Nation

3 P 4 I/A

Canalside

BARDORU Studio

Bardoru Group Ltd Canalside Studio Ltd

9 J 10 J
| LG I R [
L b LEHANEIONLE
Kinks Lab Le Mandorle Ltd
15 F 16 (¢}
PoFooxio Nous
ROYKSOPP GAKKAI Studio Nous Ltd

21 P 22 F
TOBBA i
Tobba Parfums Ltd Toki Studio Ltd

27 F 28 P
=
YAT PIT Fashion Ltd Yiwooo.co
3
NILMANCE
Nilmance
8

\L

UNSUIKYO'

UNSUIKYO

cooffme

Deep Food Ltd

1

LTMC

LTMC Ltd

17

o

—
SYZYGY OUTDOOR GEAR

Syzygy Design Ltd

23
Tooplastic Art Toy Ltd
29

o
\&J

Yuan Design Studio

Eddie
The
Studios

*

Eddie The Studios

12 VIS

mo
man
L

o lmited

Momant Studio Ltd

the Ho:e

The Hole Studio

24 F

VEAVIPEDTA

Weavipedia Company

30 VIS

Zephyr Design

Zephyr Design Studio Ltd

[m]cA| =]

RRESRHEEHBEEAR)

PONDER.ER

PONDER.ER

VANN

VANN

Find Out More About Design Incubation Companies

P UE

REDEMPTIVE

10

YMDH

1
L

YMDH
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HKDC's Design and Fashion Incubatees — Achieving Their Dreams

BHRBREEHNEEAR - BEEREER

EHAZETRILERR 2022—23

We are always very happy when we hear of our incubatees going on to achieve greater things! These achievements showcase how our DIP

and FIP programmes provide launching pads for talented designers on their path toward success. We are proud to share some of their recent
achievements here, and congratulate them on their well-deserved accolades.
BPLRBEATRGERANMRR B8 IRARIEET 8 & MRFEAEIETHE) RIhAEE R MBREN  BithfIERRTIZ
B o FEMHPIRARDEMPIREM — LR LRONERENEBAEEN—RIBEF AR BERBEEEH -

Christian Stone

Honouree of Prestige 40 under 40 and HYPEBEAST 100 NEXT
259 Prestige 40 under 40 #1 HYPEBEAST 100 NEXT &4
‘The Mythic Creatures' Digital Fashion Collection
showcased at PMQ FabriX

[The Mythic Creatures E#EFEEZRTIF PMQ FabriX B
Collaborated with NIKE and &unn museum and featured
in NIKE x aunn museum ‘MAXXED OUT’ Exhibition in
Shanghai

83 NIKE K aunn #4788 &1 » 7248 38 NIKE x aunn 184788
TMAXXED OUT) BE

Ddiin Concept Ltd

Winner of MUSE Design Awards 2022 — Product Design
(Office Equipment) — Gold Award

24 MUSE Design Awards 2022 - Z &5t 405! (A RME) -
HiT

Winner of iF Design Award 2022 — Product Design

(Office / Stationery)

BMEIF 385142 2022 - E SRR (ARE / XH)
Winner of European Product Design Award (EPDA) 2022 —
Office Equipment / Stationery (Top Design)

2% European Product Design Award (EPDA) 2022 - $/As%
/X B4R (RER

Ha! Design Studio Ltd

Winner of MUSE Design Awards 2022 — Toys —
Gold Award

£55% MUSE Design Awards 2022 — It B4H5) - 4%

KEVIN HO

Presented KEVIN HO x Aska Yeung ‘BLOSSOM’
Capsule Collection at VICE VERSA ART:TECH Relativity
Exhibition at K11 Musea, organised by the Hong Kong
Multimedia Design Association

EEBLRIBERTHER K11 Musea By MF B84
BEHRETRKEVIN HO x Aska Yeung T{EREE % | 25

SS23 Collection showcased at HKTDC CENTRESTAGE
2023 BE RYINE B EE CENTRESTAGE BH

KnitWarm Ltd

Winner of MUSE Design Awards 2022 — Fashion Design
(Travel Accessories) — Gold Award

25 MUSE Design Awards 2022 - B S840 5! (HR{TACER) —
s

Winner of MUSE Design Awards 2022 — Product Design
(Personal Care) — Gold Award

247 MUSE Design Awards 2022 - &R st485 (BLA %

18) - £

Winner of NY Product Design Awards 2022 — Fashion &
Lifestyle (Clothing & Accessories) — Silver Award

L5% NY Product Design Awards 2022 - B 82455487 (AR
$eBARCER) - SREE

Winner of NY Product Design Awards 2022 — Wearable
Technology (Healthcare Devices) — Silver Award

ZHENY Product Design Awards 2022 - B ZRE 4R R (82
BRIRERME) - BT

Nilmance

Collaborated with CONVERSE and LABELHOOD to
launch NILMANCE X CONVERSE X LABELHOOD Create
Next Project

£ CONVERSE #1 LABELHOOD &gz & E#EH NILMANCE X
CONVERSE X LABELHOOD % Create Next Project

0&O Studio Ltd

Winner of Good Design Award 2022 — Community
Engagement Public Art Installation

25 Good Design Award 2022 - it @2 EAH TR

PONDER.ER

SS23 Collection showcased at SPHERE - Paris Fashion
Week® showroom

2023 FE #5|7E B2 EF 418 SPHERE REEEH

AW23 Collection showcased at SPHERE - Paris Fashion
Week® showroom

2023 ThE R FITEBIREFEE A SPHERE BEREL

Pure Studio

Winner of Golden Image Awards 2022 — Outstanding
Artist Award

ZOEGolden Image Awards 2022 — £ H a1 582

REDEMPTIVE

SS23 Collection showcased at HKTDC CENTRESTAGE
2023 BEE RN EHE R CENTRESTAGE Bt

AW23 Collection showcased at LABELHOOD Fashion
Show at Shanghai Fashion Week

2023 Fh& #5538 LR 358 LABELHOOD B8R &

Studio of SAI Ltd

Winner of MUSE Design Awards 2022 — Interior Design
(Restaurants & Bars) — Silver Award

BSHEMUSE Design Awards 2022 - ERREHAS) (BRERE
m) - $Ri%

Winner of MUSE Design Awards 2023 — Interior Design
(Installation) — Silver Award

ZEMUSE Design Awards 2023 - ZRRET4E7! (BEE) -
fictd

Tak L.

Presented EXCEPTION EXPERIMENT X Tak L. Season
VIl collaborated with EXCEPTION de MIXMIND

25452 (51598 EXCEPTION de MIXMIND&1ERT!
EXCEPTIONEXPERIMENT X Tak L.——SEASON VI
Presented EXCEPTION EXPERIMENT X Tak L. Season

VIl collaborated with EXCEPTION de MIXMIND
24t [515h) EXCEPTION de MIXMIND&{EZ 51
EXCEPTIONEXPERIMENT X Tak L.——SEASON VIII

The Hong Kong Type Foundry Ltd

Winner of The ADC 101st Annual Awards — Brand /
Communication Design Category — Bronze Cube

5% The ADC 101st Annual Awards — S h& /(@8 5T 405! -
FERVAYaL.S

Tomorrow By Daydream Nation

Collaborated with Calvin Klein Jeans to launch Fashion
Clinic x Calvin Klein Jeans ‘Reimagine Denim’ Capsule
Collection and Pop-up

£ Calvin Klein Jeans & 1E#EtH Fashion Clinic x Calvin
Klein Jeans Reimagine Denim | 25! & IREE
Collaborated with adidas Originals to launch Fashion
Clinic x adidas Originals Redesign and Upcycle Series
and Pop-up

£4 adidas Originals & E#t Fashion Clinic x adidas
Originals Redesign and Upcycle #%!| & I1REIE
Presented ‘Afterlife, Loved Clothes Last’ Solo Exhibition
at Tzu Chi Environmental Action Centre
REEIRRETERN (HRGRLE BER

UNSUIKYO

Winner of Hong Kong Designers Association’s Brand
Design Awards 2023 - Excellence in Best Aesthetics
Value Award (Fashion and Toys: Eyewear and
Accessories)

REFBRNHBE RIERTMBALE 2023 | - SHES
BER (FEKRITA | RERECH)

First Hong Kong fashion eyewear designer collaborated
with ZEISS to launch UNSUIKYO x ZEISS Sunglasses
clip-on with ZEISS lenses for UNSUIKYO 2022 & 2023
Collections

BEIE BRI RER AN EEEE S 2 UNSUIKYO 2022
M 2023 2 5L UNSUIKYO x ZEISS #Ti& T A& FlH A
BN K55

YMDH
SS23 Collection showcased at HKTDC CENTRESTAGE
2023 EE RYINE B EEFE CENTRESTAGE BH

Yuan Design Studio

Winner of Architecture & Design Collection (ADC) Awards
2022 - Professionals Category (Office Accessories Design
Built) - Gold Award

Z5%€ Architecture & Design Collection (ADC) Awards 2022 -
HEER G RS - 212
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Over the years, Asaba has received numerous
awards including Tokyo Type Directors Club
Award, Yusaku Kamekura Award, Japan
Academy Prize for Outstanding Achievement
in Art Direction, Tokyo Art Directors Club
Grand Prix, and Order of the Rising Sun.

The DFA Lifetime Achievement Award
recognises and celebrates the passion

ASABA
BRRD

and uncommon excellence that makes a

KATSUMI

designer reach extraordinary heights in
their craft. The Award signifies the respect

He is the chairman of the Tokyo Type Directors
Club, Committee Member of the Tokyo Art
Directors Club and JAGDA (Japan Graphic
Designers Association), Japan’s representative
in the Alliance Graphique Internationale. He is
also the 10th successive director of his alma
mater Kuwasawa Design School, and visiting
professor at Tokyo Zokei University and Kyoto
Seika University. He also holds the title of sixth
degree master in table tennis.

of the design community for individuals

who have made lifelong contributions
to the design profession, education and
society, especially in Asia.

DFAZE M 55T B LR R FT T im e~ 1B
KR W AR EREAZEIENIERAIKE
Bl o MIARGRBARFERE R BE Rt
TER LHAETDNMEFEHREREXRE
B ERERMMERZ AL

HOMIE
PLISSE

ISSEY MIYAKE When asked about his childhood influences
and inspirations, Asaba remembers how he
found courage from the fierce-eyed Nio statues
from the Kamakura period, which seemed to
emit a power that made them appear alive.
Similarly, the mesmerising calligraphy of
Katsumi Asaba seems to possess a life of
its own, transcending its two-dimensional
medium to visually express the thoughts and

The 2022 DFA Lifetime Achievement Award DFAZE MR sHR BRI 7L 1220221888 E A8 8 7 ideas that lie beyond words.

thRERRFEIEEEALNLERE  RREMR
BEXPEZE HAFERMHEZES RE

winner is Japanese designer and master @ o fth 2 —{i H A58 5 AN 5k A BT o S T e 1 O o+

calligrapher Katsumi ASABA, whose interestin = py==2; EELRES TEILIFERXFE H. R i ] e

the Srgichpcultural heritage of written characters ?Ezﬁiiﬁlaﬁjﬁﬁ‘ﬂﬁ iiﬁt&%i%f I :E‘:! I‘.I}'L- E BFER BRRCERRIC QERRTRIES
RWE2 MG BARABAEERT B E=LP Ak AR BAWEE  AABHIRERE R

in Asia has led him to explore the relationships =+~ =& | _Eig. 2 2 i gl TE'F‘_ . e v = : @0 -

between written and visual expressions. o : 8 RRETSRARBALE  UREHMZ

Through his creativity and imagination, the BT DA TA040% » B BRI B %

beauty of calligraphy is elevated to new heights.
Y SIS J #%{ExHLight Publicity Inc.> H& 197548

3L T¥EZEKatsumi Asaba Design Studio e fth#&

DFA
Lifetime

Achievement

Award
DFA
TN B AR SRR 5T

Born in Yokohama in 1940, he attended
Tokyo’s Kuwasawa Design School before
graduating and joining Light Publicity Inc. He
founded Katsumi Asaba Design Studio in 1975
and, over a lifetime’s career, his typographic
works have left an indelible mark on the history
of Japanese advertising design, which include
landmark ads for Seibu department store,
Suntory, Takeda Pharmaceutical Company,
and the logo design for HOMME PLISSE
ISSEY MIYAKE.

SREFHAE EEARERHE LETEA
BKEE ARIERBARES =87 RER
RERBHBBL RS URASE—EHBE
%5JHOMME PLISSE ISSEY MIYAKE=R:HHY
L

R—TRKAR SCHIENNER
Bt

BIERFHENEEAR T AFRREFR
SHREAE T ERR s RREEABNREMEE
EABHNEFEHIR - ILIh > thiFAEERERAK
£ B BT o

ENVNEFHMZINZENRET RERS
REREBREFANCERSK SLEBBME
HEEGHENHMELE—BHE MEERCER
REXFERFPHEBREORIR B BRR
SHADZHEEZTRHUEES % B
THOER URERFREBLZSWORE

= A
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insightful tlash of inspiration,
especially when you are
open-minded about what
you are looking for.
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The DFA Design Leadership Award
recognises business leaders who create
exceptional, sustainable businesses
through the strategic and innovative use
of design, whether in real life spaces, or
in their vision for their businesses. This
is because they know that in today’s
globalised and highly competitive
market, outstanding design plays a vital
role in the success of a company.

DFAR 5T AR Bt ESEA R EEER
HEFERERE LA RBMERR
SRS HERESENEMEMM B XA
WAE - RSB FHINIRK BB 2P
BERFREENBBZE-

SE SIS
TSUT w‘\ B (_-:r_u_u S

DFA
Design
Leadership

Award
DFA 323t 4B 5%

In this age of digitalised lifestyles, Muneaki
MASUDA, winner of the 2022 DFA Design
Leadership Award, still believes in creating
spaces for human connection. Born in Osaka
in 1951, Masuda has committed his life’s work
to facilitating the exchange of ideas between
individuals, to create a ‘culture infrastructure’
for everyone.

In 1983, Masuda founded Tsutaya Bookstore,
now Japan’s largest bookstore chain. Its
outlets have since expanded across Japan,
China and most recently, Malaysia. Tsutaya
Bookstores are known for their beautiful design and
architecture, and customers can often find books
and other things that match their interests — for
example, cookbooks are displayed together with
cookware and appliances.

BEEEEEHISENREA > DFARST B
202213 X IEARBRADHTEREARES
BYZER - B REB1951FE R BARRT > —4&
RN REABAZENBRRR AXREHE
IACE R ©

EHERER1983FRIMBEEEE  REREMS
AR ARENERERE  HEEMAES MR
HE RAEBERTERRAE  BERTR
BREEBERSL BEUURTRIRBBHNERS
REMARYG flREEL—HBRRHER
KRB

Masuda also founded Culture Convenience
Club (CCC) in 1985, which specialises in
creating cultural spaces for people to enjoy. In
2011, CCC established Daikanyama T-SITE,
a cultural complex built around the flagship
Tsutaya Bookstore in the Daikanyama area of
Tokyo, for Japan’s ‘Premier Age’ demographic
— people 50 years and older. Nevertheless,
Masuda believes that bookstores should
appeal to all ages, and so Tsutaya Bookstores
also carry genres to appeal to the younger
generations, and have cafes and workspaces
for customers of all ages to mingle or work in.

