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Chairman of HKDC
BERROERE

“Design is problem-solving
and can address different
ues, from health and
[lbeing to connectivity,
so designers must

consider societal impact,
sustainability, nature, and
the future.”

FERETHERREE N R E R EERENE R E B &S
8BS > FTLARRGHETZARE A E BB EE -« FIIF4E
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Message from the Chairman & Executive Director

EF BT EAR R RIEE

As millions rose to the challenges presented by the Covid-19 pandemic, 2020-21 continued to
demonstrate the importance of empathy and human-centricity in design. Hong Kong Design
Centre (HKDC) has set ambitious targets to widely connect and engage with different sectors

and stakeholders around the world.

As HKDC'’s Chairman, Prof. Eric Yim, and Executive Director, Dr Edmund Lee, share, the
lockdown has posed challenges to businesses and impacted our ways of living and working. Yet,
there remains ample scope for people-centred innovations across many touchpoints to make
our lives more amenable. We spoke to them about how HKDC has embraced a broader scope

for the applications of design thinking and the importance of design research and co-design.

HEERE2020E2021F B E LB HACEENRE > FEEE TFE0 1 TAABES 8
RIRFELERETAE M - BERFTPOREE TREBRR  MRNIMBHEZIREH « STIFRHHBEN
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“Through the emphasis on
cross-disciplinary learning
and exchange in our
programmes, we can expose
people to the design mindset
required to enable true
co-creation and innovations
endeared by people.”

F&EaREThOIR B @A INEEs 57 B2 B B
AIEREAFIRR A EARIERET B » MERHERIE
FMRXFRA ST EZRIBIET © 1

DR EDMUND LEE
FlEmiEt

Executive Director of HKDC
BRRETROTEARH

Q1. Why are good design and design thinking imp
B EEFRMRABHEHESR  EF IR HZEE TEE?

ERIC- Because of Covid-19, businesses are seeking ways to be more
relevant, and customers are valuing experiences above products and physical
attributes. When it comes to addressing the needs Qf‘:_ Qeal people, human-
centricity has become more important than ever before. Hong Kong is a

service-based economy, so when we talk about a 'Human-ce-ntric_"mindse__t', it

must be all encompassing, from the front to the back end of ope_l"at"ions.__Thi-s_. ;

was overlooked in the past, but there is much to gain from co-creating with all ':_

stakeholders.

EZERE > ARTHEtRAEETRARNIEERBNER - %Iﬁﬂﬂtﬂ’ﬂﬂ_‘\l:ﬂi

B BRRANBELHEIABY » MEEFRRBRERE - AARE)
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9 EAIEI M E L EIAIE T ESRER - SIUES HEFHRE -

‘ '.,:‘ busin;gsses, s_»_oqiety, and our city?
- EDMUND - We need to attain meaningful designs and solutions throu

~ on deep, actiong'bfle. insights, meaningf lutions and experiences can
i pl;li:.):ti.é:and _F;n‘vate sectors.
'*EﬁmﬁgimEaWﬁﬁ’ﬁﬁﬁaﬁTmAﬁwmgiﬁmmm%

'-%E&ﬁﬁﬁﬂi%&mmﬁ%s@%mﬁAWE%&EﬁWH%:
'AEKWEE§W%5°Eﬁﬂﬁﬁﬁﬁﬂﬂugiﬁmﬁﬁﬁﬁ»

better understanding of people’s aspirations, motivations and cbncerns.

can deploy design thinking for better framing and solving oF_pro‘Blems. Ba

del.iv_ered..Sych a creative approach of problem solving can be applied acre¢
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BE—F BIENAIRZERFTER?

ERIC- Before the pandemic, we all talked about
human-centric design, but now it is even more
important. Designers need to have a holistic
and empathetic mindset; be good listeners,
communicators, and analysts. Design is problem-
solving and can address different issues,
from health and wellbeing to connectivity,
so designers must consider societal impact,

sustainability, nature, and the future.

FEENEMEENRRABEMARE  ERE
ERBEERE - "“+Efﬁdd\/,\ﬁ1%jt)5j BHAEE
D - BERREHIRES « BRMDITEESN - 5RETHY
ﬂ@%ﬁﬁ%bz@%%ﬁfk?l—i:ﬁﬂﬁ“ﬁ HEEE -
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EDMUND - The pandemic has challenged
designers to reimagine innovative ways how
people can be better connected and services
delivered. The lack of human contact has
great implications on design research, posing
challenges even for experienced educators and
designers. Despite that, the best creative efforts
have been attempted in digital spaces using a
full array of technologies, tools and co-creation

interfaces available.

RIES ARG EEREE  REAMAERBEE
BABARRBRIBOFFALR - EAEE -
BMERBERNBBERMRAAItRFREK > &
SRATHEBNM R FR—ERE - L > AIE
HERMERRA R - MREF FEBIRTEHRE
H > AEER - TENHRIREREME

Q3. How has HKDC risen to the challenges
presented by Covid-19?
Rt FRILA I FE ¥ 1B R AV HE L 2

EDMUND - The pandemic has challenged the
team to deliver our creative best in executing and
delivering our programmes, and we have made a
bigger impact than anticipated. During Business
of Design Week (BODW), for example, we have
developed a new format with ViuTV, so our
content could be simulcast on internet, social
media and TV. We have also smartly deployed
existing resources and collaborative synergy to
advance our mission, drawing inspirations from

our strong speaker line-up.

FMEENRIEDTNEENES - fHEEHRERE
ARATNERR > MEDEE - BT RIEHE
128 - RREELETAALF - Fl20 > BfEViuTV
BFRITEZNFEEER - SRFEHEGHEAE
RFEE R - HRXERMER LBR - HME
EERREAER > HEIBHEZIBEMRIERM -
RFEENE RO ZMERFT KRS LRSI > 1K
R -

ERIC- Digital technology is more integrated
into our work, and we have all sought channels
that enable us to pursue and fulfil our mission.
Covid-19 presented many challenges but also
gave us the chance to present our work in novel
ways so that people can enjoy it. With BODW,
we were so mindful of potential limitations,
and so focused on how to effectively reach our

audience, that results exceeded expectations.

BN ETEMAREFINIE - ZMATIRE
TERE > ABRRESZTHUE - BRIFFREEH
g mvﬁzﬁi&uﬁﬂﬂm.‘ﬂ*@f& s IRBRAEER
ISR > IRSIEZ 28 E - ARTEEE - Hif
» THEEARItRMERRAHATN 0 KRS
ANEE -

wledge and participation in

ur collective futur

ERIC: People today va
sharing. Participation is an experience that
we can offer. When designing, we need to
understand what we want to create, to deliver

something that people will value.

SHSHERNOZTAEZINER - BEEBIAK
ﬁg‘*ﬂ*’”ﬁ' AR - 7EERFHEE L > %M
FTRAMEN > TEEARELAMEERN
R °

EDMUND - Knowledge should not be siloed.
Through the emphasis on cross-disciplinary
learning and exchange in our programmes,
we can expose people to the design mindset
required to enable true co-creation and

innovations endeared by people.

MHERMEREN - FERLSEH - FERFT
(NIE BB A NN 5% 5 B 22 B BN AR APIER
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EDMUND - Ever since design was elevated to
the policy level, we have worked hard to promote
good design and cultivate design thinking across
professions, industries and age groups. We want
to advance the design movement so that people
can experience the magic of design. For example,
our #ddHK installations along the harbourfront
were not just urban art—they carried the creative
narratives to transform public spaces for

enjoyment through the power of placemaking.

BRBRARAZBEREBEUR - HMEMES
7 HEARENESR  TRANFROATHER
FHERET - MIBBRMFINERGT B4 - HMFEE
—*ﬁ%z?ﬁim i BARERERNANE - 4l
 ERATHE BB GHE S EN R BEIRR R EE
z‘?‘ziﬁEFﬁi—ﬁﬂﬁl BRAIBRM S EEAE L - £
REAHEBITERTREZHMHS -

ERIC- We don't want to promote design
exclusively through our annual programmes;
we want to connect with people daily so that
they can understand and access design. Our
programme segment on Metro Radio, the
exhibitions held at Design Spectrum at 7 Mallory
Street in Wan Chai, our variety of online and
hybrid programmes over the last year—these are

all designed to be accessible.

MRTRBSEFEERD > RMNEFZEBEX
REEER > R FIEERETAT R - B
FIRAREBME ERNELEHE AR FRES
TIRERETCEBEMNARRE - REEWMN—
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Q6. Can you give us a sneak peek into HKDC'’s
upcoming plans and initiatives?

AIE M BT EERIFORIARRENE ?

ERIC- Come 2024, we are excited for our new
base in Sham Shui Po. It is considered one of the
coolest districts, not just in Hong Kong, but in
the world. It has a rich and vibrant heritage, it is
both home and workplace for a cross-section of
people, and it is just the perfect place for HKDC
to be. We will be both with and in the community.

2024%F > FEBRFTHOMGERIRKY | Rk
WEAEE EEZHRRAUBHNHEZ—-E
EEBREXHNERE - BARFEFEKBEALEE
*DI{’EB‘\JﬂL’Eﬁ c ERBMTELRE - BALE
HOZEARE

EDMUND - The new Design and Fashion base
in Sham Shui Po will allow us to work on new
programming to connect with the community
and the trades, and infuse the city with creative
vibe. Apart from being a meeting place for
designers, we can showcase Hong Kong'’s design
prowess and the power of co-creation, including
drawing from the continuously unfolding
legacies of Sham Shui Po. It is an exciting work-

in-progress.

DRI ERET R RSB » G EREIIRE -
ERABRMESR > RWTEARETEM - 7E1LL -
RATRI AT R BRI - A EER B BIERE
BEOMHARAIENRR - MARKBHED - BSL
MXACIEERETLZBRHRFINER - BB -

ERIC- Ultimately, design is more than
aesthetics and should contribute to the
wellbeing of society. It is the aim of HKDC and
the design community to use design to enhance
experiences and quality of life. By taking on a
greater responsibility in using their skills to make
the world better, mix with different types of
people, and work with communities, designers
can really make a difference—there are still so

many amazing opportunities ahead for us.

SRR - RETEBINE2ER - HEETERS
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BUILDING NETWORKS OF
DESIGN INFLUENCE
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BODW

BUSINESS OF DESIGN WEEK &%&t &/

IMMERSIVE TECH

RRE R BH K

FINDING CLARITY IN
UNCERTAINTY IN THE
POST-PANDEMIC ERA

—
VISION 20/21: Finding Clarity in Uncertainty : _\’\
Sponsored by Create Hong Kong of the Government of the A = /
— ¢ o
Hong Kong Special Administrative Region, Asia’s annual flagship ‘; v A~ /

design, innovation and brands event, Business of Design Week :
(BODW), once again brought together innovators and creative (‘:"
leaders to design a better future. Curated under the theme /
‘VISION 20/27, the event called for creative visions that can /
make a difference in a time of change and ambiguity. Over 100
local and international design and business leaders, across 50
talks, forums, and master classes, shared their insights into future
trends and inspirations during 30 November to 5 December 2020.
From safe travels to circular economy, immersive technology, | ':.

and the future of brands, design heavyweights explored topics —

relevant to the post-pandemic era.

Positive partnerships underpinned the entire programme. HKDC teamed up with the
UK as a strategic partner to form an impressive line-up of speakers. Fifteen celebrated
and renowned creatives and business leaders from the UK joined via livestreamed

conversations and as part of a new ‘BODW Great British Design’ series that premiered

4= S
during the event. Nine selected sessions by global creative pioneers from past years II:EI 17T ;Fﬁ' Eﬁ AR

were featured in ‘BODW Greatest Moments’, which stretched back to 2002, when

BODW was first launched.
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BENAIEREREMETEREMMNERRER > AEERBEN
TBODW Great British Designy RFIFERE B —#FHNAS - [
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This was also the first hybrid BODW summit, thanks to a
partnership with ViuTV, which broadcast selected sessions
live on TV, in addition to the live simulcast on BODW's
virtual platform and social media. The multiple broadcast

channels allowed an even wider geographical audience to

access and enjoy the discussions from the comfort of home
or their mobile devices. BODW CitySalon partner locations
across the city (including D2 Place and Fashion Walk)

engaged passers-by from all walks of life with the power of

innovative design.

Networking and fostering the exchange of ideas within

the community remained a cornerstone for BODW, and

participants were able to connect via the summit’s virtual

networking platform. The platform hosted virtual meetups
and live chats for participants to explore new creative and

business collaborations.

ENTWINED SPACES

m R xE M

CULTURE &
THE CITY
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FASHION ASIA
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A MULTIDIMENSIONAL
FASHION EXPERIENCE

E=IERSIOE

Digital Dialogues

Fashion Challenges Digital Forum, a two-day virtual event held
on 2-3 December 2020, was the centre of thought-provoking
discussions about the fashion industry during the pandemic.
From braving challenges and sustaining customer loyalty in
the new normal to employing effective digital engagement
tools, over 20 international industry leaders, designers and
entrepreneurs shared their observations and experiences, and
explained tried-and-tested strategies and opportunities for

brands and businesses in times of crisis.

Fashion Asia Hong Kong is supported by Create Hong Kong,

the programme’s Lead Sponsor.

B 21 A48 Rk

Fashion Challenges Digital Foruma] ;8 & 1% B R B 181 2 3557 50
RRWERFEL - HEPAMROAE LHIBK2020F1282£23H
817 > BEET202(UEERBAITREM « SRETRIMERK » —
[El 5 ZA AR R ALES - JREERE - »=ZREMEE
AEEIEHARERE R - EEADREMAETHEETIERER
B> MEBRERIBES TARESEEDHE -

Fashion Asia Hong Kong = E B BEERIRTER HXHF -

“le's behaviour are not likely to go back 100% because
there is behavioural progression. Behaviours like strengthening
the local offering and meeting the local consumer demands will
continue to be the part of the trend.

FREERHNES > AMNTABATRERMAITTE K - NEAMEERNZSTE
A B E R F RIS AT

Andrew Wu

President, LVMH Group Greater China
LVMH SE AP EEEH

“rst and foremost aspect of striking the

balance between globalisation and localisation
is you need to have a very strong team on the
ground with solid expertise and experience in the
market, complemented by a global mindset and
a personality that is able to demonstrate the

Chinese versus Western perspectives.

EEREASHE S MG TE » BETE2EAHIZE
Anya Hindmarch BAMER  BAREXENTESEH LS NTISEE -

Managing Director & Creative Director, ANYA HINDMARCH .
@ 1. = NEPN 5
ANYA HINDMARCH ${T48 8 & Bl S 48 8 RERRAH  UMKBEHHE  RELE

“e, luxury is about stories. It is not about

a brand nor showing your wealth and status.
It can also be something that can be
inherited. | think we need to find the meaning
of luxury again as it has been bandied

around and certainly abused.

R > FEEFTERRIBMRNMENL SO > MEMITHER
M E > LRI IAERIIRA - ANEENERCHEAFEE
BN > EERER - FEMERERER

Alexis Bonhomme

Vice President, Greater China & APAC - Commercial, Farfetch
Farfetch EEMAPEBREXERIEH

Fashion Asia Digital Series

A brand-new online platform, Fashion Asia Digital Series, was built to help weather RE BT HRAENZ 4 EFAFashion Asia Digital Series - BBl S R AREAMITE
the challenges of Covid-19 by inviting fashion and brand leaders to share actionable 2RBERBARREETOZEER - —EREMNETBFS2020F APodcastsFIR A A
insights on global fashion developments in the form of podcasts and videos. In > SRAEIRARIE -

2020, five episodes, featuring presentations and dialogues between industry

visionaries, were aired.

610
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Fashion on a Virtual Stage

Every year, 10 Asian Designers to Watch’ celebrates and showcases the innovation, creativity, and craft of
a rising generation of fashion design talent. This year was a chance to leverage technology and bring the
work of the region’s most exciting new fashion designers to the world. Starting December 2020, designers

displayed their award-winning pieces in specially designed three-dimensional virtual showrooms.

BEREE ERE

410 Asian Designers to Watch# & &IBH — (LIS EREHET - BRMAE L RENAIBNLIE - SF
FEASEBNS » HRITE T ERERRSIE - H20205F12 B8 B ERESHTNENSESNE
DR AERGEIASEAS  BRESRER—8 T28) MREGANLEESE -

JiSun Park & KyuYong Shin Caroline Hu

Blindness ' Caroline Hu

Hideaki Shikama

Children of the Discordance Cornerstone

Sun Yun

Jinwoo Choi & Yeonjoo Koo Robert Wun
J Koo Robert WUn

.

ASaiTa
ASAI

Derek Chan | Sy

DEMO 4.. e

Shimo‘Zhou & Une Yea
STAFFONLY

STAFFONLY

i v

As part of these events, designers and industry leaders
shared views on the current challenges facing the
world of fashion, with workshops and conversations
taking place in a hybrid format. These in-depth and
inspiring conversations were opportunities for experts
to share successful experiences in overcoming their
own dilemmas, and for audience members to exchange

knowledge on how to be more resilient.

Fashion Asia also continued to support local fashion
talent through Hong Kong Showroom & Pop-up Spaces,
thanks to partnerships with The Woolmark Company and

four leading local fashion institutions.

RETEIA TSR BMMEBERMG L TRERANE
DEMAIERERERRENEE - IR RERIAIM
INERR > RUBRERIRFEE S -

Fashion AsialRMX3HThe Woolmark Company K P i Zs
Hh B 2L 2R 5T IRAR - B EE##Hong Kong Showroom &
Pop-up Spaces > #EXIFAMBTE AT EALRE ©

1

fan

1

The ‘10 Asian Designers to Watch’ were once again
brought to an international stage with dynamic and
creative partnerships with strategic and respected
partners. Labelhood, an incubator and independent
showcasing platform, hosted a physical exhibition
of designs for fashion industry elites within its
‘Pioneer Fashion & Art Festival. A stunning showcase
in collaboration with Lane Crawford also captured
audiences on one of Shanghai’s busiest streets, the
Piazza in Shanghai Times Square, during Shanghai
Fashion Week. The physical exhibitions and virtual
platform attracted more than 30,000 visits, with over
50,000 people tuning in to watch livestreams of

the event.

Fashion Asiaf§ s —RANBREEEREE » HEITES
TTILRIEIER » pLINAg10 Asian Designers to Watchit
BREEEES  BEEHEETREIUERFEALabel-
hood B #fy TFciERF R EMET) PEITEERE > MU
REZERHEIE - B~ LBIFEBHME > ERENALE
BRESERT —5EENIFERSE » W5 RKEBEAE
B BRRBEREHFSHBEBIE30,000 )R:HHE - B
BIEEN N 215#8iB50,000 R B RIRE -

120
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KENNIS CHAN [ & H

Programme Director, Fashion Asia,

JILLIAN LEE ZF#%iE

Programme Director,
Fashion & Design Incubation Programmes

Fashion Asia & B35 585t BI I B Rt 81488

Innovation & Design Knowledge
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66 1t was our first time doing a virtual
event, and everyone had to level up
their skills to make it happen. We were
very proud of what we achieved.

BEUREREREE  BEMMOAZIENR
BeAli 7 BESE HINAE - HISEBRIEE S A
VSO - BePIRKEIFE R B ©

929

Kennis Chan [ 8

66 We turned challenges into
opportunities, transforming our
programmes and reaching more target
audiences around the world and in
Mainland China.
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Jillian Lee Z=#i&

#Q2
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What was the year like for your
programmes?
BE—EHHEDNERAG 2

Jillian- We faced persistent challenges because of Covid-19, but our team
maintained a creative mindset and human-centric approach, and we were able
to adjust our Business of Design Week strategy to cope with the ever-changing
situation. Ultimately, it was a good year. The transformation of our programme into

a hybrid format enhanced both its style and substance, and we learned so much.

RIEFREERE - ERMNNERBREAISBERNAABREIES - RIIUEHHE
MEREHEER - MBEERNRIREHIRIEEL . MBmE - SR > SEREER > FHE
BENBGREEBIAST  UREEEE  HfithZmEX -

Kennis - The year was definitely challenging, but also very exciting for us. We didn’t
want to just cancel the Fashion Asia programme, so we had to adapt it for the new
normal. It was our first time doing a virtual event, and everyone had to level up their

skills to make it happen. We were very proud of what we achieved.

BE—EEHRmNE > EBRMEEEY - AREEEMEUEFashion Asia » BffIfEHE
SPUMRIER - BRENERTEE - BEMMBOREEFIXIMT 8EEFINME - HisE
BRIEE B D MESHIBLRL - HPIRKEIFFEESR -

What challenges did you overcome?

fRPFIFE AR T MRLEHRES 2

Kennis - Transforming Fashion Asia from a physical event to digital one was complex. We started

from zero and had to work with new vendors. In the beginning, we couldn’t visualise what we might

need—Llike a green screen, and we did have some technical issues, but it meant we had to think fast on

our feet. By staging a virtual event, we also reached a bigger audience base, in particular. We worked

with different broadcast companies to expand our reach, and this created greater brand awareness

for the forum.

