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ABOUT
US
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Design matters.
Like never before.

Great design can improve lives, bring
communities fogether, and transform
businesses and public services.

From a vehicle of forms and functions, an
investment in innovative thinking, a strategic
advantage to a vital cultural force, design has
grown from a being mere response to a business
problem to a loud voice in the boardroom.

As the Hong Kong government’s advisor on
design, HKDC sets it's mission to champion
design’s many possibilities, fo constantly remind
our community what great, intelligent designs
can achieve and to lead the way for our next
generation designers.

From content that advance new design thinking
to events that connect and catalyse, HKDC works
to deepen design’s impact across all facets of
business and society.

Our ultimate mission is to bring the world to
designers, and our vision, is to better the world, by
design.
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Use design and innovation to
Drive Value Creation And Improve
the Well-Being Of Society
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Establish Hong Kong as a centre
of Design Excellence In Asia
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The world is changing, and we must have the vision to
shape our future and change with it. For more than a
decade, the Hong Kong Design Centre (HKDC) has primed
society towards a true appreciation of the importance of
design, and how its strategic use leads to new possibilities
and futures. Why does design matter so much? Because
the future already belongs to the creative class.

Hong Kong has the advantages of geography and history.
Connecting China with the world, our cosmopolitan city
plays a fundamental role in delineating the design future
of both Asia and China. While small by itself, Hong Kong
has the opportunity to explore and embrace its Asian and
Chinese heritage, to unearth the unique nuances and
feelings that are deeply ingrained in our psyche, and to
fuse them with world trends to create something entirely
new that transcends the East meets West notion.

But in this era of globalised digitalisation, we cannot rely
on traditional methods to develop and preserve
competitive advantages. Communications is instantaneous.
A single picture from a phone is all it takes to multiply
data and products through the digital superhighway. It is
only by creating empathetic connections with people and
constantly challenging conventional wisdom that the
brands of tomorrow will be able to thrive.

Design can only be born out of research, trials,
conversations, co-opetitions, collaborations and dialogues.
This we have witnessed in the remarkable emergence of
PMQ as a notable design epicentre of Hong Kong. PMQ is
where many designers, retailers, culturalists and other
members of the design cognoscenti come to converse
directly with patrons and with each other, forming in the
process a true creative maelstrom with often unintended
consequences. PMQ has become a regional poster child of
enterprising creativity. HKDC is proud to be part of the
consortium that dreamed PMQ, but also humbled by its
progress, which is solely that of its stakeholders and
creative inhabitants.

How do we enable creativity? The nurturing of new design
talents is at the core of our mission. By rewarding budding
local designers through the DFA Hong Kong Young Design
Talent Award, we help validate the vision and capability
of local designers, expand their horizon and build their
creative confidence. Our Design Incubation Programme at
InnoCentre ensures that we are in a position to identify
and mentor design entrepreneurs keen to take on the
world but sometimes missing basic business knowledge or
impaired by a lack of effective connections with design
users. Our programmes are primarily geared to advance
design knowledge learning and sharing, and to promote a
new and sometime progressive vision of design to
corporate, government agencies, professionals, MBAs and
decision makers.

MESSAGE FROM CHAIRMAN

To remain relevant, all of us need to learn, unlearn and
relearn. Design is the sine qua non impetus to the
innovation culture that is needed to succeed in today’s
marketplace. This is why we continue to develop our
Institute of Design Knowledge (IDK) as a premier design
knowledge learning platform for creative executives,
policy makers and decision makers seeking to better
understand design as a core strategy, mindset and skills
for survival and growth in the digital and creative
economy.

Since 2002, our flagship event Business of Design Week
(BODW) has become a major future knowledge-driven
programme in Asia and on the global design circuit.
BODW invites the movers and shakers of planet design to
come together and talk, listen, learn, and exchange. It also
reaches the general public by the thousands, promoting
the culture of design to everyone opened to adopt a new
mindset. After exploring the design wonders of Sweden, a
country that prides itself on innovation, we will next
partner with Barcelona.

The Knowledge of Design Week (KODW), a sister
programme of BODW, is a programme during which
designers network with design users and learn new
design-driven business ideas and strategies through
forums and workshops. With the focus on Asia, we also
organise the DFA Awards, which is our way to recognise
design excellence and leadership. Hong Kong is a world
city and a design city.

While remaining a relatively small design promotion
institution, we act as a catalyst and try our best to
coordinate and integrate local, and sometimes even
global, design resources. We are gratified that the Hong
Kong SAR Government has recognised the strategic
importance of design for the future of Hong Kong, and
has been fully supportive of our activities. We also need to
salute the openness and proactive support of our partners
at all level of society. From individuals to academic
institutions, members of our board or government
agencies and corporations, big and small, as well as the
team here at HKDC, we are blessed to work with people
and firms who share the same passionate approach to
design as ours.

We can't predict what will happen tomorrow, but we can
certainly better prepare ourselves for new futures.
Learning design is serious business. And investing in design
is investing in our future for economic and societal well
being. By joining forces, we could co-create a better world
through design and innovation.

Thank you and counting on your continued support!
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MESSAGE FROM

EXECUTIVE DIRECTOR
T BAYEE

Design permeates our lives, culture, economy and society. We may
not even know it but designers are moulding our environment,
shaping our future, and constantly redefining future possibilities of
our universe.

Our past year was inspired by the Living Design of Sweden.
Scandinavian countries, perhaps inspired by the haunting
landscapes of the midnight sun, play an inordinate role in world
design. This is why our flagship event Business Week of Design
2014 (BODW) adopted Sweden’'s motto, “Living Design: Live It.
Work It. Wear It. Do It.” to explore the multiple ways in which
design often inspires and enriches the fabric of our lives. Attracting
tens of thousands of design aficionados from across the world,
BODW has global repute as a premier Asia-focused event on
design, brands and innovation. The event is curated with a mission
to open the eyes and minds of people on how design and
innovation create new possibilities for cities, enterprises and
communities. The next edition of BODW wiill feature Barcelona, a
city that has made design a vital part of its identity.

Our another major event, the Knowledge of Design Week (KODW),
is where a few hundreds of global professional designers and
design users come to explore in details and learn the interactions
between knowledge, new design trends and the power of
designing for value delivery. The theme of the 2014 KODW edition
was “Designing Service Futures for Retail and Hospitality”. In our
globally digitalised economy, designers are increasingly able to use
big data to create immersive experiences that connect
empathetically with people. Authenticity is what makes a brand
stand out. This theme was further explored in the 2015 edition of
KODW, which attempted to bring to the fore design challenges
for future services: “Designing for Service Consumption or
Integrated Experiences?”

Design for Asia Awards 2014 celebrated Asian designs. Our
credibility is assured by our judging mechanism, our ability to
celebrate exemplary design in Asia, for Asia, and the quality of our
publications. We believe both global and local designers deserve
the recognition as they help to shape a better future.

We have continued to work intensely with our partners to
maximise the reach and impact of the revitalised PMQ, which has
become an attractive creative address in Asia. We believe that
PMQ would enable spontaneous emergence and ignite genuine
and meaningful design conversation. We are proud to be a core
consortium member of this visionary endeavour.

Our commitment to the future extends to giving more direct
support to designers. Design Incubation Programme (DIP) is our
way to try to identify and support eager designers keen to become
design entrepreneurs. We obviously can’t choose the winners;
that's the role of the marketplace. But we sure can try to nurture
serious entrepreneurs to become the design gurus of tomorrow.
The DFA Hong Kong Young Design Talent Awards is another
extension of this role of nurturer of new talents, giving a boost of
confidence as well as creating overseas learning, cultural exchanges
and networking opportunities for young local designers.

“The only true wisdom is in knowing you know nothing.” This old
Socrate quote rings truer everyday. To learn, unlearn, and relearn
requires humility and enables us to be resilient, agile, resourceful
and to stay at the forefront. This marks the ethos of our Institute of
Design Knowledge (IDK) initiative. Targeted at decision makers,
EMBA's and creative executives across the public and private
sectors, this programme is run by faculty members drawn from top
international design agencies and establishments. Participants of
the programme will acquire hands on knowledge on design
thinking and learn how to deploy design to create bigger value
and impact through small-class, interactive and cross-disciplinary
learning.

The promotion of local designers is a fundamental aspect of our
mission. Hong Kong needs to nurture more design thinkers and
designers to stay competitive. Our participation in the Milan
Design Week in April 2014 introduced our designers, young and
established, and our design landscape to the international design
intelligentsia in attendance. Through an experiential exhibition
titled “Hong Kong: Constant Change”, attendees were able to
immerse in the design culture of Hong Kong.

We continue to promote design through community outreach.
We cherish the partnership with, for example, Hong Kong
Disneyland and K11 Art Mall to bring students, designers and the
public together in creative settings. It is by establishing these
connections that we can heighten interest in design and promote
a sustainable design culture in the society.

I must thank Create Hong Kong and the Hong Kong SAR
Government for their continual support to HKDC and the local
design community. Appreciation also goes to our board of
directors, our partners and our team for their good work and
relentless devotion to this unique and meaningful public mission.
We will work harder to expand our reach and enhance the
dissemination and communication of our work to create bigger
impacts and better design legacies.

Long live enterprising creativity!
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Hong Kong: Constant Change — Exhibition in Milan
Design Week 2014
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(8-13 Apr 2014)

Design For Asia Awards 2014 Touring Forum — HK Session
{Transformative Design For Asia — Design Atmosphere
and New Thinking)
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(11 Apr 2014)

OVERVIEW OF

MAY

Service Innovation and Implementation: A Series of
Two-Day Modules
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(22 - 23 May 2014)

JUN

Knowledge of Design Week (KODW) 2014
Fat[EIREAE
(23 - 27 Jun 2014)

HKDC'S ACTIVITIES AND PROGRAMMES
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JUN

Entrepreneurship for Design & Creative Business
Certificate Programme 2014 — 8th Intake
BENESHEARE —RITHASTIXRERE
(12 Jun - 5 Sep 2014)

JUL

BODW 2014 Lead-in programme: Designed by Hong Kong
1st Episode — “Functional Simplicity”
RTEMANHER —[EERFTIRIFI=ZS
E-5—[ERAMEHH

(10 Jul 2014)

AUG

BODW 2014 Lead-in programme: Designed by Hong Kong
2nd Episode — “Design for New Nomad”
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(2 Aug 2014)
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BODW 2014 Lead-in programme: Designed by Hong Kong
3rd Episode — “Design for Upcycling Culture”
RTEWEANEER —[BERFTIRIF=ZS
=5 —[TEIRBERS

(20 Sep 2014)

Happy “D” Project
[MR&D5T21]
(Commenced in Sep 2014)
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Design Mart 2014@K11
R Et ™ & 2014@K 11
(26 — 28 Sep 2014)

BODW 2014 Lead-in programme: Designed by Hong Kong
4th Episode — “Playful Images X Fashion Design”
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(18 Oct 2014)
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Service Innovation and Implementation: A Series of
Two-Day Modules
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(3 & 6 Oct 2014)

NOV

BODW 2014 Lead-in programme: Designed by Hong Kong
5th Episode — “Design for New Media”
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(29 Nov 2014)

48-Hour Game Design Hackathon
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(28-30 Nov 2014)

deTour 2014
(28 Nov — 7 Dec 2014)
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Business of Design Week (BODW) 2014 — “Living Design:
Live It. Work It. Wear It. Do It.”
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(1 - 6 Dec 2014)
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DesignEd Asia Conference 2014
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(1 -2 Dec 2014) /

D-Student X-change Programme '
BAER G E i
(1 -6 Dec 2014)

Global Design Network
B PR 2R 5t AR AL B T 2
(3 -4 Dec 2014)

Business of IP Asia Forum (BIP Asia) 2014 \
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(4 -5 Dec 2014) K

HKTDC Inno Design Tech Expo
BEBRERRRARAFREEE
(4 -6 Dec 2014)
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DFA Awards Presentation Ceremony
DFARR 5t R R 22 48
(3 Dec 2014)

deTour 2014: Pechakucha
(5 Dec 2014)

—
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BODW Post Event: BODW®@Beijing
RFEWMEASEEE  BODW@1L R
(3 & 9 Dec 2014)

BODW Post Event: BODW@Guangzhou
RITEBASKEE : BODWEE M
(7 Dec 2014)
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Service Innovation and Implementation: A Series of
Two-Day Modules

RIF RIS EEH AT« MR RE

(16 & 19 Jan 2015)

Service Innovation and Implementation: A Series of
Two-Day Modules
RIFT RIS EEHNT - MARE
(8 & 11 May 2015)
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Knowledge of Design Week (KODW) 2015
FETEIRAE
(8 =12 Jun 2015)
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ON-GOING

Institute of Design Knowledge (IISI‘()\\
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ON-GOING

Design Incubation Programme (DIP)
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Hong Kong Design Directory
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Friends of HKDC Membership Programme
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Communications & Media Publicity
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Visits to HKDC
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Partnership and Collaborations
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ALL INDUSTRY DOERS AND THINKERS, FOSTER
EXCHANGE AND COLLABORATIONS AMONG
DESIGNERS, BUSINESSES AND ACADEMIA.
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Business of Design Week (BODW) 2014
— Living Design: Live If. Work It. Wear It. Do If.