This determined focus on good design creates
a cosy atmosphere which Masuda likes to
call ‘a library in the forest’. Human-scale
spaces produce welcoming surroundings,
and it is this attention to detail that creates
the chance discoveries and encounters that
books and bookstores can still offer, even in
a digital world. He wishes for his customers
to reflect on what they would really like and
genuinely enjoy, rather than making their
choices from recommendations based on
machine algorithms.

83

Hig > it 1985F a1 XACEFIRLEER » EFTE
BHARERARXEZER 2015 > XEEFIER
ZBERAAELUMERRUARELRREE
APORXAEAR S RE—T-SITE > LR E5058 2L
LAFRIREHRNTE - B2 A EEREZRSIPR
BERE ALREEETREFE—ARER
B9SEY > SR MNMEEE K TIFR > sB AR F4CH
BEEME T

EHRBHFRFANBRER ARTFEER
HRE MBZR TRMPNEERE - AL
ETHESRBNIRR MEEREEHMEH
RE SATEHBHRAZRNEEZBEENEE
BA—RX—REBANEFRMBB - hEZER
FESEEECAEEERKRALERNEY M
IR B SR B EAMISHERFHEE -

EHAZETRILERR 2022—23
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designs of our beautiful
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OES The DFA World’s Outstanding Chinese
80- - Designer acknowledges designers of

Chinese origin whose works have been
outstanding in the design world, and
who have made a significant cultural
impact, both in Asia and internationally.

The Award honours their achievements
and recognises their contributions to
the world of design.

DFAt R HEE AR S ENR G AL IF LAY
EERsti SRERERTHRIELERE
ZE WRDMNEREFEREEEEKR
BISERE ] - HIHSERFTaRsTHIAY =
HE R R A R 5T FRFR R B ERA ©

DFA

World’s
Outstanding
Chinese

Designer
DFA
1t 5755 11 22 A B0 5T 6T

The winner of the 2022 DFA World’s
Outstanding Chinese Designer is Beijing-born
GUO Pei, whose breathtaking designs were
inspired by both ancient Chinese embroidery
techniques and avant-garde silhouettes.
Before she could attend Beijing Second Light
Industry School to study fashion design,
she had to convince her parents who asked
her, ‘What is there left to design?’, and later
establish her atelier, Rose Studio in 1997.

The world is indeed fortunate that she
managed to overcome her parents’ early
objections, because Guo Pei has gone on to
carve out an extraordinary career. In 2016,
she was named one of TIME Magazine’s ‘100
Most Influential People in the World. She
was also the first Asian designer invited to
join France’s Chambre Syndicale de la Haute
Couture, and has also been named Asian
Couturier Extraordinaire by the Asian Couture
Fédération (ACF).

SR IR ERIE R DFAT R4 W 2 AL 5HED
202273 HIFF A ENRAERFETESG
KRB MG - EE > thAREHREIL
ROETESRREREE KM TR
HETERFIH?) - iR IIRRERIIERER
12> BB i 1997F BRI M BR 15

HEASIEHI R BRI A TR BAIEZNE
BERERBES REHAVERE-—RNE
2k 20165 » &R E (BB TI) £21K100
URAFZENANYZ— thsh > B EEMNE X
EERSRFELAGREBES  TETMNSRE
RS G E0E A M S AR ERE o

For over 20 years, Guo Pei has designed some
of the most stunning gowns and dresses for the
hosts and performers of one of China’s most-
watched TV programmes, CCTV’s annual
Spring Festival Gala, and was the designer
for the 2008 Beijing Olympic Games Awards
Ceremony dresses.

The inspirations for her designs come from her
desire to create a new meaning and a sense
of identity that is deeply rooted in Chinese
culture. These inspirations have resulted in
magnificent gowns and couture pieces that
have since been exhibited in museums such as
the Asian Civilisations Museum in Singapore.

Proudly Chinese, Guo Pei is a storyteller who
is fulfilling two important missions: sharing
the beauty of China’s ancient culture and
craftsmanship with the world, and innovating
and creating her own works that will, in turn,
stand the test of time.

20ZER > BE—EATHERZHNNERE
Z— HPREFVEFEFRNEFAMTEER
stEES > 22008 F It R B E G IR LR MR B AR
BYRR 5T

MEFRHEmE > BORRIERIFRENER
MEEKRSMRRE - EBNERKR SR HRK
FHAEAE B RCIT 4 > 3 7E H7 A0 3% 25 M SR 1B 4 6
FRYERL -

DREASRARNBIBEERHFHRRE RIE
BEMARED  RPEERENIZHALR
£ 6 > WIEE AT LAR (FAE AT FE R S A IR A K 1B
fEam e
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Glimpse
into DFA
Design
for Asia
Awards
2022
Grand
Awards

\

IDFAT R B EHE
BES

NREHE BER

EHHENRAITENERELER
M MEHRETIER - 20224 IDFA
TNRARENRIT) HiTEH19518
BEER UKRIGMMINGELHSS B
HRIEEFIEAE 21EE%E - 38(E
$RIZ 49 A U R 78 AB R -

UTREEERERSRERENIE
SHREBNNMBMKRETHRE-

DFA Design for Asia Awards (DFA
DFAA) are bestowed on projects in
Asia that epitomise design excellence
and contribute to the betterment of
society and the design industry. A
total of 195 winners are recognised
in the DFA Design for Asia Awards
2022, including 9 Grand Awards, 21
Gold Awards, 38 Silver Awards, 49
Bronze Awards, and 78 Merit Awards.

Taking the highest honours at the
DFA DFAA 2022, these are the 9
outstanding projects bestowed Grand
Awards. Catch a glimpse of these
inspiring projects!

ONId IVL

>EIXI

89

EFAZETRILERR 2022—23

EOS R3 .
Japan
Canon Inc. Azs

The Canon EOS R3is a mirrorless camera
intended for photographers who seek
to capture sharp photos of fast-moving
subjects, such as athletes in competition,
wildlife, and racing cars. About 30%
smaller and lighter than other SLR
cameras with comparable performance,
the EOS R3 has made photography more
accessible to all, as well as professional
photographers shooting under pressure.

EAEEOS RIZBIMMAVE R A HAAW > RIS
EEIRRES BN RNFET - EREHEL
BHNES - FEBHYNES R AEEMH
788 EOS RILLEMAARFHAENERA
HEEMER/NN30% SETMEETRR
R BRI ETTIAME -

HONG KONG Hong

Kon
WAL!( ON/ %‘:%9
tail ping X

anothermountainman
EERITT /XFxX—WLA

84000 Communications Limited
NEOTBBEHMERAT

Hong Kong Walk On is a collaboration
between Tai Ping, a leading rug and
carpet maker, and anothermountainman,
a Hong Kong-based cross-disciplinary
artist. Consisting of two 3 x 6 metre
handmade carpets, the installation pays
tribute to the classic red, white and blue
stripes that represent part of Hong Kong’s
heritage and identity. This project uses
photography and art as a medium of
expression, bringing Hong Kong’s history,
spirit and culture to life beautifully.

IEEFT RESHEREHATHELES
BERBMRX—WABFSE  HMIE3X6
SR F T B A MG - BR MR MEN
AET ARRERBER RS RRRNAEE
RH=-BR R MERBCHE2REEN S
FE 2~ AL
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M+ |Hong Kong  /fiong
M+ | FE g?g

M Plus Museum Limited

A flagship of the West Kowloon Cultural
District in Hong Kong, M+ is a museum
for visual culture with outstanding design
details. It has a tall slender tower that
forms an inverted T-shape standing on
a spacious, rectangular podium clad.
The venue is not just about well-designed
exhibition galleries and architectural
elements, but the many multipurpose indoor
and outdoor spaces of various sizes offer a
range of possibilities for engagement.

M+{E BB BANXCENEERENISE
BEVMEARE INERNMEAIE B
ERMHOENEETEZ L o ER—ERNE
BT FoM+FMER—ERBLRINRES
o iR EBRBERKDHNSNEERTE
ShIER - BB S EIAE ©

M+ museum of 7o\
visual culture Netfggﬁﬁamds
M+$R & X E1EY8E

thonik

Amsterdam-based design agency Thonik
created a striking visual identity for the M+
museum in Hong Kong featuring a range
of vibrant colours influenced by the city’s
architecture and neon signage. Working
across the institution’s physical and digital
platforms, the system connects the big
screen on the facade, the website, social
media platforms, the way-finding and a
grand opening campaign.

REBBANTER BB RIS > i
BETAS A FE RS TIEE Thonik BEEE MR
BEHE AM+BRE—EEARSNEEH
MERG MERESNEBNEFEE LKA
%o LEDKRE @it HEFE - E@mEET
MBRANRSES M2RTERTIEDTE
BHeRES -
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Music Hall in |
the Sky | Japan iy
EHhE4E | B4

Takuro Yamamoto Architects

Music Hall in the Sky is a small classical
music concert hall with roughly 50 seats in
a Tokyo residential neighbourhood.The
key design idea is a ribbon window in the
sky that gives audiences an impression
they’re surrounded by the sky rather than
buildings in the Tokyo metropolis. The
clever use of optics and its unusual setting
makes this project one of a kind.

RETEEENEFELBEE—EREENE
FRREEE -TJEME0AR/NE R T L
E-HRGR—BERMANEAXRENT
P TRBNERRORRE - ZEMBAR
EHNBER  URFSEHNEILREERE
EEBE-E_MNERE-

Pingtan Book Hong
Kong
House | o

The Mainland
IFEER | At

Condition_Lab

Using local materials in building, Pingtan
Book House not only provides a place
for local children to play and read in the
traditional wooden structure, but has
also inspired the local community’s love
for reading and the rich Dong culture.
While the schoolchildren can recognise
the familiar architecture, the facade and
light-hearted stairway design are both
contemporary and unique.

IHEEEFEAEM RERMET RAENREN
R S T Bttt @ W R AR M A R R
AR - BARFM M MM ARER
BEAERRRNIIEMNEEEBIEE  RARF
RETRRERERBNIGE -

DFA Gl & A & 8 R 2022
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TaiSugar e
Circular Village o
WEERREERIR

FEEE

Bio-Architecture Formosana
TR S R RN B AT

TaiSugar Circular Village in Taiwan invites
residents to adopt a circular lifestyle,
while raising their standard of living
through sharing and community. For
example, the extensive facilities rental
system ranging from furniture to artworks,
their comprehensive circular strategy
in architecture, resource management,
and service design reduces waste and
improves sustainability.

AEVEEREEERITECRHKBERER
BRREESN TABHEHERESAR
WEERE - UBHRATENRB—EEA2N
REAERBAG RABFEERE -ERE
BHRBRASERHETEENERSR
ABERAVRE REXBETE-

Venova !
apan

(YVS-140) Tk

Yamaha Corporation

HERAT

Yamaha has developed the Venova,
a wind instrument made of lightweight
ABS resin that is significantly cheaper
than existing saxophones and requires
low maintenance. With clever design,
innovative  manufacturing  processes
and inexpensive materials, the Venova
makes it easier for all musicians, young
musicians and beginners in particular, to
learn how to play a wind instrument.

Yamaha % T Venova: 8 —itLEHELTEA
BEERZNES HERNSREENABS
RS SRR o D MV ER St~ BIFTRETER/M
THENEE BEEBAR LHEFKSY
RNBE BRRLTEREHR-
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Yuandang
Bridge |

The Mainland
TTER | Patth

BAU Brearley Architects+
Urbanists | SIDRI | T&D

The Yuandang Bridge connects two
sections of Shanghai Yuandang Lake’s
wetlands. The 600-metre bridge is
designed to carry pedestrians and
bicycles across the water, and at the
same time it provides beautiful views of
the landscape, and a leisure and viewing
pavilion. Drawing cultural references, the
bridge prepares users for a journey that
crisscrosses not only regional boundaries,
but also temporal and cultural ones.

RE BIBRER DSTE MR R o
EEBOOCKMABEBMITANEREIS » FFF
TREBENIBURKHERT - EFEHN
RSN ENMPELATEENRFAESERHA
FTz# BHEARX R RETEE
—Ffo

DFA Sl & A% #HikatiE 2022
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On our journeys towards success,
mistakes and failures are not setbacks,
but stepping stones and valuable
opportunities to learn and grow. Behind
every success often lies a trail of unseen
struggles and missteps, but these are
essential because they hone our skills,
confidence and determination. Let’s

see how the Awardees of DFA Hong
Kong Young Design Talent Award 2022
embraced the learning gained from their
mistakes to push beyond challenges,
and cultivate a mindset that champions
resilience, innovation, and growth.

TEBMAAIHRYES L $85R M SR I IR I R ° T2 2 A
BENENAKREE RERNEERE s RER
Tms NS AP R KR BEEHE N EREE’
ERRMBRERIY RABERBRR ) ERMEE
DFAE BB Fax st %R 5220220015 T U 1E #85R P IR
R e AR DR B M BR8] G R B R AYIDRR ©

Your 'Success

Au Tsui Isa

CreateSmart Young Design Talent Award

ALU Table 1241581 (2020)

When | was exploring material
production for a project,

| overlooked a step in the
technical process, and it

led to an unexpected resulit.
Even though it wasn’t what

| originally had in mind, we
embraced it and created
something unique in the end.
So a mistake can sometimes
turn out to be an inspiration
for exploring something new.

REH—EEERBWEE > BBRT
BRT—ESH SRR RMEE .
BEERRTEHAEEE KA
TESERAPA BN > BIMEH
BISHLE o FRNE BHETR A
AR SRS E R o

Pause for Life (2018)

Cheung Ho Yan
SR AR

CreateSmart Young Design Talent Awar:
RIREESERAER

| used to think that
creating high-quality
designs for clients was my
responsibility alone. | later
realised that considering

a client’s opinions in the
process not only increases
their participation and
satisfaction, it can help

us better understand their
needs as well.
REBELUABRHTOBERRS
BERUEEBIBRT o B
REBIERHBRPEER
FHER FEEEM T
WS EBMAREE haE

HENRPIE I T Rt
IR R -

Bk %M
HIRLTh E 22

The Coastline &7 (2019)

Cheung Wui Hei
Rolland

RE R

CreateSmart Young

Design Talent Award
AIREEEERIAELE

Once, on my way to a
workshop, | carried a 30kg
suitcase filled with tools,
along with 10 blowtorches.
On the train, the ignition
switch of a blowtorch got
accidentally turned on.

It burned a hole and half
the items in the suitcase. |
had to run out of the train
to extinguish the burning
suitcase! | am extra careful
with equipment these days.