§Fashion Asiafit B EEIEEN S & E BV IBE M - —TIRIETRIG - BIEENRY MRS HER -
&) HMBEEGERIANGRERZENTR - MEESBE —LRMHRE - fANRMLAEERE
2 - HMXBEAREETAEF  BRERANERE  E—FTRARBNNIE -

Jillian -+ We had to deliver an action-packed programme under time constraints, adhere to strict
social distancing policies, navigate technical difficulties, and try to meet users’ expectations,
including both speakers and participants. But in the end, we turned challenges into opportunities,
transforming our programmes and reaching more target audiences around the world and in
Mainland China.

FMEEARNEEAEFEEZZNEE > AL ERSHATHLRIERENR « R LS EHR
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What were you particularly proud of?

BHE<SHEMEIBESR?

Jillian - Teamwork. The team’s commitment to delivering
their best was the key to our success. Additionally,
without the strong support of our programme steering
committee, senior management, as well as great
partners, we wouldn’t have been able to deliver the
first edition of our hybrid programme in such a short
timeline. We were also inspired to develop bodw+, an
evergreen digital knowledge platform that will open our
content and programmes up to a broader audience, both

geographically and demographically.

AT BEAE NS B IB BIBRAE 1 » ISR FTREMIE BB A BY
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Kennis - Last year was difficult for everyone, and it was
hard to stay motivated. But every member of the team
did their best. They were flexible and adaptable, found
ways to overcome obstacles and issues, and maintained
a positive and strong team spirit throughout. As a result,
we were able to engage our audiences in new ways and
build stronger exposure on social media. | am so proud

of my team.

EFHBEAARRBERUEN—F > —BERRMANES
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How did you adapt and digitalise
your programmes?
5 1) B 5 40 T30 S 1 37 2 16 2

Kennis - Digital content and how we curate it, was important to us. We recognised that
people have shorter attention spans online, so we moved away from the format of our
previous physical forum and integrated more visuals for digital audiences to ensure our
programme maintained its impact. We also found better ways to engage our audience on
social media using the right channels and content. It’s something we will continue to work

on in the future.

FRABHREFFEE - HMBEIAMERLACERNESRE - BLREER LEEMN
AEZHREER > RENEERHRIERNEN - EMFRISEBNRS D - EHREESE
AHE > ZASRESENRENAS > UEFAHRAEMNSH  RERKMASEEEELE
%7 -

Jillian - The pandemic was a catalyst for the overall digitalisation of our programme. We
worked with good partners to enrich our delivery format and broadcast our event live on
different channels, so that people from all over the city and around the world could take
part in the design conversation. Thanks to the addition of the virtual format, our audiences
can now enjoy our programmes anywhere, anytime, for free. Having created the new

bodw+ platform, we can continue to build a connected international design community.

EIEMERLMIEENEIBE - BBREESHWNESE - ZATRFARNREERTE > &
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2003: the DFA Awards was officially launched to recognise
exemplary designs and outstanding design leaders that have

impact in Asia. Its Lead Sponsor is Create Hong Kong.

20034 : DFARRFHEIER AL - RISETMEBZENNES
RETIAE REREHAD o EBIAHAIRE B AT EBEIEE -
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This year, the number of total submissions
received since the awards began reached a
milestone of 15,000.

BRRIUEK - DFARRGHERZIMF R EES
15,0001 - RITER2H -

2,200+ awardees have been recognised to date, inspiring the rest of the world

SAQAVMY Vid

with the revolutionary possibilities of design.

Z5SHIE - EREB2,200@FEE M - MEAIIEMAIERAT R R RETNEE -

Over 62,500 page views have been clocked up for the DFA Awards 2020 Online Showcase. From 27 November to

SMAIA 49Vd

10 December 2020, the physical exhibition at 7 Mallory Street, Wan Chai, Hong Kong shared the design stories

behind winning projects and portfolios for visitors to explore.

Complementing the excitement of the exhibition was a series of design engagement activities including
Design Dialogues held in Hong Kong and Taiwan, and the Design for Asia Forum at Business of Design Week
2020.

DFAGRET#820204% F REMZIEBEE8i862,5000% - REEF~2020F11A27HE 12108 A - UBER KRS
BRETREHTRET  BRTSEERERNEENE -

SJINONOOA

The awards are inspired by diversity—international awardees H R 2 R SR B R T & B TSR IS+ U 2R S A5 7 E 20 20 A A8 TR NSt SR 1 o

hail from 40+ economies.
B FE T IS ig S PR — 1S 48 B (i1 2R B 2 ERA0 S AR RS -

Figures as of 31 March 2021
M EBIEHZE202153831H

620

SAQYVMY V44



0C0C QAVMY LNITVL NOISIA ONNOA ONOX ONOH Vvid

D F A
HEEFE
e
2020

Inspiration from All Around

Hong Kong's emerging designers
and design graduates are a trove of
inspiration, with each embodying
their own truly distinctive design
aesthetics, philosophies, and talents.
The DFA Hong Kong Young Design
Talent Award was born from a
commitment to support the growth
of these designers and our own
local design ecosystems, by offering
sponsorship to awardees to work or

study overseas.

Read on to learn more about these
young designers, their inspiration,
and insights about the places that are

meaningful to them.

LB 3
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| CreateSmart Young Design Talent Award
BEEEETERTAEE

Koke Lab & comes n goes Shared Space, Hong Kong
ZFEBKoke Lab & comes n goesttZ 2=

B #COMMUNICATION
i DESIGN

‘3 EEER

Thesetwo creative units sharingaspaceinspires me.
The atmosphere is priceless. Having somewhere to
discuss design matters and have open discussions
is important for design. Through dialogues with
others, you can consolidate your design message
and execution, and gain insights into the role of a

designer.

UMHZZERERNERER - EENF
| FZE R AT BT AR R S 12 RE
RS BHEER - BIBHGE > SRETATARRRET
HHESEMNPTAR - WRATBRARINEE -

CreateSmart Young Design Talent Award
BAEEEETERTAEE

Jockey Club Creative Arts Centre, Hong Kong
HEBBFRITEAM PO

#LAM KIT MING MANDI
## 2B

#APPAREL &
ACCESSORY DESIGN
#RR A 5% 51

This was the first place | was exposed to local

art and artists during high school. | grew
up near the area and so | have many fond
memories and nostalgic feelings about it.
It contributed to my aspirations to become
a designer and give back to the community

one day.

BEPOMENHERK » ELEEEMSH
REBZEFHEIRMER - SHE - RESHES
—IRIEBAMEAMAENER - MRS
—{IRETRD - FEHBREEEBHE -

CreateSmart Young Design Talent Award
BEEEEERTAEE

Concord Villas, Hong Kong
HEKGRLSE

ACCESSORY DESIGN
# AR B 5% 5t
| love looking at how traditions evolve

with changing aspirations, which you

can see in this place.

BRERMQREE A2 (EaH
> FRANEE TS o

CreateSmart Young Design Talent Award
BEEEEERTTEE

Tai Kwun, Hong Kong
HEARE

#LAW CHUN WAI JUSTIN
#ENVIRONMENTAL DESIGN

#IRIR s 5t

The whole transformation of Tai Kwun impresses
me a lot, especially compared to my visit to
Victoria Prison in 2008. How the architects,
Herzog and de Meuron, were able to reactivate
the space and convert it into a new cultural hub,
without losing the traces of time in the complex,

is most inspiring.

EERENNEEZSREABL 52 ERY
fR2008F 24 27 T B AV SRR - REMIFEMN
ith 75 Ei@hsHerzog and de MeuroniZ 225 75 Ffr20{a]
SEIEFBIEKRE - STEEHEAZHNEESE - B
BF{REGRELENT °

1€0

0202 AYVMV LNITVL NOISIA ONNOA ONOY ONOH v4d



CreateSmart Young Design Talent Award
BAEEEBTERGGTT K E

@ Eye Filmmuseum, the Netherlands
RIMEYEE 1G4

#{E R

This is one of my favourite places to be: the
calming atmosphere, the inspiring artists and
their works, and the interesting visitors whom
| can have intellectual conversations with.
They all motivate me to have a stronger drive

in mastering my work.

BEERRERENMSZ—  EFFNNES
BUEE DRI EMTRANFE R - MRS EERN
hE BN SIEE TRRES S -

=

CreateSmart Young Design Talent Award
BEEEESFERAKE

Church of Light, Japan
BARNZHE

#MAK KAI HANG
#HEEHT

#COMMUNICATION
DESIGN

#{H 5

&t

The church is designed by Tadao Ando and his use
of fair-faced concrete creates a pitch-black space
that isolates visitors from the outside world. | can
profoundly feel the power of how minimalistic

elements can lead to enormous creations.

BEMARBRBMHERET - MAFARRLAIERRIZE
o AgEhE BN - SBORZIB R MAEA
MTTREIF R A ARIER -

BEEESFRtT %15 HE

CreateSmart Young Design Talent Special Award

The Centrium Courtyard, Hong Kong
BEPREISTEE

#IRIG S5t

This is a space to escape and recharge. In densely
developed areas like Hong Kong, having such a
tranquil space amid high-rise buildings is rare.
Space-making is exactly what we architects are
trained in. | will continue to strive to craft and create

cherished spaces for the general public.

BEBAMEEICHRNEERR—OR - TEBEEE
RAZAET - MLEEFNZERESEBAEZEEEF
R - RIEEMERERMARRZNIRZ — » THE
BN/ AFHTEZ BRIAHEZER -

"

| CreateSmart Young Design Talent Award
BEEESFERTAKE

Anywhere
fEfaTit 75

| always feel fresh, and find new inspiration,
when | jump out of my comfort zone and
explore the world. It's not about being in a
particular place. Anywhere can inspire you,
as long as you are willing to broaden your
horizons, pay attention to details, and stay

curious.

EHEER A CBRNABURIGRR M A -
BRI - AE(FESHARE - B
MR R ARFFIF B0 > (It 75 &R AT DA AR 3R
3% -
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CreateSmart Young Design Talent Special Award
BlEEETFERAE45HE

Discovery Bay, Hong Kong

FEMRE

#LEE WING HONG BEN
#3F A
#COMMUNICATION DESIGN

#{EN 5t

Discovery Bay is a place that lets me slow down, and
refreshes my mind and intentions. It's a place that
offers an escape from the rush of city life. | love and
admire the design intentions of Paula Scher, a designer
who is defining different standards of typography in

creative, intelligent, and unique ways.

MEESHRIENL - WESLD - WEHKIES
45E o FMREPaula ScherfIsRH27Z - it
MEFAABFRHEET T —ERISHRE -

| CreateSmart Young Design Talent Special Award
BEEEEFERAT E 4558

Shirakawa Village, Japan
BB )4

| am not only a designer but also a traveller, and
Japan's design always inspires me. There are many
Japanese designers | admire, including Sanaa, Kengo
Kuma, Toyo Ito, and Ishigami. Japanese designers
always try to bring nature into their designs, which

| think Hong Kong designers should also consider.

BARR—RREHT - thZIRMTE > THARRER
RIEERERIR - FARE 21 B AERATAED - €145 Sanaa »
FRIAE ~ PEREMAA LA - AARTAIE R ENG
KEARBAMPIRERGTED - HRSEERE
EEEHE -

| CreateSmart Young Design Talent Special Award
BEEEEERAE45 5 E

Fo Tan MTR Station, Hong Kong

BN e S

I'm inspired by the city's night, particularly in

places where there is a contrast of brightness and
darkness. This photo shows the upper ground is a
railway/bridge and the lower ground is a tunnel,
generating a natural half-half composition. The
image has great contrast and even a sense of

loneliness.

RETHHTSRERER - LHENEERBEIN
7 - BRI A LR EREEREZHEE /B > THER
RIZMIE - EEBARDFIIBE - RN
2T BEEFH—MIVER

| HKDI Young Design Talent Award

BEENERMACREFRTAEEE

Yue Po Chai Curios Store, Hong Kong
BEMER

#CHAN PUI YI YOYO
# BRI 6

#APPAREL &
ACCESSORY DESIGN
# AR B 5% 51

This place is permeated by traditional
smells and the textures and shapes of the
store structure. | find many stories that
have been left behind in here, within all

the antiques and curios of the store.

EEMER > ERPHEEERRL
BB AR FNAZAA AR BN 3% 1 — T AR - 38
ERANHEN G > SHHNABZFSZEA
BTHBARSE -
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PolyU School of Design Young Design Talent Award
FEREITARERIERBTERT A K8

Warehouse, Hong Kong
EBHEEFTLEPDL

#LAM KA SIU WILLY
#ENVIRONMENTAL DESIGN

#IRIR s 5t

| am interested in the way we renovate old
buildings. This place evokes my reflections on
the meanings and relationships between a place
and memory, and how intentions determine the

outcome of architecture.

BHEPNAESEREMRRER - KESHRE
A MEEZBHNEEMEE > UREEE@UNG

RERR

Young Design Talent Special Mention Award
BEERMAATEER B

@ The Roof of Tempodrom, Germany
RERSHEREEIR

#KONG KA YU CHRISTINA
#ENVIRONMENTAL DESIGN

#IBIE BT

| just love climbing up to rooftops or hidden
spots in architecture, to find the gorgeous
perspectives that we seldom notice in the
hustle. These places are often defined as
technical or hideous spaces, but | am curious

about how they could be something more.

BREER2BEEMORERIKE - HIEH
AP ZEBERARE - SLt 5 EER
ERBAMTIEREIIRRSI NZER - BRFS
EMEERNFREM -

Young Design Talent Special Mention Award
FERATERERE

Burano, Italy

BARABHAES

ACCESSORY DESIGN

Anywhere that has a history of craft inspires

<©

me. In my design work, | translate intangible
emotions and narratives into subtle garment
details and handmade textiles. | admire Jil
Sander for her simple, effortless cuts for

everyday wardrobes.

KNERKEEAEFIERENMS - HHN
AT BB RN B E A MY MR A
EIFIF LA - o RREJIl SanderbARE &
BB ERET B AR -

___J A0 __I__{__I_Illil ARACNANE

o e P e

AR Luq (00
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Young Design Talent Special Mention Award
FERMATEERE

Hong Kong
BE

#KUN TSZ YAN JOYCE
#EBF iR

#APPAREL &
ACCESSORY DESIGN
#BR B 58 51

The people of Hong Kong, and their unique spirit,
inspires me. In terms of my own design work,
| am inspired by French fashion house Maison
Margiela for their use of ground-breaking

concepts in fashion design.

FRAMM IR RE EAEH - BRAIBRRIR © 7
BRUERET TIFMS » &
HERRARRIETRIRG S ska SRR E I -

F3E S h#Maison Margiela
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ASIAN PERSPECTIVES,
INTERNATIONAL ACCLAIM
M Attt RERRFNE

Celebrating design excellence and designs that embody Asian aesthetics and culture, the

DFA Design for Asia Awards showcases outstanding design projects to the world. The awards

encompasses 23 design categories in four major disciplines: Apparel & Accessory Design,

Communication Design, Environmental Design, and Product & Industrial Design. All the winning

DFA projects exemplify design thinking in action by providing innovative solutions to social problems,
. _ . medical and industrial needs, and more.
TR AREDND
B i DFATWERAERZE NRTESEOEt AR R RGEDNETEE2NENESRITIER - BIHRE
POARERET<REH23ERETER - BIEMRETRT « BAaRET - RIS ER R LERT > SFEEE
2020 RS BEIATT M > AU B - BAR TERESSRGEIORARAS R -

mpowerin ocCla ange in a Fandemic
Emp ing Social Change in a Pandemi
= ovid-19 continues to present challenges to our everyday lives. , @ non-
ﬁ Covid-19 i p halleng yday i PANDAID
NOSIGNER governmental website created and run by a team of 300 volunteers, was established to
Japan B

better equip people to stay safe, stay calm, and understand the science behind stopping
the spread of the contagion. Its simple design disseminates scientific information as easy-
to-follow guidelines, such as using pop culture and traditional symbols as references
to develop a broad array of visualisations that help bring clarity to complexity. The
innovative printable face-shield template was the most shared content, and was an

example of how smart design has the potential to spread fast and make an impact.
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Bl EEERETBIARIE
ZIERE  SHBRAERAAREBEEFRENEREE - PANDAIDES T 3008
TRENNE > BREUSEZARERENMNBRE - MESHREBBELSARELRH

XK Longfu Life A Portable Building Designed for Sustainability BINFIBRAT SRR F - SHEITRONEEH—BTR - BLESASZHITH
ﬁ Experience Center Real estate developments have yet to overcome a by-product of their sales efforts: IRETMSIENR » BERANE > BPESHENRHEENRAT SRS/ -
IEEH-_} A SERRER I:F i wasteful marketing centres that are often demolished once sales end. The Longfu Life
\ ! =N

Mainland China S EIA: Experience Center breathes fresh air into this issue, with a simple, portable building

that can be dismantled and rebuilt. The beautiful, uplifting, and multifunctional space
LUO Studio is created with an innovative modular system, designed with ecologically friendly
BFARIMAER timber and glass. The structure can be assembled with simple construction techniques
Mainland China 8l Past: that reduce time and labour costs, while minimising waste. This featured 1,600 square

metre centre was designed, commissioned, and built in just under two months.
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DAKAEEREHTE R HE 28

EHEEBNHEROAZRIRSEE  REREEREEY - BFEEERPOE—
ERERERNRREE  BREBEAGKRAAMMIBRBARY - RETEERE - 5
ERERFIRENFN AR > BIEANWN - MEIFRAERDRE - MEREGH,600F 7
KEGRORE] - ERT A RWIE R RFTHERETIRE - WIRART -
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Aranya Art Center
Fa BB 55 £ il 5RO

Mainland China R EIA it

Neri&Hu

Design and Research Office
MERFARARE

Mainland China FEI At

QAVMYV ANVUDO

A Hive of Activity

Dedicated to design and the arts, Aranya Art Center was created to enrich community life with performances and exhibitions. It provides

a space for visitors to connect and create meaningful experiences through exchanges in art and life. A spiral corridor for graphic arts

displays leads to a 360-degree roof viewing platform, where visitors can look down into the amphitheatre through a funnel.

EMfEFRAEER

FIAREE AT /OB AR EMMRNEEEZERRESH - SHEEFTEREMASL - TRERBEIFRIVIBRTER > 5IR2E8E
—SHELRENESRE T TRBEEANETLELS - REERR » REMRXANGFELRE °

UCCA Dune
UCCA v =1iT8E

Mainland China R EI Py itt

UCCA Center for Contemporary Art / OPEN Architecture
UCCA A fmEn g &R / OPEN BIEEEFR
Mainland China REIAt

An Artistic Sanctuary

Carefully balancing the ecology of the surrounding area and opportunities
for cohabitation, the UCCA Dune is over a 930 square meter art gallery
transcending nature and culture. Located within a sand dune and offering
a myriad of perspectives of the sea and the sky, the spectacular sanctuary
changes with sunlight and seasons, to create a profound and radical

connection to the natural world.

HERRMA—ENERXE

UCCAY EEFTEE (L HhiBIBO30F /52K » Bl B ARFUEN D 8T - HERFHI5
MBI B RERTERE - EMEREESR—2 > SREIER > BE
AR OZER > (HBEMRMBERR— » EFBUL -

i o

QAVMV ANVIUD

Tainan Spring
AR ES

Taiwan &8

MVRDV B.V.
The Netherlands &

A Downtown Oasis

The need to repurpose an outdated mall in Taiwan led to an opportunity
to reconnect people with the city’s canal and harbour. Rotterdam-based
architecture studio MVRDV B.V. proposed turning the basement carpark into
a shallow lagoon that could be enjoyed year-round. Trees and flowerbeds
were planted to create a lush urban garden, and to provide a cool setting for

music, dance, and cinematic showcases for residents.

e
BE—EERRSAMAZS  AESAMVRDVEEEHISZEL TEE

BRERBKES  SHREFHAIZAEENLENTEEER - BEGSHH
WHANER A ER - FIEREERREZTHREBIFNFIMNGM -

Truck Art Childfinder

Impact BBDO / Samar Minallah Khan
United Arab Emirates FIAABI S B RE

Social Impact on Wheels

In Pakistan, the realisation that trucks are like moving billboards led to an
incredible awareness campaign for missing children. The trucks became the
perfect canvas to spread images of children to remote areas where regular
media coverage is minimal. Since the campaign launched, over 5,300 calls
about missing children have been received from 39 cities, and eight children

have been reunited with their parents.