EREHEMA [EERE R 'R 1T Il

By now a must-attend highlight on the global design
circuit, our marquee event the 13t edition of Business of
Design Week (BODW) was staged between 1-6
December 2014.

Sitting at the crossroads of East and West, and of
business and creativity, BODW 2014 attracted more
than 100,000 design aficionados gathered to hear, learn
and converse about the business of design.

If anything is evidence of Hong Kong's importance as
the region’s design hub, it is the sheer scope and quality
of our programmes. More than one hundred design
luminaries, creators, entrepreneurs and educators
presented new concepts and perspectives. Drawing
upon their personal experiences and stories, these
celebrated leaders created the perfect ambience for the
simmering of new ideas, businesses, and collaborations.

BODW 2014 celebrated the design of Sweden, the
world-shaping design giant famous for creating global
brands like IKEA, Absolut Vodka, Ericsson, Candy Crush
and Volvo. Swedish icons such as Swedish Industrial
Design Foundation’s CEO Robin Engman and IKEA's
Head of Design Marcus Engman explained how Swedish
designers reinvented the mundane to “Live it. Work it.
Wear it. Do it.”

Complementing the design symposiums inspired by the
partner country, creators from around the globe like
Dutch architectural guru Rem Koolhaas, auto design tzar
Lars Falk and Pritzker architecture winner Shigeru Ban
reminded the audience that creativity, more than ever,
empowers lives and creates opportunities.

The Brand Asia Forum also returned, with hundreds of
designers, executives and academics gathering to listen
to branding icons such as Urbanears’ Oscar Axhede and
The Absolut Company’s Peder Clason. Topics? Anything

CONNECT

1-6/12/2014

from the branding war reminiscences of bruised brand
veterans to new branding theories concocted by gadget
experts. Conclusion? We are all a brand now!

The 2014 Technology for Design seminar, our annual
gathering of technology experts, focused on deciphering
the appeal of gamification, as a generation raised on
gaming is applying the tools of game theory to customer
engagement, product development and corporate
training.

Per Kristiansen of Denmark demonstrated to our
bemused audience the power of the LEGO® SERIOUS
PLAY® method in solving business problems while Swede
Oliver Merl6v talked blockbuster videogames “Assassin’s
Creed” and “Just Dance” Now. Niklas Malmqvist
explained why you need more than 150 artists to
produce something like “Candy Crush”, while Hong
Kong's own Yat Siu talked up local success story
OutBlaze. Al Gore was right. Games are the new norm!

BODW 2014 saw the inauguration of the new Education
& Design (ED) segment. The maiden programme
explored fashion education under the tutelage of faculty
from Central Saint Martins, Parson the New School of
Design and other leading institutions.

As is customary, BODW was accompanied by a plethora
of satellite events, talks and courses that further explores
the boundaries of design. Most notably, deTour 2014
showcased talented designers from Hong Kong, while
the DFA Awards celebrated a hose of Asian design
luminaries, including Kohei Sugiura, Ho Kwon Ping and
Arnold Chan for their outstanding achievements.

After a year of living Swedishly, BODW 2015 will return
as a global design laboratory, this time featuring
Barcelona, our first ever partner city, as a pioneer in
contemporary urban design.
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Axhede & The Absolut Company #J Peder Clason % % =
EmESE TEEEE XL AHNME
REDVK#AHM IO KN E - s Emis ERE M
e XA RRHREEAAAX MM AT G EE

BESN - 2014 BB FT IR @ R ERALTHEER
goRHEESEGMENAESNERLELREESE
JEFR - R 4 7B Lk 7 0 1B 6 X AP B R Y A S0 AT 2 K
EwERAERTET2EE EnBZERNEEE
ENREBE Lo

et e b 2k B 2 HPer Kristiansen [A] £ hn & # 7
T LEGO® SERIOUS PLAY® 40 fa] /5 % b fiF SR Py 2E R 72
i I B /9 Oliver Merlod Bl 17 48 X 52 83 ) & T %% 54
Assain’s Creed #ll Just Dance Now ° Itk b+ & % Niklas
Malmaqvist & 5 ¥R 72 {i] & E £& Candy Crush & ¢ 8 #7 54
FEBBISOREMRLSE: FEENRBRAI M
X I 8 25 OutBlaze - 1 57 £ B 5T & 48 55 X 8 2 1 &Y
—EEERKRBEMAEN—ZLH !

B EBAE04HBE R B2 BEFRROH
A SFHBTRAGKFRESE - AWK
B BREAME B R BROBN - — RRH
£ RHE DH M -

—WAE RETEFEANBRRT —RINEE R
MFEHBEESHE  2EFRRRAHERTE LR &
MNEAFENERFTRRG T EZEDMBFAAED
RSk BB EE T - @Y F KAmold Chan% :
deTour204E RN T — B ABBERHERANE
5 o

KB —FHIREEE R EFA0HEEFER
WML —EBER2  EEa@BMENT &
REFBRARR BB

100+

design experts,

10+ entrepreneurs

EVERIS and educators
RRES 4 3R BT 6T -

TEXRBER

100,000+

participants
2%
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Designed by Hong Kong
[ & & at]

BODW Lead-in Programme

K &1 & 7 /B BT IE OF B

A lead-in to the Business of Design Week 2014, “Designed
by Hong Kong” was a series of 5 sharing episodes
featuring the vanguards of Hong Kong design talents.
Through intimate workshops and seminars, participants
interacted with designers who have a tale to tell. As
designers explained their creative process, they also
enjoyed the exchange with an eclectic assembly of eager
participants united by their love of design.

Functional
Simplicity
[ERAMEEN
10/7/2014

Design for
New Media

[BRETE R AI2014EEE —[BERT]I A —F
HEAX BEESIERAMOIZTE - 200E
BRTEH RBEEZLAMIR M7 BRsE
BHWE BB T HERBHEMANBIER
B+ H R TERIREY -

Design for
New Nomad
RIS R
CES -
2/8/2014

Design for
Upcycling
Culture

[E IR BER
20/9/2014

Playful Images X

g X Fashion Design
ZIEERE Bl & 1 X
29/11/2014 R R A

18/10/2014

CONNECT

48-Hour Game Design Hackathon

483/ PR ESEHAERERANR
BODW Concurrent Event

RarERIAREE

Budding game designers were invited to test their mettle
by joining the Game Design Hackathon. For a period of
48 hours from 28-30 November 2014, game design
teams worked under the watchful eyes of Niklas
Malmaquist, art director of the global smash hit “Candy
Crush Saga” and Oliver Merlév of "Assassin’s Creed
Revelation” fame. The objective was to win the first
prize and, perhaps more importantly, to impress these
industry leaders. “Lolli-Spin — Everyone Loves Candy”
was the work that won the championship, due to its fun
factor, ease of understanding and potential
commerciality.

28-30/11/2014

— BT S 07 B AR AT R B B 2 BAT48 /)N B 4 15 B & Al
EREFRM] Ak EIE - 7£20145 11 H28-30
HE48/ N HEHEHDTERLRRIET —
OB B2 BROK B F 82 B[ Candy Crush] & 1iT
48 E- Niklas Malmqyist F1 Assassin’s Creed Revelations 9
Oliver MerlovET 2 BB B T —EBE T FEER
EXEREMAE TER - bt T & & & Lolli-Spin —
Everyone Loves Candy| ®.15 78 & « iM% 5t &9 82 B A
ARAMBK AHEB BEAREERE N
i B D) s A P B B i i o

BB
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D-Student X-change Programme

B E X IJII. Il+ :Il
BODW Concurrent Event

n2n7L ﬁ@ﬁﬁﬁ;gy

Co-organised with The Hong Kong Polytechnic
University, Hong Kong Design Institute and Hong Kong
Disneyland, the D-Student X-change Programme was
where nascent design talents from Hong Kong meets
their match from our partner country, 20 Swedish
university students travelled to Hong Kong during the
BODW period to meet their local counterparts to live the
global promise of design.

Led by Per Kristiansen, students participated in a LEGO®
SERIOUS PLAY® Methodology Workshop and learnt
about Swedish furniture working with Fredrik Farg and
Emma Marga Blanche. They also explored technology at
HKCEC , attended the opening ceremony of BODW and
even spent a day in Disneyland for an ImagiNations
workshop.

28-30/12/2014

BMEFERTARE. i?\?’é%ﬂ%%?ﬁﬁﬁ%&féi%k
TREEGMNIBAR RS IEZEERRAZA
BHERNORABEETRR - ZOMJKEEH-‘%E’UK
BERRALEHEHEARITBRRMELER
h B ERIRGR AT EE T YA o

F5 Per Kristiansen#5 48 T + 22 4 £2 22 T LEGO® SERIOUS PLAY®
T {E 35+ X BRFredrik Farg & Emma Marga Blanche 2
BhmBERMRE - BERBEEGERER L —BRE
KA - EEEBETRLETK —KMAOEIRIIE
o BERE2HIRTEHAINRERE . BE
ERER-

DesignED Asia Conference

BRHBETEMNEGES
BODW Concurrent Event
EZ n7L /’7/7/7 Hﬁ/iﬁ:ﬁ

Knowledge. Learning. Teaching. Natural talent needs to
be supplemented by education. This is the mission of the
DesignED Asia Conference. Working for the last 10 years
with The Hong Kong Polytechnic University School of
Design and Hong Kong Design Institute, we invited
leading design professors from the world’s best design
schools to share their knowledge and expertise from 1-2
December 2014.

Whether reflecting on theoretical design, meditating on
experiential learning for sustainable design, or simply
learning how to design a Massive Open Online Course
(MOOC), participants embarked in a unique intellectual
journey in the universe of design.

1-2/12/2014

BEHBEEMNEZEN2014F 129128 B M ETT
BMECGHEEEBEAATHNEEZ  UUAH 2
B HEAERE -BETF- ﬁffﬁ*ﬁéﬁi%iﬁﬁl
AELAERNEENELAEREE BF
Xiﬁw%%mﬁé&?mﬂﬁﬁﬁk“='ﬁﬂff‘ﬁﬁ’]%n;%k

B -
AR AR B0 T i
BB KRB R — LG

(e %Eﬁi%ﬁ BT AR AT B - B8
B 50 2 O

g 5 — 8 22 5l T [
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[ B % =% & Bl Bk 6 o 5%
BODW Concurrent Event
B at & A [ B E B

Co-organized with Hong Kong Federation of Design
Associations (FHKDA) and Hong Kong Trade
Development Council (HKTDC), the annual GDN
Symposium draws the world’s design professionals to
Hong Kong to connect, strengthen bondage and explore
collaboration.

Centred on the theme of “Nurturing Emerging
Creativity”, Emma Ivarsson of Swedish Fashion
Incubator, Mahesh Murthy of Seedfund (India) and
David Wang of the Asia Fashion Federation (Singapore
Committee) shared their experience on the dos and
don'ts in cradling new creative forces at the Keynote
Session.

