hk c

Hong Kong Design Centre
BEERED

Annual Report &3} 2015-2016



Hong Kong Design Centre (HKDC] is a
non-profit organisation and a strategic
partner of the HKSAR Government in
establishing Hong Kong as a centre of
design excellence in Asia. Since 2001,
HKDC has been on a public mission to
use design thinking and innovation to
drive value creation of business development

and improve the well-being of society.

1/F InnoCentre,
72 Tat Chee Avenue,
Kowloon Tong, Hong Kong
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T: (852) 2522 8688

F: (852) 2892 2621

E: infoldhkdesigncentre.org

www.hkdesigncentre.org
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ADVANCE

expertise and
knowledge to promote
innovation and growth
within Hong Kong’s
design community
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NURTURE

creativity and
entrepreneurship

among students,
budding design-preneurs

ENGAGE

and design-driven

the society by sharing start-ups
industry news,

knowledge and insights E&% ﬁu %

with the press AARBHOER

as well as the public FRAI%®RE
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CONNECT

all industry doers and
thinkers, foster exchange
and collaborations among
designers, businesses
and academia
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CELEBRATE

talents and

good designs that
improve quality of life,
address social
innovation and preserve
cultural heritage
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Establish Hong Kong as a Centre of
Design Excellence in Asia
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Use Design and Innovation to Drive Value Creation and
Improve the Well-Being of Society
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4 Message from Chairman

Message from Chairman

EERE

Design is an integral part of our city,
economy, culture and living. Society
today manifests vibe with businesses
and citizens expecting prosperity,
well-being and a higher quality of
life. All stakeholders, from
government and businesses to
schools and households must work
together if we are to advance as an
inclusive society. Hong Kong Design
Centre is proud to be an influencer
and a champion, trying not only to
connect relevant parties, but also to
advocate design thinking and a
creative mindset to inspire design-
driven solutions for the betterment
of our city.

2015 was a milestone for us. For the
first time, we have partnered with a
city for our flagship annual event
Business of Design Week (BODW)
instead of just working with
countries as partners as we did in
the past. Modern cities are becoming
the cultural actors in their own
rights, reprising the role they played
in the past as economic and cultural
clusters go forward. In this context,
we are proud to work with Barcelona,
a city where design is part of the
culture and is community-driven and
forward-thinking.

By showcasing Barcelona’s unique
creative ecosystem that blends design
with architecture and gastronomy to
urbanism and even sports, BODW
2015 has inspired a new way of
thinking to our city. The story of
Antoni Gaudi’s iconic Sagrada Familia
presented by Dr Jordi Fauli, its lead
architect, was a good example.
We also experienced Barcelona’s rich
heritage and the beauty of the city
through Javier Mariscal’s astounding
communication talent of engaging
storytelling, which was artistic, vividly

creative, humorous, hilarious and
empathetic. Through partnership
with brands such as Roca, we had
challenged young designers to
embrace design thinking to frame
problems and conceptualise
sustainable bathroom and hygiene
solutions for people’s well-being.

Our way of work and living is also
being modified by technology. BODW
2015 has embraced new sessions
“loT & Design” and “Crowdfunding
& Design” for speakers to share
their insights on how digital and
technologies impact user behaviours,
customer engagement and business
innovation.

DFA Awards remains our flagship
programme to celebrate good
design and leadership. Through the
hundreds of entries coming in from
all around the world, we are able to
catch a glimpse on good designs in
Asia and for Asia that impact
societies, economies and people’s
well-being. Importantly, it gives us
an index and opportunity to reflect
on design trends and evolution
through our broad scope of DFA
Awards categories, including the
DFA Hong Kong Young Design
Talent Award to nurture young
design talents.

Planning for BODW 2016, we will
highlight the design ecosystem of
Chicago — the first American city we
work with. Food, future work and
technology will be part of the
programme among The Making of
Millennium Park and other interesting
aspects of design. FASHION ASIA will
be introduced as a new focus within
BODW 2016 as we leverage the
government'’s strong policy support to
advance our fashion industry. BODW

will present an inaugural FASHION
ASIA 2016 HONGKONG, featuring a
two-day Fashion Challenge Forum
and a week-long "10 Asian Designers
To Watch’ exhibition to help foster
Hong Kong's position as an
international fashion centre in Asia for
trade and business development. The
Hong Kong Showroom and creative
pop-up spaces will also be set up to
showcase our homegrown design
talents. This is just part of the exciting
portfolio of fashion programmes
shaped by the Advisory Group on
Implementation of Fashion Initiatives
formed by the HKSAR Government
which | 'am honoured to be appointed
to chair.

We are truly gratified by the strong
policy support from the HKSAR
Government and funding
support from Create Hong Kong for
HKDC and all our initiatives and
programmes. We are also planning to
expand the Design Incubation
Programme (DIP) so that we could
help nurture more design start-up
companies from end of 2016 onwards.

Overall, it has been an exciting year
of progress. After more than a
decade of efforts, it is heartening
that there is growing recognition of
the power of design for economic
growth and competitiveness, and for
city advancement and societal
well-being. | wholeheartedly thank
the HKSAR Government, CreateHK,
our board directors (and former
ones), all of our long-time partners,
collaborators, sponsors, friends and
the dedicated staff of HKDC.
Together, we will co-shape a
brighter future.
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HKDC is proud to be an influencer and a champion, trying not only to connect relevant
parties, but also to advocate design thinking and a creative mindset.
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6 Message from Executive Director

Message from Executive Director

1TBUR S RYRE

Design is beyond aesthetics; it is about a
creative mindset and value-driven
competence for transformation and
solving problems. Facing complexity and
increased coopetition, we are committed
to cultivating wider and strategic use of
design for economic competitiveness and
societal well-being.

HKDC team has worked diligently to
pursue its public mission across its five
mission pillars: Connect, Celebrate,
Nurture, Advance, and Engage.

In past Business of Design Weeks (BODW),
we used to work with countries as
partners. In BODW 2015, we have
partnered with Barcelona as our first
partner city. Barcelona has a unique and
vibrant creative ecosystem that embraces
design as part of its culture, from smart
city development, architecture, urbanism
to gastronomy and sports. The design of
Barcelona also carries rich legacy and is
both community-driven and forward-
thinking. It inspires us with a new way of
thinking to advancement of our city. The
week-long programme has attracted over
130,000 business leaders, brand and
marketing executives, designers, creative
practitioners and design aficionados from
local, Mainland of China and rest of Asia
and the world. BODW 2015 remains an
invaluable content-driven platform for
inspirations, exchange and business

opportunities across its over 20 core and
concurrent programmes. With so many
design weeks in neighbouring economies
and all around the world, BODW is unique
in its own making. It helps to place Hong
Kong on the world map of design cities.

Since 2006, our Design Incubation
Programme (DIP) has stayed on course
of its goal to help nurture young design-
preneurs, prepare them to face business
challenges and connect them with
potential partners and clients. In July
2015, another cohort of 20 incubatees
graduated from the 2-year programme.
The majority of our graduates have
remained competitive with many of them
achieved sustained growth in their
business and recognition of their design
competence. Thanks to the increased
government support from Create Hong
Kong, we have already started planning
an expanded new phase of DIP which will
be admitting 90 incubatee companies in
the next 3 years.

In 2015, we ran another successful
Design Mart, thanks to the support and
sponsorship of K11 Art Mall. This 3-day
market showcased creative products of
46 designer brands, some of whom were
DIP incubatees, bringing a turnover of
over HK$500,000. It provided a good
interface with the customers and gave a
good testing ground of their products
with the general public. During the event
we also organised hands-on design
workshop and designer dialogues,
altogether attracting over 120,000
participants. Entrepreneurship for
Design & Creative Business Certificate
Programme ("7+1°) has come to the 9th
intake with 20 local designers and
creative talents, with 7 modules and 1
field trip to Mainland of China, expanding
their market horizon and knowledge of
running a husiness, entrepreneurship
and brand building.

Celebrating good design and design
leadership remains our core public
mission. In 2015, we presented 186 DFA
Design for Asia Awards to excellent
design projects. We have also granted
DFA Lifetime Achievement Award, DFA
Design Leadership Award and DFA
World’s Outstanding Chinese Designer
to worthy individuals to recognise and
celebrate their significant design
achievements and contribution to the
profession and the society. The DFA Hong
Kong Young Design Talent Award grants
recognition to outstanding young
designers, providing needed exposure
and the opportunity to study and work
abroad to gain foreign experience. It's
worth noticing that we have received a
record-high number of applicants with an
increase of 13% from the previous year.
Thanks to the support of our overseas
design institutions, it is gratifying to note
that this Award has attracted increased
attention from young designers as an
excellent learning platform through
overseas internship and training.

Besides targeting budding designers, we
have continued to offer design and
innovation workshops via the Institute of
Design Knowledge (IDK) to cultivate
design thinking among decision makers,
EMBA’s and creative executives across
the public, non-profit and private sectors.
We cherish the partnership with the
CUHK EMBA to expose their top and
senior executives on strategic values of
design. We also have going partnership to
provide training workshops for civil
servants and inspire them on using
design to enhance public service delivery.

Engage is another pillar where we try to
reach out to the community. Co-
presented with Hong Kong Disneyland,
we have invited more than 20 students of
multi-disciplinary backgrounds in the
Happy “D” Project to jointly create happy
“D" messages for the community. We
have also engaged the project with
imagineers from Walt Disney and local
design masters. Throughout the 9-month
period of preparation, co-creation
workshops, coaching sessions and
exhibition, we have engaged a total of
over 2.4 million people online and offline
with design installations spread out to 32
locations in 12 districts.



We have also enhanced the userinterface
of our corporate website and Hong Kong
Design Directory. Hopefully, the platform
will provide enhanced navigation and
more responsive, user-friendly design for
the public to access our information and
search for their design partners. We will
continue to work with the Hong Kong
Federation of Design Associations to
expand the Global Design Network.

Lastly, on behalf of Hong Kong Design
Centre, | would like to express heartfelt
gratitude to Victor Lo for his exemplary
leadership and invaluable guidance since
HKDC is founded in 2001. A very warm
welcome is extended to the new board of
directors effective from mid-March 2016.
Under the leadership of our new
Chairman Professor Eric Yim, continued
support of CreateHK, all our partners,
sponsors and the dedication of the team,
I 'am confident Hong Kong Design Centre
will grow its influence and reach new
heights as the design promotion agency
dedicated for this unique public mission.