REESENSEKRRRE

EEEE > STEMAHRERE  SHLESHRBESR - LR E
HERMRAEBEIGEBENBRNRENE - BHHMNR  BGIREREE
EI3OfEiM 315,300 2 B EEE - BTN/ \BKRMAERRAERE -

Jewel Changi Airport
EfRIEEKIS
Singapore ¥ 00K

Safdie Architects
The United States E

URMIII

Unilumin Group Co., Ltd.
Mainland China REIA it

An Indoor Garden Like No Other

Jewel, at Singapore’s Changi Airport, brings the essence of the city to
passengers by reimagining urban centres and providing families and
travellers with an opportunity to enjoy a garden environment, within an
urban structure. Designed to solve the problem of access and land use,
Jewel is a carefully curated and versatile space that offers connective

experiences between people, nature, and commerce.

SBHRENERNTEE

EREERISEBEHMMZD - AR TR EREEEIRIRERA - It
BRIEFRHZARER > REA - KERAKBRTE  BRTHIEEEMN
THUERARIRRE - AIRERMZ TR - RHBNEZE -

The Ultimate LED Wall Solution

The installation and disassembly of multiple LED screens is a time-
consuming, high-cost process. In LED rental, as in any business, the ability to
shorten setup time is critical to increasing its bottom line. Enter the URMIII,
a modular video wall unit mounted with booster handles. Its innovative and
precise framework, one-touch locking mechanism, and positioning system

can be installed by just one person, cutting labour costs by a third.

KRIBELEDIBERRR B R

ZENRRZELEDFRRAS B - BN - HLEDRRHAEESE KA
BESME AR RS 2 IR A A AR - URMINEAB(ELED R B R HBINEFIR
E—IZAEENBEAL > RE—ARE  SEBREEI=H— -
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Time Will Tell /
anothermountainman x
Stanley Wong /

40 years of work
(RFRIRREE /
X—IWA x FRLE /
U+FelEREY

NRANLTND JO4d AAVMV ANVIUD

84000 Communications Limited
NENFBEEH

Hong Kong &#

Azurion 7 C20 with FlexArm
Azurion7 C20 8B &4

Philips Experience Design
The Netherlands 7 #

A Journey Through Time

Time Will Tell is more than a retrospective of acclaimed designer Stanley Wong's work—
it offers a glimpse of Hong Kong’s social and economic history over his 40-year career.
Six years in the making, the exhibition presents two creative personas: Stanley Wong's,
and that of his pseudonym, anothermountainman. Exploring the relationship between
time and life, the curated exhibition features photography, installations, conceptual art,

and commercial design.

e A Pty e

ERTNEN (BRNREE) RE > QERTERE / X—IUABRTENEIE &1
A0FHIRIFANE - REFENSMCENEE > UHtER - B8 - BIRBMEEERTD
HRIRAS RS B TR RORA(R ©

5 o 5 22

ADO0TONHDO3l

Medical Technology for the Future

JOd4 AAVMV ANVIUD

Designed for the operating theatres of the future, the Azurion 7 C20 with FlexArm by Philips Healthcare is an image-guided therapy

system that can be ceiling-mounted to move around with ease. It combines advanced robotics and imaging technologies to offer

superior imaging, intuitive operations, and exceptional positioning freedom for medical teams, equipping doctors to treat more

patients in less time, while enhancing patient safety and comfort.

EETERRBEER

RAHAzurion 7 C20R—EF RS I EABAN  HEFEVREEXTCEBBE » ERHREFMMER - CEGTENEMANMER
i - HEERUSEDSE SEHEEEBRNRIEMNEMRESR  NEENSENEESRARCSRE - KEMETEREGHE -

ALITIGVNIVLSNS
JO4d QAVMV ANWVIUD

Yt o 7 i

Thammasat Urban
Rooftop Farm
BB KE
BHEIAERS

Thailand &

LANDPROCESS
Thailand Z=E

Reclaiming Nature from Concrete

Thailand’s climate and ecology may make it the perfect place to cultivate rice, but its
agricultural benefits haven’t made it immune to urban sprawl. As paddy fields give way
to urban developments, those who live off the land have found themselves losing an
essential way of life. To address this disparity, Thammasat Urban Rooftop Farm (TURF)
has sought to reclaim rice fields from concrete. Not only does it absorb the carbon dioxide
from human activities and provide natural insulation and ventilation for the building, but
Asia’s largest organic rooftop farm also acts as a blueprint for how to build sustainable

cities in the future.

Iigkit - BERRE

ZENRENRBEALESEEREK - EEENEINREEMRIDRRE T 2ENEE - i
EBEERSTEARIEL - BBRRAR - FULMERE  HREEIDEBRASRTHEMNRAKH
BHRETRRS BT ARKZSAHE  SEFMARRARANBRAYR - ERBEREA
FHEM T R EER -

€90
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TIM BROWN

Executive Chair, IDEO
IDEO #1TEFE

ADNWVHO

A Design Leader Inspired by Empathy and Collaboration

In a world desperate for new solutions, Tim Brown continues to ask, “What should design
do next?” From a young age, Brown has always been fascinated by the interdisciplinary,
multifaceted nature of design. He studied Industrial Design at the University of Northumbria,

before attending the Royal College of Art.

Today, as Executive Chair of IDEO, a global design and consulting firm that creates positive
impact through design, Brown advocates for “Design Thinking”, a human-centred approach
to design innovation, which integrates the needs of people, the possibilities of technology,
and the ingredients for commercial success. As a celebrated author, speaker, design thinker
and educator, Brown embraces different opportunities to demonstrate how design strategies
can benefit every level of a business. His critically acclaimed book, Change by Design, explains
design thinking, methods and more, and demonstrates how design thinking transforms

organisations and inspires innovation.

RETBHRR FEHEOMIRED S EH R
ZERYRIFTARR S RAE R BEEN - Tim BrownREiRE : HETREMMHEZERT 21 BS
FiA - BrownHESEN R ZEMMNERAIEEEY - EXRREERIETABETRRGRE

B2 X EBITEM -

{EREEER T X EBRY A Sl IDEOIEITESE » BrownifE Me&stB# — —EUARZIERR
BRERLE  SHHARER > GERRRBERAINESR » BIEEZ T8 © (FAEFEANAER
ERE - RATBEERNHER > BrownlBFER R R EERNEMAIF » HIEE
(GRATBEUCEM ) BnaRatBHENERATEE - ERIFT -

HOW DESIGN THINKING
TRANSFORMS ORGANIZATIONS
AND INSPIRES INNOVATION

HANGE

SY0

0202 AYVMY LNIWIATIHOV IWIL3417 v4a



Progress Takes Flight with the Lord of the Drones
Not only has Frank Wang always dreamed of seeing the world from above, but even as
a teenager he was determined to help others experience the joy of flight. Originally
from Zhejiang Province in China, Wang received his master’'s degree in Electronic
and Computer Engineering at the Hong Kong University of Science and Technology—

designing his first drone prototype in a dorm room.

An entrepreneur at heart, it wasn't long before he established DJI in 2006, a company
devoted to developing drone and aerial technology that could truly change the world.
In 2013, Wang launched the first consumer drone, which quickly became a market hit.
Today, DI also produces high-tech camera accessories, flight control systems, and drone
systems, but stays true to its core vision: to become a technology company that can

contribute to human progress and the betterment of society.

A2 XGRS

REFENNIERNTE » FERNMESBEREESEREIMNE - EROEAMER
RATHISEHE - A —BRAMREMEMREENRAREBEFHETEHIRREH
B ERESERE -

ZmRIRS R > JTIEE2006FRITIKE - —FEFEMAZBEAKTMBIRMEIAS] - BA
BB SR - 201346 - fhEHEE/NEUEERBEAK - RBIEESIHS - KRESXK >
REBELESTHRIRARE  RITERIBRBEAKAS  EERSRKL—  ERAaH
ABNHSESFHERTHRAT -

D F A

G
2020

FRANK WANG T8

CEO & Founder, DJI
REBEIFT(DINITEAR R RABIHFEA

LY0
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A Master of Articulating Identity through Design

Better known as anothermountainman, Stanley Wong is a visual communicator whose
work emerged in the golden era of Hong Kong’s creative industries. He has played
an influential role in exploring and expressing the values and cultural emblems and
elements that define the city and its people. As an educator, speaker, and design thinker,
his work transcends commercial interests and reverberates with rich meaning and social

commentary around the resilience and adaptability of Hong Kong people.

Wong's most revered and acclaimed work, the Red White Blue Series, was created to
inspire the people of Hong Kong with positive energy and a sense of hope. It captured the
world’s attention at the 51 Venice Biennale, where he gained international recognition

for his ability to elevate everyday items and motifs to symbols of pride.

RBEBR RERAT A

BlSE TX—IUAL NEREE—(IKRBETAEM > AMTHEERRARERNEEMR
HA - A ETRIBRARGTBEREB D ZEE - HHRGESE  BREBRTREX
&> MEREHHIARNEER  SE2EEE - (FRNEESARNEHEREE > BXA
ARG REBEEBANE NANEREEES -

BMERAAMREHN MBE) RIFEEEMBEBAZRHFEMIELRE - th7E2005
FESVERCHEEREERY THRE) > SIEARBEZEARAREANREBRESR

|

D F A

# R g
£ AR @
2020

STANLEY WONG
(ANOTHERMOUNTAINMAN)

"BAE (X—WA)

Founder & Creative Director,
84000 Communications Limited
I\NBOTEBEISFRAIHM A RBIE4RE:

6470
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GEARING UP
A NEW GENERATION
OF DESIGNERS

IEEERETHIE R



Design Incubation
Programme (DIP) is

a two-year programme
that helps start-ups
from across the

design world navigate
and overcome
challenges in the
critical early stages
of business
development.

Where designers go to grow

The Design Incubation Programme (DIP) is a two-year programme
with Create Hong Kong as the Lead Sponsor. It helps start-ups
from across the design world navigate and overcome challenges

in the critical early stages of business development.

Teaming up with creative dynamos, professional organisations,
andacademicinstitutions, the programme offers financial support,
training, and mentorship, as well as networking opportunities to

take design businesses to the next level.

Around 95% of DIP's 214 graduates are still in business two years
after graduating. DIP incubatees and alumni have received a total
of 406 local and international design awards, applied for 393
intellectual property rights and created over 1,400 jobs.

B ERETRT AL LR

BETRIFRE T EIR —ER M ENRIREZETE > ARIEEES
TR HENEISFRAIZVMHN SRR RHUEERIR
EE) > EE R EEME -

AEHAIREAN BEREMTBMEEERSIE SRR AT
RHEE B IFER RS EERBRAZESKT

ES > HERETRIZEIE T B2 EN214MERET QEF N HFIS%TE
EEAMFRNRIEEFECER - BB LI REXLEHER406
TE AN K BT PR a5 5T 4218 ~ F I SO IB A E B R ME  WAlE T
1,400 Z BB L
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UNSUIKYO'

@ Product & & &&at

Double Black Co. Ltd
ZEBERAE

Designed in Hong Kong Brian Chan
BERE

Inspired by the beauty of natural Japanese
forest scenes in Shiratani Unsuikyo, UNSUIKYO
eyewear is handcrafted to evoke appreciation for
the natural world.

UNSUIKYORERFTERUR B HA BB ZKIKM B A

KaitWarm®

@ Product & & &&at

KnitWarm Limited
HEEHRAE

FBRE
Stephen Ng

DesignedinHongKong | Stanley Kwok
Regina Kwok

{

)

/

Ly

KnitWarm is an innovative knitwear brand
devoted to integrating newly patented
technology into creative designs that enrich
daily life.

For KnitWarm, being a DIP
incubatee was an endorsement
of trust that assured potential
partners of their commitment to
push the boundaries for brand
technology and cross-disciplinary

collaboration together.

#HSKnitWarmm s - R &DIPHE
BREIR—MRE - BEMEEES
EIREEROMS 0 - AT — BRI &
R AMTRO SRR - EITHERBISTE -

SS0

(d1d) INWVYDOUd NOILYENINI NOIS3d

HIRR - FIRRIAIUT THE - MEARHE Upon joining DIP, Double Black received funding and opportunities to boost their brand exposure TREZ ) RAISTERARNE - RATRIRIRAR
IR T e N . e M5 AEREERTREY «

and hone their business skills. They visited over 700 eyewear and glasses shops and attended
Since 2017 | 20174 K www.unsuikyo.com different overseas exhibitions. UNSUIKYO is now ready to explore new markets in Taiwan. Since 2017 | 20174 11 www.knitwarm.com

ZEBDIPHIEBIFIEE » Double BlackpRINFENE ZERILE RILES AN, - HifE - thMIZIEHE8
700RRIRIE - W2 MARIBIEE - MEEBEBEFRRSETIS -

With its sights originally set on the
international market, Mini Kardi had to

rethink its strategy and focus on the local

market when the pandemic took hold.

; E )(/(#’?-?j‘t The brand’s first physical retail store was
Al

opened at Yoho Mall during her incubation

A, Fashion B384t
Mini Studio Limited

period. ;;g;;d in Hong Kong ‘ Kay Ching
@ Product ZE &t
Ddiin Concept Limited Mini Kardig#li§B1EE =B TIS B8
B HRAE] BISRRE AEFEEER  REATE

FIERAMTE -t EEE BT IR
BINET AR A EIE AR R E B A R M

BT -

Designed in Hong Kong ‘ Sofa Lee
e

Mini Kardi is a playful aesthetic kids knitwear
brand that celebrates boundless childhood
imagination and creativity.

Mini Kardif B et R ABIEORET » Tkt
B BRNZERBRNEGOMAED -

During their time in DIP, Ddiin strengthened their commercial skills and successfully launched their third product.

They found the programme’s business and marketing courses beneficial, built strong relationships and developed

Focused on desirability and innovation, Ddiin

more open-mindedness, which boosted creativity and improved operations. _ ; ) . :
designs professional, multifunctional stationery

with fun and flexible pieces created to boost

X Since 2016 | 20165 A 1L www.minikardi.com
EZHEDIPEIR > DAiNEERAGUMUET » TAINEHESRES - thMRAH BINEERTISIEERRIER o= »

DdiinSiER B sREBB KRR AIRE > FRIEHNZ
B PRI AL - RISBIMERE - (TTIRFBIS N HIBEEE - X ARBRRR - REEAE - HEARIY -

Since 2019 | 20195 Bk 1L www.ddiin.com



It’s challenging for independent labels
to run a retail business, but with DIP’s
support, ARTO was able to open a joint-
brand physical store in Harbour City. The
advice from DIP mentors and others has
opened up future opportunities for ARTO
to promote Hong Kong fashion designs to

the world.

REBPURBTELES MRS > B
DIPEIZ35 T » ARTORINTE S B FIER
P AR EEEE - 1bJh - DIPEMAEAN
BEEEBARTOIREKG 2P - Bt
M BERREBIFERR CEREAT
SRS -

Charlotte Ng Studio

A Fashion B$#£g 3t
Charlotte Ng Studio

Designed in Hong Kong Charlotte Ng
FBRT

Charlotte Ng Studio designs clothes rich with
stories and attitude, for independent, intelligent
women.

Charlotte Ng Studio 81 fiEREHI 3 AT BIR
B FREERIBRER

Since 2019 |1 2019 M IL  www.charlottengstudio.com

ARTO.

é Fashion BT
Arto Wong Studio

Designed in Hong Kong Arto Wong
HBRE

ARTO creates modern, colourful and
ingenious knitwear designs to inspire and
energise contemporary women with unlimited
possibilities.

ARTOMBS ) ~ SE B 52 R Bl OGS HEERET -
RV MRS L MR ATAENE -

Since 2017 | 20174 A2 1L www.artoofficial.com

Charlotte Ng Studio was able to open a
concept store in Harbour City in her first
year of incubation. The brand also took
initial stock, customer requests and design
challenges in stride with the support and
insight of DIP tutors. This experience was
empowering 'and motivated the brand's
hopes to join overseas trade shows in the

future.

Charlotte Ng StudiofE2INE St &I S
FRIR I BB SIS « (ER W E
BETERN MM thFIEDIPEETAI B L\iE
BTt EBRAEGFEE WMESFERK
FEET Tk ME R CELARESINE
INE B R FE ANENI R ERIOET

The financial and networking support provided by DIP helped OOA gain international acclaim in competitions,
including DFA Design for Asia Awards 2021. Through mentoring and evaluation sessions, they met experienced

professionals and gained constructive feedback.

DIPIR{AVEBINASIERE - [REOCARFADEIRRE - BIEDFARRMERRR EHERETEE2021 > MihFIIR
ERAMREENERTY - &HTEREENERAL  AEBAMNGERMENER -

=

itte = 7%
—

A Interior & Architecture =Rk R B

Litto Lighting Design Limited

Designed in Hong Kong oscar Lee
FB®RE

Litto Lighting is a small team of talented
designers passionate about creating practical,
aesthetic and timeless lighting designs.

Litto LightingBi7 SR A0REHETARY » M3 management and trademark registration to marketing and promotions. It served as a platform for joining

FREEA - EXRAREMERRG

technology and artificial intelligence into future lighting designs.

Since 2018 | 20184 AL IL Littodesign.com

TR AN T & BERE AR SRRV ARBAERET -

OO0A

ORIENT OCCIDENT ATELIER
REEE

A Interior & Architecture =R 5t K i 28

Orient Occident Atelier Limited
REZZEFRAT

Designed in Hong Kong Magic Kwan
FRRE .
Kenrick Wong

;. : il

Orient  Occident Atelier (OOA) is an
interdisciplinary  architectural, interior and
urban design studio focused on discovering,
researching and connecting design, space and
community.

Orient Occident Atelier (OOA)R —R ¥ FEREER
at - BRI TR BT > TESSRENR
2 MRERRET - ZREAME -

Since 2016 | 20165 AIL ooa.design

DIP offered Litto Lighting practical business and operations knowledge in everything from company

a community and network, and sparked new creative ideas—one of which was integrating cutting-edge

DIPZLitto Lightingfe(A BRIV K 2B M - {t AS)EEMAIEEM - AhiStEREEH—ER
£ ° DIPEREE AR EEHER AR ZIFHTE > FRMREAIR - flalELitto LightingBINH§

LSO
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Where fashion finds its leading edge B ARSI R
The Fashion Incubation Programme (FIP) is a two-year programme that IFERIRIB Bt BIR A RRES 5| B ISR ERA TR m IR P B R - 518
inspires, empowers, and supports emerging fashion designers and brands, HEME HEAIEE AT EEBKIE -

The Fashion

Incubation
Programme (FIP)
is a two-year
programme that

with Create Hong Kong as the Lead Sponsor.

EREANBEMRERRAIBLIE  KERIZRIESHERH—RIERER H
Bringing together industry heavyweights and creative visionaries, FIP BERKOR > HENRGFTARNEE B AR - RIREFHRIR  SAFIERF = RIT
delivers a suite of practical resources and sources of inspiration to help axg-
designers learn, grow, push boundaries, and make a name for themselves in

the world of fashion.
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inspires, empowers
and supports
emerging fashion
designers and
brands.
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é Fashion B$# R+
ALPS Annie Ling

Designed in Hong Kong

Annie Ling
Fgmit

Inspired by a new age of active living and
cutting-edge textile innovations, ALPS Annie
Ling designs enduring clothing that supports
wellbeing.

ALPSZRETETANNie Ling ARSI 2 RAHZTRIE
RAFIEZR > BERBREFAFRIERTR
E AR ©

Since 2015 | 20154 A 1T www.annieling.com

ALPS

ANNIE LING

YRS TR

é Fashion B§#: i85
Blind by JW

Designed in Hong Kong Jessica Lau
FRRE
Walter Kong

Bridging Eastern and Western influences, Blind
by JW is a womenswear and accessories label
celebrated for its artistic patterns and hand-
drawn prints.

Blind by JWIEAEEREREMRIE - BARA

FAEER - BREEH BRI E R FMENTET
MHEE -

Since 2012 | 20124 B4 www.blindbyjw.com

BLIND

by JW

é Fashion B$#£:85
CAR2IE

Designed in Hong Kong
FBRE

Carrie Kwok

Bringing together feminine design details,
graphic elements, and traditional tailoring with
a twist, CAR2IE collections are at once sincere
and striking.

CAR2IETS @it & Z ML B ER AT A ER ~ EIRTT
o REENEENEGHH - (FREBMIRE -

Since 2016 | 20165 AIL www.car2ie.com

CAR|2IE

Q Accessories B #fizRat

Cafuné

190

Designed in Hong Kong Queenie Fan
FRRE
Day Lau

(d14) INWVYEO0Ud NOILVENINI NOIHSVAH

Cafuné seeks to redefine the notion of luxury:
reimagining it as the attachment and emotional
connection between a wearer and an item.