With its new attempt to launch a two-day programme,
introducing the Open Dialogue cum Luncheon, as well
as the Keynote Session which welcomed the
participation of non-GDN members, the 7t anniversary
of GDN Symposium concluded on a celebratory note.

30+

most influential
design experts
EEXED
RETE A

Global Design Network (GDN) Symposium

3-4/12/2014

BMEFERAAERBFTELERBHOEERR
AEBEERE] BFORSISUREERS B
REFEAXREBE BHTFEEEBR RLER
Ve FERE-

REENEZETERIBERIETNZ N -EEE
S i B 2R 8 I £ Swedish Fashion Incubator 8 Emma
Ivarsson + E[J & Seedfund #) Mahesh Murthy + F1Asia
Fashion Federation CGET i1 3 79 &) BT 0 - IR i@ 35 5
ZEHEEBRIEAT FEEFEFE 2R o

Age@BEARTHHTE BT HEESHEE
EMRIN BERTHRERIRFE UREREK
BIFSBEHENERERR EEAIHT FLhE
B R 3% 5T B BSE 8 & & | R DD 27T ©

CONNECT

Business of IP Asia Forum
THANREREDWRIE

BODW Concurrent Event

KA & B A E R B

How can IP power business expansions? This seemingly
simple question attracted more than 2,000 people to
the fourth edition of Business of IP (BIP) Asia Forum,
held on 4-5 December 2014. More than 80 experts
discussed everything from the impact of cloud
computing on intellectual property, the potential of
micro movies to the intersection of technology and
design in fashion.

Making clear that in the knowledge economy,
intellectual property is at the core of business success,
BIP is not just your traditional conference; it insists on
business development and cross-cultural pollination,
either through informal settings or through speed
networking.

PEYiERuN e

Nig - &
. e ‘5{ g__g?l ?

ﬂ bairam o 1P Lial

¥

4-5/12/2014

MEBEENMNEDHFEE  EEAEUHELTE
HE B S T BiB2,000 A 2005 M fE 28 M A
EREEERE -S0OZNEREE BRI TRE
BREmBEHANBEENEE  AMEZHE
BEBNAERHTHER T AR ERSH R -
g5 MEAGEL S wmIBEEEH BT ANH
EREITIMEMEXD A A E X - NANHE
BEAREBEITAR —EAERSEHRE vEARAAE
FRRXREEABEZNBERE  UBBEBUE S
PEHR MBI ERE -

editic By 2,000+

2 mE

80+

experts
BEX

BB

participants
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Inno Design Tech Expo
(IDT Expo)

R REFHEEEE

BODW Concurrent Event

K5t & B A E B Z B

The 10% edition of one of Creative Asia’s largest trade
fairs — co-organised with the Hong Kong Trade
Development Council — connected hundreds of
creatives with more than ten thousand of eager visitors
in search of products, ideas, inspirations and
entertainment, held on 4-6 December 2014.

New themes and activities emerge every year. Design
and tech move at lighting speed. In 2014, 3D printing
solutions, creativity-driven start-ups and pure inventions
were the centres of attention.

Inno Design is composed of a myriad of small, specialised
event alcoves that allow for an atmosphere of business
intimacy often absent in such mega-events. 50 seminars
explored the event’s major themes Design in Business
and Innovation in Business this year. While the
Inspiration Hall featured exchanges on creativity, lifestyle
and social media, the Trade Hall's talks focused on
commercial topics from 3D printing to cloud computing.
In all, it was a non-stop affair fuelled by the frenetic
atmosphere unique to Inno Design.

As Sweden was the partner country of the Business of
Design Week and IDT Expo, brands like Ikea, Electrolux,
Volvo and Scania leveraged the event’s Living Design
theme to show us all at IDT Expo how to “live it”, “work
it", "wear it” and “do it” Swedishly.

20157 Barcelona is coming.

CONNECT

Hong Kong Design Centre Pavilion

Using AR technology, the central display of the pavilion
delivered HKDC public mission of driving the city's
sustainable development through design.

Adjacent to it was the “Hong Kong Designer Book
Feature” exhibition. Under a theme of “Hong Kong's
Creative Mind — What we think. How we work”, the
book exhibition comprised three different sections:
“Design HK e Design Life”, “Books of a Creative Mind”
and “HKDC Publication”. It showcased the achievements
by local designers and also served as a valuable source
of knowledge for the public to understand the
relationship among design, culture and life.

The pavilion also housed the HKDC Awards 2014
Exhibition. It showcased nearly 190 influential, award-
winning designs across Asia, including the most creative
designs by the city’s young design talents and local
creative companies.

Education Corner

Co-organized with The Hong Kong Polytechnic
University and Hong Kong Design Institute, the
education corner exposed students to the realm of
design through a series of fun and engaging workshops
targeting at students of secondary schools. The aim was
to inspire participants in shaping own creativity,
examining actual design process, as well as exploring
how design can make a different to our future living.

The 10t
edition

B =t+E

participants

2m&

4-6/12/2014

RMETEEZERBE N BASTENETR
Bl RBEREDNEARAREMNAEESE - 1§
BEEMN2014F 128468877 EXBERMEAE
TENFEAL RSO BEZRLXNMERRER
ERm S BRREREN BREMBIEER -

RAEMBNERAFAR SFNEBESHSS
REHEETEMEE - 2014F HXMTHFEERE
EZ=@THTE Wt ERIRAEIER -

2MERTARBEESGRINT D NAZEES &
ERZR NARE2ES0OS BN R EBE &
[EERHAF NS BR-TRIEE &
AREMEREEBNEIRIEAIEE]  BRR—&
JIEMAETEN RO T REEREKNIE
SEAEEASENRE RENASNE  BY
MR ARBENSESP -

ERASTFRITEHAMMEEGNBABER  BE
SUTEFERFTIATE EX-F -7 IO EEH
BRFRRZENRITES  EXRRE Electrolux
Volvo * Scania & I H @ pE(F R & IT AR A ©
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BERBRFTPOURE

TERBUABEERSARBMAARERTEER
R OHES ARG TR AT RFEER -

F E R [& 5 2 A [Hong Kong's Creative Mind — What
we think. Howwe work | B X BEW [ B AR EE
Bl- WXAEERTPEEIRFTEB - RFTEEF]
[Books of a Creative Mind | X2 [ & /8 & 51 /0 Hi F 47 |
ZE EBEARABEETERR T A REE
ENE BRERBEZNTHRK XL £E2ME
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S—ERBIEERAPLRAEZINRELE20145F 8
TETMNZAFENNHERFNELFERS
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deTour 2014

BODW Concurrent Event
n)Z n7L Eﬂ_ﬁﬁﬁﬁ}gﬂ
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28/11-7/12/2014

deTour, an annual design festival, returned to a familiar
yet newly transformed venue, PMQ, for its 2014 edition.
As the new design epicentre of Hong Kong, PMQ
embodied “Co-creation”, deTour 2014's theme, with
gusto.

Over the course of 10 days from 28 November — 7
December 2014, creators, artisans, designers and the
community lived and breathed creativity, inspiring and
challenging each other within the confines of Hong
Kong's new temple of design. More than 70 onsite
deTour events were held at PMQ, while a further 50
satellite events were held around town.

Swedish eyewear priestess Anna-Karin Karlsson, fashion
designer Greta and hybrid power station maker
InnoVentum brought Swedish flair to the proceedings,
while local design wonders LAAB architects and
designers Allan Lau and Chailie Ho worked together to
create Fermata, an eerie, soothing installation that let
participants escape urban chaos. Workshops, seminars,
pop-up shops and creative mart were but some of the
exciting deTour happenings of 2014 .

Attracting hundreds of designers and thousands of
participants, from design pros to creative novices, talents
voyeurs and casual shoppers, deTour has spawned from
a mere concurrent BODW event into a highly successful
and anticipated celebration of local design!

PechaKucha

deTour used the PechaKucha design speed-dating of “20
images X 20 seconds” formula devised by Klein Dytham
architecture in Tokyo, 2003, to introduce Sweden to
Hong Kong. Nine up-and-coming Swedish designers
“chit-chat” flirtatiously about urban culture, ceramics,
jewellery and the likes. With PMQ as a backdrop, design
romances can only flourish...

CONNECT

deTourR204F B HBHHEMXEE XEFHEN
TRl o SEB s TR AR T ET
deTour 20148y E E[ X R &I 1E] -

8B R2014F 11 A28 21278 217 A8+
K ASRAMEA BHR RMEESE2HR
THE-—RSKAE R ER - kSR ILRS
S BiB70BdeTour F BN E LAl F R 817 &
BEBBSOEBEFINEE TR TR -

EB) P - T AR 9% G2 A% 5% 5T A Anna-Karin Karlsson
I 2% 5% 5T Al Greta ~ 8 37 82 )R £ 3 P InnoVentum 75
T M MK RRET RS 5 T AN AR R R BILAABE £
Bl £ 5% &1 R0 Allan Lau 0 {7] #4 4% Rl 3£ [A &) £ 7 Fermata
——EELEEAEBERTOEINES - pid -
—RI Tty e BEREERAETETRN
deTour BAE #E 7T ©

R BAARTMRBTEARSE  LA{EL
% REFATEERAL deTOUI’EEE[uXu+MﬁHJ
MFEHEERNPE R —ES ABMTHORARAAE-

PechaKucha 5% &t Bl &2 37t

deTour5| A 7 #2003 4F B 5 7 Klein Dytham Architecture
gl 9% B[208 A X208 ] @ B XK B R —
PechaKucha - I & 5F X L B2 HE - LTEl 7
BEW NEHSHARTMpEBT Xt BE-
REZTRABEEGA  BRFZERSIE -

70+
e:/ents 50

satellite events

BEER
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BODW®@Beijing and BODW@Guangzhou
R ERAIRRMIXERERE]

BODW Post Event

EZ n7L Pﬁ” fé/%:@

Embracing the mission of acting as a super connector
between China’s rich cultural heritage and world trends
often born in Scandinavia, HKDC organised design
caravans to Beijing (3 and 9 December) and Guangzhou (7
December).

Launched in Beijing by Lars Fredén, Ambassador of
Sweden and in Guangzhou by Jérgen Halldin, Swedish
Consul-General in Hong Kong and Macao SAR, the
events featured a host of stellar Swedish designers like
Lars Falk from Volvo and Peder Clason from Absolut
Vodka. Global design luminaries like Ho Kwon Ping of
Banyan Trees Holdings and 2014 Pritzker Architecture
Shigeru Ban were also in attendance.