We count on your continued support and
let's co-shape a brighter future together.
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Service Innovation and Implementation: A Series of
Two-Day Modules
BURT AR5 21T : RRRRAZ

f HKDC'S (8 & 11 May 2015)

PROGRAMMES
FEEBR

Knowledge of Design Week (KODW) 2015
et [EI#EA
(8 =12 Jun 2015)

d[P Programme

OIF GRADUATION CEREMONY 2015
CUM NETWORKING EVENT

2015

Design Incubation Programme (DIP) Graduation Ceremony
[ReH RIS T 81] (DIP) £ 518
(17 Jul 2015)

Happy “D” Project Co-creation Phase
[MRED&T &) | K F &l & FE B
(Jul-Oct 2015)

Entrepreneurship for Design & Creative Business
Certificate Programme — 9th Intake
ENEFEEE - RTHABTEEFERE
(18 Aug-29 Sep 2015)




Design Mart 2015 @ K11
Rt & 2015 @ K11
(9-11 Oct 2015)

Happy "D" Project — Happy “D" Hunt
[MRZDRT &) |4t B INRIEE)
(6-25 Oct 2015)



/
DD[]EI[]EIDDD

Happy "D" Project —
Installation Lighting Ceremony
REDFTEIIRBEREHERA

(3 Nov 2015)

Business of Design Week (BODW) 2015
Rt EEE 2015 _ —
(30 Nov-5 Dec 2015)

BODW concurrent event — loT & Design
R EBEARREE —
B A L R

(30 Nov 2015)

BODW concurrent event — deTour 2015
= L =25t & 74 B[R HA & &) — deTour 2015
‘. (27 Nov-6 Dec 2015)



BODW concurrent event — Fashion Ecosystem Forum
Rt EBEREY - HERAEESE
(1 Dec 2015)

BODW concurrent event — DesignEd Asia Conference
R EEHEARPED - RAABS M EH
(1-2 Dec 2015)

BODW concurrent event — Brand Asia Forum
Xt 7 B R AR B —d 2 TN AR
(2 Dec 2015)

BODW concurrent event —

Global Design Network (GDN) Symposium

Rt mEERPEE — BEERAEE S
(2-3 Dec 2015)

BODW concurrent event —

Roca One Day Design Challenge

R AT 7 F B 2R )E B — Roca — Rk sH Sk B &
(3 Dec 2015)

BODW concurrent event — BIP Asia Forum
SR ET 2 7 A R BDDE B — TN AN AR E R S R R e
(3-4 Dec 2015)

DFA Awards Presentation Ceremony
DFARR 5t 8298 82 6248
(2, 4 Dec 2015)

\
BODW concurrent event —
InnoDesignTech Expo

R EEARSED —
Rt AR R EE
(3-5 Dec 2015)




Study Tour to Chicago
EZ N E A R
(29 Feb-5 Mar 2016)

Improves Lives & Busines:

Events Calendar dNews Press Reloass
m e -TDEES & T

Hong Kong Design Centre Launches New Website
VB AR AT A0 T 48 A
(Mar 2016)

Hong Kong Design Centre Appoints New Board of Directors
EERPLEENESTERE
(12 Mar 2016)
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Institute of Design Knowledge (IDK]
R Et BB

Hong Kong Design Directory
Bt

Friends of HKDC Membership Programme
EERFHRLZRRERTE

Communications & Media Publicity

EAELERE

HKDC Library
FERAFOEER

Partnership & Collaborations

BHAE

Design Incubation Programme (DIP)

BECIES N | g

Visits to HKDC
R E s Y '



Connect
Hagtz A

All Industry Doers and Thinkers,
Foster Exchange and Collaborations
among Designers, Businesses

and Academia.
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Business of Design Week (BODW) 2015:
Barcelona Inspires Design

RETE R A 2015

Hong Kong Design Centre’s
annual flagship event, Business of
Design Week (BODW), kicked off on
30 November, by welcoming
Barcelona as its first-ever partner

city.

First launched in 2002, BODW is
Asia’s leading annual event on
design, innovation, and brands. This
week-long event is co-organised by
the Hong Kong Trade Development
Council and major sponsored by
Create Hong Kong. It offers an

unrivalled opportunity for

outstanding design masters,
creative visionaries, educators,
influential business figures, SMEs
and the general public to exchange

views and ideas.

Partnering with a city rather than a
country befitted this year's
programme of embracing
community and culture. Design in
Barcelona is both community-
driven and forward-thinking, but
never at the cost of compromising
the city’s rich heritage. With this

cosmopolitan hub in the spotlight,

DESIGN

BARCELONA
KbOdW I INSPIRES
!
R

BODW 2015 was presented under
the theme “Barcelona Inspires
Design”, which explored in-depth
the many ways good design can
help create the cities of future. The
impressive line-up convened over
75 design professionals and
creative personnel to stimulate
discussion on community and
culture framed by innovative design

and business growth.

Inspiring the audience with insights
on the latest developments of

design, innovation, and brands,

11
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CONNECT

2015 keynote speakers hailed from
around the world. They included
David Butler from The Coca-Cola
Company, Maria Sebregondi from
Moleskine, Xavier Asensi and Didac
Lee i Hsing of FC Barcelona,
renowned British designer Thomas
Heatherwick, Barcelona-based
architect Benedetta Tagliabue, DFA
World's Outstanding Chinese
Designer Chi Wing Lo, industrial
designer Ross Lovegrove, Chelsia
Lau from Ford Motor Company and
culture-of-products designer Marti
Guixé.

Besides hosting world-class talks
by speakers from a range of fields
and featuring a rich tapestry of
projects, brands and personal
stories from the great creative
ecosystem of Barcelona, BODW
2015 carved a special space to
showcase cutting-edge knowledge
and innovation in the form of
popular sessions such as
Crowdfunding & Design and loT
(Internet of Things] & Design.
Meanwhile, Brand Asia Forum
brought together world-class brand
management experts to share their
pioneering visions on brand

marketing.

Other concurrent events included
deTour 2015, a 10-day fest celebrating
creative education and young
talents, held at Central’'s iconic
venue PMQ; the DesignEd Asia
Conference 2015, bringing together
design educators and professionals
keen to share knowledge, views and
experiences; the Business of IP Asia
Forum, in which business leaders
from around the world came
together to share their intellectual
property insights; the annual
symposium of the Global Design
Network, a Hong Kong-based design
promotional body supported by a
strong international membership
network; InnoDesignTech Expo,
which showcased projects and

innovations that help the trading,

manufacturing and service sectors
enhance their capacity to penetrate
world markets; and the Roca One
Day Design Challenge, featuring
over 120 local designers under the
age of 30, who tackled the one-day
challenge of creating original
solutions and innovative concepts

related to bathroom space.

For its 14th year, BODW encouraged
designers and businesses to
explore the way in which creative
endeavours and co-creation can
transform cities and foster design-
preneurship. Concluding the
successful run of 2015 edition,
BODW introduced Chicago as its

BODW 2016 Partner City.
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Brand Asia Forum
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BODW Concurrent Event

RITE AR ES

As one of the key concurrent
programmes of Business of Design
Week (BODW),
Asia Forum brought together an

this year’s Brand

exciting lineup of guest speakers
from reputable designer brands,
featuring the importance of glass
and the

trend of digital data creating new

production techniques,
products. It also touched upon
Hong Kong's position on creativity
and the concept of embracing
collaboration between designers.

Carlos Veldzquez, Corporate
Marketing Director of Roca Group,
opened with how important
communication is to drive design
branding — pointing out the
integration of design management
and understanding of evolving
customer needs. Other guest
speakers included David Butler,
Vice President, Innovation and
Entrepreneurship of The Coca-Cola
Company; Chris Fjelddahl, Partner
at Eight

Partnership; Maria

Sebregondi, Brand Equity Senior
Advisor of Moleskine, as well as
David Sancho Grau, CEO of MANGO

China, East Asia & India, MANGO.
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Fashion Ecosystem Forum
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BODW Concurrent Event
R EAREBES

Leading industry figures attended
the Fashion Ecosystem Forum held
at PMQ — the first-of-its-kind
fashion event promoting fashion
design, creativity and innovation.
Kicking off with reputable designers
to watch throughout the week,
designers exhibited their talents,
celebrating innovation, cutting-

edge design and craftsmanship.

Canadian-British founder and
editor-in-chief of the online journal
Business of Fashion Imran Amed
delivered his keynote speech to
discuss the way consumer
behaviour and the fashion industry
had been reshaped by digital
forces. He also addressed the fact
that Asia is becoming a focal point
for fashion as the industry searches

further afield for talents.

With a room full of brand creators,
strategists, designers, marketers,
media and

buyers, industry

/ux =i

professionals gathering to
discuss fashion disruption and
the Fashion
Ecosystem Forum highlighted the

revitalisation,

trends reshaping the fashion
industry through changing digital
landscape and technology.
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loT & Design
) Bt 4 R ER BT

BODW Concurrent Event
RITE AR ES

An unrivalled team of design-
preneurs, educators and business
leaders discussed the ever
prevalent issue of Internet of Things
(IoT) and Design at BODW 2015.
Some exciting topics were covered
during the forum, such as Internet-
connected travel products,
challenges facing consumer-
loT,

fabrication methods, and hardware

orientated novel digital

start-up know-how.

Delving into what product design
means when products are no
longer just physical goods, but
rather connected with the intellect
of machines operating them, the
impressive lineup of speakers
including Alejo Verlini, Co-founder
and VP of Design of Bluesmart;
followed by Kristina Hook,
Professor in Interaction Design,
The Royal Institute of Technology
and Director of The Mobile Life
Centre; Colin Light, Partner, PwC
Hong Kong Consulting; Manav
Gupta, Founder & CEO of Brinc and

Charles Adler,
Former Head of Design at

Co-founder and

Kickstarter.com discussed how the
hybrid of these products and
services are becoming a thing of
the future and affecting everyone’s
life.
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DesignEd Asia Conference
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BODW Concurrent Event
R EAREBES

ELONA

DesignEd Asia
Conference 2015

Co-organised by the Hong Kong
Polytechnic University School of
Design, Hong Kong Design Institute
(member of VTC Group) and Hong
Kong Design Centre, the 11th
DesignEd Asia Conference provided
a platform for international design
educators and professionals to
share their views, knowledge and
experiences on design education

with a wider audience.

DesignEd Asia Conference this year
drew on the experience of hundreds
of international design educators,

researchers, practicing designers,

design students and related
executives to prepare students with
the tactical and interpersonal
capacity to navigate the world in
which they are designing and

constructing positive change.
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Global Design Network (GDN) Symposium
B PR 5% ot B B PR g

BODW Concurrent Event
RITE AR ES
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Celebrating its 10th anniversary,
the annual Global Design Network
(GDN] Symposium took place on
2-3 December 2015. Sponsored by
Create Hong Kong and supported
by a strong international
membership network of over 90
associations, GDN Symposium is a
much-anticipated event for design
enthusiasts who turned up to
acquire the latest update on global
design industry developments and
build network to promote the
advancement of the design industry.