CafuneMEBBEELRE > WEBERRERT
E &R Z ISR

Since 2015 | 20155 AR IL www.ca-fune.com

CAFUNE




é Fashion B$# 585
Kay Kwok

Designed in Hong Kong

Kay Kwok
FB@Et

Driven to fill a gap in the world of fashion,
Kay Kwok’s eponymous label is boldly and
unapologetically avant-garde and futuristic.

Kay Kwok9[E) & k54 @ b A K IR BAEH BRI
Bl R FERARRREAISRETEAE - HS R 18 SR IE A —
1o

Since 2013 | 20135 AL I www.kaykwok.com

KAY KWOK

é Fashion B4£88%

Classics Anew

Designed in Hong Kong Janko Lam
EBRE

Blending traditional Chinese aesthetics with
contemporary elements, Classics Anew seeks
to preserve and reimagine vintage fashion for a
new generation.

RETEBGEBRRANERHTER - HENDR
NEF—NELHEEGRE - FEERIIE -

Since 2013 | 2013%FMII  www.classicsanew.com

i 4 20 19)

CLASSICS ANEW

KD Accessories Egst
KKLUE

Designed in Hong Kong Kellyn Zhou
FB®RE

Motivated by the femininity and ferceness
of modern women, KKLUE is committed to
connection, inspiration, self-expression, and
growth.

BROFARARITRRRBIZMARAEN - KKLUE
NRERLM - HERERERE - REBHT
AR

Since 2017 | 20174 AR 1L www.kklue.com

hALUE

& Fashion B$#:R5+
MASSBRANDED

ezslgrsfin Mass Luciano
Hong Kong .
et Antoni d’Esterre

MASSBRANDED is a high-end men’s streetwear
label that pushes boundaries and revs style
engines.

SR B EHTER S R IEMASSBRANDEDHEE R
1EPR - 5| EEFE AR o

Since 2016 | 20165 AXIL  www.massbranded.com

MASSBRANDED

€90
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é Fashion B$# R+

Matter Matters

Designed in Hong Kong Flora Leu ng
FR®RE

Inspired by the Art Deco and Bauhaus
movements, Matter Matters celebrates art,
graphic design, and fashion.

Matter Mattersf{F & 52 S ah 2 7 &5 HTE
BARIER AU R © FE R TR AR

Since 2013 | 2013%E AL 1L www.matterreallymatters.com

Matter
Matters

B When it comes

to luck. you make
your own

A Fashion R§#: 85t
Oplus2

Designed in Hong Kong Otto Tang
iRt

Characterised by their muted, whimsical palette
and philosophical themes, Oplus2 collections
have a distinctly dynamic, fresh, and sporty feel.

Oplus2 ARML LN ER » BT ESTHR
it RRHRENEEEES - AIEETIAENR « ERHR
BREDRBHIKERS o

Since 2015 | 2015 AL www.oplus2.com

Ear Up Music X DIP X FIP

Crossover of local music & fashion industry

At SRR SR A Hh A 2%

Serrini x CARI2IE Chonotenki BBEER R x Atelier 1303 The Flashback x YMDH

Three online musical showcases in December 2020 and February 2021
spotlighted the exciting possibilities of mixing different creative disciplines.
The showcases were the result of the collaboration with Ear Up Music in
which 20 local musical units performed in outfits tailored by 20 DIP and FIP

designers to suit each group's unique music styles.

152020F 128 R2021F2 A M SRN =I5 ETHAE LTRSS - B4t
FEFBERTAIMZ RAZBRARTHRITHIE - 2K ERFHRIRE TR RIS
KRB B EINERETED - DRIB20EAMEBMEBSTHE R _HNEE > IF
EESHEE > TREBHBENEERE -

FIP Alumni

Chonotenki #8EX R x Atelier 1303 Serrini x CARI2IE Nowehere Boys x ANGUS TSUI

The Hertz x Vvisionary Zenwester S5 & =5tPUE x Classics Anew Saiseichu B4 x Yeung Chin

WHIZZ x KLOCKWISE Dipsy Ha x Blind by JW Carrier % BE# x 112 mountainyam

The Flashback x YMDH Mocking Bullet #EF& 38 x MASSBRANDED METER ROOM x The World Is Your Oyster
Clave x FromClothing Of Prune Deer s5#8EE x Oplus2 Michael Lai Z2B%[5 x DEMO

Cow head x KEVIN HO TAO TAO & flat550 x ALPS Annie Ling GDJYB #HZEZMNE# x MODEMENT

Club Fiasco x REDEMPTIVE

Merry Lamb Lamb ¥5#]3 3 x Somewhere Nowehere

Credit: Ear Up Music @earupmusic
Photo by Madame Figaro @madamefigarohk

$90
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As businesses and societies are forced to reset,
rethink, and reinvent, Knowledge of Design
Week (KODW) made its virtual debut on 26-29
August 2020. With Create Hong Kong as the Lead
Sponsor, this popular event lived up to its theme of
‘Designing Digital Futures for the New Normal’ by
adapting to the challenges of Covid-19 and sharing
design thinking strategies focused on solving

problems and creating value in today’s world.

Bridging new technology and user needs, KODW
explored how digital transformation and human-

centric design can help us navigate uncertainty

and thrive during the pandemic. More than 40
innovative local and international speakers
joined the event across 15 thematic sessions and
interactive online workshops on topics ranging
from global health and wellbeing to the future of
work, creativity and design leadership, and brand
resilience. A round-table discussion about the
adoption of design thinking when it comes to
designing future public services was organised by
HKDC and the Efficiency Office.

Over four days, more than 10,000 people tuned
in to the livestreamed discussions and connected
with speakers and like minds on KODW'’s exclusive
community networking platform. The provision of
simultaneous interpretation in English, Cantonese,
and Putonghua opened discussions up to a broad
audience, with those who missed out on the live
sessions granted on-demand access for free after

the event.

Clive
Grinyer

&

Selena Romeo
Xu Durscher

[}

BIRLHENEAEEBERTHE » 152020%F8H
26 HE29RAMBTRERAMMN TER
§§§+ - BUEITERS) A BRBHERELLEET
 EHHAIREEATEENEE > BERRRER
&D@E%ﬁfﬂLF‘F?zEWﬁﬂEE’WE@k > AR ANl IARR
FTRBMERREARRE - AIRSHFRAIEEE -

AT EHEARERREERUA B ARG - @

BEBMBRNRERBPENR > EBAMEE
MZ BRES - BBRBERREE > 4022F
R B R AR SE MR 1A TR R EEEH T

Darren

Chuckry

Prof
Viveca
Chan

ELAA > FilREEEAEERE SRR IIE EJE-&"‘?:E
o UK mhEEENEHES ZRE - FBRETP
DR REERAEEERT — l‘ﬁl*au &
AaR AT AN RS AR R N BRFS aRmT 2

#8i810,000 A E B AT KA RIBEIBERET » o
AR EHABEFA LEEEREME 2 nE
R o MiBIRIAIEEE - BRER T EEAEE
RINEBEZ2RER - MEBRISHBINAISFE
BRESR -

Jens-Peter
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Dr Hong Fung SBE%®%

Executive Director and Chief Executive Officer of CUHK Medical Centre

ERPNARBRRITES RITHAER

“If you're fast enough to keep up with current events, the
‘issue jacking’ strategy can get a lot of publicity, but at the
same time, the brand needs to take a considerable risk.
Brands need to be smart enough to handle and evaluate
how much impact this strategy has on them.”

Winnie Lee =585

Co-founder of Spread-it Limited
Spread-it Limited HE&IHA

"We need to think less in
the near term, and think
much more about the
long-term consequences of
what we're building. And
that’s really the key to how
to build sustainable design
systems going forward.”

Tim Stock

Co-founder / Managing Partner of scenarioDNA
ssssss ioDNA HFEIRIHA / EEARLE
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“Going mobile is becoming
more important, as is going
digital. Telehealth is not just
a trend, it’s a requirement.”

“We want to design an enterprise
that is responsive, that is agile, and
is also data-driven. Those are the
key ingredients in building what we
call a cognitive enterprise.”

David Chow R 3Ll

General Manager and Partner Global Business Services - Hong Kong of IBM
IBM 2R E%EARBHESEEALEREBA

“For me, design is all about creativity
with purpose, driven by empathy. The
success of design is closely linked to the
level of interconnectivity of design.”

Eric Quint

Former Vice President, Chief Brand and Design Officer of 3M Company
3M FIRIAR R B FE M R sk AR R

“Because we did
everything open
source, people around
the world started
taking our design and
building their own. By
open sourcing we're
much faster in design,
in replication and
execution. In a crisis
we need to rethink
what we do. We try
something, we share
it, and get feedback

immediately.” and wellbeing.”

Carlo Ratti Tatiana Gomez

Director of MIT Senseable City Lab and Workplace Consultant of Herman Miller

Herman Miller TEZE %18 RERS

Founding Partner of Carlo Ratti Associati
MIT Senseable City Lab #2885+
Carlo Ratti Associati BIfEEEB A
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“When talking about the new
workplace, they are all about
open spaces like having gyms,
working cafe, but we never really
talk openly about mental health
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COMMUNITY PLACEMAKERS - ONE BITE DESIGN STUDIO
AT EEERDHLE

Design thinking is, at its heart, a human-centric approach. It’s about embracing possibilities

and finding solutions that have true value to people. These three case studies look at how

creatives from different walks of life are harnessing the power of design thinking in real-

life projects to make a positive impact.
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i For a truly usable design,
we should involve stakeholders

during the ideation process.

— {iE R 1 B4

Design thinking is in part about advocating for
collective creativity: learning from others to solve
problems and inspire change. This same principle
can be applied to architecture, an area that
One Bite Design Studio, established in 2014 by
co-founders Alan Cheung and Sarah Mui, is
passionate about developing in Hong Kong. Their
interest lies in the concept of ‘placemaking’,
a collaborative process that strengthens
connections between people and the places they

share.

Their experiences working on an outdoor
public installation for the Leisure and Cultural
Services Department helped them recognise the
value of stakeholder participation, when users
commented that green-coloured seats may attract
mosquitoes—an issue they had not considered.
The studio also collaborated with the Hong
Kong Housing Society to design elderly housing
in Prosperous Garden. Elderly organisation

‘Nutcrackers’ was invited to join the ideation

process, and they shared valuable insights that
would have been overlooked otherwise. The
reveal of the final simulation flat, in full scale, was
a testament to the strength of the collaboration.
Its Facilities and spatial design directly addressed
many of the challenges faced by the elderly and
their caregivers. Hinged doors were replaced with
sliding doors, rooms were laid out with enough
space for wheelchairs to turn around in, and
everyday objects were placed at easy-to-reach

locations.

The experience was enlightening for Alan and
Sarah, who believe that a well-designed place
should create interaction with people. They
changed their studio’s motto to ‘Interconnecting
People and Making Places’, as a reminder to
always focus on connecting communities through

placemaking.
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Alan Cheung & Sarah Mui



Emily Tang &
Joan Calduch

Ferran

66

PRODUCT INNOVATORS - STUDIO DOOZY

EmAHFEBRBR REBEREETE

EmilyBRER S L1028 E A ER BRAATER - o T o
ERERETETRIBRAE - B S BERSmER —
ARRIPAESROAR(E > AR FIRBBEALTRES
EFTRE R AR H E R T TR FI R R R - MhERE
HEERILibue - MAEATENV R ERIAL(ER - iS5
BHBIZRARG - SARER—ARRAFTET AT
HAAESNLSR > ERFAMAEICTHRETE
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Emily Tang’s experiences caring for her grandfather
with Parkinson’s disease changed her trajectory
as a designer. Seeing first-hand the challenges
he faced when using conventional toilets, and
knowing that the risk of falling was an issue faced
by countless elderly and disabled people around
the world, she was inspired to create the Libue
toilet bowl. The design incorporated a horse-riding
concept that allowed users to skip the body’s
turning action when using conventional toilets,
enabling everyone to use the toilet independently

and safely.

Partnering with Joan Calduch Ferran, Emily
established a healthcare design studio,
Studio Doozy, in 2017. Today, the team employs
design thinking in everything from colour choices
to product modifications, ensuring they tend to the
physical and psychological needs of their users
throughout the product development process.
By interacting with and gathering feedback from
their users, they continue to design leading
healthcare and lifestyle products that elevate user

experiences.

HigithEBlJoan Calduch Ferran?E20174EHFAIIL
— I F i EE R TE=Studio Doozy ° BFZE
SH - tMNER—BEERR B FBREE
MEEBRED > HECEEIERNR - &ER
BERERAFRNEENOEEE - BBREEIEE
AEBRRKBEER » MASEEIEARRE
BABIE Rt AREMNEEREEESR -

We believe that the unceasing
modification of designs following
the needs of users can help people
and bring changes to society.

BAAEEE AU RERET > RMMARNEX >
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BUSINESS BREAKTHROUGHS - MAINETTI GROUP
EBRBWEERTEHE

66 When we help customers solve
problems while tackling their pain
points, we create value that enables
us to grow with our customers.

ERMEESRARE - FOABSE » RIAET
ﬂﬁﬁ@,ﬁgAﬁmﬁm%Em~EﬁoE;§>

A company with a specialised product line will only
sustain its business growth if it institutionalises
creativity in its culture and operations. For Paul
Tai, Regional Director at Mainetti Group, the
humble clothes hanger was a product his company
perfected for more than 60 years. At the beginning
of the Covid-19 pandemic, Hong Kong had a face
mask shortage, and Paul knew design thinking
could help. His team embarked on a R&D project,
using their strengths in manufacturing plastic
products. Through iteration and user feedback,
they designed HK96, a mask that can be used
for up to 96 hours. Design thinking enabled the
business to grow, producing a range of hygiene
products to fulfil market needs, with a team united

towards greater success.

—BHEAEMERBNERLERRAIEELS
XAEMEE LHIEM - FTRHEISEBRIEER -
BEXEEEEREREPauIRT - HASI60ERKE
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Paul Tai
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“Touch Tung O!” Community Design Research

The Sustainable Lantau Office of the Civil Engineering and Development Department

appointed HKDC, in partnership with Land+Civilization Compositions and MakerBay,

as its consultant to conduct a pilot community design research project, with the vision

of identifying revitalisation opportunities for the Tung O Ancient Trail and the nearby
villages. With a series of design thinking engagement activities, the ‘Touch Tung O!’ team

sought to understand the local characteristics of culture, environment, and economy, so

I R V as to arrive at guiding principles for designing the trail’s sustainable future.
Lot 7 v 4 FERILKFHES ) HERMTE

IATIREREETHNARSEAMEREEZETERTPOSER > I kiA

Land+Civilization CompositionsfzMakerBay > #E{T{EHIttEERETATE - AFRBAHEF
M4 5& SHIFCRRTREM - FRIKHESBFKEB—RIRABHSHTE > THE
Touch Tung O! B « BEFASE - (T REER &R R A AR RIS ERA -

UNDERSTAND T & To build trust and communication, the project team

was introduced to locals on organised field trips.

AT EUNRNEEREERILER - IREEK
BitE8 > THEB\BEMNER -

0O
5
aQ
®
A
0Q
2,
J
0q
-
C
a
=
%)
ge}
Qv
0
D
[%2]
Q
=
aQ
n
®
=
<.
0
D
[%2]

ACTIVATE &bt a#

The team developed visual tools for

villagers and trail users to share their

BERFAREIR  BENRMNSE
EREER S S EMMIEEETEN
BEMESR -

DESIGN
THINKING
STAGES

fEl s at B4 FEER

Ideation sessions were held with stakeholders

and trail users to explore future possibilities

and spark collective creativity.

B~ HMENSEERE —RREARR
RORTREME - IS HRINE -

To impart understanding and provide a
synthesis of local and expert knowledge, initial
ideas were shared with the local community.
BERESTHREERNES > HEMTERYZVS
e HWE - RETRRIETR -
SHARE AND

RE-ACTIVATE &= K El&§

opinions and visions of revitalisation.

EELMBRER
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W TOILET TELLS

REDISCOVER PUBLIC TOILET

Toilet Tells - Rediscover Public Toilets

HKDC was the Design Thinking Advisor for “Toilet Tells -
Rediscover Public Toilets’, which was jointly organised by
the Food and Environmental Hygiene Department and the
Architectural Services Department. To help ignite innovative
ideas for Hong Kong’s public toilet services, HKDC was
engaged to guide the design thinking programme. A number
of public interactive workshops were delivered by One Bite

Design Studio, who acted as the project’s Programme Partner.
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New Ways to Learn During the Pandemic

IDK advances creative thinking across different
sectors by providing professional training and
resources. As a knowledge platform that focuses
on enhancing innovation, design management,
and creative leadership, it has been true to its core
mission by adapting and evolving its workshop
format during the pandemic. More than 700
participants joined training workshops held online
and in-person over the course of the year. These
training workshops have been an opportunity
for participants to explore, develop, and sustain
innovative approaches in their workplaces and

combat challenges brought by new normal.

RETHEH2FENX
REATAAERBBRMEXIZINER - BERRE
FAMBIR B4 - (FAEEAIR - SRAAERERAIR
FRBAHE T A - RETAH BRI T ARE
B WHRBE—F > B700SUSMERHEEL
REBIFIN TS - BEIFHRBBMBRE -
iR FEERRREE B PIERS EESO
EF » EEEHITERTRAOMNE -

Design Thinking Workshop: Designing through Play @ Design Spectrum

AR TR AR ORRET R

2

OUR BIG IDEAM

Design Thinking Workshop @ DIP Design Entrepreneur Day
sRETB#TEYS @ DIP Design Entrepreneur Day

Workshop on Design Thinking: "Innovative Leadership
Programme” commissioned by the Civil Service Training and

Development Institute of Civil Service Bureau

HABEBBRAEAENIREN TRISRMIEN B TS

Workshop on “Future of Edu-Tech: Smart Learning for Social
Impact” co-hosted with MIT Hong Kong Innovation Node and
Cyberport

HREETBREBAIMPORBISESH BERRISARE —
HETHOEERE) TS

New Normal GURU Design Thinking Online Workshop Series
New Normal GURU &&atB 448 £ TIEHH RS

Design Thinking for Civil Servants

As a structured creative process, design thinking can be a powerful
approach to overcoming hurdles and embracing innovation within
organisations to achieve meaningful outcomes. Since 2013, over 700 civil
servants have participated in customised IDK training programmes, held
in collaboration with Rama Gheerawo, Director of the Helen Hamlyn
Centre for Design of the Royal College of Art. Many of the bespoke
training have centred around how public services can keep pace with
digital and societal transformations, and participants are encouraged to

apply design thinking to drive human-centric public services.

RN EMERAEREH B 4EIEI

At RHER A ZGMNAIRIGTRE - thIREBARMEE  HEAIR > X
REVSERRRNEM TR - H2013FE - ER700ZUABESMT
H AT A1 2P aRAT © BEEE 2 KRB 2SR - IMBHR R OBE
Rama Gheerawo S FRFHIIEHIRTE - HEFFZARMESR A HRE
FEAN] SREA BB R A S ERRID 1 - DA BRI 200 A 5t BAEFEFRBS
NHRIFES ©

The New Normal Guru

In 2021, IDK hosted the New Normal GURU series of online design
thinking workshops. In response to the way our world has changed
in light of the pandemic, facilitators took participants on a journey of
self-reflection, covering topics such as sharpening business thinking
and boosting team productivity, to find ways to bring more agility and

creativity into our lives with design thinking.

RERBEA
20214 > EREHAHSBFREH T —RTINew Normal GURUEREH B #EME £
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Design thinking is a
mindset that helps
you design solutions
for your challenges
that increase your
chances of success.
BETREE—ERELR
BEBNIRAR H R #EREAY
POE - IBINRINES -

NDISIC

We need to
transform ourselves
on a daily basis.
The goal is to make
small changes
every day.
BEERE—H > 2
15 SRR —\EY

Chris Pacione

Co-founder and CEO of LUMA
Institute

LUMA Institute BESRIHEAZR
TEAREL

Miko Cheung RE &

HR Director of LAWSGROUP
BEEEANERBE

The accountability
and responsibility
of understanding
the customer and
innovating should
belong to everyone.

B—REAHBEE T RES
FRR RAIFRIIELE -

Gary Liu 275

CEO of South China Morning Post
FERIRITBUBH

All industries and
sectors should
actively adopt
design thinking,

especially in the face

of major events, like
the recent global
pandemic. Design

thinking will help the

public and private
sectors create a
sustainable future.
BT R REEIBIRARTR
o EEHEREME > 4
MBERIMNEIREE - ATAE
HEEMREERRR
#E > 7T BRI FRAERZRAY
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Lena Low ZIREYHH

Senior Director - Customer and
Business Development of CLP
Power Hong Kong Limited
FEBHERATAVEF R
AR SRR

Using design
thinking is a way to
experiment in small
forms immediately.
If you have an idea
in the morning, we
can test it in the
afternoon.