3-9/12/2014

7% Z2hENEREEIERBERO YRR &
BB OHEBIIER(2A3RIB)FEIM (12 5
7H)Tﬁﬁﬁfaxa+%?éﬁﬁh

EEf‘”mi‘fﬂi%i\@ELarsFredén&ﬁ%iﬁ&i@?ﬁ%ﬁ?@?ﬁ?
Jorgen Halldin % Bl A4t Rub M E M ub 155 5 & o
HMETHRARANTERR Jrﬁfﬁ'@a%gu?iﬁ
Lars Falk & Absolut Vodka 9 Peder Clason %5 © i & & &
BREUEBRTEBERITERMAT 2014 L F 2450 58
FERXSEH RS HHRFBE-

BEREA

21



Hong Kong: Constant Change 60+
EB:BRE creative
multimedia
’ . presentations
AT SR
BERETF A
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et &= 3 i X
8-13/4/2014 x
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. Lo - . . - A 5 877 4 KB

We were honor to receive an invitation to participate in ?ﬂzﬁﬁiﬁx 5 201454 A8-13 B BT K TALENTS AND GOOD DESIGNS THAT IMPROVE
the 2014 Milan Design Week held on 8-13 April 2014, sp=tm o st sn st rh 0 i b sk sE 7 25 S8 R 56 1T
We invited Danish award-winning architect Nille Juul- : w2 R 4 n QUALITY OF LIFE, ADDRESS SOCIAL

oy Nille Juul-Serensen B & M A EF BB KK - 1ERHK
Sgrensen to envision the future of Hong Kong for one of ~ ° \ INNOVATION AND PRESERVE
the world’s greatest design festivals. Hong Kong's ability &1 J& H F —IH & f © 7EJuul-SerensenBR 7 » & 52
to integrate past and future prompted Juul-Sgrensen to  [5] B & B 48 £ BL R AR B9 3 T 0 3B 1 2 b A8 3 LA CULTURAL HERITAGE.
choose “Constant Change” to illustrate his vision of N . . o
Hong Kong. More than 60 designers were summoned to SHABREEE ﬁé)ﬁﬁ:@ . 1%5-737

. . . T . ; 22 ins S| 87 B i 5 i B T St =R
create a fully immersive multimedia impression of our B R IB 60 4 skt A DA 87 3T 0 2 SR 98 F 0% j{tﬁﬁﬁg%ﬁﬁ@kj—*ﬂéﬂé °
city. Visitors walked a Hong Kong street generated via SEEZYEEMTHNERKMIIE  28EE FRKE = AX [
giant video walls, and used QR codes on mobile devices 4 my e py =t - FIFH S AL FHIE IR b
to listen to each participating Hong Kong designer, thus P s o E e _
experiencing a customised version of Hong Kong's urban R B AT BD AIE RO QRIS - XX —E % ¥ H 85T F
tapestry. WEBWTRE -
) |
A t of th hibition featuri i i - N o i g s s
> par, ol e exhibhion eainng an MROveVe  mE e R —#5 B ES M 2 & — B Stickyline
/7//
X

interactive paper art installation designed by Stickyline,
visitors built a giant piece of rice installation through the EFTHEFHEE  HEHE-—FHEEEHEENE
use of paper and created walking paths between them. K& - KESEH L ELOELE S NKIE o
Indeed, change is Hong Kong's only constant.
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Awards and Recognition
to Design Excellence
FRIBHRHEHRHRFEND

DFA Awards is the most recognised design awards
acknowledging and celebrating design excellence from
an Asian perspective. This year, a judging panel of 40
world-renowned design professionals from all around
the world selected 189 talented designers and projects
in 5 award programmes:

1. DFA Lifetime Achievement Award (DFALAA)
— honour and recognition to a lifetime contributor

2. DFA Design Leadership Award (DFADLA) —
homage to a global, business leader using design
as a strategy for its success

3. DFA World’'s Outstanding Chinese Designer
(DFAWOCD) — the hall of fame for great
Chinese designers

4. DFA Design for Asia Awards — the Oscars of
the Asian design industry

5. DFA Hong Kong Young Design Talent Award
(DFAHKYDTA) — oversea work or study
opportunities for young local talents

Long-awaited by the creative and design professionals
and enthusiasts, the DFA Awards inspires design talents,
propels business prospects and fuel aspirations. Growing
businesses by rewarding talents and promoting Asian
designs is very much part of our mission.

CELEBRATE

D FA AWARDS

DFARE s MBI = TR BB L H&s
MEBEFNEAM ARANETSTHEE 5
FoRARKAOEE REEAEETED BIEBS
BT RZAEEE B 7189 B RIERKH
BRI

1. DFATMBRFAERME —RFRREE

REREEFBEAL

2. DFAREME — URIRABBZEND
¥ B

3. DFAttREHEARE —EARAAOR
s

4. DFAEMNBAEFEHHITE —DMERFITE
B R ETR

5. DFAEBEFRIAIRR -G TAMFER
AT B BEBIEEHS

DFARRGT REFH R I UL TERERFTAT
MnEmEe TENT DT mERARAE - &
PR E 2 & (B E M HRFRNTE
BRRGEREATMEREGTMNRAATHEHE R
AT T ROE AR o

Mr Gregory SO Kam-leung, GBS, JP, Secretary for Commerce and Economic Development (277 from left), poses with Mr Ho Kwon
Ping (far left), winner of DFA Designer Leadership Award, Mr Arnold Chan (3 from left), winner of DFA World’s Outstanding
Chinese Designer, Mr Nobuo Nakagaki (2@ from right) representing Mr Kohei Sugiura, winner of DFA Lifetime Achievement Award
2014 and Mr Henry STEINER, DFALAA 2012.
FTEEEREREEREBB RGN L GBS IP(Z =) HEDFAGR G B SEB (X F o8 4 (2 —) » DEAH RGEH
B A RETAT1F EAmold CHANSE £ (=) DFATE MR R BBt BF FEBETFHIRZ R K FEEXELE(EZ)UR
20124F DFAZE 3R 5T 48 5 K 5t #2175 6 2 Henry STEINER 5t 4 & FR -

DFA Lifetime Achievement Award
DFATE M ER 548 B R R 88

DFA Design Leadership Award
DFARR FHE#2R

DFA World’s Outstanding Chinese Designer
DFAt S H 2 AR ETRD

DFA Design for Asia Awards
DFARE M & A& HERETER

DFA Hong Kong Young Design Talent Award
DFAR BB FRarFRE
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DFA Lifetime Achievement
Award 2014
DFAZE M &% 5 #2 5 R #E 882014

This award is bestowed upon a unique individual whose
life work combines the best of the design profession
with social engagement, especially in Asia. Mr Kohei
Sugiura is such a person.

Mr Sugiura’s work integrates research on Asian forms
and intricate diagrams to book and magazine design. He
rocked the Japanese modern design world by
abandoning the Western grid system prevalent until the
1960s to create original, complicated and in-depth
designs as in “Time-distance Map” (1969) and “Distorted
Globe on the Axis of Time” (1971). Judged by many as
incomprehensible at first, an open-minded immersion in
Sugiura’s world renders the irregular and the unexpected
surprisingly comfortable. His unusual designs seek to
translate the quintessential core of what is Japanese —
cleanliness and purity — as well as what lies beyond.
Besides books and magazines, Sugiura also applies his
vision to other forms of design. Between Bhutanese
postage stamps and Beijing Opera, the scope of his
interests is wide.

Currently serving as Director of the Research Institute of
Asian Design at the Kobe Design University, Mr Sugiura
is a master of graphic design, typography and design
research. After graduating from Tokyo University of the
Arts with a degree in Architecture, Sugiura entered the
graphic design world in the 1950s. From 1964 to 1967,
he was Guest Professor at the Design College of Ulm in
Germany and Professor of Visual Information and Design
at Kobe Design University from 1989 to 2002.
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CELEBRATE
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[DFAZS 38 542 5 A 3t 5% ) % 49 % 25 M I PO A 385
BEFFE URHARETDUAERZAL
BB T SR 2 AR -
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ERMMELRET - b EOFRAEREE FREIZR
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R IO ARAEBRNLE T FEFM IR
EHH AT B R EFE B AL A 895 B 48
REL K - ER/MATTIAN - ML TFIERFT B 2R A
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REFRFERE - TR RE AR
BAMPRT AT MNBRFAHREREMF -EHAE
RREMASEMBRELEEMNE  EHERSOFRMNA
FE R 1964 E 1967 G 18 4258 fE B B o4 1=
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FPREABECHREFNBFBRZHE -

Diagram design of Time-distance Map (1969)
(BRIt ED - 1969 - B &R KA -

Poster design of Beijing Opera in
Japan (1979). Sugiura was also
the planner and designer of the
exhibition.

[HAXREEE ] 1979 R E
FRRE - EHETNCARER
ZIA -

DFA Design Leadership
Award 2014

DFAGX &t 7 #i 88 2014

This award pays homage to a global business leader
who uses design as a strategy for success and a fuel for
business expansion. Mr Ho Kwon Ping, Executive
Chairman of Banyan Tree Holdings, redefined Asian
hospitality and created one of Asia’s most successful
chains of hospitality.

Born in 1952, Mr Ho trained as a developmental
economist before becoming economics editor of the Far
Eastern Economic Review. In 1981, he took over his
father's conglomerate, before defining his own legacy
by founding Banyan Tree in 1984. Mr Ho makes good
use of his developmental economist background by
ensuring that his projects create opportunities for local
people and businesses while adopting sustainability
principles throughout.

In May 2000, Mr Ho was conferred an honorary
doctorate by Johnson & Wales University, before
receiving the London Business School 2005
Entrepreneurship Award. Named CEO of the Year at the
Singapore Corporate Awards in 2008, he received the
Hospitality Lifetime Achievement Award at the China
Hotel Investment Summit in Shanghai in 2009. Ho was
awarded the Singapore Government's Meritorious
Service Medal for his contribution to the founding of the
Singapore Management University.

In 2010, he became the first Asian to receive the
American Creativity Association Lifetime Achievement
Award, and was voted Top Thinker of Yahoo! Singapore
9 Awards 2011. He was presented with CNBC's Travel
Business Leader Award Asia Pacific 2012, and was
appointed as a board member of Diageo, a British
multinational.

The first Banyan Tree resort — Banyan Tree Phuket, Thailand
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DFA World's Outstanding
Chinese Designer 2014
DFA it 5 % HH 28 A &% 51 Efi 2014

This award recognises the achievement of a Chinese
designer based anywhere in the world with an
exceptional track record for the quality and success of
his or her work. In addition, the designer must have
made significant contribution to the design community
through education and active involvement in
professional and social organisations. Mr Arnold Chan,
Principal of Isometrix Lighting + Design Ltd. was the
winner of this award in 2014.

Born and raised in Hong Kong, Mr. Chan founded
Isometrix Lighting + Design Limited in 1986 and quickly
applied his architectural training to lighting design. By
analysing the interaction of light and surroundings
within a three-dimensional space he integrates lighting
effects to enhance the sense of spatial flow within
interiors, and in the process, transforms lighting into a
creative tool.

Mr Chan has worked with some of the world’s best
architects and designers. One of his first major lighting
commissions was for fashion retailer Joseph, whose
Brompton Road store in London was designed by famed
architect Eva lJiricna in the 1980s. In Asia, Isometrix is
known for its work with Philippe Starck in transforming
the renowned Felix Restaurant at The Peninsula Hong
Kong into a standalone attraction. Tazmania Ballroom
and Upper House in Hong Kong, London Edition and
Sketch in London, and the AMQ in Tokyo are some of
the recent projects completed by Isometrix.

Felix Restaurant, The Peninsula Hong Kong (71994)
Z8 S H L Felix B BE

CELEBRATE
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DFA Design for Asia Awards 2014

DFAZE i & R % & Hax st 882014

Group photo of Ms Susie Ho, JP, Permanent Secretary for Commerce and Economic Development Bureau (Communications &

Technology) (7t from left), and DFA Design for Asia Awards — Grand and Special awards winners.
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The DFA Design for Asia Awards is a must-attend event
for the global “Who's Who" of the Asia’s design world.
The Awards celebrates Asian designs that combine
design and technology to promote sustainability and
generate social benefits while reflecting Asia’s rich
heritage. This year, we received more than 1,000 entries
from 23 countries or regions. The awards comprises four
major awards with nominated entries, and includes the
Grand Award, the Culture Award, the Sustainability
Award and the Technology Award. The category awards,
which receive entries via open recruitment, cover 18
categories under 4 key design disciplines: Apparel and
Accessory Design, Communication Design,
Environmental Design, and Product and Industrial
Design.

Our panel formed by twenty-one renowned design
professionals, recognised a total of 168 awards,
including 10 Grand Awards, 1 Culture Award, 1
Sustainability Award, 1 Technology Award, 10 Gold
Awards, 25 Silver Awards, 52 Bronze Awards, and 68
Merits.
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DFA Design for Asia
Awards 2014
DFAE i £ 8 & & sk it 82

g
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The Red Face SILENT Brass™
MARUSAI (South Korea/fg4g) Yamaha Corporation (Japan/H 7<)

Grand Award Xig

Forest Notes
JVCKENWOOD Design Corporation (Japan/H )

Grand Award & Sustainability Award Technology Award ¥l ig

KERTAFHEERE

i.Dummy
Winswin Limited JKZEH R A A
(Hong Kong/& %)

Nike Magista
Nike, Inc. (USA/ZEE)

Rooting Out Crime by Design
Seoul Metropolitan Government

E eG4 OO0Object Mac Pro
(South Korea/E22) Green & Associates (HK) Ltd. (Hong Kong/& &) Apple Inc. 3R (USA/Z=E])
PARKROYAL on Pickering Culture Award X {Li€

WOHA (Singapore/37 %)

The Colours of Asia ZEila¥
The Design Alliance Asia ZE R EHEGR A T

(Asia/Zaif)
= :
- hlJ e
_ Sun Tanning Project ifi B ¥
ThinkPad X1 Carbon Pinmo Design Studio BR:RET TEE
Lenovo 48 (USA/ZE]) (Taiwan/& &)
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DFA Hong Kong Young
Design Talent Award 2014
DFAE R T F et A& %2014

Aimed at celebrating and nurturing up-and-coming
designers and design graduates, the DFA Hong Kong
Young Design Talent Award is our best channel for
rewarding great talents aged 35 or below with publicity,
fame and recognition. What do they get? Precious
sponsorships to work overseas for famed design firms or
to study in renowned design institutes.