Kicking off with a roundtable discussion,
followed by a keynote session and open
dialogue cum luncheon on the theme
“Intermediation: Creative Match-making”,
the 2-day Symposium brought together
industry leaders from serveral
participating nations, including the
International Economic Promotion

Managing Director of Barcelona Activa

from Spain, Executive Director of
DesignSingapore Council from
Singapore, Director of Swinburne
Design Factory of Swinburne University
Technology from Australia, Co-founder
of The Big Questions from Taiwan, who
offered insights on how to sustain
communication and facilitate future
partnership among leading design
organisations.

Going forward GDN hopes to
further its effort in facilitating
fruitful communication among
member associations and to
foster more cross-cultural and
international collaboration in major
design and infrastructural projects

among participating nations.
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InnoDesignTech Expo (IDT Expo]
R REIFARREE

BODW Concurrent Event
REITE AR ES

Organised by the Hong Kong Trade
Development Council, InnoDesignTech
Expo 2015 was held on
3-5 December at the Hong Kong
Convention and Exhibition Centre.

As one of the Asia’s premier design
and innovation events, IDT Expo is
reputed to be an international
marketplace for professional
design services, business
technology solutions and IP trading.

European creative hub Barcelona is
the partner city for the IDT Expo
themed “Barcelona Inspires
Design”. In addition to highlighting
leading brands and companies
from the city such as FC Barcelona,
MANGO, Roca and TOUS, the event
also featured a series of seminars
on topics ranging from innovation
in eco-design and e-commerce to
designing cities of the future.

Design and innovation experts from
Japan, ltaly, Switzerland and
Taiwan exchanged ideas and
insights with Hong Kong business

leaders at various thematic
seminars, covering topics such
as brand strategies, smart
manufacturing, smart business data
for marketing, commercialisation

and investor relations, funding
innovation and more.
On top of this, a 3D printing

workshop as well as numerous
business matching and networking
events also took place to help fan
collaborations, while close to 100
start-ups from around the world
exhibited their latest creations,
including plenty of innovative design
works and technologies by
outstanding Hong Kong designers
and inventors.

Incubatees of HKDC's Design
Incubation Programme (DIP] also
participated in the event presenting
their latest practical technologies
and design solutions to help
trading, manufacturing and service
sectors to enhance their capacity to
supply world markets.
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Business of IP Asia Forum
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BODW Concurrent Event
RITE AR ES

%5

Jointly organised by the HKSAR
Government, Hong Kong Trade
Development Council and Hong
Kong Design Centre, the Business
of IP (BIP) Asia Forum brought
together more than 2,400 IP
professionals and business leaders
worldwide to discuss collaborative
opportunities and the adaptation of
IP strategies to meet with the

growing market challenges.

Held on 3-4 December 2015, the
Sth edition featured more than 80
prominent experts and speakers
sharing their insights on the theme
“IP in the Innovation Era”. Focusing
on targeting growth in Asia and
adapting IP strategies to meet
market demands, the event gave
companies and industry
professionals a platform to network

with the biggest players in town.

80+

Experts and
Speakers
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deTour 2015

BODW Concurrent Event
RITE AR EES

As one of the concurrent events of
BODW, deTour is touted by CNN as
one of Hong Kong's most exciting
events on the cultural calendar.
This 10-day fest, being seen as the
springboard to local culture in the
region, took place between
27 November and 6 December 2015
at PMQ in Central.

A massive umbrella of interactive
activities hosted by young and
emerging design talents, including
workshops, pop-up exhibitions,
design dialogues and art
installations, deTour encourages
engagement between designers,
the

neighbouring creative communities

general public, and
in Hong Kong. Besides galvanising
our design-centric community, it
also aims to raise awareness on
social issues and celebrates
creativity in a broader sense,
constantly asking fundamental
questions on how the creative
process brings value to the design

industry.

Themed
2015's mission was about

“Connection”, deTour

connecting the artists and the
public, connecting the past and the
future, and connecting the old and
the new. In the spirit of connection,
this year's programmes made a
special effort to reach out to the
local community, hosting many
satellite events in the urban cul-de-
sacs of Mongkok and Sham Shui
Po, as part of an overall attempt to
bridge the distance between local
creative

communities and

education.

The stars of the show were no
doubt Hong Kong's very own design
talents; the exciting lineup included
Alen Ng, Keith Lam, Gaybird Leung,
The Poverty Line, LAAB and WARE.
From giant interlocking horns to
life-size hamster wheels, their
innovative artworks and
installations are on-message
attempts to “connect” with the

public on equal footing.
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Roca One Day Design Challenge
Roca— K& stk & &E

BODW Concurrent Event
RITE AR ES

Roca One Day Design Challenge put

creativity and ingenuity in the
spotlight. Sponsored by Roca,
world-famous bathroom brand
hailed from Barcelona, Roca’s
eponymous event aimed at design
and architecture students and
professionals under the age of 30.
Participants were faced with the
challenge of creating original
solutions and innovative concepts
related to the bathroom space in
the course of a single day.

Held at PMQ, the initiative aimed at
promoting the talent of over
120 participating designers and
architects by giving them the
opportunity to embark on
professional careers boosting their
design sense and innovative ideas.
A total of HK$24,000 was offered in

prizes.

The jury, made up of professionals
and representatives from various
design-related institutions,
evaluated the creativity and viability
of the projects submitted, and
awarded first, second and third

prizes.
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Study Tour to Chicago
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Exploring Chicago’'s diverse and
creative ecosystem, the exciting
study trip held from 29 February to
5 March 2016, took some 30 Hong
Kong design, design education,
trade and investment institution,
representatives on a tour to
Chicago as part of the preparation
work for BODW 2016. They met
Steven Koch, Deputy Mayor of the
City of Chicago, Jeff Malehorn,
President and CEO of World
Business Chicago (WBC]J, along
with many partners and friends
from the fields of design,

architecture, fashion and education.

The trip included a visit to the
Digital Manufacturing and Design
Institute (DMDII) in
the first ever public-

Innovation
Chicago,
private partnership of the Chicago
non-profit Ul LABS. The delegation
the the
Millennium Park Foundation at Jay
Pritzker the
Chicago Bulls at the United Center,

also met team of

Pavilion, visited

and undertook many other studio
visits and networking activities. The
sharing of innovative design ideas,
open dialogue and communication
between local and global design
companies provided a valuable
opportunity for further fostering of
ties between Hong Kong's creative
communities and Chicago’s design
aficionados.
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Celebrate
shiZ A7

Talents and Good Designs that
Improve Quality of Life, Address
Social Innovation and Preserve
Cultural Heritage.
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Awarded for Excellence — DFA Awards

flZ &R #H — DFAR T8

Organised by Hong Kong Design Centre, the DFA
Awards is a well-recognised award for design from an
Asian perspective, celebrating design excellence and
acknowledging outstanding designs. With Create Hong
Kong as the major sponsor, the DFA Awards underpins
the role of designers in society and celebrates design

leadership in Asia since its launch in 2003.

In 2015, a judging panel of 40 world-renowned design
professionals selected 206 talented designers, leaders
and projects for 5 award programmes:

1. DFA Lifetime Achievement Award (DFA LAA]
— honour and recognition to the lifetime contributor
in design

2. DFA Design Leadership Award (DFA DLA)
— homage to a global innovative leader by using
design

3. DFA World's Outstanding Chinese Designer
(DFA WOCD) — hall of fame for Chinese designers

4. DFA Design for Asia Awards — Oscars for Asia’s
design industry

5. DFA Hong Kong Young Design Talent Award
(DFA HKYDTA) — overseas work or study
opportunities for local young talents

Long-awaited by the creative design professionals and
enthusiasts, the DFA Awards inspires design talents,
drives business prospects and fuel aspirations. With
numerous nominations and submissions of entries,
Hong Kong Design Centre is pleased to reward growing
businesses and Asian designers.
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CELEBRATE

DFA

AWARDS

Susie Ho, Permanent Secretary for Commerce and Economic Development (Communications and

Creative Industries] [right], poses with Chi Wing Lo (left], winner of DFA World's Outstanding

Chinese Designer; Taha Bouqdib (2nd from left], winner of DFA Design Leadership Award, Pinky Lai

(2nd from right], winner of DFA Lifetime Achievement Award 2015.
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DFA Lifetime Achievement Award
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DFA Design Leadership Award
DFARR TR

DFA World's Outstanding Chinese Designer
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DFA Design for Asia Awards
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DFA Hong Kong Young Design Talent Award
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DFA Lifetime Achievement Award 2015

DFAZE M &R 5T 48 B R #h 88 2015

Award-winning automotive designer
and the first Chinese car designer,
Pinky Lai was awarded DFA
Lifetime Achievement Award 2015
(DFA LAA]. Be known to many as a
dedicated professional making far-
reaching contributions of
outstanding significance to Asian
communities, Lai has spent his
entire life designing for reputable
car brands.

Lai earned his BA in Industrial
Design from the Istituto Superiore
per le Industrie Artistiche (ISIA) of
Rome and a full scholarship
awarded by Ford Motors to study at
the Royal College of Art (RCA) in
London. Having joined BMW in 1984
as a senior designer, he spent
5 years at the company before his
Porsche's R&D
department as Chief Designer for

next stint at

exterior designs. Lai handled all
transportation design for clients
from Japan, Korea, China and
across Europe. These projects
ranged from motorbike design to

redesigning a cruise liner.

Sketch of Porsche Cayman
(REFIECayman & [E

Since 2012, Lai has been engaged
primarily as the Founder and
Design Director of the Brainchild
Design Group in Germany and
Brainchild Design Consultants, Ltd.
in Hong Kong. His recent projects
included working for a Chinese car
manufacturer, a 7-star residential
project for a top property developer
in Hong Kong. Afterwards, he
designed the much-anticipated
electric vehicle. Demonstrating the
longevity and clout of Lai's career,
Biennale 2015

showcased his car sketches from

the Venice

the past 40 years.

BEFRENRERTRMBEAS
2B EARBERATEENE ARES
B - 20154F 8 M8 [ DFAZE M 3% &
RERpE] - BEEZHBRAAE
MIERET TAMEAZEALRE
s BHERRZ -

W AT

BIREAMNEENGEIXEE
flrBRISIA)ZE E T ¥R E2+
B WHREXBRESERARSE
ARG TRERBEREMBNR
BEEMNEES 198 ENAES
= R RETHED - BF &R
BHEFEZ 2B HETREE
THEZEHE- B EMELINE
B EEXEPhBEEMEMNEI
EENRBIAR: 2k
BEEERE R AEBEH R

i ©

B2012F 8 -t F EEEEEH
Brainchild Design Group £l & /%
Brainchild Design Consultants, Ltd.
BBl 9 A SRR ET4RES - HE 1B
EREATE —RRNAEMET
HETER REAB —RABYE
EERAMNECERETEEBEFE
REtERE WEFBBHEED S
Bo5FHEMEFRE R
TRREBEOFRNTERE
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DFA Design Leadership Award 2015
DFARR 5T <8 1 222015
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Taha Bougqdib, President, CEO and
Co-Founder of TWG Tea picked up
the DFA Design Leadership Award
2015 (DFA DLA] — acknowledging
his success as global business

leader.