B3 BEMTE—BIERNES BET—E
30 AFE- ERITEM 10 XFEEMITER - T2
NERS > BEERNARERIMOITE T H1TEMHE
BT BE—FHNYEWIER ECRERY
BSMERANTE | BIE % REEREBETREEEM
INDVEEIE 0
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Lam Yeuk Hei

Alize
ME &
CreateSmart Young

Design Talent Award
BIREEEERAAER

When | was developing
my DIY Kit, | realised that
some design concepts can
become too complicated
for the general public

to understand. So, after
gathering feedback from
a variety of participants,

| adjusted and refined

a design concept

that everyone could
understand, and easily
complete by themselves.
IR A E TR FEERNIE BRSM
HFRER FARMIBHBENESEEL
SREUBR - B REBRERRNRE
HIRBENBLRH BARTUCRES
DIY Hy%4iE o
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Lau Chung Ming Mig

CreateSmart Young Design Talent Award
BIREESERN AR

When | began creating
concrete art, | wanted
complete control over
every aspect of the
process, from moulding
and infusion to shaping
and polishing. However, |
realised | could not control
the temperature, humidity
or water flow. Through
numerous failures, |

gained a newfound
appreciation of the beauty
of imperfection, and
learned to embrace flaws
and recognise the value

of working with nature’s
unpredictable influence.
MEAIEACRERN > 1818« T B S —(8
S RMRBEZE—1 - TIHEREE BES
HEDREAEHBE  RENAREHERE

RIBEHREY RBEGTIRERMSE  HERRE
BIERBANRY > RZHARAIFHNBT
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Home as a Living Resort (2020)

Yu Hoi Tung
Jacqueline
SR
CreateSmart Young

Design Talent Award
RIBEEEFERA 1A

Leadership is never an

easy task, especially when
it comes to leading an
architectural design team.
When | first began, | was
very hands-on with every
task. | soon realised that
this was not an effective
way for my team to learn.

A good leader should
always encourage, but also
recognise that a team needs
to explore and express
themselves to grow.
EEEFRRE—FI2HE AHERFE—EEER
SERC 8 BEEANERARA  BRER
BRI EBEES R AAREKNE - HEnE

SERZESHBERRE  BMMASBRRAHK
FMREAC EBEHRRE -

Chan Kwun Hop Theo
PR &

eateSmart Young Design Talent Special Award
RIREESERAA BRI

Slave Liberation B . X5 (2022)

| was once so exhausted
that | slept through an
important fitting time. At
the time, | felt very guilty
and sorry, but everyone
makes mistakes, and

this made me realise

that time management

and maintaining a

healthy lifestyle was

more important than just
focusing on work progress.
ERBAAARBMEEAE  SHEBT—EE
BoR S BT RAIIIFERARAAR - 24T

BEASBAIRENRE KhRAREIRREEER
MRREEE LEAMITHREERTEAEE

Cheung Hoi Ning
Lorraine
RELE

reate; g Design Talent Special Award
RIBREESFRAA BT

Shout with Whisper B & (2022)

While | was making a
pleated skirt 2 or 3 days
before the deadline of

the Shout With Whisper
collection, | burned a

large section of the skirt.

| had wanted to finish the
organza skirt as soon as |
could, and used a higher
heat to set the pleats better,
but the skirt got burned
because of my impatience.
FEIERE B RSIBERMHMRA T 2-3 B2
KRE AR SRR RT R — R UATIR A RER

BB EATESAABRFHMER  GRFILR
> BREBENERIER KD -
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Sharon

R0
CreatoSmart Young Design Talent Special Award
RIREESERSA BRI

In my early career as

a designer, | made the
critical mistake of hastily
accepting a job without
evaluating its compatibility
with my skills and values.
This misjudgment led to a
disastrous collaboration
with my senior, ultimately
causing the project to fail.
It taught me the importance
of carefully assessing

job offers and effective
communications in
the workplace.

TEsR A A EAI A FRBEILIE—
BERESHR  JREBRTTHET
fEREEEAREN ~ BEER
BERNBERT  AICMIES
—IBTF: ELRELUHHAER
ERZENAE HERE
DU B 48 o BB B REGN
KABIRETEIENE
M ERNEEN -

K11 CirKularity (2021)

EFAZETRILERR 2022—23

Kong Sin
Yan Lisa
ARV

After graduating, |
struggled for a year to

find work as an interior
designer. Rejections left
me doubtful, frustrated,
and desperate. But |
devoted myself to building
a strong portfolio. Slowly,
my confidence grew, and
armed with new skKills, |
secured a position at the
renowned studio of Neri &
Hu. This experience taught
me resilience, preparation,
and self-belief, making

me stronger and

more confident.

FEEBN—F > KBHSHERRHAMBTIEAD
BREE SERRERENEE  FRME &2
DR BEE A MRS o H8i - MR T B
i INBEFRAE > BEBGESHNE T

A EREERETRERIE  £EHEA
EBC > BASEERERER(E-
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Yeung Wing Ting
Cowon
15k

HKDI Young Design Talent Award
EENERTRREERAA B

It has happened many
times that | didn’t save a
draft during my sketching

process, and the computer

software would suddenly
shut down, causing me to
have to start all over again
from scratch. This taught
me to regularly save my
work, and to this day | still
maintain this habit!

BRZRBREAEMREERKEREEFER
BN RARM > EMRAMBREASAENR
BE-KBSRAER > REXT EFHERDH
B EEBEMNREES!

Unrestrained i (2022)

98

My Printing Machine (2022)

Precision and accuracy
are my enemies in design
production. When | was
doing an internship in

a ceramic and design
studio, | carelessly poured
the wrong amount of
ingredients into a mixture
for clay production. My
boss and | were very
frustrated and upset. Now
| have learned to always
double-check beforehand.
TR RER RS R R SR R R T B
Al ERERHTEERER  OABHR
BT LB MARLREWH &
Wi RERA LRI RERAR E
2% RETAEHERAFMEE -

LE |

Cheng Yuk Sing

Special Mention Award
BERTBREBRR

Once, in the UK, I failed

a design course because
my English was not good
enough for me to present
my design. At the time,

| was frustrated and
depressed about it, but

| learned another way to
present my design
without any words:
through drawings. A good
drawing can sometimes
speak for itself.

HEBRER > REARETETREER

¥ B EREAES ;arsu%ﬁmumgx
B B RBEWAR—EHRRBTR
R FREREMBESXT B BE-
— BB ER R S EERH o

BEPHHERS) - BEBERZR (2022)

Symbiotic Interaction in Architecture -
Between Machinery and Biomimicry

Geometry and Line /242 (2021)

Ng Tsz Kwan Cherry
RIEE

Young Design Talent Special Mention Award
BERAAREBRR

In executing a design from
a drawing, the designer
sometimes experiences

many failures. For example,

when heat transferring
prints to fabrics, different
textures will give different
visual effects. For chiffon,
we have to experiment with
many different types, and it
takes many failures before
we succeed in finding the
right proportion of patterns
and colour chroma.
He4 F BB BB R iR -
WHMEEREERSRER
Bl T EENMEIHR L > FR

B R B IR E 7R B
R MEBNEHE > BATE
EHRARNER KiBE
HRIKI 7B INILE
BB AR MERLLFIR
BEE-
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So Cheuk La

Jonathan
BER

Young Design fal Mention Award

BERFARERE
During my first time
casting a concrete model,
| overestimated the ratio
of water to cement and
sand. It turned out that
the model did not dry as
much as | expected, and
was 1 cm taller than the
original. With time running

out, | had to use sandpaper

to sand it down. It was a
valuable lesson for myself
to reserve time for errors.

BE—RMARERE > ARSHTKERDZ
BRAKEE S GRERTUFERSZIR B
LERRMERET 1 BR - BAREAR R
R EITER - MREVEE BHLETHE
BN—ER  EEBREEREHMERERE
HOEEER °

Phased Regeneration for Obsolete Factory

BEREZREE (2021)

EFAZETRILERR 2022—23
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Sensory Symphony KB H &

With a focus on sound design, ‘Sensory Symphony
explored new possibilities for materials and boosted the
micro economy in Sham Shui Po, a material paradise for
many designers and creatives. With tours, workshops, a
talk, an exhibition and jam sessions, the public had fun-
filled opportunities to design musical instruments with
electronic parts and materials found in the district and
turned everyday sounds into beautiful symphonies.

Empowering
Our City with
Sustainable
Design

SOFERETNE

EEEWRIR

]

BODW City Programme (CityProg)
peaked in November and December 2022,
activating citywide business and creative
clusters with over 100 remarkable,
design-driven collaborations, including

10 design festivals and programmes that
illuminated the transformative power of
sustainable design. Under the theme of
‘20’s: Reflect-Refresh-Reset’ with a focus
on ‘Design for Sustainable Community’,
CityProg invited various sector partners
and local communities to witness,

engage, and learn how to reimagine

our city with design and creativity.

MEstEmAmEEE) (REEE)
2022F EHEBAE12B IR E1T
EERHmERBSER HREB
100fEER Rt EEN

openground

TREHZ REBIR RESE
W E S RIAENE > T HE B3t 75 A
o RS —HRERESRTAMRAT
ATRBEYMHNORE > 2REHER
HE TS BE RERNERSR
BAREREANEFEHRYER
4R ROEBSEHEPEE-
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Gaming Out 1 I 85 £ b

At ‘Gaming Out, innovative street games brought
communities together and revitalised public spaces in
Sham Shui Po. Through a series of design thinking
workshops, designers helped the residents and other
participants create new street games using simple
materials, tools and rules. Everyone had a great time playing
the games during ‘Gaming Out Week’, together reshaping
the community and enhancing well-being through play.

wtyPro
\N city g
00

N0p1e Street F"Ic:ujﬁ round

w (98 Tai Nan Street

A @I985
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i
| 68 Tai Nan Street
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Milk Design and

Kennifstudio
M Ll 4ERt ) BBANNEERES  BR
ME RAL B WK AHZERIEA
BN BB —RVINRE BT 0 Rt
BB E R R Eth2 0 E R ENYE
TEFMMR AlfEsrmaEEDE S - THE
PR BB TRAR—EEBE
% BILHRIEBHE » WIRFA=ER

135 Lai Chi Kok Road

An 1% @48 358k

EF10fE Rt E R IEE B
FERSTNEENE-
AEENHEEENU TZ+miL:
FR AR —H AEE

Open Space

Jqde Mur'kei
BT EBF 5 BT

of Tunﬁ Chou Street

B st - BEAHEHE)
BEAR SN tL
B —FARE 28
BRMAIBBR R
RIS /KA AER
BRIATHARIR o

Play Out of the Box 3t B 57 IR

Every year in Hong Kong, countless unwanted
toys are thrown away, adding to the growing
environmental issue. To promote a circular economy
and sustainability, ‘Play Out of the Box’ featured
an enlightening talk, workshops and a carnival
engaging the public in Sham Shui Po. Led by a
designer, participants learned about the importance
of upcycling and resource-sharing, and extended
the lifespans of toys through design and creativity.

| -
Anewtoys

ERSERFS KB HABE
> MEBERENERME 2
EBHREREENTFEER (5
BERR RFRKSEWE R
MEREERE Y TR EFE > RS
ARBH - REEMBNSINE T A
RBEREREENERE > WE
BRET MRS IEETTRAN L

1

‘Cheongsam Rhapsody’ happened partly by chance
and partly from inspiration. The lucky discovery of a
collection of cheongsams from the 1920s to the 1960s
was an opportunity to curate a trip down memory lane.
With an exhibition, a discussion, a demonstration and a
workshop, the programme celebrated and imagined the
future of this iconic symbol of Chinese femininity and
elegance, and explored sustainable fashion design.

Cheongsam Rhapsody =42 31 18 #f

NE iy

project G_IJ_

The Beautiful Pages
BT—X BFR

Picture books are beloved by both
young and old alike, and what better
way to tell stories of everyday life
than through designers’ captivating
illustrations? With an exhibition, a
mural installation, a walking tour, an
evening outdoor sketching workshop
and more, students and the public
learned how to observe and tell
stories about the hidden treasures in
their neighbourhood with a newfound
sense of empathy.

O
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BEARZTEFLHALTEE - BEHH
BEENRSE EAEELLREMEER
EREAGE?ZEARE  EEEE . &
BT - RAREIMGHEED HEHE
BEMARNEIEL > SEERIL BT
ERBANNEERSE -

FashionClinic by T
and Wontonmeen

B TREZEEM WEER —F2B%
—H¥REM - ZE—RABARO KRB
T BRLH1920F60ERNERE » K
M—HMEFBEZIR B ERKRENEY
ERPEZENEZEZHER BEEBRE
B e RE IS BERRIZHK
RE R WIRR AT R k5t o
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InNovAction

Tsuen Wan  HKFYG Tsuen
Wan Youth

EE) - = SPOT.

Sports design is not only about
venues, equipment and oultfits,
but also creative placemaking
that enables healthy activities in
public spaces. Featuring a mobile
sports station, an exhibition, a map
and various sports experiences,
‘InNovAction Tsuen Wan’ engaged
a designer and a group of young

RES 1T — &5 Rl S 0 33 0 2 &S

people to equip the public with sports
Iy design knowledge and promote a
W.Q healthy lifestyle in a creative way.
" EHRATRRINGM - BMBRE &
C oSaEhAEE MEERARERE
ey THERRIES - B@REES P B
— BB R EES SR [ES) - Zi

HR—(IRFAENEFT D EMARDZED
Higst URIBRFAERERRERSR -

Os: Reflect - Ref

CityProg 2022
Highlights
& EEN2022
P(%3

CityProg 2022
Interviews with
Creative Partners
P 582022
BIRRIKBEEREX
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Tour Around Mode of Design

Alliance and

SOi Ku ng Bottoms Up

Communication
Ia r E I Limited

A new chapter in creative cultural tourism
begins! Participants of ‘Tour Around Sai
Kung’ were treated to community tours
led by an architect, a fishing raft tour, Sai
Kung souvenir shopping, a cultural product
design sharing session and workshop,
an aroma oil workshop and an ugly food
cooking class, all showcasing the quirky
charm of the ‘back garden of Hong Kong'.