This year, 18 talented young designers and recent
graduates were awarded out of the nearly 200
applications. 14 of them won the financial support
amount to HKD 4.75 million sponsored by Create Hong
Kong of the Hong Kong SAR Government as well as
Hong Kong Design Institute and School of Design of the
Hong Kong Polytechnic University. This is more than
twice the sponsored amount granted in 2013, which
goes to show the keen support to the development of
Hong Kong'’s budding designers.

The 2014 award went to nine talented designers and
nine fresh graduates. Eager to go work or study abroad,
these young prodigies will hopefully make further
contributions to the Hong Kong design scene once their
sojourn is over.
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Group photo of Jerry Liu, Head of Create Hong Kong (3 from right) and awardees of CreateSmart Young Design Talent.
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CELEBRATE

CreateSmart Young Design Talent Award

AEERTFRAARE

Grant: up to HK$500,000 financial sponsorship

A SERES0B T EE

LEUNG, Chun Ting Nelson
REE

Apparel & Accessory Design
PR &7 3% =

Chi Jessica

Environmental Design
R A

* NG, Wing Him Samuel
REH
Product & Industrial Design
EmkLESR

TSANG, Wai Chun Aron
BE®%
Environmental Design
R R

R B
» overfab -

DESIGNED

e HE @ o

Mk

Mg i

YUEN, Kam Shing Sunny
TR

Communication Design
B RA

WONG, Kay

="

B2=

Apparel\& Accessory Design

PR #6358 &

33



34

CreateSmart Young Design Talent Special Award

HKDI Young Design Talent Award

FEEEFTFERAT A RHIE FRNMERT2REFERT A RE
Grant: up to HK$250,000 financial sponsorship Grant: up to HK$250,000 financial sponsorship
R 8 25 8 0 0 R B NG, Kai Ho WE PP Tt )

L5 EX

Communication Design

HARE

KUNG, Hiu Ching Fibi
FLEERS
Communication Design
B RA

LAM, Ka Man Carmen
MR

Environmental Design
EE

<

Apparel &
Accessory Design

AR & 5% &

LEE, Tak Shing
e )

Apparel & Accessory Design
PR &6 5% &

CELEBRATE

TSUI, Yat Sing Angus

LI, In Kwan May
Y32

Apparel &
Accessory Design

AR £ 5% &

<

TSE, Siu Shan Hill

it/ I

Apparel & Accessory Design
BR &b 5% &

fl'.'!

Young Design Talent
Special Mention Award

BT aERE

P i
KO, Suet Yi Shirley
BER

Apparel &
Accessory Design

AR 0 5% &

<

EES

LAU, June Kimberly

PolyU School of Design
Young Design Talent Award
FREET XBAIBREFRa A RER

HO, Kwun Him Himmy
A5

Apparel & Accessory Design
AR &0 5% &

.
|%

PRESENCE

NG, Kwong To Toby
hEE
Communication Design
&

>

i
N -

Product & Industrial

Design
EmkITER
WONG, Yok Fai Arnold
Environmental Design
B RG
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DFA Design for Asia Awards
Designer Dialogue
[EE MR R R 8 et B8 Ik atEm e &

Committed to raising further awareness in design
thinking regionally, HKDC hosted a series of briefing

sessions and forums gathering design forces from China,
Hong Kong, Taiwan and Japan. Touring in seven cities in
Asia — Beijing, Shanghai, Guangzhou, Xi‘an, Taipei,
Osaka and Hong Kong — “Transformative Design For
Asia — Design Atmosphere and New Thinking” aimed
to foster exchange in the region and deepen discussion
of design environment and trends in Asia.
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DFA Awards Exhibition
DFARRGIEERE

The DFA Awards Exhibition, a part of the Inno Design
Tech Expo, was held from 4 to 6 December 2014. The
winning projects of the DFA Design for Asia Awards, as
well as the portfolios of winners of the DFA Lifetime
Achievement Award, the DFA Design Leadership Award,
the DFA World’s Outstanding Chinese Designer Award
and the DFA Hong Kong Young Design Talent Award
were showcased.
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CREATIVITY AND
ENTREPRENEURSHIP
AMONG STUDENTS, BUDDING
DESIGN-PRENEURS AND

+ DESIGN-DRIVEN START-UPS.
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Design Incubation Programme (DIP)
BETRIRIEE AT

164

Incubatees
EE AT

"Field of dreams”

Entrepreneurs with new ideas and the willingness to
take risks are at the core of the new economy. They also
need help. Design Incubation Programme (DIP) is
designed as a springboard for emerging design talents
to materialise dreams and ambitions. Funded by Create
Hong Kong, DIP has evolved into a cohesive
entrepreneurship ecosystem offering a one-stop shop
for design start-ups seeking assistance to overcome the
challenges inherent to the successful creation of new
businesses.

DIP assists budding “Design-preneurs” from a wide
range of design-related disciplines, from product,
fashion and jewellery design, visual and spatial arts,
branding and packaging to media and communication,
interiors and architecture, offering funding of up to HK$
500,000 for expense items such as office rental, general
operations, training, marketing promotion or product
development.

NURTURE

More than just a source of money, DIP is perhaps what a
business school should strive to be: a practical,
supportive and helping hand for entrepreneurs keen to
develop their businesses.

On the academic side, DIP encourages incubation
companies to join the “The Entrepreneurship for Design
and Creative Business Certification Programme”,
nicknamed the “7+1", which provides training for
entrepreneurs with expertise in design but lacking basic
business knowledge.

On the more practical side, DIP supports business
development by facilitating participation in events
organised by HKDC, such as the Business of Design

Funding up to
EHESE
HK$500,000
1,076+

global corporate

professionals
visited DIP
ZEHFEERR
BRE RSB

280+
N Property Rights
Applications
HRERRE

Week (BODW) and the Knowledge of Design Week
(KODW). DIP also offers a mentorship programme
consisting of one-on-one session with experienced
mentors. Incubatees could also join quarterly networking
events, meet angel investors and connect with various
business organisations.

If real estate is about location, design is about people,
and DIP a testing field for ideas. Here, entrepreneurs get
the chance to exchange ideas and test concepts in real-
time with experienced business professionals and
prospective clients. This process is particularly helpful for
those seeking to develop the soft skills needed to
succeed in business.

Since May 2012, we have held around 170 mentorship
sessions. In addition we have conducted around 180
milestone meetings to ensure that incubatees remain on
track. In addition, 1,076 representatives from the globe’s
corporate world joined in 82 visits we arranged for our
incubatees.

Since its inception in 2006, DIP has empowered 164
design incubation companies, while boosting a
handsome 94% survival rate (referring to companies
that remain in operation two years after completing the
programme). Since 2006, the incubation companies
have created 1,140 high value jobs, filed close to 280
property rights applications, including 4 patents, 48
registered designs and 224 trademarks.

DIP incubatees and graduate companies are making
their marks. They have so far received 190 awards,
including major industry awards, such as the iF Product
Design Award, the Red Dot Design Award and The
Golden Horse Awards, etc.

This is only the beginning. In the near future, we intend
to intensify our collaboration with other business
incubators such as those managed by the Hong Kong
Science & Technology Parks Corporation (HKSTP) and
the Hong Kong Cyberport Management Company
Limited (HKCMCL). Together, we hope to help design-
preneurs build a creative Hong Kong.
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Design Mart 2014 @ K11
et %2014 @ K11

“A Weekend Design Carnival for All”

We collaborated yet again with avant-garde K11 Art
Mall to host Design Mart on 26-28 September 2014, a
platform that gives designers the opportunity to
showcase and sell their products at one of the top retail
malls in Kowloon.

Under the theme “A Weekend Design Carnival for All”,
59 designers exhibited unique designs encompassing
everything from fashion and accessories to trendy
furniture and homeware. Creators such as BeCandle,
Jungle In a Bottle, POSTalk, WOUF and Contact Design
Store set up pop-up stalls at Atrium to engage with
visitors, helping them understand the relationship
between innovative design and better living.

3 design workshops including “Ebru Marbling Art
Workshop”, “Yum Cha Dim Sum Candle-making
Workshop” and “Jungle Workshop” were held to let
adults and children explore their own brand of creativity
and create little masterpieces for their home. To match
our theme, interactive activities such as the Fun Corner
and Instagram Photo Hunt campaign, instant photo
booth, stamp collection game, redemption of pop-corn,
candy floss and ice-cream, allowed visitors to have an
enjoyable weekend with family and friends.

The event was sponsored by K11 Art Mall.

Local Designers
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“Where design minds meet budget planners”

A creative mind and a brilliant idea may well be
conditions precedent to success in business, but they are
often not sufficient. The Entrepreneurship for Design &
Creative Business Certificate Programme (nicknamed the
“7+1"), organised in conjunction with the Centre for
Entrepreneurship of the Chinese University of Hong
Kong, seeks to bridge the gap between creative ability
and managerial savoir-faire.

In its eighth intake, the programme consisted of 7
modules and 1 PRC field trip, covering topics such as
analytics for customer-centric design, branding,
accounting literacy and lean structuring. Participants
were invited to join a study visit to the Pearl River Delta
to learn firsthand information of doing business in the
region.

The 8th
edition
ENE
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Institute of Design Knowledge (IDK)

B 05k 22 P

The pursuit of excellence requires committing to
constant learning from the best. Knowledge knows no
border in time nor space. It is in this spirit that we
created the Institute of Design Knowledge (IDK) and
adopted an innovative approach to design education.
Our objective? To facilitate the transfer of highly
advanced design knowledge relevant to innovation and
design management to strategic users of design, design
management and design practitioners.

The creation of IDK'’s InnoDesign Leadership Programme
(IDLP) in 2012 met with enthusiasm from the industry.
The IDLP uses a mix of interactive, educational
workshops chaired by leading industry players to teach
the latest in design to local talents. These executive
training workshops, conducted in small groups, were
customised to the needs of local designers and business
leaders. Faculty was composed of individuals combining
industry expertise with the pedagogical skills required to
maximise the benefits of this unique educational
experience.

The IDLP continues to be a roaring success. During the
past years, 584 design professionals and senior business
executives from 115 corporates and public entities
enrolled in 2012-2015 in 33 course modules.
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Colour Solutions: From Idea to Product

BELTR REZIER

Socially Innovative Businesses and Services

HEE @A N ERERRE

Over the course of days in July 2014, Berit Bergstrom,
Senior Advisor at Sweden’s NCS Colour Academy and
President of International Colour Association (AIC),
conducted a programme of lectures and workshops on
the importance of colour decision. Participants learnt
about the importance of colour as a design tool; how to
see colour properly and how to mix and harmonise
colours for maximum design effectiveness.

201478 - @ 2K 8 Im BLNCS Colour Academy /) /=
4% A [ K International Colour Association (AIC) & 42 %k
Berit Bergstrom £ 4% 7T B X 2HREM TIEH - 25
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BERE -

On 24-25 May 2014, Rama Gheerawo and Sean
Donahue, respectively Deputy Director of the Helen
Hamlyn Centre for Design and visiting scholar of the
Royal College of Art held a session to discuss the
increasing focus on services within business and industry,
and the rise in socially innovative approaches within
design globally. Through case studies, participants learnt
about a design philosophy that is business-driven, but
also public-facing and community-centred. They also
attracted attention to the need to reach consumers that
are at the margins of consideration due to age, gender,
ability, economic and social circumstances etc.