Using design as a strategy for
success and business expansion,
the Moroccan-born Bouqgdib
launched TWG Tea in 2008, one of
the fastest growing luxury tea
brands in the world. With the help
of his fellow co-founders Maranda
Barnes and Rith Aum-Stievenard,
they strategically positioned TWG

Tea as a luxury lifestyle concept.

With headquarters located in
Singapore, a country well-
positioned geographically to
conduct business with plantations
across Asia, TWG Tea sold over
650 tons of tea, fetching US$30

million in profit in its first year of

TWG Tea Salon and boutique at Grand Gateway, Shanghai
I

B EEEESTWG Tea

ol | 0. X
2 - ]I 4 .
i [ ik ¥ .-.-"" 1"‘1‘w~.=
P 1L ¥ ot
: 3 i

s L:_.- " 1. > /
' —J7%
business. Today, the business [A &l ## A Maranda Barnes #lRith

incorporates retail outlets, tea

rooms and an international
distribution network across over 40
countries worldwide. In 2013-2015,
Bouqdib had earned a place in
Singapore’s elite Tatler magazine
featuring the top “300 list”. He was
also on the cover of Forbes Middle
East edition in February 2014 and in
summer 2015, he received the
Order of National Recompense by
Morocco’'s King Mohammed VI in
recognition of his contributions to
TWG Tea.
RERMTWGTea £ fF - BHBH
& &l %b? A Taha Bouqdib /2015 4F
[DFARR T E#MBEIM S E - BAK
?ﬁﬂf’ﬁi%ﬁ%i%?ﬁ%ﬁﬂﬂ’wﬂﬁﬁ g

Bougdib H 4 R FE & %ﬂ » 2008 4F

EFMFEERXE T S FRERE
TWG Tea » 7 LA 5% H’E?%Fﬁ%ﬁﬁ

WS+ X I0 #E R 3 7% ° Bougdib B2 3%

Aum-Stievenard g O 1B B H & &
B EAE RS IR
NEEARERENTA -

IR EE - TR

DNHREEH FEHEESRE
B 1T ¥ B 2R o TWG Tea?E
FEEFELBRGOERE &
FM300BET - KESH  TWG
TealE THZEE - EREME R
HEMAGEBHBROZERR -
fE2013E20154F » Bouqdib & & &
(Tatler) M H 5T & BT M E E &
WIZBMRZEAME]Z— 71
BB KR 0 HT ) M 55 P R R 2014
FoRHHEAY: 20156 B
AEREXTFIEHERBRERE AL
B M8 & B X B 88 &) & (Order of
National Recompense) * LA & & H
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DFA World’s Outstanding Chinese Designer 2015
DFAt 52 £ th 2 A B 5T B 2015

This award recognises the
achievement of Chinese designers
based anywhere in the world with
an exceptional track record for the
quality and success of his or her
work, and whom have made
significant contribution to the
design community through
education, professional and social
commitment. The award was
merited to Chi Wing Lo, founder of
DIMENSIONE CHI WING LO®. Lo
was raised in Hong Kong and
received his Master’'s Degree in
Architecture from Harvard
University. As a prolific designer
whose work spans architecture,
sculpture, interior, furniture and
object design, Lo’s projects can be
found in Milan, Athens, London,
Istanbul, Yalta, Dubai, Shanghai,

Beijing and Shenzhen.

Celebrated as an exceptionally
successful Chinese designer, Lo
was invited by Hong Kong Design
Centre in 2007 to contribute a
design to commemorate the 10th
anniversary of Hong Kong's
handover to China. In 2009, his
tower house in Athens was
nominated for the Mies van der
Rohe Prize in Architecture and in
2010, he organised and chaired an
international design conference in
Guangzhou addressing the need for
original design in China.

[DFAHE R 4 1 2 A & st A ] B P
RBRELIEN - WERFT1TEE
H—EB2MkESERNES
REHED 2015 F ES L IBEHR LN

Stringless Pleasure, a stereo system commissioned by Hong

Kong Design Centre for the 10th anniversary of Hong Kong's

handover to China

BEFRET R OBE BB BOETETAFRGTSER

7 CORZEE) -

7= DIMENSIONE CHI WING LO® £l
MABEL BEEERES L
AR -BERHBAEMBREER
ELrEM MaRTaEBEEZ -
HMEREE MB - ZRN - RAK
Y)maat B AEMEE KK
B FEER . B FHETIEE CER
B2 HFE EE EZERFRIE
Hf o

EABBMEZRE AR E
K 72007 F & & 7 % & 0 2K
B REVEARREIRTAS
Bt B E SR AT fE &R 2 20094F  BAPE
mIENRILETH L IEREE
B B 2 20104 - i 42 & M 38 1L
ERMEFHBERFAHAT S 18
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Photo by: Cho Youtao
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DFA Design for Asia Awards 2015

shared at the DFA: Design for Asia forum at

BODW.

B HERFIZ 4EF 4€7H H Sketch Aquarium
H R AJteamLabBIEIHFA Toshiyuki Inokosd
[ER&F & E] DFA:Design for Asiaig B &5 °

The DFA Design for Asia Awards is
a much-anticipated yearly event for
the global design world. Celebrating
Asian designs that combine design
and technology, and promote
sustainability and greater social
benefits, the Awards reflects Asia’s
rich heritage and best designers in

Asia.

In 2015, we received entries from
26 countries and regions including the
Grand Award, Culture Award,
Sustainability Award and Technology

186

No. of Winning
Projects in the DFA
Design for Asia
Awards 2015
[DFATMREZEN
X at#€2015 ]

SEREmR

DFADE M & B & &

Toshiyuki Inoko, Founder of teamLab of the Gold
and Technology Awards winner Sketch Aquarium

& EF 82015

_

Award with entrants by nomination, as
well as the Category Award through
open recruitment. The Category
Award covered 18 categories under
4 key design disciplines namely
Apparel & Accessory, Communication,
Environmental, and Product & Industrial.

Our panel of 21 renowned design
professionals presented a total of 186
awards, with 10 Grand Awards, 1
Culture Award, 1 Sustainability Award,
1 Technology Award, 15 Finalists,
15 Gold Awards, 27 Silver Awards,
47 Bronze Awards and 69 Merits.
5 winners were invited as speakers
of a dedicated forum during the
annual Business of Design Week
(BODWI.

Yellow Carpet

International Child Rights Center

Representatives of Grand Award winner — Yellow Carpet sang a song to
spread message of child rights after receiving the trophy.

AB&13F Yellow Carpet TE{Z 24 A B E 15 T E B m RIS °
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DFA Design for Asia Awards 2015 — Grand Award
[DFAZE M & AR & HREHE82015] — K&

Project Title fEfR % TE :

Himeji Castle
Restoration Project:
Exhibition & Sign Design | Project Titl

Lucky

Winning Company
Winning Company

BERAT:

NOMURA Co. Ltd.

Tof T#4d Lucky |
(Japan/B ) (Camb

Project Title fEfR T :
nuri WASARA

Winning Company
BERAT:
SIMPLICITY (Japan/B 7]

Project Title {fEfn 4 TE :
SEIL Bag

Winning Company 542 7):
Leemyungsu Design Lab
(South Korea/Fg %)

e {EmMABTH :
Iron Fish

BHENT:
ron Fish Inc.
odia/SRIHZE)

Project Title fESR G THE :
IN-EI ISSEY MIYAKE
collection

Winning Company 582 8:
Artemide (Italy/Z A F)

Project Title {fEA T :
Samsung Activewash
(Washing Machine:
WA6700J)

Winning Company 581 7]:
Samsung Electronics Co. Ltd.
=EBEFHARAT

(South Korea/F5%%)

B 1 —
I s

Project Title fEfR&TE :

PMa T &l A

Winning Company 842 F):
PMQ Management Co. Ltd.
eI BEEABMR AT (Hong Kong/&E)
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()

4%
Project Title {fEfaTE :
The Voice Donor

RERES

Project Title fEfR&7E :
Yellow Carpet

Winning Company 822 8):
International Child Rights Center
(South Korea/R3#%)

Winning Company §3& A 7):
Publicis Guangzhou
IEMESRAREIMNSD QA
(Mainland of China// B A )

DFA Design for Asia Awards 2015 —
Culture Award

[DFATZHER A E D
2R 5T 882015] — 0 {b #&

Project Title {fEqn 18 :
Tea Party Il <in the mix>
TeaParty Il GRBH)

Winning Company:
Aurlia Corporation
N % (Taiwan/ & &

DFA Design for Asia Awards
2015 —Technology Award
[DFAZE M & B 28 N ET
22015 ] — DK 88

Project Title {fEm&TH :
Sketch Aquarium = & Kk 8

Winning Company 532 7]:
teamlLab B8 ERE (Japan/B )

Project Title fEfn#1H :
Sino-Ocean Taikoo Li Chengdu

Winning Company 1§32 7]:
The Oval Partnership Limited
EEERBEM AR AR

(Hong Kong/& %)

DFA Design for Asia
Awards 2015 —

Sustainability Award
[DFA= N ALE
B R 82015 ] —
AR RR

Project Title fEgn 18 :
RE;CODE

Winning Company 1822 5:
KOLON Industries FnC Organization
(South Korea/F%%)
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DFA Hong Kong Young Design Talent Award 2015
DFAEZ B T £ &5t 7 & 22015

Aimed at celebrating and nurturing
up-and-coming designers and
design graduates, the DFA Hong
Kong Young Design Talent Award
(DFA HKYDTA) attracts budding
design talents aged 35 or below
with the opportunity to gain
publicity, fame and recognition

through their entrepreneurial work.

Sponsorship includes working or
studying overseas with reputed
design firms and institutes, giving
the group of young design
enthusiasts a chance to contribute
to Hong Kong's design space once
their work placements or study are
completed.

Selfie of the DFA HKYDTA winners at BODW Gala Dinner.
—IFDFA HKYDTAfS FEBODWEE EFIL E 1 °

In 2015,
200 applications from young

we received over
designers and recent graduates.
Out of 17 winners, 14 of whom won
financial sponsorship totalling
HK$5 million, sponsored by Create
Hong Kong, Hong Kong Design
Institute, and School of Design, the

Hong Kong Polytechnic University.