RIEXEiREAESREILRER! (AEE) B2
W& B i 1 SR AN SR A RO & B H M SR
Em BEFERERE X tERRFAIEE
RIfEd ERIEHKR TBMERE Tl
% R IEBRTEE NER®I-
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— _ — =pm = IheWarehouse
Walkable Workable Fashion 8 & X 1T & Wolk DVRC Reimagine the South BB E - it B 5% 5t reenoge cue
Casual, comfortable clothing is better suited to FLBE&STHEFEKE BHTRR Through the lens of design, young people and the public ~ #&stBEAF  5IEFLENAR
environmentally-friendly daily mobility habits such as gRZEHTEE. EEXTE) BB deep dived into the history and culture of the Southern  HiEFEMR=ERES /(L THRE
walking. Featuring a webinar on sustainable materials, AT R 2 S AR LR ® ~ L District, which has undergone a massive transformation BB AN IS —
a competition, a fashion presentation and a lookbook . BBt R AU > K BEARED from a'sleep){ f.ls.hln.g VIIIage to a bustling urban area.. With Mo (BEEE- HERH BB
to promote new officewear design trends, ‘Walkable . e engaging activities including a sampan cruise experience, . - o
Workable Fashion’ took a timely look at professional office WSS BREXEANTE a community design workshop, an Augmented Reality AUARBRER ~ B STTIRY RN
attire, because looking great should not have to come at ~ ARUARFRBISEZER > XAIUK Instagram filter experience and more, ‘Reimagine the % Instagram iBAR%:E 5| AARS

the cost of sustainability and an excessive carbon footprint.  FIRFEREREH—571 > WD ERE B South’ unlocked the district’s creative potential. HES) > BREANNAIRES

— -
'-'-_-.,

Creation to Emerge

%E . M_ Making On Loft

To Kwa Wan, the vintage urban district,
has evolved its own vibrant cultural and
creative ecosystem over the years. With
pop-up design studios, zine workshops,
an exhibition and a market, ‘Creation
to Emerge’ empowered the creative
community and encouraged young talents
to unleash their creativity by designing for
the small shops in the neighbourhood,
turning the area into a thriving ‘design and
creative maker cluster’.

EEL/NEEFRZHME  ZRUFNTE
WXCHBIRERAG T4 1 BiBH
FRERLIEZE NIy BREMHE
REIBHEEANE > MBI FEEANT 2HPE
NEREEFER A REAIBRE > HEx
ERAEFEREN TR EABEESR -
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CityProg 2022 x Businesses x Overseas

Ignite New

Possibilities

BRSF
R A

Apart from presenting 10 design
festivals and programmes,
CityProg 2022 fostered exchanges
and collaborations among
different sectors, local businesses
and overseas creative units to
champion innovation for our city
and economy, and nurture a
thriving creative ecosystem in
Hong Kong.

Check out some of the Satellite
Events we hosted and hear what
our partners say about us!

& 7R BN 2022 FR T #EH 10 B FHEAFN
HE TRIBESHESR SHEER
SNERRIREN 2 ERRRASE &
REEEER GWESBRIEER-

TR0 HMABRMBENEHEEE
RERHEMNSENHFEER!

Highlighted Satellite Events
RIEFHEIEE

HKHands

The Hong Kong lllustration and Creative Show vol.4
FRBEERXAIR vol.4

Ms. Angie Chung
fEk 5 /v

General Manager,
Central Market of Chinachem Group
ERMERPIRE AL

1)

For two consecutive years, Central Market
has been a CityProg creative partner. This
time, we joined hands with Walk DVRC and
CityProg to host the ‘Walkable Workable
Fashion Presentation’, providing a platform
for local designers to showcase their works.
We will continue to create value for the
community by organising a series of different
programmes and exciting events.

IR T EEMEAN AW EEERIRIE U
SR BAIBRTERREFSHRT IEF/X

78 BERT AAMREMRE—(ER
ABERIERMNTE - RAGEGEEIBEN
—EEBRERES SHERIEBE

Ms. Fanny Yu
REFNE

Project Director of Loupe
Loupe THE #4585

Loupe has broadened the promotional
channels and strategies, and connected
with more new partners through being

part of CityProg 2022. We collaborated

with CityProg to launch different

educational projects that fulfilled our social
responsibilities. We look forward to working
with more people to promote design and arts
through various events.

Loupe FEiB & 75 E) 2022 IEAEENRE
MA WeRHE S S IEME - BRMERE
EHEERERRNARTEE BFESERL
EngEde FENAT HAHFHEES
TEBMAEME RAREESPEIH R MNE
flixzfbe F

Spark Up Asia (APAC
Culture and Creative
Industries Alliance)

Creative Feast 3.0
HMRIERE 3.0

Ms. Kristie Leung
FEEEA/VE

Director of Campell Group —
KC100 Art Space
S HEEM KC100 T2 485

It is very encouraging to see the success of
CityProg 2022 as it continues to identify and
cultivate new possibilities to grow the local
design, arts and cultural community. We
look forward to our continued partnership

in showcasing local designers and artists’
talents, not only in the Kwai Chung district,
but also to the world!

W& ES 2022 WM INIFE S AT HE 2F
I 55 73 7 18R 3t 35 4B AL S B AN BR 5t~ B4
MBI BIER e - B RAREES(F>
MERRERHLE MEEHRRERTAEMR
STAMAI TR A A 2E |

Walk DVRC
78

Skateboard Symposium
BRXCHE
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Dr. Ruffina Thilakaratne

RIBA International Council
member for Asia and Australasia
HEEXERMFEERESTENE

(EE M B B AFPRER)

RIBA HK Chapter partnered with CityProg
2022 on the ‘2022 Post Covid Furniture Design
Competition’, which was a huge success.

Prof. Eric Yim, Chairman of Hong Kong Design
Centre joined the judging panel to select the
winners from the creative entries submitted by
professionals and students. The partnership
with HKDC has been rewarding.

ERERMBE (D) BEEES
2022 $#EF A BINR M 12022 BEFE

ARFHEE > BBSEBRFHOEFER
,L\EH%(?*DD)\EE’ WEEATFHSZER]
FRELERER - BRABHBRFONEG
FEERZEIEMN

Mrs. Klara JURCOVA

Consul General of the
Czech Republic in Hong Kong
ERHENEESBEES

Our collaboration with CityProg 2022

was our first deeper immersion into the

design dialogue between Czech and Hong
[ Kong designers. We are glad that several

| Czech brands got the chance to introduce

themselves, and be involved in exchanges
with Hong Kong partners and the younger
generation. The biggest benefits were the
networking opportunities that will lead to
new collaborations.

2 B & SEH) 2022 EEH NS ER
E‘|‘Eﬁ1ﬁh{}§ﬁﬁ§f"]\ﬁgﬁ%° BMEREE
FEZAIAKREERNRIE LEET
BEBUFMELE— K RHNEE > %k
R FTRIE1E

Lamborghini Hong Kong SUBXMAS ‘A Night with the Angry Cat’
z SUBXMAS TiZi 5
HERREER BRI 2B

Carnaby
Fair &
Goods

30 Years Of Lamborghini Hong Kong — HK30 of Desire
(G.0.D.)

MHEREEHEI0BERE — HK30
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As a concurrent programme of CityProg, the
special initiative ‘Design !'n Action’ created ‘Open
House’ experiences for students, taking them

on tours at design companies to learn about

the working environment and meet professional
designers in person. Nearly 60 local design
companies took part in over 70 activities to share
their expertise, inspiring over 300 senior primary,
junior secondary, and tertiary students to explore
the value of design and future career planning.

The Design In Action tours gave me insights into
designing various types of spaces, like houses,
malls, and resting spots. Out of all the programme
activities, | enjoyed the ‘Contributing to society in
Minecraft’ project the most. Working collaboratively
with my team, we built different structures, including
the Axolotl Library and Tree Land, and created the
safest and most exciting water slide for the public
swimming pool. Receiving feedback from the
designers helped me gain more confidence in my
design skills.

MEREtiF R ) SBRAA TR N E-RE WE
B -BERAREES E—REHPREEENE
MERMNERDBEEHER

TEENHARE BB S F

BETRRERY 6F

Axolot|E] & BEFN A&k > I 23
AHFAMRELRZE
XIFHIRIKIBH o REHE
FRHNEEE RME
#o AT HERE

BIfEL o l l

Cristen Hoo #iX &=

Sir Ellis Kadoorie (S) Primary School
BIREERLT/E
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Design In Action
exposed me to
different areas

of Hong Kong as
well as community
events, allowing
me to reconnect
with the city and
meet dedicated individuals from various fields.
Through interactions with industry pioneers, |
discovered that a designer’s soul is defined not
only by creativity but also by persistence and
experience from mistakes. The ability to integrate
these elements is what sets a designer apart.

MREHFRE ) ERBNIERKENHEED

TR E NS BT - W AR R B R E R

BHRHAENEEAN LT BBRITELBIIM
REMRFMTEBRRNE > EEZRFESMUHE
SRR AR B o BT RIE S IE R RFTEIRE SR

“dd

Lung Chik Tang Be &%

Hong Kong Chu Hai College
EBHBEMR

Taking part in Design In Action gave me the
opportunity to meet and learn from various designers
in Hong Kong. Meeting designers from different
fields broadened my understanding of design and
inspired me to find my own style. Learning about
their journeys and determination to succeed was
intriguing and motivating. Their passion for design
encouraged me to pursue my dreams.

ekt 4R %Eﬁﬁ#‘!%ﬁ’?%ﬁﬁ@]
REFBFRREAIR AN

BEMFIREMR 7Jl]7z<T
RYERFHNER BMERS
HECHERE - thFINRE
IRIZANIE R TIBI R > IE
ESIAABMBEI A -
PSRRI AR R T K

BRECHSE ‘i

Wong Nga Lam = H# 5%

St. Paul’s Co-educational College
LDREBLHES

A nmlﬂgue with neslghers in the [l't_y

Nurturing = New lreneretion
of Lreative Talent

The graduation ceremony of ‘De

was Successfully held at H
Mr. William Kelly Willis, Ex
Director of Wayt Disney Im
invited to reveal the secret:
magical experience design.

Sign In Action’
ong Kong Disneyland.
ecutive Creative
agineering Asia, was
S behind the park’s

RN e s
T BET RSB LRy
BRE i
G PP

Bt ELEEHm
T2 (Z3) 1TmEp
(Kelly willis) BERES [
¥.§1§§§%§&HE§W§"‘ZE§°

This special
initiative taught

me about design

methods, object

pairing, and ’ ‘

3D tools. | was

impressed by

the designers’ creativity and ability to generate
many innovative ideas quickly. This surprised me
since | usually take longer to come up with my
own concepts, even in my personal artwork. Their
efficiency challenged my approach to design and
left a lasting impression.

BRI EHERBE AR AE %TfHK
B 5 3DT 2 FE BEVAIH; > RETEMEARAIE

RIR EEFF BRI 7&E’Exﬂ+ﬁﬁﬁtﬁlﬁ°?‘féu
FEAEZER  REEFEERNBHERER

B PR TR SRR AU > SRR E T 7R %

““dd

Chau Tsz Ho ¥ &

King’s College
HEER

Explore What

Deswgn In Action’
Design Can Do Interviews with 12 Local
BIBE Dt Design Companies
Bk 083 e CERETIS O ) 12

FHIEZEHERBHB

‘Design In Action’
Online Exhibition
BRETE B ERE
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Design In Action & =t #7 2% &

R El M EtF ) AR EEZRRES’
LU Ts55tBEME] (Open House) FZR’ #5424
EERTEENTIEER Bt THEZFENTE

BE > HEHEXMEER K HEBRR 60 R

At R ESEMPINE R B TEIB 70
157580 :EiBiA 300 A AE  gIhME/NBE

Participating in Design In Action allowed me to
learn about design in different industries and its
potential to improve people’s lives. | used to find
it challenging to acquire design knowledge in my
daily life, but now | understand its importance and
impact. Through various visits and interactions,

| discovered that designers are approachable
and enjoy communicating. Their human-centered
approach encourages us to seek better life
experiences and to make design an essential
aspect of our lives.

S TREFRE ERERIRFAEREITESR
BRER > UREHNREAMEFNED  RUTE
FRECHELEEFSERIR
ST A0 EET:E?%*B"‘TLXIEﬁE
IENERHERZES-
BEMRZRES ?ﬁ’*fﬁ.ﬂ.ﬁr
EMERR T2 A MFIAAR
TR EIHBEMASR
BN EERER BRE
A FHFIEERA A

TRy —E °“

Chan Pak Wing FR#a58

Creative Kids

FBAIEE

o s T BV BIEM B R EERE -

Design !n Action’s diverse
range of activities, including
designers’ sharing, one-
on-one conversations, and
studio visits, provided me
with valuable insights

into the design industry
and good design
practices. Interacting

with designers who

excel in various fields
taught me about traits such as diligence, creativity,
and a willingness to experiment. Their willingness
to share their experiences and knowledge has
inspired and enriched me, giving me a clearer
sense of direction for my career.

MREtiFei ) SESHRES > BERFMIE
—H-RNIEESE > ARERMTARRET
FMREFRABRNESRE HERFEHPR
RUBHNRFTEES > RREWIIMFIZE - S8
EHREERNTE M+ 28R DK
# CHARZRE > HRBEEERS KT EIAH

BIA5 A o i'

Wong Ki Sum E3H i

Hong Kong Polytechnic University
EREI KRS
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166 likes
From a spark of awareness to a series of actions, our D Design Spectrum &5t 7¢ 38
behaviour forms over time until it becomes part of a Central Market
routine — and becomes our ‘always’. Benny Au

and Teresa Chan of miniminigallery brought us 50
captivating design projects that left us inspired and
amazed with a deep dive into #Creativeldeas that
span across generations, forms, and spaces. .« @&

™ 397 2,405 38
Posts Followers FOll

Design Spectrum &5t :E

.« Get ready to be inspired! BB KRNER ! &
#DesignSpectrum ignites imaginations with
eye-opening thematic design exhibitions. # @
From the vibrant streets of Hong Kong to the
dynamic cities of the Greater Bay Area, ASEAN
and our international partners, let’s nurture