AT B R —TEEIR U
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Roel van der Heijde

Former Health Care Consultant
of the Rotterdam Eye Hospital
A FHARFSHER B iy B R R
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Be prepared to be
wrong and fail. ..

If getting things
wrong was going to
paralyse what we do,
we would never have
done what we did.
HMEAICIHTRBUEITF S
& BEBRSEMANL > &K
FIRARATREEIS SRV
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Alexander Ng 52303%

Vice President of
Tencent Healthcare

[T BE R Bl 405

Back in the 2017 Policy Address, HKDC was excited to hear
the Chief Executive of the Hong Kong SAR highlight the
need to build Hong Kong’s design thinking capability and
capacity across all sectors, including business, civil service,
and education. Bolstered by this strong policy support,
HKDC set in motion big plans to cultivate creative mindsets
and design thinking in the community, which culminated in

the Unleash! Empowered by Design Thinking programme.

Last year, two events ran: the Unleash! Design Thinking
e-Forum, centred on the theme of “Managing VUCA with
Design Thinking”, and the Design Thinking Certificate
Programme for School Leaders, which was about harnessing
design thinking to enhance student learning experiences and

deepen a school culture that embraces 21 century skills.

As part of the Unleash! programme, two courses were
offered: one covered practical applications for leveraging
design thinking in teams, processes, products, services,

organisations, and people, and was focused on tackling

important interdisciplinary problems in the real world; the
other course enhanced organisational readiness by training

facilitators to use design thinking effectively.

Ultimately, these initiatives sparked chain reactions across
sectors, with more and more people and organisations
understanding the value of design thinking for Hong Kong
society and helping to drive the city’s reputation as a design
hub in Asia.

BUBEEHR  BERUELAHBRBORTBMED  —H
EEBRTRONER > HEEEMRRIK2017FHEERES
e BERTHOBUARBERNAANZSS  HTIRFAR

TUnleash! ER&ETBHME HEIRFAIEE) 1B > HHEERAIRR

ERET M -

=% - RN NERARTR%E BEVUCARK) RAERE 2
17 TUnleash! 48 Liwig) - MRRH TREABHERERRBIEE
RERE 0 BERASENSZBRE  UR(EEsla21t
AORIFREE -

Unleash!IHE B4 H T MAERRRE » Hdh— @R
RETBMETSER - R~ Em o R BBNAMEFEN
ERER  BRARBEHATNEEZEREMAE ; 5—HER
RAEBIEINRT BEHESIE > HEREIEAERRHN
B3R °

BRERATZHERIEED) - SLFTRIBERE FREHNE - BE
ZAERT BERETRELSTBULTRAIENEE - WHENNR
FABAE S MERETRIORIEE -

— | !

180

ONDINIHL NOISIA A8 AFIFIMOdIWT iHSYITINN




REIMAGINING °

HONG KONG'S LOCAL
NEIGHBOURHOODS

HETEHR N1 8



Design Tsuen Wan vided Tour
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SHAM SHUI PO

Heart of Cyberpunk - 3;'% 7j< izﬁ

Immersive Fashion Experience
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Pastel Nagomi Art Workshop
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Thanks to ourcommunity engagement programmes
through BODW CityProg partner collaborations,
the creative tourism and placemaking efforts of
Design District Hong Kong (#ddHK), and year-
round exhibitions and activities at our public-
facing initiative Design Spectrum, design ideas
and inspiration blossomed across every district in

Hong Kong.
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A CELEBRATION OF
OUR UNIQUE LOCALITIES
s EiE BIREET

Embracing the unique “Heung Gong Dei” (& &1fl) experience, Design District Hong Kong (#ddHK)
is a pioneering three-year creative tourism and placemaking project that celebrates culture and

creativity in Wan Chai and Sham Shui Po.

Presented by the Tourism Commission, and curated and organised by HKDC, #ddHK seeks to capture
how the people of Hong Kong contribute to and shape the city’s collective identity by harnessing
the collective creativity of different design disciplines. From footbridges to fire stations, parks to
harbourside spaces, #ddHK fosters collaborations that highlight the spirit and uniqueness behind
neighbourhoods, envisioning them as pop-up “open-air design district galleries”. By breathing new
life into ordinary public facilities and activating previously underutilised spaces, #ddHK has elevated

existing tourist attractions and reconnected people with their localities since its launch.
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BRINGING COMMUNITY
SPIRIT AND POSITIVE
VIBES TO THE CITY AS A
"‘DESTINATION”

Bt EREH HEEDRER S

The third and final year of #ddHK revolved around the theme
of transformation. Harnessing the richness and vitality of both
Wan Chai and Sham Shui Po, the year saw distinct programmes
rolled out in the two districts, which overflowed with positive

vibes, creativity, and community spirit.

The Heart of Cyberpunk - Immersive Fashion Experience and
SSP_People projects spotlighted Sham Shui Po’s roots as
a cultural melting pot of history, fashion, creativity, and
craftsmanship, and celebrated the colourful and diverse
everyday lives of the neighbourhood’s people. In Wan Chai, the
transFORM exhibition featured large-scale creative works and
installations from Wan Chai to the Central harbourfront,inspiring

new ways for the community to engage with public spaces.
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FOLLOW ME...

HIGH-TECH MODERNITY

MEETS URBAN GRIT EREYL BIREHHRE

AATENEIDE - BENSIBAE © FRREEN/IR

mE...... BARBRGIRKISHERS  —E2BRER
XMt~ REREBRBLIEZNERRR > EZREEAIR
B HARYEDNRRL EREENMERMH > R
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With its neon lights, metropolitan high-rises, sights, sounds, smells, and
street vendors, Sham Shui Po has been the inspiration behind cyberpunk,
futuristic, and sci-fi aesthetics. An area ripe with fringe fashion, unique
design ideas and raw materials, it’s no surprise it has been the backdrop

for many cinematic worlds.

TS RER . AIRREBRIER —SBRERKYZ I
BMNARER  RFHHEBMBEREAIEREEHERRE
REIEMEEEREE « BIEM M Number 2 ~ ZIARMKIBINRE
B> MEREEREHE BIERDBIESEREMTF - £20205F
10817H EZ25 A HAR LB B RERATRORRBE R iiS
EREBEE > TAREENLIETPHIREARE -

To explore this part of Sham Shui Po’s identity and perception, we
joined hands with guest curator and creative director of this fashion
extravaganza, Eugene Leung, creative partner, Number 2, and
various local and overseas multidisciplinary designers as well as
NGOs, non-profit organisations, local shops and ethnic minority
groups, etc. to bring Heart of Cyberpunk (HOCP), an immersive
fashion experience to underused public facilities and open
spaces in Sham Shui Po from 17 to 25 October 2020. The
experiential event was a cross-disciplinary showcase of
fashion and design, and featured a variety of peripheral
activities that transformed the area into a futuristic

metropolis straight out of a blockbuster sci-fi film.
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ome to The Heart of CYBERPUNKI
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To tell the HOCP story with richness and
depth, the event utilised different mediums,
crossing over various disciplines of design. The

showcase featured everything from fashion

to film, 3D modelling, props and set design,

illustration, animation, mural art, exhibition

design, technology and performing arts,

and was created in collaboration with local

creatives from Sham Shui Po and recognised
international experts. #ddHK invited visitors
to connect with and explore the community
in creative ways, which enhanced their
appreciation of the neighbourhood’s unique
offerings. This helped to preserve the sense of
locality and share an authentic experience of

Sham Shui Po’s defining qualities.
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The location choice of Tung Chau Street Temporary Market was creative and subversive, with the space feeling
like the headquarters of a spaceship that had been hidden under the Golden Seam (i.e. the flyover) in the
middle of the city. The exhibition meticulously applied barrier-free accessible design to cater for the needs

of different visitors. Visitors entered through an abstract tunnel which led to the living quarters of the future.

Past these space-age bedrooms was a laboratory where the public came face to face with cyberpunk voyagers

-

wearing outfits created by ten up-and-coming local fashion and accessory designers. Bringing together sci-fi | ’ = - ll‘! 1y
trimmings and urban motifs to create outfits that interpreted what it means to be cyberpunk, the looks were ' | w
* 3 .
|

created with materials sourced from Sham Shui Po. To preserve the unique ensembles, each piece was hand- \

made into a limited-edition collectible figurine.
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SHOP CAT SPOTLIGHT $iiE R E15

TRUE STORIES FROM LOCAL
CHARACTERS
s aT HER R KIS B S

Sham Shui Po has endured years of change and challenge —shaping the district’s identity, culture,
history, and community dynamics. Known for its abundance of colourful fabric, accessories,
electronics, and other raw materials, it has evolved from an ageing district into a treasure trove

for local creative industries, and a hub for emerging design studios, cafés and boutiques.

In recognition and celebration of the people of Sham Shui Po, SSP_People turned the
neighbourhood into an urban living room, where the community can come together to interact
and inspire one another. #ddHK joined hands with a local curatorial team led by guest curator
Michael Leung and Pat from Wontonmeen, the project’s creative partner based in Sham
Shui Po, and presented a range of site-specific design installations co-created by people and
organisations of different ethnic and cultural backgrounds for a range of public spaces. In
addition, SSP_People featured two self-guided routes to connect people with the stories of the

area, inviting exploration on foot or bike with an audio guide.
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REAL-LIFE CHATROOM B REFE=E

#ppl_&_meow_dd #A AFllEdd #ppl_chill_dd # A Afxdd

#Tai Nan Street Refuse Collection Point #XREI#iHItR UK SE i

Over 500 shop cats live in the Sham Shui Po district,
welcoming visitors and customers to stores with furry
friendliness. Kristopher Ho was inspired by these unique
critters and teamed up with volunteers from Hope of the
City, a non-profit youth group, to create a 20-metre-long
mural, #ppl & meow_dd. As well as shop cats, the mural
features cotton flowers to symbolise the area’s textile
trade. A short film on the theme, Meow Shui Po, was also

made by filmmaker Bobyea.

KB EREBS0MIHER » BEEEE » ARA
BRI 2RI EBNEHHEAME - KristopherHo
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#Nam Cheong Street Sitting-out Area #3F7/Ki$ 7 S #INEEER

#ddHK joined forces with a group of Hong Kong designers and Sham Shui Po residents to transform
the neighbourhood'’s centre and allow curious visitors the chance to renew their appreciation of the
district. Together with local kaifongs—people from the same community—they co-created three sets

of design installations, #ppl_chill_dd, which turned a park into a “real-life chatroom”.

Featuring painted phrases from different languages by Katol; life-size multidimensional cultural
figures by Rex Koo; handmade lanterns crafted using traditional materials and deadstock textiles
from the area, by kaifongs apprenticed with Mr Au Yeung Ping-chi, the second generation of Bo Wah
Effigies; and music videos featuring local residents from different backgrounds singing popular songs

from their cultures and nationalities, the installations were an uplifting celebration of diversity.
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A LIVING ROOM
ERAENE

Together with young people from "10 Stories
100 Pieces" of the Hong Kong Young Women's
Christian Association, Christian Concern for
the Homeless Association, Project Futurus and
Walk in Hong Kong, a living room was created to
display Sham Shui Po’s stories and population
demographics. The space was designed with
recycled pallets and paper tubes, and visitors
could “lean and learn” as they deepened their
understanding about the community through

design, social, and cultural lenses.

Et#E Bt E Rt EAMProject Futurus &
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SKILLS
LEVELLED UP
FREBE

#ppl_upcycle_dd #A Aisdd

Working with coaches and students from Hong
Kong Young Women's Christian Association
and the Christian Concern for the Homeless
Association, #ddHK organised woodworking
classes to train participants. They applied their
new skills to 10 local shops, communicating and
understanding the owners’ needs to custom-
make upcycled furniture using recycled materials
and design thinking. The pieces are exhibited for
visitors to see at the stores while exploring the

local trades of Sham Shui Po.
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WOVEN STORIES &
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#ppl_weave_dd # A A#idd
P

#Maple Street Playground ##a#i#iiEgis B
-l )

Students from HKICC Lee Shau Kee School of
Creativity gathered deadstock fabric from around
Sham Shui Po to create #ppl weave_dd. The piece
aimed to remind others that Sham Shui Po is not
just a supply base for the fashion industry but can
be a source of design inspiration. The final tapestry
was hung on the fence behind a goal on the sports
ground, and showed population demographics
interpreted in multiple colours and patterns in the

woven, fabric strip design.
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Splashes of colour and culture

Hong Kong is a city defined by its resilience and adaptabilit)::\ K sought to capture
\ that spirit by curating a seri {Finstallations that encourag::dp:o\pl‘exgenjoy being

utdoors and celebrate the city’s uni e\l\)\eauty. \“\
TR

1 B Using placenﬁkigg and design thinking, seven sets\ef\installations designed by local
~— and overseas creat?\“/\e&wxg\[e exhibited along the Hong K\Sﬁ‘g\harbourfront. Inspired by
‘H'M'--Iﬁi Hang's fire dragon dance\ahd\(;bjnese garden elements, the%&a{i{{\s appeared to
emBrac\ Victoria Harbour, like a ﬁreﬂra&on blessing Hong Kong. In a year when social

S
= distancing rﬁ‘eas\res were in place, the |nstaﬂal;\ons were mindful of space, ensuring
e visitors were safe wh‘t&st\ll belng able to engage wnth T:he\nstallatlons

e
T

The 6Veral_|: effect was soul-soothiﬁé’,‘ with many visitors able to relax and escape the
stresses of daﬁf{‘ﬁfe and live in the moment. The installations also unveiled a pilot for a
: ~ walking and running route along Hong Kong's famous harbourfront, exuding the charm of

the. new Pearl of the Orient in this tourist landmark.
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Central HarbourFront Event Space
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Commissioned from world renowned US-based artist Patrick Shearn
of Poetic Kinetics, the River of Light was a polychromatic installation
comprising more than 45,000 colourful streamers stretching across
700 square metres of air. It marked the Hong Kong debut of the
acclaimed “Skynet Art Series” and was the final act of the transFORM
exhibition. As a kinetic sculpture, River of Light moved with the wind,
creating a magical effect for those viewing it. With a light-reflecting
band running through it, the river symbolically connected the past,
present, and future of our city with life, growth, and the sense of hope
and promise that comes from moving water—just as the harbour has

always been a source of life and opportunity for Hong Kong.
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#THE LEAD #8

Harbourfront, Causeway Bay Typhoon Shelter
5 A R [ 1 R

The Lead was meticulously made using chamber bitter covered with incense sticks by the
Tai Hang Residents’ Welfare Association, and was shaped like mountains and rocks in a
Chinese garden pond, representing good wishes for our homes. This cultural installation
was designed to follow the curve of the harbourfront, evoking the lead-in for the Tai Hang

fire dragon and culminating with the River of Light in Central—the dragon’s tail.

BRERPREEKEPRUANMAER (B) > BXTUSREFNEREESR - MBKREISF
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# APARTOGETHER #—ZE—fEA

Harbourfront, Causeway Bay Typhoon Shelter
5 A R [ A

Adapting to the new normal of social distancing, One Bite Design Studio reimagined
outdoor space, and created #APARTOGETHER, a series of pieces of pavilion-style outdoor
furniture that allowed visitors to be outside together, while remaining apart. Whether
visitors enjoyed a quiet seated moment or a solo merry-go-round ride, each of the furniture
pieces was thoughtfully designed so users could share the facilities while maintaining a safe

distance.

AHBMARET A AEEERER ? —ORA TEENURBERAELE—RS T=461 X
HMESRE  BREXLNEHAZH LREAS  BBEAZE 1—&) BX T—EA1 B
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#SKY CASTLE #82E&

Water Sports and Recreation Precinct, Wan Chai
Bk ELESRREEEIER

Australian multimedia design studio ENESS worked with local design and production team
Hattrick Creative to bring their interactive installation, Sky Castle, to Hong Kong. As visitors
moved through the 12 illuminated inflated archways, they triggered an audio soundscape.

The result was an immersive and dreamy expression of Wan Chai’s urban energy.

W S 158 BIKENESSHOAA R RFERKSAE - SEDEE (B2 2E)
BHES - BB ARSI DESTHNNAR TPIE) 2T HeBIKEEEETR
AENEE  EEORANFETREBLRED -

# THE RIPPLE OF TIME # i - #&

Victoria Park
HZFELE

Local event and visual design agency Double V recreated the changing coastal line of
Wan Chai in The Ripple of Time, a kinetic installation pieced together from over 2,000
colour panels. The undulating motion of the sculpture echoed the pace of city life, with
an accompanying mobile app allowing visitors to make a wish, listen to collected stories

from the people of Wan Chai, and learn more about the district’s history.

AERFTEBDouble VIA2,000% FE BIRILER (F - W) BEEE  ENEEET
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# RECESS AT HARBOURFRONT # ##BU/NE

Central & Western District Promenade
HEEBBERE

Inspired by childhood games such as Rock Paper Scissors, Hopscotch, and Traffic Light,
Recess at Harbourfront took five game-inspired floor designs and scattered them along
the promenade. In this experience created through a series of public space design
workshops led by local design team Napp Studio, users of all ages redesigned the games

and tweaked the rules to try out new takes on old games.

ERNMBEFHEHN (HERNE) > SHEEERBERRHIRPERSERBZ
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# NATURE THERAPY - # NATURE THERAPY -

SEE,HEAR, TOUCH, BREATHE

DREAM OUR RAINBOW
#BEER-BERIL

Wan Chai Pierside HarbourChill Central & Western District Promenade
(PR Z BB IR A G THEEBBERE

Chinese gardens are designed to create a sense of infinite enchantment within a definite
space. Using artificial and natural elements, local design studio Milk Design unearthed
the versatility of open space in five sense-awakening works. Designed to immerse visitors
in the beauty of nature, these were a feast for all the senses, with their core work, Dream

Our Rainbow, rewarding visitors’ mindfulness with a glimpse of a shimmering rainbow.
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Nurturing a Hive of Ideas

BODW CityProg is designed to connect local creative
and design units and organisations with innovative co-
creation, partnership, and exchange opportunities. Like a
beekeeper, CityProg fosters cross-pollination in creative
collaborations, tending to local partnerships to build a hive
of ideas and activity that can sustain the community and
beyond. An extension of BODW, CityProg encompasses
three distinct platforms: Anchor Site Festivals, Design
EduVation Programmes, and Satellite Events & Offers. It is
supported by Create Hong Kong, its Lead Sponsor.

The third year of CityProg was centred around a powerful
theme: 20/20 Vision of a Post-Pandemic World. It saw the
launch of the CityProg Design Scavenger Hunt, an app-
powered urban exploration redemption campaign that

invited the public to connect creative dots across the city.

BISEE RERATER

MEREFHEmANEEE) STERENESNRIZRRETTE
BARRTEEEZBNHA - BRI - MREEE)
MEBEEEA—&K > BDOEERIETEY  SEIAKFEIE
MERERRELSETY - ERFHBEELERRE - EfF
AERFTERRZHEER - ERES=KIBETE :
FEZRNHISHAIRE - TARHBHERE &
MHEEHRER - HEEE) HAEEES
EEEMEE -

SR UWEEE, B TEEEER020/20 ()
REF) AEHE > BT SRS TIEH SR

DRERE -

Creative units, businesses &
i 5 @ EII ::I community organisations connected
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T E ; Anchor Site Festivals
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5 Design EduVation Programmes
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ﬂ @ @ I:I|:||:I Satellite Events & Offers
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A

Creative and Design Community Activation
CityProg has the role of cultivator, catalyst, and harvester when it comes
to supporting the growth of a design ecosystem, enabling projects to

bloom and bear fruit.

Empowering partners to develop and enhance their businesses and projects,
CityProg enables new initiatives to thrive. A design ecosystem relies on cross-
pollination, and CityProg brings together partners and resources, helping to
nurture young creatives by facilitating the exchange and blossoming of ideas all

over the city.
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Last year, we recruited more than 40 young people to
coordinate and organise events for BODW CityProg.
These young people were able to lead the events and
contribute to their own community.