[DFAE B S SR T REIEHE
BRRIFENE R K& 2
¥4 BIFHFE 73553 M
T K & F % T AR Ay A
15 48 35 7] & & B) B0 5h
ZERRFARAELT R
ME LT ERES

FIEIL S & &R AT ED 2K B R B -
BRARREORT RAIZETEE
& B o

20154 M9 e 5 B 3B 2001 F &
AT R EEREEERE 175
BiEER BUZEREEE -
BEENMBERAERRBESEIR
BRI B E L BEB08 T2
o

200+

Applications from
Young Designers and
Design Graduates

BERTARER
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CreateSmart Young Design Talent Award

AEE

Ricky Wai Kit LAl

Calvin King Hei CHAN

Kay Tsz Fung KWOK

Sisur oin

Dio Tik Wan LAU

2 E

Jonathan Man Fung YU
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CreateSmart Young Design Talent Special Award

AEEES

Eddie Yui Chung WONG
x 88

Connie Kong Wai LEE

Cyril Yik Ching LEE
FHE

Westley Chun Yat WONG

UEN
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HKDI Young Design Talent Award
ERAERTEREFRFATTERE

PolyU School of Design
Young Design Talent Award
BERETIAERTAERFFRITTER
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Young Design Talent Special Mention Award
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DFA Awards Exhibition
DFARRFTEREE

The DFA Awards Exhibition, a part of Hong Kong Design
Centre Pavilion at the InnoDesignTech Expo, was held
on 3-5 December 2015. The winning projects of the DFA
Design for Asia Awards, as well as the portfolios of DFA
Lifetime Achievement Award, DFA Design Leadership
Award, DFA World's Outstanding Chinese Designer and
DFA Hong Kong Young Design Talent Award were
showcased.

ABREERAMNESER BB RFHLE22015F
12A3Z BRI &t REIF R HEE | RIDFAR R
BEE| AARATERIDFARMNGEZZENE
ST | S HEIER - RIDFATE M R R B B st 28] -
[DFARR st 4B 82 | - [DFAE R4 B 2 A REHAT I &
[DFAR BB FRT T RBINBREERKEN
RN AT B o
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Creativity and Entrepreneurship
among Students, Budding
Design-Preneurs and Design-
Driven Start-Ups.

RARRRFTEERARAIZERE
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Entrepreneurship for Design & Creative Business
Certificate Programme — 9th Intake

BFNESERAZR —RITHAZIEZZERE

The 9th intake of Entrepreneurship
for Design & Creative Business
Certificate Programme (nicknamed
the “7+17), co-organised by Hong
Kong Design Centre and Centre for
Entrepreneurship of the Chinese
University of Hong Kong, gathered
20 local designers and creative
talents to explore current
development of creative industries
and disruptive change in design
business models shaped by the
Internet Age.

To remain competitive in a niche
market, design-prenuers should
evolve from the typical business
models so as to accommodate the
evolving market needs. With this in
mind, various discussions were
arranged on the future of design
ventures and how to stay in line with
ever-demanding customer
expectations.

The programme consisted of 7 modules
and 1 field trip, covering a wide
range of topics such as current
landscape of creative industries in
Hong Kong and Mainland of China,

customer development with design
thinking, internet-age business
models, finance for design business
and interdisciplinary team-building
trends.

This year, a field trip to the Qianhai
of Shenzhen was organised for the
participants to visit creative hubs
such as International Maker Hub
and Chaihuo Maker Space.
Participants were able to learn and
exchange ideas with local experts
about starting up business in Pearl
River Delta region. The team also
visited the mainland branches of a
few Hong Kong interior design and
architecture firms to learn from the
experienced.

HEEXRAPLETERXKE
BIEREPLEWNOEERE-
RABABTIXEERE (AW
[T D BAFENE 5FH20%
A RAMRABEES RS —
E-HAEARTRSABEENE
RIEZREBBEERTHOEER
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HMERAEERBEEMME L
ERHFN BAEERNEE
B EHEBEH WBamE E
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BT Z50m KR d
EWARRR A EHEF A & k&
RERBER

AREBRELEETR —EAEHLE
RE RERERLSEPEAL
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Design Incubation Programme (DIP]

Rar Bl ERB B E

d'P Programme

Lig o

DIP GRADUATION CEREMONY 2015
CUM NETWORKING EVENT

Thanks to the continuous support
from the design industry and the
Hong Kong SAR Government,
Hong Kong Design Centre has
been able to sustain, expand and
enhance the Design Incubation
Programme year after year. Since
its launch in 2006, the programme
has stayed on course of its goal to
sustain long-term development of
the city’s creative capital and
enterprises.

Funded by Create Hong Kong, the
two-year non-profit making
programme supports applications
with funding support of up to
HK$500,000 and provides
assistance in many areas,
including office premises (first

year rental free of charge],
business development support,
marketing promotions, mentorship,
trainings as well as networking
opportunities with industrial
organisations, academic institutes
and potential business partners

and investors.

EREARBESRERFNFE
X BBRFPTOMAIEER
SEITESUNFEE —FHb R
ETEEREERMNEAR - B
2006 4F #E 1 LA PR - AREFEI BN X
EEBAECENRBPERE -
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AFEIREME  AKIBEFNA
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B REE B UAERAEAK
B BARER BEEBEHNR
REERRKGOESE -

170+

Incubatees
EBEAT

Funding up to
ERHEEE

HK$500,000
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To help incubatees further engage
in discussions on current topics,
they are also given access to many
sought-after Hong Kong Design
Centre programmes, namely “The
Entrepreneurship for Design and
Creative Business Certificate
Programme” ("7+17), Business of
Design Week (BODW), Knowledge
of Design Week (KODW) and other
such professional seminars and

programmes.

As of March 2016, more than 170
companies were admitted. They fall
in the categories of product design,
visual/spatial arts, fashion &
jewellery, branding/packaging,
interior/architecture, and media
communication, etc. Statistics over
the past showed that around 95% of
start-ups remained in operation

two years after graduation.

What's worth celebrating are also
the 200+ local and international
awards our incubatees have
garnered over the years, such as
the iF Product Design Award, Red
Dot Design Award, HSBC Youth
Business Award, SME’s Youth
Entrepreneurship Award, The
Golden Horse Award, Outstanding
Hong Kong Design Award and DFA

Design for Asia Awards.

REPFERAERBIHBET
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HEBRTPLOERNIEE -8
RISEARE-RAEABELRE
ERBI(EBI741]) Rt &l
B~ RREHE A R H At B R

.
i G S
Ao

B E2016F38 B BB
AARCDHBBINGE EHhERS
EEE - o0 ERKt /e =

RSN BFREKERT Wi
Bl BERFT EARE
F HELKEEZS -KABED
HIBEHER - H95%NEE QRN
EERWENETEE -

SARENZE BEARESIB
200 8 A #b }2 BB 4815 - 40 ¢ iF
EmRsrE A2 RTE - ELE
SFERIERE R/ EFAZE
B.eHE HEGER ALK
MDOFATEM SR B 2 R8RS -



NURTURE

Design Mart 2015
AR &f ™ £&£2015

Thanks to the support and
sponsorship from K11 Art Mall (K11),
Hong Kong Design Centre and the
K11 joined hands again to co-
organise Design Mart on 9-11
October 2015. The mart showcased
works of 46 designer brands this
year, bringing over a total turnover
of over HK$515,000, a significant
increase by 33% compared to 2014,
and drawing more than 120,000
participants to grace this highly-
acclaimed three-day event.

Dubbed “Fashionista Hong Kong”,
the event looked to promote local
fashion design talents with an array
of 42 design units of fashion
clothing, jewellery, accessories,
and decorations showcased along
the corridors of the first and second
level of K11.

Four anchor vendors from HKDC's
Design Incubation Programme (DIP),
including Creatique Studio, Blind
Creation, Chailie Ho, Lazy House,
were selected to show off their
latest womenswear collections at

the K11's Atrium during the event.

Beyond sales, the mart also served
as a platform for dialogues,
exchanges and further learning.
As such, the one-day Design-
preneur Training Course, presented
by Dr. Keith Chau of Hong Kong
Polytechnic University's Institute
for Entrepreneurship, was held

prior to the mart.

HK$515,000+

Turnover

MERE

During the mart, designer dialogues

and hands-on design workshop were
hosted by designers of participating
brands, including Blind by JW, LOOM
LOOP, HANG, Playback Concept and
FAVEbykennyli. The dialogue touched
upon topics such as sourcing
strategy and sale channels for small
and medium-sized enterprises,
transformation of traditional
craftsmanship to sustainable
designs.

46

Designer Brands

B &

120,000+

Participants
ANIREFH
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KEEERDOIRGAEIEE
Bafgl WM ERERL B
Creatique Studio * Blind Creation *
Chailie Ho } Lazy House * 75 1A &
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Blind by JW ~ LOOM LOOP -~
HANG - Playback Concept &
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Expertise and Knowledge to Promote
V a I l C e Innovation and Growth within
Hong Kong’s Design Community.
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CONFERENCE,

SEMINAR &
WORKSHOP

Launched in 2006, the Knowledge
of Design Week (KODW) is now
firmly established as a mandatory

stop in the global circuit of design.

KODW 2015 explored a seemingly
simple but fundamental question:
should we design for services
consumption, or should designers
focus on creating integrated
experiences? Through workshops
and conferences, nearly 650
participants joined with the design
leaders of today to explore the
challenges of tomorrow. The
seminar “Trends, Culture and
Foresight” saw Tim Stock of
Parsons School of Design linking
future with culture. Simon Tye of
Ipsos Asia Pacific explored Asian
consumerism and Otto Ng of LAAB

transformed small homes into

Hong Kong Design Centre
CECGEE

¢
|
smart ones. Jason Cornelius of
FITCH Singapore emphasised
humanity over commerce, while big
data, ethnographic research and
the power of infographics were the

subject of scrutiny by speakers and
attendees alike.

Design practitioners had the
opportunity to discuss the travails
of frozen hospitality with Arne
Bergh, Creative Director of ICE
HOTEL, and the future of innovative,
minimalist uber-cool brand Muji
with none other than Masaaki
Kanai, Muji’s Chairman. As much a
laboratory as it is a conference,
KODW 2015 once more merged
intellectual content and humanistic
drive with an eye on commercialism
for future.

Knowledge of Design Week (KODW) 2015
et & 8 A 2015
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Service Innovation and Implementation:
A Series of Two-Day Modules

BRI ARIFEAHIT - MREREE

An integrated leadership
development programme designed
for Hong Kong civil servants keen
to pursue service excellence, the
Innovative Leadership Programme
(ILP) is where bureaucracy meets
creativity for the sake of
organisational resiliency, diversity,
sustainability and democracy. Over
servants are

two days, civil

challenged to explore the
possibilities of design in the
formulation of policies that can

improve and better service

innovation.

|

Enticing reflection through modules
such as Service Innovation and
Implementation, Innovative
Leadership and Leading Change,
High-impact Communication and
Engagement, and Leading Teams,
helped participants to develop a
new, alternative and complimentary
vision of their important mission:
To develop human-centric
innovation strategies for social
sustainability.
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Institute of Design Knowledge (IDK])
REr B E R

Reacting to the lack of design
management programmes for
executives in Hong Kong, the
Institute of Design Knowledge (IDK]
launched a part-time modular
learning platform that caters to
experienced strategic users of
design and practitioners in design

management and education.