BT ERESREE—EREHE BUAE  EMER
3% - miniminigallery 893 2 A & 28 3 5 R 151 147 15 138
BiB50%ER11EE BB AABHNRSERERE
RARES  ZRFURATRBEBRA 258~ 2R HIRY
HEMER R R

b "4 e
e S K

Design Spectrum 385t 5¢ it
)

talents and build a thriving design thinking .
culture in our community. < oa<x - N
#InspirationUnleashed #DesignCulture 148 likes
. We were especially amazed by the exhibition’s use
#EREPEE X ENTRES A KBEER B ATRHN @ e of flexible wooden panels, which allowed endless pos-
. . . . . . sibilities, creating a breathtaking visual experience.
BEREH - FOEBRTEBEBITMENHANEE- = These three-dimensional geometric combinations
BE-FHE N REMBERSEBNENERINTENESS D o o effort.lessly adapted to.any space.. Not only were they
L. . . 0 IMG. ALWAYS 023 —— functional and aesthetically pleasing, but they also
st BRMBIERRIEAL Rt EANEERT BN — x embodied the very essence of the exhibition’s theme,
{bo @ #/%&‘E’*n_.\f%jj #E071L ° ° ;J s sy'mbolising the spirit of adaptability and innovation.
i LV
Followed by HKDC = 0 |
@ bodw and 6 others P BB ETERRMN AN LESAEE BRER
. ,.';fe"-'f';'? 78 '*t'&  ERBENRABR - UBATESERBESY
l Following v ] l Message l l Email =R ave ° aY-~ T - ' T iﬁxlﬁsaf ﬁﬂ%iﬁﬁg%%muﬂ% RS
i B TR © \;
D4 I 4 gl A A B @ . 5 203 likes
From the iconic ‘Lap Sap Chung’ rubbish mascot that
E IR BEZETEf has captured our hearts since the 70s, to a photo-
graphic journey capturing the beauty of signage in
5 = >< Hong Kong, to a contemplation of sustainable fashion,
Be AU 3 '. oros O = - ; 7 ‘always’ showcased the incredible creativity that designspectrum.hk
RNy P 25 4 A R ek 457 168 ——— — | & E ol defines our city. These projects brought to life and #alwaysExhibition #DesignJourney
ety BT A 25448 I X . 2 preserved the intangible values they represent — the #CreativityUnleashed #BrighterFuture
. - hition Date 22 H 47 | ! ! " designers’ ideas, boundless creativity, and ppwerful #lnnovationUnleashed #AdaptableSpaces
“ID) Design Spectrum & &t¢3k 5 - l messages to individuals and communities. [, #DesignAcrossGenerations
e ot A HhIE = | s ‘always’ also encouraged us to embrace collective #InspirationUnleashed
B : LA T = e 1 3 : ! i [ action through design by bridging the gap between HETRE #RERIE #IEMA)E N
EhE 0 5.02.20 ! i humanity and nature, payjng the way for a brighter i T E HHEARIR Y3 AIHE S #ESE 2R
| |n sp|r| ng and < 12,2022~ 2602 : community and future. 47 @ =7 : HERS (LIRS
Showcas'ng GQOd ¢ | BRIE LR 70 SRERAFARDLE MRS A
oy '1 FEt - AR EEEHE LRRU BRI NBE TS
; Des' ns In Our ! ot lﬁj 2 REHTRERENEE (517 BRBESBERN
g % i FERBIR - AH/UEBREAFHENBE - BEANER
£ C t D POST STORY REEL LIVE - = ' - BAZRER BREETREELEN B GE- L
L, Ommu nl |es CULSN T BIBRH R R E A RIA
e . B A—EEEFNHEERKER  F Q- always ®1T
! ys ®1T
: Emt&an’r E&ﬁéﬂs*ﬂ:ﬁ
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Design Spectrum £t 3

;):sign Spectrum &5t L

Dream Big

Think Small
Bridging Virtual and Real

Visions from Designers
BERARRERNR BUSE BHRE

Curator SRR A
Michael Leung

201 likes

Exhibition Date RE B
11.05.2022 — 17.07.2022
REFR at 7 Mallory Street

RIREHTRES

47 comments 16 shares

21 M2

Design Spectrum 3% 313
Mallory Street

Like Comment

designspectrum.hk 4h
— #DreamBigThinkSmall

#DreamsComeTrue

#DreamsInAction

#SustainableSolutions

#lnnovationUnleashed

# R

#E AR E

HESBEE

HEJREERRR 5

HEERIFE S

Like Reply

—

Dream Big
Think Small
AREHR

Design Spectrum 25t y¢ 38
9h

B ' Dreams come alive in countless forms. We celebrated HKDC’s 20t Anniversary 25;
with the spectacular ‘Dream Big Think Small’ curated by the visionary Michael Leung. The
exhibition explored the multidimensional connection between dreams and design through
four captivating sections. We saw ingenious solutions to personal and social challenges,

as creative powerhouses from Hong Kong, UK, Sweden, Denmark, and more shared their
groundbreaking creations.

B 2R aensARE  ABNEBRHTORI—+EE & 0 RIS TAEH
B RE TBESERGNNRAMARMEEREAN REBBHORFTHNOARETALE
i T8 B Iest) - MRRERZEAER - Bmo b BREEHE  HE - In il  FEEHAIRS
BRI AFR SR E R LUB I RETERRE A Rt B HEE -

89 likes 25 comments 10 shares

Comment Share

© Q¥

122 likes

N

«» Where reality and imagination intertwined,
‘Dream Asleep Dream Awake’ presented tangible
manifestations of dreams, like Thomas Thwaites’
captivating goat adventure. % © Immersive,
speculative creations bridged the gap between the
real and digital worlds, offering glimpses of our future.

s M8G5 BREERGIMBHMS  RAARE
FREES > BI90 Thomas Thwaites 35 & 5% MLLF )
BESE v @ TSR M EHAMNRHBRAIARE
PR SRSt SR AVEERE » sREFIFEUL R R AR 2R -

View all 23 comments

113 Et R 202223

s

Design Spectrum 5% 5+t
2h

o

248
B F

Are dreams merely an escape? In ‘Dream Further Dream Closer’,
seemingly luxurious daydreams transform into tangible solutions for
pressing human issues. The extraordinary impact of Farm 66’s eye-
catching vertical farming system, bridging nature and innovation with
stunning space-age design makes us believe in the power of dreams.

SRR EEERERBIRENMEERIS? MRIE TR RRATERNERE
LiEEmEEN T8RS RREEMAHRE ° Farm 66 & ZEBIH

BARBRUERER  PINAKEUERORETSIAEE  BARBAERMEA—
B RARBREVEN BRMABEEENHE U F

s

89 likes 25 comments 10 shares
Like Comment Share
LN\ L )
2D:sign Spectrum Rty oo X

In ‘Dream Bigger Dream Smaller’, we were enthralled by ‘Our Abstract
Playscapes’ where Fan Lok Yi reimagined community playgrounds, as
well as Haw Par Music, a cultural revival uniting heritage and music, both
proving that dreams have no age limits!

« » Finally, dreams are within our grasp when we dare to take action.
In ‘Dream Hard Do Harder’, we explored and saw the tools of fearless
designers like Kevin Cheung, STICKYLINE, and LeeeeeeToy, as they
turned #DreamsToActions. Design reference books fueled our inspiration
and delved into the trend of #SpeculativeDesign, which explores real-
world creative possibilities.

FE&X 841 MNEMS HME TR - LR (RAMNMKRERMR) E28
& 435 0 TIRIVERE ) JEEsr IR BRRERAXXYEY ) ERESED
FH AR

oo BB RERMBRER SLeNBEERZFP BB MT5EEE) -
BAFERTAERAMERNTE  SEBEHEER Kevin Cheung»
STICKYLINE - LeeeeeeToy & » B ffIu0fa #1BEEe (b H o 2B R 5t
RN ZEAARNRE RN  FARE ##fE AR EREHADRERIREH
BIERTAE ©
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Driving

Chan

with
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PRERIR

g

Chopsticks &+

ge

Change often evokes fear and uncertainty, but it is also
the element that compels designers to create solutions
that enable societies to progress. At HKDC, we believe

that design has the power to drive positive change
in the world. Here, our Board of Directors share
their perspectives on the greatest designs that have
indelibly shaped the world we live in today.

M EITIRRERH » B ERAME R RRS
2o LUEBH TED MA] o FER P ORERATUMS
SIEFESNETENE  RANESERNERILIF—LE

MERS i RNEER BXBERE-

01 Prof. Eric Yim B
—  Chairman &

Airbnb is a design thinking success story. Founded by
two designers Brian Chesky and Joe Gebbia, Airbnb’s
two main design-focused principles behind its success
are the company’s holistic experience approach
with a simple and novel booking procedure; and its
interpenetration of lifestyles, culture characteristics and
design. Airbnb has helped define the sharing economy
and experience design.

BROE—ERINERRFBENEGF - FEBR AR
Brian Chesky %% Joe Gebbia Bl > RiFMAUR T EENR
A E—RIRARAARBEEN EaHNZANTETRE;
BIRBEFFX - XERERERA— R SRUOEAE
HABHELERERERAN—8
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02 Prof. Viveca Chan PR—iREIE

Vice Chairman glEE

The iPhone redefined the role of mobile phones. It
changed the way we communicate and interact with
people and technology in four ways: its sleek design;
its revolutionary touch screen, easy navigation and
camera; its App ecosystem that transformed phones
into indispensable personal devices for functionality
and entertainment; and its continuous innovation, such
as facial recognition and AR functions.

iPhone EMEHRFHNAR  BEREARBERARREK
EFNAR  EAELREHNN EatNEEXRE 2
RBREMBERIE, SERSHNITHEERR SFRER
LI  EEAMERRER —SNEAKE; L,UEZF'HET
ERBORIRT > GIAN A BRH RIS B IR TOAE - :

Condom #ZE

04 Bonnie Chan PR{ER

Director 2%

A smartphone with an all-in-one touch screen design
was considered so groundbreaking at the time, but is
now unquestionably ubiquitous. Very few people can
go without a smartphone now. It has changed many
aspects of our lives across the world.

RES RHEEZVEEBEXRBNEEFRERAWSAIR
RERRCERERETR - EAEFRERSSIERETAEN
B RARCANEEPBRALH—ES o

EFAZETRILERR 2022—23

03 Steve Leung &EX
— Vice Chairman &%/

Chopsticks, a simple pair of equal-length sticks, have
been indispensable cooking and eating utensils for
thousands of years. Originating in China and now
used in many other parts of Asia, their simple and
timeless design symbolises Asian dining etiquette, an
enduring symbol of Chinese culture, and a global icon
of functional design.

—E-HRF BTER—EHETATARNERBEARE
B - RFERNPE RERZEAREMNEMME - R+
WMEAEH  FMEERRTMNERER  RAURKHTEX
6> BERIMAEMREBERBKRRIE-

06

Notre-Dame du Haut BBE&H =

05 David Lo Ek3#

Director &%

Condoms are one of the most important designs in
human history. It is not only a product that prevents
pregnancy but also a most effective tool to prevent
sexually transmitted infections. (STls)

BEERABE LREBNRAZ— TERAER  TER
BHPAGERNIR

06 Prof. Leslie Chen BR3AEHIZ
— Director %

As a design educator, | find Le Corbusier’s Ronchamp,
also known as the Church of Notre-Dame du Haut, truly
remarkable. Its uniquely expressive form challenges
traditions. The interplay of light and shadow within
its walls evokes both spirituality and emotion. The
innovative use of materials and harmonious integration
with nature are valuable lessons in pushing the
boundaries of design.

BRRABEK KB AM Le Corbusier REHBMEHE
BHE EXEFZEERR HBERKE -ZRAAE

REEMPRST REBRAR - REEMAR  ARFEER
RS MARRABRKERNEERM -
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Photgshop

% 09

BOARD OF DIRECTORS E&®&mR&

17 | Artificial Intelligence (Al)
ANTEEE

stems # TS

Alessi Juicy Salif
Citrus Squeezer
Alessi M2 AVE T

Pipe House OPod kEE
T,

Saudi Arabia
SRR 9
NEOM J& 5

07 Dr Benson Cheung A St

Director E5

Photoshop is a widely recogmzed software for its

exceptional capabilities in photo editing, graphic

design, digital painting, and photo manipulation. Its
power lies in its versatility and features that allow
users to create stunning visuals. It is an essential
tool for photographers, designers, artists, and other
professionals who create and edit visual content all
around the world.

Photoshop MR R 4R %8 « THEIR:t - BISEE T REEINAE
B GRES BRENESUER -5 BRAUERR
EIRERIEIE AL AR - B R FAER BB RN R

ROBM ~ BRETEM ﬁﬂm?&ﬁﬂﬂ@%)&:t%*ﬁ’ B Z\T“J"‘E’J
IR

10 Horace Pan BB

Director =%

Underground subway trains require less land
consumption than road transportation systems. They
also offer other important benefits for the community:
better air quality, lower energy costs and lower
transportation accident rates.

HELEE RSB R/ T EBR R A E DB i R A E R
Hihiss - S TREEFIF SRR AEE -ZBEIE D -

13 Joanne Chow E#li§
—  Director £%

In tackling the affordable housing crisis, the OPod
concrete pipe house by architect James Law can
potentially change the world. It promotes sustainability,
and offers adaptable solutions for diverse populations
by providing affordable, space-efficient, and
environmentally friendly housing. The OPod can
improve the lives of individuals and communities, and
make a positive, lasting impact on the world.

HHAERERERNER  BREMEFERANERLT
OPod WkEBE ) BEEXEHR - DKER AR EFERE
WEBRELERE HETHBRFRNER ASEALRE
TENMRFZE - OPod AU B L FE AR BIRE W A it
REGRERFENTE-

16 Prof. Kun-pyo Lee FEEH#HE
—  Director %

The ‘ugly’ fruits and veggies movement urges
shoppers not to‘khrow away perfectly good fruits and
vegetables just because they do not meet arbitrary

__cosmetic criteria. Many families can’t afford to eat the

recommended daily portions of fruits and vegetables.
The produce tastes just the same, and eating ‘ugly’
fruits and veggies helps reduce global food waste.

MHE LEJ?E@JH%%TEEEI?%FE NEZER EE

E*ﬁﬁ_ﬂﬁﬁﬁﬁﬂ’ﬁﬁ% HF%%F%Q?FTEU@EEE?%HXE@%
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08 Karr Yip ﬁﬁﬁﬁ

Director 5

The column-andrbeam structu_r'e — vertical columns

that support horizontal beams — has had a significant

impact on architecture and construction. This structural

other construction materlals and techniques.:

RS EE RIS T R RSN
RIVEMASR BURERMEROA LRI DEFEA
B ERNRES AR BRI EE

Patrick Bruce - 5=
H Director &%

" Michael Thonet’s revolutic')nafry'.... ‘Thonet #14 chair’ .

_-,-to today & |t is a fashlon staple of global culture today.’

'E’\Jﬁf&fﬁiﬁf’lﬁﬁ B T’ME@&E%K%’ﬁﬁ '

09 Kevin Yeung ﬁ*ﬁﬂ’

D|rector 55

Orlglnally desngned as an undergarment, the t-shirt has
transformed into the most ublqunous |tem |n apparel

The orugms of the t-shlrt date'.l' ack to
system has allowed for the ‘construction of large and: £ ,' 3 ve
complex buildings, including skyscrapers; bridges, and -

stadiums. It has also influenced the development of

-E%E,E¢%%‘EE§TME%§EE?%7:%E&$E§B’J Eemxﬁ"«_

B - bE@f_E_JL(L‘)?}EMQTt‘%EEF ’ ai?)]zsf’ﬁ?%l’qiﬂzﬂj
e "="“B§1Q$Esh%§JE’JIAﬁH%Tm%§ , J—,UE}EFEQQ %

2B

E Alan Cheung Eﬁﬁ

Director §$

created in 1859, was a product ahead of its time. lts new  how ¥

way of bending wood into shapes of great simplicity 5

was arguably the original precursor of the flatpack
furniture revolution. Assembled from 6 components and
a handful of screws and bolts, it is an iconic object stlll
seen in restaurants and cafes today

Michael Thonet i 1850 ZERIfEE A IEBT14384 - TEREAT < 15

FIRAE T AN SN 3?.%%%’Eﬁ51a=_tzeﬁ¥'t@§€'. ;
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B ESMARRARY TR BRI o

14 Eddie Hui 38

Director &

This Squeezer designed by Philippe Starck for Alessi
was a product from the 90s, when | was still at college.
It was the first time | had seen such a creative product
that combined functionality and aesthetics. This is also
the philosophy behind our product development at
SMEK today - to combine creativity with practicality.

i&{Ef Philips Starck 2 Alessi 5250V H4 2 90 £ LR
ER BERENRERSE B—REIEEEAENESR
AR Z2N -5 LA BRBAMLSE—IE
EHMSMEKRER DS RMERNES

17 Tommy Li ZXk$2
Director %

I believe that Artificial intelligence is the key to unlocking
the Fourth Industrial Revolution. Today, we are at the
beginning of this era, and | look forward to a future
where Al creates other Als. This is.a new era where Al
will have a tremendous influence on the world as we
know it. : :

ATEZRERERRFEORIXEGNRE - 5K HMEWE

EEEFANEN  RBTERAIRGAINRI EREE—
B BRI

' 15 James Law Eﬁ?!