JLR 20145 A24%E 258 + 1 2 K E 7 2 B Helen
Hamlyn Centre for Design &l 42 25 Rama Gheerawo % h
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Embracing Complexity through Chaordic Leadership
ERFREESTEBEFEMNTE

Enterprising Design Strategies

EERET R

Order is born out of chaos. Innovation guru and change
agent par excellence, Simon Kavanagh of Kaospilot
discussed the fundamentals of chaordic leadership, or
how to lead a self-organising, self-governing, adaptive
organisation, community or system that blends
characteristics of both chaos and order. Chaordic
leadership is based more on collaboration than
hierarchy, highlighting teamwork under transient
leadership, depending on the status of the project on
hand. It is, in effect, chaos theory applied to design!

T Fr b 2 1 JR BL i 2R - Kaospilot & ¥7 X Bl Simon
kavanaghHi 2 B R 5B T E B A A ARNiESE - M L0
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Animated by Dr. Carlos Teixeira, Associate Professor at
Parsons The New School for Design, and Founder of
ORGE Innovation, M45 focused on how to strategically
enterprise design abilities in open innovation systems.
How can an organisation innovate by integrating skills,
techniques and practices that are institutionally and
geographically spread over is a major challenge in
today’s globalised world. Topics discussed included
treating design as competencies, how to audit and
model design-driven enterprises.

7 B 3 B 18 7x 3% 51 2 B BY 12 #0#% & ORGE Innovation
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Design Planning
Rt E

Experience Design

R R

Vijay Kumar of the Institute of Design, lllinois Institute of
Technology, identified user research, context research
analysis, synthesis, and realisation as the key principles
driving the Design Innovation Planning process. He
presented the process that he developed over the years
while consulting for the likes of Autodesk, Bose,
Hallmark, Kraft Foods, McDonald's, and countless other
enterprises. After articulating the overview of his seven
modes model-sense intent, know users, know context,
frame insights, explore concepts, frame solutions, and
realise offerings, he focused on some of the key
methods, tools, and frameworks used by design
planners during these modes.

7 58 38 T 22 B 5% 51 22 B &9 Vijay Kumar 2 #7 7 [ 8l
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In early 2015, Paul Hekkert of the Department of
Industrial Design Engineering of the Delft University of
Technology, The Netherlands, invited participants to try
to delve into the human psyche; as he believes that
understanding human nature is critical to improve
product development process. Using case studies and
examples, Hekkert taught how designers and marketing
teams can use back-to-basics anthropology to drive
effective and user-centric design processes. He also
introduced Vision in Design (VIP) as a design method
that helps address the design needs of tomorrow while
incorporating a company’s mission and identity.

2015FF WHRBABFILEREBETERAIRE
E Z fyPaul Hekkert 5582 B R A TR A SER O &
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AFE BRTEDEEZIN TEFRARAEBERTE
i RMEERERRTISHERNER -




48

Knowledge of Design
Week (KODW) 2014-2015
EEt [E] ®A2014-2015

This report period covered 2 editions of KODW.
Launched in 2006, the Knowledge of Design Week
(KODW) is now firmly established as a mandatory stop in
the global circuit of design. In 2014, we dedicated the
week to “Designing Service Futures for Retail and
Hospitality”. Combining conferences, seminars and
practical workshops, this week-long event identified the
latest trends and knowledge of both the retail and
hospitality industries, and empowered participants with
the creative confidence needed to transform challenges
into opportunities. It is also a networking platform to
pair up global field experts and industry leaders with
design practitioners, business leaders, design users (such
as those in the field of marketing, business development
and strategy planning), SMEs, start-ups, academics,
design educators and technologists.

More than 684 participants were attracted to interact
with 20 members of the global thought leaders in
design. The 2014 programme covered categories:
Trendspotting, Big Data Analytics, Seamless Experience,
Spatial Experience, Culinary Experience and New Service
Models, with the objective of demonstrating how design
can enhance consumer engagement and create new
business.

Keynote speakers Rakhi Rajani, Director of Moo.com
and Anijo Mathew, Associate Professor of Institute of
Design at the lllinois Institute of Technology, proposed
an in-depth look at foresight and trends in hospitality,
retail and spatial design. Industry thought leaders such
as Andreas Strauss of DasPark Hotel, Brian Bordainick of
Dinner Lab, Chris Hosmer of Continuum, lan Bellhouse
of FITCH worldwide, JinHyun Jeon of Studio JinHyun
Jeon and Stefan Geens of Aventyret also presented on
topics as varied as national brand building in the digital
age, designing hospitality in public spaces, and the
curating of new lives and communities with smart
analytics.

The ever-popular interactive KODW workshops inspired
participants to join a transformative journey that
redefines the creative process of design, that enables
user experience as opposed to generating more
consumption. Dr Bettina von Stamm, Director of
Innovation Leadership Forum, gave a talk on “Innovation

ADVANCE

Leadership in Service Design”, illustrating the necessity
to adopt a holistic context-specific approach to design
while Anijo Mathew explored “Physical-Digital Service
Interventions” for spatial design in retail and hospitality.
Other speakers include Marcus Lui, Principle Brand
Strategist of Continuum, Brian Bordainick of Dinner Lab
and many more. A special seminar on spatial experience
showed how to provoke human senses through spaces,
be it physical or digital.

KODW 2015 explored a seemingly simple but
fundamental question: should we design for services
consumption, or should designers focus on creating
integrated experiences? Through workshops and
conferences, nearly 650 participants joined with the
design leaders of today to explore the challenges of
tomorrow. The seminar “Trends, Culture and Foresight”
saw Tim Stock of Parsons School of Design linking future
with culture. Simon Tye of Ipsos Asia Pacific explored
Asian consumerism and Otto Ng of LAAB transformed
small homes into smart ones. Jason Cornelius of FITCH
Singapore emphasized humanity over commerce, while
big data, ethnographic research and the power of
infographics were the subject of scrutiny by speakers
and attendees alike.

Design practitioners had the opportunity to discuss the
travails of frozen hospitality with Arne Bergh, Creative
Director of ICE HOTEL, and the future of innovative,
minimalist uber-cool brand Muji with none other than
Masaaki Kanai, Muji's Chairman. As much a laboratory
as it is a conference, KODW 2015 once more merged
intellectual content and humanistic drive with an eye on
commercialism for future.
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Happy "D” Project
REDEE

“Because you can’t buy happiness”

[MRETREE |

The Happy “D" Project was our collaboration with Hong
Kong Disneyland (HKDL). Funded to the tune of HK$2 million
by HKDL, Happy “D” was a community outreach
programme that used community design to generate
happiness and to inspire creativity.

20 winning students of the Disney ImagiNations Hong
Kong Design Competition, in architecture, creative
media, exhibition design and other similar fields,
collaborated with renowned design masters and
architects to ponder on happiness.

A “Happy D Project Co-creation Workshop” organised
by HKDC, was held on 11 February at InnoCentre to
give participating students and designers a glimpse of
the programme. Participating teams then proceeded
with their ideation process and production plan at the
following months; their project would be showcased in
the communities from September to November 2015.

ENGAGE
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Service Innovation and
Implementation: A Series
of Two-Day Modules
BIMBRFERAT ARXRE

An integrated leadership development programme
designed for Hong Kong civil servants keen to pursue
service excellence, the Innovative Leadership Programme

(ILP) is where bureaucracy meets creativity for the sake
of organisational resiliency, diversity, sustainability and

democracy. Over two days, civil servants are challenged
to explore the possibilities of design in the formulation
of policies that can improve and better service
innovation.

Enticing reflection through modules such as Service
Innovation and Implementation, Innovative Leadership
and Leading Change, High-impact Communication and
Engagement, and Leading Teams, helped participants to
develop a new, alternative and complimentary vision of

their important mission: To develop human-centric
innovation strategies for social sustainability.
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Publications
H kR T 4

BODW Programme Book
[ EBR) HETH

How big is BODW? So big, that we published a 132-
page programme in an attempt to convey the vastness
and excitement of our marquee event. With extensive
bios and portraits of speakers and presenters, the
programme book is a necessary plan for those seeking
to fix their itinerary and maximise opportunities. It is also
an ideal tool for scanning major global design icons in
the comfort of your own living room!
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—_—1014—

dNews

dNews is a vehicle through which we communicate
details about our events, review government policies,
highlight our initiatives and publish our commentaries
about design. E-published monthly since December
2014, fans and foes alike can stay abreast of our
activities and receive special offers for some of our
events. It is one of the best ways to stay connected with
Hong Kong's creative community.
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Design Post

A quarterly design magazine first published in June 2014
in partnership with Hong Kong's fashion bible City
Magazine, Design Post translates local, regional and
global design trends for the benefits of its fashion and
design-conscious readers.

{Design Post) &l T 2014F 6 A + & — 15 H A& 8 i
FREEIMNMFRRRENRGT TN REETR
R AZRIRRABREM  BRAERITATERS
TR AR o

Design Vibe
R BE

Published quarterly, event-centric Design Vibe is an
eight-page snapshot of some of our upcoming events,
with coverage spanning interviews with design leaders,
showcases of design creations, profiles of new start-ups
to post-event highlights and roundups. Bonus? It comes
with free magazine Metropop.

Fib st b TR BERB ARG TR
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DFA Awards Publication — Design for Asia
DFARR st 45 Tl — (& M R &)

The best designers sense, understand, innovate, and
influence. Their designs reflect conscious observations of
the individual, society, nature, and culture, and are the
results of extended periods of contemplation, research,
and development. The DFA Awards Publication —
Design for Asia, featuring the winners of the 2014
Awards, witnessed the new face of design for Asia in
terms of science and technology innovation,
environmental experiences, social concerns, and
humanitarian issues.

ENGAGE
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HKDC Annual Report 2013-2014
BEREFHPOFHR2013-14

“Creating Value with Design and Innovation” was our
motto for 2013-14, and we strived to live by it anyway
we could, including with the design of our Annual
Report. That period proved to be rich in ground-breaking
developments, as the community gets more interested in
design and its impact. This is why the HKDC Annual
Report integrated, for the first time, Augmented Reality
technology to embed enriched information in certain
sections of the report. After downloading the related
app, interested readers simply need to scan the AR code
to learn more about the future directions of HKDC from
the floating video. A video is now worth more than a
thousand images!
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Hong Kong Design Directory
HARHEE

“The Yellow Pages of Design”
[RETRBNEE]

It is a comprehensive and complimentary online design
service directory that we operate for the benefit of the
design community. By reaching out and creating a
compendium of as many local design firms as we can,
we hope to raise the profile of local designers, stimulate
the development of creative networking among local
and overseas designers, and help design users connect
with local design houses. Users can search across design
fields, industry expertise, firm sizes and design
experience. Award-winning firms can also be readily

700+

Local Design
Companies
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HKDC Library
EFEARPOCEEE

5,000+
design
resources

RETEIR

120

international

design

magazines

“People can lose their lives in libraries. They ought to be warned.” — Saul Bellow

Knowledge is power and the HKDC Library conceals
within its walls a collection of more than 5,000 tools of
knowledge. Dedicated to the promotion of design
knowledge, and keen to trigger public interest in design,
the HKDC Library boasts one of the best collections of
design publications in Hong Kong. Avid readers, casual
browsers, designers in needs of inspiration, students
working on a project etc., all are welcomed to visit the
HKDC Library to enjoy one of the more than 1,900
books stored in the library, or to flick the pages of their
favourite titles from our subscription to 120 titles of
international design magazines.
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Communications & Media Publlcﬂy
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Media Value
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“The Medium is the Message”
[ERE R &

Every year we use every means necessary to
communicate with the public and with the press. We
strive to disseminate, to the largest audience possible,
up-to-date and timely information on our activities,
especially our design-related programmes. We use an
array of communication channels to maintain close
contact with both local and international media. Press
conferences, briefings, guided tours for members of the
international media visiting Hong Kong, arranging
interviews for senior management: we do it all, with the
purpose of communicating our message and to inform
on our activities. We are always keen to receive
suggestions from the media as to how we can improve
our communication policies.