EREN R EERNEEE > BARET I SUEENARER
B WMRAERNEEE - AECEENLEIFEH R -

Unit-in-charge and Youth Worker of Tsuen Wan Youth S.P.O.T.,
The Hong Kong Federation of Youth Groups
EEEFHEE S ETRENTFEREEIER

N
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In spite of being good quality, the works or activities
we have done in the past seem to be very “rough”

and not trendy enough. For China Bright Production,
BODW CityProg plays a leading role in teaching

us to equip ourselves and tackle challenges with
creativity in these changing times.
EEAEERFIMAEREUEENERRY » BEEER TS T8 - £
8 o INBERMEEMS » [REATEEABEEE) MG —ERENA
B SEEMUNCEOERBES  ERAISREISEETRNE -

Project Managers, China Bright Production
VR EE B E=TE B 458

/Y

In the past few years,
Architecture Commons
Limited has participated in
BODW CityProg and met
many like-minded groups.
Everyone has their own views
on community development -
and we're glad that some
ideas set aside in the past
seem to be implementable
through collaborations.
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Co-founder and Director,

Architecture Commons Limited
Architecture Commons Limited Bl R SEBA



Q Cross-Pollinating the

Creative Community

BRAISEN

Since joining CityProg in 2019, GLOs Café by fooody was \ //

Fostering creative collaboration and
able to invite two Fo Tan-based creative partners to help

nurturing design in the community
—\/ ;
expand and co-create an Anchor Site Festival with CityProg’s S / \\\
~—

. EIEAIEmF > EHERERESRE N\
encouragement and support.

\) These collaborations inspired and activated other creative
0 b units in Fo Tan to join in, enhancing the magnitude of the

event and its uniquely Fo-Tan culture within a ‘Made in Hong Q /
‘ Kong' context. Industry professionals contributed by sharing Q
their views on Hong Kong’s industrialisation. The team also

organised guided tours of neighbourhood design studios, so

the public could discover the creative side of Fo Tan.
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HKFYG Tsuen Wan Youth S.P.OT. is an NGO for youth that has extensive ERETHEEESFEERR—AMIELIEE  RERSLOFRERBER
experience in community work, but was yet to employ design thinking to ZE KREE - BUCRGEBERRGT BHERREMMINEE - BRRU
organise their programmes. The CityProg team worked with them to co-create M ESES) ) EREMMSIERN TEENFISMBIEE - IRHE -

an engaging Anchor Site Festival programme.

ZETERES TEESETAR (ARMERXETIER RN EEEEMESE

The programme connected Youth S.P.OT. with one of CityProg's Design EMOE , —iBEUIEA TIEY » EIFE RN TEAY, HROHARZ Skilled in calligraphy and signage design, China Bright Production (CBP) is part BREBENBHBRTNRENEE  —EXEAVTBEEESEEIXEIANE
EduVation partners, the American Institute of Architects, to organise student Rkt - MREIEE) BBt PIES EF Rt EISt By » DA TEZEM of a community bringing new energy and inspiration to San Po Kong, a heritage RU- BUERA TERNFHBINGR - RERIFZRESI ASUCAIREIE R A
workshops about the design of the communal space LightBe, a social housing HSHAIES, NEDS > TESESSLOBRNOESEMEERELERE 1§ industrial area. Inspired to collaborate with the Anchor Site, CBP welcomed ZR > DERFAASM M REMEFECAAELSEUNNE -

project in Tsuen Wan. It also secured CityWalk as a venue sponsor for Youth FEHEERNEZENBISEKR - cultural and creative groups, as well as second-generation factory owners who

S.P.OT. Anchor Site Festival’s exhibition, and helped promote the events with shared how design has transformed their brands and businesses into forces for BB TWEEE NS E > HERENESSIUNE - MABNEEFEST
dlgltal advertisements at The Mills and Nina Mall in Tsuen Wan. social gOOd. E‘/Aﬂﬁu%ﬁﬁgﬁ%ﬁgW%ﬁ%‘l’%a“]?ﬁ%\%ﬁ ’ WU?D Bﬂ?fﬁ@ljﬁ%ﬁ@—gﬁﬁgﬁﬂ'\]

NRERFIIEL °

Through CityProg’s partnership, community connections have strengthened.
With more platforms, the public learned about San Po Kong's design industry—
including an opportunity to join a public stencil typography workshop at PolyU
Hong Kong Community College.
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Focusing on design research projects centred around
social issues, Enable Foundation and its projects
enjoyed greater public engagement by joining

CityProg as a Design EduVation partner in 2019.

They won a Special Annual Award for Social Design
at the 2020 Golden Pin Awards and continued this
success by joining CityProg again. In 2020, they
rolled out the Dementia Hong Kong Co-Creation
Showcase |, organising two public exhibitions in

Jordan and Sheung Wan.

With CityProg’s funding support, Enable Foundation
extended their physical event to a digital format to
create more opportunities for participation, including

co-creating a ‘resting room’ for those with dementia.
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NGO HKALPS runs a public event space in Kwun Tong. Experienced at event management and
hosting different art events, they provide indoor and outdoor spaces for external parties to reach
their audiences. CityProg reached out to HKALPS to organise “The Discovery of Design Arts
among Kwung Tong Business District” Anchor Site Festival, and utilised seed funding from the

programme.

The festival comprised a large outdoor exhibition, and guided design and industrial history tours
of Kwun Tong for the community. The exhibition was well received by visitors, which encouraged

HKALPS to organise large-scale installations and showcases in outdoor public spaces in the future.
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Cultivating a
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Fertilising design projects and

/ potential by providing support

and opportunities
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Architecture Commons Limited first joined CityProg in 2018 with the Design
EduVation programme “Creative Windows”, which inspired them to explore
how people think about public spaces, communities, and human-centric
neighbourhoods. They established Neighbourhood Innovation Lab in 2019 to
help foster an inclusive neighbourhood identity in dense Asian cities and to
contribute to bettering society through design and architecture. They joined
CityProg again in the same year, as an EduVation partner with seed funding

support.

In2020,thanks to CityProg’s network and introductions, Architecture Commons
became a Satellite Event partner and connected with Swire Properties to
continue Neighbourhood Innovation Lab in Wan Chai. The project received

funding support from ChinaChem and extended to Tsuen Wan.

Architecture Commons LimitedE#)EE 52018 F L (MAREEREIE
B Creative WindowsTii% MBEEE —HF > WELEE T PRI
BEAHZER HERERANBHRAMEBRENEE - FIFZ2019F A1k
HFEFGAEMRRA > B AOBENIDNRTITERGSTMENMES () > WiES
REZEFEEEEFOHE - BF > AU ARHEEATRESHBESHE
Ny EES ) - WESEFESHRIER -

1E20204F > M THEEE) ZF$5I4R » Architecture CommonsF A# £iE
ENNEE - MRLINIEF R ER - BINEREFEMEMREANEESUEFE
48 o b - ZIEETMESEREENEE - BREEEESET -
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Using seed funding from CityProg, openground brought together a group of cross-disciplinary
designers to become ‘neighbour makers’. Through a series of design thinking workshops, the team
engaged the community, budding designers, and Sham Shui Po neighbourhood craft stores. The
aim was to use design thinking to connect the community with the district’s material suppliers

and local craftsman, bringing design into everyday life.

Their collaborative works were curated into an exhibition that showcased how local design and

-
=<
/

Nurturing a Creative Cycle

HENRI B 1R IR

Empowering designers to connect with others,
and building a future-focused ecosystem

TR EBR SR - BEMIRARRIRIZEER

crafts can form part of a community’s culture. In the future, a Sham Shui Po Material Map will be

created to bridge the district’s material suppliers and community’s needs.

opengroundfll B T EEE ) NEFER > BRI —IRERBINEREFTEIEE Tneighbour
makers] » SYFRHIIRET BB TIEY - BB - AUITERETED - MRFRKBHITENE » X
AT RMEA S B M MR ER R TEA » ERERALTE -

BUEHEBHAREMERBEXER  BARTBALRETIBNAESHEXL » EAt8IRE
BILRKS R AL EETE - AR B EESR AR HEREFEENR -

FabCafe Hong Kong, with seed funding from CityProg, presented their “Bring the Music
_ e . . . . s
Hong Kong Children & Youth Services (HKCYS) has been a CityProg partner since — — to Life” Design EduVation programme. It included a Design Thinking ldeathon for
2018, The collaboration started with engaging young people to take part in a fashion . young designers and students, thanks to FabCafe’s first overseas collaborator: a creative
parachie at the Fo Tan Anchor Site Festival. GLOSs Café by fooody further strengthened §Q —~ I community from Japan called Electronicos Fantasticos. Part of the programme promoted
thi ; hio b ting 20 HKC.YS le b d hort fl |\ —; _— trash-to-treasure sustainable design practices: participants with an interest in electronic
is partnershi supportin, oung people to produce a short film —_

4 pth tp yh pr g dlocal fil Y tdg P . P Al T"I \ — music recycled electrical appliances to create musical instruments.
under the mentorship of renowned local film art director, Alex Mok. — —

In 2020, fooody continued their support by mentoring HKCYS participants in visual R Their creations were showcased at an exhibition that taught visitors how to use the
J, o —J technology of barcode scanners to find and create unique new sounds. It was a fresh
design and videography. In recognition of the partnership, HKCYS presented HKDC Y/ T - = i;

ith a Caring G ity Award in 2020 [ — — R/ twist on making music using design thinking.

with a Caring Community Award in . —
Q
] I{/ V'L M T s [ O [/\SE e e .

. . e N . ) /2 / HEEEN) RITEFELiEFabCafe Hong KonglINEE: TMARHEHBIER) Bring
EBFTOERFBEB2018FELEMAD HEFEE NEERE  RERSEREREE T \l\( /. / ] N Cns [ et
EEAR}][]A“" I'ngg—f&{“ﬂit%tﬁ;ﬁﬂ*“ E’]E*glﬁ\ﬁ E?ﬁ fAﬁI%ﬁﬁTQO S the Music to Life » ,\EPEJ,%Z%E CERETEDFIZ2 A MERM MERETBETEYS - (EFE
SAZMAN R K BT MIRFEEES - » K 2 J o . ™ N )
BEEASVERBENESA » EAMEZELEMIREAlex MokiVIEE T 8/ERE \ / / / / / BRI E - ﬁFabCafeiﬁE§T@7§9H}\f¢ B EZISE‘{JEM’E&%EIE}C”TICO\S
b e (B N\ )77 /s Fantasticos&f## - SEREFERBERTTRE - BE—RARBHAL > BEX

el R -

2020%F  KRIFREFELTESVOERBENSMBRMT - FOFHRZRER
ARSI - BEF O FERIBEEN2020FAE BRI O IEHEIIRTELE
RIBRGFNHRE -

PRI RITRERER - 2EBEEBERAE FFBRMBEERES > 5k
AT RED R RE R A —EN SRR -
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ENRICHING COMMUNITY CREATIVITY

HRAIE FEAR

At 7 Mallory Street in Wan Chai, creativity runs rife. This is where you'll find
Design Spectrum: an initiative by HKDC committed to stimulating creativity
and strengthening the connection between the community and design through

xhibitions, workshops, and more.
BFREETRPRRENEIZESAE » AREEMERTIEBNFAEM - 585

EETRRPOSTINEHBRERF ZENEENERIER - BRSNRE
~ TESEFEEHELBRARNAIES -

T

. ]

1™ 2 o

R I T

In early 2021, PLAY LIVES, an_exhibition that explored the |nfinite
possibilities of play and design, and one of the space’s most dynamic
life.
Co-curated by Rémi Leclerc, Founder of PolyPlay Lab, and Chi-wing\Lee,
Founder and Creative Director of Milk Design, PLAY LIVES featured over

exhibitions, attracted a large audience from all ages and walks o

90 play and design projects from around the world in interactive and
themed rooms. The exhibition took visitors on a journey to discover the
value of design in shaping contemporary play, and the importance of play

when it comes to enhancing design.

2021FWIRTH MBI BERRGUERANERFIAEM - REIREE
BRNESENGE > BRI AEAEERAEINEEZ— - EEHPolyPlay
LabAlig ARémi LeclercHIMilk DesignBliff A R8st 4R B R HEE e HER
g AEERE HAZIAFRTIER  BHFENESRETERE - AR
AT PR B BRIt AATE - TR st A B B % » DR T RIS
MR EARSNEEME -

A specially commissioned work, Rolling Fun - Community Playground,
took place in the open public space at 7 Mallory Street. Making use of
the structures put in place during this work, Design Spectrum also held a
Design Restival, comprising six events that offered an opportunity for the
community, to unleash their creativity. Visitors of all ages were invited to
discover and experience the versatility of the installation and the space, and
to join a series of workshops ranging from creative play to remote control
car races. The public were also invited to design'\their own play ideas and
provide suggestions for how to maximise the delight and possibilities of a
playground./To engage and inspire visitors further, a\'playshop’ workshop
series and/guided tours were held in parallel with the exhibition itself, with

people 6f all ages and backgrounds attending.

LB FIRBETR T ERRNENIRE TRERE WSS - BE
RAAEFREMERE > HERIE Ty % - REDLEESEM TIFHaRetE -
ANEANGRESEEN THEHESASRARETENE - EXONPREBFERER
B BREEHEENTEZENTUE > —BILERATURERETAD < FEEEE
ARRFHHECHBEER - WA AR BRSO FTEE IR HE2E -
REHEMTEN TREHFH) NEEE > HRER -

LOL
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10:00am - 8:00pm (Mon - Sun)
B F10RFIEZE M E8HFIE (2E—ZH)

Shop 7, G/F, 7 Mallory Street, Wan Chai, Hong Kong
BREFRBEHETRETTE

Pop-Up™ Booster
Pop-Up™ B REF

Studio Gooris Ltd

Light and portable, this innovative and super-strong origami-like folding
booster seat is durable, versatile, and easy to clean—perfect for little ones.

WEIHBMAREEIS « HEMFHIPop-Up - EIBIEHERERTIA - MEBKER 2
REBIEZE

A Design Treasure Trove

Established in December 2020 and located on the ground floor of 7 Mallory Street, the
DS Shop is both a showcase and a retail spot for young design talent and start-ups from
HKDC'’s flagship programmes, including DFA Awards, Design Incubation Programme, and
Fashion Incubation Programme. Having displayed over 100 unique design products, including
objects from the exhibitions, it provides designers with a year-round space to increase their

brand awareness and exposure.

NBENEREFEE

fIFSIRBRE 7SR TAIDS Shop > B REBERFRHER  AZREFRRHOERIEE
BIEDFARFTERE « RETAIFIETH B RRERAIRE S EIRNNFESRAMEVEIERSE - B
2020F12 A RIIIAZK » [EEREE 100 SRR BIFNER - RO BIERECETRY - BiREt
R —EZFZER > MR RAEEERFRAE -

AN ALAN CHAN CONCEPT NOW
KILLER LE ROUGE #&&tRTOAL BT
Alan Chan Design Company Alan Chan Design Company

Shaped like bullets of confidence, and The ‘Magic of Chinese Calligraphy’ clock
available in vibrant hues, these are the ultimate was a sensation in 1998. This continuation of
lipsticks, designed to unleash bold instincts for the limited-edition classic is a modern, yet
any occasion. timeless, watch for all design sensibilities.

SPELANE— M FIBRVERATRI AL - BRI ARE - EIARFIETE1998F L - IRS|I RDMAIRREULHE -
ZEAKEESSIEREAE  MERTEINRZ REEZIMAN (ET) BERMREREE > Rt

ZE ERERAR » RIEXTE - SRACHRETS I -

CHAN BY ALAN CHAN
Oriental Tea Perfume Collection

RAREKRT

Alan Chan Design Company

A collaboration between legendary French perfumers and designer Alan
Chan, this collection features three limited-edition fragrances: Oolong Tea,
Mint Tea, and Hojicha, with ‘East meets West' stylistic touches.

SRETERAN B EEEE ST RFMME R SE - B =HREBREK | BEER - HER
RIEREBI > BRREHRERASER -

ZERO TO UNLIMITED Ruffled Knit Top
TERR FRBHMA LR

ARTO

An eye-catching explosion of orange and blue, this futuristic knitwear top tells a story of how
molecules gather to create unlimited possibilities.

FRUITY SOUND Meet the Murray
EEKR Invisibilis Moveré Limited
STICKYLINE

Bright and fun, these three vibrant Bluetooth Channelling chromaticity, this colourful
speakers shaped like origami fruits are great design reflects Hong Kong's multi-
gifts for those who love music. culturalism and historical architecture in a

ZREWKRBENETNSE K LEHEE
HIEEE » RINEEREFENAISER -

and luxurious.

wearable work of art that is both timeless

HEMRMERS T RELEE - WA
BERE  BREAZBEMEROES > £&

Phoenix Coronet
BB

Wist Group Limited

BEEER—F -
Bubble Memory Stick Where Are You Going?
JEEREIEE Benny Lau

Yellowdot Design Limited

Adorned with precious jewels, stones, pearls, and jade, this ornate and exquisite
coronet honours tradition and modern beauty to bring brides good fortune, hope,
and happiness.

ERERBESNRTH NS ENKE - £6 - BHRNER - REERNRAZE > BN
IR R  FEMELE -

Tomorrow Myth
BR B #EE

Lllab Design Limited

Memories are whimsical, and this bubble- Go on a journey of wonder in a stickerscape
stick inspired USB flash drive is a playful way book that follows Gato the cat and Galo the
to preserve special moments while having a rooster on an adventure. Created to raise awareness of endangered animals, this series of sophisticated and
little Fun. . colourful enamel pins highlights creatures who need our help to survive.

B EAlIfEstickerscapeft B =& B IRIRFEH
SRR AR A E S R1E B USBIT 8% » FEEENBIEERNSH  BE—HER LRI RREDMOERRAERBIE - RWHE 2R > BREATHRIREEEY
AHEFEE > ANRTFEENBHRER - ZH& © BIBAE -

BN ERRRNMERIRATEGMNRNESR - SRR FELBIRETRMRATEE

THIS IS HONG KONG Puzzle
(il BEEE) REHE

Cup Magazine Publishing Limited

Hand-painted and easy to carry and complete on the go, this map puzzle depicts
the charm of Hong Kong in the 1960s.

BRAGETNREHENUAFERME - HHEHOFRNERBIBE -

Tetra Soap The New Floor
BhRIRER RGBS BFIER

Invisibilis Moveré Limited

Furnitury Limited

Slow-made with cold-process production, With a motif inspired by the ceiling
these handmade and fragrant soaps tackle architecture of the Chi Lin Nunnery in Hong
the slippery soap problem with a unique Kong, this stylish scarf transports you to a
tetrapod-shape that’s 100% slip-free. place of serenity.

BT HMAE —FESBIEEBIFNKERKRR EREHEMNRAEIREBTEEEFRNR
B RREERE DEREFE)  BRMRKE TERERET > SABWEANT EFFH MU -

=
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#Q1

What were some of your key initiatives
over the year, and how did they promote
knowledge and appreciation of design?

BE-—FERBITEEEFEH?

BLEREN UM AR A 2 R ERFHAIAN R E 2

Sam - Between BODW CityProg and #ddHK, we had
projects centred around urban regeneration, placemaking,
storytelling, and community engagement. #ddHK'’s ‘The
Heart of Cyberpunk’ was an immersive fashion experience
that brought together digital artists, animators, Al
designers, and more. We sourced materials from Sham
Shui Po, where it was held, and used local designers and
part-time workers in its setup to cultivate our roots in the
district — as the future HKDC headquarters. Alongside
our ‘SSP People’, these projects really engaged the
people in the neighbourhood. By shining a new lens on
the area, we reintroduced the neighbourhood to the local
community — showcasing the stories of ethnic minorities

and using design to build a more inclusive society.

BODW CityProg is a citywide design activation
programme driven by local partners. We partnered with
them or matched them with partners to present over 200
unique events across Hong Kong. Each event connected
people and creative energy, and enabled us to work with
students and NGOs to benefit neighbourhoods, while

developing local creative ecology.

“‘i““‘ﬁﬁlﬁiﬁﬁﬁEﬁf]*ﬂ"‘”r#ﬁ,%ﬂﬂlﬁELXFEEﬁE 75
EiE NENLESUELETH R4 T BB ER
SRBIERS B8 ER - TEBIS MR - BIERT - A LERERFT
B SE - JEENFORKISELT - ALt BRI I  RBFEE
AR ERARZHEE UBRAIBRNEEE R BERET
FRIDRRABER R PRIt AR R - BAUILEEIRS - DRKIBA_AL 32
HIFAREESRES BHRFHEE2RFRKSNASSE
H O BIREHNMBRIRER RO BERURAIEER
BEMNtE-

RETERERNEESE —ERWRTERE BfEA

BN S FIRBE R JEMNEFTESER AR

HHR2002IEFEBENED - BIHEHHMRIBHERAR

MRIBENNE HERMATRESBENERTHEMBS FHH
BERME  WHRAEMNAIELER-

66 We want to grow bigger and
make design a part of the
community, with more involvement
from corporates and grassroots
organisations to reach a variety of

people in the design ecosystem.

?Jzﬂ“ﬁ HEEBRARE SRR HLEN
B BRENEZEERNEEHEBSE
Tgﬁ%%ﬁﬁ+$%¢ﬂ<ﬂ)§ﬁﬁ’\])\i° 99

Isabella Chow BB

Isabella: The two big projects for Design Spectrum were the PLAY LIVES Exhibition and
our DS Shop.