Ite c;arbon osmve urb.a : development focuses on S
y, and offers a model for tackling climate

2 change Tne eltxs deS|gn also prlormses human well-

bemg with automated services and digital infrastructure,
creatmg abalance between technology and nature.

l'

5[59555*@%&3&51&&& .Ejﬁiﬁﬁéﬁﬂgﬁﬂi*%%ﬁﬂwﬁ-l i
ﬁﬁf\iﬁﬂ:ﬂ@’s‘égﬁiﬁ < L5 R U ABE A E)ﬂ
EEMEHE’(?%*H&EEE%&BE TIRTE ﬂ&ﬁiE”ZFsﬁﬂmaiFﬁw

Director B

The iconic Death Star in the Star Wars movies has left
an indelible impact on popular culture. It represents the
limitless possibilities of technology and their potential
consequences. The Death Star serves as a reminder
of the power and responsibility that come with great
innovations, and of the need to contemplate the ethlcal ;
implications of our own creations. T

(EHAE) BEHH BEE BARRY  ERTXCRE TR
AERNER ERARRKNERAIEREERR  RERM
B SSBART A SR ) B R P AL BB B AT IR BB R RIERS A
ABEEE-

18 Stephen Liang ;{él
Director E25

3D printing is a technology that can create complex
objects from digital designs, which has the potential to
revolutionise the way we produce and distribute goods.
It can reduce waste and transportation costs, and
enable customisation and personalisation of products.

EIBIDITEN 1 » B sR 5t AT R ERAS AR 9 Y » A SE
ERRBRMEENSBBENG R CADHORAREEE
WA WRAESTEER : '
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19 Joseph Lo $E&E
—  Director %

The French inventor Nicéphore Niépce was one of the
earliest pioneers of modern photography, and the print he
created in 1825, ‘View from the Window at Le Gras), is the
oldest surviving product of a photographic process. The
invention of the camera changed the way we see the world,
allowing us to preserve moments, and to document events
from the past.

EEZEBAR Nicéphore Niépce BIRARIBR MR — il
R1825FE M (ERIIB NN BB E) BRERHENMER
AR ETHRMAEERANSR » FEEZE—ZIKE TN
AEsoERIBEMAKE o
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20 Victor Lo ZE{hER

Director &%

Shigeru Ban’s ‘invisible structure’ design for humanitarian
disaster relief projects is based on recyclable materials,
notably paper. Since 1994, his ‘Paper Partition System’ has
enabled the production of high quality, low-cost emergency
evacuation centres to provide housing and privacy for the
victims of disasters such as earthquakes across the world,
including in Rwanda, Haiti, Turkey, Japan and more.

BEMRRARKEMEERENE FRA MEEEHE U
AT BRI AR SR 2 R A1 - B1994 F U3k » B HE MR ERM
R SUEESER - ERANES B SRS
EHERENBYBNKE RRTEMENES 2R SR
FEE st -t HEERBERE -

20 | Shigeru Ban'’s ‘Invisik

REREMIRTR Y R

apermaking ST

23

22 Mui Kinoshita i§#E
— Director 2%

Paper, invented by Cai Lun in the 2nd-century AD Han
Dynasty, was one of the greatest designs in the world.
Papermaking enabled the mass production of books and
documents to disseminate knowledge and ideas across
the world. Its impact on human civilization was immense,
and it remains one of the most significant and enduring
contributions of Chinese civilization.

BEATMHCKER EEFEFATHRR AT LEERX
MRtz —  ERM T EBNXMGTRELE  ABABNZ
BEERER THABXAEEEATE MEPEXHE
BE L MARKREE -HERFENEMZ—

23 Donald Choi &% HE

Director %

R. Buckminster Fuller's Geodesic Dome is a design rooted
in the elegant beauty of simplicity and the timeless wisdom
of ‘doing more with less’. In our present era of excessive
waste and unsustainable lifestyles, we have much to
learn from Fuller’s sustainable design approach where
a designer is a synthesis of artist, inventor, mechanic,
objective economist and evolutionary strategist.

B SYNAEERERHERNEOERZE N
R TR BKEERS - SR RAREBSEY £57
XTARAFE BEERENEINIRERN A ESSEE -
HEEBHET REMEBMR - HAR KO- FREES
R RBE TR —5 ©

21 Victor Tsang ZERE
—  Director %

The Chinese people began using chopsticks 4,000 years
ago, first for cooking and serving, then later adapted for
table use. They are the perfect utensils for a culture that
values families dining together and sharing food placed at the
centre of the table. Today, among Chinese and other Asian
cultures, chopsticks still foster harmony, respect and unity.

PEARROTFRERGERART RUERRRERE
R RRICHURERE -BRER-—RABRAE H@ER
BRRBEZHRADPENREERSR RFEXENAR-HES
R RBEPEKREMBENXE RFMHABRMNE - BENE
KERIREM

21 | Chopsticks =¥

L " \ OX ;3
wigs-Army Knife
# IR T

24 Hon Sunny Tan FRiB1E

— Director &%

The Victorinox Swiss Army Knife was introduced over 100
years ago. It gained popularity after WWII and it was even
brought on space missions. This popular red object was
even added to the Museum of Modern Art in New York.
Today, Victorinox incorporates new functions such as LED
lights. | am a big fan of it.

HERBEIENR100SFHEE  E_HEEZHO EER
BEXEANEE L - AR/ NRIBEER  ERASBNORA
LEYENER BHESH HKMALEDESMINGE &
REREBRLS

25 Janet Cheung iREIF

Alternate Director & #HE S

The iPhone revolutionised the way we communicate, work,
and play. Its impact on technology and society has been
immense, making it one of the greatest design innovations
of all time. With its iconic form, innovative features, and
unparalleled user experience, the iPhone is a cultural
phenomenon and a symbol of technological progress,
shaping the world as we know it today.

iPhonean M 3th BB TR PIRVBIE « TFFIR AR - ©HH
BRI ENEEBARE F2RABLLIRREBANAIR
REtz—  BEERSMERINE  RIRTIERTHAE LU SRR
LEARESR  BA—EXERKMEHRBEN R BiE
ERMS BRI TR -

—

1‘/’ —= »

oltaic Technology — |
Harnessing the Sun
KPZRECIREHR
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26 Tom Grey
— Alternate Director &#ES

The need to heat, cool and power skyscrapers currently
contributes to approximately 28% of the world’s carbon
emissions. To address this, we can harness the game-
changing power of solar energy. Using photovoltaic (PV)
technology in building facades and windows, we can
convert buildings into electric solar farms that can power
themselves and contribute towards a net-zero future.

BAl ERAENHE RS MEBRE QG2 KKEEKE
B928% - ARREEBE  RATUMNARGERBRS -5
BEREIMENE S EANRRN  RERMBAEHBITH
BNKGERES SBEREFBHHNERE—S7-

Y2

i

LEGO #=iEK

28 Antony Chan &3
—  Alternate Director BfZE %

LEGO is a beloved toy that many of us have grown up
with, from childhood through adulthood. Its timeless and
innovative design, featuring simple interlocking blocks, has
fuelled creativity and imagination for generations. Beyond
play, LEGO’s versatility and countless variations make it a
valuable tool for education, helping to develop problem-
solving, engineering, and creativity skills.

LERARHBERALOARRNIA RS NEMR AL
HARTREOKTIBE LI EHBNEA BRESRAANRIE
MK BRIGI SRS ENEBSEABRRISBNEE
TR AENRGRRE TR RAIESEAREE -

EFAZETRILERR 2022—23

27 Eddy Hui 5Fi

Alternate Director & #E S

The Sega Telegenesis modem shattered geographical
barriers, allowing people around the world to connect and
play console games with each other. This groundbreaking
innovation inspired developers and paved the way for
online multiplayer gaming, transforming how we play and
connect with others.

HERBERITE R AR  ERHAIMNBERTRETH
BB RBAIMNESAREASTREE ASANERE
BRI R R T RAIEB U R RABMBRNS X

photo by boffy_b

30 | Friedrichstrasse Skyscraper Project

M Friedrichstrasse EEXI&ER T2

BEHE R

Rotary Car Parking
System (RCPS) Gl

29 Lowell Cho BEHE

—  Alternate Director BHESE

The RCPS is a new smart parking technology that offers
solutions to parking issues in congested cities. It offers
operational flexibility without the need for attendants,
increased security and a lower risk of vehicle damage.
With the use of composite parts, it is easy to assemble
and dismantle, and can be used effectively in areas where
space is limited.

BEAE R MRS AL ER %%E?&EB‘\JWFEDEQ"

HEME RERE BERRBABES ERZEZLBH R
BERZENEAE FRARBASHES  ZRARKFE R
RABERAMRZER -

“a similar building was actually constructed.

30 Michael Chan PR&¥%E

Alternate Director B#EESE

R "
In1921,inacompetition to design Berlin'sfirst-everskyscraper,
the revolutionary design by the then-unknown young architect

the future of modern architecture. It would be decades b

19215 EREME—EERAENLERED > EREFR
(BRI FE R ZEET Mies van der Rohe IR X T—IRIRIEHISE
1R 2 AT AR AERERS © 38 » fth 354 8 44 0 352 38 4938 PR A1) R Al
B MA—BRARANARER - U+ BUORIR
SHERRE- 5
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Design Digest :&:t—==
All About
Our Events,

and More!

EEEEEHEA
R ELAth:E 2

Design Digest gives you an
overview of HKDC’s design-
focused activities that ignite
the imaginations of all design
enthusiasts, including

our flagship Business of
Desigh Week (BODW) and

its concurrent events. This
year, to our lively calendar of
forums, exhibitions, festivals,
publications and media
outreach activities, we added
the consultation project,
POSsible! Public Open Space
Design Lab; and a study trip
to The Netherlands, which
presented great opportunities
to engage in international
cultural cooperation. Read on
to find out more!

H —_=FBMRTHREBRFSHFONEKR
REHEE) EPOEEERE (RtEm
1 FRAEREHREE > M —RR B
ENEIEEGR . SF° BRAOIFTEBEET =
BE-RE - RE - FTHRRERBINE
[EIREE TR AR ERR RIS AER
MZERIARIRE! 1 U R IER PR BRI TR
HSENARERE  MORE THE
ZEK

Media Publicity
R

Metro Radio Programme -
Good Life Good Design
WA & 8 B —4Er R st

BODW 2022 Concurrent Events
R E A 2022 FHEES)

Designlnspire 2022
RIEREHEE 2022

deTour 2022 Design Festival
deTour 2022 5t

Leadership Forum on
Design Education 2022
RETHA EHERIE 2022

Business of IP Asia Forum
(BIP Asia Forum) 2022
oD A E RS P s iE 2022

Design takes to the airwaves on ‘Good Life Good
Design’ co-hosted by HKCD and Metro Radio, which
has aired every two months since 2017 on Metro
Info FM99.7, Metro Radio’s ‘Doors to the World’
programme. From April 2022 to March 2023, we had
an engaging season titled ‘Design for Sustainable
Community’. The entertaining and informative
radio segments explored how design isn't just
about aesthetics — we learned how, with thoughtful
design thinking that focuses on sustainability we can
elevate our daily lives, enhance our wellbeing and
future-proof our communities.

BH20174F#E » Fi A A FM99.7 (R EEFI) =
M1EBFEH—XESBRPOETBANASH S
R MEEH R B BERBBARE
R R SR o FR20225E 48 F 2023438 1 IR ff
W Teest - BERAHENE ) 28> AR BN
BT E R R A NAREERATEEE B
B BAZENRT B RERTFEZE B
HMEHELEE  AATERBU > LIEEZERKRIK
&

Designinspire 2022 is a celebration of world-
class designs by global creative gurus, trending
brands and design academies and institutions.
Since 2021, this annual creative showcase has
been broadened into a year-round online-to-offline
programme for promoting international designers
and projects to industry elites and the public. The
virtual experience featured an engaging showcase
of designer projects, thematic designer stories,
fun interactive experiences and a range of creative
workshops; while the in-person roadshow in Hong
Kong highlighted local creative forces.

DesignlnspireEJauxuﬂﬁ 52022 E 2 IKAIER
HEERR T U KRR B RN A TE R
E+ °c H2021F i L FERIRBEEHARAZFIE
EEE BER L RETZERE E—PRER
BHRMAREEERR I RER R ETE2M
RERSTIEE - EEAERE Bk E B8R —
ERRIETIEY  REBRMNETRTRE A
RKESHEIZAABIA ZE

deTour is Hong Kong’s leading design festival that
celebrates the innovative works and concepts of
local and overseas designers and creative talents.
With the aim of erasing the barriers that exist
between design and people, deTour 2022 took on
the theme of ‘Design as One’, encouraging the
public to express their ideas and take part in the
design process. The design festival comprised 4
main exhibition categories, 39 workshop sessions
and 11 design dialogue sessions, film screenings
and guided tours, as well as a virtual festival.

deTour2 E B FEERTRE B ith 7 B B %
S RAREANANER SEEBHSEE
& deTour 20229 E REZ M85t E » BERAM
RETHEERENIT B ARBERER WS ML
B FEBEENATERE 395 TIEL 1115
REt B BN S  GEE > U E R o

The Leadership Forum was a full-day event
which brought together renowned leaders from
industry and academia to share their ideas on the
significance of having the mindset, process and
methods of design entrepreneurship under the vast
development of business and technology in the
modern age, and how education can keep up with
the footsteps to nurture challenge-prepared talents.
Under the theme ‘Design & Entrepreneurship’, there
were a total of over 7,000 cumulative audiences
joining the forum in-person and virtually.