The media coverage of our events in Hong Kong, China
and the rest of the world is increasing steadily. This year,
our programmes generated in excess of HK$487 million
media value, a tenfold increase from last year
contributing to the overall rise in public awareness of
the value of design.

dNews, our e-newsletter, Design Vibe and Design Post,
are widely distributed highlights of our activities and
progress. Our social media presence is expanding
rapidly, as can be seen from our Facebook page, Twitter
and Weibo accounts.
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HK$487,000,000+
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Parinership and
Collaboration
SERBE

“It takes a village”

[RPEERTNE]

The support of our backers is critical to our success.
Without their help, we would be unable to create and
promote the type of design programmes that can touch
the public and help designers prosper. We want to
thank again our major sponsor Create Hong Kong,
founding members, all the organisations and people
that so generously contributed time, efforts and money
to facilitate our mission: to create better living through
design and innovation.

During the course of this reporting year, we co-
organised numerous programmes and events in
conjunction with our partners. Pursuing the dual goals
of nurturing creative talents and promoting design in
the community, we co-organised a number of projects
with our partners and we contributed to more than 90
design or innovation-related programmes organised by
third parties, either from the design community, the
business world, academia or the public sector.

We will continue to strive to increase the depth of our
network of collaborators, both in Hong Kong and
abroad, as we seek to develop new opportunities certain
to arise as a result of the increasing awareness of the
value of design and innovation.
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Friends of HKDC
Membership Programme
FaMgPLzcRERAE

“The Design Illuminati”

ESEENCE ]

We all need friends, and we at HKDC are no exception. The
Friends of HKDC Membership Programme (FOHKDC) reunites
corporates and individuals from all walks of life that share our
motto “Design for Society”. Our objective is to assemble a
group of people that lives for design, arts and culture, but that
also believes design to be a source of values and benefits not
only for businesses, but for society at large. FOHKDC offers 5
membership categories: Patron Member, Corporate Member,
Individual Member, Associate Member and Student Member.

In addition to supporting the design industry in general,
members have the opportunity to interact with, and be inspired
by design masters from here and abroad. Design fanatics of all
ages and background are invited to join us.
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Acknowledgement of Patron Members

R KABYEREZER

(till 30 June 2015, in alphabetical order)

(B Z2015%6 A308 @ LA KHEF)

Mr. Fawaz Abid Bakhotmah

Ms. Wai Kwan, Vivian Cheng
BEHz L

Mr. Michael Cheung
REMKE

Director, Zincere Ltd
ERARRQF B

Ms. Agnes Chiu
BEXZE

Director, SOHK Ltd
SOHK Ltd. 48 %:

Mr. Alex Chunn
Vice President — Concept Development,
Techtronic Industries

BIREXARAR 2l —ERt RHE

Mr. Richard Fung

BILPEE

Chief Executive, Hong Kong Stardards and
Testing Centre

BBRERREFR O

Ms. Pansy Ho

fBEzt

Managing Director, Shun Tak Holdings Ltd.
EREEBRAR

Mr. Jeremy Hocking

Vice President Asia Pacific, Herman Miller Global
Customer Solutions (HK) Ltd.
HERP2REF R (FE)BRLA
TAEE B

Ms. Kigge Hvid
CEO, Index:
INDEX: 7 I 42 £

Dr. Kan Tai-keung, SBS
FRBHR

Founder, KL & K Design
HE SR ARA

Mr. Kwong Man-hang, Bengle, JP (Aust.)
BEE L

President, WKK Technology Ltd
IRBEMKBERAF EF

Mr. Lai Man-ting, Edmond
BUELEE
Director, Much Creative Communication Ltd

HHABEAERAT @B

ENGAGE

Dr. Michael Lam

MG+

CEO, Hong Kong Quallty Assurance Agency
EERBRER B

Ms. Flora Lau

BEE Lt

Director, FLORA LAU DESIGNERS LIMITED
BERRHBERAR

Mr. Freeman Lau, BBS
ZIEEE

Founder, KL & K Design
2SRt AlFA

Mr. Lau Tai Yum
2B EE

Dr. Edmund Lee
MEREL
Executive Director, Hong Kong Design Centre Limited

EERE P (THER

Mr. Leung Wai-fung

REERE

Founder & CEO, Artemis Digital Limited
PTRBBERDA AIMARITBAR

Dr. John Lo, OBE, JP
EEREL
Senior Consultant, Hong Kong Design Centre Limited

BB R L S RER

Mr. Ma Yu Hung, Samuel

BeREEE

Manager Director, Luk Ka Paper Industrial Ltd
NERRIBTEERAR ERBLE

Mr. Ng Man-wai, Danny
ARXERE

Director, An Architekts
An Architekts T 5

Mr. Neckel Nils
Director, Design Link

Mr. Benson Pau

R K E

CEO, Wings Trading (H ) oltd
RET(BE)BERAA AIPARERRLE
Mr. Tsoi Chiu-hang

BEELEE

Executive Director, Lifestyle Centre Holdings Ltd.
BEEERPOER RITES

Mr. Jeremy Vinson

Design Partner, Tandem Design

Mr. Wang Chi-fung

FhEEE

President, China Ener yTechnoIo y Holdings Ltd.
qJSE?JEﬂﬁ%I% g

Mr. Ben Wong

EEFRE

Executive Director, Sure Profit Holdings
MREBERAR RITES

Mr. Danny Wong

EREEBAE

Executive D\rector Wiseman International
Dlgnech

3 %Zﬁ%&mﬁﬁﬁ Al BB

Mr. Peter Wong
EHRMEE

Mr. Xia Qin

kL

President, Makestream Design Co., Ltd
MMNEEBHRRABEEAR BEA
Mr. Eric Yim

BEHLEE

CEO, POSH Office Systems (HK) Ltd.
HEEB)ARAR THAR

Mr. Leon Yoong
SEREE
Vice Presentation D95|gn Techtronic Industries

AIMEEERAA BIAH

Mr. Allan Zeman

BEXLE

Chairman, Lan Kwai Fong Holdings Ltd.
(registered on behalf of company)
MiESERAERAR £/E

2B Square

4M Industrial Development Ltd.
colourliving

Fringebacker Limited

Play Concept Limited

Shantou Unlver5|ty

AR B

TAL APPAREL LTD
BHEERERAF

RYNTSAREB/ERMERAF

Acknowledgement of Corporate Members
KHAAEREZER

(till 30 June 2015, in alphabetical order)

(B E2015F6A308 ' LEAXFTEEF)

O .
Q All Faith Creation Ltd. Cl]m/],glom,gh/lme

ALCHEMIST
baseline =
Brandnews (Q @

CARMEN CHAN

D’ART &t

Research Unit fff 5511

Bawn Sonata”

ewelry Performs Muste

Flux

*xi P

ignite o0 Lo Lo x 1 e

Pingosgrnt Studio

ideas. entertain. life.

IGGESUND

HOLMEN GROUP

5
\/
GOOD DESIGN STORE

KoKkono22'

BE HAPPY

1M,

methodology

MY FASHION DESIGN COMPANY NBWBLACHZ

JMI ASSOCIATES LIMITED

WO U F

mMIra MooN

PLAYBACHK

CONCEPT ASSOCIATESLTD

Sykes Picture THE @
ENEWOF)
House Ltd. — eomrany S

V/ARLE ot
WV

WINSKEY

AG

ARTOP GROUP

BLIND

Design b y ] W

BI.ACKSHEEP

ERZl | oo
e L OOV 4

g FL.ACHEONG

Beijing

e @ESPIeESSu

IDA&BILLY ARCHITECTS

g et

jacking up

J land ite

NTERIOR ARCHITECTS
SPATIAL PLANNING AND DESIGN

o ackingupiterior.com

[tta

Interactive Design

Sfeawelhennyle
Mipow Limited

PARADOX Percy Lo

$0CK o
QBSEXXi0yy e
SPECIALIST
@ \tusrra 0
upMug.com

whicewall

branding & graphic design studio

@ www.wecycledesign.com
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Visits to HKDC
B ERA®ERD

“Come early, come often”
[ ERADBERF 2I5H

Design is borderless, and connecting with design
stakeholders around the world is an important factor in
our efforts to support local designers. From March 2014
to June 2015, we hosted 40 international delegations
composed of government officials, enterprises,
professional organisations and student groups , from
Sweden, France, Finland, Latin America, Chicago,
Singapore, China, Taiwan and Hong Kong.

BEEAR BARND AN RTAIRESIE
FEHRZMAREZTIFOE 2014F3 A £2015
FoAHM  RMMBETIEEGERSHHREK
B Z2TFEEBNEE 0ER BEAHEETR
RMEBE DRIKRERME  EZH - F@E NT=E
M ZET g FREARRE - aEMEE -

CORPORATE
GOVERNANCE

#RED

Given our status as a publicly funded organisation, we
believe that we have a special responsibility to
implement stringent corporate governance policies and
practices, as we seek to instil a culture of accountability,
cooperation and collaboration throughout the
organisation.

We continue to implement the recommendations from
the external audit firm we appointed in 2010, which
includes conducting an internal audit on the critical
areas of projects, finance and administration.
Meanwhile, regular staff trainings are held, which help
ensure procedures are in line with the corporate
governance principles that we have adopted.

The management of potential conflicts of interests that
our directors may face is subject to a two-tier reporting
system. In addition to reporting potential conflicts of
interests to a board or a committee meeting, all directors
must disclose their general interests, whether direct or
indirect and pecuniary or otherwise upon appointment
to the Board of HKDC. Directors’ declaration of interests
is available, upon request, to members of the public.

BEAERPUMER—FIREEDRE  BARRKR
BEERTHRENEXEABRERE  NEEK
BAETHEEXRBENE R -

R2010F MR EF AR ARBETORNRE
FOURSTRAEHNEZRE  WRRTERZS
EARHENEZZE BRMESD—ERT - hONER
HERNREEEI  AEBELENERIE -

BHERTEEERRFINEEEETRKNBNER
NEER - FMBEEERTEAESRAZBEHR
M MBARELZESLFAMAEEREES
BEARNNEEE BERIPLEZERNNE
HREEAMER WAFTERRALAIAAF L
B e
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OUR
ACCOUNTS

=5 A 3
F&XEHRLORE

|
INCOME AND EXPENDITURE STATEMENT FOR THE YEAR ENDED 31ST MARCH 2015

Z£2015F3A31 BB FRE R #HEE

Non-Government

Funding Government Funding CreateSmart Initiative Total
N G = EEETE =
EREEL B &R RIEBEETE st
HKDC Basic Business of HKDC Awards . ) Busme.ss Knowle.dge Knowle.dge Instlthte of Overs.eas HI.( Young HI.( Young HI.( Young HI.( Young
Activities Design Week 2014 Design Incubation of Design of Design of Design Design Promotion of Design Talent Design Talent Design Talent Design Talent
ERmi L 2014 TN Programme Week 2015 Week 2014 Week 2015 Knowledge HK Design  Awards 2011 Awards 2012 Awards 2013 Awards 2014
gzkzgg S ERE2014 %Qf—rﬂn%zom BRI A E RETEEA RAERA REEREA REEE WHMEE  BEEERE BEEERE BEEERE BBEFERE
= a= g 2015 2014 2015 2 EBR AR FEAE012 FHEAE013 FEAE2014
HKS HKS HKS HKS HKS HKS HKS HKS HKS HKS HKS HKS HKS HKS HKS
Income
(LN
g’ﬁ‘g‘gﬁ?}em grant 0 23,113,087 9,344,384 3,043,752 10,670,247 71,388 128745 45150 (773,015 2,481,140 147,735 150,399 1,263,361 31,957 50,877,041
%"éejﬂcome 117,740 1,855,670 3,519,957 1,306,271 880,881 0 345,025 0 403,610 0 0 0 0 0 8,429,154
Sponsorship 0 955,588 3,371,587 683,737 0 0 584,400 0 1620079 321,142 0 0 0 0 7,536,533
B8,/ B0
Other income
2 7 261 1 1 1 137 7
N 08 63 863 0 360,26 0 0 6 3 5 0 33 3 362,390
117,948 25,925,108 16,236,791 5,033,760 11,911,389 71388 2216882 45150 1,250,680 2,802,295 147,740 150,399 1,263,494 32,094 67,205,118