InnoDesign Leadership Programme
facilitates the transfer of highly
advanced design knowledge
relevant to innovation and design
management. Held in small groups,
this intensive part-time programme
features academics, global industry
experts and design advocates who
share their insights through an
evolving curriculum delivered via
lectures and interactive workshops
developed specifically for strategic
users of design, design managers
and design practitioners.
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Modules Highlights
FREBTERHE

Mé46 | BTN
Design Planning

HEtE

Presented by Vijay Kumar,
Professor at the Illinois Institute of
Technology, USA, the Institute of
Design Knowledge Module 46 titled
‘Design Planning’ focused on key
methods, tools and framework that
design planners use at every step
of the design innovation planning
process. These methods included
user research, context research

analysis, synthesis and realisation.

Students were challenged to
improve their brainstorming
processes behind a new service or
product and discuss why human-

centred design is crucial during the

innovation process. They had the
opportunity to work with leading
industry experts on case studies
about innovative strategies and gain
perspectives on how to successfully
approach product development from
an industry expert who has advised
multiple blue chip including the
likes of Autodesk, Bose, Hallmark,
Kraft Foods, and McDonald's.
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M47 | BT+t
Experience Design

B ERRR AT

As mobiles dominate the time
people spend on their social media
feeds, it is often questioned what is
so fascinating about the online
network in the first place. With a
background in design engineering,
Delft University of Technology
Hekkert offered
marketing teams and designers a

Professor Paul

newly designed elective to
understand the core principles of
human nature and how they can
use this information to improve the
product development process. This
programme delved into case
studies and examples, and Hekkert
discussed how designers and
marketing teams can use back-to-
basics anthropology to drive

effective, user-centric design

processes.

The Vision (VIP]
programme also helped address

in Design

the design needs of tomorrow while
incorporating a company’'s mission

and identity.

Students learn what drives human
the
knowledge to improve the design

behaviour, how to use
process, gain an advantage over
competitors by adding a perspective
of target markets, cultivate a user-
centric mindset and demonstrate
how and to what extent such
experiences can be defined and

designed in their own projects.
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X'mas Tree Co-creation Workshop
ERBHARRIE TS

On 17 June 2015, Hong Kong
Design Centre held an X'mas Tree
Co-creation Workshop in support of
the “Hong Kong Christmas Tree”
project organised by The Hong
Kong Federation of Youth Groups.

15 local designers, including
winners of DFA Hong Kong Young
Design Talent Award, graduates
and incubatees of HKDC's Design
Incubation Programme, participated
in the workshop. They brainstormed
creative ideas touching upon
concepts ranging from living,
sustainability, community
engagement, happiness, music,
hope to technology.

Their collective effort and
contribution symbolised co-creation
with hope and joy.
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Happy “D” Project
REDET &

Presented by Hong Kong Design
Centre and fully supported and
sponsored by Hong Kong
Disneyland, the Happy “D” Project
aimed to engage the community via
design and connect people in the

community from all walks of life.

The project was initiated by a
curatorial team co-led by Kelly
Willis,
Development of Walt

Director of Creative
Disney
Imagineering, and Dr Edmund Lee,
Executive Director of Hong Kong
Design Centre. For the initial 6-month
conception phase since February
2015, more than 20 young students

2,400,000+

People Reached

of multi-disciplinary backgrounds,
from architecture, creative media
to exhibition design, teamed up with
practicing designers and
architecture masters, including
Hung Lam and Eddy Yu in
communicative design, Chi-Wing
Lee in product design, and William
Lim in architecture, to realise and
co-create the "Happy ‘D" Hunt”
interactive installation. Adopting a
co-creation and design thinking
approach, the project was
conceptualised via a series of
workshops, presentations,
numerous meetings and coaching

sessions.
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On 6 October, artiste Joyce Cheng,
our Happy "D Ambassador, unveiled
the "Happy ‘D" Hunt” installations
over a press conference together
with officiating guests.

Carrying “Happy” emoji-adorned
stickers, the installations were
displayed in 32 public spots across
12 districts during the month, from
public parks, street corners,
beaches, ferry piers to museums
and universities, drawing nearly
28,000 members of the public to
see it. Citizens were invited to peel
off the stickers to uncover a happy
message behind.

To extend the positive message
further, the "Hunts” were then
assembled in a single large
“Pieces of Happiness”
installation, which was
inaugurated in a special lighting
ceremony held on 3 November
at PMQ in Central, revealing the
project’s final message
“HAPPINESS IS ONLY REAL
WHEN SHARED.” In the end,
the 9-month long programme
reached over 2.4 millions of
people, online and offline.

The message was clear. Here's
to happiness!

# A B X B % 8% 1 £ [Happy DX
] HEERFIOAHEBITH
[REDFHEI I FTMBEME - BHE
BEE - RBREDEHRFR -

[RED | EBEE R EMEI0A T
&S 1218 b [ H£321E 2\ A
FRA ETFBREAR . XF-
B BHENAEEYERKE-
BEHHEE LEELZRERKBM
HEMRUEPHRETHTERE
MR AEBESENEER
B o JE BRI 7 % | 3 28,0008
MR EHREES -

Hg BOPREESTR- 2
RERBBENIREDIEFHEE
REEBESERRTA R  HAaK
— {8 % A& [ Pieces of Happiness ] KJ
AERFFERE ERN11A3AE
TEER RTEE %
DFE—TEERNRLREH=E

REIERMNEH X REKN " &
Al B8 REKEEREERA
B HEBIB2U0E AT REE -

RE HEAEMREE |




54 ENGAGE

Publications

H R 4

BODW Programme Book
[REBHEIGHE F M

This 153-page programme book showcases our lineup It R iE 153 5 B & B F
of reputed designers scheduled to host the year's 7|7 R ZEWARNK
flagship event on Design, Innovation, and Brands. The BEAFZEZEERILFERH

extensive bios of BODW speakers in this book allow you 41 48 » 3% {F 7] ¥ &= &1 2| g};';gﬁsﬁgg; 2015
to plan your schedule and give readers a preview of “must ~ H %i CHERIEHEBE
attend” events such as expos, forums featuring top B ¥ & B @ B % @
designers and innovative design firms, and networking BT - E&£ TR XK *—|— Bl
events. REREHLENRE R

mAREE

dNews

dNews is our e-newsletter that we use to present event
details, industry news, highlight designers and more,

an ideal channel to stay connected to Hong Kong's

design and innovation communities.

ERBABRFPLNETFEATFE deewsHlJ%C
MR LOMIERCE  XARABM  EEREEN
FAR EERABUHBERFREZOBE -

Design Post

A quarterly design magazine first published in June  {Design Post)&l FJ#2014F 6 A - T\Eﬁiﬁ/’%YﬂZ
2014 in partnership with Hong Kong's fashion bible City ~ ZE H{ER AN #E A 1ERI AR ‘|‘%$‘ B RN M
Magazine Design Post, translates local, regional and A ZE 2 ER&&HE R & A ’E?%H??&Ef}\ii%,ﬁﬁﬁﬁ
global design trends for our design-conscious readers. B A iR ¥ ©
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HKDC Annual Report 2014-2015
BB R T O F #,2014-2015

Every year, Hong Kong Design Centre publishes a design-driven report
detailing initiatives, programmes and development we pushed out over
the course of the year, plus a full report of our financial performance.
The issue of our 2014-2015 Annual Report picked up the ‘Gold Award’
from ARC, a prestigious accolade honouring overall excellence in
annual reports, imaginative and original design. Embedded with
interactive Augmented Reality (AR) technology, HKDC's annual report
echoes the future of design and provides readers a 3D interactive
environment to learn more about our latest development.

EERFPLEFHEHMRFATENFERS  FlBE—@
FEANSR HE RER  LEIITENOMBEIRE © 2014-15F
BEBREVERINRARTREBRIBE R BREBRARCHF
BAREGR - FRESCBEREMA(AR) KT AEERMHIDEEH
B —BEHERFAHPLNRAIDE-

Awards Publication — Design for Asia

DFAR TR T4 — 4 SR N B 5T

The best designers sense, understand, innovate, and influence. Their
designs reflect conscious observations of the individual, society, nature,
and culture, and are the results of extended periods of contemplation,
research, and development. The Awards Publication — Design for Asia,
features the award winners in 2015, witnessing the new face of design
for Asia in terms of science and technology innovation, environmental

experiences, social concerns, and humanitarian issues.
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HKDC’s New Corporate Website
BB RO F I8

‘Great Design improves Lives & Transforms Business

The revamp of our corporate website was quite an
exciting development for Hong Kong Design Centre,
with enhanced navigation and responsive design. The
streamlined top navigation bar reflects the breadth of
work we do as HKSAR Government's strategic partner
on design. Under the Home tab, a short video
encapsulates the 5 pillars — namely Connect,
Celebrate, Nurture, Advance, Engage — that anchor
our public mission. Our flagship programmes are
showcased on the front page, and the right side bar
allows browsers to share HKDC news on other digital
platforms. News & Publications offer the latest design-
related news. An updated version of the Hong Kong

Design Directory has been rolled out too.

Hong Kong Design Directory
BERRTERE

Our comprehensive design service directory, revamped
with a fresh, more user-friendly interface this year
together with our website, is a free yet comprehensive
marketing platform operated by Hong Kong Design
Centre. Helping to raise the profile of over 700 local
designers and consultancies, the directory is a
resourceful and organised tool that makes the search
for local design services a much easier task for potential
buyers.
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HKDC Library
BEBRFTHROESE

Housing 2,000 design books and
some 120 titles of international
design magazines, the HKDC
Library is dedicated to promoting
design knowledge and enhance the
public’'s interest in the field. This
rich collection of archival materials,
design related books, visual and
print content often difficult to find,

is readily available for avid design

Iluim l:ulwrdh' Design Locally
! L BRIt EiekE

enthusiasts and students.
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International Design
Magazines
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Communications & Media Publicity

BAREBHRER

Our communication policies and
media publicity extend across all
channels and communication
vehicles - be it through social
media, digital, print, press
conferences, senior management
and more. We provide timely and
up-to-date industry news through
our communication with local and

international media.

To maintain the reputation of our
media coverage, we regularly and
constantly strive to improve our
communication policies. The idea
of raising public awareness and
increasing the knowledge of the
value of design is highlighted
through our print materials. dNews
and Design Post, for instance, are
widely distributed and highlight the
latest activities and progress of our

centre. With an extensive social
media presence and digital
footprint spanning Facebook,
Twitter and Instagram, we never

fall short of the industry beats.