Rt B A BMREEEERNS2MANMEAL

FHEEENNESERERENS K Rtal%R
%’E\iﬁéﬁﬂﬁ;ﬂ’\]igﬁ’ﬁﬁﬁ?%ﬁzﬁﬁiﬂﬂﬂé—i
Bl i > FRIS B AE N FEHNEMI AT o KB E
B TRetBag %) - 2ARHAHEBA 7000%@%
LR EBR

With the theme of ‘Creating New Value, Discovering
New Frontiers’, the 12th edition of BIP Asia Forum
brought together over 70 speakers and inspired
14,000 online and physical attendees. The forum
explored the potential of IPs in business value
creation and uncovered the profound impact of
megatrends on the IP landscape in Asia and beyond.
To strengthen IP commercialisation and facilitate
industry collaboration, the debut of the ‘Innovation
& IP Market’ showcased original projects from IP
owners, and provided an ideal platform for IP users
and service providers to explore new collaborations.

B12EENMBERESEREU THEAHREE-
FRE BN AEE ER70SMEERIER
14,000 2RISR LRR - BERF M EEEE
BRIEAERE  DHIBRABRHTENUAES
BRAN A E RIS B R 28 o 2058 A E R R B AN
REXRS(E mIEEREM FBIREEE > BR
A EEEAENAIFIER > X253 EE B A AR
BRI HIRENTS  BRGEFROFEg -

Organiser & (i
Hong Kong Trade Development Council
EREZERER

When and format RFEAR 2=
Year-round, hybrid promotional programme

E5 R E R THEFEEE

Organiser 1
PMQ
2n -Vl

When and format BFEIR A7
18.11.2022 - 04.12.2022
Hybrid event 48 ERA4R FRL&SIEED

Organiser i EE{iI

The Hong Kong Polytechnic University School of
Design, Hong Kong Design Institute (member of VTC
Group) and Hong Kong Design Centre
EBETRERBH - EBNERTRRK
BERETHIL

When and format BFEARZ
25.11.2022
Hybrid fourm 43_E K48 FRAS R 1E

Organiser 3} E{iI
HKSAR Government, Hong Kong Trade
Development Council, Hong Kong Design Centre

EBRERM EEEZERBREBRHL

When and format B
01.12.2022 - 02.12.2022
Hybrid forum 43 t AR N Rt &3R8
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Guangzhou Design Week 2022
EMEREtE 2022

Quarterly E-newsletter

FHEFEA

DMatters

Publications

R

HKDC Annual Report 2021-2022:
DESIGN CAN

(BBZTHOER 2021—2022:
DESIGN CAN )

With the theme of ‘PASSION’, the 17" annual
Guangzhou Design Week exhibition welcomed
402,713 participants in an event space of over
180,000 square metres. The B2B exhibition explored
the exciting possibilities of design and building
materials in contemporary living life aesthetics as
well as new business formats. Over 1,006 renowned
enterprises showcased their products, along with
more than 400 distinguished guests from the design
industry including design masters, crossover artists,
and emerging designers. The exhibition featured
over 40 ‘Super Curation’ installations and booths,
as well as over 150 design activities, including a
successful content-led design event that combined
social interactions and business explorations.

BI7TEEMRFAAREU TAAE ) A& HME
fR1£180,000F /5K > BNk 51402,7138HE 2
H-BEg ;i;?%ux;r%ﬁ!&?‘ﬁ%%%)\j:ﬁﬁﬂ S
REREEEZ2MEENIAREM X5 BA
1 oosaﬂ]%m%)ﬁtﬂéuu ) W BAS EA00 I R 5T A
B BRBMR KM B R EELE o KGHR40
Z M8 NBARKE ] £ EMENA  £ITHB 150158 5t
EE BE—BAREE - EMREHREERR
MR—EHRT g -

Organiser EH#E (i
Guangzhou Design Week Organising
Committee

EMNREEEE

When and format BFEARZ =
03.03.2023 - 06.03.2023
Physical exhibition Ei2RE

Our dynamic quarterly newsletter DMatters is your
go-to-resource to stay updated on all the vibrant
happenings and trends sweeping through HKDC’s
lively calendar of programmes and activities. Don’t
miss all the biggest industry stories about up-and-
coming new talents who are setting the design
world abuzz with their creativity, the visionaries
who are changing the global design landscape, and
the innovations that are set to change the world.
Subscribe today at www.hkdesigncentre.org to read
our exclusive interviews, articles and features that
will leave you informed and inspired.

ETVHREBRFROLT BB REE %55,55
RHRIHRRBEBR REEENFES

sflDMatters{@ R REF = 2 8 o Wim BRI AR
SHFUEARIBR TR BEAL Eﬁﬁéﬁuﬂn+4&
BB RIE ST BR » 32 B et R BIHT RS

BAEARBEEBELED -FHEBRTN XENE
BAR  UEEEZEN > Bl EE o BN ET

DMatters : www.hkdesigncentre.org

As a special edition to celebrate our 20" Anniversary,
the name DESIGN CAN highlights the immense
potential of design for improving our society and
collective wellbeing, and it is the first of more editions
to come. From ‘massive weaving’ of creative ideas
from different community stakeholders, to themed
events and exhibitions that bring industry innovation
trends, this report maps out a lively account of
HKDC's achievements under the theme ‘Design for
Sustainable Community’. This 2021-2022 edition
has won LACP Vision Awards (Platinum) and ARC
Awards (Bronze).

EENEERAPORIL - +AFZE HANE
$RIEFVEXZ 2 DESIGN CAN > REAE R T HRER
AEE > WA EAMERE A FiRESE/INHN
FRRTTE - 72 RR5t - BEUREHLE NAFEE
T HA—FREEFOBE-—FHNIER AEE
FIRETRESHEUHEBEFUTRERE ) WAEZE
BEAIBRE  URERABNELRRNE
BHNEREFEHRBES ©2021-2022F R BEXE
BREREBVision K (A£%) KRARCER
R ($78F) -

Won Two Awards

BEmMIR

D LAacP
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e
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sk witiee

Design for Sustainable ﬁ
Community it R

<</*Iu\u§§+'7i<:%§m@>> LB

The interviews for ‘Design for Sustainable
Community’ were a journey into the minds of 10
creative partners from BODW CityProg 2022.
Individually, we may have limited powers, but when
diverse disciplines come together, the boundless
potential of innovative thinking and design can
unleash its magic to shape a better community.
From reimagining living spaces to transforming
everyday objects, together we can pave the way for
a more sustainable future.

(RBRRE - K EHE) Wik T 18 IRt E B
&E§2022) AIEUHEHEREERSTNENE
T2 FNARE > SRR T AR BE RIS BV Bl S U0 7] Bl L £
AR EANDEBHFHAEE  BUEERR
27 BEERRRIN B ERRFNEN  HEEE
EFtE - BimEREBEEER  HENERFER
me RPATUEFRREEAREN
RE e

Design !n Action
(EREteread)

In ‘Design !n Action’, 12 local design companies
shared their stories on public space, art tech, social
innovation, sustainability, and experience design.
They were part of ‘Design 'n Action 2022-2023,
a special initiative that embraced the concept of
‘Business for Good’. Bringing together nearly 60
design companies, the initiative nurtured over 300
localtertiary, secondary and primary students through
engaging and interactive activities, promoting the
value of design and inspiring the next generation in
their creative career planning.

(RETiF B &) Shf T12R A MR et B2 > SBIRE
PIERAHZERM MR L F R FTRE SN
RS ATENEENRE - EMEEBUEAS
IR A TR T B E2022-2023) iL60K 2 £
Wt EEN—M T BIBAEIEE BR300 4
MAZE - PHNENBER T BT —RT R
MEENBEEERE EBTHAE @
EHRETF o

Design for Asia:
DFA Awards 2022
(4aEasRE

Discover the best in the world of design! Featuring
exceptional designs that span across science and
technology, spatial and environmental experiences
as well as important social and humanitarian issues,
this book provides a good look into the contributions
of three industry trendsetters, 195 winning design
projects, and 16 young and promising Hong Kong
designers from the DFA Awards 2022. An excellent
cover for all design enthusiasts who seek inspiration
from the best in the field.

BRMEEZKRESFHR | ILEEERBEE
MoTHRBERR - SEAMEEAEZESTN
JEN RS A AR AR EHDFAR T 882022/ =i 58
STRBE 195EBREHIBERARIUEEFEFR
st & > Rkt P AR A5 SR B9 B K © I RARE R 51 R
REB THERERBERASFTRNER B/
BIEARTFE -

(Ret&+E)

The topic of ageing gracefully took centre stage as
HKDC teamed up with Joint Publishing to publish
the inspiring Chinese-language book, on the
transformative power of good design in the lives of
the elderly. Echoing the thematic exhibition, ‘Brand
New Youth’, curated by Design Spectrum in 2021,
the book features interviews with 15 specialists
in elderly design and social innovation. From
reimagining living spaces to revolutionary social
initiatives, this book shines a light on creating an
inclusive community for all generations.

ER MBMstEER ) AP EE > BBRF PO
H-EBEESEHRESREANOH R EY
B st GBI B R S R4 - IERE
REtEaE) K201 SRR 118 o 4 ) THERE > %35
T15ERFIRES R TR AL G AT B - EEE
EEREBREMLE R ILESE

o8 Eym
B2 RENHEMUTER R e 4y
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Online Resource

MLEER

Hong Kong Design Directory
BAREE

The Hong Kong Design Directory is a one-stop
resource that connects businesses that require
design expertise and services with local design
enterprises and creative talents across different
disciplines. Hong Kong Design Centre publishes
the Design Directory on its website. To search the
Directory, please visit www.hkdesigncentre.org.

EERIEEALTMRFEERME—E -
HELERNERGE RESBRAFTENAF
MABATAIUERTHEBE BERERNERE
TEhH ZRSKRER FHABEERFTHO

#8114 : www.hkdesigncentre.org
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International Cultural Cooperation
B PR SZ1E 33

Design Thinking & Innovation Consultancy

MERERAERIIAR S

Business of Design Week — The Netherlands Study Trip 2023
RETEREA - A ERE 2023

POSsible! Public Open Space Design Lab
MEfMARAE!

Business of Design Week 2023 (BODW 2023) is
organised by Hong Kong Design Centre, together
with CreativeNL, the platform for creative pioneers
from the Netherlands, BODW 2023’s Partner
Country, and Create Hong Kong (CreateHK) of
HKSAR Government as the Lead Sponsor.

The Netherlands study trip, which took place from
23 to 31 March 2023, marked the first major event of
the strategic year for BODW 2023. This trip provided
a unique opportunity to connect with key Dutch
stakeholders and explore potential collaborations
for the BODW 2023 programme. The study trip
was co-led by Mr Kevin Yeung Yun-hung, GBS,
JP, Secretary for Culture, Sports and Tourism,
HKSAR Government and Prof. Eric Yim, MH, JP,
Chairman, Hong Kong Design Centre. A total of 24
Hong Kong delegates from HKSAR Government,
public organisations, design sector and institutions
participated in the trip, which included visits to Dutch
studios, iconic buildings, training programmes, the
ministries, and museums. The Hong Kong delegates
gained insight into how the Dutch creative industry
is facilitated.

Fast facts of the Netherlands Study Trip 2023

- Visited: 5 cities: Eindhoven, Rotterdam, Delft,
The Hague, Amsterdam

- Visited: 40+ organisations and brands

- Met: 60+ representatives from the Netherlands

- Attended: 2 networking events on circular design

%5t & F 2023 & B 5 5t HH 0 Bk R SRR AN T B
HAE|ZMa 5 NRIZ&EM) (CreativeNL) 225% > il
ERRIITHERN TAISE8) FATZEKE-

AEE R ER2023FE3F23HE1HETERR N
A E R A2028M EEE R EH - EERRE
IHE ER 7T Bk R B L B 52 > IR R R B E A 2023 & 1
BEENEREAE - ZREAEBRAITHREBAF NI
REERIRERBRGHBLEREBRTFOERER
TSR HFEE  FRAHFAUREEBFER
FF~ AE S REHMTEREBNEBRRSM 1712
BIES B IIEE  thAZ R 125872 « BURF26PT
RiGYE BEBAREATHRETHAREENERE

R
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for B & 2R [E 20231 B8
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BR60ZZRBTHEINAR

SIN25 RN BRI FUEE

HKDC helmed the POSsible! Public Open Space
Design Lab project as Design Thinking Advisor,

it is an initiative by the Architectural Services
Department of the Government of the HKSAR,
which explores innovative design to transform Hong
Kong'’s public open spaces (POS) into desirable
bustling hubs of life and community, as well as
achieve sustainable development.

POSsible! explored six common types of public
open spaces in Hong Kong, from Sitting-Out

Areas to Public Play Spaces, Plazas, Public Parks,
Waterfront Promenades, and the natural tranquillity
of Country Parks.

A series of interactive Design Thinking Workshops,
Field Surveys, Literature Reviews, enlightening
Case Studies, and a Symposium brought together
over a thousand participants, including members of
the public, government officials, talented designers,
and industry experts. POSsible! embraced the
collective wisdom and creativity of the community,
united in their quest to co-create sustainable,
thriving POS.

The initiative yielded a tailor-made Design Thinking
Toolkit and Design Guide Set developed according
to the principles of Good Design-led Values

and Strategies, which will pave the way towards
creating sustainable, inviting, and truly inclusive
spaces in Hong Kong.

MERARAE | HEBR T OEER G B MR
EEFIITHERNREREEM SERRNMAER
BTG REBAHEMBE RS ABEERRR
BENRERMHRMWE  ARBERAIFERRE -

MEMARRE ! RRANESEERNAHTEMHE
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RIBEF AR o

HEBE—RIINESH R B M TR - EMER X
RS  ROIFAE RN & RER—T222mE
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Design Guide features three volumes, shedding
light on the basics and the essentials of a desirable
POS project; diving into different innovative design
ideas that could help to achieve a desirable POS;
and providing resources that could help users along
a POS project respectively.

etisEEN = 2R SMRNER AR Z/EE
NERANANEEER - RAMNERERARE
R RIATRET IR MU Rt i B fE sk st 15 Rase Al
AHEREENER

Design Thinking Toolkit creates combinations of
actions and tools to deepen the understanding on
the dynamics between POS users, stakeholders
and the team in the design process.

HetBHTAAEBESARITBHN TR EER
ATRAHRZEMEETES BMERE FHERE
Bra9Eh Rt




HKDC Annual Report 2022—23

¥ & juawageguz Ajlunwwo)

P

130

Expanding the design scene with
collective effort

BhERREAE

Building local and
global connections

B4R 2 IREHER

Design advocacy and
knowledge sharing

BEHERRA AT

HKDC is dedicated to promoting design
thinking and nurturing creative talent through
partners in different industries and sectors
of the community. This year, we supported
39 partners in promoting 51 design-and
innovation-related programmes, contributing
to our collective efforts to foster industry
diversity and to drive Hong Kong’s design
ecosystem forward.