The PLAY LIVES exhibition stimulated the public's knowledge about both play and
design, offering people of all ages the opportunity to explore their child-like creativity.
Secondary school students and their teachers joined workshops where they were able to
create something and understand what design is about. Setting up the exhibition meant
engaging designers, makers, engineers, production houses, curators, craftsmen, and more.
It demonstrated how important and valuable it is for everyone to co-create in the design
process. The newly opened DS Shop is also a great way to showcase designers’ work and

support their commercial success.

RET R MEARIEEZ TPLAY LIVES#FItHH1 BREFIDS Shop °

TPLAY LIVES#FtHH1 BRESHET ARE AN RTHIEE » FARFRINALTERER
RFEAFECHRRE - ERAIRLIELEPEEMEM—EEBRAIERIERFTNES - 2
REDERETAD » Bl%F - 1261 - RIEANE) - REA - TEFEREFEHET > BIRRTBRESD

HERENEZMUHNEE - FFEFBIIDS ShopflIR R RaRATAIERIVEERE - BEIFSIHM
FIES SR AT ©

#Q2

Looking back, was there anything
you were particularly proud of?
EREBEN T » BHESRIINBH 2

Sam - Placemaking became part of our bigger mission and will continue to be
important for the future. Our #ddHK transFORM installations on the harbourfront
demonstrated to the public that they too can participate in the discussion about
shaping the future of our city and how we use our collective spaces. Our projects
stimulated imaginations, reactivated both old and new areas, and sprouted the

creative seeds for new ideas to grow.

S EEEARREMBAARMEGN D > BHARAREEEE - HMEHREBEE

—EHRFHAE B THBRE ) CHEREE > MEHET R —IEERINEEER

RIPHREBRHZER > RELARSHENEEM - ZFINEEMEHELBEGS - &
BERITEEEANES > W TEVRERIMTESF -

Isabella- It surprised us and the curator of PLAY LIVES to see so many families
and children come to the exhibition. The number of visitors was a big plus, and its
location in a historic building on Mallory Street also made that possible. It showed
us why our premises were the right place to promote design and the benefits of
being accessible. The DS Shop supported that as well, with people coming in from

the street to browse and purchase unique design products.

BAHS V*ﬂ?’?ﬁ%ﬂﬂﬁﬂéﬁuﬂiﬂ’éﬂ TPLAY LIVES#FEHA - HMFEREAR
REBD - REPELZINEPREGERRE  HEARNBEIBARS | AROE
2, BFHEERE - DS ShopWIERMMUE L +2@F  HEEANERERERS
—E_RFHES

#Q3 Isabella: We would be excited to expand Design

Spectrum to other districts to offer more exhibitions

What's next?
ETREHEREE ?

grow bigger and make design a part of the community,

and more retail products from designers. We want to

% Our projects stimulated
imaginations, reactivated both old
and new areas, and sprouted the

creative seeds for new ideas to grow.

BPNEETMENREES BEANE
HBEAES - 1t FEERATET - o9

Sam Lam #EZE

Sam* Through our BODW CityProg, we want to

continue to support design-driven programmes for

these with the public and communities. Partnership is

social good, incubate more creative talent, and link

with more involvement from corporates and grassroots
organisations to reach a variety of people in the design

ecosystem.

BPIFIHABD BESTIERGFT M IR E A ME - (T AER
TR REZREBNTEN S REE - HMFEEENE
AR SRETRABHEN—87 > XBEZEENEE
BE2E BERFTERPFREEEAAL -

very important, so we will continue to strengthen our
existing partnerships and bring on board more who
share our mission and spirit of collaboration. This will
catalyse the integration of design and design thinking

across the city.

BBRTEBRREEE RMSEEZISRIER &
HERERN  ZEEZAIRAT > EIFINREAR Rt
BEZ - NFNZ2RAXKGESER Bt HMASEEIR
BUNEFEIERF  SIAEZEZHEE  SFRENAE
BERGTRERATR NN EFETE -
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EXPANDING
YOUR DESIGN
REPERTOIRE

Rt EEH

There are many ways of enriching your knowledge and appreciation of design, such
as through the public activities and resources offered by HKDC and partners. They
rev up your creative power by enabling you to see design both far and near, learn

from innovative leaders, and discover design via different channels.

sRTAIHE SRR A - MR R AERHM N EERGT ? HERRFT P ORGSR HFITE
EReenaRIER - WIRHEERNER > BIRPRSTRE > QRIFTRMENE
RIRIED - sRETIIEEERTE - FIFZIZIFIREE -

BIBRE G5

L] ]
Designlnspire
JLLL0r iy
3-9 DEC 2020

Organised by the Hong Kong Trade Development Council (HKTDC), the
Designlnspire ONLINE showcase was open to both trade and public visitors
from 3 to 9 December 2020 and featured designs from Hong Kong, Mainland

China, Japan, Korea, and Australia.

Promoting a spirit of innovation and creative problem-solving, this year’s
theme, ‘Design for Good’, was about delivering positive energy to society,
and embracing quality design ideas and innovations that can empower
people to overcome adversity in the global pandemic. A series of global
design projects were featured online, while a live-streamed InnoTalk series
covered discussions about industry trends, and a variety of online workshops

welcomed both adults and children.

As a co-organiser of the event, HKDC had a pavilion at Designlnspire
ONLINE and presented an array of work by Hong Kong designers from its
Design Incubation Programme (DIP) and Fashion Incubation Programme
(FIP), alongside DFA Awards winners from around the world. Visitors were
also able to learn more about HKDC’s community programmes, including
Design Spectrum, the open-to-the-public initiative at 7 Mallory Street in Wan
Chai, and the more-than 200 design events that are part of BODW CityProg to

activate citywide creative business and community.

202012 H3HE9H - HEBE S EEE T PHIDesigninspirefl EiRHEE
(42 EhR) BEKEB1T » AERKRATRBIRBAM « REAL - BA « 82EFE
MEHROERETIER -

SEHELL MDesign for Good) %&RE - ZNMENRIFTIRITREAEH > Bt
EEALERERZE  TEREBMAMRR MR ENSERNRGTEIMAIR
B - B EBBRE—RIIERSR AR EENAIZRIRE  MEDEEN
MRIFTEIEE) RIVTMREITRBE - EFESANBERSMEE ETIEE -

ERTEENRIHIENL - BERETH/OFEDesigninspiresR B4 LREE - BRaRs
RIRIE B B RS RAIRIE T EE T — RIIAMEREHENAGRIE - BREREE
WREMHIDFARRETEERIEE - BBEMAIZBLEINNBE—PRHETERG
FOKHEIER - BFEARSBFREHTRNARFEA R E  UREESHE
WA RN ARG EE AN R R R RA200 2 IRRETEI R ©

m
3
>
z
g
z
(9]
=<
o
c
o
o
m
@
9]
z
o
m
o
m
E'
)
el
m




“Good Life Good Design” Metro Radio Programme

HKDC continued co-hosting its popular and enlightening radio segment,
‘Good Life Good Design’, on Metro Radio’s Doors to the World programme.
The hour-long segment on Metrolnfo FM99.7 has been on the air since 2017,
and last year featured a variety of fascinating interviews with Hong Kong
creative trailblazers and emerging young designers. Considered to be one of
HKDC's important initiatives for promoting design to the public, it continues
to be an inspirational programme that balances lively interviews with current

industry discussions around design and design thinking.

MRS MEEMERT BERE
FEERRFHO—EHEFIBAMSEHE (HREEFI) &F RIEESTUOREA
PR MEROIREN TEEREREH - 20175 RE—/NEHNRERFINAAS
FMOO. 74 » BEERAPOAARBEERINEETFEZ— ZFEHET
BB —RRET IR R B EEERAT AT - MRS O BRI ERGT R ERAT BAGE - O
ZEFAIRRERATEE

Hong Kong's largest annual design festival, deTour, took place at PMQ from
27 November to 6 December 2020, with a packed schedule of events and
exhibitions united by the theme ‘Matter of Life’. deTour’s curatorial team,
Trilingua Design, collaborated with talented local and international designers
to present the vibrant line-up of exhibitions, workshops, and talks, exploring
design’s evolving purpose in a changing world. With the goal of sparking new
perspectives and experiences, deTour also launched its first virtual festival
with physical and live-streamed events. Some 33,325 visitors attended in

person, with 321,535 visiting the official website.

EERABNFEEREdeTour—TRE— MR IEEN 52020 F1N1F27HE
12H6H - FEPMQIT RIS BT - MU MERETANIR) B/ REEFEERTH
ZERBN AU REBRRAAMEE EWETEENRE TIFHMHBE  RER
REHERSBEZNERPIRENAE -BATIIANBE 1TEHER > deTourE
HEHEEE SR E - R EREERIERS EIT - RIS AIRESS,325 E
FTHBUENER15 321,535 B AR -

Held on 30 November 2020, during Business of Design Week, the Leadership
Forum on Design Education was held virtually for the first time. Centred
around the theme ‘Design Education in the Era of Al’, the thirteenth edition
of the forum was jointly organised by The Hong Kong Polytechnic University
School of Design, the Hong Kong Design Institute and HKDC. Renowned
academics and design industry leaders came together to share insights
and discuss the future of design education, with attendees joining from 21

different countries and cities.

R BB RMRIEERUER AN > 152020F 11 B30 AR EB E AR L
17 o MBI TATEERATHNRGTRE) SEE > BEBEIARERG
B - EBAERTERRBEBRTFOEH - MBBERRTREWMBEET—
B RREMEREBERTMHHEEERET - 9= REBURRAREN
RE e

Gloisal Teh Surmrad - i Prseesof Daruptiss
MUNNAN - MENSE

Organised by the HKSAR Government, HKTDC, and HKDC, the tenth
Business of IP Asia Forum (BIP Asia Forum) was held on 3 and 4 December
2020. Hosted virtually, the event brought together more than 60 international
business leaders and intellectual property experts, who discussed the latest
industry trends and developments, and shared insights and observations
about IP issues in an ever-changing world. Hot topics included ‘Open
innovation: Driving Collaboration in Times of Change’, ‘Creating IP Values
through Collaboration’, and ‘IPHatch Hong Kong: Supercharging Innovation
for Impact’, among others. Over 14,500 viewers from across 48 countries and

regions joined the forum.

HEBRNTRERRN - HEE S RRBRE BRI OSHHHE &M
HEMEEMIENIT2020F12 AR E4A IS 81T - RIBER T60Z UM
ERBHRABEEETR > FIRRITREZNERE > #HHNESEERES =
BARFIGER RAZ - APIEESE TRRUAIR - SR - TEBRIRHE
REEXHEREE ~ TPHatchEE : BEEAIRT BRUENL F - RIEEERS]
TRE4SERER Kt EBE14,500 B R 2 H -
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ATRARRERETHOR H A &
=P 7JD\7'T€E9~E EENEENL
profile of design events, and spark WEAR EBRFTPOHES
IEQFJ&LEH CHEERAL
YERETHE A RAER -

To help enrich design knowledge

and appreciation, strengthen the

creativity, HKDC continues to
produce a variety of publications
and newsletters that share design

stories, insights, and inspiration.

Design for Asia: DFA Awards 2020

Featuring a remarkable line-up of the year’s DFA Awards winners, readers can
discover the people, ideas, and creations behind acclaimed designs in Asia.
Highlighting pioneering design in science and technology, environmental
experiences, and social and humanitarian issues, this awards book spotlights

three design giants, 197 design projects and 16 young designers.

(44 TEMERET — DFARRATE82020)

I EER T 2020 F R BEAIDFARFTER T - BEERERIRBENT
WERETEREIALY ~ BZIFRIFERE - gﬂF'ETTJ‘:ﬂﬁE%ﬁ IRREEER 1t
EERANAXRIRSENFHR > BRSO AR  197EFEREMN
16 FFEEERETAD ©

DMatters

HKDC's quarterly e-newsletter, DMatters, is a rundown
of the latest design news and updates from across
HKDC'’s programmes. Showcasing dynamic start-ups;

award-winning designers and their work; and public

engagement initiatives; it's an inclusive digest that ESE::SW"S
inspires a deeper appreciation for design. mif.;g;‘?‘m""

To subscribe, visit www.hkdesigncentre.org

HEERFHONEFEEEFERDMattersiBEN BX5F
AT REIEEEHE  RFIRIEZENENE B EEEREAT
REMER  MEEAARNRTESARSEEENE A
BEERE MBEESAMRERTNWHENEE-

#TB% : www.hkdesigncentre.org

HKDC Annual Report 2019-2020

Design Redefined, HKDC’s 2019-2020 Annual Report is centred around
the theme of redefining design as a people-orientated approach to solving
problems, and harnessing design thinking to navigate challenges on the
horizon. Highlighting HKDC'’s new milestones and partnership engagements,
the report is crafted to look and read like a magazine and be just as engaging

as the initiatives and events it showcases.

(EERFPLOEFEHR 2019-2020)

M5t - BER ) R EBRETH02019-2020F R ERE - AR R EINE
£ BBUADENGERERRRE > 0F] a8 4 B0 SRERAO PR S -
FHRADREFBRFPONFFERNBFEIRE > BEERG S M
B ENBERTRETEE —K5IAAR  RIEER

Living in Design: Stories of 16 Designers

The third in HKDC's publication series with Joint Publishing,
Living in Design takes a closer look at the impact of good design
across four themes: Wear, Eat, Live, Play, through interviews
with 16 Hong Kong designers—who are also DFA Hong
Kong Young Design Talent Award winners. As one designer
comments, “Design is like air. You may not think about it, but it is
essential.” With the world rapidly changing, these stories explore

how design can help us live well.

((%T%ﬁ% — RREEBERE)
BERETHRLE= Hﬁ‘ifﬁﬂﬁﬂﬁf’ﬁﬁz%§U%:“B’?976573716&3%
DFA%EEE*"”rZ'{’ﬁﬁE’J%,%ZﬁHEE RAREHE S =AY
B E RNRE LA&%QE‘I‘&M—J:'E%T‘Bﬁ%ﬁmﬂ’]ﬁﬁqﬂ
B - IEME AP —IERETRTATER © TERETIUNZER © LEFIRF
BRUAE BEERLEEE -

el ]
DESIGN DIRECTORY

HKDC publishesthe Hong Kong Design Directory on its website. The directory
connects design enterprises and creatives across different disciplines with

businesses that need design expertise and services.

To search the directory, visit www.hkdesigncentre.org

FEREBRTRONA LB ERATER  ES

AR AEREER

e A NSE

ST AEERTIEES)  SBE BRI RE

FRFTERNAENAIR
1TECH -

EERETHOAEIEEIEE - www.hkdesigncentre.org
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WISE WORDS FROM THE BOARD OF DIRECTORS

EESEERE

Chairman

EXEXR

WIA DId3

It’s important to broaden the scope of your thinking and diversify
your experience. Try to truly understand the value and purpose of
design, and figure out how to do more good to the world rather than

look good in your portfolio.

mEAREER  ERALERRNEENESR ) FEAKREEACS
HREE > MEREMNRE > LIHRSHFBFERL -

4o
s
s

=

Vice Chairman

EFHAER

Design is a discipline that applies to every aspect of personal and
professional life. Be intentional, purposeful in your design, be
humble and patient while honing your craft, and be ever so curious

and adventurous as you grow.

REHEFIZMEEERAREAREREBINASHHEHE * MTFR AR
BE - BHRE > BERIEZ 6 - TARSRENGEE > @BFF0
T ERRAEHAREED -

Drawing from
your personal
experience, what is
one piece of advice
you have for young
designers wanting
to succeed?

REEIALERRIRE > IRE AR E RINRY
FERERFTAATEER?

Vice Chairman

EEFRER

Everyone has a different definition of DESIGN. Over the years,
| have worked in many roles of its spectrum such as designer, art
director, brand consultant, teacher, editor, even media management.

Every segment of my design journey is fun, rich and exciting.
Design is not just a job. It's a personal challenge.
BEAHBRFHREF—ENER - SERRIBEBFEMA » WNERE
Bl - 474285 - MEREERY - AT - REE > EERREEE - BERERGT
ZBRPLHERIEE « REMHEE -

B A REZ— B I > MEEEARE -

Director

B3

An ambition for designers - as expressed so effectively by the late Bill
Moggridge in this quote from an interview with Debbie Millman for the
Smithsonian Magazine.

“If you think about what people are most interested in... it doesn’t
occur to them that everything is designed, that every building,
everything they touch in the world is designed, even foods are designed
nowadays. So the idea of getting that into people’s heads and helping
them understand it, making them more aware of the fact that the world

Director

B

Our creation was created to create.

Salvador Dali said, “Have no fear of perfection - you'll never reach it.”
Just because we're so imperfect, we're made perfect to create

unlimited possibilities.

BIERARERS SREIFRZRER -
Salvador Dali@# : MRAFMTE—EAIRKEREES - 1
ERA5ess » BLbHEAM%ZIEKRSTTEURIERRTTEE

around us is something that somebody has control over and perhaps
they could have control of, that’s a nice ambition.”

BRETEIAI B —RBYNMET R —ERIE S XESmithsonian# i »
B %51 AETBIll Moggridge[El& Debbie Millmanfii5RIR23E « MEEA
ISR EBART..... MR SEISHEMM2IEORETE > AT
B-TFHEISERRNSERALZ BTN - Bt - BESTIETEAM
FAE > BB ERRAITENTH R - MEHFECTESEHES »
ERERIFHIEE -

Director

B

Good design starts with ideas, putting creativity and aesthetics to
work that exceeds expectations. Young designers should keep an
inquisitive mind, pursue interests that may not directly relate to
your work. This diverse experience can give you fresh inspiration
to think out of the box.

EERHARFNEE ) SEEIEMEE > RRITEETEG - FE&
ERETRTFERIFLF S0 » TRAEESR TIE SRR » B & 25T bEYREER
FIFIRETERL > BIRHEH BEEE -

€Tl
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Director

4

One often feels proud to be a learned and competent young
designer, but one also needs to remain humble to further advance
oneself. One of my favorite quotes - “It was pride that changed
angels into devils; it is humility that makes men as angels,” Saint

Augustine.

FEBAMNRGTHIFERERE BEORE  SKRED - HEBSaint
AugustineMIBE : TREHSRELHTRE  RESARBRE -

\i&%
W
&

sz
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Dt 34 5

Director

BE

ONN3IHD
NOSN3i8

Having been a communication designer, design entrepreneur
and academic for decades, | observed that the key quality of a
successful design professional is to have an open and humble mind
to job requirements and stakeholders. If a young designer is very
talented but self-centred with a big ego, | do not think he/she will

go very far to become successful in his/her design career.

BEBTT > B—EHIEEEEEREE  REFERRNEE - RERE
FRTDEYERETRTZASE R — BN > B EN THEERARSHAK
HIREE - MR—UFERMEBETE > EARPLXER » HR
A fthBETERREH A EPENIF RIS ©

Director

1)

When proposing your idea, set up the problem you were trying to
solve, and then describe how your solution solves that problem
with empathy. The best design work is not only compelling visually
and emotionally, but actually solves a social issue or business

objective in which all the stakeholders are benefitted.

RHEEN > KFEREEFANMEE - RETHBRNSRUNTS
ARRSEMAAME - RIFNRETFRIEGHEE > MEEHELE
A EMENMREABNS R » SAAHFHESE -

mJANET
CHEUNG :~

Genuine talent with refined aesthetic sense; creativity combined
with sophisticated craftsmanship; passion & persistence in thriving
for perfection. All these are key ingredients for a true blue designer
to make magic happens, and the rest will follow. Most importantly,
best to expose your work in cities & cultures where they recognise
true talent, so that the diamonds in the rough could shine and be

discovered.

BEENBESRAATZEAERANERE ; REMNEEN BAZEN
RS S ; THRIFERTENHE > M EELMERFESRS
FIBRSREZE - SEMINSIEEARR - S—EEMBMEEREEIIEERE
AF BT AR R RS ER - SREREPANERENEEE -

Director

8=

Business acumen is as essential as creativity to the design process.
It's crucial to develop a sustainable business model, a personal
principle, to excel in an evolving market - a fulfilled life depends
more on how we plan our course and being present to execute our

ideals.

ERFHARED > BRBENASREREE - EFEHZENTIED > B
AAHANEREXNTEARBERRRANL > RENEFIURE
BrIMERE » SEEHREE -

AL eEn
EDDIE HUI :-

Always think of out the box. If you don’t get out of your comfort

zone, you would never know what you can achieve. Do your best

and never regret!

RIRBARIEME - AL EFEE > (RAYNFAFTEEE FFRAE - RABEEAHM
B> TAGRE!

Director

8=

Success is only reserved for those who are well prepared, because
success is not innate, but created by yourself. One needs to
go through numerous challenges in the process of creation.
Opportunities are believed to be everywhere, and you have to

actively gear up yourself and strive for it!