P9 E) B AR R B I (5 1R 4 R S
ERE YERMSBREANR
AMTERE XK E - B
Rl - #EEHAESE  ARKMD
BRTBAS2HE - HFIERH
FERRERFKEEHE  kfHt
R &M ENEER -

RERFERBEE BM—EFE
HEHDEBAEMER fla0-
1M 2 6 T ¥ dNews ] & Design
Post * & 5l B 0y B S 3T ED RS - LA
RAAZREEMORERERER
STEEE - MR RERRZ @
MR TS B Facebook
Twitter fl Instagram * % B 17 3 IR

B e



Visits to HKDC
B 5 & B R A

Creativity transcends borders, and design brings
people together. Making sure local designers
participate in the global design conversation is vital to
our mission. In 2015, we arranged international
delegations of government officials, student groups and
professional organisations from around the world to

visit Hong Kong and engage with our local talents.
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Partnership and Collaboration

BHEREHE

Our partners are our key to achieving success. Without
their sponsorships and continuous support, we would
not be able to put together the diverse programmes we
offer to raise the bar on design thinking and creative
mindset for our city.

Our sincere gratitude goes to our major sponsor Create
Hong Kong, founding members, all organisations and
individuals who have generously contributed their time,
effort and money to facilitating our mission, “use
design and innovation to drive value creation and
improve the well-being of society”.

For instance, Luxarity raised funds from charity fashion
sales to support a number of young local fashion
designers to join the Entrepreneurship for Design &
Creative Business Certificate Programme ("7+17),
to set up anchor booths at Design Mart @K11, and to
attend the Business of Design Week (BODW).

Having launched a variety of design and innovation
related programmes with the support of the design
communities, business world, academia, public and
private sectors, we continually strive to widen the
network of collaborators and partners in Hong Kong
and abroad. Through these budding opportunities, we
will be able to develop and provide new experiences for
all.
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Our Partners
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Friends of HKDC Membership Programme o

(]
2 5 oh Q) a5t 0% 0@
BEERTPOLOZREGEE f’

KEEP IN

Our Friends of HKDC Membership Programme (FOHKDC])
is composed of accomplished and aspiring individuals and
organisations who support Hong Kong Design Centre's
vision to establish Hong Kong as a centre of design
excellence in Asia. Through this membership programme,
we aim to bring together individuals from various
professions and backgrounds who are not only enthusiastic
and passionate about design, arts and culture, but also
believe the values and benefits that design can bring to

businesses and the community.

Through various channels of efforts, the membership
programme provides opportunities to network and foster
communication. More importantly, it enables our members
to gain invaluable knowledge and inspiration from design
and business leaders worldwide at our events. The
programme offers 5 membership categories, “Patron Red
Member”, “Patron Member”, “Corporate Member”,

“Individual Member”, and “Student Member”.
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Acknowledgement of Patron Members
BHKAEBHEECZEE

(Till 31 March 2016, in alphabetical order]

(B 1E2016F3A31H  UEXHKEEF)

Mr Fawaz Abid Bakhotmah

Mr Michael Cheung
RELEE
Director, Zincere Ltd.

EHBRIA B

Ms Agnes Chiu
HBXzt
Director, SOHK Ltd.
SOHK Ltd #28

Mr Alex Chunn
Vice President — Concept Development,
Techtronic Industries Co., Ltd.

BIMEXERAF Bl@H - Eafl s R

Mr Richard Fung

BIhrE

Chief Executive, Hong Kong Standards and Testing
Centre

BABRERBES D B

Ms Pansy Ho

[OF:%: Feamn

Managing Director, Shun Tak Holdings Ltd.
EREEERAR EFRKE

Mr Jeremy Hocking

Vice President Asia Pacific, Herman Miller Global
Customer Solutions [HK] Ltd.
HERD2HEFP R (EE)BRAR
DAREBH

Ms Kigge Hvid
CEO, INDEX: Design to Improve Life®

Dr Kan Tai-keung, SBS, BBS
EiE-dcy e

Founder, KL & K Design
HE R AIPRA

Mr Kwong Man-hang, Bengle, JP (Aust.)
BRERE

Executive Director, WKK Technology Ltd.
TRARMBAERAR RAITES

Mr Lai Man-ting, Edmond
BYERE
Director, Much Creative Communication Ltd.

AHABEABRAR A

Dr Michael Lam

ME AL

CEO, Hong Kong Quality Assurance Agency
BREREARER @

Ms Denise Lau

ZBFLt

Executive Director, colourliving
colourliving 11TE 5

Dr Flora Lau

ZEFEL

Director, FLORA LAU DESIGNERS LIMITED
BlEISRFAMAERDA BE

Mr Lau Siu Hong, Freeman, BBS
ZNEEE

Founder, KL & K Design
PSR AIPA

Mr Lau Tai Yum

BB ELE

Dr Edmund Lee
FlEmEt
Executive Director, Hong Kong Design Centre

BB EE PO THAR

Dr Harry Lee, SBS, JP
FNEEL

Chairman, TAL APPAREL LTD.
BEMXERAR EE

Mr Leung Wai-fung

BRI KL

Founder & CEO, Artemis Digital Limited
PTEBIBARAR B ARITRAE

Dr John S.K. Lo
BEEREL

Mr Lu Lam, Leslie

EMEE

Principal, Hong Kong Design Institute and
Institute of Vocational Education (Lee Wai Lee)
BEEANERFBRREBEEAEER
(FEA) B &

Mr Ma Yu Hung, Samuel

BRREELE

Managing Director, Luk Ka Paper Industrial Ltd.
NERRHBTEERAF EFRKLE

Mr Ng Man Wai, Danny
RXERE

Director, 4N Architects
WEZRRFEBHMES

Mr Neckel Nils
Director, Designlink

Mr Benson Pau

MRHRE

Founder and Managing Director, Wings Trading (HK]
Co Ltd.

REETT (BB BRAR AIMARITRE

Mr Tsoi Chiu Hang

REEEE

Executive Director, Lifestyle Centre Holdings Ltd.
BHEERLEEERAR HITES

BMAME

Mr Jeremy Vinson
Design Partner, Tandem Design

Mr Wang Chi Fung

IR LE

President, China Energy Technology Holdings Ltd.
TEERNESEARAR EER

Mr Ben Wong

EEFEE

Director, Sure Profit Holdings Ltd.
MREBERAR EEK

Mr Danny Wong

63

Executive Director, Wiseman International Digitech Ltd.

ERFARBBRMERAIR NITES

Mr Peter Wong
ERMALE

Mr Qin Xia

HEHEE

President, Makestream Design Co. Ltd.
MMEZBHRRRFERRE BEA

Prof. Eric Yim, JP
BE BB

Mr Leon KL Yoong
SEREE

Vice President — Design,
Techtronic Industries Co., Ltd.
Bl — %3

Dr Allan Zeman

BEXEL

Chairman, Lan Kwai Fong Holdings Ltd.
(Registered on behalf of Company)
MESERAERAR X/E

2B Square

4M Industrial Development Ltd.
Fringebacker Limited

Play Concept Limited

Shantou University
NP

RN BHAREBERIMBR AR
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Acknowledgement of Corporate Members

ISH AR ERCEER

(From 1 July 2015 to 31 March 2016, in alphabetical order)
(20156 7A1BE2016F 3831 H  MEXFEHF)
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Corporate Governance

AN\ X S N

= SH==

As a publicly funded organisation, it
is imperative that we maintain
stringent standards of corporate
governance throughout the
organisation and across all our

activities.

Our directors must adhere to strict
procedures regarding potential
conflicts of interest. In addition to
reporting potential conflicts of
interests to a board or committee
meeting, all directors are required
to disclose their general interests,
indirect and
their
appointment to the Board of Hong

either direct or
pecuniary or not upon
Kong Design Centre. All directors’
declarations of interests are

available for viewing, upon request.

In 2010, we retained an external firm
to conduct an audit of our corporate
governance practices. We have since
their
recommendations, especially those

been implementing
pertaining to critical areas such as
projects, finance and administration.
We hold regular staff training
programmes to ensure that our
operational procedures comply with
the governance standards stipulated

in our policy.

The Board made a voluntary
disclosure with regards to the
selection of Lomatters Creative
Studio Co. Ltd ("Lomatters”) as
contractor for our Creative & Design
Direction & Strategy services for the
website of Business of Design Week
2015. Lomatters is managed by
David Lo, a board member of Hong
Kong Design Centre. Mr. Lo’s
interest in Lomatters was properly
disclosed to the Board, who invited 3
bidders, including Lomatters, to
submit a proposal. All bidders
received the same Request for
Proposal, and the granting of the
contract to Lomatters was made
without the participation of Mr. Lo in
his capacity of board member. While
only Lomatters submitted a bid, it

was evaluated solely on its merits.

BARPULER—FRAZEED
MEE RASEEAEEINE
EEE HAERHEENLERE

JRIRZE o

HMPAMEFTSEAETERNE
FrAREEBBENSEHR -RTE
MEERAZTEEHERNEIN
MAENEZERLAREZRERRQ
MAABEXAMERAKEERAN
NEEE - BERFATLEER
WA mEAREAFER ARA
TARARLERER -

7 e D B 2010%F B S B B 3 2 A
MO RERERETNBE -
BHAAREHNESHE M
BEATHRE S EEHORE R
MESGH—ERT DL
e 08 B A AR B AR
TR R EARE .

EESFHERAST RABHZE
#Lomatters Creative Studio Co.
Ltd. 23[R &t 2 B JH2015) @ B &)
ERFAESRKEBRBEE D ZF]
#) 7 ° Lomatters @ & & &% 57 /10
EZgNEEKBRERE  BEX4E
MEEE Y S B HRE RN Lomatters
2 - EETEEE-HRB(R
& Lomatters) e X & & £ - I &
SRS KEZEE MELE
WHENESEKNEEHL2 MM
Lomatters ¥ i AR 7§ & 49 2 R E
B A R B LomattersiIE X EE E
ZEBEAREEL TUFNM -
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Our Accounts

BBRET /0K E

INCOME AND EXPENDITURE STATEMENT FOR THE YEAR ENDED 31 MARCH 2016
Z2016F3ANA LT RFER ST EE R

Non-Government
Funding Government Funding

FBFER AT B B 45 3K

HKDC Basic HKDC Basic Supporting the
Activities Activities Implementation of
EBZIPL  BABRSPAL  Designincubation  the Fashion
BEAREE BEREE Programme Initiatives
1/4/2015- 1/7/2015- EE-ES REXERER
30/6/2015 31/3/2016 ERGE REXRRER

Income
O
Government grant 0 7,477,562 14,333,282 9,057,011 2,387,224
U & Bh
Project income 66,751 862,967 1,356,766 990,736 0
HE KA
Sponsorship 0 289,372 3,237,774 0 0
B/ BN
Other income 175 378 532 61,577 1
= ON

66,926 8,630,279 18,928,354 10,109,324 2,387,225

Expenditures

X
Project expenses 42,979 2,675,090 6,065,540 8,467 564 0
HERX
Payroll & related cost 9,469 4,221,517 9,615,035 1,629,160 1,855,779
HEARBBEZL
Donation 0 0 0 0 0
B
Overhead & administration 21,000 1,733,672 3,247,779 12,600 531,446
—REERTBER