EBRGTPOBNEARRTERLERRE
B HBRABENERARETRIEAL -
S8 RMENLZFEIMERBEFRARFNE
PEfRE - &34 ES1E B R St R BT AR R BY
EBNEHE ERAZNETHERERAS T
BRE REFBRERER-

As the government’s strategic partner on
design, HKDC welcomes interorganisational
and intercultural exchange with stakeholders
from around the world to advance our
mission. In 2022-2023, HKDC hosted
three delegations from trade organisations,
industry associations, and government
representatives from Hong, Czech Republic,
and Italy. Through these visits, we gained a
mutual understanding of industry directions
and trends, laying the foundation for future
cooperation in fostering local design ecologies.

EABUTH BRI Rt RIS N » TAER
STRLREE R RS RFREET
SHE EXERT E—PEREHm
2022 F2023F E  HLERFTARIZRES
B ABAT ERNEZES  TERGIK
REEAH=ERKXRE - BiRELHHE &
MEERRERNERARAMEE  BERK
BIEREER > BB ARt £ REES
R o

The Board of Directors and senior
management of HKDC are often invited to
take part in initiatives hosted by both design
and non-design organisations, educational
institutions, and professional associations.
Joining as speakers, judges, and special
guests, they leverage their extensive
knowledge to drive home the importance
of human-centred design to people across
different sectors. They also advocate the
importance of design during media interviews
to inspire members of the public.

ERERFTALEFEREEEMEEEER
HEHR TR EMITENOEE B EHE
MEXGERMAO SIS LLURHEE
FENZENS R BHERRADERFHN
BEEAE REBALSRFHER LI
IR EERERSPEHRANEERR
£ AHRARGHRAE -
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Our Friends of HKDC (FOHKDC)
Programme unites those who are
passionate about design and believe
in its inherent value for our society
and well-being. Open to organisations
and individuals from all walks of life,
the programme offers opportunities to
foster knowledge sharing, networking
and collaboration.

HKDCR 5t Z & 5t 8l EE A E R 5
WREEFRFAEATERIESEAL
B[R E& A o 51 8 BE B A [R] 57 5! B9 4B 4
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Acknowledgement of Corporate Members

SHAREHELEE

?ggﬂbhc

YEAR & BEYOMND
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Acknowledgement of Patron Members

SHKAEBMEREZEE

Till 31 March 2023, in alphabetical order by surname
HE2023F3 A 31 B> UAHKENFEHF

Mr Fawaz Abid Bakhotmah
Architect & Designer
Culture-Based Innovation Network

Mr Hei Shing Chan

R B8 P S A

Founder, Hei Shing Book Design
B R AR A

Ms Kali Chan

BREFAZ LT

Vice General Manager and
Design Director - Interior,

JATO Design International Limited
fHRRE (EFR) BRAR
B4R R EA R 5 4B EE

Mr Michael Cheung
REILKE
Director, Zincere Limited

ERARAREH

Ms Agnes Chiu
Bt

Lee Kum Kee Co Ltd
=R (F8) BRAT

Ms Karen Chui

wEHRLE

General Manager, Corporate Affairs,
Hong Kong Ferry (Holdings)

Company Limited
EBNRER)BRATEBHELE

Mr Alex Chunn
Principle, nxus space

Prof. Richard Fung
BIRHIR

Chief Executive, Hong Kong
Standards and Testing Centre

ERRERBER OB

Ms Pansy Ho

fBmit

Group Executive Chairman and
Managing Director, Shun Tak Holdings
Limited

EREERARARER
THEERESELE

Mr Jeremy Hocking
President, Herman Miller International

Ms Kigge Mai Hvid
Partner, JA design studio

Dr Tai-keung Kan, SBS, BBS
it

Founder, KL & K Creative Strategics
2RI B REAIMA

Dr Kwong Man-hang, Bengie, JP
(Aust.)

BEUEE L

President , WKK Technology Ltd.
FRBEHKERARMGH

Mr Man-ting, Edmond Lai
RNERE

Director, Much Creative
Communication Limited
ZHAIERABRATBE

Dr Michael Lam
MHEEELT

CEO, Hong Kong Quality
Assurance Agency
EBMERERER

Ms Denise Lau

gRFRL

Chief Executive Officer, COLOURLIVING
COLOURLIVING 1T B 48 &

Dr Flora Lau

RS

Founder, Flora Lau Designers Ltd
BIRERHENFRABTAMA

Mr Siu Hong Freeman Lau, BBS
BINEREE

Founder, KL & K Creative Strategics
HESRITRBAIMA

Mr Tai Yum Lau

BRI EE

Dr Edmund Lee

FEREL

General Manager & Head of Group ESG
Initiatives, Gold Peak Technology Group
Limited; Former Executive Director,
Hong Kong Design Centre

EIIT% (@) BRAF
BEEREMIRE HENEREE;
BB R HROTEAAR

DrHarry Lee, SBS, JP
EhEE L

Chairman, TAL APPAREL LTD.
MERNKERATER

Mr Wai-fung Leung

RfBlERE

Founder & CEO, Artemis Digital Limited
TR AR AR A RITEARH

Mr Lu Lam, Leslie
EMEE

Mr Ma Yu Hung, Samuel
Managing Director,

Luk Ka Paper Industrial Limited
NEBERENR TEBRAT
BHEEKE

Mr Ng Man Wai, Danny
BRXEEE

Director, 4N design
MEEERHEBRES

Mr Nils Neckel
Director, Designlink operated by
Design & Distribution Link Limited

Mr Benson Pau

Founder and CEO,

Wings Trading (HK) Co. Limited
REETT (BH) BRATAIMA
RATHAEE

Mr Chiu Hang Tsoi

BBELE

Chief Executive Officer, Lifestyle
Creating Holding Limited
FHRAIREEBRATDEENTE

Mr Chi-fung Wang

FEESE

Director, China Energy
Technology Holdings Limited
PEERNEREEERARNEER

Mr Ben Wong

HEFERE

Director, Sure Profit Holdings Ltd.
FREEBRARDEER

Mr Danny Wong
Executive Director, Wiseman
International Digitech Limited

ERERYBERMARATDNTES

Mr Peter Wong
HIBMSE

Mr Qin Xia

BEkE

President,

Makestream Design Co.Limited

MNEZETHRRABRATDEEA
Prof. Eric Yim, JP

BEAHER

Chairman, Hong Kong Design Centre
FERPOERE

Mr Leon KL Yoong

HERKE

Techtronic Product Development Ltd
Vice president - Techtronic Design
DrAllan Zeman

BEXEL

Chairman, Lan Kwai Fong Group
M EEERE

2B Square

4M Industrial Development Limited
FringeBacker Limited

Play Concept Limited

Shantou University
AFEAER

Tandem Design

FNT R AR AL R MERAF
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PROMOTING DESIGN THROUGH
INTERNATIONAL COLLABORATIONS

B PR IR 1 4 Bt

As part of a worldwide network of design
promotion organisations, Hong Kong
Design Centre (HKDC) contributes to the
global design dialogue and facilitates the
regular sharing of news and updates to
advance Hong Kong’s position as one of
Asia’s leading design capitals.

EABRRHEBBRIREZ— BBR
TR R 2 B A SR E IKRYBAPT R 5HERE
RERM MBI LR REBEBIHE
MENEZRFTZHAYMAL

International Council of Design (ICoD)
Bl SR

international
council of
design
2003-2023

The International Council of Design (ICoD)
is a world body for professional design,
representing 125 organisations in 53
countries. Founded as Icograda in 1963,
it is a non-profit, non-partisan, member-
based network of independent organisations
and stakeholders working within the
multidisciplinary scope of design. The
Council actively works to promote the value of
design practice, critique, education, research
and policy.

BFRFE%:t1%E (ICoD) B—EZ2kEX
5% 5T AR A > X 7R 5318 B 2K A & B9 12518 E
B8 o 7E19634F A 1L 2 ¥ » 2 F #8 # Icograda
ZER—EFTIFEF  |BIKFIHKREH
THRLSHER T EENBIIRBERFNE
AR AELS > RIBEER B  Twm HE
T SE R B SRV (B (A -

International Federation of Interior Architects/Designers (IFl)

B0 PR 22 P 22 SR/ 5% 5 B R B e B

International Federation
of interior Architects/Designers

2023 Promobonal Mestor

A singular federation of national associations,
design communities, experts and enthusiasts,
IFI acts as the ‘UN’ for Interior Architecture /
Design worldwide. IFI’s purpose is to coalesce
the international interiors community for ever
higher design standards while addressing
and incorporating topical issues and
developments affecting society and culture
today into tomorrow.

B PR == P9 22 SR A/ 3% 5t B B AR Bk BA = — B el
BERHE RAER EXRBFEER
B RAAENRERREN LN
B S E L - AHESTERRRERERRR
DURFA REHRE  BRBRNBREEESH
ERCERERMER W2 BRRFE

World Design Organization (WDO)®
BRTERHE

ESIG N—
WD 0 DRGANIZATI[]N

World Design Organization (WDO)® is a globally
recognized non-governmental organisation
that aims to promote and advance the
discipline of industrial design and its power
to enhance economic, social, cultural and
environmental quality of life. Founded in 1957,
WDO services over 200 member organisation
around the world, engaging thousands of
individual designers through our innovative
programming and initiatives that champion
‘design for a better world’.

B TERAHE (WDO) B— B2 KR
AR IEBUT AR ETEHE T XL (BE
BE-HF - NEBEMREETIRE 7
BRILI 19574 > 2IKA BB 2001E K S 4
B R BTEZRAMBRUTABEREHN
HRMRT AEENEIHEE -
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As apublicly funded organisation, HKDC has continuously strengthened
its corporate governance and improved its workplace culture over the
years to foster accountability, cooperation and collaboration.

In addition to regular reviews of its operation, HKDC provides timely
updates to staff to ensure that operational procedures comply with its
own corporate governance principles.

HKDC has also implemented a two-tier reporting system for managing
potential conflicts of interest for its directors. Apart from self-reporting
potential conflicts at board or committee meetings, directors are now
also required to disclose their general interests, direct or indirect,
pecuniary or otherwise, on appointment to HKDC’s board. Their
declarations are also available for inspection by members of the public
upon request.

ERARGTRMEA —BEABEBEE  SFR—ERNMBEE
ERRREABS X MR SENBEERABHEZHE -

BT EHRS BRES FEERSAPOTEHNRAE TRHHEHREA
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o Income and Expenditure Statement for the Year ended 31 March 2023 Meeting Attendance / BOARD OF FINANCE AND PROGRAMME DEVELOPMENT AUDIT (vs)
c H FE2023F3H31HILMBEE KRR EHEE Total Number of Meetings DIRECTORS ADMINISTRATION COMMITTEE COMMITTEE COMMITTEE COMMITTEE (o)
BRHERY/ FEHE 57 BERITHESE HEEEE BRZEY BEZEEY [+))
2 -
g ERIC YIM E&&BH 5/5 - 4/4 - 4/4 Q
o NON-GOVERNMENT FUNDING FUND FROM CREATEHONG KONG  OTHER GOVERNMENT FUNDING TOTAL (o]
(o) EBFES fEERES HEFES e VIVECA CHAN BR—1f} 4/5 4/5 4/4 4/4 - =h
S - o
| INCOME HK$'000 HK$'000 HK$'000 HK$'000 STEVE LEUNG 35 415 - 2/4 4/4 - =
g WA BT BT T BTt BTt (]
PATRICK BRUCE 4/5 5/5 - - 4/4 0
ct
Government
3 BONNIE CHAN [if&% 3/5 . - 2/4 . (@]
E Grant - 95,135 5,431 100,566 -
BT BB ALAN CHEUNG 35258t 3/5 5/5 - - - »
Project DONALD CHOI &7 3/5 3/5 - 2/4 - o)
Income 433 5,949 - 6,382 (]
HEWA JOANNE CHOW fE i 5/5 5/5 - - 4/4 g-.
=]
Sponsorship EDDIE HUI 5 E#% 3/5 - 1/4 - - go
. 325 12,368 - 12,693
JAMES LAW B 2512 2/5 - 4/4 3/4 - k
Other Income o
HEA - - - - KUN-PYO LEE ZE{@# 3/5 - 3/4 - - (1]
=
TOMMY LI Z=5k$2 1/5 - 4/4 - - (o}
758 113,452 5,431 119,641 )]
STEPHEN LIANG 2% 35 : 2/4 ; ; g
EXPENDITURES HK$'000 HK$'000 HK$'000 HK$'000 DAVID LO Eka4 5 ) ) e ) (0]
52 ] BT T BHETF T BT T BT T
JOSEPH LO 2% 2/5 - - - 4/4 E
Project ;
Expenses 325 71,972 13 72,310 VICTOR LO Zfh&& 4/5 - 0/4 - -
HEXH g
SUNNY TAN BEAB1E 2/5 - 4/4 5 . &
Payroll & - =]
KARR YIPEig 3/5 - - 4/4 -
Related Cost - 34,339 5418 39,757 i E
FERAAMZSH HEAD OF CREATEHK i
B 5/5 5/5 4/4 4/4 4/4
Donation BEEARE E_I;—
1B REPRESENTATIVE APPOINTED BY HONG KONG .
Overhoad & FEDERATION OF DESIGN AND CREATIVE INDUSTRIES 5/5 - - 4/4 B A
verneat
EER T RAEEXRS
Administration 49 7141 - 7,190 = §k
—REERITHER REPRESENTATIVE APPOINTED BY HONG KONG 3
FASHION DESIGNERS ASSOCIATION 5/5 - 4/4 - B g
374 113,452 5,431 119,257 EREELHAGEAS S
|
NET SURPLUS REPRESENTATIVE APPOINTED BY THE CHARTERED @
BEE 384 = = 384 SOCIETY OF DESIGNERS (HONG KONG) 5/5 - - 4/4 B 35
a ~
N
o
n
W

REPRESENTATIVE APPOINTED BY HONG
KONG DESIGNERS ASSOCIATION 4/5 - 2/4 B i
SRR EAR

REPRESENTATIVE APPOINTED BY HONG
KONG INTERIOR DESIGN ASSOCIATION 4/5 . 2/4 - B
EREARFEHERER




Hong Kong Design Centre gratefully acknowledges Create Hong Kong of the
Government of the Hong Kong Special Administrative Region as the Lead
Sponsor. Their unwavering support enables us to foster a dynamic design
ecosystem through diversified programmes.

EERGTPORORB BB ITHERNAEEBFAHMN T2 EMK
1o PN R MEZRS TENRFA BT RIERER - BEE—ER®
EINRFTERRE ©

Lead Sponsor
TEHEKE

CREATEHK

Disclaimer: The Government of the Hong Kong Special Administrative Region provides funding support to some of
HKDC's activities/projects only, and does not otherwise take part in such funded activities/projects. Any opinions,
findings, conclusions or recommendations expressed in this publication and relevant materials/events (or by
members of the project teams) are those of HKDC only and do not reflect the views of the Government of the Hong
Kong Special Administrative Region, the Culture, Sports and Tourism Bureau, Create Hong Kong, the CreateSmart
Initiative Secretariat or the CreateSmart Initiative Vetting Committee.
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