BRINREBRBTERNA > AERIIFARERN > MEFECHES
71 - BEAZEAFBRTHALERIMEY - EHERERTE - RE
BIERHEEC > BE—AEZHLAE !

Director

B8

“There is no Fate than what we Make for Ourselves” - John Connor
(The Terminator movie). This is what | hope every young designer

realises if you want to find your own success.

(REE L) EEEAJohn ConnorfIEF—aB=R THEHEARH
K1 - BEESAMDERETHAIEREHRTEREA R EQENESR -

P14}
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Director

4

Finding the right design question is far more important than
generating good design solutions. Among the questions, ‘Why do
we need design?’ and ‘What the design is for?’, are more important

than ‘How can we design?’.

ERETEY > BN REBEEBLEMEEINAREE ) EX TR TATERER
it 21 1 TERGTEMIRMEE 21 > LEEE TUNfEIERGT 20 ERAEE -

Director

BE

A successful designer must own at least one masterpiece in his life,

which is more important than fame, money, and applause!

KB BMIINEREH A —E A RRIEHED — M RETRIFR > BLER
2 EBRNEBEEER!

34

D

LEUNG -

A designer has to be passionate in life and work, willing to take on

ME

challenges and move out of your comfort zone to experience life at
its fullest, as each daily life experience could be a great inspiration.
We believe we can make a positive impact in our communities by

creating human-centric, inclusive and sustainable designs.

ERETRT R BTN TR FEimaRe » I BT IR ZIRE » FRASIRN »
BRERLER REBXEFLERRR -HMABERBRAIEMAS
7 AR ARRERE  BERHMEFRRIEERE -

oy

Director

BE

ONVI
N3Hd3Ls

In addition to being creative, a young designer should have a broad,
globalvision.They should establish extensive industry connections,
closely watch both local and international style trends and strike
a balance between personal and market preferences. In this fast-
changing digital age, they must also be agile, tech-savvy, and be
prepared to capitalise on both physical and online promotion

channels.

FERRIFRTARTE - ERARREANMENZIREE - FIE
URFALR > EAAMTERRERETEIE » FHEREARBNLSHIS
TRZEMETE - BBHFARELNE > REMERESETERE
BETNAE L ERE -

Director

8=

Success comes from relentless hard work. It is measured by one’s

willingness to help and contribution to the community.

FXTHERE R BREIEE S - RIS ANI BRI S 7 2 EEMTHRIREE -

he

8
"

Design is a profession that creates enormous value in enriching

Director

B35

life experiences; in order to do it well you need to understand the

essence of culture, business and technology.

RETRERIERERSENEE  EEEEER MR MATE
EER TR BRI -

Director

8=

Covid-19 is a very threatening crisis to the whole world. Many of
the changes caused by Covid may not be reversed for some time to
come. This may bring about lots of new and exciting opportunities

for prudent change management and smart problem solving.

MERERE R SN2 —EEREEENRE BRI
HETNESERNA SRS RAIFTARE RS -

Director

B8

The single most important development that will fundamentally
change the paradigm of design is the integration with technology.
Increasingly designers can deploy technologies from ideation to
execution of their designs and even create new business models

by means of Al, big data, various modes of realities and modelling.

AT TRV S AT RN ERETRUE R - SR S ERETRT I BU(E
BT AR EEEBATEEE AR SEERREN
EERGRAEFNERHEN -

Lzl

SYOLD3UIA 40 AUYVO4d FHL WOYd SAYOM ISIM



R
I P Director
B3

If you are able to find a significant ideal, stay true to your own

interest and adhere to your conviction, you are already on the way

to success!

REERER - BEACHEE » REAFFHRIBED  (REEE
RRINEIEE LT -

Alternate Director

BTHES

Don’t think about success if you want to succeed.

WMRIRABERI » MAERERMIN -

Alternate Director

RWBES

Taking a step further, pondering a bit longer. Perseverance. You will

be amazed by the magic of the Staying Power.

ZE—F > B=RE - ROMWHASEREALIR -

Alternate Director

BEEE

A significant factor | would like to share with young designers is
to articulate to a client/end user the origins and justification for a
design concept as not everyone is visually driven. This helps the
process with the client being more engaged intellectually from

development to final design.

BHEAFERAMIEN—FEEELS  SAANREREETE
EhEAEFNARFEERRRIMNRENBN > SEMMIEME
fEERFTHETRE > WERSHBEEA -

Alternate Director

RWBES

INH Add3

When | was studying both art and computer science in university, |
designed my very first word processor and exhibited my “interactive
art”. | was therefore called an “IT guy” when | went back to Hong
Kong in the 90s, as | couldn’t fit into any category - until UX/Ul and

Media Art became buzz words.

EARBERBMMERBEN > HRFHTHCEHAXFERIER > I
RHEE TEFEM - BEROFEREREEE - BAERNHSLE
REFEUX/UIK ZREEAIFE RS - MEERIIAEARREE
Eltt REEHEAR(E NITAL !

Alternate Director

BIHES

Think big, set high goals, take bold steps, seize opportunities, and

go forit.

it - BIRIEX > BITER > RS - EH@a -

Alternate Director

BEES

Learn from both the successes and failures of a predecessor, which

will inspire you to make better career decisions.

AR ARE > MERESHE > NFLEIFNORE
RRE -

6Tl
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COMMUNITY ENGAGEMENT #E#E

CHAMPIONING DESIGN ACCESSIBILITY

EXat &5k - WRIERA

WRLDCTY is a dynamic virtual celebration of world-class cities,
leading up to the UN’s World Cities Day. On 22-24 October
2020, Hong Kong was one of the host cities of the inaugural
festival. Partnering with Brand HK, HKDC curated a design
panel: ‘City Branding with Design: Snapshots of Hong Kong’,
and invited esteemed speakers to HKDC's stylish office for a
discussion about why experiential design, placemaking, creative
business models, design thinking, and growth mindset are vital

for value creation, identity building, and city branding.

A global celebration of culture, design, and innovation RIBXL ~ SREHERIFAIBRRERES

WRLDCTY 72 [& 2 2 ERTE S I 7 A0 HE B
H > 152020108228 E24AEHEEH
MR AAIY BERT > BEENAHR
R—EEET - FER PO
ERBITRERGHEEREREERE
HBEE - KBITES THREHETRE &
BT RS - MBAFERALTERG
REFIBF AN E » SRR D ZEEH
BRET ~ M - AIEEFEER - REHE
# o KRR OREEISAIEEE « TS
REEZNEEY -

creative ecosystem.

Empowering the industry with creative synergy

An essential part of HKDC's mission is to inspire appreciation
for design and design thinking in society. This year, in addition
to spearheading its own programmes and initiatives, HKDC T BT BITE TR SIFESS ﬁf?ﬁ
supported 52 community partners and promoted 51 events,

increasing public awareness and engagement for Hong Kong's

ByrEFANBBEANE

FERRFTHROEFR— @EE{EWI‘%E&&@’A
MR R BB ERHEARE -

BXHT52EEMNEEMSIIRES
RMREAAREEEAZERNRH - I
Bt IS B E T -

HKDC and organisations overseas, HKDC nurtured connections
and partnerships through engaging communications, online 2 @rtaskBRENRE - BRMTE
meetings, and invitations for those who were able to visit. Seven
delegations, who were interested in the mission and work of

HKDC and who were looking for avenues of collaboration with

Strengthening local and global connections hn5E 7t K 2= BR A ER
While Covid-19 may have limited physical interactions between BERBERE ARG ROBLEIMEM 2 M

M EREIFRIRG - EEBBEEE

SPRRITEREF > BEORIERST A
RRE > MR ITIEMES > WEHHE
ERREERME-—SBBEEGEN

Hong Kong designers, visited the HKDC office. B -
Cross-sector design exchanges 1RE R SR BIERET M

The HKDC Board of Directors and senior management are often invited to participate
in initiatives hosted by design organisations, educational institutions, and professional
associations, to share insights with people across the community. This year, many joined
events and showcases as speakers, judges, and guests, to advocate for and promote design

in all its forms, and foster wider connections with the community.

BRSSP OESEREEERRLEZBHFAREM - B8
WIENERHSERNTD > BHEIROIZEANRE - SF - f
FLUERE  IENEENSHHESREHNRE - EHFER
AIERET - MBI IPTIMEER -

FRIENDS OF HKDC MEMBERSHIP PROGRAMME &#ESHRetHiLzRE

AN EYE FOR DESIGN

AT NE

8&tE

Bringing together individuals and corporates passionate about design, this membership programme supports HKDC and design

advocacy in Hong Kong. Members can enjoy exclusive ticket discounts and priority invitations to partner activities, and can join

HKDC'’s knowledge-sharing and networking events.

LbEt B E AR ERFTRIA LA - —EXIBFBREFT P OB SR REARSE - E8FEH
REETEE) - BEFBRFRONERNB S T REEMEH -

FIREEREREESMEIR

Acknowledgement of Corporate Members

ISHNSEEZER

(Till 31 March 2021, in alphabetical order #Z2021E3A31H » MEXFBHF)

&9 . ldin

Acknowledgement of Patron Members

ISEKAENEEZES

(Till 31 March 2021, in alphabetical order by surname #Z2021E38310 » M KEXFBHF)

Mr Fawaz Abid Bakhotmah
Architect & Designer
Culture-Based Innovation Network

Mr Hei Shing Chan
PRI R SEE

Founder, Hei Shing Book Design
IR BARIMA

Ms Kali Chan

FREFIR L

Vice General Manager and

Design Director - Interior,

JATO Design International Limited
fmaRaHEIRR) B IR A B) BUABATIE K
ERREHEE

Mr Michael Cheung
RS TE
Director, Zincere Limited

SRR MR

Ms Agnes Chiu
HEXLET

Lee Kum Kee Co Ltd
FiRiC (&) BRAF

Mr Alex Chunn
Principle, nxus space

Prof. Richard Fung

B PEIR

Chief Executive, Hong Kong
Standards and Testing Centre
BERERRER OB

Ms Pansy Ho

fELt

Group Executive Chairman and Managing
Director, Shun Tak Holdings Limited
EREEARASSETRERRESALE

Mr Jeremy Hocking
President, Herman Miller International

Ms Kigge Mai Hvid
Partner, JA design studio

Dr Tai-keung Kan, SBS, BBS
gt

Founder, KL & K Creative Strategics
BIBRIRRARAIMA

Dr Kwong Man-hang, Bengle, JP (Aust.)
FRSHEIE L

President, WKK Technology Ltd.
TRERRARASGH

Mr Man-ting, Edmond Lai
BYXERE

Director,

Much Creative Communication Limited
SHRAIERGTARASMEE

Dr Michael Lam

HEREE

CEO, Hong Kong Quality Assurance Agency
BEREREREH

Ms Denise Lau

BIBERL

Chief Executive Officer, COLOURLIVING
COLOURLIVINGITEU 424

Dr Flora Lau

fRISEL

Founder, Flora Lau Designers Ltd
BURISRETEIERASAIBA

Mr Siu Hong Freeman Lau, BBS
BlNERFTE

Founder, KL & K Creative Strategics
HEBRAIRRERIMNA

Mr Tai Yum Lau
BIRERSEE

Dr Edmund Lee
et

Executive Director,

Hong Kong Design Centre
EERETROMTRARE

Dr Harry Lee, SBS, JP
FNEEL
Chairman, TAL APPAREL LTD.
B ENRBRASER

Mr Wai-fung Leung

REIEFRE

Founder & CEO, Artemis Digital Limited
PTRBIBARA S RIIARITRAAHE

DrlJohnS.K.Lo
BEREL

Mr Lu Lam, Leslie
ERE

Mr Ma Yu Hung, Samuel
Managing Director, Luk Ka

Paper Industrial Limited
NERRERTEARASESELE

Mr Ng Man Wai, Danny
RXERE

Director, 4N design

M B RERTEHAES

Mr Nils Neckel
Director, Designlink operated by
Design & Distribution Link Limited

Mr Benson Pau

SR SE

Founder and CEO,

Wings Trading (HK) Co. Limited
REETT(ER)ERABS BRI ARITBEER

Mr Chiu Hang Tsoi

EBEkE

Chief Executive Officer,

Lifestyle Creating Holding Limited
Al EEERRASERITE

Mr Chi Fung Wang
EHEFRE

Director, China Energy

Technology Holdings Limited

FEERNEERARASEER

Mr Ben Wong

EEHRE

Director, Sure Profit Holdings Ltd.
FIREERRASEER

Mr Danny Wong
Executive Director, Wiseman
International Digitech Limited

ERERYIBRITERATDNTES

Mr Peter Wong
EERSE

Mr Qin Xia
EHkE

President, Makestream Design Co. Limited
MMNBEEHRGRERADEEA

Prof. Eric Yim, JP

ot E 6

Chairman, Hong Kong Design Centre
EERPOER

Mr Leon K L Yoong

HERSE

Techtronic Product Development Ltd

Vice president - Techtronic Design

Dr Allan Zeman

BEXEL

Chairman, Lan Kwai Fong Group
MR EER

2B Square

4M Industrial Development Limited
FringeBacker Limited

Play Concept Limited

Shantou University jIIFEAZ2

Tandem Design

FYIT B AR ERERAMHRAE

LEL



INTERNATIONAL ALLIANCES EapgEsiaa

PARTNERING FOR A PURPOSE
BERAEE EBHERR

To promote design initiatives on an international level, HKDC works with a global network of design organisations, further

strengthening Hong Kong as the design capital of Asia and the world.

DS EEREEZREM  FERGPOHEBRRHESETS I HEBNSE - RETBFAENREIRERG AL -

WORLD
DESIGN ——
ORGANIZATION

international
council of
design

2003-2021

GLOBAL DESIGN NETWORK (GDN) EiFga&atH#22 (GDN)

Co-founded by HKDC and the Hong Kong Trade Development Council in 2005, GDN is a major partnership
network founded and based in Hong Kong. Under the management of the Hong Kong Federation of Design and
Creative Industries, the network engages members from leading design organisations and the creative cultural

industry to encourage and drive cooperation across nations.

GDNHEBRPOREBESEREBIR20056FHERIIL - E—ENETESPONKRESIERLS - BrRIH
ERRTRABERGSEETEETF  BESEREEZREUTRRRFHEABRAIZXXLHE » SERER
WENERETRETEERAE

WORLD DESIGN ORGANIZATION (WDO)®

WDO is an international non-governmental organization that promotes the profession of industrial design and
its ability to generate better products, systems, services, and experiences; better business and industry; and a
better environment and society. Founded in 1957, WDO has grown to include over 180 member organizations

from over 40 nations. WDO has United Nations Special Consultative Status.

WDOMII[519575F » EABEEITRIRE MM 0 ZIREFBB180EMSAM - RE40ZEER - HMUHE
TERIBEERBR  IHFEREER R - MFREB LA » FIRERBRTFERE -

INTERNATIONAL COUNCIL OF DESIGN (ICoD)

ICoD is an international non-governmental organisation for design with a membership of more than 120 design
organisations from 53 countries and regions, including state-level professional associations, educational
institutions and promotion bodies. Since its inauguration in 1963, ICoD has been connecting independent
organisations and stakeholders across different design domains to advocate the value of the design profession

as well as design education, research and policies.

ICoDIYAY & 2R B 63MERI R K it EAY120 BB 14EM - BIEERRERHE  SRETRRAIEEEERE - 519634F
FRILIAZR > ICOD—EMBARERFH RSB BRI NE - EHRTER - 85 - ARBERNEE -

CORPORATE GOVERNANCE % &&

As a publicly funded organisation, HKDC has continuously strengthened its corporate governance and improved its

workplace culture over the years to foster accountability, cooperation and collaboration.

In addition to regular reviews of its operation, HKDC conducts regular staff training to ensure that operational

procedures comply with its own corporate governance principles.

HKDC has also implemented a two-tier reporting system for managing potential conflicts of interest for its directors.
Apart from self-reporting potential conflicts at board or committee meetings, directors are now also required to
disclose their general interests, direct or indirect, pecuniary or otherwise, on appointment to HKDC's board. Their

declarations are also available for inspection by members of the public upon request.

FERBRTPOMES—ERABENERE > SER—ERNIAEREBARIEARISEXL > MERSENREER
PIEBRYEREA A 1F -
FRT EHANREY B BEN » TR OMEMERESE - BREEEFNESHERERRA -

L ERRFTPORBITWERBES > MEEESENEEINEER - RTOEFENZEFATHBRI - ES
ERZEMATERFROESENR > MAREMEERIMBIE SRNFESHEN—RIE - UETE > BRKE
NERTEARFARALER -

€€l



OUR ACCOUNTS #ER

Income and Expenditure Statement for the year ended 31 March 2021

HE2021F3ANH LMBRFERZEER

BOARD OF DIRECTORS MEETING ATTENDANCE
ESggBHERY

01.04.2020 - 31.03.2021

NON-GOVERNMENT

FUND FROM

OTHER GOVERNMENT

FUNDING CREATE HONG KONG FUNDING T;Z?"
EBHFEE AIEEEER Hitt BT E & "
HK$’000 HK$'000 HK$'000 HK$'000
BT T BT T BT T ST T
INCOME IRA
Government Grant
BAFEEN - 90,782 18,690 109,472
Project Income
\EIKA 560 3,533 - 4,093
Sponsorship
B - 8,441 - 8,441
Other Income i i i )
HAthUTA
560 102,756 18,690 122,006
EXPENDITURES X i
Project Expenses 297 57,060 14,717 72,074
IHRXH ’ ’ ?
Payroll & Related Cost i 37384 3973 41.357
FERBRH ’ ’ ’
Donation ) ) ) )
EEN
Overhead & Administration
—REERTRER 32 8,312 - 8,344
329 102,756 18,690 121,775
NET SURPLUS #R6f 231 - - 231

FEZRNEGIETHERR

MEETING ATTENDANCE / BOARD OF DIRECTORS FINANCE AND ADMINISTRATION PROGRAMME DEVELOPMENT AUDIT
TOTAL NUMBER OF MEETINGS EEg COMMITTEE COMMITTEE COMMITTEE COMMITTEE
BRLEERY / aayE = MBRITRESR FEREE BREEY BZEEY
Eric Yim E&R5HA 5/5 - 4/4 - -
Bonnie Chan BR{#% 4/5 3/4 3/4 3/3 -
David Lo Bk 5/5 - - - -
Patrick Bruce 4/5 4/4 - 3/3 -
Hoi-Yan Chan FRE/LAX 3/5 - 3/4 - -
Viveca Chan [f—#1#} 5/5 - 4/4 - 5/5
Alan Cheung 3Ri& 84 4/5 4/4 - 3/3 -
Joanne Chow E#li 4/5 2/4 - - -
Felix Chung $EEI3& 1/5 - - 2/3 -
Eddie Hui ZFE 2/5 - - 1/3 -
James Law F&Z%18 5/5 - 4/4 3/3 -
Kun-Pyo Lee Zf#y 3/5 - 3/4 - -
Steve Leung BEXR 3/5 - - 1/3 -
Tommy Li ZEk2 2/5 - - 3/3 -
Stephen Liang REli% 4/5 - 4/4 - -
Joseph Lo 5% 5/5 - - - 5/5
Victor Lo Z&{h&E 4/5 - 0/4 - -
Head Of CreateHK BIE & &3 E 5/5 4/4 4/4 3/3 5/5
Representative appointed by
Hong Kong Federation of / / ) ) .
Design and Creative Industries 2/5 2/2
BRI RABEREEAR
Representative appointed by
Hong Kong Fashion Designers Association 5/5 - 4/4 - -
BEGERIAIBENE
Representative appointed by
The Chartered Society Of Designers / ) / B )
(Hong Kong) 5/5 4/4
HEESFERATETIRE (F8) A%
Representative appointed by
Hong Kong Designers Association 2/5 - - - -
FERMHEAR
Representative appointed by
Hong Kong Interior Design Association 1/5 - - 1/3 -

Remarks 57%:
Freeman Lau (Representative appointed by Hong Kong Federation of Design and Creative Industries) resigned as Director on 31 July 2020
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CO-CREATING
HUMAN-CENTRED
FUTURES



Cover Design Concept: Co-creating Human-centred Futures

The future is constantly being built by people from different walks of life, coming
together through conversation, communication, and collaboration. The cover captures
how mobility is shaping how the world unfolds, with people moving across it. Design
(represented by the symbol of Hong Kong Design Centre) opens pathways for people

to spark new inspiration and co-create new values for our future.
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Hong Kong Design Centre & &R

T- (852)2522 8688
F- (852) 2892 2621
E - info@hkdesigncentre.org

Unit 602, 6/F, Mill 5, The Mills, 45 Pak Tin Par Street, Tsuen Wan
ERORMEASHEE YL MmoR602E

www.hkde#i
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