Expenditures

X it
iéoée%;penses 7,742 6,293,812 14,663,734 4,452,262 10,604,454 71,388 1,984,146 0 1,166,930 2,389,025 147,740 150,399 1,032,150 3,900 42,967,682
;;gg%%';‘;‘j cost 9,080 15,992,757 1,573,057 581,498 1,294,935 0 464,986 45,150 73,750 395,270 0 0 231,344 28194 20,690,021
TD;;;“O” 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
nggﬁdﬁggram” 20,000 3,638,539 0 0 12,000 0 10,000 0 10,000 18,000 0 0 0 0 3,708,539
36,822 25,925,108 16,236,791 5,033,760 11,911,389 71388 2459132 45150 1,250,680 2,802,295 147,740 150,399 1,263,494 32,004 67,366,242
;pggg il(rg'f“; ;demm 81,126 0 0 0 0 0 (242,250) 0 0 0 0 0 0 0 (161,124)
;;s:s:*lﬂj[%e\r;s;jexpenses (1,078) (1,078)
80,048 0 0 0 0 0 (242,250) 0 0 0 0 0 0 0 (162,202)
h;g;gﬂ/u(s/;?g;n) 80,048 0 0 0 0 0 (242,250) 0 0 0 0 0 0 0 (162,202)

66 OUR ACCOUNTS
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HKDC’S BOARD OF
DIRECTORS 2014-2015

FEERATHPLESE
i’

=)

i Freeman Lau Roy Chung
Ef¥!§c$t°é||§(s) P 2I/\E7, BBS 75, BBS, JP
Chairman Elﬁ Vice-_CJhairman Vice—_CJhairman
=l

Kai-yin Lo Victor Tsang Ada Wong Leslie Lu
ZERRYT, SBS S HEim, JP
Director €5 Director €% Director €% Director €5

68

3 -
HEY
Eric Yim

=g Cees de Bont
Di‘&cﬁ"g% Director &2

Bonnie Chan Selina Chow
= B84, GBS, OBE, JP,
Director == Director I%

Meeting Attendance/Total no. of meetings
SRHERM/EEHUA

(1/4/2014 - 30/6/2015)

Mr. Victor Lo & {88 5t &£

Dr. Roy Chung $& & F 18 +

Mr. Freeman Lau 2| /N EE 5t £

Representative appointed by Hong Kong Federation of
Design Associations

EERTHEEAR

Representatives appointed by Hong Kong Fashion
Designers Association

BEERLERTAHEAR

Representatives appointed by Hong Kong Designers
Association

BEERGAHBERARD

Representatives appointed by Hong Kong Interior
Design Association

BEREARTAHERR

Representatives appointed by The Chartered Society of
Designers

REBFRTHIHE(BEB)RR

Dr. Alex Lee Z= 2 Bf

Mr. David Lo & 7k 38 £ £ @

Mr. Kelvin Yeung # 3H # 5 %

Mr. Joey Ho il R 2 % &£

Prof. Cees de Bont

HKDC'S BOARD OF DIRECTORS 2014-2015

David Lo
KR
Director &5

Felix Chung
BE
Director &%

Board
BEEg

717
717

477

477

2/5

5/7

FAC
MBRTREES

5/5

3/5

BDC

©ERARESS

4/5
4/5

3/5

3/5

2/5

0/5

Joey Ho
ARE

Director &%

Joseph Lo
gEE
Director %

AC

EREEE

2/2

Frank Peters FrederickELam

Director E%5 Director H %

Antony Chan
BB

Alternatlg\Director
RAES

Meeting Attendance/Total no. of meetings
ERHERB/EEHA
(1/4/2014 - 30/6/2015)
Ms. Bonnie Chan [RE & Z +
Mrs. Selina Chow /& 214 Z +
Mr. Felix Chung $& Bl 3& 5 &
Mr. James Law 28 % 18 5t &
Mr. Joseph Lo %2 & £ £
Ms. Kai-yin Lo & B #f & +
Mr. Leslie Lu & #k % 4
Mr. Victor Tsang & B3 2 5t &
Ms. AdaWong B# B & +
Mr. Eric Yim B & B 56 &£
Mr. Jerry Liu BB K 5 % 4%
(Head of Create Hong Kong or his proxy)
(RIEERBBAERHAAR)
Mr. Ron Leung R BBl & 4 ©®
Ms. Janet Cheung /R B 5 & +
Mr. Antony Chan R & %% % 4
Mrs. Janet Chu RER Bl Z + @
Mr. Frank Peters
Mr. Frederick Lam®

REMARKS:

(1) Francis Lee resigned on 4 August 2014
(2)(3)(4) New Board of Directors

(5) Frederick Lam resigned on 30 September 2014

(1) ZBRECDN20145E8 A4R R
2)3)4) #FEES
(5) #AREEHR20144E9 A30 A BB

Francis Lee

Director &5

il . A

Janet Cheung
REAS

J5
Alternate Director,

RFES

Board FAC BDC AC

BEEg BERITHESESE LXHREZES EREES
317 5/5 2/5 -
317 - 15 -
417 . 15 :
457 15 . -
477 . . 212
6/7 . 3/5 -
317 . 4/5 )
27 - 2/5 -
477 3/5 . -
6/7 . 4/5 -
777 5/5 5/5 22
13 - . -

Board — Board of Directors & % &

BDC — Business Development Committee (2 2 AR Z B &

FAC — Finance and Administration Committee i1 % R 1T Z B &
AC — Audit Committee B Z 8 &

EBRPLEES 69



OUR
PEOPLE

BB

DESIGN INCUBATION
PROGRAMME (DIP) TEAM
REtRIRE AT EIEE A

SENIOR MANAGEMENT
SR EEERK

MARKETING,
COMMUNICATIONS,
PARTNERSHIP, SPECIAL
PROJECTS AND DESIGN
MG REREN - B
4551 Hath
PROGRAMME TEAM i 0 IR S
IEREEMA

FINANCE &
ADMIN TEAM
BBEMITHASA

AWARDS TEAM
REFEEMA

70 OUR PEOPLE e iilzol= 0
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2

INTERNATIONAL s -
ALLIANCES & '

B B2 5k B8
A
2 }

The following are some of the trans-national organisations
that we are affiliated to. They have enabled us to organize
a diverse range of quality programmes. Moving forward, we
will continue to leverage on such alliances to harness
success with greater effectiveness.

UTFR-EHARLRYBENEREE  ©MBEISEERM
REMBEMML S RSRNTED - BERR AR LFERERE
BERBEFSE  BERE -

INTERNATIONAL ALLIANCES

Global Design Network (GDN)

AL CET T

Initiated by HKDC and HKTDC, GDN was inaugurated in 2005. It is a Hong Kong-based design promotional body
which is supported by a strong international membership network. GDN members comprise influential design-related
associations located in Hong Kong and overseas countries, and the size grows every year. The Hong Kong Federation
of Design Associations (FHKDA), in partnership with HKDC, organise the GDN's annual Symposium during which its
members converge in Hong Kong to get inspired and acquire the latest update on the global design industry
development.

HEBRAPLEFBEESERBAREGE |

DR RETHEERE RABEAS —ERAR , 4

VEREHEM BMEMERFRIE - FF HEMA REEIEBEEE] |
BERBEEMMBME  URTHRRRRTENRAERIER -
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Members of Global Design Network (GDN)
(B BB

AUSTRALIA

BN

Design
Institute of Australia

SWIN
BUR
* NE+

‘SWINBURNE
UNIVERSITY OF
TECHNOLOGY

BARCELONA
BEEZ

Barcelona /.“
City Council

Barcelona Centre de Disseny

FabCafe

wha do you At Y

BELGIUM

EE B

FLANDERS
FASHION
INETITUTE

\vio

L33

House for contemporary art

LTI

CANADA
mEXR

icsid  ammenmeonet oenon
b

Design for a better world

HBCC
2=

&) ET LB RE R

bidc BEIING INDUSTRIAL DESIGN CENTER

€O oz [Fio 7

METWERHINE orn s vesion ssccton
toon
Jez
gR2g
Y =

G

PHa L

8
SDPA(/g

@ RIMRITERE &=

SHENZHEN DESIGN UNION

SHENZHEN
GRAPHIC DESIGN
ASSOCIATION
RYITFEG S

INTERNATIONAL ALLIANCES

SIDA 0X)

SHENZHEN INDUSTRIAL DESIGN
PROFESSION ASSOCIATION

EY T LR RN &

T

Y80 3% i W o5 B

SHENZHEN INSTITUTE FOR INNOVATIVE DESIGN

d
= f. RO

- I-- YANGCHENG DESIGN ALLIANCE

DENMARK
2

DDC

Danish Design Centre

H INDEX

B DESIGN
TO IMPROVE
LIFE®

IDZ International
Design Center Berlin

HONG KONG
BB

Academy of
Visual Arts

BRREMKR

FEER
School of Communication

HERGARR
HONG KONG BAPTIST UNIVERSITY

% E Asian Licensing Association
wOM RO OE W

%, Caritas Bianchi College of Careers
S HEARSERDK

CHARTERED
SOCIETY OF
DESIGNERS

, DESIGN
COUNCIL
HONG KONG
FEUHEAR

7))

FASHION FARM FOUNDATION

B e =]
B HIM B
HONG KONG ART SCHOOL
Adiision of Hong Kong Arts e

,al
SERERE ’

Hong Kong
Brands Association

EEREBRR
Hong Kong Brand
Development Council

hk'e

Hong Kong Design Centre
BEEEED

E= HOﬂG HONG DESION INSTTUTE
i% *ﬂ ; DS( uf F |F

Member of VIC Group VTC ##5t&

NAHKDA

EERGEARES

HKDPA
EHRRE RIS

4

—
H KTD A
HONG ' KONG

FASHION
DESIGNERS

ASSOCIATION

HKF&DA

EERAKAMAERE

FEEAXEPL
Hong Kong Institute of
Contemporary Culture

—[<HIDA

HONG KONG INTERIOR DESIGN ASSOCIATION
ERERARI W

Qrb o

TINIC UNIVERSITY
iR

5

JOCKEY CLUB DESIGN INSTITUTE

ooooooooooooooooooo

weskKowloon
FEAXKE

M=Deimmes

@ institute

miniminigallery

MODA

Mode of Design Alliance

EBERENEHE

PM@

RIS
SCAD

The University for Creative Careers

®. . ® | school of
-9 | Design
o ® Alumni
Association
FEETAE
Ry

£\ THE HONG KONG
Q POLYTECHNIC UNIVERSITY
HMTRE

SCHOOL OF DESIGN
Frey

HUNGARY

=) F A
HUNGARIAN
DESIGN
COUNCIL

INDIA
ENE

AD Association of
Designers of India

~

BRAND BETTER

INDONESIA
ENfe

BDA
Acl

ASOSIASI
DESAINER
GRAFIS
INDONESIA

AODJ

AMBASSADORS
OF DESIGN,
JAPAN

KOREA
BRI

Kicp
SRR AT Y

- L-0 L=
KOREA INSTITUTE OF DESIGN PROMOTION

D%Eﬁli.er

DESIGNEI‘!S
ASSOCIATION
MPIEEHETIRE

MALAYSIA

PORTUGAL
BET

AND

ASSOCIAGAO
NACIONAL DE
DESIGNERS

SINGAPORE
eI

alodefuisubisap

tDA Asia

the Design Alliance Asia

SWEDEN
Tt

DESIGN
REGION !
SWEDEN
Form
Design
Center /
Svensk
Farm

SWEDISH

ASSOCIATION OF
DESIGNERS

SVID

TAIWAN

=4
=) |

W al Aive
g

A

Cultural Creative Industry Association

o

S_FACE-F
TubREN O

) BEBRIREET D
TAIWAN DESIGN CENTER

TEDX Taipei

x = independently organized TED event

THAILAND

EdE]

TCDC

UNITED
STATES

dmi:

design
management
institute

NYC:
X DEESIGN

R e Bt B
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