73,448 8,630,279 18,928,354 10,109,324 2,387,225
Net deficit (6,522) 0 0 0 0

BT




Business of HKDC Awards Business of

CreateSmart Initiative

AEEEE

DFA Awards
2015
DFARR 5t 5
2015

EBmstp g 67

HK Young HK Young HK Young HK Young
Design Design Design Design
Talent Talent Talent Talent

Awards 2012 Awards 2013 Awards 2014 Awards 2015
EEEE BEEFE BEBEE BHEBF
Rt A REA  RETE RELE
R R R VS
2012 2013 2014 2015

At

HK$

51,426,130
6,672,749
8,886,060

63,79

67,048,733

40,523,428

20,940,150

5,591,677

67,055,255

(6,522)
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HKDC’s Board of Directors 2015-2016
E/%pﬁn-l_q:"b\igé

(effective from 12 March 2016) ({EHAEH20165FE3 8128 £ %K)

Bonnie Chan Woo [k
Vice Chairman Bl £ &

T ——— L
Prof. Eric Yim B &R
Chairman £ /&

David Lo & K & =
Vice Chairman &l £}

Freeman Lau 24 AlexLee ZX#2 83 | RonLeung & 2@l Janet Cheung 3R B Joey Ho fil R %&
Director % Director = Director # 3 S Director % Director =

Prof. Cees de Bont - PatH el BRieR | Viveca Chan Bt — i Barney Cheng 3K Felix Chung &
Director # = Director # 3 S Director M3 Director % Director # =

Finance and Business
Board of Administration Development Audit
Meeting Attendance / Total Number of Meetings Directors Committee Committee Committee
B R AT TERR
eRLREAB/ERHE Z8g ZE8g EREEE
(1/4/2015-31/3/2016)

Victor Lo & ff &8 6/6 = 4/h =
Prof. Eric Yim B & BAZ X 0 6/6 = 4/h =
Dr. Roy Chung & & F 18 =@ 6/6 4/4 4f4 2/2
Prof. Cees de Bont 2/6 — 4[4 =
Bonnie Chan Woo B & & 3/6 3/4 1/4 =
Selina Chow & 2816 0/6 = 1/4 =
Dr. Felix Chung $& Bt 18 + 1/6 = = =
James Law 7 342 416 3/4 = =
Joseph Lo 852 & 2/6 — — 2/2
Kai-yin Lo #& RS 7t 3/6 = 2/4 =
Leslie Lu E#k 5/6 — 3/4 =
Victor Tsang & i3 £2 5/6 - 3/4 -
Ada Wong & & 3/6 4/4 = =

Head of Create Hong Kong &8 & & /& 42 & 6/6 4/4 4/4 2/2
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Roy Chung & % % Bl James Law @ 838 Steve Leung RE X : 2 JosephLo B # & Kai-yin Lo 2 B 7t
Director % : Director # % Director # % Director 3 Director =

Victor Lo B &8 I Leslie Lu/& #k \ Victor Tsang ® I8! ip ‘ Jerry Liu B KR
Director = Director = : Director ¥ 3 2 ~Jl Director %

Benson Cheung (R AN & B KarrYip Nk Kevin Yeung 4% #4F Antony Chan R & £ Fiona Lam Ak 2k
Alternate Director {& Alternate Director f& Alternate Director 4 ¥ 3 Alternate Director f& Alternate Director & #-

Finance and Business
Board of Administration Development Audit
Meeting Attendance / Total Number of Meetings Directors Committee Committee Committee
B 3% R AT TERR
ERHERB/EEHE Z8g ZE88 EREES

(1/4/2015-31/3/2016)

Representatives appointed by Hong Kong Federation of Design

Associations BB Rt A E R K 4/6 1/4 4/4 =
Representatives appointed by Hong Kong Fashion Designers
Associations & 8 B % R 5t BT 15 & R & 4/6 - 1/4 -
Representatives appointed by The Chartered Society of Designers
HERFFTR AR E ()RR 4/6 = = =
Representatives appointed by Hong Kong Designers Association
EERFEMHERE 6/6 - 3/4 =
Representatives appointed by Hong Kong Interior Design
Association & B = AR AT E R K 3/6 = 2/4 =
Remarks: HE
(1) Prof. Eric Yim was elected as Vice Chairman of Board of (1) BREPHER2015FI0A27BREAESSREER I
Directors effective from 27 October 2015 and Chairman of R2016FIANBEEREETSER
Board of Directors effective from 12 March 2016
(2) Dr. Roy Chung resigned as Vice Chairman of Board of (2) EEFHELTR2015FI0ALARCTESSIERE
Directors on 14 October 2015
(3) Bonnie Chan Woo was elected as Vice Chairman of the Board (3) BRELZN2016F3ANAERAEESRER

effective from 12 March 2016
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INTERNATIONAL
ALLIANCES [&f] P& i 28

These are some of the global organisations we are affiliated with.
These have helped us in our efforts to produce a wide range of quality
programmes. Looking ahead, we will continue to work closely with
these partners to create and introduce new programmes.

FRLE-LEEERBREZIBE FRRUBOGHE £RMN
REAERNUZSEZSENED BERK  FHLFEREFRS
KEBFSE HAHER-



R e ek B2

GLOBAL DESIGN NETWORK (GDN)
| B R B 5T e B

Launched in 2005 by Hong Kong Design Centre and the Hong Kong Trade Development Council, GDN
is a Hong Kong-based promotional entity also supported by a vast international membership network.
Members include leading design-related associations both in Hong Kong and overseas, and new
members join GDN every year. HKDC, together with The Hong Kong Federation of Design Associations
(FHKDA) convene GDN members to an annual Symposium, where members get to explore the latest on
the global design industry and discuss new ideas and concepts with peers from around the world.

B R HE HEBRFTPLETBESRRERN2005FHEER  R—EUTBRP ORI E
EHE YEERAREMNBRMESERAKX HESEREFEREAZHAZEINRAEASE &
BNZFER - SF FERTHASHERMEOBERRAMNBESE] SETEABE THRIR
RIAFENEHNBRE  YERREENR RAFE -
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Members of Global Design Network (GDN)
(BT R K E

AUSTRALIA

s
B

Design
Institute of Australia

SWIN
BUR
* NEx

UNIVERSITY OF
TECHNOLOGY

AUSTRIA
B #th Rl 25

designaustria

BARCELONA
BEEZ

Barcelona

(1) Barcelona
= Activa City Council

Barcelona Centre de Disseny

FabCafe
what do you fab?

BELGIUM
£l R B

FLANDERS
FASHION
INSTITUTE

\vio

RY FI ANNFRSAE

L33

House for contemporary art

CANADA

fporeca

icsid

ial Design

CrREHRRRNHR S
anuaganyeasy Bufiag

&) EET LIRS

bidc BEIING INDUSTRIAL DESIGN CENTER

CO iz

METWEHNE crins ncustia Dsign acsociaton

JHIN3O

NDIS3a
IVHONVHS
%

GBI RET

'@ Ltz @R
| sHANGHAI PROMOTION
=il CENTER FOR CITY OF DESIGN

Q
SDPA(/g

RIIFRITHES
of SHENZHEN DESIGN UNION

SHENZHEN
GRAPHIC DESIGN
ASSOCIATION
RYNTFEIR TS

SIDA X)

SHENZHEN INDUSTRIAL DESIGN
PROFESSION ASSOCIATION

RY|T L g TR &

b

U180 3 o W 5T B

SHENZHEN INSTITUTE FOR INNOVATIVE DESIGN

d
= f. 1R

YANGCHENG DESIGN ALLIANCE
- I--

DENMARK

&

DDC

Danish Design Centre

B INDEX

B DESIGN
TO IMPROVE
LIFE®

FRANCE
RE

GERMANY

Gk

7 =N

IDZ International
Design Center Berlin

HONG KONG
£

—

Academy of
Visual Arts

BEEME

SR

School of Communication
EHEGAR

HONG KONG BAPTIST UNIVERSITY

g E Asin Lissusing Assoiation
O MK W

D2 caritas Bianchi College of Careers
 SEEEEESE ST

CHARTERED
SOCIETY OF
DESIGNERS

\ DESIGN
COUNCIL
HONG KONG
EARHEAE

)

FASHION FARM FOUNDATION

B EMN B
NG

A ’
SBnRHe

Hong Kong
Brands Association

ERAREERERR
Hong Kong Brand
Development Council

hke

Hong Kong Design Centre
HEEEEE

= Hong KonG DESIGN INSTITUTE
ZEEENIRHER

Member of VIC Group VTC M it &

PHRRRE

¥

£
#io
=0
5>

ASSOCIATION

ElLE )4




HKF&DA

EEBERKAMERE

EBERXLHD
Hong Kong Institute of
Contemporary Culture

—<HIBA

HONG KONG INTERIOR DESIGN ASSOCIATION
ERERARM

weskKowloon
BEAXKE

M=D eimmes

@ institute

miniminigallery

MODA

Mode of Design Alliance

BRREH YIRS

PM@

AT
SCAD

The University for Creative Careers

o | Alumni
Association
FRALAS
A

o

®. . ® | school of

oW *e | Design
.

THE HONG KO
Qb POLYTECHNIC U\VI\ ERSITY
§?§EIX
F DESIGN

HUNGARY
& - F

HUNGARIAN
DESIGN
COUNCIL

A D I Association of
Designers of India

>

BRAND BETTER

INDONESIA
ENfe
BDA

Acl

ASOSIASI
DESAINER
GRAFIS
INDONESIA

JAPAN
SEN

AODJ

AMBASSADORS
OF DESIGN,
JAPAN

Kicp

AR LAIAV T A

KOREA INSTITUTE OF DESIGN PROMOTION

OB

MACAU
TR PFY
MDA &
M

| <
N
EURHEn

MALAYSIA
BRFAD

PORTUGAL
BET

ASSOCIACAO

NACIONAL DE

DESIGNERS
L]

alodebuisubisap

tDA Asia

the Design Alliance Asia

SWEDEN

B B4
DESIGN
REGION

SWEDEN | l
Form
Design
Center /

Svensk
Form

SWEDISH

ASSOCIATION OF
DESIGNERS

SVID

73

e 22

KOREA SINGAPORE TAIWAN
EEl 03K =) |

a¥a ve
5 SRV

“\JA

Cultural Creative Industry Association

©

HuBERNHAR
FLEEER DL

-) BERERHO
TAIWAN DESIGN CENTER

TEDX Taipei

x = independently organized TED event

THAILAND
RE
TCDh

UNITED
STATES

XxE

dmi:

design
management
institute

YL,
X DESIGN
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NURTURE CELEBRATE CONNECT ENGAGE

Hong Kong Design Centre & & &5t 50
1/F InnoCentre, 72 Tat Chee Avenue, Kowloon Tong, Hong Kong  T: (852) 2522 8688  F: (852) 2892 2621 &&

www.hkdesigncentre.org




